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Аннотация. 

В статье рассматриваются виды сделок, подлежащих обязательному нотариальному удостовере-

нию. Перечислены обстоятельства аннулирования оформленного через нотариуса договора купли-про-

дажи недвижимости. Обосновывается важность участия нотариуса при купле-продажи жилых поме-

щений, несмотря на наличие ряда рисков. Делается вывод о замене государственной регистрации сделок 

их обязательным нотариальным удостоверением. 

Abstract. 

The article deals with the types of transactions subject to mandatory notarization. The circumstances of can-

cellation of the contract of purchase and sale of real estate executed through a notary are listed. The article 

substantiates the importance of the notary's participation in the purchase and sale of residential premises, despite 

the presence of a number of risks. It is concluded that the state registration of transactions should be replaced by 

their mandatory notarization. 
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ние, государственная регистрация сделок. 
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Нотариусы наделены правом в рамках предо-

ставленных им полномочий осуществлять функции 

по защите гражданских прав, заключающиеся в 

удостоверении гражданско-правовых актов и дого-

воров, различных юридических фактов и докумен-

тов. Специфика деятельности нотариата отличается 

относительной самостоятельностью от государ-

ства, и потому нотариусы как субъекты данной про-

фессиональной деятельности в целом представ-

ляют собой независимую инстанцию, характерную 

для любого правового общества. Однако для 

предотвращения возможных злоупотреблений в 

данной сфере, действующее законодательство 

нашей страны предъявляет четкие требования в во-

просе осуществления нотариальной деятельности. 

Институт современного российского нотари-

ата имеет длительную и сложную историю, которая 

дает некоторое представление о приоритетах разви-

тия и становления в государстве этого важного и 

необходимого правового инструмента регулирова-

ния многообразных, главным образом гражданско-

правовых, имущественных отношений, а также от-

ношений в других сферах и областях жизни обще-

ства. Кроме того, это подтверждается и возрастаю-

щим количеством судебных дел по вопросам реги-

страции нотариальных сделок в отношении купли-

продажи жилого помещения и высоким значением 

гражданско-правовых отношений в исследуемой 

отрасли. 

Нормативно-правовое регулирование рассмат-

риваемой темы осуществляет современное россий-

ское законодательство, а именно: Конституция Рос-

сийской Федерации [1], Гражданский кодекс Рос-

сийской Федерации [3], Жилищный кодекс 

Российской Федерации [4], Основы законодатель-

ства РФ о нотариате [2], федеральное законодатель-

ство и иные нормативно-правовые акты по данному 

вопросу. 

Стоит отметить, что отчуждение некоторых 

видов недвижимого имущества помимо государ-

ственной регистрации сделки также подлежит еще 

и обязательному нотариальному удостоверению. К 

подобным видам сделок относятся:  

- сделки по отчуждению долей в праве общей 

собственности на недвижимое имущество, в том 

числе при отчуждении всеми участниками долевой 

собственности своих долей по одной сделке, за ис-

ключением сделок, связанных с имуществом, со-

ставляющим паевой инвестиционный фонд или 

приобретаемым для включения в состав паевого 

инвестиционного фонда;  

- сделки по отчуждению земельных долей;  

- сделки, связанные с распоряжением недви-

жимым имуществом на условиях опеки;  
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- сделки по отчуждению недвижимого имуще-

ства, принадлежащего несовершеннолетнему граж-

данину или гражданину, признанному ограниченно 

дееспособным, подлежат нотариальному удостове-

рению [5, с. 99].  

В соответствии со ст. 163 ГК РФ, стороны мо-

гут предусмотреть обязательное нотариальное удо-

стоверение сделки, даже если по закону для сделок 

данного вида эта форма не требовалась.  

Проводя процедуру удостоверения и регистра-

ции, нотариус проверяет паспорт и идентификаци-

онный номер покупателя и продавца, пакет доку-

ментов, который подтверждает имущественное 

право на квартиру или комнату. Все данные сделки 

вносятся в Единый реестр. Регистрация права соб-

ственности проводится в случае долевого участия. 

Оформленный через нотариуса договор купли-

продажи недвижимости, все же имеет определен-

ные риски: законом четко обозначены обстоятель-

ства, когда можно оспорить договор в судебном по-

рядке. Аннулирование возможно в следующих ва-

риантах: 

1) путем оспаривания, то есть доказав, что 

права собственности были нарушены; в течение 1 

года с момента, как заинтересованное лицо узнало 

о нарушении своих прав; 

2) в случае ничтожности сделки. Признаки ни-

чтожности указаны в статьях 168–172 ГК РФ. Срок 

давности составляет 3 года, а максимальный про-

длен до 10 лет; 

3) путем расторжения при существенном нару-

шении условий одной из сторон (ст. 451 ГК РФ). 

Например, квартира не соответствует описанию в 

паспорте или покупатель не выплатил всю сумму 

средств до указанной даты. 

Нотариально удостоверенный договор купли-

продажи недвижимости выдается продавцу и поку-

пателю, и в случае судебного разбирательства по-

дается как документальное свидетельство. 

Несмотря на то, что покупка недвижимости че-

рез нотариуса все же лишена определенных рисков, 

все же бывают неприятные и спорные моменты. 

Речь идет, к примеру, о человеческом факторе, 

например, некорректном внесении данных в дого-

вор или элементарной ошибке при вводе информа-

ции в реестр.  

Признав свою вину, например, при предостав-

лении неточных данных, нотариус компенсирует 

затраты. Поскольку в процессе подписания дого-

вора, специалист разъясняет участникам значение и 

смысл сделки, убеждается в осознанном решении 

продать квартиру, комнату, гараж, возможное нега-

тивное развитие ситуации практически полностью 

исключено. 

Поэтому справедливости ради, стоит отметить, 

что возникающие риски во время сотрудничества с 

нотариусом минимальны. 

Таким образом, в современных условиях про-

исходит усовершенствование нотариальной дея-

тельности и усиление взаимодействия нотариусов с 

регистраторами, в связи с чем передача документов 

в Росреестр нотариусом направлена на существен-

ное сокращение срока регистрации, а также защиту 

от ее приостановления. 

Несмотря на некоторое торможение граждан-

ско-правового оборота необходимостью государ-

ственной регистрации недвижимого имущества, 

значительная часть сделок из-за этого находятся 

под угрозой срыва, так как не всегда отвечают ин-

тересам сторон. Тем не менее, учитывая особую со-

циальную значимость объектов недвижимости и 

недостаточный уровень правовых знаний отдель-

ных участников оборота, представляется вполне 

логичным мнение ряда авторов о замене государ-

ственной регистрации сделок их обязательным но-

тариальным удостоверением. 
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The article considers the peculiarities of the mechanism of legal regulation of state protection of consumer 

rights in Ukraine. The main factors influencing the level of consumer protection are given and analyzed, namely: 

imperfection of legislation; insufficient funding, material and technical and personnel base; lack of consumer 

education; ignorance of the consumer of their rights; inaction of central and local authorities and local 

governments in the realization of the rights and interests of consumers; corruption in government; distrust of 

citizens, identified specific ways to improve the legal regulation of this problem in Ukraine. 
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Formulation of the problem. 

At this stage of development, the reform of 

Ukraine's economy is carried out through legal norms 

aimed primarily at protecting the rights of citizens 

when they are consumers of goods, works or services. 

The provisions of the Civil Code of Ukraine and the 

Law of Ukraine "On Consumer Protection" are the 

basis of comprehensive legislative support for such 

protection. At the same time, these are the Laws "On 

Advertising", "On Information", "On Education", "On 

Transport", "On Telecommunications", "On Ensuring 

the Sanitary and Epidemic Welfare of the Population", 

"On Basic Principles and Requirements for Security". 

and food quality ”and a number of bylaws. That is, the 

state protects consumer rights, controls the quality and 

safety of products and all kinds of services and works, 

promotes the activities of public consumer 

organizations. However, recently, in the process of 

market transformations complicated by phenomena 

such as inflation and rising prices, the level of social 

protection has declined significantly. The number of 

consumer complaints about the unsatisfactory quality 

of products, services and services is growing. In 

addition, the consumer's right to receive the necessary 

reliable information about goods, works, services, as 

well as the consumer's right to be heard, protected and 

receive damages is insufficiently realized. NGOs and 

trade unions are not fully involved in consumer 

protection in Ukraine. Which determines the relevance 

of the study of consumer protection. 

Analysis of recent research and publications. 

The source basis for writing this article were the 

works of such scientists as: N.S. Hlus, В.А. Yevtushev-

sky, S.A. . Rumyantseva, О.А. Ustenko, S.I. Chebotar 

and other scientists. The work of these scientists is of 

methodological importance, but does not cover all the 

diversity of issues related to consumer protection, the 

peculiarities of their implementation and should be 

used as a starting point in the process of writing this 

article. 

The purpose of this article is to highlight the fea-

tures of consumer protection, which are regulated by 

commercial and civil law. 

Presenting main material. 

The Constitution of Ukraine, Article 42, states: 

"The state protects the rights of consumers, controls the 

quality and safety of products and all kinds of services 

and works, promotes the activities of public consumer 

organizations" [10, p. 282]. 

Article 50 of the main law of Ukraine states: “Eve-

ryone has the right to a safe environment for life and 

health and to compensation for damage caused by the 

violation of this right. Everyone is guaranteed the right 

to free access to information on the state of the environ-

ment, the quality of food and household items, as well 

as the right to disseminate it. No one can classify such 

information". 

The right of everyone to meet basic needs - for 

housing, for a sufficient standard of living, for health 

care and medical care is also guaranteed by the Consti-

tution of Ukraine. 

In the current legislation of Ukraine there are sev-

eral definitions of the term "consumer". Here are some 

of them. 

According to the Law of Ukraine "On Consumer 

Protection", a consumer is a natural person who buys, 

orders, uses or intends to purchase or order products for 

personal use, not directly related to business activities 

or performance of duties. 

Law of Ukraine "On Housing and Communal Ser-

vices" of June 24, 2004. Interprets the concept of con-

sumer as - a natural or legal person who receives or in-

tends to receive housing and communal services [2, p. 

76]. 

According to the Law of Ukraine "On Chemical 

Sources of Electricity" of February 23, 2006, a con-

sumer is a legal or natural person who uses chemical 

power supplies or products with integrated chemical 

power supplies. 

Resolution of the Cabinet of Ministers of Ukraine 

on approval of the Rules for the use of wire broadcast-

ing (paragraph 1 of the Rules) of May 22, 1997. Inter-

prets this concept as follows: consumer - a legal or nat-

ural person to whom the wire broadcasting service is 

provided. 

In case of detection of defects or falsification of 

goods during the warranty period in the manner and 



6 JURISPRUDENCE / «Colloquium-journal» #4(91), 2021 

terms established by law, and on the basis of mandatory 

rules or contract, the consumer has the right to choose 

from the seller or manufacturer: 

- gratuitous elimination of defects of the goods or 

reimbursement of expenses for their correction by the 

consumer or the third party; 

- replacement of goods of a similar brand (model, 

product, modification) of proper quality; 

- a corresponding reduction in its purchase price; 

- replacement of the same product of another 

brand (model, article, modification) with the corre-

sponding transfer of the purchase price; 

- termination of the contract and compensation for 

losses incurred by him [5, p. 75]. 

For non-food items that have been used and sold 

through retail commissions, consumer requirements are 

met with the consent of the seller. 

Consumer requirements for goods whose warranty 

period has not expired are met. 

The consumer has the right to demand from the 

manufacturer free of charge elimination of defects of 

the goods after the expiration of a warranty period. 

This requirement may be imposed within the pre-

scribed service life, and if not - for 10 years, if the prod-

uct has been found to have significant defects due to the 

fault of the manufacturer. 

If the provision of inaccessible, inaccurate, incom-

plete or untimely information about the product (work, 

service) and the manufacturer (performer, seller) 

caused: purchase of goods (works, services) that do not 

have the necessary consumer properties - the consumer 

has the right to terminate the contract and claim dam-

ages caused to him. 

Shelf life (term) - a term (term) defined by regula-

tions, regulations, terms of the contract, during which 

in the case of compliance with the relevant conditions 

of storage and / or operation or consumption of produc-

tion, its quality and safety indicators must comply with 

regulations. acts, regulations and terms of the contract 

[9, p. 7]. 

Counterfeit products - products made in violation 

of technology or improper use of the mark for goods 

and services, or copying the form, packaging, exterior 

design, as well as improper reproduction of goods of 

another person. 

Consumers are obliged to: 

- before the start of operation of the goods care-

fully read the rules of operation set out in the documen-

tation for the goods provided by the manufacturer 

(seller, performer); 

- in case of necessity of explanation of conditions 

and rules of use of the goods - before the beginning of 

use of the goods to address for explanations to the seller 

(manufacturer, executor) or to other person specified in 

the operational documentation which carries out their 

functions; 

- use the product in accordance with its intended 

purpose and meet the conditions (requirements, rules, 

regulations) set by the manufacturer of the product 

(performer) in the operating documentation; 

- in order to prevent negative consequences for the 

consumer's use of goods - to apply safety measures pro-

vided by the manufacturer, in compliance with special 

documentation, and in the absence of such rules in the 

documentation - to follow the usual reasonable safety 

measures for such products [11, p. . 115]. 

