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Abstract. 

The researches have shown that one of the tasks of education is to provide qualified specialists with branches 

of economic activity. It is determined that the practical orientation of education is strengthened by the competency 

approach, which ensures the ability of the graduate of the educational institution to meet new market demands 

and have the appropriate potential for practical solutions to life's problems. It is noted that the competence model 

of a graduate is a description of what set of competencies a graduate should have, to which professional functions 

he should be prepared and what should be the degree of his or her training. Traditional and interactive (non-

traditional) teaching methods at Vinnytsia National Agrarian University are considered, which increase the mo-

tivational sphere of students and ensure the achievement of program learning outcomes. 

 

Keywords: competence, competence, competence approach, accounting and taxation. 

 

Formulation of the problem. The technological 

revolution, globalization processes, and the compre-

hensive informatization of society have caused radical 

changes in the economy of the world community, 

which has fundamentally affected the professional re-

quirements for workers in the labor markets. The high 

level of competitiveness of the employee provides pro-

fessional competence, as the ability to navigate in the 

fleeting conditions of professional activity, take re-

sponsibility and make constructive decisions in situa-

tions of choice, the tendency to cooperate and realize 

their own creative abilities. 

Scientific research shows that the professional 

competence of the future specialist is formed under the 

influence of various factors, including: the level of eco-

nomic development, technology, education and science 

and the processes taking place in society. Therefore, the 

competence approach in education is a modern, new 

model of education focused on achieving the quality of 

educational services, in order to obtain a high level of 

not only scientific, professional and general competen-

cies, but also personal competencies necessary for pro-

fessional activity in a particular field. 

Due to the shortage of skilled workers, as well as 

the desire to increase the competitiveness of graduates 

of higher education institutions in the labor market, the 

issues of optimizing the training of accounting and tax-

ation specialists are relevant today. 

Analysis of recent research and publications. 

The relevance of this topic is confirmed by the results 

of the analysis of the scientific literature. According to 

scientists, the task of modern higher accounting educa-

tion is not only to provide professional knowledge in 

the field of accounting, taxation and law, but also to 

prepare a highly qualified specialist who understands 

and knows his role and realizes the importance in soci-

ety. in general and at the enterprise, in particular. He 

must be able to creatively use the acquired knowledge 

in practice (especially in situations that require profes-

sional judgment), work in a team and appreciate the 

collective experience of solving problems of account-

ing, taxation and general management [4]. 

The purpose of the publication is to reveal the 

content of the competency approach in the educational 

process and its impact on the formation of professional 

competence of a specialist in the field of accounting and 

taxation. 

Presenting main material. The conducted re-

search gives the right to state that one of the tasks of 

education is to provide qualified specialists with 

branches of economic activity. At the same time, edu-

cation is the basis for the development of the individual, 

society, nation and state, the key to the future of the 

state. It is a determining factor in the political, socio-

economic, cultural and scientific life of society. Educa-

tion reproduces and increases the intellectual, spiritual 

and economic potential of society. An important role in 

the establishment of a developed civil society is played 

by higher education, which influences the training of 

educated, moral, mobile, constructive and practical 

people capable of cooperation, intercultural interaction, 

who have a deep sense of responsibility for the coun-

try's fate and socio-economic prosperity [4]. 

The practical orientation of education is strength-

ened by the competency approach, which provides the 

ability of the graduate to meet new market demands, 

have the appropriate potential for practical solutions to 

life problems, finding their internal «I», focuses on 

building the learning process according to expected or 

desired world results. know and be able to student «at 

the exit»). 

Competence is a set of interconnected qualities of 

a person (knowledge, skills, methods of activity, expe-

rience), alienated, predetermined social requirement 

(norm) for educational training of a person, which is 

necessary for its quality productive activity in a certain 

field. The concept of «competence» fixes the range of 
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externally set goals and methods of activity, ie reflects 

mainly the social side of the subject. Thus, in profes-

sional activity the competence of the subject is deter-

mined by job responsibilities and job description, and 

in the education system by the goals of educational ac-

tivity of the subject of education and the curriculum. 

Research confirms different interpretations of the 

concept of competence, but most authors consider this 

term in two aspects: on the one hand as the purpose of 

education, training, and on the other - as an intermedi-

ate result that characterizes a professional performing 

his professional activity. In most scientific works, pro-

fessional competence is considered as a high level of 

qualification and professionalism. In the definitions 

presented by scientists, different essential characteris-

tics of the studied category are substantiated (Table 1). 

Table 1 

Definition of the essence of the category «competence» in scientific research 

Author Definition 

H.Selevko 

Competence is an integral quality of a person, which is manifested in his general ability 

and readiness for activity, based on knowledge and experience acquired in the process 

of learning and socialization and focused on independent and successful participation in 

activities. 

N.G. Nychkalo,  

C.U. Honcharenko, 

V.O. Radkevich 

Competence includes not only professional knowledge, skills and experience in the spe-

cialty, but also attitude to work, certain (positive) inclinations, interests and aspirations, 

ability to effectively use knowledge and skills, as well as personal qualities to ensure the 

desired result in a particular workplace. specific work situation. 

N. Siryatov 

Competence is a set of individual abilities, skills, professional skills and knowledge, 

basic education and work experience, the state of health of the employee, necessary for 

the implementation of professional functions within a particular position (profession). 

E.F. Zeyer 

A person's competence is determined by his or her knowledge, skills and experience, 

and the ability to implement this knowledge, skills and experience in his professional 

activity is inherent only in a competent professionally successful person. 

Source: Formed by [4] 

 

The concept of «professional competence» is also 

interpreted differently. Noteworthy is the opinion of 

Academician N. Nychkalo, who noted: professional 

competence - a set of knowledge and skills necessary 

for effective professional activity, the ability to ana-

lyze, predict the consequences of professional activity, 

to use information. Also important is the statement of 

Cherednichenko G.A., which characterizes the profes-

sional competence of future specialists in economics as 

an important characteristic of the specialist, his integra-

tive quality, which is a synthesis of professional com-

petencies and personal professionally important quali-

ties [4]. 

The formation of professional competence of the 

future specialist is influenced by various factors: 

 − external: the level of development of technol-

ogy, science, technology, economics, education; pro-

cesses occurring in society; public order, which reflects 

the general level of socio-economic development of so-

ciety, human civilization in general; 

− internal: motivation to succeed, the level of self-

esteem [7, p. 121]. 

Note that according to the International Standards 

for the Education of Professional Accountants (IAS), 

competence is defined as the ability to perform a func-

tional role according to certain standards, taking into 

account the real work situation. Yes, competence 

means demonstrated ability to perform relevant tasks 

according to established standards. If the term "ability" 

refers to the qualities of people that provide the poten-

tial to do the job, the term "competence" means the ac-

tual demonstration of performance. Abilities are the 

qualities of a specialist that enable him to perform his 

functions, and competence is manifested in the actions 

performed by a person to determine whether he can re-

ally work according to certain or established standards 

or rules (Table 2). 
Table 2 

Distinguishing the essence of abilities and competence according to IAS 

Abilities Competence 

Key concepts 

Properties Actions 

Potential Fact 

Mastering Demonstration 

It can be manifested as a learning outcome It can be manifested as a result of execution 

Types of professional abilities Types of competence 

Professional knowledge Professional skills (eg intellectual, 
special, non-special, organizational, personal, interper-

sonal) 

Includes a range of performance that relates to 
standards of practice (eg, functional, manage-

rial, and interpersonal) 

Professional values, ethics and attitudes (eg ethical values, 
professional conduct, propensity for high special standards, 
skepticism, desire for continuous improvement and lifelong 
learning, recognition of values of public interest and social 

responsibility) 

Includes a range of performance that relates to 
standards of conduct (eg, ethical and profes-
sional conduct, identification of appropriate 

skepticism, effectiveness of professional devel-
opment) 

Source: [3] 
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Characterizing the professional activity of ac-

countants, it can be noted that this is one of the worthy 

professions. Translated from German, the word "ac-

countant" means: buch - a book and halter - a holder, ie 

literally - a book holder. Accounting interpretation of 

the facts of economic activity of business entities en-

sures the informativeness of society. 

An accountant is a diverse profession that requires 

appropriate qualifications for knowledge, education 

and work experience for accounting staff (Table 3). 

Table 3 

Qualification characteristics of accounting profession employees  

Professions of 

workers 

Qualification characteristics 

Must know Qualification requirements 

Chief Accountant 

(«Managers» sec-

tion) 

Normative-legal acts on legal bases of reg-

ulation of economic activity of the enter-

prise, provisions of accounting (PBO) and 

other normative documents of the Ministry 

of Finance of Ukraine concerning the order 

of conducting accounting and drawing up 

the financial reporting, and also methodical 

documents of the ministry and other central 

executive bodies. PBO; basics of produc-

tion technology, the order of registration of 

operations and organization of document 

circulation by sections of accounting, 

forms and order of calculations, the order 

of acceptance, crediting to the balance, 

storage and expenditure of funds, inventory 

and other values; rules for conducting in-

ventories of assets and liabilities; econom-

ics, organization of production, labor and 

management; tax case, basics of civil law; 

labor, financial, economic legislation 

Chief Accountant, Head (Head) of the Ac-

counting Department (Department): 

higher education in the relevant field of 

study (master, specialist); experience of 

accounting work in the professions of 

lower level managers: for a master's de-

gree - not less than 2 years, a specialist - 

not less than 3 years. 

 Head of the sector (bureau) in the de-

partment (department) of accounting: 

higher education in the relevant field of 

training (master, specialist); experience 

of accounting work for the master - not 

less than 2 years, the specialist - not less 

than 3 years. 

Auditor (section 

«Professionals») 

Legislative and normative legal acts, me-

thodical materials concerning production 

and economic activity of the enterprise, in-

stitution, organization; market manage-

ment methods, patterns and features of eco-

nomic development; labor, financial, tax 

and economic legislation; the procedure for 

accounting and reporting; methods of anal-

ysis of economic and financial activities of 

enterprises, institutions, organizations; 

rules for conducting inspections and docu-

mentary audits; cash flow, credit, pricing; 

conditions of taxation of legal entities and 

individuals; rules of organizing and con-

ducting business; ethics of business com-

munication; economics, organization of 

production, labor and management; the or-

der of registration of financial operations 

and the organization of document circula-

tion; current forms of accounting and re-

porting; rules and regulations of labor pro-

tection 

Higher education in the relevant field of 

study (master, specialist); accounting ex-

perience - not less than 3 years. 

Accountant with a 

diploma of a spe-

cialist (section «Pro-

fessionals») 

Normative, methodical and other guiding 

materials on the organization and mainte-

nance of accounting and preparation of fi-

nancial statements; accounting policy, sys-

tem of accounting registers, rules of docu-

ment circulation and technology of 

processing accounting information at the 

enterprise; chart of accounts for assets, cap-

ital, liabilities and business transactions; 

system and forms of internal economic 

(management) accounting, reporting and 

control 

Leading accountant (with a diploma of a 

specialist): higher education in the rele-

vant field of study (master, specialist); 

work experience in the profession of ac-

countant of the I category - not less than 

2 years.  

Accountant of the I category (with the di-

ploma of the specialist): higher education 

of the corresponding direction of prepara-

tion (the master, the specialist); no work 

experience requirements for a master's 

degree; for a specialist - not less than 2 
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years in the profession of accountant of 

the II category. 

 Accountant of the II category (with the 

diploma of the specialist): higher educa-

tion of the corresponding direction of 

preparation (the specialist); work experi-

ence in the profession of accountant - not 

less than 1 year.  

Accountant (with a diploma of a special-

ist): higher education in the relevant field 

of training (specialist) without work ex-

perience requirements. 

Accountant-auditor 

(section «Profes-

sionals») 

Legislative acts, resolutions, orders, orders, 

guiding, methodical, normative materials 

on the organization of accounting and re-

porting; forms and methods of accounting 

and analysis of economic activity at the en-

terprise; the procedure for conducting doc-

umentary audits and inspections on the 

proper accounting of property, liabilities 

and business transactions; organization of 

document circulation and the order of doc-

umentation and reflection on the accounts 

of accounting operations related to the 

movement of fixed assets, goods and mate-

rials and funds; plan and correspondence of 

accounts; financial and economic legisla-

tion; economics, organization of produc-

tion, labor and management; market man-

agement methods; rules of operation of 

computer equipment; labor legislation 

Leading accountant-auditor: higher edu-

cation in the relevant field of study (mas-

ter, specialist); work experience in the 

profession of accountant-auditor of the I 

category - not less than 2 years. 

 Accountant-auditor of the I category: ed-

ucation of the corresponding direction of 

preparation (master, specialist); for a 

master's degree - without work experi-

ence requirements, for a specialist - work 

experience in the profession of an ac-

countant-auditor of the II category - not 

less than 2 years.  

Accountant-auditor of the II category: 

higher education of the corresponding di-

rection of preparation (specialist); work 

experience in the profession of account-

ant-auditor - not less than 1 year. 

 Accountant-auditor: higher education in 

the relevant field of training (specialist) 

without work experience requirements. 

Economist of Ac-

counting and Busi-

ness Analysis (sec-

tion «Profession-

als») 

Legislative and normative legal acts, other 

guiding, methodical and normative materi-

als on the organization of accounting and 

analysis of economic activity; forms and 

methods of accounting; the procedure for 

documenting and reflecting on the accounts 

of transactions related to the movement of 

fixed assets, goods and materials and funds; 

the order of accounting for shipment and 

sale of finished products, production costs 

(turnover), calculation of the cost of prod-

ucts (works, services); methods of eco-

nomic analysis of economic and financial 

activities of the enterprise and its divisions; 

the procedure for exercising control over 

the use of material, labor and financial re-

sources; tax legislation; economics, organ-

ization of production (circulation), labor 

and management; market management 

methods; possibilities of application of 

computer equipment for carrying out ac-

counting and the analysis of economic ac-

tivity, rules of its operation; basics of labor 

legislation 

Leading economist in accounting and 

business analysis: higher education in the 

relevant field of study (master, special-

ist); experience in the profession of econ-

omist in accounting and analysis of eco-

nomic activity of the I category - not less 

than 2 years.  

Economist in accounting and analysis of 

economic activity of the I category: 

higher education in the relevant field of 

study (master, specialist); for a master's 

degree - without work experience re-

quirements, for a specialist - work expe-

rience in the profession of an economist 

in accounting and analysis of economic 

activity of the II category - not less than 2 

years. Economist in accounting and anal-

ysis of economic activity of the II cate-

gory: higher education in the relevant 

field of training (specialist); work experi-

ence in the profession of an economist in 

accounting and business analysis - not 

less than 1 year.  

Economist in accounting and business 

analysis: higher education in the relevant 

field of training (specialist) without work 

experience requirements. 

Accountant (section 

«Specialists») 

Normative, methodical and other guiding 

materials on the organization and mainte-

Category I accountant: basic or incom-

plete higher education in the relevant 
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nance of accounting and preparation of fi-

nancial statements; accounting policy, sys-

tem of accounting registers, the procedure 

and methods of registration of information, 

rules of document circulation and technol-

ogy of processing accounting information 

at the enterprise; chart of accounts for ac-

counting of assets, capital, liabilities and 

business operations of enterprises and or-

ganizations; system and forms of internal 

economic (management) accounting, re-

porting and control 

field of study (bachelor or junior special-

ist); work experience in the profession of 

accountant of the II category - not less 

than 1 year. Category II accountant: 

basic or incomplete higher education in 

the relevant field of study (bachelor or 

junior specialist); work experience in the 

profession of accountant - not less than 1 

year.  

Accountant: basic or incomplete higher 

education in the relevant field of study 

(bachelor or junior specialist); for a 

bachelor - without work experience re-

quirements, for a junior specialist - work 

experience as a technical officer in the 

fields of financial activity, work with da-

tabases, statistics and accounting - not 

less than 1 year. 

Cashier (section 

«Technical staff») 

Rules of document circulation and technol-

ogy of processing of accounting infor-

mation at the enterprise; regulations on 

conducting cash transactions, securities ac-

counting; rules of operation of computer 

equipment 

Senior cashier: full secondary education 

and vocational education or complete 

general secondary education and voca-

tional training in the workplace; work ex-

perience in the profession of cashier - not 

less than 1 year.  

Cashier: full secondary education and vo-

cational education or complete general 

secondary education and vocational train-

ing in the workplace; Without work expe-

rience requirements. 

Office worker in ac-

counting (section 

«Technical employ-

ees») 

Resolutions, orders, directives, methodical, 

normative and other guiding materials on 

the organization of accounting and report-

ing of the direct direction of its activity; 

practice of application of instructive and 

normative documents; organization of doc-

ument circulation at accounting stations; 

basics of labor legislation; basic methods of 

economic analysis of economic and finan-

cial activities of enterprises, institutions 

and organizations; basics of economics, or-

ganization of production, labor and man-

agement; basic principles and practical 

skills of working on a computer 

Full secondary education and vocational 

education or full secondary education and 

vocational training in the workplace. 

Without work experience requirements. 

Accountant (ac-

counting data regis-

tration) (section 

«Technical staff») 

Normative, methodical and other instruc-

tive materials on the organization and 

maintenance of accounting and preparation 

of financial statements; basics of account-

ing policy, the system of accounting regis-

ters, the procedure and methods of registra-

tion of information, the rules of document 

circulation and technology of processing 

accounting information at the enterprise; 

system and forms of internal economic 

(management) accounting, reporting and 

control 

Full secondary education and vocational 

education or full secondary education and 

vocational training in the workplace. 

Without work experience requirements. 

Accountant (section 

«Technical staff») 

Basics of accounting organization; forms 

of primary documents by accounting sta-

tions, rules of their filling; the procedure 

for performing calculations and reporting; 

rules of operation of computer equipment; 

basics of labor organization; basics of labor 

legislation 

Full secondary education and vocational 

education or full secondary education and 

vocational training in the workplace. 

Without work experience requirements. 

Source: [2] 
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Thus, the accountant must know the legal frame-

work from "A" to "Z", as well as be able to adapt ac-

counting to its changes - thus, constantly improving 

professional competence. In today's world, a practicing 

accountant is entrusted with a number of functions, 

which sometimes even go beyond the usual limits, and 

the accountant has to master additional tricks of juris-

prudence, immerse himself in personnel records or take 

care of archival issues. But these are mostly exceptions, 

while the direct responsibilities of an accountant in-

clude a considerable set of powers. 

K.V. Burko successfully notes that the change of 

approaches to the role and place of the accountant in the 

modern information society has led to the expansion of 

its functions in accordance with the requirements of the 

modern economy. Accountants cease to be recorders of 

events, and become active participants in the manage-

ment of the enterprise. Employers give preference to 

those accountants who know the current legislation, 

have knowledge of international accounting and report-

ing standards, customs legislation, speak foreign lan-

guages, are able to conduct the necessary analytical re-

search and perform control functions [1]. 

Accordingly, a specialist in the specialty 071 «Ac-

counting and Taxation» must have not only knowledge 

of the specialty, but also additional tools in the field of 

accounting and taxation. The manager requires from 

the accountant not only knowledge of the generaliza-

tion of information in the system of accounts and re-

porting. He assigns the following responsibilities: law-

yer (knowledge of the regulatory framework for the 

conclusion of contracts of sale, employment under civil 

law contracts, changes in statutory documents); pri-

mary accountant (processing of warehouse accounting 

materials, salary accrual to employees); programmer, 

controller, analyst, manager. 

Therefore, a modern accountant must: skillfully 

use automated systems and keep records to generate re-

ports, understand the principles of law and taxation, or-

ganize and conduct controls, understand the peculiari-

ties of business, analyze the problems of the enterprise, 

participate in management. The accountant must be 

able to make decisions in situations with multivariate 

results, so the role of professional judgment of the ac-

countant, its impact on the formation of accounting pol-

icies, preparation of financial statements and perfor-

mance of the enterprise. 

Ensuring the implementation of high-quality pro-

fessional practice of accountants is not possible without 

proper training of such specialists in educational insti-

tutions. During their studies, students master the skills 

of conscious, sound formation of the accounting policy 

of the enterprise and its effective optimization; research 

of regularities of development and management of tax 

processes, budgetary relations of the state according to 

legislative and regulatory acts of Ukraine; understand-

ing the essence of tax risks; ability to exercise internal 

control and keep tax records; study and analyze stand-

ard and atypical tax schemes. Important aspects of ed-

ucational activity are the formation of a high profes-

sional level of specialists with deep knowledge of hu-

manities, fundamental, general economic, professional 

disciplines, as well as the possibility of professional ad-

aptation in market economic relations [1]. 

Therefore, the task of higher education is not only 

to give students the necessary professional knowledge, 

but also to teach them to think creatively, be able to find 

non-standard ways to solve problems, work in a team, 

compromise, and if necessary be able to defend their 

point of view. 

Based on the processed material, it can be argued 

that the competency model of a graduate is a descrip-

tion of what set of competencies a graduate should 

have, to which professional functions he should be pre-

pared and what should be the degree of his preparation. 

This requires a combination of traditional and interac-

tive (non-traditional) teaching methods, which should 

complement each other and be aimed at student devel-

opment. 

Research conducted in higher education has 

shown that strong and weak students differ not in intel-

lectual performance, but in the extent to which they 

have developed professional motivation. Motivation is 

a state of personality that determines how actively and 

with what direction a person acts in a particular situa-

tion. Motive is a reason, a reason, a need to act, an in-

centive to do anything. From this definition we can con-

clude that the effective implementation of the function 

of motivation requires: awareness of what motivates to 

achieve goals; understanding how to direct these moti-

vations in the direction of achieving goals [5, p. 368]. 

Therefore, among the innovative technologies of 

the educational process in the field of accounting and 

taxation (and other areas) a special role is played by in-

teractive learning technologies that increase the moti-

vational sphere of students. Technologies are called in-

teractive because they significantly change the role of 

the teacher (instead of the role of informant - the role 

of manager), and the role of students (information is not 

a goal, but a means to master the actions and operations 

of professional activity). The main advantages of inter-

active learning are providing in-depth study of the ma-

terial; differentiated approach of teachers to students; 

development of communication skills, organizational 

skills; emergence of interest in learning, the need for 

knowledge; increasing the authority of the teacher as a 

leader and organizer. 