The state provides consumers with protection of 

their rights, provides the opportunity to freely choose 

products, acquire the knowledge and skills necessary to 

make independent decisions when purchasing and us-

ing products according to their needs, and guarantees 

the purchase or receipt of products in other ways. , suf-

ficient to maintain health and vital functions. 

The state creates conditions for consumers to ob-

tain the necessary knowledge to exercise their rights. 

Consumer protection is carried out by a specially 

authorized central executive body in the field of con-

sumer protection and its territorial bodies, the Council 

of Ministers of the Autonomous Republic of Crimea, 

local state administrations, bodies and institutions ex-

ercising state control. in accordance with the law, as 

well as the courts. 

Consumer protection is provided by the Law of 

Ukraine "On Consumer Protection". This Law regu-

lates the relationship between consumers of goods 

(works, services) and producers, performers, sellers of 

various forms of ownership, as well as establishes con-

sumer rights. Consumers who are on the territory of 

Ukraine (not only citizens of Ukraine, but also other 

countries), when purchasing, ordering or using goods 

(works, services) have the rights described in table 2.1.: 

 

Table 2.1. 

Consumer rights in Ukraine 

№ s/n Types of rights 

1 protection of their rights by the state 

2 acquisition of knowledge 

3 proper quality of products and service 

4 product safety 

5 
necessary, accessible, reliable and timely information about the product, its quality, range, as well as 

about its manufacturer (performer, seller) 

6 

compensation for damage (losses) caused by defective or counterfeit products or products of improper 

quality, as well as property and moral (non-property) damage caused by products dangerous to human 

life and health in cases provided by law 

7 appeals to the court and other authorized bodies of state power for protection of violated rights 

8 associations in public consumer organizations (consumer associations) 
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Thus, the table shows what rights consumers enjoy 

in our country. 

Domestic legislation on consumer protection and 

interests also includes other laws and regulations, in-

cluding the laws of Ukraine "On Advertising", "On In-

formation", "On Education", "On Food Safety and 

Quality", "On Transport", "On Telecommunications", 

"On Ensuring the Sanitary and Epidemic Welfare of the 

Population", Regulations on" Rules of Retail Trade"," 

Rules of Trade in Markets"," Rules of Trade in Install-

ments", " Rules of Trade in Medicinal Products", and " 

Rules of Trade in Unit Numbers" , "Rules of retail trade 

in tobacco products", etc. 

Ukraine also has certain European directives in the 

framework of international agreements signed by our 

country, which complement domestic legislation to 

protect the rights and interests of consumers with the 

rules recognized in the world and European commu-

nity, in particular, appeals to the Strasbourg court [12. 

120]. 

It should be noted that the legislator, defining the 

concept of "consumer", indicating the specific purpose 

of the agreements that the citizen enters into or plans 

("for their own needs in everyday life"), as well as in-

dications that such purpose should take place during the 

agreement or planning its conclusion and when using 

goods, works or services, no longer forms any signs of 

acquisition, order, use of a citizen. Therefore, in my 

opinion, without making any special requirements for 

the implementation of agreements of citizens-entrepre-

neurs (registration, which allows to establish the con-

sumer nature of these agreements), thus the legislator 

gives grounds to consider a large number of agreements 

concluded "non-consumer", ie concluded for business 

activities. Such a conclusion will also be supported by 

the fact that the relevant party to the agreement was a 

citizen who at the time of the agreement had the status 

of a business entity. 

In fact, agreements concluded, even if they are 

made in the form of a single document (this often does 

not happen, in particular, in the case of cash payment 

or in the case when the agreement is real), the purpose 

of acquisition (procedure) is unlikely to be formulated. 

And in the case when the entrepreneur pays for the pur-

chase (work, service) by non-cash payment, the cor-

rectly executed contract may even specify the status of 

the client-entrepreneur (this may be due, in particular, 

to confirm the legitimacy of income tax), which indi-

cates on the "non-consumer" nature of the operation. 

Often, the agreements of a citizen-entrepreneur in their 

design do not differ from the agreements concluded by 

citizens who do not have the status of an entrepreneur, 

and documents that indirectly indicate such agreements 

are only settlement documents - cash or receipt of 

goods, receipt, etc. Thus , if at the time of concluding 

the contract there is no documentary evidence of its 

"consumer" nature, the citizen who acquires (orders), at 

the moment can not be recognized as a consumer. 

It is also difficult to establish the fact that a citizen-

entrepreneur uses many goods (works, services) exclu-

sively for their own household needs. Of course, a per-

sonal car can be moved not only to places of leisure, but 

also, for example, to places of work that are the subject 

of entrepreneurial activity of this person. In other 

words, the nature of the use of things (services, works) 

can be twofold: both for entrepreneurial activity, and 

for meeting "own household needs". Thus, an entrepre-

neur can order the repair of the premises of his house, 

in one part of which he lives, and in the other - works 

in a specially equipped office, workshop, etc. This am-

biguity, in my opinion, the legislator does not take into 

account, and his definition of "consumer" provides an 

opportunity for two conclusions: finding out that a citi-

zen has the status of an entrepreneur, we can say that 

all relations with his participation can be associated 

only with for profit. And proving that the entrepreneur 

still used the thing (the result of work, service) for their 

own household needs, we can say that in the same rela-

tionship participated only a citizen who is already, re-

gardless of his entrepreneurial status, a consumer. What 

conclusion should be made if, for example, an entrepre-

neur bought a thing and used it both as an entrepreneur 

and as a citizen (for household needs)? In what propor-

tion to define in one and the same person the business-

man and the citizen-consumer? And, most importantly, 

in what part to resolve the dispute with the participation 

of such a person in court, and in what - in the commer-

cial court? It seems that the definition of the term “con-

sumer” contained in the Law on Consumer Protection 

prompts such a really meaningless question. 

The legislator gives the court sufficient grounds to 

apply for protection by means provided by the Law on 

Consumer Protection of violated rights of a citizen who 

at the time of the agreement or during the use of the 

thing had the status of a business entity to refuse to ac-

cept the statement of claim. of this fact after the ac-

ceptance of the statement of claim) to close the pro-

ceedings, or at the stage of appeal to cancel the decision 

of the court of first (appellate) instance with the closure 

of the proceedings due to the fact that it is not subject 

to court (not subject to commercial court). On the other 

hand, the commercial court, finding the fact of purchase 

(order) or use of goods, works or services for their own 

household needs, and recognizing that the person par-

ticipated in the disputed relationship not as an entrepre-

neur but as a citizen whose rights are protected by the 

general court , accordingly, to refuse to accept the state-

ment of claim, to terminate the proceedings or to cancel 

the decision of the lower court with the closure of the 

proceedings, using, in particular, the provisions of Part 

1 of Article 24 of the Law on Consumer Protection. 

Thus, the existing definition of the term "consumer" al-

lows to recognize the claims of citizens-entrepreneurs 

beyond the jurisdiction of both the court and the com-

mercial court [13, p. 27]. 

There is a theory that the definition of "consumer" 

in the Law on Consumer Protection should be formu-

lated differently. Of course, all claims to the existing 

wording accumulated in the legal literature should be 

taken into account. However, I consider it illogical to 

keep the possibility of refusing judicial protection to a 

person who has the status of a business entity, but pur-

chases and uses goods (works, services) for their own 

household needs. Obviously, it is necessary to extend 

the status of the consumer to the citizens-businessmen 

who take part in relations concerning those goods 
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(works, services) which can be used for their personal 

household needs. It is the possibility of use for personal 

needs, and not the fact of such use should be the basis 

for defining the concept of "consumer": first, it will 

eliminate the need to determine the existence of the rel-

evant purpose of the agreement at the time of its con-

clusion, and secondly, such a presumption get rid of the 

need to prove the fact of using the purchased for their 

own household needs. 

According to statistics, most consumer lawsuits in 

Ukraine are related to the violation of their rights to 

goods of proper quality. The practice of law enforce-

ment testifies to the active activity of judicial bodies in 

this direction. 

Consumer protection - in Ukraine - is guaranteed 

by the Constitution control over the quality and safety 

of products and all types of services and works by the 

state and the social movement in support of it [16, p. 

55]. 

Consumer protection is an integral part of human 

rights protection. In countries with developed econo-

mies, the consumer performs a leading function in the 

consumer market. And this is possible only with the ac-

tive life position of every citizen of the country and 

state support. 

Types of consumer protection mechanisms: 

- compensation for material damage; 

- compensation for non-pecuniary damage; 

- others (coercion, exchange, refund, etc.) [17, p. 

29]. 

Based on the principle enshrined in Art. 3 of the 

Constitution of Ukraine, that a person, his life and 

health, honor and dignity, inviolability and security are 

recognized in Ukraine as the highest social value, con-

sumer rights are one of the most important social rights 

of citizens, whose protection is entrusted to the state. 

These principles are specified in the provisions of Art. 

4 of the Law of Ukraine "On Consumer Protection", ac-

cording to which consumers when purchasing, ordering 

or using goods sold in Ukraine, to meet their personal 

needs have the right: 

1) state protection of their rights; 

2) proper quality of products and services; 

3) product safety; 

4) necessary, accessible, reliable and timely infor-

mation about the product, its quantity, quality, range, as 

well as its manufacturer (performer, seller); 

5) compensation for damage caused by defective 

or counterfeit products or products of improper quality, 

as well as property and moral (non-property) damage 

caused by products dangerous to human life and health, 

in cases provided by law; 

6) appeal to the court and other authorized bodies 

of state power to protect the violated rights; 

7) associations in public consumer organizations 

(consumer associations). 

This list is not exhaustive, because according to 

paragraph 2 of Art. 4 "Other consumer rights arising 

from the basic declared rights are established in a num-

ber of articles of the Law of Ukraine" On Consumer 

Protection ", as well as in resolutions of the Cabinet of 

Ministers of Ukraine, rules and lists approved by rele-

vant resolutions, and orders of ministries and minis-

tries." 

Self-defense occurs as a result of active initiative 

actions of the subject with the requirement to the seller 

(manufacturer) to eliminate violations of his rights to 

safety and quality of products, completeness and objec-

tivity of information. This is a statutory procedure for 

exchanging low-quality or high-quality but unusable 

goods; refund of funds paid for such goods in case of 

impossibility of their replacement; warranty repair of 

goods in due time; secondly, a public form of protection 

of rights. St. 24 of the Law of Ukraine "On Consumer 

Protection" provides for the possibility of establishing 

public organizations for consumer protection, the pro-

cedure for the establishment and operation of which is 

regulated by a special law "On Public Associations". 

Public form of protection is the realization of pub-

lic (collective) interest in ensuring consumer rights, 

however, unlike self-defense and other forms of con-

sumer protection, it occurs with the involvement of 

public administration, local government and the judici-

ary. 

The public form of consumer protection is also 

characterized by extensive explanatory work and pre-

liminary assessment (analytical) activities on the com-

pliance of producers (sellers) of goods and services 

with regulatory requirements for quality and safety of 

products and services. 

Secondly, state (administrative) protection, which 

is provided by the competent state authority for con-

sumer protection (now - the State Inspectorate of 

Ukraine for Consumer Protection) and the system of its 

territorial offices and administrations. Powers to pro-

tect the rights of consumers of this body relate to: 1) 

inspection of the activities of economic entities that 

produce and sell goods and provide services (scheduled 

and unscheduled) and quality control (examination) of 

sold / provided goods and services; 2) obtaining the 

necessary documentation certifying the quality of 

goods and services; 3) application of appropriate 

measures in case of violation of consumer rights - issu-

ance of mandatory instructions, prohibition and termi-

nation of producers and sellers of goods and services, 

sealing of buildings, trade and other premises, the use 

of which is carried out in violation of consumer rights. 

consumer protection. 

Close to the powers of administrative (state pro-

tection) is the self-governing protection of consumer 

rights, which is carried out by special units of executive 

committees of local governments. 

A special place belongs to the judicial protection 

of consumer rights. Judicial protection of consumer 

rights of citizens is carried out through appeals of con-

sumers to courts of general jurisdiction and with claims 

for protection of rights to: safe and high-quality prod-

ucts; complete, reliable and transparent consumer in-

formation; compensation for material (property) dam-

age caused by the consumption of low-quality products 

or the provision of incomplete or misleading infor-

mation that prevented the use of products for their in-

tended purpose; compensation of moral (non-property) 
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damage caused as a result of consumption of low-qual-

ity or dangerous products, receipt of low-quality ser-

vices (including unfriendly attitude of staff), inaction of 

state and self-governing bodies of consumer protection; 

for timely, sufficient and objective response of state and 

self-government bodies (organizations) to the revealed 

/ declared facts of violation of consumer rights. 

Customs and laws have always protected con-

sumer rights. The idea of consumer protection gradu-

ally materialized and was embodied in the formation of 

various social associations, legal norms, etc. 

In medieval Lviv, in order to avoid unnecessary 

discussions, the city executioner generally monitored 

the cleanliness of sewage ditches. However, it was not 

until the middle of the twentieth century that it became 

clear that the civilized relationship between producer 

and consumer should be based on clear legal principles 

(see also: social responsibility of business). 

In 1936, the National Consumers Association of 

the United States appeared, in 1951 - in France, in 1957 

- in Great Britain. 

US President John F. Kennedy recognized the 

movement for consumer protection as vital, placing it 

next to the union and the "green". 

On March 15, 1962, the President of the United 

States issued a special resolution declaring the "Four 

Consumer Rights": 

a) security, quality of goods and services; 

b) reliable information about them; 

c) the right to be heard in case of consumer claims; 

d) the right to defend their consumer claims in 

court [14, p. 13]. 

Since then, March 15 has been celebrated annually 

as World Consumer Rights Day. In 1973, the XXV ses-

sion of the Consultative Assembly of the European Un-

ion approved the "Charter of Consumer Protection", 

and in 1985 the UN General Assembly approved the 

"Guiding Principles for the Protection of the Interests 

and Rights of Consumers". These principles were once 

recognized even by the USSR, although this was not 

documented. 

Ukraine has also signed UN-approved principles. 

This was put into practice in the fact that Ukraine was 

the first among the republics of the former Union to 

adopt the Law "On Consumer Protection". For the prac-

tical implementation of the Law, the State Inspectorate 

for Consumer Protection was established, which in 

1992 acquired the status of the State Committee of 

Ukraine for Consumer Protection. In 2008, the State 

Housing and Communal Inspectorate was established 

to protect the rights of consumers of housing and com-

munal services. 

The process of formation and formation of the sys-

tem of protection of citizens' rights is based on Article 

42 of the Constitution of Ukraine, according to which 

"the state protects consumer rights, controls the quality 

and safety of products and all types of services and 

works." 

Consumer protection is provided by: the State In-

spectorate of Ukraine for Consumer Protection, the An-

timonopoly Committee of Ukraine, the State Housing 

and Communal Inspectorate. 

Even before the formation of relevant structures at 

the state level, large non-governmental organizations 

began to be established in large cities of Ukraine. In 

1989, the public organization "Ukrainian Consumers' 

Association" was registered, which took on the respon-

sibility of working according to international legal 

norms. In 2003, the public organization "Expert" was 

registered, the main purpose of which is to identify low-

quality, unsafe food for consumption on the market and 

inform consumers about it. 

Declining purchasing power pushes the vast ma-

jority of the impoverished population to purchase low-

quality, and partly counterfeit goods, which are offered 

at low prices. Therefore, the state should play a domi-

nant role in shaping and conducting an effective con-

sumer protection policy. 

Consumer protection under the Law of Ukraine 

"On Consumer Protection" is not limited to the proce-

dure and conditions for exercising the right to protec-

tion of subjective civil rights by consumers and bodies 

of the State Inspectorate of Ukraine for Consumer Pro-

tection in their interests. The Law of Ukraine "On Con-

sumer Protection" defines the mechanism of consumer 

protection and the basis for the implementation of state 

policy in the field of consumer protection. Thus, in the 

legislation of Ukraine the concept of "consumer protec-

tion" is used in a broad sense and goes far beyond the 

civilist category of protection of subjective rights, in-

cluding the public legal component, which is imple-

mented through the establishment of mandatory rules 

for economic control of these activities. persons who 

are in legal relations with consumers [1, p. 376]. There-

fore, the exercise of control powers by the bodies of the 

State Inspectorate of Ukraine for Consumer Protection 

is not the implementation of methods of consumer pro-

tection in the sense of civil law, just as the application 

of administrative sanctions by these bodies is not the 

application of civil sanctions. 

The protection of any subjective civil right, in-

cluding the rights of the consumer, may be exercised 

only in a certain form and in a manner prescribed by 

law or by contract. Disclosure of this statement, purely 

theoretical at first glance, is of great practical im-

portance for the successful construction of a strategy 

for consumer protection. 

The protection of subjective civil rights and inter-

ests must be carried out in the manner prescribed by 

law, which is called a form of protection of civil rights. 

The form of protection reflects how the authorized per-

son will exercise his / her right to protection - inde-

pendently, or will involve a certain authorized body in 

this process. Today, a distinction is made between ju-

risdictional and non-jurisdictional procedures for exer-

cising the right to protection, or a form of protection. 

The simplest example of a non-jurisdictional form 

of protection is the consumer's appeal to the seller or 

the manufacturer with a request for free elimination of 

defects of the goods within a reasonable time in the 

manner prescribed by Art. 8 of the Law of Ukraine "On 

Consumer Protection". By the way, the Law of Ukraine 

“On Consumer Protection” does not require a manda-

tory written form of this requirement, but the effective-

ness of such a requirement in writing is much greater 
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than an oral appeal. Sending a written request by mail 

with a valuable letter with a description of the attach-

ment and notification of delivery of the postal item pro-

vides the consumer with proof of sending it to the seller 

or manufacturer, as well as proof of receipt of such re-

quest on a specific calendar date. 

Practice shows that claims to the seller or producer 

of goods are sent by consumers even in cases where the 

consumer is sure that they will not be satisfied and to 

protect the rights the consumer will have to protect their 

rights in a jurisdictional form of protection. In this case, 

the sending of the request plays the role of preparatory 

actions for further appeal to the court. 

Finally, an unreasonably unsatisfied claim, the 

right to which is provided by the Law of Ukraine "On 

Consumer Protection", indicates the existence of a dis-

pute between the consumer and the seller or producer 

of goods and serves as proof of its existence, as well as 

violation of consumer rights. 

In case of dissatisfaction of the consumer's reason-

able request to eliminate deficiencies beyond the period 

established by the Law of Ukraine "On Consumer Pro-

tection", the consumer acquires the right to demand 

from the violator of his rights to pay a penalty of one 

percent of the value of goods, works or services. Docu-

mentary confirmation of the fact of receipt of such a 

claim by the addressee in case of its dissatisfaction will 

serve as a confirmation of the legitimacy of the con-

sumer to charge a penalty for each day following the 

expiration of the period for satisfaction of such a claim. 

If the relationship between the consumer and the person 

who violated his right does not allow to count on re-

solving the dispute out of court, then this requirement 

should be noted that if left unsatisfied, the consumer 

will inevitably go to court and the amount of costs that 

may be incurred by the addressee. requirements in con-

nection with its satisfaction, after the court's decision in 

favor of the consumer will inevitably increase by the 

amount of legal penalty, consumer costs for legal assis-

tance, compensation for non-pecuniary damage, etc. 

Correctly formed warning about the negative conse-

quences of leaving the claim without satisfaction can 

motivate the person who violated the rights of the con-

sumer, as soon as possible to satisfy such a requirement 

and thus avoid additional losses in the future [3, p. 138]. 

Presenting to a person who has violated the con-

sumer’s right a requirement to eliminate the violation 

in the doctrine of civil law is a measure of operational 

influence on the offender, which is part of the non-ju-

risdictional form of civil rights. The author of the the-

ory of measures of operational influence VP According 

to Gribanov, under the content of "efficiency" of these 

measures, the possibility of a party to a relative legal 

relationship to make a claim to the violator of his rights 

in this legal relationship, or to act to protect the violated 

right without recourse to the competent authorities, ie 

without going beyond. 

Among the jurisdictional forms of protection, the 

most effective is to apply to the court for protection of 

violated rights. In this form of protection, the consumer 

is not given a number of additional rights due to his rel-

ative "weakness" in comparison with the seller of 

goods, performer of works or services. First of all, such 

a guarantee is the consumer's right to choose the place 

of filing a lawsuit: - the location of the defendant or the 

place of residence of the consumer - in any case, as well 

as the place of damage to property or health or place of 

performance - in cases specified by law, according to 

the Civil Procedure Code of March 18, 2004 № 1618 

IV. 

Consumers are exempt from paying court fees for 

lawsuits related to the violation of their rights under 

Art. 22 of the Law of Ukraine "On Consumer Protec-

tion", but are obliged to pay the costs of information 

and technical support of the case. In the claim for con-

sumer protection, in addition to the general provisions 

for all such documents, it is desirable to draw attention, 

first of all the defendant, to the fact that the consumer 

in the near future after filing a lawsuit will apply to gen-

eral and special consumer protection authorities. initi-

ating the inspection of the defendant and bringing him 

to justice for violating the legislation on consumer pro-

tection. The claim must be accompanied by evidence 

confirming the fact that the plaintiff is a consumer and 

received a product, service or work with defects, as a 

result of which his rights were violated. Such evidence 

may be copies of contracts, receipts, commodity or cash 

checks, tickets, coupons or other settlement documents 

that serve as confirmation of the oral transaction, ac-

cording to the Law of Ukraine "On Consumer Protec-

tion". 

Also in the claim it is possible to mention former 

violations by the defendant of the rights of consumers, 

or offenses in the related spheres of relations. Some-

times such information is publicly available, for exam-

ple, the official website of the State Commission on Se-

curities and Stock Market contains information on of-

fenses of market participants, even with the texts of 

regulations, which may be needed by policyholders 

who are consumers of financial services and insurance 

services. It is not superfluous in the lawsuit to indicate 

the practice of resolving similar disputes by courts with 

a summary of the content of court decisions. However, 

practice shows that lawsuits for consumer protection 

generally do not contain even the above basic provi-

sions. 

The form of protection is only the order of realiza-

tion of the right to protection, which takes place in a 

certain way. The method of protection of civil rights is 

aimed at restoring the disturbed balance of civil rights 

and obligations, the claim of the holder of the violated 

subjective civil right to its violator, made directly or 

through the competent authority. 

In accordance with Part 2 of Art. 16 of the Civil 

Code of Ukraine, ways to protect civil rights and inter-

ests may be: recognition of the right; invalidation of the 

transaction; termination of an act that violates the right; 

restoration of the situation that existed before the vio-

lation; enforcement in kind; change of legal relation-

ship; termination of legal relationship; compensation 

for damages and other methods of compensation for 

property damage; compensation for moral (non-pecu-

niary) damage; recognition of illegal decisions, actions 

or inaction of a body of state power, a body of power 

of the Autonomous Republic of Crimea or a body of 

local self-government, their officials and officials. In 
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this case, the court may protect civil law or interest in 

another way established by contract or law. 

The Law of Ukraine "On Consumer Protection" in 

comparison with the Civil Code of Ukraine contains 

only one pronounced special method of protection - re-

covery of legal (provided by law, not contract) penalty, 

and in other cases allows consumers to protect their 

rights by using universal remedies: losses and other 

ways of compensation for property damage, compensa-

tion for non-pecuniary damage, etc. [1, p. 379]. 

Analysis of consumer protection practices sug-

gests that compensation for property and non-pecuniary 

damage, the imposition of penalties are the most com-

mon ways to protect consumer rights. Of all the ways 

to protect civil rights, damages are the most universal. 

However, no matter how obvious the damage may 

seem to others, it cannot be forcibly reimbursed without 

taking certain actions to confirm it by the party in the 

case. The subject of proof in cases of damages has the 

largest number of factual circumstances, compared to 

the subject of proof in cases of any other claims against 

the violator of civil law, which explains the fact that the 

most universal way to protect any real. 

Thus, in March 2014, the Shevchenkivsky District 

Court of Kyiv considered a civil case on K.'s claim to 

the JSC for consumer protection, compensation for ma-

terial and moral damage. 

According to the case file, on July 13, 2012, JSC 

and K. signed an agreement on the provision of tourist 

services, according to the terms of which the JSC un-

dertook to organize a tourist trip (tour) on the route 

"Kyiv - Antalya - Kyiv". 

The terms of the contract provided for K. to stay 

in the CANAN Hotel, in a single room, which should 

have a telephone, air conditioning, shower and balcony. 

In addition, the hotel must have table tennis. The cost 

of services under this agreement was UAH 19070.71. 

Upon arrival at the resort, K. found that the ap-

pearance of the hotel had nothing to do with the visual 

information he had received from the JSC. Instead of a 

single room, he was placed in a semi-basement room, 

as there were no free rooms in the hotel. After spending 

the night in the basement, K. agreed with the owner of 

the hotel the next morning to stay in a single room, but 

instead the owner agreed that K. was staying in the 

CANER boarding house, which was two blocks away. 

At the same time, K. was forced to spend the night only 

in a boarding house, and to have breakfast and dinner 

at the hotel. Eventually, K. managed to contact the de-

fendant's partner, who promised to bring K.'s leisure 

and living conditions into line with the terms of the con-

tract, but in fact did not take any measures in this direc-

tion. 

According to K., the above circumstances indicate 

a violation of the terms of the contract. Returning from 

a trip to Kyiv, K. turned to the JSC, which the latter 

rejected. 

On September 20, 2013, K. appealed to the Main 

Kyiv City Department for Consumer Protection, ac-

cording to which № 01 10/14 of October 18, 2013, dur-

ing the inspection of the defendant's enterprise on Oc-

tober 17, 2013, violations of the requirements of the Li-

cense Terms were found. on the organization of 

foreign, domestic tourism, excursion activities, ap-

proved by the order of the State Committee of Ukraine 

for Regulatory Policy and Entrepreneurship, the State 

Committee for Youth Policy, Sports and Tourism of 

Ukraine № 7/62 of January 17, 2006, for booking travel 

services. In addition, the inspection revealed violations 

of JSC Art. 18 of the Law of Ukraine "On Consumer 

Protection", namely: the contract does not specify the 

necessary, accessible and reliable information about the 

main properties of the tourist service - the room cate-

gory. 