In the process of improving and increasing the 

competitiveness of students and universities, there is a 

change in the requirements for teachers (including ac-

counting) and the introduction of various methods of 

enhancing learning. The introduction of active learning 

methods should encourage students to study accounting 

disciplines, and this largely depends on the level of 

training of the teacher and his ability to present infor-

mation in an accessible and interesting way and create 

conditions for students to master the skills and curricu-

lum [1]. 

Sometimes teachers, who trains very diligently, do 

not know how to evoke love for their subject and form 

deep and systematic knowledge in students. The reason 

for this may be the poor construction of information: 

the teacher does not follow the proportions between the 

reported facts and theoretical generalizations - logical 

constructions that would help students understand 
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them; the teacher himself does not see the logic of his 

course, the main ideas in it. In the pursuit of students 

"knowing everything", he misses the main thing in the 

discipline and from this loses in the motivation and 

strength of knowledge of their students [5, p. 368]. 

Chizhevska L.V. notes that the modern education 

system makes the following requirements to the ac-

countant-teacher: possession of special knowledge and 

skills; knowledge of teaching methods; possession of 

modern information technologies; self-education and 

self-education; general communicative competence, in-

cluding in the field of foreign languages; ability to 

maintain the pedagogical image; pedagogical demands 

[8, p. 353]. 

In the educational process of Vinnytsia National 

Agrarian University in modeling the future professional 

activity of accounting and taxation specialists the tran-

sition from cognitive to professional activity with the 

corresponding change of motives, goals, means and re-

sult is used. To this end, a number of normative docu-

ments are developed and approved, which ensure the 

implementation of a competency-based approach to the 

educational process. 

According to the Draft Regulations on the Proce-

dure for Organizing and Conducting Lectures at Vin-

nytsia National Agrarian University, lectures are con-

ducted according to traditional and non-traditional 

methods. Traditional lectures are: introductory lecture, 

informational lecture, final lecture, review lecture [6]. 

The category of non-traditional lectures includes 

the following [6]: 

- mini-lecture. The teacher can conduct it at the 

beginning of each lecture for ten minutes on one of the 

topics of the subject. The purpose of such a lecture is to 

focus students' attention on the most problematic (or 

contradictory, least researched) issue; 

- multi-purpose - based on the complex interaction 

of individual elements: the supply of material, its con-

solidation, application, repetition and control of the 

level of assimilation; 

- problematic - new theoretical material is pre-

sented as unknown, which should be discovered by 

solving the problem situation, educational knowledge 

mimics the logic of scientific knowledge; 

- "brainstorming" - the lecturer creates a problem 

situation and encourages students to find a solution. Us-

ing the presence of several groups, create teams that 

must provide their solution to the problem over time. 

The teacher monitors the correctness of the answer, the 

argumentation, if necessary - he gives a detailed com-

ment, which students, if necessary, record in note-

books; 

- a lecture with pre-planned mistakes is designed 

to encourage students to constantly monitor the infor-

mation presented. At the preparatory stage in the text of 

the lecture lay a number of errors of substantive, fac-

tual, methodological nature, about which the teacher 

warns the audience. The task of students is to find mis-

takes, qualify them, provide correct answers. This lec-

ture performs stimulating, control and diagnostic func-

tions; 

- lecture-conference. I is conducted as a scientific 

and practical lesson with a pre-set problem and a sys-

tem of reports lasting 5-10 minutes. Each presentation 

is logically complete information within the topic pro-

posed by the teacher (and in senior courses - and stu-

dents). The set of presented speeches allows to cover 

the problem comprehensively. At the end of the lecture 

the teacher summarizes the independent work and per-

formances of students, with their help formulates the 

main conclusions; 

- lecture-press conference. At the beginning of the 

lesson, students ask the lecturer questions in writing, 

which the lecturer analyzes for a few minutes and gives 

meaningful answers, formed into a coherent text. Cov-

erage of issues can take place with the participation of 

the strongest students, who take a place next to the 

teacher; 

- lecture-briefing consists of a short (15-20 

minutes) message of the lecturer and his answers to the 

questions of the listeners (45-60 minutes). The method-

ological structure is as follows: lecturer's message - stu-

dents' questions - lecturer's answers; 

- The round table lecture maximally democratizes 

the communication between the lecturer and students, 

as it provides for their equality as interlocutors who col-

lectively discuss a problem. However, there are leaders 

at the round table - "experts" on specific issues. There 

should also be a leader-organizer, whose functions are 

to follow the rules, discipline the participants of the 

conversation, etc .; 

- lecture-conversation - in addition to students' 

questions, allows them to present their views on the is-

sue. At such a meeting, the lecturer himself must ask 

questions to the audience to hear their statements, jus-

tifications, positions. The methodological specificity of 

the lecture-conversation is that the lecturer acts both as 

an informant and as an interlocutor, who skillfully man-

ages the dialogue through a system of counter-ques-

tions; 

- lecture-dispute. One of the functions of the lec-

turer is a short speech at the beginning of the meeting, 

followed by not just a conversation-dialogue with the 

audience, but a polemical conversation. The functions 

of the lecturer include such an attitude of questions, 

which leads to a clash of opinions and, accordingly, to 

the search for arguments, in-depth analysis of educa-

tional problems; 

- lecture-questionnaire. For a small and relatively 

prepared audience, a questionnaire with 20-25 ques-

tions on the topic of the lecture is compiled. After re-

ceiving the questionnaire at the beginning of the lec-

ture, the students, under the guidance of the lecturer, 

find out the answers to the questions that do not cause 

them any difficulties. Of course, the lecturer needs 

speed of thinking, erudition, extra effort in preparation 

for such a lecture; 

- lecture-visualization involves the visual presen-

tation of material by means of TDS or audio, video 

equipment with detailed or brief commentary on the 

displayed visual materials; 

- lecture-excursion provides a trip directly to mu-

seums, practice bases, etc. The situation itself becomes 
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a kind of clarity, which is impossible to reproduce in an 

educational institution; 

- Lecture with the use of feedback techniques (in-

teractive lecture) is possible with the help of both ordi-

nary verbal (verbal) and technical teaching aids in spe-

cially equipped classrooms, involves an active dialogue 

with the audience. During the preparation and conduct 

of interactive lectures, it is desirable to distribute in ad-

vance the necessary didactic material, guidelines for 

studying the topic, so that the audience, preparing for 

this lesson, wrote in notebooks definition, the most im-

portant information. Qualitative analysis of the answers 

signals how correctly the audience understands this or 

that question; 

- binary lecture - a kind of presentation of material 

in the form of dialogue between two teachers (as repre-

sentatives of different scientific schools) or a scientist 

and practitioner, teacher and student, by presenting an 

imaginary dialogue between a representative of modern 

pedagogy and a teacher - a classic (dramatization). 

The classification is quite nominal, so it depends 

only on the lecturer, what forms and methods of work 

to choose during the lecture. In practice, each lecture - 

introductory, informative, review, introductory, final 

can be presented using innovative methods of non-tra-

ditional lectures. This to some extent depends on the 

experience of the lecturer, and the level of his method-

ological training [6]. 

Various interactive teaching methods are used by 

teachers during practical classes. Among the most used 

are: 

- work in groups - this method is characterized by 

the fact that students are given tasks, students unite in 

groups, discuss ideas with each other and agree on con-

clusions; seek a common solution to the problem; 

- business game - involves expressing your own 

idea and bringing it to the audience. Business games al-

low you to simulate various complex life situations in 

the process of conducting practical classes in account-

ing disciplines, contribute to the development of eco-

nomic thinking of future professionals. Students learn 

to develop their own strategy of behavior, develop in-

tuition, model the situation, argue their own conclu-

sions; 

- case method - is to use specific situational tasks 

or tests («cases») for joint analysis, discussion or deci-

sion-making by students in a particular section of the 

discipline; 

- teaching - learning - a type of educational activity 

that allows students to take an active part in learning 

and transferring their knowledge to classmates. 

The active use of information and communication 

technologies in the educational process contributes to 

the increase of students' knowledge in the study of pro-

fessional disciplines. The presence of a large number of 

classrooms in Vinnytsia National Agrarian University, 

which contain multimedia equipment, allows the 

teacher to show students prepared presentations that are 

provided by the curriculum. The use of presentations 

makes learning more intense and interesting, promotes 

the activation of students, better memorization of the 

material, as not only the hearing organs are active, but 

there is an active visual perception of diagrams, draw-

ings, diagrams, graphs. The own university creation - 

electronic management system of the university «Soc-

rates» provides an opportunity to implement modern 

innovations in the educational process. 

Conclusions and suggestions. The cardinal 

changes experienced by our society in all spheres of po-

litical and socio-economic life have also affected the 

education system of Ukraine. Education is a strategic 

resource for improving the well-being of people, ensur-

ing national interests, strengthening the authority and 

competitiveness of the state in the international arena. 

Therefore, in the current conditions of market relations 

and crisis situations, institutions of higher and profes-

sional education play a crucial role in forming the pro-

fessional consciousness of future professionals. The 

study of trends in the educational process shows the in-

troduction of competence-oriented education, the key 

dominants of which are the competence approach, com-

petence and competence. Taking into account the com-

petency approach ensures the achievement of learning 

outcomes, helps to improve the quality of educational 

services and increase the competitiveness of profes-

sionals. 

Today it is not enough for a graduate to have only 

professional training, as a specialist in accounting and 

taxation he must become an active participant in the 

management system of the enterprise, taking on addi-

tional functions of analyst, forecaster, controller, law-

yer and more. 

Therefore, Vinnytsia National Agrarian Univer-

sity actively uses interactive methods during training. 

This contributes to the formation of positive interaction 

between the participants of the educational process and 

improves the quality of students' acquisition of 

knowledge, activates the cognitive activity of students. 
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The basis of all human life, the source of resources 

of his economy is nature. A person often makes at-

tempts to remake the living space assigned to him in his 

own way, but it is impossible to completely get out of 

the influence of nature. Therefore, environmental regu-

lation is an area with strategically important and unique 

management objects. 

The relevance of the topic of environmental regu-

lation is undeniable – in the course of economic activ-

ity, as well as personal consumption, emissions into the 

environment occur, and therefore, environmental pol-

lution in many regions of the Russian Federation has 

reached a critical level regarding the possibilities of fur-

ther ensuring the sustainability of environmental sys-

tems and preserving human health. All this forces the 

state, society and each individual to comply with the 

rule – to take into account the impact of production and 

consumption on the environment. 

Unfortunately, the system of state environmental 

regulation in Russia is imperfect in comparison with 

developed countries, and in this study, the author will 

identify problems and directions for improving the sys-

tem of environmental regulation in the Russian Feder-

ation. 

Thus, we can identify several problems in the Rus-

sian practice of environmental regulation. The most im-

portant problem in Russia is the imperfection of the leg-

islative and regulatory framework, due to the huge 

number of similar documents, often contradicting each 

other.  

The main component of the effectiveness of envi-

ronmental regulation in any state is the perfection of the 

legislative and regulatory framework in the relevant 

area. Thus, the state policy on environmental regulation 

in Russia and its regions is enshrined in the decrees of 

the President of the Russian Federation: "On the Con-

cept of a consistent transition of Russia to sustainable 

development", "National Security Strategy of the Rus-

sian Federation until 2020", "Environmental Security 

Strategy of the Russian Federation for the period up to 

2025"; in the orders of the Government of the Russian 

Federation: "Environmental Doctrine of the Russian 

Federation", "Fundamentals of state policy in the field 

of environmental development of the Russian Federa-

tion until 2030"; in the Government resolution "State 

Program of the Russian Federation "Environmental 

Protection " for 2012-2020"; in international projects: 

"Concepts for interaction of the CIS countries in the 

field of emergency prevention and response and envi-

ronmental protection", etc. 

It is worth noting that, according to Professor N. 

T. Razgeldeev, the presence of a multitude of regula-

tory acts adopted at the federal and regional levels 

causes their inconsistency with each other, which is un-

doubtedly ineffective for an environmentally-oriented 

state [1, p. 177-179]. 

The solution to this problem can be the adoption 

of a codified law – the Environmental Code of the Rus-

sian Federation, which would collect all the norms of 

legal regulation of the environment, which could sim-

plify and avoid many problems in the implementation 

of state environmental policy. 

The next problem is the insufficient use of eco-

nomic instruments of environmental regulation. In Rus-

sia, there is a predominance of administrative manage-

ment methods and a rather weak use of economic in-

struments of environmental regulation, with incomplete 

availability of tax and price policy instruments that 

stimulate energy and resource conservation, the intro-

duction of low-waste technologies and the implemen-

tation of environmental activities [2]. This distin-

guishes the Russian Federation from the developed 

countries of the world. 

For example, it can be said that payments for reg-

ulatory environmental pollution do not encourage busi-

nesses to reduce emissions, since, usually, the amount 

of these payments, both for regulatory and excess emis-

sions, is lower than the potential profit increase due to 

ignoring environmental measures [3]. 

An example of the successful application of tax in-

centives can be the experience of Japan in the establish-

ment of accelerated depreciation of fixed assets. The 
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preferential treatment of such depreciation for 

wastewater treatment plants and eco-technologies in Ja-

pan makes it possible to write off 50% of the cost of 

basic equipment of environmental significance in the 

first year, and for small and medium – sized enter-

prises-30% in the first three years of use. A similar de-

preciation rate for cleaning equipment in the first year 

of operation is 50% in France, 60% in Germany, and up 

to 100% in Canada [2]. 

If we take into account that one of the factors that 

negatively affects the environmental safety of enter-

prises, the region and the state is outdated equipment, 

which is especially important for Russia, then we can 

propose to introduce taxes that differentiate depending 

on the property of legal entities. That is, the higher the 

percentage of new environmentally friendly equipment 

in the total volume of fixed assets, the lower the tax 

rate. This can also encourage enterprises to adopt envi-

ronmentally friendly and new technologies. 

The actual problem of stimulating environmental 

activities is also the fact that the financing of this area 

in Russia is several times less than in other countries, 

which, of course, does not significantly improve the 

performance indicators in this area: 

Thus, the budget expenditures of the Russian Fed-

eration for 2018 under the section "Environmental Pro-

tection" amounted to 95.9 billion rubles [4], or 0.06 % 

of gross domestic product (GDP). At the same time, 

economically developed foreign countries invest much 

more in environmental measures. Thus, in Germany, 

about 1.5% of GDP is allocated for environmental 

needs, in the United States - 1.47 % of GDP, in Japan-

1.25 % of GDP. But this, according to environmental-

ists, is not much. For example, in 2010, in the Nether-

lands, the share of spending on environmental protec-

tion was 2.5 % of GDP, in Austria-1.9 % of GDP, in 

Germany, Poland, and Slovakia-about 1.7 % of GDP 

[5]. 

Thus, in Russia, it is necessary to increase the ac-

tivity of applying economic mechanisms for regulating 

environmental activities in order to eliminate the re-

sistance of domestic business to the introduction of an 

environmental management system at enterprises and 

to conduct, even the simplest, environmental measures. 

According to the Ministry of Industry and Trade 

of the Russian Federation, in 2017, the specific indica-

tor of carbon dioxide emissions in Russia was 12.2 

tons/year against 7.4 in the European Union, and water 

pollution with organic substances - 0.17 kg / day 

against 0.14, respectively. In the manufacturing indus-

try, the energy consumption of Russian industries ex-

ceeds the global average by 65%, in the energy sector-

by 35%, in the oil and gas sector-by 60%, and in the 

housing and communal services sector-by 120% [6].  

Thus, the "Strategy of Environmental Safety of the 

Russian Federation for the period up to 2025" approved 

by Presidential Decree No. 176 of April 19, 2017 and 

the National Project "Ecology" approved in 2018 are 

based on the fact that the current stage of state environ-

mental policy provides for its combination with the in-

dustrial policy of the state through the use of the "best 

available technologies" principle by the state regulatory 

system. This forces the largest polluters to technologi-

cally modernize their production facilities in order to 

increase environmental efficiency. 

So far, the implementation of the BAT principle in 

the Russian Federation takes place in a pilot mode from 

2019 to 2025 and manifests itself in the issuance of 

complex environmental permits for only 300 enter-

prises that most pollute the environment [6]. It is worth 

noting that in the developed countries of the world, the 

transition to the BAT principle began in the late 20th-

early 21st century, while in the Russian Federation it is 

being implemented only now, and, so far, in a trial 

mode. 

An example of an effective transition to the BAT 

principle is the experience of Sweden, which began is-

suing environmental permits to metallurgical plants in 

1969. As a result, from 1970 to 1980, 18 enterprises 

were closed and 13 enterprises were able to avoid clo-

sure, while still implementing the latest technologies. It 

is worth noting that, at the same time, the changes af-

fected all metallurgical plants at once. At the same time, 

these technological innovations have strengthened the 

positions of the plants in the relevant market sectors [6]. 

And the last thing I would like to touch on is the 

lack of a high ecological culture among Russians: they 

do not realize the scale of the environmental danger and 

often remain indifferent to the natural environment due 

to the low level of environmental education and aware-

ness. Environmental education and culture are provided 

for in the Federal Law "On Education in the Russian 

Federation", but environmental and legal education be-

gins only at the stage of higher education, which is not 

quite correct [1, p. 179]. 

Thus, in order to improve the ecological con-

sciousness of people, it will be advisable to conduct en-

vironmental programs in preschool, secondary educa-

tional and higher educational organizations, as well as 

to increase the role of public associations whose activ-

ities are aimed at protecting the environment and justi-

fying the importance of its preservation. 

From all of the above, we can conclude that the 

solution of all these problems is extremely necessary 

and, most importantly, possible. All this is necessary 

for the implementation of one global goal-to preserve 

health and improve the quality of life of people. 
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Учебная деятельность студентов сопровожда-

ется эмоциональным напряжением, которое приво-

дит к сдвигам функционального состояния орга-

низма студентов [2]. При эмоциональном напряже-

нии наблюдаются изменения в кровообращении, 

схожие с теми, что возникают в ходе физической 

нагрузки: резко возрастают сила сердечных сокра-

щений и частота, но артериальное давление повы-

шается в большей степени, так как нет рабочей ги-

перемии в мышцах. Такая полезная приспособи-

тельная реакция способствует мобилизации 

ресурсов организма, которая сформировалась в 

процессе эволюции. Все же эмоциональное напря-

жение, исходящее из различных переживаний при 

неимении физической нагрузки неразумно. Такое 

состояние носит неблагоприятный характер и при 

систематических повторениях может вызвать пато-

логическое состояние организма [1]. 

Студенческий возраст в онтогенетическом ас-

пекте представляет период, когда завершается био-

логическое созревание человека и все морфофунк-

циональные показатели достигают своих дефини-

тивных размеров. Для данного этапа присуще 

отработка взаимодействия различных звеньев фи-

зиологических систем и взаимоотношения органов 

и систем. 

Активно работающему мозгу необходимо по-

вышение интенсивности кровотока. Такая функци-

ональная потребность реализуется путем активных 

сосудистых реакций, которые обеспечивают крово-

снабжение мозговой ткани, адекватное ее возрос-

шим метаболическим потребностям. 

Повышение интенсивности функционирова-

ния какого-либо органа в человеческом организме 

автоматически вызывает увеличение интенсивно-

сти кровотока в нем, что обусловлено необходимо-

стью его повышенного энергообеспечения и обес-

печения процессов метаболизма в нем, сопровож-

дающих его деятельность. Усиление 

интеллектуальной активности в процессе учебной 

деятельности влечет за собой интенсификацию ге-

модинамики и увеличение объема крови, которые 

задействован в мозговом кровообращении. Как 

итог продолжительной умственной работы объем 

крови, который находится внутри черепной ко-

робки и обеспечивает поступание в мозг питатель-

ных веществ и кислорода, увеличивается, но отток 
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венозной крови из головы остается на прежнем 

уровне, что со временем приводит к повышению 

внутричерепного кровяного давления и развитию 

сопровождающих его отрицательных ощущений. 

Путем выполнения оздоровительной физической 

нагрузки можно скорректировать физиологические 

условия церебральной гемодинамики. 

Оздоровительная физическая нагрузка посред-

ством систематического выполнения физических 

упражнений и специфических методов их целена-

правленного применения направлена на улучшение 

функционального состояния организма человека. В 

отличие от спортивной тренировки, намерением 

которой является достижение высоких спортивных 

результатов, оздоровительная физическая нагрузка 

предусматривает повышение физической работо-

способности и укрепление здоровья.  

Чувствительным и простым индикатором 

функционального состояния организма служит ча-

стота сердечных сокращений. Текущая частота сер-

дечных сокращений – обязательный параметр при 

оценке функционального состояния организма, 

также отражающий малейшие колебания минут-

ного объема крови, которые неизбежно возникают 

при самых разнообразных влияниях на него. Следо-

вательно снижение или увеличение текущей ча-

стоты сердечных сокращений относительно ее 

должного уровня можно трактовать как проявление 

физиологических и патологических сдвигов в орга-

низме. 

Повышение фибринолитической активности 

крови при оздоровительной тренировке и снижение 

тонуса симпатической нервной системы играют за-

щитную роль в профилактике сердечно-сосудистых 

заболеваний. В результате снижается реакция на 

нейрогормоны в условиях эмоционального напря-

жения, то есть повышается устойчивость организма 

к напряженным воздействиям. За исключением 

увеличения резервных возможностей организма 

под влиянием оздоровительной тренировки чрез-

вычайно важен также ее профилактический эф-

фект, связанный с воздействием на факторы риска 

сердечно-сосудистых заболеваний. По мере повы-

шения уровня физической работоспособности 

наблюдается отчетливое снижение артериального 

давления. 

Таким образом оздоровительный эффект физи-

ческой нагрузки связан с улучшением функцио-

нального состояние и гемодинамики студентов. По-

вышение физической работоспособности сопро-

вождается профилактическим эффектом в 

отношении факторов риска сердечно-сосудистых 

заболеваний куда входят снижением артериального 

давления и частоты сердечных сокращений. Все эти 

факторы свидетельствуют о положительном влия-

нии оздоровительной физической нагрузки на орга-

низм студента. 
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Резюме. 
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Abstract. 

The article defines the definitive meaning of lexical and terminological units on the basis of materials of 

various system languages. Along with the description definitive meaning is explained in the context of interaction. 

It is determined that the description emphasizes the main distinguishing features of the concept and information. 

Definition and description is not the same thing. Definition differs from description very strongly and has inter-
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Language is a system of signs through which 

various ideas and thoughts are expressed. Forms of 

demonstration of objective reality are realized with the 

help of language and language means and turn into 

information. The process of communication is the 

exchange of information itself. During such exchange, 

the expressive and emotional variety of facts is realized 

not only by many stylistic means, but also by lexical 

and terminological units. 

The concept "information" in Latin informatio has 

the meaning of information, clarification, and 

explanation. In computer science, the amount of 

information is determined. Text, graphics, audio and 

video information are used nowadays. The origin of 

this word looked like "en forma, in forma, on forma". 

The word definition was derived from the English 

word definitive, which means to define or determine 

something. 

Information is quite a broad and multifaceted con-

cept. We use words not only for communication, but 

also for receiving information. 

There are 3 various types of information in the in-

formational process of definition: storage of infor-

mation, transfer of information, and regulation of in-

formation. 

This information is used especially during the pro-

cess of providing information concerning computer 

terms. "Blockchain", "folksonomy", "autocoding", and 

other terms can be used as examples. 

The content and importance of lexical and termi-

nological units are determined through information, as 

well as through other means. In other words, lexical and 

terminological units can turn into information objects. 

Thus, as the scientific field develops, new concepts and 

terms expressing them emerge. In the process of infor-

mation exchange, there is a need to use these terms in 

works written in different languages. 

https://doi.org/10.24412/2520-6990-2021-15102-17-20
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In the language system a number of criteria are 

used in order to define the lexical and terminological 

unit and provide information about it. One of these cri-

terias is the "definition criterion". As a rule, the defini-

tion is expressed in the sound of the lexical and termi-

nological unit. 

The definition consists of the logical and semantic 

description of term, the determination of its content and 

distinctive features and the transfer of information 

about it.  

The term points out the name of the concept. Each 

concept has a certain definition. From all this we can 

say that the existence of a definition is necessary for a 

term. A definition is a set of important features of an 

object that is named and information given to it. Nec-

essary and sufficient features are distinguished among 

these features. 

One of the dimensions of information is the trans-

fer of information and knowledge about its origin. For 

example, the medical term "thermometer" is an interna-

tional term. It was transferred from Chinese into Uy-

ghur in the form of venduszi. This term consists of three 

parts. The first part of the term –ven- means "heat", the 

second part –du- means "degree", and the third part –

szi- means "to count". The term as a whole means "ther-

mometer"(1, p.141-148). 

"Clinic" is an international term. The Chinese ver-

sion of this term in the Uyghur language is the word 

"linchuan". The "lin" part of the term means "personal 

view" and the "chuan" part means "bed". It is interest-

ing that the word "lin" of Chinese origin appears in the 

medical term "clinic". 

As we see, along with the origin of these terms, 

information is given about the meanings of their parts. 

Definitive information holds one of the main 

places in the information network. The concept of a de-

finitive term is a short logical determination that con-

tains the most important features of any concept. Along 

with the nominative function words and terms have a 

definitive function as well. This function reflects the 

main feature of the word through a very compact de-

scription. 

A number of synonyms in the language have the 

meaning of the term "definitive". These are the follow-

ings: correlative, ontogenetic, and etc. 

Each lexical and terminological unit is defined on 

the basis of a certain definition.Language itself is a 

means of communication that provides the exchange of 

information. Certain information is also provided with 

the help of lexical and terminological units as a lan-

guage mean. One of the specific features of lexical and 

terminological units is their definition. The definition 

of any term arises from its relation to the word, which 

is a general concept itself. Of course, the term is also a 

word. And the word is the main unit of a language. 

There is no language without words and terms. Lexical 

and terminological units have independent meanings as 

they express certain concepts and have an information 

load. Lexical and terminological units are words with a 

well-defined semantics. Lexical and terminological 

units have a special function and express various scien-

tific and theoretical concepts. 

Definitive information is a system of knowledge 

about the definitive function of a term. The term per-

forms a definitive function, not a naming function, in 

other words, the term is a sign as a means of accurate 

notetaking. This sign becomes a means of logical deter-

mination, at which point the word turns into a scientific 

term. 

By its nature and content definitive function is a 

function of defining corresponding concepts. Definitive 

function is specific to a scientific term that differs 

strongly from ordinary words. The information given 

by the term is mainly characterized by its definitive 

function. This is because important information lays in 

the content and essence of the term, in the relation be-

tween term and the concept (2, p.84-88). For example, 

the following information is given in linguistics about 

the term "commutation": The operation carried out to 

determine the elements at each stage of the analysis is 

called commutation. The commutation operation can be 

applied to all stages of the language. And the im-

portance of this operation is that if any element in the 

same plan is replaced by another element in the same 

plan, the opposite plan in the language changes, then 

these two elements are considered commutable ele-

ments - independent elements of the system, invariants. 

A definition is required from certain lexical and 

terminological units. Systematic nature, independence 

from context is one of these requirements. To be more 

precise, the lexical and terminological unit needs a def-

inition. 

One of the main features and means of definition 

is its compact form. Therefore, the definition should be 

concise and compact. The term differs from other nom-

inative units due to its high informativeness. The term 

is an important sign of language. Exact semantic and 

informative boundaries are one of the main features 

characterizing the term. Any term clearly defines con-

cepts.  

Other requirements are expected from the term as 

well: semantic nature (unambiguousness, ambiguous-

ness), formal and pragmatic nature (functional, in other 

words, application (implementation), implementation 

and dissemination, and professional communication, 

general acceptance and use). Internationality (use in a 

number of national languages) and modernity (replace-

ment of old terms with modern equivalents) should also 

be taken into account in the context in which the term 

is used in an informative context. 

How is the first definition of a lexical and termi-

nological unit formed? The initial definition is infor-

mation about the first form of the word. For example, 

the first definition of the word "azuge", a culinary term, 

is related to its "as \ az" part. The semantics of this mon-

osyllabic word is connected with the meaning of "as-

mag" (to hang), "yemekasmag" (to cook meal) (2, 

p.123). 

In the information nature the accuracy of the defi-

nition is a key condition. The definition of a term coin-

cides with the definition of a concept. Definition and 

description are very different concepts. Description is a 

type of definition. By its essence description defines the 

concept in a more precise and compact way. 
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As was mentioned above, information about the 

same concept is different. For example, the following 

definitions distinguish different meanings of infor-

mation about the term and concept of "word": 

1) Minimal organizing unit of a sentence 

(Sherba, Bloomfield); 

2) Minimal syntacticunit (Boduen de Kurtene, 

Meye, Sapir); 

3) Meaningful minimum unit of speech (Refor-

matski, Yelmslev); 

4) A unit of language that combines phonetic, 

grammatical and semantic features (Ovsyaniko-Kuli-

kovsky, Meye, Buler, Vinogradov) 

5) The unit expressing the element of reality 

(Vinogradov, Galkina-Fedoruk); 

6) Independent and complete element of speech 

(Fortunatov, Meye, Vandries, Vinogradov). 

Definitive complex includes extended members of 

the term. For example, "code" is a definitive economic 

term. Its extended members are: bank code, decimal 

code, accounting nomenclature code, combined code, 

iteration code, position code, rank code, serial code, ac-

cess codes, and etc. 

One type of definition is contextual definition. It 

is quite obvious that the definition becomes clear in 

context. For example, the term "event" is defined in 

context in literary theory as follows: The relationship 

of content and form (compatibility) is demonstrated in 

the work through composition and plot. Artistic crea-

tivity begins with the observation of a writer (artist). An 

event (or events) included in the writer's observations 

is called an event. This information and description 

given by the critic NizameddinShamsizadeh is ex-

panded later: for example, a car accident, a house fire, 

a crying child, a stopped watch, and so on. If an event 

(and events) captures the writer's imagination, this is 

already a topic. In his imagination and artistic thinking, 

the writer writes about a topic that concerns him, and 

this is the content. The main idea that the writer wants 

to give is the idea that turns the event into a subject and 

content. The idea is born from the author's attitude to 

reality (and history). 

Literary theory terms written in italics transfer im-

portant scientific information one after the other. It is 

also reported that the word "event" is used in the Turk-

ish language, which is related to the Azerbaijani lan-

guage, and the word has been very active in our lan-

guage in recent years (4, p.264). 

The term defines a special subject or scientific 

concepts in the form of words and word combinations, 

reflects the concentric information, and creates a defi-

nition in the thermosystem by its main means. 

Definition is a unique logical and linguistic event, 

and is formed as a result of the interaction of language 

and thought. Definition, in its turn, is called the bridge 

of mutual understanding. 

Definition defines the form and essence of a term 

as a phenomenon of any language. The form and es-

sence of the definition are connected with the regulari-

ties of language and thinking, conformity to laws of the 

perception process. 

 Definition is a short term text. From the logical 

point of view, the definition has two parts - the defining 

concept (definiendum), the term presented, and the de-

fining word (definiens). This horizontal structure is the 

definition in the text and its linear transformation. In the 

semantic plan, definition essentially defines scientific 

concepts. 

The terms are words that have a special function. 

A term with a special function is the name of a concept 

with a certain definition. It is necessary to have a defi-

nition for each and every term. The term "definition" is 

used in the meaning of definition, determination as a 

linguistic unit. Thus, the definition reveals the essence 

and content of the term defined. In definition, the nec-

essary and sufficient features of the term named are se-

lected, and the set of features finds its expression in the 

sound of the term. 

Many requirements should be met when transfer-

ring definitive information through lexical and termi-

nological units: 

1.Definition must precisely reflect the essence of 

the concept. 

2.Definition should be of small size. 

3.Definition is a tool that reveals the meaning of 

the term, is formed by different methods, its different 

types emerge. 

In the science of logic, there are nominal and real 

definitions. Nominal determination forms the meaning 

of the term. There are also descriptive definitions. Rel-

ative definitions also appear in texts. More scientific in-

formation is given in antonymic definitions. For exam-

ple, "Chiasm" is a special type of syntactic parallelism, 

which on contrary is characterized as a parallelism. 

Chiasm is a syntactic stylistic tool that allows sentences 

in a text to be combined. “Chiasm is a very simple sty-

listic tool. When sentences follow each other, either the 

previous or the next sentence's sorting method is in-

verted. 

Definitive information of the term "psycholinguis-

tics": Psycholinguistics is a science that studies the in-

teraction of language with the mental side. 

Any scientific idea is put forward through terms. 

These scientific ideas are transformed into necessary 

information and disseminated. "In this regard, the ter-

minology of modern times and the results of research 

show that in terminology, which is an integral part of 

the vocabulary of language and the most informative 

lexical layer of scientific language, the process of term 

creation does not occur chaotically, irregularly, in a 

messy manner, it is realized and systematized in a 

panned form and style. 

For example, there is a necessary definition of 

each of the terms used in the field of grammar of the 

language. For example:  

Noun:The definitive information is as follows: 

Words denoting an object are called nouns. 

Verb: A word (part of speech) that expresses work, 

condition and action is called a verb. 

Adverb: Words denoting an action or feature are 

called adverbs. 

Pronoun: Is a word that replaces the words denot-

ing a person, thing, feature, quantity, action in a general 

or indefinite way, or simply refers to them. 

As we see, the meanings of the basic grammatical 

concepts are given with the help of this definition. 
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Take, for example, legal terms: Conceptual (se-

mantic) information is transferred through speech, and 

that is related to the nature of language. Information 

concerning law reflects the norm, law is related to peo-

ple's morals and behavior. Legal information is one of 

the types of social information. From this point of view 

terms express specific knowledge through language 

means. 

Definitions of legal terms such as binding, code, 

tenant, licensee, morgage, patent, fine, protest, and etc. 

are given in explanatory dictionaries. The informa-

tional nature of the term is considered to be a two-unit 

essence. It is collected in a general language and in a 

special information block. 

The main meaning of the term is preserved in the 

definition. For example: 

The development of the story in a work of art is 

called a plot. 

Poems that rhyme with each other and express in-

dependent content are called beyts (kind of verses). 

Definition of English words "buckling", "cabin", "com-

rartment", "cantilever", "biplane" and etc. among the 

information on lexical and terminological units related 

to aviation holds the main place. 

Some military terms also need to be defined: chaff, 

drone, dogfight, pillbox, silo, battery, chopper, etc. 

So, one of the factors determining the formation of 

the terminological system and its information load is 

definition. 

Definition information settles in the field of defi-

nition of the term. 

The subject meaning of the term is also deter-

mined in definition. The definitive position of the term 

differs from the interpretation of its other features. 

The informative load of definitive terms can be 

coded. Through these codes term of any field acts as a 

special mean of information. 
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Аннотация. 

Менее изученным до настоящего времени и казахстанской политической лингвистике остаётся во-

прос о таком специфическом элементе политической коммуникации, как слоган. Сегодня этот жанр по-

литического текста преимущественно осваивается учеными разных наук (социологи, политологи, 

имиджмейкеры и т.д.), занимающимися вопросами выборных технологий. Настоящая статья посвящена 

изучению функционально-семантических особенностей лексических единиц политического слогана, харак-

терных для предвыборных кампаний Казахстана, осуществлённых в период с 2000 по 2019 гг.  

Abstract. 

Less studied so far in Kazakh political linguistics is the question of such a specific element of political com-

munication as a slogan. Today, this genre of political text is mainly mastered by scientists of various sciences 

(sociologists, political scientists, image-makers, etc.) dealing with issues of electoral technologies. This article is 

devoted to the study of the functional and semantic features of the lexical units of the political slogan, character-

istic of the election campaigns of Kazakhstan, carried out in the period from 2000 to 2019. 

 

Ключевые слова: политический слоган, политическая лексика, политическая лингвистика, лексико-

семантическая группа 

Keywords: political slogan, political vocabulary, political linguistics, lexical-semantic group 

 

Введение. Одним из жанров политического 

дискурса по причине функциональной специфики 

является слоган. Выполняя регулятивную функ-

цию, он участвует в роли инструмента политиче-

ской борьбы и играет ведущую роль в политиче-

ской коммуникации. В научной литературе обще-

принято определение слогана как «призыв, в 

краткой форме выражающий руководящую идею, 

задачу, требование» [БТСРЯ]. Исходя из этого 

определения, одной из особенностей интенции сло-

гана является директивность, так как главная цель 

слогана – оказать влияние не столько на установки, 

оценки и мнения, сколько, прежде всего, на поведе-

ние агентов политики [1, с. 72]. 

При выполнении коммуникативных задач сло-

гана – создание положительного образа кандидата, 

оценка его деятельности и мотивирование у изби-
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рателя желание видеть на определённом посту кон-

кретного политического деятеля – решающую роль 

играет выбор языковых средств. Содержание лю-

бого политического слогана предполагает наличие 

в нём общеупотребительных слов и специализиро-

ванных средств выражения, которые получили 

название политическая лексика. 

Общеупотребительная лексика составляет ос-

нову словаря любого языка. Существенной особен-

ностью лексической системы, которая служит уни-

версальным средством «объективации индивиду-

ального сознания и культурной традиции», 

является её непосредственная обращённость к явле-

ниям действительности [2, с. 125].  

Исследователи выделяют ряд черт, которые 

присущи политической лексике: зависимость от 

экстралингвистических факторов, идеологическая 

детерминированность, интернациональность, нали-

чие особых функций и специфика коммуникатив-

ного воздействия [3]. 

Важной чертой политической лексики явля-

ется идейная направленность, транслируемая сло-

вами-идеологемами [4]. Хотя понятие идеологемы 

широко используется в современном языкознании, 

его единое понимание еще не выработано. В рабо-

тах Н.А. Купиной показан процесс трансформации 

слова в идеологему. Она отмечает, что это «идеоло-

гизация слов с помощью догматических добавок: 

на традиционную семантику слова искусственно 

накладываются идеологические смыслы» [5, с. 14]. 

Среди идеологем выделяют группу слов, кото-

рая имеет фундаментальное идеологическое значе-

ние (справедливость, свобода, равенство, социа-

лизм, рабство и др.), и группу слов, которые им-

плицитно выражают значимые и очевидные 

идеологические смыслы (будущее, победа, правда, 

труд, Родина и др.) [6, с. 108]. Слова первой группы 

отличает нечастое, избирательное употребление; 

лексические единицы второй группы получили ши-

рокое распространение. А.П. Чудинов отмечает, 

что идеологемы рождают новые мифы, а филологи 

и политологи «нередко их называют «орудием лжи 

и обмана», но следует помнить, что в действитель-

ности лгут и обманывают не слова, а авторы поли-

тических текстов» [7, с. 93]. 

В данном исследовании мы анализируем об-

щеупотребительные лексемы, связанные с избира-

тельным процессом и обнаруживающие высокую 

степень частотности. 

Проанализировав слоганы предвыборных ком-

паний, мы пришли к выводу, что большая часть из 

них, варьируясь в вербальном оформлении, нахо-

дит место в слоганах кандидатов в целях воздей-

ствия на избирателя. 

Лексемы, описывающие основную идею вы-

борной кампании (в терминологии О.А. Феофанова 

«лексемы предмета обещаний»), в рекламном тек-

сте могут реализовываться в «тёплом эмоциональ-

ном поле» (мир, семья, социальная справедливость) 

и «холодном эмоциональном поле» (кризис, пре-

ступность, коррупция) [9]. 

Анализ фактического материала показал, что 

предвыборные программы в большинстве были по-

строены в парадигме «тёплого семантического про-

странства».  

Семантический каркас предмета обещаний 

формируется следующими лексемами: здоровье, 

забота, защита, благосостояние, образование, 

строительство, семья, экономика, экология.  

Высокую частотность демонстрирует лексемы 

благо и достойный, обозначающие качество жизни: 

«Достойную жизнь – всем и сегодня!» (партия «Ак 

Жол», 2000), «Каждому человеку достойную 

жизнь в нашем прекрасном городе!» (Е. Шайхутди-

нов, 2004), «Благополучие для всех!» (К. Токаев, 

кандидат в президенты, 2019). Использование их в 

слоганах мотивируется прагматическими действи-

ями кандидатов: избиратели непременно должны 

поддержать программы по улучшению качества 

жизни граждан.  

Третью позицию в казахстанских слоганах за-

няли лексемы, связанные с здравоохранением, эко-

логией и здоровьем: «Главный капитал страны – 

это здоровые люди!» (С. Шуменбаев, 2016), «Во-

плотим в жизнь экологические принципы», «Эколо-

гическая компетентность и промышленная без-

опасность – наши главные задачи» (А. Кусаинов, 

кандидат в президенты РК, 2015). Частотность дан-

ной лексико-семантической подгруппы мотивиру-

ется не только вопросом качественного медицин-

ского обслуживания населения, но и тем, что среди 

претендентов в политическую борьбу вступила эко-

логическая партия «Табиғат» (2015 г.).  

Данную тенденцию можно объяснить тем, что 

кандидаты в своих предвыборных программах об-

ращаются к решению проблем, связанных с духов-

ной жизнью горожан. Заявленные обещания пред-

полагают их выполнение; набор языковых средств, 

обозначающих способы или условия их реализации 

чрезвычайно мал – это стандартный набор вербаль-

ных рефлексий, которые пронизывают предвыбор-

ные кампании всех уровней.  

Одной из распространённых лексем, встречаю-

щейся в предвыборных кампаниях России и Казах-

стана, является лексема кандидат: «Джексенова 

Аида – самый доступный кандидат в депутаты 

маслихата города Астаны», «Бисетаев Кайрат – 

наш кандидат! (партия «Асар», 2004). 

В последнее время фиксируется употребление 

названий партий без родового компонента – этот 

факт объясняется прагматическими мотивами: по-

нятие партия в современном обществе восприни-

мается как отрицательное, и эта оценка проектиру-

ется на политику как неотъемлемый компонент 

жизни общества и на тех, кто политическую дея-

тельность осуществляет [6, с. 86]: «Планы КНПК – 

планы народа!» (2019), «ОСДП. О – Обеспечен-

ность, С – Справедливость, Д – Достоинство, П – 

Порядок» (2005). 

Рассмотрим особенности употребления поли-

тической лексики, имеющей отношение к избира-

телю. 

Заметное снижение удельного веса лексемы в 

политическом обороте мы связываем с растущим 
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количеством в слоганах лично-притяжательных ме-

стоимений, создающих иллюзию личного знаком-

ства баллотирующегося с избирателями и одновре-

менно призывающих проголосовать за него. Среди 

лексем, обозначающих побуждение избирателя к 

действиям, по-прежнему лидируют императивы 

выбирай, голосуй: «Время выбирать молодых!» 

А. Котенев, партия «Нур Отан, 2016), Выбирай ре-

альные дела! (М. Азирбаев, партия «Нур Отан», 

2016), «Голосуй за свою мечту! Голосуй за «Ак 

Жол!». В группе лексем, предписывающей опреде-

лённые действия избирателям, данные лексемы 

остаются актуальными, однако на данный момент 

наблюдается тенденция к сокращению их употреб-

ления. Объясняется этот факт тем, что баллотирую-

щиеся стали обращаться к слоганам, в которых при-

зыв имеет не прямой, а косвенный характер – пря-

мой призыв воспринимается избирателями как 

давление, что ни в коей мере не способствует раз-

витию диалога между кандидатом и избирателем. 

Политическая лексика, характерная для обеих 

групп, в слоганах сопрягается – не всегда орга-

нично – со словами-идеологемами. 

Лексема будущее берёт на себя функцию идео-

логемы, что является закономерным: людей всегда 

интересует и заботит их будущее, будущее близ-

ких, а также будущее города, региона, страны в це-

лом: «Построим будущее вместе!» (А. Амирханян, 

партия «Нур Отан, 2016), «Голосую за Чиликбаева 

Асхата, соглашаюсь на свое лучшее будущее!».  