K. filed a claim with the JSC for compensation of 

property damage in the amount of the cost of the tourist 

service and moral damage, which he estimated at UAH 

12,000.00. The plaintiff justified the amount of the 

claimed compensation for non-pecuniary damage by 

the fact that the tourist trip was dedicated to his birth-

day, which fell on the date of his stay on this tourist trip. 

Based on the above, the court concluded that the 

defendant violated the terms of the contract, did not 

provide the plaintiff with reliable, necessary and acces-

sible information, which led to a violation of the rights 

of the latter as a consumer of tourist services. 

The court found that the plaintiff had not been able 

to leave a place of rest that did not meet the terms of the 

contract, as it was at a considerable distance from the 

plaintiff's place of residence, namely Turkey, and the 

return ticket was fixed. Due to such circumstances, the 

plaintiff was forced to use services of inadequate qual-

ity. 

The court satisfied the claims in terms of compen-

sation for property damage in full, deciding to collect 

from the defendant 19070.71 UAH, which is the cost of 

tourist services. In terms of compensation for non-pe-

cuniary damage, the court reduced the amount of com-

pensation to UAH 1,500.00. of the declared UAH 

12,000.00. [6, p. 215]. 

The subject of proof in any case of damages in-

cludes the following substantive legal facts: the fact of 

unlawful conduct (because damages become possible 

only as a result of violation of civil law, with a few ex-

ceptions), the fact of damages, the connection and dam-

age behavior and damages resulting from such behav-

ior, the fact of guilt of the person who caused the dam-

age. 

From the above the fact of wrongful conduct of the 

defendant, violation of the contract and his guilt in the 

offense in the case was proved not by the plaintiff, but 

by the State Inspectorate of Ukraine for Consumer Pro-

tection, therefore, the plaintiff had to prove the loss the 

relationship between damages and breach of contrac-

tual obligations of the defendant. 

It cannot be concluded that without the interven-

tion of the said body it would have been impossible to 

recover damages from the defendant, but in the absence 

of the assistance of Derzhspozhyvstandart of Ukraine 

the trial would obviously have become longer. 
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Анотація. 

Створення нової ланки суспільства – сім’ї це досить складний морально, фізично та матеріально 

шлях. Не менш легкий для кожної людини і момент розірвання шлюбу, адже після цього наступають певні 

юридичні наслідки та припиняються особисті права та обов’язки між колишнім подружжям. Подружнє 

життя в Україні досить часто закінчується подачею заяви про розірвання шлюбу. Нажаль на теперішній 

час Україна посідає перше місце в Європі за кількістю розлучень. На 295 тисяч укладених шлюбів у нас 

припадає 130,7 тисяч розлучень. Це досить високий показник, тому стаття характеризує одну з проблем 

нашої країни-розлучення. Дана наукова робота присвячена аналізу законодавства, рекомендаційних дже-

рел, судової практики, наукової літератури щодо процедури розірвання шлюбу. 

Проведено науково-теоретичний аналіз правового регулювання розірвання шлюбу в адміністратив-

ному та судовому порядку. 

Проаналізовано процедури розірвання шлюбу за рішенням суду у порядку окремого та позовного про-

вадження, а також охарактеризовано процедуру розірвання шлюбу через органи реєстрації актів цивіль-

ного стану. 

Виокремлено особливості розгляду заяви про розірвання шлюбу до органу реєстрації цивільного 

стану, охарактеризовано важливі моменти при подачі, а також строки її відкликання та розгляду. Про-

аналізовано та охарактеризовано основні кроки, які здійснює особа, щоб розірвати шлюбу, роз’яснено 

особливі ознаки звернення до суду, визначеного характерні риси порядку окремого та позовного прова-

дження. Обґрунтовано та визначено особливості кожного випадку розірвання шлюбу, їхні переваги та 

недоліки. Визначено строки розгляду судом позовної заяви про розірвання шлюбу. Зазначено особливості 

заяви про примирення, порядок розірвання шлюбу із засудженим, а також визначено відповідно до чинного 

законодавства вартість кожного звернення як до органу ресєстрації актів цивільного стану так і до 

суду.  
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Abstract. 
Creating a new link in society is a difficult, morally, physically and financially difficult way for families. 

Equally easy for everyone is the moment of divorce, because afterwards certain legal consequences come to an 

end and the personal rights and obligations between the former spouses cease. Marital life in Ukraine often ends 

with the application for divorce. Unfortunately, Ukraine is currently the first in Europe in terms of divorce. We 

have 130.7 thousand divorces for 295 thousand marriages. This is a fairly high figure, so the article describes one 

of the problems of our divorce country. This scholarly work is devoted to the analysis of legislation, referral 

sources, jurisprudence, scientific literature on the procedure of divorce. 

The scientific-theoretical analysis of the legal regulation of marriage dissolution in administrative and judi-

cial order is carried out. 

The procedures of dissolution of marriage by court decision in the procedure of separate and claim proceed-

ings are analyzed, as well as the procedure of dissolution of marriage through the bodies of registration of acts of 

civil status. 

The peculiarities of the consideration of the application for the dissolution of marriage to the civil registration 

authority are distinguished, the important moments at the submission, as well as the terms of its withdrawal and 

consideration are characterized. The basic steps that a person takes to dissolve a marriage are analyzed and 

characterized, the specific features of an application to the court are explained, the characteristic features of the 

procedure of separate and legal proceedings are defined. The peculiarities of each case of marriage dissolution, 

their advantages and disadvantages are substantiated and determined. The terms of consideration of the court 

application for dissolution of marriage have been determined. The peculiarities of the statement of reconciliation, 

the order of dissolution of marriage with the convicted person are specified, as well as the value of each appeal 

both to the body of registration of acts of civil status and to court determined in accordance with the current 

legislation. 

 

Ключові слова: розірвання шлюбу, позовне провадження, окреме провадження,,судовий порядок, ро-

злучення, припинення шлюбних відносин, шлюб, свідоцтво про розірвання шлюбу, орган реєстрації актів 

цивільного стану, суд. 

Keywords: marriage dissolution, lawsuit, separate proceedings, court order, divorce, dissolution of mar-

riage, marriage, marriage certificate, civil registration authority, court. 

 

Постановка проблеми. Шлюбні правовідно-

сини складають між чоловіком та дружиною через 

велике кохання, або через певні матеріальні обста-

вини, або через вагітність дружини. Наведені вище 

варіанти досить часто постають у світлі сьогодення. 

Зрештою почуття колись можуть угаснути, матері-

альні блага закінчитись і на зміну цьому можуть 

прийти суперечки та непорозуміння. Досить добре 

якщо люди сядуть та поговорять і вирішать все так 

би мовити полюбовно в іншому випадку розлу-

чення буде неминучим.  

Порядок розлучення досить актуальна тема, 

тому що даний процес має свої особливості, строки 

розгляду та секрети. Для того, щоб людям розірвати 

шлюбні відносини варто звернутися до РАЦС або 

через суд. Перший варіант можливий, лише тоді 

коли немає спільних дітей та є згода подружжя. В 

іншому випадку дружина або чоловік може зверну-

тися з позовом до суду. Розірвання шлюбу досить 

цікавий процес, а також актуальний та потрібний 

для громадян держави.  

Розлучення як процес складний психологічно, 

морально та іноді матеріально, особливо якщо в 

шлюбі були народженні діти, однак завжди є варіа-

нти добровільної сплати навіть тих самих алімен-

тів, однак характер та принципи кожної людини до-

дають особливостей до кожної справи. 

 Аналіз останніх досліджень і публікацій. 

Питання розірвання шлюбу часто стає темою розг-

ляду багатьох наукових статей та публікацій в засо-

бах масової інформації, адже шлюбні відносини 

з’являються досить часто необдумано, тому їх розі-

рвання може бути неминучим. Дане питання в своїх 

роботах висвітлювали такі науковці, як М.В. Анто-

кольська, О.В. Дзера, І.В. Жилінкова, Л.М. Зілков-

ська, А.М. Нечаєва, З.В. Ромовська, Є.О. Харито-

нов, О.О. Ульяненко, С.Я. Фурса, Ю.С. Червоний, 

А. Б. Болховітінова, С. Б. Булеца, А. О. Дутко, І. В. 

Жилінкова, Л. В. Липець та ін. Велика кількість 

вчених визначає актуальність теми дослідження. 

Метою статті є дослідження розірвання 

шлюбу, аналіз процесу розірвання через РАЦС або 

суд. Характеристика строків розгляду розірвання 

шлюбу в судовому порядку та в органах реєстрації 

актів цивільного стану. 

Виклад основного матеріалу. Шлюб - це 

союз чоловіка та жінки, за добровільного згоди та 

власного волевиявлення відповідно до чинного за-

конодавства України [1]. Однак будь-який союз 

може розпастися в будь-який момент, так і шлюбні 

відносини. В нашій державі доступно відразу декі-

лька варіантів розірвання даного роду відносин. 

Для порівняльного аналізу було взято два варіанти, 

а саме через органи реєстрації актів цивільного 

стану та через суд. Перш ніж порівнювати ці два ва-

ріанти, варто визначити плюси та мінуси кожного з 

них окремо.  

Розірвання шлюбу через органи реєстрації ак-

тів цивільного стану є найбільш прийнятним варіа-

нтом для більшості подружніх пар. Адже дана про-

цедура є дещо простішою від судової. Підставами 

розірвання шлюбу органами державної реєстрації 

актів цивільного стану в залежності від волевияв-

лення подружжя можна поділити на дві групи розі-

рвання:  

1) за взаємною згодою подружжя; 
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2)за волею лише одного з подружжя[6,c.52].  

В першому випадку шлюб припиняється за спі-

льною заявою подружжя. Це найбільш простий ва-

ріант, адже особи уже чітко вирішили для себе, що 

не бажають вести спільний побут та зрозуміли, що 

їхні почуття стали виключно дружніми. Цей варі-

ант частіше всього зустрічається в реальному 

житті. Для того, щоб реалізувати дане право, слід 

звернутися до органу реєстрації актів цивільного 

стану(далі РАЦС) чоловікові та дружині з свідоцт-

вом про шлюб та паспортом громадянина України. 

Важливо зазначити, що кожна із сторін подає ок-

рему заяву, в якій висловлює бажання розлучитися. 

Після звернення до РАЦС повинен пройти один мі-

сяць, за цей термін люди ще мають змогу переду-

мати та оцінити ситуацію на холодний розум, а та-

кож за цей період особи можуть ще відкликати за-

яву. Після спливу цього терміну працівник РАЦС 

призначає дату та час, на який парі потрібно з’яви-

тися для реєстрації факту розлучення.  

В разі з’явлення двох сторін до РАЦС в назна-

чений день, відбувається процедура розірвання 

шлюбу, а саме запитують думку чи все ж таки ба-

жають розлучення особи, якщо так, то надається 

підтверджуючий документ свідоцтво про розір-

вання шлюбу. Саме з цього моменту шлюб вважа-

ється розірваним. Однак бувають ситуації, коли 

одна із сторін не може прибути до РАЦСу, в такому 

разі особа повинна обов’язково повідомити при-

чину неявки, посадова особа зобов’язана розір-

вання подружнього зв’язку перенести на іншу дату, 

однак на термін не більше одного року відповідно 

до чинного законодавства України. 

Другий варіант розлучення через РАЦС як 

було зазначено розірвання шлюбу за заявою одного 

з подружжя. Варто звернути увагу на те, що цей ва-

ріант можливий лише при визнанні другого з под-

ружжя безвісно відсутнім, померлим, недієздатним 

або засудженим за вчинення злочину не менше, ніж 

на три роки позбавлення волі. В першому випадку, 

визнання особи безвісно відсутньою здійснюється 

винятково через суд, адже дана установа збирає ін-

формацію щодо зазначеної особи та встановлює да-

ний факт, лише після цього з рішенням, яке набрало 

законної сили людина може звернутися до РАЦСу.  

В тому випадку, коли один із подружжя знахо-

диться в установах виконання покарань, другий з 

подружжя повинен/повинна надати органу РАЦС 

копію вироку суду, у якому чітко зазначено призна-

чене покарання та його межі. З приводу даного пи-

тання варто зазначити, що тут чітко видно обме-

ження прав засуджених осіб, проте законодавці 

враховуючи цей момент, закріпили процедуру іні-

ціювання засудженими розірвання шлюбу. В цьому 

випадку розірвання шлюбу буде здійснюватися ви-

нятково через суд [2,c.123]. 

Щодо оплати процедури розірвання шлюбу че-

рез орган РАЦСу варто зазначити, що вартість буде 

менша від ставки судового збору, таким чином сума 

становить 0,5 неоподатковуваних мінімумів дохо-

дів громадян.  

Отже, можна зробити висновок, що розірвання 

шлюбу через орган РАЦСу має свої особливості, 

переваги та недоліки, однак в тому разі коли под-

ружжя має дітей, воно обов’язково повинно зверну-

тися до суду для вирішення питання про розлу-

чення.  

Другим варіантом розірвання шлюбу є за допо-

могою суду. Суд здійснює свої повноваження від-

повідно до чинного законодавства України та в чі-

тко встановлені строки.  