Слоганы с идеологемой справедливость, не-

смотря на частое употребление, может оказать 

меньшее влияние на формирование избирательских 

симпатий из-за неясных, абстрактных обещаний: 

«За правду и справедливость» (Оппозиционный 

народный союз коммунистов и ДВК, блок Абдиль-

дина-Жакиянова, 2004), «Политическая стабиль-

ность! Духовное возрождение! Социальная спра-

ведливость!» (партия «Руханият», 2007). 

Итак, частотность употребления политической 

лексики определяется конкретными коммуникатив-

ными задачами конкретного кандидата. 

Заключение. Анализ языковых единиц в 

структуре политического слогана показывает, что 

их функционирование определяется его основной 

коммуникативной задачей – установлением диа-

лога между участниками избирательного процесса. 

Статистические данные свидетельствуют, что 

лексико-семантическое пространство слогана фор-

мируется двумя пластами лексики: общеупотреби-

тельной и политической со значительным переве-

сом единиц общенародного языка. 

Политическая лексика используется с целью 

акцентуации внимания избирателей на важности 

или значимости происходящего события в жизни 

двух стран. 
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Анотація. 

У статті розглянуто механізм формування та реалізації мовної політики в Україні. Визначені заходи 

для збереження української мови як державної, яка виконує консолідуючу роль у суспільстві. Виявлено 

шляхи реалізації державної мовної політики і фактори, що впливають на мовну ситуацію. 

Abstract. 

The article considers the mechanism of formation and implementation of language policy in Ukraine. 

Measures have been identified to preserve the Ukrainian language as the state language, which plays a consoli-

dating role in society. The ways of realization of the state language policy and the factors influencing the language 

situation are revealed.  
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Мова – найважливіша ознака національної са-

моідентифікації не тільки людини та її духовної ку-

льтури, а й держави в цілому. Саме тому в системі 

державних пріоритетів мовна політика мусить посі-

дати чільне місце. Її стратегічним завданням поряд 

із гарантуванням мовних прав людини є утвер-

дження суспільної злагоди і політичної стабільно-

сті, забезпечення єдності і зміцнення української 

держави. Визначаючи державну мовну політику 

України, можна виділити лише два критерії оціню-

вання тих пропозицій, які вносяться щодо мовного 

питання. Перший – чи сприяють вони міжетніч-

ному миру, який у нашій країні ще нікому не вда-

лося порушити, хоча спроби були. Другий – чи 

сприяють вони формуванню єдиної української 

громадянської нації. 

Необхідно відзначити, мовне питання в Укра-

їні постійно перебуває в епіцентрі уваги, і це стосу-

ється не лише наукових кіл. Різні фактори форму-

вання державної мовної політики є предметом роз-

гляду та об’єктом вивчення як мовнозначних, так і 

політичних наук, що відображено в працях вітчиз-

няних і зарубіжних учених, зокрема: І.Кураса, 

О.Куця, І.Лопушинського, Л.Масенко, Н.Мечков-

ської, Л.Нагорної, О.Сербенської, Ю.Шевельова, 

Ж.Шевчук, Л.Щерби, Г. Янковська, В. Заболоць-

кий, Н. Попович, Є. Ткаченко, О. Сергеєва, Ю. 

Куц,І. Лопушинський, Т. Ковальова, П. Редін та 

інші. Це стосується і наукового доробку молодих 

вчених, таких як: Л. Белей, Д. Власенко, Г. Панче-

нко, та інші. Виникають креативні підходи до під-

няття престижу державної мови та надання їй нової 

привабливості. Це, своєю чергою, доводить актуа-

льність і невичерпність цієї проблематики. Науко-

вці аналізують не тільки взаємовплив мови і суспі-

льства, стан мовної політики, але й її реалізацію за 

допомогою державних механізмів. Так, І.Курас, ви-

значаючи здобутки і проблеми державної мовної 

політики України, формує основні подальші тенде-

нції її розвитку в сучасному українському суспіль-

стві. Автор вбачає, що основна парадигма полягає в 

подальшому укріпленні ролі української мови як 

державної. [6] 

Історично так склалось, що Україна належить 

до поліетнічних або багатонаціональних держав, на 

відміну від деяких європейських країн, історія фор-

мування етнічної структури населення яких виріз-

нялася тенденціями моноетнічного спрямування. 

Складність сучасної мовної ситуації в Україні є ло-

гічним наслідком довготривалої боротьби, яка ве-

лась із українською ідентичністю, державністю, 

мовою. О. Сергєєва відзначає, що певна напруже-

ність мовної ситуації в Україні з її лінгвістичним 

ландшафтом зумовлена мовною політикою мину-

лих часів, яка запроваджувалась насильницьким 

шляхом. Тому вдосконалення мовних відносин по-

требує компенсації лінгвістичних втрат, активного 

просування української мови державними структу-

рами, її поширення в освітній сфері тощо. [14] 

Для позначення основної мови в більшості 

країн використовують термін “державна мова” або 

“офіційна мова”. У науковій літературі існують рі-

зні думки щодо розрізнення чи ототожнення цих 

понять. Так, Г. Янковська вважає, що в українсь-

кому законодавстві використання терміна “офі-

ційна мова” у значенні “державна мова” є небажа-

ним явищем, адже суперечить принципу єдності за-

конодавчої термінології, за яким, принаймні, хоча б 

у межах одного нормативно-правового акту одне й 
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те ж правове поняття прийнято називати одним 

юридичним терміном, а різні поняття – різними те-

рмінами. [18] Водночас узагальнення конституцій-

них актів країн світу дало підстави В. Заболоцькому 

стверджувати, що терміни “державна мова” і “офі-

ційна мова” в основних законах закріплюються як 

тотожні. Пропонує не розрізняти ці поняття і Кон-

ституційний Суд України, який визначає, що “під 

державною (офіційною) мовою розуміється мова, 

якій державою надано правовий статус обов’язко-

вого засобу спілкування у публічних сферах суспі-

льного життя”. [2] 

Мовна політика як складова національної без-

пеки України – це державницька ідеологія та узго-

джені з нею дії, зорієнтовані на вирішення існую-

чих мовних проблем. Здійснення державою певних 

заходів, покликаних сприяти захисту мови титуль-

ного етносу, підтримувати та популяризувати но-

рми української літературної мови, забезпечувати 

досягнення мовного консенсусу, повинно відбува-

тися з урахуванням деяких засадничих моментів. 

Серед обов’язкових критеріїв визначають такі: 

– природність мови (мова має бути такою, що 

зародилася, розвивається і функціонує разом із на-

родом, якому вона належить, а не створеною шту-

чно);  

– розвиненість мови (мова має бути літератур-

ною, тобто унормованою формою загальнонарод-

ної мови, якій притаманні такі ознаки: усна та писе-

мна форми, багатофункціональність, стильова роз-

галуженість, великий словниковий запас, 

унормованість (кодифікованість);  

– поширеність мови (мова має бути пошире-

ною або на всій території держави або на значній її 

території, повинна функціонувати у всіх сферах су-

спільства тощо). [9]. 

До додаткових критеріїв виокремлення певної 

мови з-поміж інших мов, які не для всіх країн є ви-

значальними, належать такі:  

– мова титульної нації (мова тієї частини насе-

лення держави, відповідно до національності якої і 

названа ця держава);  

– мова корінного народу (мова народів, які 

проживали на території держави споконвіку, іноді 

їх ще називають автохтонними). 

У своїх наукових працях Т. Ковальова зазна-

чає, що здебільшого всі існуючі визначення терміна 

державної мовної політики характеризуються 

двома основними ознаками: 

 1) мовна політика є частиною національної 

політики певної держави; 

 2) мовна політика – це сукупність заходів, 

спрямованих на певний мовний розвиток (уведення 

нових або збереження старих мовних норм, уніфі-

кація і стандартизація літературних форм, реформи 

в галузі орфографії і пунктуації тощо) [5]. 

 До актуальних завдань державної мовної полі-

тики належить упровадження мовного планування, 

спрямованого на захист і підтримку державної 

мови, на перспективу майбутнього подолання де-

формацій постколоніального мовно-культурного 

розвитку країни: 

1) забезпечення всебічного розвитку та функ-

ціонування української мови як державної в усіх 

сферах суспільного життя на всій території України 

шляхом прийняття нового закону про статус держа-

вної мови в країні; 

2) стимулювання визнання й поваги всього 

українського суспільства до державної мови і мов 

усіх національностей, які проживають в Україні; 

3) чітке визначення в законодавстві України 

понять «державна мова», «національна мова», «рі-

дна мова», «національна меншина», «місця контак-

тного проживання», «етнічна меншина», «корінний 

народ», тощо; 

4) гарантування повної та рівноправної участі 

громадян України, які належать до різних етномов-

них спільнот, у всіх сферах життя українського су-

спільства; 

5) визнання багатоетнічного характеру укра-

їнського суспільства. 

Пріоритетом мовної політики в сучасній Укра-

їні має бути утвердження і розвиток української 

мови як державної – визначального чинника і голо-

вної ознаки ідентичності української нації, яка істо-

рично проживає на території України, становить 

абсолютну більшість її населення, дала офіційну 

назву державі і є базовим системоутворюючим 

складником української державності. Основними 

складовими державної мовної політики можна вва-

жати такі: політика розвитку, захисту та забезпе-

чення функціонування державної мови; націона-

льна політика захисту мовних прав. [12] 

Висновки. Основними складовими державної 

мовної політики можна вважати такі: політика роз-

витку, захисту та забезпечення функціонування 

державної мови; національна політика захисту мо-

вних прав. Мовна політика повинна бути не лише 

проголошеною, а й відображатися у програмах дія-

льності Уряду, національних, державних, регіона-

льних та галузевих програмах, концепціях, основ-

них напрямах і сценаріях розвитку, планах законо-

творчої діяльності, державному бюджеті тощо. 

Отже, сучасний стан державної мовної полі-

тики характеризується недосконалістю правової 

бази та гострою потребою оновлення концептуаль-

них підходів у вирішенні мовних проблем. Розроб-

лені на сьогодні науковцями та громадсько-політи-

чними діячами проекти враховують український та 

світовий досвід регулювання мовного простору, де-

талізують механізми просування української мови 

у найрізноманітніших сферах, а відтак потребують 

негайної ратифікації. Водночас залишаються недо-

статньо розробленими такі перспективні напрямки 

державної мовної політики, як забезпечення конку-

рентоспроможності української мови у сфері біз-

несу, запровадження пільгового оподаткування для 

україномовної друкованої продукції, розробка сис-

теми моніторингу етномовних процесів в країні, 

оприлюднення результатів державної мовної полі-

тики на щорічних всеукраїнських слуханнях з фун-

кціонування та розвитку української мови. 
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Abstract. 

The article examines the modern advertising and information space and the peculiarities of the production 

of military images in it. It is shown that they are a component of advertising myth-making, because in the process 

of symbolic exchange they carry their own unique associative semantic load, which consists in the expression of 

courage, a sense of security. Military images are used in the production of mythologems "we are strong – they are 

afraid of us", "invisible in work, but always reliable", "army – strength", "invincibility of the army", "continuation 

of the traditions of the victorious army". The peculiarities of machismo as a specific way of depicting the image of 

the military are revealed. Important in symbolic production is the visualization of images of military in uniform, 

images of military signs, symbols. In periods of passionary explosions, images of the military in the media are 

markers of national identity. Military images are also used in social advertising to affirm in the mass conscious-

ness faith in one's army, a sense of security and safety. Attention is also drawn to sexist advertisements such as 

"military" is a "real man's job". 

 

Keywords: Keywords: mythization, mythologization, the newest myth, artistic myth, advertising myth, sym-
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Statement of the Problem. The problem of deter-

mining the social content, role and specificity of the 

phenomenon by means of advertising was studied in the 

subject field of social philosophy in the context of is-

sues of mythization, the specifics of the existence of 

modern myths in society, features of information, in-

cluding advertising space. In the humanities, scientific 

research is carried out on various manifestations of this 

phenomenon in various aspects, which is determined by 

the subject of research and the relevant methodology 

used by a particular science. Quite often, specific ad-

vertising myths or the general impact of advertising 

(mostly destructive) on the individual as a consumer, 

on the culture of society, economic processes, etc. are 

analyzed. Advertising is analyzed as a social phenome-

non, social process and type of social activity. It is the 

subject of scientific research in the field of social com-

munications and philosophy, with the former exploring 

primarily the content, forms and methods of advertis-

ing, and the latter focuses on its human dimension. 

Modern globalization processes and the development 

of digital technologies have caused, on the one hand, 

the totalization of the spread of advertising, in fact, it 

fills the entire human living space, even intimate. On 

the other hand, it caused the unification of advertising 

space, the formation of a global identity, for example, 

there is usually universal advertising for any country, 

which appeals to images and symbols that will be un-

derstood by members of any ethnic, cultural, social 

group and community. It highlights the need for re-

search in the interdisciplinary plane, which reflects 

both practical and theoretical aspects of this social phe-

nomenon, the philosophical understanding of modern 

media reality, the role and place of advertising in it. 

Analysis of recent research and publications. 
Various aspects of the advertising phenomenon mani-

festations are reflected in the works of philosophers Jo-

han Huizinga viewed advertising as a playful compo-

nent of modern culture that irrationalizes it [4, p. 195-

213]. Roland Barthes, analyzing advertising messages, 

showed how the preservation and transformation of tra-

ditional mythological human consciousness and myth 

in the culture of modern society took place [1]. Um-

berto Eco considered advertising as a semiotic for-

mation, as a system of rhetorical figures that perform a 

number of functions, among which the dominant are 

emotional and aesthetic [3]. Jean Baudrillard in his the-

ory of simulacra considers advertising as a simulation 

that replaces the real object of sale in a mythical way, a 

simulation of caring for a person [2]. Methodology. 

Such a polyphony of scientific investigations of the ad-

vertising problem as a social phenomenon in various 

fields of humanities, the lack of a holistic system of 

knowledge in this direction reveal the problem of de-

termining a set of methodological principles for analyz-

ing this social phenomenon. Such a possible methodo-

logical basis can be a general theory of communication, 

as it is an area of scientific knowledge in which there is 

knowledge of universal laws and mechanisms of infor-

mation exchange, development of appropriate commu-

nication methods, systems and tools, identifying pat-

terns of their functioning. At the same time, we note 

that, given the significant number of studies of this 

problem in the subject field of philosophy, it is now 

necessary to apply the philosophical (especially socio-

philosophical) methodology as universal for these sci-

entific disciplines. 

Among the variety of methods of studying the so-

cial phenomenon of religious communication, which 

have the philosophical sciences, and which we will use 
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in our study, we can single out dialectical (to study the 

factors that determine the dynamics of advertising com-

munication change in the information society); compar-

ative (for a comparative analysis of advertising mes-

sages from different countries); phenomenological (for 

the analysis of advertising as a phenomenon of social 

reality, which is explained as a result of the activities of 

individuals and their groups in the process of interper-

sonal interaction and as a consequence of establishing 

stable relationships with social institutions); system 

analysis (to take into account many components of mil-

itary images in advertising messages). The research 

was carried out on the basis of the Center for Aesthetic 

Anthropology and Ethnocultural Studies at Ivan Franko 

Zhytomyr State University. The volume of analyzed 

advertising messages is 500. 

Interim Conclusions and Discussion. 

Myth-making and mythization in the modern com-

municative space are becoming more and more diverse 

in terms of expression, because not only communica-

tion in online communities or "internet space" is a 

source of emergence or a mean of rapid spread of new 

myths. They are now strongly created by social, politi-

cal and commercial advertising, having ample opportu-

nities to spread such an unusual product in the symbolic 

production of modern society (especially due to such a 

media as television or Internet resources) [8, c. 82]. 

Mythization in the knowledge society changes both the 

structure of modern myth and the role of knowledge it-

self. 

In the modern information society, the functional 

purpose of advertising is complicated by the task of not 

only influencing the daily life of the individual, to form 

an individual culture of consumption, but also seeks to 

expand, improve, correlate the world of things, expand 

the spiritual culture of society with its own symbols, 

myths, influences aesthetic and information culture [9, 

p. 149]. Military images are distinguished primarily by 

a specific area of distribution, as in mass culture there 

is a dissonance in their production both in the theme of 

a romantic hero-warrior who defeats all enemies, and 

condemnation of war, hostilities, in the theme of peace. 

In the advertising and information space of society, 

these images have also become widespread, because in 

the process of symbolic exchange, they carry their own 

unique associative semantic load, which is to express 

courage, a sense of security. In this case, advertising 

messages are less based on information strategies [7, 

p. 566], and more on the production of mythologems. 

The key direction of advertising as a type of social 

activity is the promotion of the advertised object in the 

market of goods and services. We agree with Jean 

Baudrillard, who objected to the reduction of commer-

cial advertising only to sales, emphasizing the role of 

introducing in the minds of people an integrated image 

of society, which provides a sense of material goods, 

which allows to move from a purely informational role 

of advertising to invisible suggestion, and therefore its 

purpose is already to manage consumption. The image 

of the military is used in commercial advertising as an 

invitation to contract service. This is confirmed by the 

fact that the cost of military [2, p. 182] advertising has 

increased since 1994 [5, p. 222]. The traditional slo-

gans in such advertising are "decent salary", "social se-

curity", "career growth". 

In this aspect, the competitive nature of advertis-

ing is revealed. Advertising as well as technology, pub-

licity, propaganda everywhere promotes the competi-

tive spirit and affords means of satisfying it on an un-

precedented scale, but it only appears when trade 

begins to create fields of activity within which each 

must try to surpass and outwit his neighbor [4, p. 199-

200]. In this aspect, military images, on the one hand, 

are used directly as a demonstration of the model of the 

individual’s professional future. Auxiliary means are 

the visualization of this model through a series of im-

ages of military in uniform, images of military symbols 

(stripes, insignia, etc.), the soldier's order. As noted 

R. Barthes, in the advertising image, these signs have a 

special authority, they are formed with a view to the 

optimum reading: the advertising image is frank, at 

least emphatic [1, p .33]. On the other hand, successful 

competitive positions of servicemen are outlined 

through prestige markers. 

It should be noted that in modern advertising space 

there are such slogans of sexist content as "real men's 

work". With regard to gender equality, there is a clear 

imbalance with the predominance of images of military 

men. As for the Ukrainian advertising space, it is deter-

mined not so much by the stereotype of "war for men" 

(and this stereotype is not inherent in Ukrainian culture, 

in which images of women-warriors, women in war, 

militant women are traditional), but the law under 

which women until recently were not allowed to engage 

in some military professions. There are tendencies in 

the commercials of women soldiers on the principle of 

interspersed with the general background (e.g., adver-

tising Wojska Obrony Terytorialne, the Armed Forces 

of Belarus "We are one", the Swiss Armed Forces 

"Berufe mit Perspektiven", the Armed Forces of Ger-

many "Wir sind das Heer"). 

The marker of the image of a serviceman in com-

mercial advertising of the army as a profession is ma-

chismo with obvious features of brutality. Machism is 

a technology of producing in mass culture the image of 

a "real man", ie a man with pronounced and to some 

extent hyperbolized features of a strong, straightfor-

ward man as the quintessence of masculinity. At the 

same time, such connotations as brutality, rudeness, 

and aggression are added to the characterization of 

strength. Therefore, along with the image of profes-

sional training of servicemen in specific military spe-

cialties, scenes of physical training with the obligatory 

demonstration of the naked torso and muscle mass are 

shown. In this context, the effect of becoming a "new 

man" can be used: joining the armed forces marks the 

beginning of a new stage of human life, its self-devel-

opment. Yes, in the advertisement of the Russian 

Armed Forces "This is the first day of your new life" it 

is emphasized: "What happened yesterday does not 

matter. Who you were before, no one cares. Now it is 

important who you will be today. Do you know what 

you are capable of? Questions may go unanswered, but 

will you be able to sleep peacefully afterwards?… Are 

you ready to break yourself to exhaustion?" And then 
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lists the features of "real men" (overcoming pain, scars, 

etc.), which are acquired during the service. 

The most common forms of advertising the army 

as a professional organization are presentation (includ-

ing demonstration of capabilities) and advertising-

questionnaire. A significant amount of commercial ad-

vertising of the contract service is demonstrative in na-

ture and is aimed at depicting different types of troops 

and the specifics of their activities, combat operations. 

For example, advertisements of the Armed Forces of 

the Republic of Poland demonstrate exercises using 

ground military equipment, air and navy, as well as mil-

itary combat missions. The leitmotif in the advertise-

ment of the Armed Forces of Belarus was "with us you 

will conquer all the elements". The peculiarity of this 

advertisement is that it depicts an officer who, inviting 

a conscript to the service, leaves his own office and 

demonstrates to him his skills in hand-to-hand combat, 

parachuting, driving equipment, shooting with various 

types of small arms. The same is true of advertising de-

veloped for the ministries of the armed forces of most 

countries of the world, such as the video of the Austrian 

Armed Forces "Austrian Army – Bundesheer". Such 

visualized messages are aimed at producing the my-

thology "we are strong - they are afraid of us". The use 

of such forms in the process of myth-making is ex-

plained by the appeal to established stereotypical im-

ages. As Umberto Eco has pointed out, advertising 

communication, which is so strongly associated with 

the need to describe what is learned and familiar, usu-

ally uses proven moves and proven techniques [3, 

p. 187]. Even the most innovative techniques involve 

the use of traditional stamps. However, it should be 

noted that the purpose of producing this mythology is 

not so much a demonstration of aggressive behavior as 

prejudice, i.e. the formation of public opinion about the 

security of stability of society. 

The specifics of the professional activity of the 

military mainly involves the implementation of defense 

functions, which reveals limited public activity and 

strictly regulated PR-measures. Therefore, the advertis-

ing of the armed forces also reflects the idea of "invisi-

ble in the work, but always reliable". Thus, the adver-

tisement of the Polish Armed Forces offers the slogan 

"Czasem niewidoczni. Zawsze obecni". The advertis-

ing questionnaire asks the military to give a short an-

swer to the question "why did you go to serve in the 

army." Along with the utilitarian goals of the service 

(high salary and full social protection) are proclaimed 

spiritual and moral (protection of freedom, dignity, se-

curity, patriotism). In particular, such advertising was 

carried out by the Ministry of Defense of Poland – 

"Zostań żołnierzem Rzeczypospolitej" SPOT-ankieta. 

Military action is characterized by a combination 

of commercial and social advertising through markers 

of the prestige of the profession and the joint victory 

over the enemy. Thus, in 2014, a series of videos 

"Come back alive! Help the battalions of volunteers" 

and "State program to support the Armed Forces of 

Ukraine", "Join, together we will win", "Wait for me" 

were released in the Ukrainian media, in which images 

and symbols of respect, support, mutual assistance, 

there is an appeal to feeling of maternal love, to the 

value of social security, which are designed to provide 

the military. 

One type of social advertising on the subject of the 

army is a demonstration of strength. Its uniqueness lies 

in the fact that it does not so much appeal to values as 

it is designed to show the power of the country's armed 

forces. The purpose of such advertisements is, on the 

one hand, to show potential opponents a willingness to 

resist armed acts of aggression, and on the other – to 

establish in the minds of the masses faith in their army, 

a sense of security and safety, which in turn allows ci-

vilians to concentrate more on one's own professional 

activity, organization of leisure, self-development and 

self-realization. In particular, the advertisement of the 

Armed Forces of Belarus "We are one" reads: "In mo-

ments of peace, in a moment of joy and happiness… we 

are always ready to help… We are one, we are strong, 

we are confident in the future!" (We are one. Armed 

Forces of the Republic Belarus). Such advertising em-

phasizes the modernity of armaments, the coordination 

of actions of different types of troops, which is formed 

in the process of numerous exercises. Therefore, this 

advertisement usually depicts the technical capabilities 

of military equipment or large-scale military exercises 

(e.g., a demonstration video of the exercises "Dragon-

17"). The advertisement of the German Armed Forces 

emphasizes not only the protective function of the 

army, but also the peacekeeping function, so in the 

video "Wir sind das Heer" the slogan "We serve Ger-

many professionally - all over the world" ("Wir sind das 

Heer") is heard. In this context, quests are the actual 

form of production of "army – force" mythologeme. At 

the turn of the century, television and web commercials 

released in the United States were basic training as a 

kind of quest with stages of execution, such as shoot-

ing, teamwork and fire situations. However, despite the 

fact that copywriting and the direction of art have re-

cently changed, the main strategy of the message re-

mains "Be all you can be" [5, p. 228]. 

Qualitatively different is the nature of the use of 

military images in advertising messages about the ac-

tivities of military formations of territorial defense, vol-

unteer and voluntary movements. The leitmotif of such 

advertising is "readiness to defend the Fatherland by ci-

vilians". The cycle of social advertising aimed at form-

ing public opinion in support of the political decision 

of the Polish government to establish the Territorial De-

fense Army is indicative. The main slogan of this type 

of Armed Forces, and, accordingly, the advertising slo-

gan, is "Always ready, always near!" Advertising is re-

alized through the romanticization of military service 

with an emphasis on public access, i.e. the possibility 

of mastering professional skills without basic physical 

and military training. At the same time, it is demon-

strated that they are undergoing combat training, which 

is not much inferior to the training of servicemen.  

The contrast between "civilian and military" in the 

advertising space can be traced in the depiction of the 

regular army. Such messages are aimed at actualizing 

the prestige of the profession, traditionally used not to 

oppose, but, on the contrary, to emphasize the heredity 

of professions: for example, in the advertisement of the 

Belarusian Armed Forces "We are one" depicts a 
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woman doctor who becomes a military doctor, boxer - 

infantry. In the future, they serve together with the mil-

itary, who have received appropriate military educa-

tion. The commercials of the Swiss Armed Forces 

"Berufe mit Perspektiven" and "Lehrberufe der 

Schweizer Armee" offer specific jobs (car mechanic, 

computer specialist, cook, carpenter, military police of-

ficer and more than 200 professional fields) for civil-

ians (Berufe mit Perspektiven). At the same time, the 

advertisement clearly states that these positions are 

equal for both men and women. 

In the context of military aggression in Ukraine, 

the emphasis of this type of advertising on the topic of 

training defenders on the readiness to defend the home-

land, which is realized through the demonstration of 

images of real servicemen who left civilian professions 

and mobilized into the armed forces. The main slogan 

is "We were not born for war, but we are ready to de-

fend the country from enemies with weapons in hand." 

Given the high level of public confidence in the 

army, the images of the military, the plots of hostilities 

can be used in social advertising on the integration of 

society, national memory, etc. The authors of the video 

"Let's light a candle of memory and guard the borders!" 

through the image of the army's combat readiness and 

the construction of the associative series "We Remem-

ber – We Are Strong" address the theme of the memory 

of the Holodomor of 1932-33. 

In periods of passionary explosions, images of the 

military in the media serve as markers of national iden-

tity (e.g., the video for social advertising "We were. We 

are. We will be. We are Ukrainians"). In this case, there 

is the placement of social advertising dedicated to na-

tional holidays, especially Independence Day, and in-

volves the use of the image of soldiers as custodians of 

national symbols. The latter are depicted through pater-

nalistic plots, in particular the following: the father de-

fends the Fatherland while the child sleeps peacefully, 

and when he returns home he gives the family the most 

valuable thing – a flag. 

It also emphasizes the military traditions of the na-

tion, resilience, readiness for battle, service to the peo-

ple and the country. The German Armed Forces adver-

tises: "We can fight. We make decisions on the ground. 

We live in a society. We are universal, modern and at-

tractive". In the Ukrainian advertising space there is a 

tendency to distinguish between the concepts of "ser-

viceman" as a person who serves in the armed forces 

and "soldier" as a participant in hostilities. In the sec-

ond sense, the associative series "heroism", "courage", 

"steadfastness", "brotherhood", "readiness for self-sac-

rifice" is tendentiously used. 

As a rule, military images reinforce the mythol-

ogems of the invincibility of the country's army and the 

security of the civilian population, which are harmoni-

ously combined in the advertising space. But there is a 

method of opposition "we (army)" and "they (ene-

mies)" or "you (military)" and "you-enemy (civilian)". 

This is an advertisement of the Russian Armed Forces 

"This is the first day of your NEW life", in which men 

are offered to join the army, outlining their personal 

traits: "You try to see this in every shadow of your en-

emy, because without the enemy there is no battle, and 

without a fight there is no victory. But in fact the main 

enemy is you, yesterday you ". 

In army advertising and social advertising, which 

uses military insults, the emphasis tends to be on the 

military. But you can also use the technique of adver-

tising – focusing on the subject, which becomes a sym-

bol in the process of myth-making. This may be aimed 

at emphasizing the prestige of the military profession, 

which is enshrined in socio-cultural symbols: orders, 

medals, stripes, uniforms (e.g., advertising of the US 

Armed Forces (United States Army - Symbol of 

Strength – More than a Uniform)). The key mythology 

is the invincibility of the army, the continuation of the 

traditions of the victorious army. In this context, sym-

bolic production produces images that signify victory 

(flowers (poppies, carnations), army ribbons, emblems, 

chevrons, weapons). This may be accompanied by 

mechanisms for romanticizing the war in opposition 

"courage" – "weakness." 

A qualitatively different aspect is the symboliza-

tion of the social significance of the army. Thus, in the 

advertisement of the Armed Forces of Ukraine "Bear" 

such a subject is a plush toy – a bear of a serviceman's 

daughter. The hero says: "This is an ordinary bear, but 

I am ready to give my life to protect those who play 

with it" (Ukrainian social advertising Armed Forces of 

Ukraine, Bear). And the main slogan of this video is 

"Everyone has things more expensive than life. Protect 

the most valuable" Symbols in advertising allow to ac-

tualize the attention of the recipient on the semantic fea-

tures of the advertised product or service. Symboliza-

tion allows you to evoke the necessary associations as-

sociated with the army, military service, to remind 

about a familiar object from the living environment of 

the individual. 

The image of the military was used in social ad-

vertising of a political nature to actualize democratic 

values, which is reflected in the slogan "Vote! We will 

cover!" In this advertisement, the emphasis is not on the 

need to vote, but on the state's guarantee of citizens' ex-

ercise of their voting rights, even in conditions of armed 

confrontation. Social advertising was not intended to be 

political. 

Conclusions. Military images are the component 

of myth-making by means of advertising, they carry 

their own unique associative semantic load, which con-

sists in the expression of courage, a sense of security. 

The image of the military is used in commercial adver-

tising as an invitation to contract service through, first, 

the production of mythologems "we are strong - we are 

afraid", "invisible in work, but always reliable", "army 

– strength", "invincibility of the army", "continuation 

of the traditions of the victorious army", secondly, the 

use of the image of soldiers as custodians of national 

symbols, thirdly, the visualization of images of soldiers 

in uniform, images of military symbols, fourthly, sym-

bolizing the social significance of the army. A special 

marker of the image of a serviceman in commercial ad-

vertising of the army as a profession can be machismo 

with frank features of brutality. 
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Formulation of the problem. The introduction of 

a nationwide system of external independent evaluation 

(EIE) in Ukraine has radically changed the approaches 

to the final certification of graduates of secondary 

schools, which in turn has transformed the rules for ad-

mission of applicants to higher education institutions. 

The system of external evaluation at the state level is 

constantly being improved in order to conduct high-

quality, independent measurement of knowledge in the 

disciplines chosen by graduates and calculate on their 

basis a single unbiased competitive score, which allows 

to select those students who are better able to study. 

Such an objective model of competitive selection 

is implemented by determining the relevant profile sub-

ject and the introduction of weights of external evalua-

tion disciplines for a particular professional field. The 

assessment of the adequacy of the applied model of 

competitive selection is investigated by the indicator of 

prognostic validity of the competitive score [1]. 

Namely, with the help of the correlation coefficient be-

tween the indicator according to which the competitive 

selection is carried out and the results of the student's 

success during the first year of study. Thus, evaluating 

the indicator of prognostic validity, it is possible to 

study the influence of the results of external evaluation 

in individual subjects or their corresponding weights on 

success, and on their basis to build optimal models of 

competitive selection. 

The object of such research in this article will be 

the results of the success of first-year students in the 

branch of knowledge 07 "Management and Admin-

istration" in higher mathematics. The choice of this dis-

cipline is determined by several factors. First, higher 

mathematics is the basis for the study of a number of 

disciplines of the economic-mathematical cycle and 

only one of this group is studied in the first year. Sec-

ondly, among all the disciplines taught in the first year, 

success in higher mathematics is most correlated with 

knowledge of elementary mathematics, which is a pro-

file subject for this field of knowledge and makes the 

greatest contribution to the structure of the competitive 

score of the entrant. Third, the study of higher mathe-

matics curricula provides for the largest number of 

hours (7 credits) of all disciplines of the first year, and 

therefore it is the most difficult to master. 

Formulation of the goals of the article. The pur-

pose of this work is to analyze the statistical relation-

ships between the components of the competitive selec-

tion conducted in 2017–2019, and the success of stu-

dents in the branch of knowledge 07 "Management and 

Administration" in higher mathematics. 

Analysis of recent research and publications. 
The study of the prognostic validity of competitive se-

lection for HEI is given due attention in many foreign 

countries (USA, Israel, Spain, Great Britain, etc.), and 

the results of these studies are systematically covered 

in collective monographs [2 – 4] and scientific articles 

[5 – 8]. In these works the efficiency of the current 

models of selection for universities is studied in detail 

and possible directions of their further improvement are 

determined. 

In Ukraine, this scientific direction is just begin-

ning to develop, and therefore only a small number of 

works are devoted to this issue [1, 9 – 17]. In particular, 

the most thorough study of the quality of competitive 

selection of students of higher education institutions 

based on the results of external evaluation during 2008–

2015 was conducted in a scientific and practical publi-

cation [1]. The work is based on the study of three di-

mensions of the quality of the admission system: the 

https://doi.org/10.24412/2520-6990-2021-15102-31-37
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prognostic validity of the competitive score, the fair-

ness of evaluation and their public perception. This pa-

per emphasizes the high prognostic validity of external 

evaluation, although it is shown that for the branch of 

knowledge 07 "Management and Administration" its 

value is only in the range of 0.41 – 0.54. The authors 

also emphasize that the rules of the game, in the sense 

of using external evaluation tests for admission to uni-

versities and final school certification, are constantly 

changing, and therefore the study of their statistical pat-

terns is always relevant for researchers. 

 A radically opposite and critical view on the im-

plementation of the competitive score of the EIE (and 

its low prognostic validity) is given in [2]. Its author 

believes that the system of scaling the results of exter-

nal evaluation is not transparent, masks the true level of 

preparation of applicants and needs improvement. Ac-

cording to his observations, the results of teaching stu-

dents in higher mathematics are weakly related to the 

scores of the relevant EIE certificates. 

The study of correlations between the results of 

external evaluation and grades in higher mathematics 

of freshmen is also devoted to [9–12]. However, the 

conclusions obtained by the authors of these works dif-

fer significantly. If for engineering specialties [9–10] 

the results of students' studies in higher mathematics 

are weakly related to the scores of the relevant EIE cer-

tificates (R < 0.5), then for economic specialties [11–

12], on the contrary, the correlation between these indi-

cators was quite significant (R > 0.7). 

Determining the optimal formula for calculating 

the competitive score for a number of specialties is 

given in [13–16]. Thus increase in prognostic validity 

of competitive selection is reached by means of varia-

tion of weight coefficients of EIE disciplines. 

We also note the results of [17], which for the first 

time studied the correlations between the components 

of competitive selection for a master's degree in "Law". 

The author shows that not all test blocks of a single pro-

fessional test of external evaluation are equally im-

portant for the competitive selection of masters, and the 

highest value of the indicator of prognostic validity are 

the ratings from the test block "Law". Despite the fact 

that this study was conducted on a small sample, and 

therefore is only approximate and evaluative, the re-

sults are quite important from a scientific point of view, 

as the EIE for admission to the law degree was used for 

the first time. 

In [18] it was shown that the presence of anoma-

lous values in the assessment of first-year students, sig-

nificantly affects the value of the prognostic validity of 

competitive selection, and therefore distorts the real re-

sults of the study. To eliminate such a negative impact, 

the author of the article developed and practically tested 

an algorithm for detecting anomalous estimates with 

their subsequent exclusion from the sample. 

Presentation of the main research material. The 

preparation of a bachelor's degree in economics in uni-

versities of the III–IV accreditation levels involves 

mastering of a cycle of natural and mathematical disci-

plines of this professional direction. In accordance with 

the curricula of the branch of knowledge 07 "Manage-

ment and Administration" to such normative disci-

plines of mathematical direction can be attributed: 

higher mathematics, probability theory and mathemati-

cal statistics, statistics, econometrics, optimization 

methods and models. The purpose of their study is the 

acquisition by students of basic mathematical 

knowledge necessary for solving problems in profes-

sional activities, in particular, in the construction and 

analysis of economic and mathematical models of eco-

nomic phenomena and processes; developing skills of 

mathematical research of applied problems, formation 

of logical thinking. 

The foundation for studying these disciplines is 

undoubtedly the knowledge of elementary mathemat-

ics, that is, the knowledge gained by current students 

during their studies at secondary schools of the I–III de-

gree. Determination of the level of such knowledge 

takes place during the external independent evaluation 

(EIE), after which the entrant's competition score is 

formed, which is necessary for participation in the gen-

eral competition while the entry to the university. 

The competition score of each entrant is calculated 

on the basis of certificates of external evaluation of rel-

evant disciplines by the national information system 

"Competition" of the Public Association "Center for 

Educational Policy" of the Ministry of Education and 

Science of Ukraine [19]. The data archive of this sys-

tem is publicly available and is one of the main sources 

of statistical information for this research. 

Starting from 2017, the competitive score of the 

entrant when entering the bachelor's degree on the basis 

of complete general secondary education is calculated 

according to the new method, which includes additional 

adjustment factors: 

CS=C1E1+C2E2+C3E3+C4А+C5Оs)RaBaVaPa,(1) 

where E1, E2, E3 – points of external independent 

evaluation; A – the average score of the document on 

education; C1, C2, C3, C4, C5 – non-negative weights set 

by the university; OS – a score for the successful com-

pletion of preparatory courses for admission to the spe-

cialty (specialization), which is given special support; 

Ra, Ba, Va, Pa – adjustment factors (regional, sectoral, 

rural and priority).  

The calculation of the CS according to formula (1) 

in the formation of the ranking ranking of entrants, 

must meet the following three main conditions: 

 1) conducting an independent and adequate meas-

urement of knowledge of each entrant in the chosen dis-

ciplines (implemented as a result of the EIE, taking into 

account the average score of the certificate and the 

score for additional courses, if any);  

2) ensuring the selection of those entrants who are 

able to better study in the 

 chosen specialty (this task is implemented by de-

termining the profile subject for the relevant profes-

sional field and the introduction of weights of HEI dis-

ciplines for this area); 

 3) taking into account social, migration and sec-

toral problems (implemented by introducing regional, 

sectoral, rural and priority coefficients in formula (1)). 

From the point of view of the HEI, the selection of 

entrants who are able to study better and the determina-

tion of a reasonable value of the minimum number of 
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points in the entrance exams with which the entrant is 

allowed to participate in the competition is one of the 

priorities. And such an assessment of the conformity of 

the competitive score to the results of the first-year stu-

dent, as noted above, is carried out using the indicator 

of the prognostic validity of the competitive selection. 

That is, using the correlation coefficient between the 

indicator on which the competitive selection is carried 

out and the student's learning outcomes during the first 

year. 

It should also be noted that when forming the rat-

ing list of entrants to the branch of knowledge 07 "Man-

agement and Administration" does not take into ac-

count the sectoral and priority coefficients, as well as 

additional points for preparatory courses. Therefore, 

formula (1) in our case takes a simplified form: 

CS=(0,45E1+0,25E2+0,2E3+0,1А)RcVc, (2) 

In (2) the weight coefficients of the EIE disci-

plines, which were selected by the test HEI for this 

branch of knowledge, are also given. The largest value 

of the coefficient (0.45) corresponds to the profile sub-

ject (Mathematics). 

Since 2018, test HEI, within this specialty, began 

to apply two different, according to the list of subjects 

of external evaluation, models of calculation of CS. In 

the first model, the profile subject E1, with the highest 

weighting factor (C1 = 0.45), is Mathematics, E2 – 

Ukrainian language and literature and E3 – at the choice 

of the entrant or Geography or Foreign language. 

In the second model, the profile subject E1 is the 

History of Ukraine, E2 – respectively, remained the 

Ukrainian language and literature, and E3 – at the 

choice of the applicant or Geography or Mathematics. 

Thus, according to this scheme, even those entrants 

who did not pass or did not pass the threshold of 

"passed / failed" EIE in mathematics, which is quite im-

portant for this study, had the opportunity to enter the 

university. More about such a two-model system of se-

lection of applicants is discussed in [17]. 

Table 1 shows the number of students enrolled in 

the 2017–2019 test HEI and calculated their average 

values of the competitive score and the score of EIE 

Mathematics. Here and further in the text the general 

statistical indicators of success of freshmen in the 

branch of knowledge 07 "Management and administra-

tion" of specialties 071 "Accounting and taxation", 072 

"Finance, banking and insurance" and 076 "Entrepre-

neurship, trade and exchange activity" of separate HEI 

will be analyzed.  

First of all, it is noteworthy that in 2018 the num-

ber of freshmen enrolled in the HEI has almost halved 

compared to 2017. Such a sharp decline in the number 

of students is due to the lowest in history, the number 

of school leavers, and hence the number of entrants to 

the HEI, which was observed in 2018. As a result, there 

is also a decrease, although quite small, the average 

competitive score and a more significant decrease in the 

average score of the EIE Mathematics. In the following 

years, the number of enrolled entrants is gradually in-

creasing, and in 2020 it has almost reached the level of 

2017 and is 108 people. 

Table 1. 

Descriptive statistics of students enrolled in the test HEI 

branch of knowledge 07 "Management and Administration" in 2017 - 2019 

Indicator 
Year of joining HEI 

2017 2018 2019 

Number of enrolled students 115 60 85 

Number of students who submitted certificates of EIE Mathematics 115 46 57 

Average competitive score 144,96 143,97 145,52 

Average EIE score Mathematics 130,18 127,82 130,5 

Starting from 2018, as noted above, even those en-

trants who did not have the certificates of EIE Mathe-

matics had the opportunity to enter the test HEI. And if 

at first there were only 14 such freshmen, then the fol-

lowing year their number doubled. 

The rather low average competitive score of the 

External Examination Mathematics (Table 1) of the 

students enrolled in the HEI in 2017–2019 also attracts 

attention. That is, despite the fact that for this field of 

knowledge mathematics is a profile subject with the 

highest weighting, the level of training of freshmen in 

this discipline was relatively weak. Instead, the average 

competitive score calculated by formula (1) is much 

higher than the corresponding indicator of EIE Mathe-

matics (Table 1). This significant difference in these 

values is due to the following factors: 

1) artificial increase of the competitive score of the 

entrant as a result of introduction of regional and rural 

coefficient; 

2) the general tendency of deterioration of quality 

of school physical and mathematical preparation of en-

trants which is observed in recent years; 

3) the branch of knowledge 07 "Management and 

Administration" (despite the fact that mathematics is a 

profile subject with a fairly large weighting factor) is 

more attractive for humanitarian-oriented entrants, for 

whom the external evaluation score in the second E2 

and third E3 subject is significantly higher than the EIE 

score in mathematics E1. Experience shows that for 

many freshmen in economics, the presence of a signif-

icant number of disciplines of the economic and math-

ematical cycle in the curriculum of the specialty is even 

a surprise. 

To study the prognostic validity of the components 

of competitive selection in Table. 2 and Table. 3 pre-

sents the calculated coefficients of Pearson's linear cor-

relation between the indicators that were used as crite-

ria for selecting students for admission and student per-

formance during the first year of test HEI. Grades in 

higher mathematics as well as the average rating score 
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of students were obtained on the basis of electronic data 

on the success of the automated management system of 

higher education. It should be noted at once that all cal-

culations were performed only after testing the samples 

for the presence of anomalous estimates with their sub-

sequent exclusion from the population. The algorithm 

presented in [18] was used for such analysis. As a re-

sult, in 2018, three people were excluded from the sam-

ple, and in 2019 – two people. These are students who 

missed almost all classes and were later expelled from 

the HEI. 