Для того, щоб звернутися до суду особі, яка 

має бажання розірвати шлюб потрібно сплатити су-

довий збір(0.4 розміру прожиткового мінімуму для 

працездатних осіб), а бо ні якщо особу не звільнено 

від його сплати, та зібрати пакет документів: квита-

нцію про сплату судового збору, позовну заява ра-

зом із додатками та копією для відповідача. Дані 

документи подаються до канцелярії суду. 

Процедура судового розгляду не така складна, 

як здається з першого погляду, однак має свої нюа-

нси, які не задовольняють бажання громадян, про 

що піде мова далі. Копія позовної заяви про розір-

вання шлюбу, після надходження її до судді та при-

значення до розгляду направляється відповідачу. 

Як можна спостерігати на практиці, часто відпові-

дач не знає про дату та час першого судового засі-

дання, адже пошта працює нерегулярно і варто вра-

ховувати кількість днів на доставку пакету докуме-

нтів. 

Особливістю судового розгляду справи про ро-

зірвання шлюбу є те, що людям може надаватися 

термін для примирення строком до шести місяців, 

якщо хоча б один із подружжя бажає цього. Це на 

відміну від розірвання органами РАЦС є перевагою 

для тих, хто бажає зберегти шлюб та планує нала-

годити відносини, адже одного місяця може бути 

мало на відміну від півроку. Якщо таке бажання 

присутнє, в цьому разі провадження в справі зупи-

няється та виноситься відповідна ухвала. На мою 

думку, судам слід використовувати можливість від-

класти розгляд справи для примирення подружжя, 

особливо за наявності неповнолітніх дітей. Після 

закінчення строку для примирення провадження 

поновлюється. 

Однак з іншої сторони це може бути затягуван-

ням процесу розірвання шлюбу для задоволення 

своїх власних матеріальних потреб, так протягом 

цього часу людина має змогу продати спільне 

майно, та кошти витратити на власний розсуд, після 

цього важко буде довести, що ці гроші є спільним 

майном подружжя. 

Розгляд справ про розірвання шлюбу здійсню-

ється судами загальної юрисдикції в межах окре-

мого або позовного провадження. Два види прова-

дження мають дві різні характеристики. Так якщо 

розгляд справи про розірвання шлюбу здійсню-

ється в межах окремого провадження, особи пода-

ють спільну заяву про розірвання шлюбу та договір 

на утримання дітей, де обговоренні та закріплені всі 

моменти щодо їх виховання, проживання та матері-

ального забезпечення, плюсом цього виду є сума 

судового збору(0,2 прожиткового мінімуму для 

працездатних осіб), яка менша від суми за позовне 

провадження [7,c.159].  
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Важливо зазначити, що письмовий договір, 

який подружжя надає до суду повинен мати в собі 

визначені умови, про те із ким саме будуть прожи-

вати діти, хто буде проживати окремо, умови здій-

снення права на особисте виховання дітей іншим 

членом подружжя. Разом із цим документом до 

суду може бути подано Договір про визначення ро-

зміру аліментів Другий вид договору чітко встано-

влює розмір та строки плати аліментів на утри-

мання дитини. Останній договір підлягає нотаріа-

льному посвідченню[8,c.78]. 

 Договір є так би мовити встановленим 

обов’язком для сторін, якщо один із батьків не ви-

конує свій обов’язок за договором, інший вправі за-

значити це і буде визначено примусове виконання 

на підставі виконавчого напису нотаріуса. 

В позовному провадженні(яке найчастіше зу-

стрічається) все складніше та цікавіше, адже воно 

розпочинається з підготовчого провадження, яке 

плавно переходить до судового розгляду. 

 Розгляд справи судом обов’язковий у випадку, 

коли у подружжя є неповнолітні діти або один із по-

дружжя будь-якими способами ухиляється від розі-

рвання шлюбу через орган РАЦСу. В такому випа-

дку до пакету документу для більш повної характе-

ристики ситуації, варто додати і підтвердження 

того, що розірвання шлюбу було не можливим че-

рез орган РАЦСу (лист відповідачу з проханням 

з’явитися до РАЦСу на реєстрацію розірвання 

шлюбу тощо). 

Що ж до характеристики строків розгляду да-

ної справи, варто зазначити, що відповідно до чин-

ного законодавства призначення позовної заяви про 

розірвання шлюбу до розгляду повинно бути в ме-

жах одного місяця після її подання. Після цього 

особи, повідомленні про розгляд справи, в ідеалі 

з’являються до суду, однак якщо справа слухається 

в позовному провадженні, першим його етапом є 

підготовчий розгляд, на якому з’ясовується думка 

щодо призначення до судового розгляду, надання 

строку для примирення, зазначення різноманітних 

клопотань або заяв. Важливо зазначити, що при по-

дачі позовної заяви про розірвання шлюбу до суду, 

людина паралельно може подати ще декілька, на-

приклад про поділ спільного майна, про стягнення 

аліментів, про стягнення аліментів на утримання 

дружини, про виконання зобов’язання чітко визна-

ченого шлюбним договором тощо. 

Повертаючись до розгляду справи про розір-

вання шлюбу, потрібно зазначити, що явка обох 

сторін є обов’язковою, в разі якщо один із под-

ружжя не з’явився розгляд справи буде відкладено 

на іншу дату. Іноді даним правом користуються від-

повідачі, а саме досить часто не з’являються до 

суду, в такому разі відповідно до ч.4 ст. 223 Циві-

льно-процесуального кодексу України у разі повто-

рної неявки в судове засідання відповідача, справа 

вирішується за наявними матеріалами [3]. Однак 

важливий момент , який потрібно враховувати при 

вирішенні справи, підтвердження щодо повідом-

лення особи про дату та час судового засідання, 

якщо ж такого підтвердження немає, то справу буде 

відкладено.  

Якщо ж судовий розгляд справи не затягується 

відповідачем або позивачем, не зупинений на строк 

примирення осіб, то зрештою буде винесено рі-

шення про розірвання шлюбу, яке може бути ви-

дане в день найпершого судового засідання [4]. 

Досить цікавий момент для даного питання, це 

розгляд справи, в якому одним із сторін є засудже-

ний. В Законі України «Про державну реєстрацію 

актів цивільного стану» було закріплено можли-

вість засудженої особи ініціювати розірвання 

шлюбу, незалежно від строку покарання, а також 

можливість розірвати шлюб через орган РАЦСу у 

випадку, якщо у подружжя немає спільних дітей. В 

практиці зустрічаються випадки, коли дружина ба-

жає розлучення, а чоловік відбуває покарання, в та-

кому разі дружина може подати позовну заяву до 

суду. Суд уповноважений здійснити повідомлення 

засудженого, а також викликати його до суду. Ана-

лізуючи такий цікавий факт, на жаль не було знай-

дено рішень, де б засуджений реалізував своє право 

подати позов про розірвання шлюбу.  

Якщо ж засуджений не може бути доставленим 

до зали суду, а також не може бути присутнім за до-

помогою відеоконференції, захищати його інтереси 

може його представник. Так, наприклад за період з 

липня 2010 року по березень 2011 року органами 

державної реєстрації актів цивільного стану зареєс-

тровано 35 розірвань шлюбу осіб, засуджених до 

позбавлення волі, та проставлено 153 відмітки про 

розірвання шлюбу в актових записах про шлюб та-

ких осіб на підставі рішень судів, постановлених 

судом після 27 липня 2010 року. Це дає зрозуміть 

те, що право засуджених дуже обмежуються в да-

ному плані. 

Після судового розгляду, підтверджуючим до-

кументом розірвання шлюбу є рішення суду. Однак 

і в нього є свої особливості, адже на відміну від 

РАЦСу особа, вважається розлученою не з моменту 

видачі копії рішення про розірвання шлюбу, а з мо-

менту набрання ним законної сили. Прерогативою 

рішення суду є те, що воно позбавляє необхідності 

виконання громадянами багатьох процесуальних 

дій щодо реєстрації розірвання шлюбу, а також 

отримання ними свідоцтва про розірвання шлюбу. 

Після закінчення терміну на апеляційне оскар-

ження та спливу місячного терміну, рішення суду, 

яке набрало законної сили направляється до органу 

РАЦС, для того щоб дана організація внесла відо-

мості до Державного реєстру актів цивільного 

стану громадян. Після цього працівник РАЦС ро-

бить відмітку в актовому записі про шлюб. Що ж до 

характеристики відмітки в паспортах подружжя, 

варто зазначити, що вона ставиться в разі їх звер-

нення до даного органу[7,c.159]. 

Здавалось би питання розірвання шлюбу через 

суд і справді не складне, однак важливо пам’ятати 

такі випадки, за яких позовна заява не буде 

прийнята судом до розгляду, а саме: 

1) в разі вагітності дружини; 

2) протягом одного року після народження ди-

тини. 

Ці випадки повинні чітко дотримуватись при 

прийнятті позовної заяви судами, але з кожного 
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правила можливі винятки. Навіть у двох вищезазна-

чених ситуаціях людина може подати позов про ро-

зірвання шлюбу, і його прийме суд до розгляду в 

тому разі, якщо: 

1) один із подружжя вчинив стосовно другого 

протиправний вчинок, який має характерні ознаки 

злочину; 

2) один із подружжя вчинив стосовно їхньої 

дитини протиправний вчинок, який має характерні 

ознаки злочину; 

3) батьківство дитини визнано іншою особою; 

4) в тому разі, коли відомості про батька ви-

ключені з актового запису про народження дитини. 

Висновки. Розлучення – це завжди пережи-

вання, нерви та сльози. Колишньому подружжю в 

нашій державі доводиться долати досить багато 

складнощів, а саме: підготувати всі документи, пе-

режити процедуру розірвання шлюбу, якою б вона 

не була довгою. Отже з даного аналізу можна дійти 

до таких висновків: 

1. Розірвання шлюбу здійснюється двома уста-

новами: судом або органом реєстрації актів цивіль-

ного стану.  

2. Орган реєстрації актів цивільного стану, 

здійснює розірвання шлюбу в тому випадку, коли 

подружжя немає спільних дітей за добровільною 

згодою обох сторін, або за заявою одного із под-

ружжя. Подружжя звертається до суду для розір-

вання шлюбу, коли має спільних дітей, у випадку 

відмови одного з’явитись до органу РАЦС для ро-

зірвання шлюбу. 

3. Судовий розгляд справи здійснюється в ме-

жах окремого провадження (подання спільної заяви 

та договору, винесення рішення) та позовного про-

вадження(підготовче провадження-з’ясування пи-

тання щодо примирення, залишення заяви без розг-

ляду, судового розгляду-дослідження доказів, об-

ґрунтування думок, судові дебати, винесення 

остаточного рішення). 

4. РАЦС повинен розглянути заяву в термін од-

ного місяця, крім випадків, коли розгляд даного пи-

тання може бути відкладено за відсутності однієї із 

сторін, або відкликано заяву. Суд повинен призна-

чити розгляд справи протягом одного місяця після 

подання позовної заяви до канцелярії суду. 

5. У випадках передбачених законодавством 

шлюб може розірвано органом РАЦС за заявою од-

нієї із сторін, в разі визнання іншої безвісно відсут-

ньою, померлою або недієздатною. Суд в праві ро-

зглянути справу без участі однієї із сторін, в разі її 

повторної неявки та підтвердження повідомлення 

про час та місце судового засідання. 

6. Документ, яким закінчується розгляд заяви в 

РАЦС- свідоцтво про шлюб, в суді- рішення/заочне 

рішення суду. 

7. При подачі заяви до органу РАЦС сплачу-

ється держмито, станом на 2021рік- 8 гривень 50 ко-

пійок, при зверненні до суду сплачується судовий 

збір(окреме провадження-454 гривні , позовне про-

вадження-908 гривень). 

8. В органі реєстрації актів цивільного стану-

шлюбні відносини вважаються розірваними з моме-

нту внесення відмітки, а при розгляді справи в су-

довому порядку-шлюб вважається розірваним, 

лише після набрання рішенням законної сили. 
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В иерархию нормативных правовых актов Рос-

сийской Федерации входят акты органов местного 

самоуправления.  

Согласно Федеральному закону от 06.10.2003 

№ 131-ФЗ «Об общих принципах организации 

местного самоуправления в Российской Федера-

ции» (далее – Федеральный закон № 131-ФЗ) под 

местным самоуправлением понимается форма осу-

ществления народом своей власти, обеспечиваю-

щая в соответствии с действующим законодатель-

ством вопросов местного значения [1]. Однако, по-

мимо населения, проживающего на территории 

муниципального образования, существуют также 

такие властные институты, как представительный 

орган и глава муниципального образования. По-

следний наделяется уставом муниципального обра-

зования в соответствии с настоящей статьей соб-

ственными полномочиями по решению вопросов 

местного значения. 

В соответствии с действующим законодатель-

ством глава муниципального образования в рамках 

своих полномочий имеет право принимать право-

вые акты в целях правового регулирования на тер-

ритории муниципального образования. Полномо-

чия по принятию правовых актов закреплены в 

уставе муниципального образования. 

Принимаемые главой муниципального образо-

вания правовые акты должны основываться на 

принципах иерархии правовых актов, законности, 

компетентности, формализованности. 

Согласно Федеральному закону № 131-ФЗ в 

Российской Федерации существует две модели ор-

ганизации местного самоуправления: 
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1. Глава муниципального образования воз-

главляет представительный орган; 

2. Глава муниципального образования воз-

главляет местную администрацию. 