Since the discipline "Higher Mathematics" is stud-

ied by students during the first year, in Table. 2 presents 

separately the correlation coefficients for the current 

success of the first and second semesters as well as the 

final success after the exam. Let's first analyze the in-

dicators of the introductory campaign in 2018. The data 

given in Table. 2, indicate a fairly close linear relation-

ship between the scores of EIE Mathematics and grades 

in higher mathematics. This is typical for both the cur-

rent success of freshmen and the final. However, in the 

second semester there is a decrease in the correlation 

between these indicators (R = 0.097). 

Also, the competitive score calculated according 

to formula (2) has a fairly high prognostic validity in 

2018. Its correlation coefficient with the current perfor-

mance of students is higher than 0.7 for both semesters 

and is equal to 0.68 for the final indicators of higher 

mathematics. The obtained results are also quite con-

sistent with the data presented in [12]. This article ex-

amines the correlations between the components of the 

2017 competitive selection and the current performance 

in higher mathematics of students in the branch of 

knowledge 07 "Management and Administration". The 

obtained values of the prognostic validity of the com-

petitive score (R = 0.776) and the score of the EIE 

Mathematics (R = 0.747) also showed a fairly close lin-

ear relationship with the current success of students in 

the first semester and are almost equal to the corre-

sponding indicators in 2018 (Table 2). 

External evaluation Ukrainian language and liter-

ature correlates somewhat worse with the results of stu-

dents' studies in higher mathematics in comparison 

with other prognostic criteria (Table 2). However, the 

obtained correlation coefficients are greater than 0.5, 

both for the current and for the final success, and there-

fore indicate a sufficiently high level of prognostic va-

lidity of the subject. 

Table 2 

Correlation indicators between the components  

of the competition score and success in higher mathematics of students  

in the branch of knowledge 07 "Management and Administration" in 2018 and 2019 

Prognostic criterion 
Year of 

entry 

Sample 

size 

Current student performance 

in higher mathematics 
Final success of stu-

dents in higher mathe-

matics 
first se-

mester 

second se-

mester 

Academic 

year 

EIE Mathematics 

2018 

44 0,765 0,668 0,742 0,683 

EIE Ukrainian lan-

guage and literature 
57 0,525 0,559 0,562 0,505 

Competitive ball 57 0,721 0,720 0,745 0,680 

EIE Mathematics 

2019 

56 0,604 0,400 0,521 0,563 

EIE Ukrainian lan-

guage and literature 
83 0,604 0,520 0,590 0,557 

Competitive ball 83 0,636 0,481 0,580 0,565 

 

In 2019, there were significant changes in the val-

ues of correlation coefficients (Table 2). In particular, 

for EIE Mathematics and competition score there is a 

tendency to reduce their prognostic function. This is es-

pecially true of the correlation with the current perfor-

mance of students in higher mathematics in the second 

semester (R < 0.5). Compared to last year's data, we 

have a decrease in the correlation coefficients R = 

0.268 for EIE Mathematics and R = 0.239 for the 

competition score. Regarding the final success, the 

changes were less significant, namely R = 0,120 and 

R = 0,115, respectively. 

Here are the main factors that caused the following 

negative changes: 

1) Starting from 2018, a two-model system of 

competitive selection of entrants in the branch of 

knowledge 07 "Management and Administration" was 

introduced by the test HEI. This new approach to the 

formation of the rating list, as shown by the analysis 

conducted in [17], led to a decrease in the overall prog-

nostic validity of the competitive selection. At the same 

time, the decrease in correlation coefficients was due to 

the use of an alternative model of CS calculation, in 

which the EIE of History of Ukraine instead of EIE 

Mathematics was used as a profile subject. In 2018, 

only a third of students were enrolled in this model, and 

in 2019 their share was already half of the total. There-

fore, in 2019 there is a more significant decrease in cor-

relation coefficients compared to 2018. 

2) Another factor in the reduction of the studied 

indicators, mainly in the second semester, is the forced 

introduction of distance learning. As it turned out, the 

quarantine restrictions caused by the Covid-19 pan-

demic had a significant impact on student performance. 

Teachers and students were forced to adapt to new 

methods of distance learning, which were unusual for 

them, in a relatively short time. Some freshmen, espe-

cially in rural areas, had significant communication 

problems due to the low quality of Internet communi-

cation. As a result, such students had lower scores in 

the current semester in the second semester, which sig-

nificantly affected the magnitude of their correlation 
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with the components of competitive selection. This sit-

uation could be normalized only after the exam and ad-

ditional rehearsals, as a result of which the correlation 

indicators with the final success increased. 

It should also be noted that the above factors did 

not affect the prognostic validity of the EIE Ukrainian 

Language and Literature. Conversely, in 2019, there is 

a slight tendency to increase the correlation between the 

scores of EIE in this subject and success in higher math-

ematics compared to last year's data (Table 2). The only 

exception is the indicator of the second semester, for 

which there is also a decrease in the prognostic function 

due to the introduction of distance learning. Although 

in this case the decrease was not as significant as in 

other prognostic criteria. It should also be added that 

the EIE Ukrainian language and literature is the best 

predictor of the average performance of freshmen in 

comparison with other subjects of EIE. This result was 

obtained in [17] for students in the branch of knowledge 

07 "Management and Administration" according to the 

results of the 2018 admission campaign. As you can see 

from Table. 2, a similar trend begins to appear in 2019, 

even for the current success of students in higher math-

ematics. 

Given the fact that in calculating the competitive 

score of entrants, from 2017 began to apply additional 

adjustment factors: regional (Ra), sectoral (Ba), rural 

(Va) and priority (Pa), the issue of their impact on the 

prognostic validity is also relevant. competitive selec-

tion. 

As noted above, for this sample, the CS adjustment 

was performed at only two coefficients: rural (Va) and 

regional (Ra), but only the Va can have an effect (albeit 

insignificant, as it is only 1.02) on the prognostic valid-

ity. competitive selection, because the Ra is applied 

within the entire sample, which leads only to a propor-

tional increase in the CS of each entrant. 

A study of the impact of the rural coefficient on 

the prognostic validity of the competitive selection in 

2017 was conducted in [11]. This article revealed a 

slight positive change in the correlation coefficient be-

tween the competitive score and the score of the current 

success of students in higher mathematics with the in-

troduction of Va in the formula for calculating CS. Since 

students with rural affiliation also had relatively better 

academic performance, the paper concluded that the in-

troduction of such a correction factor has a positive ef-

fect on the competitive selection model. 

We will conduct a similar analysis, but using sta-

tistics from 2018 and 2019. In fig. 1 presents a diagram 

of the quantitative distribution of students in the branch 

of knowledge 07 "Management and Administration" by 

place of registration in 2017–2019. As can be seen from 

Fig. 1, the largest number of students for whom the 

competitive score was adjusted using the rural coeffi-

cient is observed in 2017. At the same time, their share 

is 46.1% of the total sample size. In 2018 and 2019, the 

number of students enrolled in HEI with rural registra-

tion decreased significantly, and their share was 36.7% 

and 41.2%, respectively. 

To study the impact of Va on the prognostic valid-

ity of competitive selection, its value was removed 

from the formula (2) of the calculation of CS and re-

correlated analysis. The results of the calculations are 

presented in Table. 3. For a better comparison of the 

obtained values in this table are also given the correla-

tion coefficients obtained earlier (Table 2) with the 

available rural coefficient in (2). 

 
Fig. 1. Quantitative distribution of students in the branch of knowledge 07 "Management and Administration"at 

the place of registration in 2017-2019 

 

As can be seen from Table. 3, Va differently affects 

the correlation coefficients between the competitive 

score and the current performance of students in higher 

mathematics. Namely, if in 2018 the Va slightly reduces 

the prognostic validity of the CS, then in 2019, on the 

contrary, there is a slight increase. For the final success, 

changes in the prognostic validity of 2018 are not rec-

orded at all, and in 2019 it is positive. 
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Table 3 

Influence of the rural coefficient on the value of the correlation coefficient between the competition score 

and the success of students in higher mathematics in 2018 and 2019 

Prognostic criterion 

Year 

of en-

try 

Sample 

size 

Current student performance 

in higher mathematics 
Final success of stu-

dents in higher 

mathematics 
first se-

mester 

second se-

mester 

Academic 

year 

Competition score calcu-

lated by formula (2) 

2018 

57 0,721 0,720 0,745 0,680 

Competitive score with-

out taking into account 

the rural coefficient 

57 0,725 0,722 0,750 0,680 

Competition score calcu-

lated by formula (2) 

2019 

83 0,636 0,481 0,580 0,565 

Competitive score with-

out taking into account 

the rural coefficient 

83 0,632 0,477 0,575 0,570 

Thus, the fluctuations of the values of the correla-

tion coefficients between CS and grades in higher math-

ematics, with the introduction of Va, are quite insignif-

icant and are not explicitly natural. However, it should 

be noted that the negative trend was observed only in 

2018, when the number of students with rural enroll-

ment and their share in the total sample was the lowest, 

compared to other years. And for the current success, a 

decrease in the values of the correlation coefficients 

was not detected at all. 

Thus, the introduction of the rural coefficient in 

the formula for calculating the competitive score is gen-

erally the social nature of state support for rural youth. 

At the same time, the change in prognostic validity is 

quite insignificant, and mostly positive. However, to 

confirm this conclusion, it is necessary to conduct ad-

ditional research on larger samples and take into ac-

count the average performance of students in all disci-

plines of the first year, not only in higher mathematics. 

Conclusions. A statistical study of the correla-

tions between the components of competitive selection 

and performance indicators in higher mathematics for 

first-year students in the branch of knowledge 07 "Man-

agement and Administration" indicates that: 

1) External Evaluation Mathematics and the com-

petitive score of the introductory campaign in 2018 are 

quite strong predictors of the current and final success 

of students in higher mathematics (R∈ [0,668; 0,765]). 

Instead, the corresponding correlation indicators for the 

EIE in the Ukrainian language and literature are less 

significant (R∈ [0,505; 0,562]). 

2) In 2019, there is a tendency to reduce the degree 

of correlation. Moreover, the lowest correlation indica-

tors were obtained in the second semester of the 2019-

2020 academic year (R∈ [0.400; 0.520]) for the current 

success in higher mathematics. Such significant 

changes are primarily due to the introduction of dis-

tance learning. 

 3) The introduction of the rural coefficient in the 

formula for calculating the competitive score of appli-

cants has a very small impact on the prognostic validity 

of competitive selection and is not explicitly natural. 
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Abstract. 

The article considers various aspects of pedagogical ethics of a teacher in the context of his professional 
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Problem statement. In the context of humaniza-

tion of education, pedagogy of cooperation to ensure a 

personality-oriented approach in the organization of the 

educational process, moral values of future teachers, 

development of skills in mastering various pedagogical 

tools, readiness for ethically adequate behavior in dif-

ferent situations of changing student life. The imple-

mentation of these tasks is associated with the assimi-

lation of students of pedagogical universities norms and 

principles of pedagogical ethics. It is no coincidence 

that the main goal of the National Doctrine of Educa-

tion Development in Ukraine in the XXI century is 

"providing opportunities for self-improvement of the 

individual, the formation of intellectual potential as the 

highest value of the nation" [8], the development of cre-

ative abilities of students. 

 Ukraine's economic development involves im-

proving the training system. Studying in a higher edu-

cational institution requires from the future specialist 

both professionally significant knowledge and personal 

creative abilities. 

 Training a specialist of modern scientific level re-

quires the creation of certain conditions for the for-

mation of professional skills and the development of 

personal qualities. Therefore, during the training of fu-

ture professionals, the teacher should introduce innova-

tive methods not only of teaching but also of commu-

nication with students. [1]. 
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 Therefore, taking into account the current require-

ments of time and innovation, encourages modern edu-

cators to attach considerable importance to the peda-

gogical ethics of communication in the working context 

of "teacher - student" and "student - teacher". 

 It has long been known that in addition to the pro-

fessional methods and forms that the teacher has and 

uses in class, there is a lot of how he presents it in col-

laboration with the student in class. That is, the element 

of communication, which occupies not the last place in 

the pedagogical skills of the teacher on the one hand, 

and the student's desire to learn - on the other. 

 Analysis of current research. Analysis of scien-

tific works of Ukrainian and foreign scientists shows 

the diversity of approaches to defining the concept of 

"pedagogical ethics", outlining its features, subject, 

functions and tasks. Modern Belarusian scientists V. 

Naumchyk and E. Savchenko interpret pedagogical 

ethics as a science of moral formation in the pedagogi-

cal process. Modern Belarusian scholars Victoria 

Pisarenko and Ivan Pisarenko associate the concept of 

"pedagogical ethics" with the peculiarities of pedagog-

ical activity, the problems of moral consciousness of 

subjects of study and their relationships. Russian scien-

tist Lyudmila Shevchenko characterizes pedagogical 

ethics as a component of the science of ethics, which 

reflects the peculiarities of the functioning of morality 

in a holistic pedagogical process, studies various as-

pects of moral activity of the teacher. 

 The purpose of the article. Investigate the issues 

of professional and pedagogical ethics of future teach-

ers. Prove that the ethics of pedagogical communica-

tion plays one of the key places in the form of cooper-

ation between teachers and students in the educational 

process of modern universities. 

 Presenting main material. Pedagogical ethics is 

a section of professional ethics that studies the essence 

and content, features of pedagogical morality, substan-

tiates its categories, norms, principles, functions in the 

process of pedagogical activity. 

 The subject of ethics covers the specifics and 

basic content of philosophical knowledge about the 

forms of moral relations of people in their spiritual and 

practical activities. Ethics as a "practical philosophy" 

reduces the concept of morality to a set of historically 

defined norms, ideas, rules of conduct of people, which 

are realized in their moral actions and deeds; this sci-

ence considers morality as a special means of norma-

tive regulation of social relations. [2]. 

 Pedagogical ethics is considered as a relatively in-

dependent branch of science, which studies the features 

of pedagogical morality, clarifies the specifics of the 

implementation of moral principles in the field of 

teaching, reveals its functions, content of principles and 

ethical categories. Also in the framework of pedagogi-

cal ethics studies the nature of moral activity of teach-

ers and moral relations in the professional sphere, de-

velops the basics of pedagogical etiquette, which is a 

set of specific rules of communication developed in the 

pedagogical environment, manners of people engaged 

in teaching and education. This means that pedagogical 

ethics also takes place in the pedagogical activity of the 

coach. [3]. 

 The subject of pedagogical ethics is the peculiar-

ities of the manifestation of morality in the conscious-

ness, behavior, professional activity of the teacher and 

his relations with students, parents and colleagues. 

 The subject of study of pedagogical ethics is mo-

rality as a specific way of value knowledge and spiritual 

and practical development of the world around people, 

understanding of good and evil, justice and injustice, 

etc. Pedagogical ethics is an integral part of ethics, 

which reflects the specifics of the functioning of moral-

ity in a holistic pedagogical process, the science of var-

ious aspects of moral activity of the teacher. It covers 

socially significant elements of social morality, acts as 

an integrative characteristic of the teacher's profes-

sional activity, determines the moral and ethical re-

quirements for him and reflects the degree of their 

transformation in the mind and behavior of the teacher 

[4, p. 17]. 

 The purpose of the course is to form students' 

moral values of the pedagogical profession through the 

assimilation of its normative principles, development 

and self-development of professional ethical culture. 

Tasks of pedagogical ethics: 

• to acquire knowledge about the philosophical, 

ethical, psychological foundations of business commu-

nication, its norms and rules, ways of their application, 

features of etiquette in different working conditions; 

• learn to analyze specific situations, recognizing 

the types of people, their level of morality and other in-

dividual characteristics that are manifested during busi-

ness communication; 

• master the system of ways and means of business 

communication, its strategies, learn to choose them in 

accordance with the psychological and socio-cultural 

characteristics of the interlocutors, the norms and rules 

of humanistic ethics; 

• learn to flexibly apply the chosen methods and 

tools in the process of communicating with students 

during individual conversations and collective discus-

sions of problems, in speeches to different audiences, 

in negotiations, in resolving conflicts, etc .; 

• outline ways to form a culture of communication, 

formation and self-improvement of individual commu-

nication style of specialists in accordance with ethical 

and psychological norms and rules. 

 The specifics of pedagogical activity puts forward 

high moral requirements to the teacher. These require-

ments, of course, act as an ideal to be achieved. The 

ideal teacher: a wise, kind, tactful, demanding, edu-

cated person, an extraordinary person, a true citizen of 

the Fatherland, who has his own strong beliefs and 

strong morals, able to courageously defend them, a tal-

ented educator, a great professional, free and independ-

ent nature that commands respect. and the sympathy of 

students and fellow citizens. 

 The environment in which communication and 

interaction between teachers and students takes place 

has both general and special social features. The lead-

ing role of the teacher in this environment causes in-

creased moral requirements for him, because the object 

of his influence are children who do not yet have fully 

formed moral guidelines and values. It is through com-

munication, interaction of the teacher with students that 
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they form and consolidate the basic moral attitudes, 

ideals, life positions. Children learn about the world of 

adults through the prism of moral views, values of the 

teacher. Therefore, an important condition for the 

teacher's influence on the pupil is a positive relationship 

between them. Creating such a relationship is an im-

portant task for a teacher. 

 The pedagogical ethics of the coach is realized 

through information interaction with the athlete. Plans, 

recommendations, advice, guidelines, comments - 

these are the most common educational methods and 

forms of influence on the consciousness of the athlete, 

his attitude to sports and its results. Honesty, openness, 

cooperation, the desire to help the pet - these moral 

traits are the key to high achievements and success of 

the athlete. 

Morality and ethics form the basis of the organiza-

tional culture of the organization. 

The relationship of morality, ethics and organiza-

tional culture can be figuratively represented in the 

form of three interrelated areas. At the same time, mo-

rality is the core sphere, which is the basis for the 

sphere of ethics, which in turn is the basis for the sphere 

of organizational culture. In turn, morality, as we have 

noted, is based on the basic values set by the religion or 

belief of a local civilization to which the organization 

belongs. In the context of globalism and secularization 

of society, as a rule, the basis of moral values are uni-

versal values. [2]. 

Sociologists have proven that nothing has such a 

positive effect on students' behavior as an example of 

their teacher's behavior. When students see that they 

have something to learn from their teachers, they have 

a need to grow to that level and become the same moral 

person. The high morality of the organization strength-

ens its business reputation and is an important driving 

force for academic success in particular. [2]. 

What distinguishes a successful person from un-

successful, cultured from uncultured, attractive from 

unattractive? Undoubtedly, in addition to appearance, 

intelligence, attire - first of all, the ability to communi-

cate beautifully and correctly. Such people are admira-

ble. Instead of secretly bullying these people, you 

should always, purposefully and steadily master the art 

of successful communication, because as you know, 

every skill is acquired and developed. This is especially 

true of the teacher, who is always "in sight", all the time 

in the whirlpool of events, meetings, is a kind of "busi-

ness card" of the university. Not only the business rep-

utation of the institution, but also the level of 

knowledge of students depends on its behavior, style, 

manners, and most of all - on the art of communication. 

[2]. 

An equally important component of the pedagogi-

cal profession is equipping students with skills of social 

interaction, based on the awareness of educational ac-

tivities as socially defined. The moral duty of modern 

higher education is to form a culture of social relations 

without tolerating the real limitations of everyday com-

munication within higher education. Higher education 

is designed to equip the experience of creating relation-

ships in the forms of culture. Creating an atmosphere of 

interpersonal communication in the forms of culture, 

the teacher adjusts to a creative attitude to the world as 

a whole. 

Formulating the tasks of pedagogical ethics, sci-

entists emphasize the theoretical understanding of soci-

ety's requirements for the moral face of the teacher. 

Yes, the teacher must be a bearer of deep and compre-

hensive knowledge; systematically update and replen-

ish their own knowledge; love your profession; know 

adolescent psychology, be interested in the inner world 

of youth and study their individual abilities; to be a hu-

manist, to love children, to show principledness, exact-

ingness, justice and generosity; to become an indisput-

able authority for pupils; to be a collectivist, an active 

citizen, an educator and a bearer of knowledge, a patriot 

of his homeland, an active bearer of moral convictions, 

etc. In these requirements for the teacher, society pre-

vails over the individual. However, he as a person has 

a moral right to demand from society the provision of 

appropriate conditions for self-expression and self-re-

alization. 

Theoretical and applied tasks of pedagogical eth-

ics in modern conditions are: 

• - formation of humanistic orientation of peda-

gogical activity, orientation of the teacher's personality 

on moral education of students; 

• - identification of factors that contribute to the 

growth of morality of teachers and students or, con-

versely, inhibit this process; 

• - study of the relationship between the moral ex-

perience of students and their parents; 

• - disclosure of mechanisms of interrelation, har-

mony of moral and professional qualities of the teacher; 

• - study of the mechanism of improvement of 

moral and legal relations between the personality of the 

teacher and society; 

• - solving problems of moral motivation of peda-

gogical activity, its moral, material stimulation and 

public recognition. 

Modern education, according to some scholars, is 

becoming a service sector, directing its resources not to 

the development of student morality, but to the for-

mation of a successful person, focused primarily on 

benefits and not benefits. Education does not always 

pay attention to the fact that the upbringing of a student 

in virtue should lead to the fact that his well-being be-

gins to coincide with the well-being of another with 

whom he is connected and interacts. The moral con-

sciousness of young people in modeling the world pays 

attention not to the values of existence, the values of 

individual human existence, existential values, but to 

natural (material) goods, which are one of the criteria 

for success in life. [6]. 

Pedagogical culture is a certain degree of master-

ing by the teacher of sociocultural experience of man-

kind, deep knowledge of methodology of science and 

ability to use its achievements in practice in various in-

novative forms, using integrated knowledge of history 

of pedagogy, philosophy of education, psychology [7]. 