В зависимости от статуса главы муниципаль-

ного образования зависит юридическая природа 

принимаемых им правовых актов. Следует разгра-

ничивать предметы правового регулирования нор-

мативных правовых актов представительного ор-

гана, главы муниципального образования и мест-

ной администрации [2]. 

Глава муниципального образования – предсе-

датель представительного органа принимает право-

вые акты непосредственно касающиеся организа-

ции текущей деятельности представительного ор-

гана. При такой модели полномочия главы 

существенно ограничены. Местную администра-

цию возглавляет руководитель, который принимает 

правовые акты по своему кругу вопросов и полно-

мочия данных должностных лиц не совпадают [3, c. 

38-44]. 

Согласно статье 37 Федерального закона № 

131-ФЗ местная администрация решает вопросы 

местного значения и может наделяться полномочи-

ями для осуществления отдельных государствен-

ных полномочий, переданных органам местного са-

моуправления. Местная администрация выступает 

исполнительно-распорядительным органом, реали-

зующим политику на территории муниципального 

образования в области культуры, образования, 

здравоохранения, транспорта, энергетики и связи и 

т.д. Для реализации полномочий в данных областях 

требуется принятие нормативных правовых актов, 

к примеру, при создании учреждения культуры, ре-

монта автомобильной дороги. Принимаемые гла-

вой правовые акты должны соответствовать уставу 

муниципального образования, а также правовым 

актам представительного органа. Следует отме-

тить, что недопустимо объединять правовой статус 

главы муниципального образования и главы мест-

ной администрации (даже если две должности за-

нимает один и тот же человек), поскольку вопросы 

у главы муниципального образования одни, у главы 

местной администрации другие [4, c. 95-100]. При 

этом следует указать, что плюсом данной модели 

организации муниципальной власти является воз-

можность более оперативно решать вопросы мест-

ного значения. 

На практике возникают вопросы, в каких слу-

чаях принимать постановления, а в каких распоря-

жения. Связаны они с тем, что в законодательстве 

не установлены разграничения данных видов пра-

вовых актов. При изучении муниципальных право-

вых актов установлено, что, например, по вопросам 

опеки и попечительства одни главы принимают по-

становления, другие распоряжения, при этом пред-

мет регулирования в данном случае идентичный. В 

такой ситуации, по нашему мнению, следует оттал-

киваться от того, по каким вопросам принимаются 

постановления и распоряжения другими органами 

власти. Так, постановления Правительства РФ де-

тализируют нормы законов, устанавливая правила, 

порядки и т.п. Распоряжения же издаются по опе-

ративным текущим вопросам и, как правило, не но-

сят нормативного характера.  

По мнению С.И. Чащиной в целях унификации 

нормативные правовые акты главы муниципаль-

ного образования, главы местной администрации 

должны иметь форму постановления, а локальные 

правовые акты всех органов и должностных лиц 

местного самоуправления рационально издавать в 

форме распоряжений. Такая регламентация позво-

лила бы непосредственно по форме муниципаль-

ного правового акта определить его принадлеж-

ность к тому или иному виду, что значительно об-

легчило бы правоприменение не только в каждом 

муниципальном образовании, но и в целом по 

стране [5, c. 13-14]. 

Эта точка зрения представляется убедитель-

ной.  

На основании изложенного можно сделать вы-

вод, что нормотворческая деятельность главы му-

ниципального образования является составляющей 

частью его деятельности. Однако на сегодняшний 

день отсутствуют установленные критерии для раз-

граничения постановлений и распоряжений. Пред-

ставляется, что указанная ситуация нуждается в 

научном и законодательном осмыслении. 
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Presenting main material. Livestock is the sec-

ond most important branch of agriculture after crop 

production. It provides the population with valuable 

food, milk, meat, eggs, and food, light, pharmaceutical 

and other industries with raw materials [1]. 

The development of animal husbandry, on the one 

hand, provides the population with the necessary food, 

the crop industry - organic fertilizers, which increases 

soil fertility, increases the content of nutrients in it, ac-

tivates the development of microorganisms that are ac-

tively involved in humus formation, affect soil air com-

position. Cycles of conversion of nitrogen-containing 

compounds, one of the important links of which is the 

fixation of nitrogen by soil microorganisms. On the 

other hand, the intensive development of animal hus-

bandry can have a negative impact on the environment 

and the health of the population. This is especially true 

of large industrial farms for keeping livestock and poul-

try. 

The keeping and breeding of farm animals or poul-

try on a large scale, when their livestock on individual 

farms reaches thousands, hundreds of thousands or 

even a million heads is considered industrial livestock. 

Mainly due to industrial farms, the production of meat 

and meat and dairy products in the world has almost 

doubled in the last 30 years. In this regard, Ukraine is 

no exception. A large part of farm animals and poultry 

are kept on large industrial farms, which have a detri-

mental effect on the ecological environment due to the 

large number of animals kept in a limited area [3]. 

In the area of livestock complexes, the main prob-

lems of ecological importance are eutrophication of 

water bodies, possible accumulation of pathogenic mi-

croorganisms, air pollution by hydrogen sulfide, am-

monia, molecular nitrogen and other compounds [2]. 

Large livestock complexes are a typical example 

of a local disturbance of the small cycle of organic mat-

ter and nutrients, when the global biogeochemical cycle 

is ultimately affected. As a rule, there is a local viola-

tion of the small cycle of substances in the ecosystems 

of spatially demarcated areas. Fig.1 
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Fig.1 Violation of the small cycle of substances in ecosystems of spatially demarcated areas. 

Source: formed by the author based on the source [2]. 

 

In Ukraine, industrial farms are considered to be 

objects of increased environmental danger due to the 

fact that a high concentration of livestock or poultry re-

quires a large amount of fresh water, which has a sig-

nificant negative impact on the water balance of the sur-

rounding area. Globally, almost a quarter of all fresh 

water used by humans goes to livestock or related in-

dustries. Depending on the capacity, one industrial 

farm uses 300-500 m3 of water per day, which is equiv-

alent to the water consumption of a small village. Such 

calculations include only the amount of water that is di-

rectly used to keep the animals, excluding associated 

costs. For example, 1 kg of chicken meat requires 4,300 

liters of water, 1 kg of pork - 6,000, and 1 kg of beef - 

15,500 liters [4, 15]. 

 
Fig.2 Volumes of water consumption for the manufacture of 1 kg of product 

Source: [6] 
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Such volumes of water consumption negatively 

affect the water balance of the surrounding area [3]. 

Livestock complexes pollute surface water, 

groundwater, as sanitary and hygienic conditions on 

farms are also mainly maintained by water: for washing 

animals, cleaning the premises and their disinfection, 

feed preparation, washing dishes and equipment, ma-

nure washing, etc. as a result, a large number of nutri-

ents enters the reservoirs. In natural reservoirs, manure 

causes mass poisoning of aquatic organisms. The 

amount of ammonia in the water increases sharply and 

the oxygen content decreases. 

The amount of effluents of livestock complexes is 

from 250 to 3000 tons per day (from 90 thousand to 1 

million tons per year). At the same time, with the 

growth of water consumption for the needs of animal 

husbandry, the discharge of wastewater into reservoirs 

increases, as a result of which they become polluted and 

lose their useful properties. Even the discharge of small 

doses of untreated manure-containing wastewater from 

livestock farms and complexes contains the most dan-

gerous nitrates, nitrogen and phosphorus, which re-

duces the oxygen content of the water, causes massive 

fish deaths and causes significant economic damage 

and water blooms. Due to the excessive content of these 

substances, 415 areas of the world suffer from algal 

blooms [6]. 

Therefore, the intensive and diverse impact of ag-

riculture on the environment is explained not only by 

the growing consumption of natural resources neces-

sary for the continuous growth of agricultural produc-

tion, but also by the formation of significant waste and 

wastewater from livestock farms, complexes, poultry 

farms and other agricultural facilities. 

Sources of wastewater production at poultry farms 

are the main production facilities (poultry houses, 

shops for sorting and packing eggs, slaughter of birds 

and feed preparation, incubators), auxiliary (mechani-

cal workshops, garages, canteens, laboratories, etc.), 

and residential settlements of poultry. enterprises. The 

main sources of pollution are technological systems for 

removal, preparation and disposal of feces and 

wastewater. Feces, water vapor and gases are released 

by birds in the course of their life. Wastewater from 

poultry enterprises is divided into four types: 

 
Fig.3 Wastewater from poultry enterprises by species. 

Source: formed by the author based on the source [2]. 

 

Feces, feed residues, gravel, feathers, eggshells, 

broken eggs, technical fat, etc. enter the wastewater. On 

average, 125 tons of feces and more than 1,500 m3 of 

wastewater accumulate from one poultry farm per 

500,000 laying hens or 6 million broilers per day. Sew-

age of the poultry farm of the egg direction carries in-

tensive organic and bacterial pollution: 

BOD5 - 232.7 mg / l, 

• suspended solids - 418 mg / l, 

• ammonia nitrogen-15.6 mg / l, 

• microbial count - 2.1 • 106, 

• circle-titer -104. 

Bacteriological studies of wastewater have estab-

lished their contamination with Proteus, Pseudomonas 

aeruginosa, staphylococci, Escherichia coli, Shigella, 

Salmonella and viruses [2, 12]. 

Large livestock complexes and poultry farms in 

modern conditions remain the most harmful pollutants. 

At the fattening site, where, for example, 10 thousand 

heads cattle, up to 200 tons of manure accumulates 

daily. For example, only a pig complex for 100 thou-

sand heads, or a complex of cattle for 35 thousand 

heads can pollute the environment at the level of a large 

industrial center with a population of 400-500 thousand 

people. The ongoing transformations, changes in forms 

of ownership and management in the agro-industrial 

complex have not been accompanied in recent years by 

the expansion of the use of environmental and resource-

saving technologies. As a result, the main indicators of 

the industry's impact on the environment have not im-

proved significantly in recent years, the environmental 
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situation in some regions remains unfavorable, and en-

vironmental pollution is high. Wastewater from live-

stock complexes and other agricultural facilities is dis-

charged almost without treatment. Most treatment fa-

cilities (78.5%) do not meet regulatory requirements. 

Inefficient operation of treatment facilities is due to 

outdated wastewater treatment technologies and equip-

ment wear [5]. 

Thus, there is a need to develop ways of utilization 

and rational use of livestock waste. 

In addition to significant water abstraction, indus-

trial livestock has a negative impact on the environment 

due to emissions of ammonia, methane and other gases 

into the air. The unpleasant odor spreads for kilometers. 

In addition, emissions from industrial farms are harm-

ful to humans and the environment. The World Food 

and Agriculture Organization estimates that livestock 

accounts for 18% of all human greenhouse gas emis-

sions. This is more than the entire transport sector of 

the planet. Fig.3. 

 
Fig.4 Emissions of greenhouse gases,%. 

Source: [6]. 

 

Methane emissions from cattle are about 90 mil-

lion tons per year, or almost 16% of annual global emis-

sions of this greenhouse gas. Violation of manure and 

manure storage technology leads to emissions of 7% of 

nitrous oxide from the total volume, which is one of the 

most dangerous greenhouse gases, because the green-

house effect caused by one ton of nitrous oxide is equal 

to the greenhouse effect caused by 296 tons of carbon 

dioxide [3]. 

Industrial livestock is a source of three greenhouse 

gases: methane, nitrogen dioxide and carbon dioxide. 

Livestock produces 9% of carbon dioxide CO2; 37% 

enters the atmosphere of methane, which is 23 times 

more efficiently ignites the planet than carbon dioxide. 

Methane is formed during digestion in animals and due 

to the large amount of manure that accumulates on 

farms; 64% ammonium, which forms acid rain; 65% of 

nitric oxide, which is 296 times higher than the global 

warming potential of CO2 [14]. 
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Fig.5 Types of emissions into the atmosphere by livestock 

Source: Formed by ators based 

 

Atmospheric air is significantly affected by im-

proper storage and use of litter-free manure. If stored in 

the open state, ammonia, molecular nitrogen and other 

compounds evaporate into the atmosphere. In livestock 

complexes, gases, mainly CO2 and CH4, are formed 

during animal respiration and manure foaming. Ammo-

nia, hydrogen sulfide, mercaptans, indole and skatole 

can be released from manure. In addition to gaseous 

pollutants and microorganisms, the air contains dust 

from feed, drying waste, wool and animal skins. Its 

content reaches 4 mg / m3. One pig farm for 40 thou-

sand animals in 1 hour emits up to 9 kg of dust, up to 

50 kg of ammonia, 5 kg of hydrogen sulfide, more than 

80 billion microorganisms [2]. 

Chemical and biological pollution of the air is also 

greatly facilitated by underdeveloped technologies in 

industrial and livestock complexes and poultry farms. 

Sources of air pollution are livestock facilities, feeding 

grounds, manure storages, biological ponds, sewage 

storage ponds, filtration fields, irrigation fields. In the 

area of livestock complexes and poultry farms atmos-

pheric air is polluted with microorganisms, dust, am-

monia and other products of animal life, spread un-

pleasant odors (more than 45 different substances). 

These odors can spread over a considerable distance 

(up to 10 km), especially from pig farms [5, 14]. 

 
Fig. 6 Greenhouse gas emissions from production 

Source: [6] 
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Having studied the main sources of greenhouse 

gas emissions in the manufacture of products, it be-

comes clear that the scale of greenhouse gas emissions 

is extremely large in the field of animal husbandry. The 

world's twenty largest meat and dairy companies gen-

erate more greenhouse gases than the rest of Germany. 

Livestock industrial facilities cause enormous damage 

to the environment. Their emissions lead to the for-

mation of atmospheric aerosol and acid rain, increasing 

the concentration of greenhouse gases [6, 13]. 

This sector is the cause of rising carbon emissions, 

as new pastures are destroying the rainforests of Brazil 

and Southeast Asia. Forests are also being cut down for 

animal feed fields. 

However, there is a tendency in the world to in-

crease the consumption and, consequently, the produc-

tion of meat and meat products as the welfare of the 

population increases. According to forecasts, the vol-

ume of meat production in the world in the near future 

more than double from 229 million tons in 1999/2001 

to 465 million tons in 2050, and milk production is 

likely to increase from 580 to 1043 million tons [7, 16]. 

If meat consumption increases, efforts to reduce 

CO2 emissions will be offset and an increase in global 

temperature by 2 degrees is inevitable. Meat consump-

tion is one of the key causes of climate change on the 

planet. If people's consumer sentiment does not change, 

the global trend of increasing consumption of livestock 

products will only increase the negative impact of the 

sector on the climate [6, 17]. 

In agriculture, mainly herbivores are bred, so a 

plant fodder base (meadows, pastures, etc.) is created 

for them. Modern livestock, especially high-yielding 

breeds, are very picky about the quality of feed, so the 

pastures are selective eating of individual plants, which 

changes the species composition of plant diversity and 

without correction can make the pasture unsuitable for 

further use. In addition to eating the green part of the 

plant, the soil is compacted, which changes the living 

conditions of soil organisms [5]. 

Meat and milk, which provide only 18% of a per-

son's calories and 37% of protein, require 83% of all 

agricultural land. Abandonment of industrial livestock 

can free up areas equal to the area of the United States, 

China, the EU and Australia [6]. 

Also, a significant negative impact on soils is the 

introduction of litter-free manure and livestock efflu-

ents from cattle and pigs into the soil leads to bacterial 

contamination. Pathogenic bacteria are stored in the 

soil under irrigation for 4-6 months. Crops grown on 

such soils are infected with pathogenic bacteria. In the 

case of introducing effluents into the soil by sprinkling 

at a distance of up to 400 m, helminth eggs are spread 

[2]. 

When high doses of manure are applied to the soil, 

soils are phosphated and contaminated with heavy met-

als. The result of this "Fertilization" of crops is a de-

crease in soil fertility. In some Asian countries, a quar-

ter of the total area of agricultural land suffers from an 

excess of nutrients, half of the excess phosphorus in the 

soil - at the expense of industrial livestock. Industrial 

livestock is also one of the potential contaminants of 

soils with pathogenic microorganisms. In order to pre-

vent disease, about half of all antibiotics used by hu-

mans in the world are in the livestock industry. Exces-

sive use of antibiotics on farms leads to the emergence 

and spread of viruses and bacteria resistant to antibiot-

ics. Once in the environment, they cause disease in an-

imals and humans. For example, industrial farm waste 

may contain a deadly bacterium, antibiotic-resistant 

methicillin-resistant staphylococcus. Industrial farms 

can also be major foci of swine or bird flu. In 1918, the 

H1N1 virus, similar to the current swine flu virus, 

caused a pandemic that killed about 50 million people 

worldwide (about 5% of the population). In the follow-

ing decades, the virus mutated and now has different 

strains (CIWF. The Role of Factory Farming in the 

Cause and Spread of Swine Influenza. 2009). In 2009, 

the World Health Organization officially announced 

the outbreak of an epidemic caused by one of the H1N1 

strains (IRD: A / California / 04/2009 (H1N1) - swine 

flu. It is a new virus that has emerged in the pig popu-

lation and can infect humans. It is well known that 

farms in general, and especially industrial, as well as 

poultry complexes are built outside cities, mainly in ru-

ral areas, which creates environmental and domestic 

problems. Locals living near such farms often complain 

of unpleasant odors, ill health, low water levels in wells 

and contamination with toxic substances, as well as 

contamination of the surrounding area with livestock 

waste. During the construction and operation of farms, 

large trucks drive on rural roads, which in the vast ma-

jority do not have a hard surface and break them. The 

local population suffers from negative consequences, 

while receiving insignificant economic benefits, as 

modern methods of industrial enterprises require a min-

imum number of jobs. In addition, in order to prevent 

the spread of disease and in accordance with the re-

quirements of sanitary safety, workers must be de-

prived of contact with livestock and poultry, and the 

vast majority of farmers have their own small farms. . 

For local communities, the construction of a biogas 

plant on industrial farms would help to partially solve 

environmental problems, such as reducing odor and the 

risk of manure seeping into groundwater and surface 

water, and reducing greenhouse gas emissions. How-

ever, the biogas plant, as well as the introduction of 

other modern technologies, will only partially reduce 

the impact of livestock complexes on the environment. 

It will not be able to solve the problem of using a sig-

nificant amount of water, the development and spread 

of viruses, and so on. Therefore, instead of large indus-

trial farms it is necessary to develop small farms and 

small complexes. In contrast to Ukraine, the world 

community has long raised the issue of violating ethical 

standards of animal treatment on large industrial farms, 

where harsh conditions are created for their mainte-

nance [3]. 

In Ukraine, industrial farms for pigs, livestock, fur 

animals, poultry, meat processing plants and waste dis-

posal enterprises are objects of increased environmen-

tal danger. Following Ukraine's accession to the Paris 

Convention and the signing of the Association Agree-

ment, the government included pollution from agricul-

tural activities in draft laws and strategic documents. 
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First, in the draft amendments to the law "On the 

basic principles of state environmental policy of 

Ukraine for the period up to 2020" Ministry of Ecology 

proposes to include the agro-industrial complex in the 

list of sectors that have the greatest impact on climate 

change. 

Second, the 2050 Low-Carbon Development 

Strategy commits the government to implementing 

measures that will improve waste management pro-

cesses. 

Third, this issue is part of the National Waste 

Management Strategy. Ukraine has committed itself to 

implementing Directive 2010/75 / EU on industrial 

emissions, to create economic incentives for the collec-

tion, use and recycling of waste, and to encourage the 

use of biomass for energy production. 

Fourth, Ukraine has a law on strategic environ-

mental assessment, which requires economic activity to 

be assessed for environmental impact. 

Conclusions: Thus, the development of meat 

products subcomplex plays an important role in the 

economy of any country, as it is one of the priority sec-

tors of the economy, as well as ensuring food security. 

But after examining the impact of the industry on the 

environment, it is clear that further development of the 

industry in the same vein, without measures to reduce 

the negative effects on the environment, can lead to ir-

reparable environmental consequences that not only af-

fect the environment but also health. me and the life of 

the population. To reduce the negative impact of animal 

husbandry on the environment on all livestock com-

plexes and large specialized farms, it is now mandatory 

to have perfect sewerage networks and treatment facil-

ities that would reliably protect the environment, in-

cluding water bodies, from pollution. Currently, the fol-

lowing methods of wastewater treatment of agricultural 

production are widely used: 

- complete biological treatment according to a spe-

cial scheme and use for soil fertilization of sewage 

sludge; - separation of waste into solid and liquid frac-

tions with the subsequent use of water for irrigation, 

and solid sludge in the form of fertilizer; 

- composting of effluents with peat crumbs and or-

ganic agricultural waste in special storage facilities, the 

compost obtained in this way is used as organic ferti-

lizers. 

One of the promising areas for solving environ-

mental problems and obtaining additional energy re-

sources and at the same time integrated use of industrial 

livestock waste can be considered the production of bi-

ogas from them. The latter is a product of processing 

organic livestock waste using so-called methane micro-

organisms. This gas can be used to heat water and pre-

pare feed. When biogas is obtained without air access, 

the processed manure completely retains nitrogen in the 

organic fertilizer (whereas during composting almost 

half of the nitrogen is lost). In addition, under such con-

ditions, weed seeds contained in livestock waste lose 

their germination, and pathogenic microbes, helminth 

eggs, etc. are neutralized [3]. Another method of reduc-

ing the negative impact of the livestock industry on the 

environment is to reduce meat consumption. If you eat 

beans, vegetables and fruits instead of meat, it is possi-

ble to reduce greenhouse gas emissions by a quarter. 

One of the ways to green livestock is to improve 

the technology of utilization of by-products and live-

stock waste in the direction of full use of physical mass 

and nutrients of manure and manure, which reduces 

pollution of water sources and the release of ammonia 

and greenhouse gases. To overcome the negative envi-

ronmental consequences during the processing of ma-

nure and manure, it is advisable to organize their indus-

trial processing to obtain organic fertilizers, as well as 

to use bioenergy plants. The adoption of each of these 

decisions has the following advantages, first, for indus-

trial processing: preservation of nitrogen, phosphorus, 

potassium and other elements contained in the primary 

fresh raw materials; fermentation takes place under ap-

propriate supervision, so you can make the necessary 

amendments to the process in a timely manner; destruc-

tion of emissions of unpleasant odors during storage 

and use; obtaining environmentally friendly organic 

fertilizers in concentrated form. Secondly, the consum-

er's interests in the purchase of organic fertilizers are 

preserved, which makes it possible to abandon the use 

(or reduce the use) of mineral fertilizers. As a result - 

obtaining environmentally friendly products, increas-

ing crop yields, improving the biological and physico-

chemical properties of soils. Promising is the produc-

tion of eco-safe organo-mineral fertilizers based on 

chicken manure, wastewater, which not only increase 

crop yields, but also the ecological condition of the soil. 

Given the current realities, the introduction of biogas 

technologies is considered as one of the possible ways 

to achieve energy independence of Ukraine. In the fu-

ture, biogas plants will be able to produce in Ukraine 

from 2.6 to 18 billion m3 of natural gas per year [17]. 
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Formulation of the problem. Modern economic 

conditions for the operation of enterprises often lead to 

the development of a crisis. Domestic agricultural en-

terprises operate in conditions of financial difficulties 

due to the instability of the economic situation, ineffi-

cient use of funds, unbalanced financial flows, infla-

tion, etc. 

Overcoming the crisis of agricultural enterprises 

requires in each case adequate, unique and comprehen-

sive application of crisis management, which would 

aim to minimize the risk of losing control over the sit-

uation and its development in a natural, destructive sce-

nario. 

Analysis of recent research and publications. 

Problems of crisis management are revealed in the re-

search of economists: K. Golovach [1], V. Koyuda [3], 

L. Ligonenko [5; 6], I. Makarenko [7], V. Makhovka 

[8], S. Ramazanov [10], P. Stetsyuk [11], O. Teresh-

chenko [12], O. Khandiy [13] and others. These studies 

are devoted mainly to the theory and methodology of 
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crisis management, or practical aspects of crisis man-

agement of enterprises in certain industries. The prob-

lem of anti-crisis management of agricultural enter-

prises operating in extremely difficult economic condi-

tions, aggravated by changing natural factors, is the 

least studied.  

Formulation of research goals. The purpose of 

the article is to substantiate the theoretical and practical 

aspects of the formation of anti-crisis management and 

development of anti-crisis programs of agricultural en-

terprises in modern economic conditions. 

Presentation of the main research material. 

Currently, the vast majority of agricultural enterprises 

do not have an effective anti-crisis management sys-

tem. In order to identify potential opportunities in the 

formation of the financial potential of enterprises, it is 

necessary to implement anti-crisis measures in a timely 

manner. After all, the sooner the company analyzes and 

identifies a potential threat of crisis, the lower the cost 

and in a short period of time it will be able to prevent 

bankruptcy. 

The mechanism of anti-crisis management of an 

agricultural enterprise covers a set of interconnected 

levers and tools to influence the factors, causes and 

consequences of the crisis in order to improve, stabilize 

or achieve a qualitatively new state of economic activ-

ity or business process. 

In numerous scientific publications on the prob-

lem of forming a mechanism of crisis management, sci-

entists often identify a set of its elements with: stages 

of technology – prevention, elimination, functions – 

planning, monitoring, management subsystems, etc.. 

P. Krush and A. Pogrebnyak [4] believe that the 

mechanism of crisis management is activated by regu-

lating the duration of production, operating and finan-

cial cycles to improve the efficiency of current assets 

management, reducing the duration of the financial cy-

cle, production diversification, reengineering and more. 

The mechanism of crisis management of an agri-

cultural enterprise consists of two subsystems: ele-

ments of the system (purpose, object, subjects, princi-

ples, functions, strategies) and procedural (process) el-

ements that activate and coordinate the crisis 

management system to achieve goals agricultural enter-

prises: monitoring, diagnostics, analysis and evalua-

tion, internal capabilities, preventive measures, stabili-

zation and rehabilitation, control, etc. 

Implementation of the components of the crisis 

management mechanism is ensured by available or bor-

rowed resources (material, financial, human resources, 

etc.). Thus, the mechanism of anti-crisis management 

ensures the implementation of the goals and objectives 

of the enterprise as a system through the coordination 

of its interests with the operating environment and takes 

into account the degree of need, available opportunities 

and purpose of anti-crisis measures. 