The pedagogical culture of the teacher is a systemic ed-

ucation. Its main structural components are: pedagogi-

cal values, creative ways of pedagogical activity, expe-

rience of creation by the teacher of samples of pedagog-

ical practice from positions of humanism. 
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Components of pedagogical culture are morality, 

spirituality, tolerance, cooperation. Morality - a system 

of views, ideas, norms and assessments that govern the 

behavior of people in society. Spirituality - creative ori-

entation, inspiration of man; a certain type of 

worldview: the trinity of attitudes to the absolute, to the 

world - nature, society, other people, himself [4, p. 60]. 

Based on the understanding of man as a spiritual being, 

it means that we define for him the unconditional right 

to spiritual self-formation, self-activity, that is, we per-

ceive him as a real subject of his own life, which is re-

sponsible for its implementation. 

Important in the formation of the teacher's own 

ethical worldview is the process of mastering 

knowledge of the history of pedagogy and philosophy 

of education, integration of knowledge in culturology, 

and on this basis to develop their own model of behav-

ior based on the pedagogy of humanism. Consider the 

main stages of formation of norms of pedagogical eth-

ics through the prism of the development of the history 

of pedagogical thought. 

From the legacy of the teachings of Socrates (469 

BC - 399 BC) - an ancient Greek philosopher, there is 

no written source, but his philosophical thoughts were 

fundamental and profound in the enlightenment of ped-

agogical ethics. He, applying the method of self-

knowledge, came to the conclusion that the essence of 

human existence is morality. The highest for a person 

is that which is acquired by culture and upbringing. In 

his opinion, the teacher must have undeniable author-

ity, and the student must be consistently freed from 

spiritual slavery: to be sustained, educated, "to know 

himself", to adhere to all measures, to be aware of their 

own good deeds. At the heart of the relationship be-

tween his students, he put: communication, friendship, 

deep understanding, relying on spirituality, mutual re-

sponsibility, love. An important principle of forming 

the moral qualities of a young man for Socrates was the 

principle of unity of word, knowledge and deed. 

The ancestor of objective idealism, the ancient 

Greek philosopher Plato (427-347 BC) was engaged in 

pedagogical practice in Athens and in his works de-

scribes the practice of Athenian education. Plato de-

mands that the teacher use humanistic methods in 

teaching children: praise, requests, competition. He be-

lieved that in the process of learning teachers must face 

the task: the formation of friendly relations with the stu-

dent, the study of abilities and interests of children in 

order to successfully develop them. Recognizing the 

fact of violence in family and social education, Plato 

considered violence a means of educating slavish obe-

dience, which did not meet the purpose of education in 

ancient Greece. 

Humanistic ideas of freedom and respect for chil-

dren formed the basis of the concept of free education 

of the famous Italian teacher Maria Montessori (1870 - 

1952). The researcher paid great attention to the ethical 

qualities of the teacher, demanding that teachers not 

only teach, but also learn from children. It is important 

that the teacher is a person who is constantly evolving, 

has the skills of self-improvement, self-study and vi-

sion of the child in development. In the context of the 

humanistic educational paradigm, the position of the 

teacher is fundamentally different than in traditional 

pedagogy. He should be a companion and companion 

of the child. The teacher acts as a mentor, consultant, 

source of knowledge, the purpose of which is to create 

real opportunities for self-realization of students in a 

form that would correspond to the level of development 

of each of them. 

Ethical ideas of humanistic pedagogy are relevant 

today not only for pedagogical thought and teachers-

practitioners in the West, but also in Ukraine. Ethical 

and pedagogical ideas of outstanding teachers of the 

West in the modern Ukrainian school are realized 

within the framework of innovative technologies of 

teaching and education. Ethical and pedagogical ideas 

of foreign pedagogy contributed to the formation and 

further development of pedagogical ethics, which 

solves the problem of replacing forms of pedagogical 

communication on a system of humane, free for search 

and creativity of relations in the pedagogical process. 

[5]. 

Well-known Ukrainian teachers in the XIX - XX 

centuries. - K. Ushinsky, G. Vashchenko, V. Sukhom-

linsky, A. Makarenko, S. Rusova paid a lot of attention 

to the morality of the teacher. According to V. Sukhom-

lynsky, the pedagogical culture of a teacher is an inte-

gral part of the general culture of a person. The peda-

gogical culture of a teacher is impossible without mas-

tering the achievements of universal culture - scientific, 

moral knowledge and aesthetic values. In the ideal of 

the teacher outlined by him, the first and defining fea-

ture is humanism and morality. Only a person with a 

high sense of self-worth, with a developed sense of 

compassion, mutual assistance, and self-respect be-

comes a teacher-humanist. The leading role is given to 

the teacher, who must have "a high gift to see the good 

in a person, to believe in him" [8]. V. Sukhomlynsky 

always claimed that love for children is the pinnacle of 

pedagogical culture, the most important feature of 

which is humanity, and the anthem of humanism is to 

feel another person's heart. 

Modern Ukrainian teachers who study the for-

mation of pedagogical ethics in students, I. Zyazyun, G. 

Vasyanovych, I. Pidlasy, V. Yagupov, P. Movchan, O. 

Dubaseniuk, emphasize the formation of ethical 

knowledge in the context of real social processes, per-

forming accordingly to them normative and value-ori-

ented function. Because it is ethical scientific 

knowledge that actively contributes to the formation of 

a moral ideal in the teacher's personality. 

The moral ideal is the idea of the highest moral 

perfection, which as a model, norm and the highest goal 

determines a certain way and nature of human action. 

The moral ideal should be considered not as a passive 

expectation of the future, but as an active creative pro-

cess aimed at improving the existing moral reality, the 

desire and realization of "morally higher", therefore, 

harmony in the relationship "teacher - student", 

"teacher - student - society" [ 7]. 

Modern pedagogical ethics studies the features, 

content, principles and functions of pedagogical moral-

ity, the nature of the teacher and the manifestations of 

moral relations in the pedagogical environment, devel-

ops the basics of pedagogical etiquette, which is a set 
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of rules of communication and teacher behavior. It is 

ethics, from the standpoint of a holistic approach to the 

individual, insists on the consideration of education and 

upbringing of the individual as its spiritual saturation, 

which unfolds in dialogue, communication of equal 

subjects. 

In accordance with modern ideas about the meth-

odological principles of constructing the content of ed-

ucation in the curriculum of students of the discipline 

"Pedagogical Ethics" applied: axiological, socio-cul-

tural and activity approaches [9, p. 302]. 

The axiological approach involves the assimila-

tion by students of ethical norms, principles and re-

quirements for teacher behavior, which together affect 

the formation of his values and pedagogical attitudes, 

determine the nature of his attitude to various subjects 

of the educational process. 

The socio-cultural approach is aimed at the per-

ception of pedagogical ethics by the teacher as a uni-

versal social regulator of teacher behavior in various ar-

eas of his professional relationships (students, col-

leagues, administration, parents, profession, etc.). 

Socio-cultural component of the content of the disci-

pline is also provided by knowledge of professional 

ethics in the history of pedagogy. 

The activity approach involves the formation of 

future teachers of practical skills (moral culture) behav-

ior in various situations of moral choice in accordance 

with the norms of pedagogical ethics, the development 

of skills to use the techniques of individual pedagogical 

interaction. 

Considering this topic, emphasizing its great im-

portance, it is worth mentioning the functions of peda-

gogical morality: 

• 1. Epistemological (cognitive) function of moral-

ity. It is manifested in the fact that morality gives a per-

son new knowledge about the world and at the same 

time is a form of social consciousness. Moral activity 

in the pedagogical sphere is based primarily on general 

moral views, norms, assessments and orientations. 

However, the programming activity of moral con-

sciousness is embodied to a greater extent in pedagogi-

cal activity. A real teacher and the whole teaching staff 

are not limited to knowledge of past and present morals, 

social activities. Social, including moral perspective, 

orientation to the future - the professional duty of the 

teacher. 

• 2. Value-oriented function of morality. It con-

sists in the fact that a person evaluates the events, phe-

nomena and behavior of other people in terms of the 

meaning of human life with the help of a certain system 

of value orientations. In pedagogical morality, this 

function is implemented in different ways. Any peda-

gogical activity must be morally oriented, because its 

result has great social value and is aimed at educating 

the morality of students. The implementation of the 

ideas of pedagogical morality provides the formation of 

value orientations on moral activity and the improve-

ment of moral relations between individuals. 

• 3. Educational function of morality. Moral 

guidelines, norms, assessments, incentives and moral 

orientations are aimed at educating the moral personal-

ity of the student. Pedagogical morality requires a spe-

cial level of education from the teacher. His inner 

world, manner of behavior and habits must be subject 

to the principles, norms and rules that are accumulated 

in the pedagogical environment and have an educa-

tional impact on the teacher. 

In addition to general, pedagogical morality has 

specific functions: 

• 1. The function of pedagogical adjustment. Its 

essence is that in the actions, deeds, activities of teach-

ers and students make certain amendments (methods of 

suggestion, moral evaluation and self-evaluation). A 

productive method of group psychocorrection was de-

veloped and implemented in pedagogical practice by a 

modern Ukrainian scientist Tamara Yatsenko. With its 

help in the process of active social and cognitive learn-

ing is the correction of the system of relations by influ-

encing the main structural components of personality 

(cognitive, emotional and behavioral). 

• 2. The function of anticipatory influence. Ac-

cording to her, the teacher must influence the activities 

and relationships of students, preventing deviations 

from moral norms and rules. The teacher must evaluate 

their activities both from the standpoint of the present 

and from the standpoint of the future. 

• 3. The function of reproduction of moral 

knowledge. It is manifested in the fact that pedagogical 

morality not only covers an established set of 

knowledge about morality, but also is constantly en-

riched with new ones. 

• 4. The function of developing immunity against 

moral distortions. Provides protection of morality of the 

person against various factors and the phenomena: in-

tensive modernizations of these processes; uncritical 

external borrowing and coercive application of eco-

nomic and political models; destruction of basic values 

of Christian culture and expansion of non-traditional 

religions; manipulation of the public consciousness 

with the help of the media (misinformation, demonstra-

tion of naturalistic scenes of cruelty, murder, violence, 

debauchery; purposeful imposition of antisocial and il-

legal standards of behavior and lifestyles by providing 

information about the forms and ways of existence of 

the criminal world, etc.). Pedagogical morality must 

oppose immoral phenomena at all levels: individual, 

collective, national and universal. 

Higher school pedagogy has its ethical aspects, 

marked by specific features. Like pedagogical ethics in 

general, the ethics of relations and behavior of a univer-

sity teacher includes several blocks. 

First, it is an ethic of attitude to one's work, includ-

ing an awareness of responsibility to students, col-

leagues, and one's field of scientific knowledge; choice 

of learning strategy and tactics; use of own scientific 

experience as information for listeners, etc. 

Specific for university pedagogy is the connection 

of the teacher with the generally accepted programs and 

standards of university education that regulate teach-

ing. It is known that these standards can be useful 

guidelines and can be an obstacle to creative teaching. 

Given the high level of professionalism, independ-

ent scientific contribution of many university teachers, 

associate professors, professors in the development of 
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their field of knowledge and the formation of the edu-

cational process within this field, some freedom in 

compliance, possible modification and changes of uni-

versity standards. This is manifested, in particular, in 

encouraging the creation of author's programs of basic 

courses, development of special courses, modification 

of curricula. 

Second, university ethics includes the ethics of the 

relationship between the two main participants in the 

process of direct transfer of knowledge - teacher and 

student. 

Third, a special block is the relationship between 

teachers - the ethics of interaction between teachers in 

the process of achieving a common goal, which is the 

transfer of students with reliable knowledge and their 

formation as future colleagues of teachers themselves. 

Fourth, the attribute of higher school is the ethics of sci-

entific creativity, questioned by the special position of 

the university teacher, who is obliged to combine in his 

life the functions of teacher and scientist. 

Conclusions. The topic of pedagogical ethics is 

actually extremely multifaceted. It is worth noting that 

the aspects of this issue disclosed to the authors are key, 

traditional. However, the phenomenon of ethics is di-

verse and individual. The teacher must constantly im-

prove himself and not stop there. Social in its sources, 

origins, functions, moral culture is pervasive. At the 

same time, it is individual in its way of existence and 

mechanisms of action. An important manifestation of 

the moral culture of the teacher is his ability to spiritual 

creativity, active independent activity aimed at teach-

ing and educating the younger generation. The internal 

culture and moral values of the teacher are reflected in 

pedagogical ethics as a branch of ethical science. 
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Столкнувшись на собственном опыте с необ-

ходимостью резкого перестроения с очной формы 

обучения на дистанционную в связи с эпидемией 

болезни по всему миру, вернувшись в привычную 

среду, невозможно было не заметить изменения, 

вызванные такими переменами в образовательном 

процессе. Помимо того, что младшие школьники 

показали довольно сильное отставание практиче-

ски по всем предметам (что было не раз исследо-

вано различными педагогами и подтверждено 

также личным опытом), но и значительные измене-

ния затронули их личностные особенности.  

Одним из самых важных изменений является 

тот факт, что в постдистанционный период у млад-

ших школьников резко упал интерес к обучению, 

«живому» общению с учителем и сверстниками. 

Они привыкли к комфортному пребыванию дома, 

когда в любой момент можно отойти от компью-

тера, попить или покушать, быстро найти ответы в 

Интернет на контрольную работу, получить по-

мощь от родителей и т.п. Все это повлияло на их 

восприятие образовательного процесса в целом, и, 

конечно, они не хотят вновь рано подниматься по 

утрам, ехать далеко в школу, сидеть на уроках по 

45 минут. Все это приводит к тому, что на уроке 

обучающиеся начинают проявлять агрессию, выра-

жают требования к более свободной манере пребы-

вания на уроке [4, c. 114]. 

Постдистанционный период стал для многих 

педагогов поворотным моментом в пересмотре 

своих методов воспитания, поскольку теперь уже 

нужно буквально перестроить весь воспитательный 

процесс с учетом новых выявленных особенностей. 

В первую очередь, необходимо начинать работу по 

развитию навыка саморегуляции, который претер-

пел, наверное, наибольшие изменения. Младшие 

школьники стали хуже контролировать свое пове-

дение, высказывания, действия, перестали пра-

вильно осуществлять рефлексию на уроке. Все это 

приводит к затормаживанию образовательного 

процесса в целом, поскольку на уроке нужно боль-

шое внимание уделять вопросам урегулирования 

поведения младших школьников.  

Для формирования навыков саморегуляции у 

младших школьников отлично подходят активные 

методы обучения, которые предполагают участие 

обучающихся в процессе обучения как субъектов 

образовательной деятельности, а не как пассивных 

объектов. Данные методы также хороши тем, что 

позволяют направить познавательный интерес 

младших школьников в нужное русло. К таким ме-

тодам может относиться создание проблемных си-

туаций, кейс-технологии, проектная деятельность, 

ролевые и дидактические игры, соревнования, вик-

торины, конкурсы и т.п. Однако существенным от-

личием применении любого из названных актив-

ных методов будет в том, что его сущность должна 

быть направлена на то, чтобы младшие школьники 

учились регулировать свое поведение и высказыва-

ния. Например, при проведении ролевой игры, 

можно предложить младшим школьникам разыг-
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рать ситуацию, в которой один из участников отно-

шений ущемляет другого, или поступает нехорошо 

с точки зрения моральных норм общества и т.п. 

Дальнейшее задание в такой игре – понять, есть ли 

в данной ситуации неправильное поведение, в чем 

оно выражается и как нужно его корректировать [1, 

c. 13]. 

Помимо навыков саморегуляции, в постди-

станционный период наблюдается падение мораль-

ных устоев у младших школьников. Любовь и 

стремление к труду, забота об окружающих, физи-

ческая активность и многое другое забывается и 

уходит на задний план, особенно если в семье не 

уделяют внимание какому-либо из направлений 

воспитания. В данном случае учителю крайне 

важно провести несколько диагностик, чтобы вы-

явить, в каких отраслях произошли наиболее ощу-

тимые изменения, которые требуют немедленного 

вмешательства, и построить воспитательную ра-

боту на основе полученных результатов. То есть, 

если младшие школьники перестали проявлять ува-

жительное отношение к взрослым, перестали здо-

роваться, предлагать свою помочь, стали игнориро-

вать и т.п., то учителю необходимо провести, 

например, классный час с использование интерак-

тивных методов обучения, на котором данная про-

блема будет поднята в понятном для обучающихся 

контексте.  

Немаловажна и работа с родителями в постди-

станционный период, ведь во взаимоотношения 

учитель-родитель и ученик-родитель также произо-

шли значимые изменения. Наиболее эффективным 

вариантом будет провести ряд воспитательных ме-

роприятия для младших школьников с участием ро-

дителей, чтобы выявить проблемы и совместно по-

работать над ними, но также уделить внимание и 

родительским собраниям без участия младших 

школьников, чтобы на них уже непосредственно 

обсудить вопросы. Касающиеся воспитательной 

деятельности родителей в постдистанционный пе-

риод [2, c. 205]. 

Помимо внеурочной деятельности, можно ор-

ганизовать внеклассные мероприятия (при соблю-

дении всех мер безопасности, если это необхо-

димо), которые были бы направлены на решение 

воспитательных задач. Хорошими примерами мо-

гут быть небольшой организованный субботник по 

уходу за школьным садом, экскурсия на природу, 

где можно заняться физкультурой или поговорить 

об эстетической составляющей, ролевые игры на 

природе, где можно затронуть не только школьные 

ситуации, но и повседневные, а также затронуть 

проблему дистанционного периода как такового, 

т.е. дать детям возможность, например, побыть в 

роли учителя и посмотреть на проблему, с другой 

стороны. Главное – не забывать о том, чтобы созда-

вать благоприятный психологический климат в 

коллективе и учитывать все особенности такого пе-

риода [3, c. 72]. 

В целом, если говорить про постдистанцион-

ный период, то учителя сталкиваются множеством 

проблем, которые связаны со всеми аспектами об-

разовательного процесса и не только. Очень многое 

в данный период зависит от учителей, которые смо-

гут правильно подстроиться под произошедшие из-

менения и скорректировать свою работу, учитывая 

индивидуальные особенности обучающихся своего 

класса. При быстром реагировании на все возник-

шие проблемы, и при правильном подборе методов 

и приемов, класс может быстро пройти путь адап-

тации и вернуться к привычному образу жизни в 

короткие сроки. 
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NEW TECHNOLOGIES: FROM IDEA TO IMPLEMENTATION 

 

Abstract. 

The article reveals the variety of modern nano-technological devices that are rapidly gaining popularity from 

a pragmatic point of view. In this article, we will focus on those technologies that already really exist, are part of 

not so much the scientific as the social world, and allow us to understand how hitech technologies are firmly 

included in the life of a modern person. 
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Many technical wonders have been presented to us 

by the past XX century, including the computer with its 

many features, including the world information net-

work Internet, various gadgets and many other new 

technologies. The world continues to improve every 

day, inventing and discovering something new, and 

without these achievements, we would not have pro-

gressed so far in various areas of life. Scientists, re-

searchers, developers and designers from all over the 

world are trying to implement something that will sim-

plify our lives and make it more interesting. Like any 

other thing in the world, new technologies bring both 

benefits and harm. First, let's look at the positive as-

pects of new technologies. 

First, the computer has become important in mod-

ern education. Electronic means of communication, 

thanks to their simplicity and accessibility, can allow a 

schoolboy and a student from any remote corner of the 

globe to receive information that previously might not 

have been available to them. The ability to quickly find 

an answer to a question, prepare materials for a report 

or abstract — all this can be done now with just a few 

clicks, without leaving your home. 

Secondly, thanks to the Internet, education may 

not necessarily be full-time, students and students can 

study according to the program of their school or insti-

tute, without leaving home, which can be applied if stu-

dents for various reasons are not able to attend classes 

at school. Moreover, various online schools and portals 

that offer the opportunity to independently study the 

material, prepare for exams, and improve their 

knowledge of foreign languages come to the aid of 

schoolchildren today. 

In addition, a person does not need to search for 

the right product by going to many stores in the city. It 

is enough to find the product you are interested in on 

the store's website, find out its address and then go for 

a purchase. Finally, if the person interested in buying 

the product does not have much time to travel, he can 

order the product, which will be delivered to him at the 

chosen time. 

But, like any object, new technologies also have a 

downside. Let's look at the negative aspects of using 

such technologies for a person. 

The great physicist and mathematician of the XX 

century Albert Einstein is credited with the phrase: 

"When technology replaces live communication, we 

will have a generation of idiots." 

Perhaps this time has come, because technology 

allows you to communicate with a person without even 

seeing him in front of you. On the one hand, this has its 

advantages, because with the modern pace of life, it is 

very difficult to find time for a meeting. However, the 

vast majority of people actively use it and are unlikely 

to change anything in their lives. Some of them will 

prefer to communicate over the network for a real meet-

ing, even if they have free time. At the same time, when 

communicating "online", we stop seeing the reactions 

of the interlocutor — tone, facial expressions, the speed 

of his speech, emotionality, etc. 

But the worst thing is that people become addicted 

to phones, computers and other video equipment (in-

cluding tablets, set-top boxes, etc.). The University of 

Missouri conducted a study in which its participants 

solved two puzzle problems, one when they had an iPh-

one, the other when they could not answer incoming 

calls. In the second case, the researchers called their 

phones. It was found that participants begin to experi-

ence anxiety, heart rate increases when their phones are 

ringing, and they can not accept an incoming call. 

Accordingly, this affects the mental abilities when 

solving certain tasks. Of course, this is not a sign of ad-

diction, but it allows you to illustrate how phone use 

affects a person. 

In addition, devices such as a computer, 

smartphone and tablet, without which many modern 

people can hardly imagine everyday life, have a very 

negative impact on the user's body. 

The main harmful factors that affect the body of 

the user of a computer, smartphone or tablet include the 

following: 

- prolonged sitting position; 

- the effect on the body of electromagnetic radia-

tion coming from the screen; 

- eye fatigue and heavy strain on vision; 

- overload of the back, neck, and hand joints; 

- severe stress when losing information . 

In the recent past, the teacher was the only source 

of knowledge for the student. The student could only 

get additional information from books in the library or 

from rare scientific and educational programs that were 

broadcast on television on strictly designated days and 

hours.[8] 
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Modern students live in a global world, experienc-

ing the need for intellectual competition with peers 

around the world. Expert assessments show that digital 

tools and a strong teaching base will help schools effec-

tively use them to acquire students both traditional and 

special skills of the XXI century. Technology is one of 

the most important components of education in the XXI 

century. The time is not far off when the main source 

of knowledge for the student will be the Internet. 

The modern society of the period of informatiza-

tion is characterized by the complex introduction of in-

formation and communication technologies in the field 

of education, which act as new sources and as new ways 

of obtaining information, as well as as pedagogical 

tools that allow achieving certain results in learning. 

Information educational technologies are all tech-

nologies in the field of education that use special tech-

nical information tools (computer, audio, film, video) 

to achieve pedagogical goals. 

One of the newest of many technologies in the ed-

ucation system at the moment is "smart technology", or 

according to the world educational experience called - 

Smarteducation.In the conditions of intensive develop-

ment of smart technology, a modern teacher simply 

needs to be mobile and make maximum use of infor-

mation and communication technologies (ICT) in 

teaching. Smart technologies used for pedagogical pur-

poses facilitate the conditions of professional and edu-

cational activities of teachers and students. 

A computer, laptop, smartphone, tablet and other 

ICTs offer a wide range of software applications for the 

effective organization of the educational process, allow 

you to quickly manage the educational process and im-

prove the quality of training, have a positive effect on 

the motivation to learn, contribute to the professional 

development of teachers and students. 

In computer science lessons, the use of smart tech-

nology, as an integral part of the educational process, is 

especially important. In my lessons, I practically do not 

use tests or questionnaires on paper. Children are much 

more interested in completing a task on a computer, 

smartphone or interactive whiteboard. A big find for 

me was the website LearningApps.org. Learn-

ingApps.org it is a Web 2.0 application to support 

learning and the teaching process through interactive 

modules. Existing modules can be directly integrated 

into the training content, and they can also be modified 

or created online. The goal is also to collect interactive 

blocks and make them publicly available. Such blocks 

(so-called applications or exercises ) for this reason, 

they are not included in any programs or specific sce-

narios. They have their own value, namely, interactiv-

ity. The site contains a huge number of interactive tasks 

in various educational disciplines. Tasks on the site can 

be used to consolidate the completed material. This re-

source can be used as an individual task for everyone 

on the computer, or as a group task on an interactive 

whiteboard, thus students not only consolidate the ma-

terial they have passed, but also improve their skills 

with an interactive whiteboard and a computer. If for 

some reason you are not satisfied with the task found 

on the site , you can always create the task yourself. 

The next useful smart resource that will be dis-

cussed is forms.google.com. or Google Forms.Google 

Forms is an online service for creating feedback forms, 

online tests, and surveys. The tool is popular, but the 

full range of its features is rarely used. I'll tell you when 

and why Google Forms will be useful and how to use 

them as effectively as possible. 

What is the use of Google Forms? Each form in 

Google Forms is a web page that hosts a questionnaire 

or quiz. All you need to work with forms is to have a 

Google account. 

What can I do with Google Forms?Online regis-

tration for an event, online research, feedback collec-

tion, brief, voting, etc. 

How convenient are Google Forms? Easy to use. 

Working with Google Forms is no more difficult than 

working with MS Word. The interface is user-friendly 

and intuitive. You do not need to download the form, 

send it to your customers and receive the completed 

version from them by mail.24/7 availability. The form 

is stored in the cloud. If you are working from different 

devices or your hard drive is damaged, the form will 

remain available if there is a link. 

Individual design. You can create your own de-

sign for the form. Google Forms allows you to choose 

a template from a large number of available templates 

for free or upload your own. 

Mobility. Google Forms are adapted for mobile 

devices. You can create, view, edit, and forward forms 

from your phone and tablet using a lightweight mobile 

with full functionality. 

Clarity. Google Forms collects and professionally 

forms statistics on responses. You do not have to fur-

ther process the received data, you can immediately 

start analyzing the results. 

 Now is the time for the development of society 

and it is characterized by the fact that it is influenced by 

a number of information technologies that penetrate 

into all spheres of human activity, also ensure the dis-

semination of information flows in society, and form a 

global information space.In our time, an integral and 

important part of the informatization of society is the 

informatization of education. 

Many scientists and educators believe that the fu-

ture of ICT-enabled education depends on the spread of 

mobile communications, the popularity of smartphones 

and gadgets, the emergence of a large number of edu-

cational applications and programs, as well as new 

technologies that expand the opportunities and quality 

of education. 

Today, the main task that the higher school faces 

is to ensure the development of the potential of future 

specialists for more creative activities. As a global goal 

of professional education reform, the goal is to teach 

the future specialist to independently interact with the 

innovative and developing world of professional work. 

Most modern students are technically and psycho-

logically ready to use mobile technologies in the edu-

cational process, and it is necessary to consider new op-

portunities for more effective use of the potential of 

mobile devices and technologies. The solution of this 

problem requires organizational efforts on the part of 

teachers, research and methodological work of teachers 
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to implement strategies, forms and methods of mobile 

learning in the educational process of higher educa-

tional institutions [6]. Teachers can no longer ignore 

the obvious fact — the popularity of mobile communi-

cation among young people; that is why it is necessary 

to analyze how these types of communication can con-

tribute to the optimization of the learning process at the 

university [7]. 

When implementing any innovation, you need to 

be prepared for the negative side, so we will consider 

both the undoubted advantages and negative aspects of 

mobile learning. Thus, the undoubted advantages of us-

ing mobile devices and technologies in the educational 

process of the school are: 

- quick access to authentic educational and refer-

ence resources and programs at any time and anywhere; 

- constant feedback from the teacher and the learn-

ing community; 

- taking into account the individual characteristics 

of the student-diagnosis of problems, individual learn-

ing rate; 

- increase the motivation of students through the 

use of familiar technical tools and a virtual environ-

ment; 

- organization of autonomous training; 

- create a personalized, professionally oriented 

learning space for the student; 

- develop skills and abilities for lifelong learning. 

The negative aspects of mobile learning primarily 

include difficulties not so much technical and financial, 

but administrative, organizational and methodological 

in nature. 

First, it is difficult to convince both teachers and 

the administration of educational institutions that this 

form of training contributes to the optimization of the 

educational process, since the tasks are performed on 

devices (phones), which are usually prohibited in 

schools and universities for use in the classroom, since 

all mobile devices serve as an electronic cheat sheet. 

Secondly, teachers do not possess (unlike stu-

dents) the appropriate level of ICT competence that 

would allow them to implement tasks based on mobile 

technologies in the traditional form, use existing edu-

cational applications for mobile devices, provide inter-

active support for the educational process, and develop 

the ICT competence of students themselves in this area. 

Third, there are not enough ready-made mobile 

learning resources and programs for students and 

schoolchildren of various levels and specialties, but at 

the same time, English teachers are in a more advanta-

geous position: there is a large variety of different ap-

plications and games in English, on the basis of which 

you can create grammar tests, search and game tasks 

for. 

Means of production, household items, the sur-

rounding reality and much more allow us to distinguish 

one historical epoch of the development of society from 

another. 

At the same time, each subsequent stage of human 

development is necessarily "based" on the scientific 

and technical achievements of previous eras. There are 

things in memory and history that allow us to judge a 

certain period of time with a certain degree of confi-

dence and reliability. 

What at the beginning of one scientific and tech-

nological revolution was considered fantastic and unat-

tainable, at the beginning of another-everyday reality. 

A few decades ago, the amount of computing required 

exceeded the amount of computing equipment. Vol-

umes of 40-100 GB were once the limit of human 

dreams, something unimaginable and significant, but 

time turns this significance into sand. The emergence 

of supercomputers and the multiple increase in the 

computing capabilities of mankind, coupled with artifi-

cial intelligence and neural networks, opened up a new 

frontier of possibilities for society. 

Today, all the computing abilities of supercomput-

ers are aimed at making the world more adapted to the 

habitation of a person who "whatever he creates, al-

ways creates weapons." In fact, not excluding the fact 

that with supercomputers and high-precision models it 

is possible to solve a number of global problems of hu-

manity (environmental, energy, food), there is a trap of 

absorption by scientific and technological progress [5]. 

In this article, we will focus on those technologies 

that already really exist, are part not so much of the sci-

entific as of the social world, and allow us to understand 

how hi-tech technologies are firmly included in the life 

of a modern person. 

In particular, the development of computer tech-

nologies in the direction of minimizing the size (to 

nano-size) and increasing productivity allow the scien-

tific community to talk about the advent of the era of 

nanotechnology. 

One of the first high-tech, or "smart" devices, are 

mobile phones. Since their creation, they have under-

gone many changes, including functional ones. In par-

ticular, the modern telephone has evolved into a 

smartphone (smart-smart, intelligent), and a huge num-

ber of applications have been added to the original call 

processing function, from the ability to organize video 

conferences, to tracking the current location, laying 

navigation routes, etc. 

With the help of mobile phones, we can play video 

games, control other devices and mechanisms, even a 

car. They act as a photo and video camera, an electron 

microscope, a door key, a personal fitness trainer, and 

even a medical consultant. [2] 

Another example of the "smart" technologies sur-

rounding the modern world is the "smart" glasses.What 

a few years ago was an attribute of science fiction films 

of super-agents and spies, now exists on sale and allows 

you to view things in a slightly different way. Today, 

"smart" glasses (for example, Google Glass) allow the 

user to use the built-in camera for photo and video 

shooting, use the world Wide Web, map and social ser-

vices. 

At the same time," smart " glasses are a new vision 

in the field of augmented reality, and for many — a 

chance to see what was previously impossible to do. 

We are talking here about services that allow you to 

track the physical state of the carrier of such a device, 

and about technologies of "night" vision, face recogni-

tion, objects, and other things. The latter formed the ba-
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sis for designing glasses for a separate category of peo-

ple. In particular, there are high-tech glasses for blind 

people that allow you to identify people who are previ-

ously entered in the database and objects, and send sig-

nals to the owner's brain. In fact, this technology allows 

such a category of people to see, if not fully, then at 

least much more clearly represent the surrounding real-

ity. 

Considering nanotechnology, it should be noted 

that today it is rather a modernization of the great dis-

coveries and scientific achievements in the field of eve-

ryday life that have been achieved over the past decades 

[3]. By changing the surrounding reality on micro-or 

nano-levels, we get an object familiar to the eye, but 

with new properties, and use it in a new quality. One of 

these innovations is Smart TV-smart TV. It became 

possible from the moment when the TV stopped being 

just a means of converting waves into a visual image on 

the screen and sound from the speakers, from the mo-

ment when its functionality expanded thanks to the in-

troduction of microprocessors. Modern televisions are 

more like computers, as they not only receive and con-

vert signals, but also process them, and some are able 

to build additional frames to get a clearer and incredibly 

detailed image. To ensure independence from tradi-

tional information reception systems (cable TV, an-

tenna, etc.), such a "smart" device has the ability to ac-

cess the Internet, launch various applications, video 

games, music, etc. 

A smart refrigerator is the best friend of a busy 

person who does not have enough time or attention to 

keep track of the assortment of edible products at home. 

This device can track the presence or absence of certain 

mandatory options, for example, milk, butter, cheese, 

beer, wine, eggs, etc. In the event that the refrigerator 

does not have enough of these ingredients, he either or-

ders their delivery automatically, or sends a message to 

the owner so that he does not forget to go to the store 

on the way home. Also, a "smart" refrigerator can track 

the expiration date of goods and inform the owner that 

a particular product can no longer be eaten [2]. 

The phrase "smart bike" means a huge number of 

different variations of two-wheeled pedal transport, 

which can be quite different from each other. There are 

bicycles that have a built-in GPS sensor, which allows 

you to track and find them if they are lost in the bike 

parking lot or have been stolen, while others allow you 

to recharge a mobile device connected to it. 

There are "smart" bikes that can be locked and un-

locked using a mobile phone, and there are those that, 

when supplemented with an electronic device, create a 

road social network with other similar bikes, for exam-

ple, trying to introduce 

cyclists from the same area for joint walks and 

trips to work. In some bicycles, "intelligence" consists 

in the desire to protect a person while riding with elec-

tronic devices, for example, to inform him about cars 

approaching from behind or from the side, as well as to 

draw a dynamic bike path on the asphalt in the dark 

with the help of lasers [2]. 

Clothing can also have its own "intelligence". 

This direction is especially actively developing in 

the sports industry. So, there is a "smart" tracksuit that 

tracks the correct performance of sports exercises. With 

the help of sensors, it monitors the position of the per-

son's body in space, checks the data with the training 

program and lets the user know whether the training is 

going on correctly, and if not, how to correct the error. 

"Smart" sneakers like Adidas miCoach are 

equipped with a built-in accelerometer that collects sta-

tistics on the actions of an athlete, for example, a runner 

or a football player, so that his coach can monitor the 

ward, as well as adjust his actions and training program. 

At the same time, even a mobile phone with a pre-in-

stalled sports app can act as a mentor [2]. 

But the most popular "smart" items of clothing in 

our time are fitness bracelets. They can track a person's 

physical condition, activity, physical activity, rest, and 

sleep, so that they can transmit this information to the 

phone. With the help of special applications, the owner 

of the device can monitor his condition during training 

and everyday life in order to improve physical fitness 

and health in general. 

Summing up the above, it should be noted that the 

technology of product promotion also does not remain 

unchanged. Today, it is possible to engage in "active 

shopping" without leaving home, thanks to advanced 

Internet technologies. And the capabilities of computer 

3-d modeling allow the user to view their purchase in 

detail from any angle and from any point of view [4]. 

We live in a time when a person without modern 

technologies can no longer do a single day or even just 

leave the house, since in everyday life people receive a 

large amount of information in one day, which they rec-

ord and carry with them in phones, laptops, etc. Infor-

mation technologies present many prospects for the 

coming generation, for example, such as: wide applica-

tion of knowledge, various data and materials. People 

have to adapt to an improved social environment. Its 

potentiality and the tendency of self-development are 

mainly represented by two factors — information and 

scientific knowledge. The introduction of information 

technologies in education, for example, in the for-

mation of a general educational area, increases the need 

for people to communicate, and gain access to common 

non-material reserves, awareness and processing of a 

small amount of information, this is facilitated by the 

united world information systems. Modern society is 

called information society, since most of the population 

is engaged in the development, preservation, pro-

cessing, and implementation of information and 

knowledge. 

An information society is a highly developed so-

ciety that uses information technology, with improved 

infrastructures that facilitate the production of infor-

mation resources and provide access to information. 

Now the society is in dire need of specialists who are 

able to constantly update theirknowledge and self-mas-

tery of new skills, as well as those who are able not only 

to search for, but also to create new jobs in a dynamic 

labor market. [1]. 

In conclusion, I note that the considered smart 

technologies, being a priority for use in the modern in-

formation educational environment, at the same time do 

not exclude the possibility and necessity of using tradi-

tional pedagogical technologies in conjunction with 
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them. But with the use of ICT and in the context of a 

focus on achieving a new educational result, traditional 

technologies acquire new opportunities, according to 

their modern purpose. 
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Для достижения лучших результатов на уроках 

математики необходимо активно использовать эле-

менты различных современных педагогических 

технологий.  

Появилась необходимость использовать эле-

менты технологии личностно-ориентированного 

развивающего обучения, технологии деятельност-

ного метода, игровые, информационные техноло-

гии, и, конечно же, здоровьесберегающие техноло-

гии. [4]  

В настоящее время технологию деятельност-

ного метода рекомендуют внедрять повсеместно. 

Деятельностный метод – это метод обучения, при 

котором ребенок не получает знания в готовом 

виде, а добывает их сам в процессе собственной 

учебно-познавательной деятельности. Система ди-

дактических принципов деятельностного метода: 

принцип деятельности, принцип непрерывности, 

принцип целостности, принцип минимакса, прин-

цип психологической комфортности, принцип ва-

риативности, принцип творчества не отвергает тра-

диционную дидактику, а продолжает и развивает ее 

в направлении реализации современных образова-

тельных целей.  

Структура урока, построенного на основе дея-

тельностного метода: 

1. Самоопределение к деятельности (органи-

зационный момент). 

2. Актуализация знаний и фиксация затруд-

нения в деятельности. 

https://www.cpm.kz/
https://doi.org/10.24412/2520-6990-2021-15102-49-51
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3. Постановка учебной задачи. 

4. Построение проекта выхода из затрудне-

ния (« открытие» детьми нового знания) 

5. Первичное закрепление во внешней речи. 

6. Самостоятельная работа с самопроверкой 

по эталону. 

7. Включение в систему знаний и повторение. 

8. Рефлексия деятельности. [1] 

В качестве примера приведены элементы 

урока математики в 6 классе «Сложение и вычита-

ние дробей с разными знаменателями» 

1. Самоопределение к деятельности (органи-

зационный момент). 

Начать урок можно с упражнения на концен-

трацию внимания при помощи карточек Шульце. 

Технология деятельностного метода позволяет 

осуществлять включенность детей в учебный про-

цесс на личностно значимом уровне, развивать 

мышление, творческие, деятельностные способно-

сти учащихся, способствует возрастанию познава-

тельных интересов. Ребята учатся рассуждать, ис-

кать пути активного преодоления препятствий, ар-

гументированно доказывать свою правоту, 

отстаивать своё мнение. [2] 

Для активизации учебной деятельности, для 

поддержания внимания учащихся на всех этапах 

урока необходимо использовать сигнальные кар-

точки жёлтого цвета в виде грустного и весёлого 

смайликов. В чём преимущество таких сигнальных 

карточек перед традиционными красно-зелёными? 

Во-первых, согласно мнению психологов, жёлтый 

цвет стимулирует мыслительную деятельность. Во-

вторых, карточки одного цвета снимают психоло-

гический барьер, если твой ответ отличается от от-

вета одноклассников: сзади сидящий ученик не ви-

дит, что изображено на карточке у тех, кто сидит 

впереди. При устном счёте, как правило, часть уче-

ников скучает, дожидаясь своей очереди, не слу-

шает ответ одноклассника. При использовании сиг-

нальных карточек работают все: кто-то отвечает, 

остальные сигнализируют о своём согласии или не-

согласии с отвечающим. Учитель сразу же видит, 

кто из ребят ошибся, а кто справился с заданием. 

Сигнальные карточки используются не только во 

время устного счёта, но и на протяжении всего 

урока: на этапе «открытия» детьми нового знания, 

на этапе самостоятельной работы с самопроверкой 

и на этапе рефлексии собственной деятельности.  

При изучении новой темы часто использую ин-

терактивный метод «Мозговой штурм». Мозговой 

штурм – это метод продуцирования идей и реше-

ний. Цель метода – поиск путей решения какой-

либо проблемы. Задачи метода: включение в работу 

всех учащихся, определение уровня знаний и акти-

визация творческого потенциала учащихся. Пра-

вила проведения мозгового штурма: называя идеи, 

нельзя повторяться; чем больше список идей, тем 

лучше; разрабатывая проблему, подходите к ней с 

разных сторон, расширяя и углубляя подходы; идеи 

не оцениваются и не критикуются. При использова-

нии этого метода происходит одновременное по-

вторение ранее изученного материала и поиск ре-

шения новой проблемы. [3] 

На этапе «Повторение» целесообразно исполь-

зовать работу в группах. Каждая группа решает 

свою задачу, а затем группы представляют свои ре-

шения на доске. Цель – каждый участник группы 

должен уметь решать предложенную задачу. В 

начале работы всем участникам раздаются цветные 

полоски. На решение задачи отводится определён-

ное время. По цвету полоски определяется задача 

участника группы: «докладчик» - представляющий 

решение у доски, «хронометрист» - следящий за 

временем, «лаборант» - отвечающий за оформление 

решения, «руководитель» - должен уметь решать 

сам и убедиться, что другие члены группы тоже 

научились решать задачу.  

Из-за избытка информации внимание ребёнка 

становится рассеянным, а ум усталым. Чувство ин-

тереса оживляет, снимает усталость. Вот почему 

так важно на протяжении всего урока поддержи-

вать интерес учащихся к изучаемому материалу, 

организовать обучение математике так, чтобы у 

ученика возникло желание заниматься, причём за-

ниматься, получая от знаний удовольствие. Для со-

здания положительной мотивации на уроках мате-

матики в 6 классе используется интерес учащихся 

этого возраста к сказкам, весёлым играм и соревно-

ваниям. «Путешествие в бесконечное пространство 

простых чисел», «Математическая регата» кон-

курсы «Знаешь ли ты таблицу умножения?», «Луч-

ший знаток простых чисел» позволяют даже сла-

бым ученикам почувствовать вкус победы, пове-

рить в свои силы, способности.  

Сегодня уже никого не надо убеждать в необ-

ходимости и целесообразности внедрения инфор-

мационных технологий во все сферы образователь-

ного процесса. Использование компьютерной тех-

ники открывает огромные возможности для 

педагога: компьютер может взять на себя функцию 

контроля знаний, помогает сэкономить время на 

уроке, богато иллюстрировать материал, трудные 

для понимания моменты показать в динамике, по-

вторить то, что вызвало затруднения, дифференци-

ровать урок в соответствии с индивидуальными 

особенностями. Компьютер, мультимедийный про-

ектор, электронные энциклопедии, мультимедий-

ная доска становятся сегодня не роскошью в каби-

нете математики, а средством повышения эффек-

тивности урока. [5] 

Сегодня несомненным является то, что освое-

ние учащимися современных технологий, практи-

ческая направленность получаемых знаний, умение 

ставить цель, выдвигать гипотезу, искать пути ре-

шения проблемы, решать её и делать выводы – ком-

петенции, которые становятся жизненно необходи-

мыми. И уроки математики должны помогать уча-

щимся в овладении этими компетенциями. Они 

должны способствовать развитию у учащихся са-

мостоятельной активности, направленной на освое-

ние нового, развитию познавательных навыков, 

умения самостоятельно конструировать свои зна-

ния в информационном пространстве, умения уви-

деть, сформулировать и решить проблему. Конечно 

же, для того, чтобы сделать процесс изучения мате-

матики интересным для детей и эффективным с 
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точки зрения современных образовательных техно-

логий, учителю нужно приложить немало усилий. 

[2] 
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