Anti-crisis management in the field of finance in-

volves ensuring solvency on the basis of control and 

management of cash flows, increasing the stability of 

the enterprise. These measures are designed to improve 

the conditions of economic activity, to ensure the res-

toration of solvency and stability, to normalize the bal-

ance of the enterprise through its recovery. 

Anti-crisis marketing is one of the most effective 

links in the anti-crisis management system at the stage 

of rehabilitation, which involves effective management 

and improvement of pricing and product range, sales, 

logistics, business planning and more. It is important to 

monitor the external environment to find new areas of 

activity, as well as to identify trends and shifts in the 

market and threats to competitiveness. 

Anti-crisis personnel management aims to study 

the behavior of personnel of the enterprise in a complex 

crisis situation and increase the efficiency of its work. 

At the same time special methods of regulation of labor 

relations are used. In a crisis situation, the company and 

its employees should be very careful to take measures 

to reduce staff and carefully assess the professional 

characteristics of employees. Special attention needs to 

be paid to the analysis of the socio-psychological state 

and moral factors in the team, democratic management, 

elimination of psychological stress and taking into ac-

count the needs of staff. 

Properly organized anti-crisis investment policy 

and the development of investment strategies and pro-

jects can bring the company to sustainable develop-

ment. At the same time, it is extremely important to cor-

rectly determine investment priorities and attract prom-

ising sources of funding. 

Anti-crisis organizational management of an agri-

cultural enterprise is to choose the optimal model of its 

organization taking into account the industry specifics, 

the formation of an adequate organizational structure 

and management system, which is a condition for the 

exit of the enterprise from the crisis. The updated or-

ganizational structure of the enterprise can be focused 

on the new policy of management and development and 

take into account the growing instability of the external 

environment. 

In modern theory and practice of management 

there are three types of mechanisms of crisis manage-

ment – preventive, stabilization and radical, the use of 

which in their systemic interaction provides a construc-

tive response to crisis challenges that threaten the func-

tioning of agricultural enterprises. 

The mechanism of preventive crisis management 

is a set of interconnected levers and tools to influence 

the factors, causes and consequences of the crisis to im-

prove, stabilize or achieve a qualitatively new state of 

the subject of activity (business process) in agriculture. 

The preventive mechanism operates mainly at the tac-

tical and operational levels of enterprise management. 

Preventive crisis management is chosen in case of a de-

velopment crisis. 

The stabilization mechanism is used at the tactical 

level of management, and the radical mechanism, 

which often includes financial rehabilitation, overcom-

ing the threat of bankruptcy, reengineering, etc. is used 

at the strategic level of management. 

Reactive anti-crisis management is chosen in case 

of a crisis in the functioning of the agricultural enter-

prise. Reactive crisis management involves supporting 

the life of the enterprise and improving the situation in 

its internal environment with the help of renewable 

control levers. Reactive management is aimed at 
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providing liquidity, saving capital and factors of pro-

duction to achieve the goals of the enterprise. 

Any crisis is not a permanent phenomenon: it 

arises, lasts for some time and disappears (overcomes) 

under the influence of management measures and pro-

cedures. And most crises occur suddenly, spontane-

ously. In this regard, there is a need to apply, along with 

systemic, situational and anticipatory (risk and flexibil-

ity policy) crisis management, especially in agricultural 

enterprises. 

Situational management is designed to respond in 

real time to unexpected deviations in production and 

organizational processes using relevant information 

about the state of individual processes and the system 

as a whole. For this, as noted by A. Polyanska, a special 

way of thinking is used, which is formed on the basis 

of the creative potential of managers and accumulated 

in the organization of corporate knowledge [9, p. 158]. 

In conditions of hidden (latent) uncertainty, a risk pol-

icy can be applied, as well as a policy of flexibility to 

increase security by strengthening the company's abil-

ity to adapt. Such management is also based on system-

atic monitoring, assessment of the situation and ensur-

ing flexibility of management [9, p. 159]. At the same 

time, effective tools for influencing crisis phenomena 

should be rapid analysis, self-control, prevention, de-

velopment (adjustment) of the current strategy, rehabil-

itation, restructuring. 

When conducting crisis management at agricul-

tural enterprises, the sequence of stages should be fol-

lowed: 

1. Diagnosis of the current state of the enterprise, 

which requires anti-crisis measures. 

2. Defining the purpose and objectives of crisis 

management. 

3. Definition of the object and subject of crisis 

management. 

4. Diagnosis of resource capabilities of the object 

of crisis management for the effectiveness of decisions. 

5. Development and implementation of anti-crisis 

program. 

6. Development of proposals to prevent future cri-

ses. 

The main tool of preventive management is the de-

velopment of anti-crisis programs. 

The crisis management program includes a set of 

interconnected and interdependent management deci-

sions, outlined in space and time, agreed on the per-

formers, subject, content and resources, to prevent and 

overcome the crisis in the enterprise. The effectiveness 

of preventive anti-crisis programs largely depends on 

the adequacy and practical significance of the existing 

set of anti-crisis measures. 

The anti-crisis program of the enterprise is the 

central link of anti-crisis management, which connects 

its purpose and system of goals, ways to achieve them 

with the task of overcoming the unstable situation and 

ensuring further dynamic development of the enterprise 

[4]. This is confirmed by a number of requirements for 

this document, the most important of which should be 

[3]: 

– subordination to the strategic priorities of the en-

terprise; 

– timeliness and flexibility of response to new ex-

ternal and internal factors affecting the results of the 

enterprise; 

– quantitative and qualitative measurability of re-

sults and parameters of anti-crisis measures; 

– specificity of content for performers. 

The implementation of these requirements, which 

create the preconditions for the organizational support 

of the anti-crisis program, should contribute to the fur-

ther development of the enterprise mainly on an inno-

vative basis. This fact is due to the fact that the com-

pany, being in crisis, regardless of its further dynamics, 

has exhausted its traditional opportunities to stabilize 

and improve the situation, ie there were a number of 

contradictions in the implementation of economic pro-

cesses of economic, social, technological, organiza-

tional nature. To overcome the contradictions to ensure 

further dynamic growth and operation of the enterprise, 

it is advisable to use mainly innovative anti-crisis 

measures − a system of innovative strategies [2] aimed 

at strengthening the current state of the enterprise and 

forming the basis for long-term sustainability. 

The anti-crisis program of the enterprise is a plan-

ning document that establishes the goals and objectives 

appropriate for achieving in the planned period, as well 

as methods of their implementation (Table 1). 
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Table 1 

Substantive characteristics of the anti-crisis program of the enterprise 

Characteristics of the crisis 

program 

Types of crisis management 

Preventive Reactive Post-Crisis 

Purpose To get out of the unstable state and prevent further bankruptcy 

Tasks 

Diagnosis of the risk of cri-

sis development and fore-

cast of its consequences 

Assessment of the 

scale of the crisis 

and its phase 

Review of strengths and 

weaknesses in the new 

economic conditions 

The main sections of the 

anti-crisis program 
Products, resources, markets, organization of implementation 

Components of diagnostics 

of the state of the enterprise 

Property condition, financial stability, liquidity and solvency, profitability and 

business activity, innovative potential 

Indicators of the innovative 

component of the selection 

of anti-crisis measures 

The share of intellectual 

property in the total value 

of enterprise property 

Share of R&D personnel 

Ratio of property intended 

for R&D 

Coefficient of introduction 

of new types of products 

Coefficient of stability of 

innovative growth 

Net discounted 

value 

Internal rate of re-

turn 

Payback period 

The potential of an in-

novative product 

Methods of planning innova-

tive activities 

Scenario approach (optimistic, pessimistic, most expected scenarios); strate-

gic controlling 

 

The anti-crisis program is developed on the basis 

of the carried out monitoring of internal and external 

environment of the enterprise which provides: 

− diagnostics of the results of the enterprise (in-

come and expenses, production volume, profitability, 

profit, financial stability, liquidity, turnover); 

− assessment of the amount, structure and repay-

ment period of external financial liabilities; 

− determining the causes of the emergence and 

deepening of the financial crisis of the enterprise; 

− analysis of the scale and consequences of further 

deepening of the financial crisis, as well as determining 

the date of bankruptcy; 

− analysis of internal opportunities for further cri-

sis phenomena. 

The anti-crisis program should be presented in the 

form of a document that has the following characteris-

tics: 

− the purpose of the program is to get out of the 

crisis and prevent the possibility of bankruptcy; 

− the objectives of the program are to diagnose 

risks and predict their consequences, analysis of the 

scale of the financial crisis, assessment of strengths and 

weaknesses under the new conditions of activity; 

− components of the diagnosis of financial condi-

tion are property status, solvency, stability, liquidity, 

profitability and business activity of the enterprise; 

− indicators of the innovative component of the se-

lection of anti-crisis measures are the rate of return, in-

novation potential, payback period, the rate of introduc-

tion of new products, the share of intellectual property 

in the total value of property. 

The formation of the anti-crisis program begins 

with the definition of tasks, time period of anti-crisis 

measures (taking into account the seasonal nature of en-

terprises), selection and development of management 

decisions on the crisis of functioning or development, 

communication and information systems for further 

analysis. The content of the actual anti-crisis program 

includes the definition of priority activities in animal 

husbandry and crop production, analysis of indicators 

of agricultural enterprises in terms of resource con-

straints, assessment of financial opportunities for anti-

crisis measures on the following parameters: 

− analysis of the amount of capital adequacy and 

cash to overcome the crisis; 

− determining the availability of an insurance pol-

icy that would cover the possible costs of overcoming 

the crisis; 

− optimization of the use of financial resources 

provided that some costs are reduced, which do not 

have a significant limiting value for the normal course 

of production processes; 

− search for external sources of resources for the 

production process in a crisis; 

− analysis and assessment of the nature and effec-

tiveness of management decisions and measures on cri-

sis management and qualification competence of man-

agers, etc. 

The formation of an anti-crisis program for agri-

cultural enterprises is possible in the form of a compre-

hensive business plan, which includes a set of anti-cri-

sis measures to overcome the crisis in conditions of un-

certainty and difficulty. The anti-crisis program should 

include, first of all, preventive measures: crop insur-

ance, loan rate subsidies, leasing of agricultural ma-

chinery, debt restructuring. 

The implementation of the program is financed 

usually at the expense of own capital and provides op-

timization of the internal environment of the enterprise 

by carrying out effective and balanced anti-crisis pol-

icy. To overcome the crisis of enterprises that do not 

have enough own resources, it is possible to attract ex-

ternal investors and use the rehabilitation project to pre-

vent bankruptcy. The implementation of this type of 

anti-crisis program requires the involvement of external 
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sanatoriums, which will make management decisions 

and implement procedures to achieve stable operation 

of the enterprise. Restructuring of the main measures of 

financial and economic activity of agricultural enter-

prises is carried out by means of the stabilization policy 

directed on the decision of such basic problems: 

− overcoming insolvency; 

− optimization of financial stability; 

− improving the organizational structure of the en-

terprise; 

− improving the management system and effective 

management activities; 

− ensuring sustainable growth of the enterprise in 

the long run. 

The purpose of crisis management is to restore the 

stable development or operation of the enterprise with 

a minimum reduction in its market value. Achieving 

this goal is ensured by stabilization. The peculiarities of 

the conditions for the implementation of stabilization 

measures are limited time, psychological stress on staff 

and uncertainty of financial condition, which is caused 

by unstable conditions of the enterprise and problems 

with defining procedures and management decisions. 

Stabilization of an agricultural enterprise can be 

conditionally represented in the form of the following 

algorithm of actions: 

1. Carrying out an express analysis of an agricul-

tural enterprise and analysis of the obtained results. 

2. Monitoring and diagnosis of the probability of 

a crisis for an agricultural enterprise. 

3. Elimination of insolvency risk. 

4. Restoration of financial stability. 

5. Ensuring stable development. 

The first two management actions are purely diag-

nostic and evaluative. Their main feature is that the 

manager, who pays considerable attention to the suc-

cessful operation of the enterprise, will have opera-

tional information and will be able to predict the likeli-

hood of a crisis. For some managers, especially domes-

tic agricultural enterprises, monitoring and diagnosing 

the crisis is quite problematic due to the lack of profes-

sional knowledge and practical experience of manag-

ers. Under such conditions, anti-crisis measures are re-

sorted to as early as the moment of insolvency. To 

avoid such a situation, the company's management 

must prepare in advance for its occurrence by taking 

such measures: 

– give the authority to conduct a systematic anal-

ysis of financial statements for internal needs of a par-

ticular person, usually one of the employees of account-

ing, which is often practiced; 

– introduce the position of a specialist analyst in 

crisis management, whose proposals will help avoid 

problems. 

In order to eliminate the causes of insolvency of 

the enterprise (the third step of the algorithm), the prac-

tice of crisis management has developed many different 

measures. Insolvency is characterized by a situation 

where the positive cash flow exceeds the negative. In 

this state, it is allowed to make various management de-

cisions that allow certain losses, at the cost of which it 

is possible to restore the solvency of the enterprise. 

First of all, the way out of this situation may be to 

increase cash flow or reduce working capital through 

savings. The increase in cash flow can be achieved 

through the sale of finished products, goods, unused in-

ventories or by converting other assets of the enterprise 

into cash. Liquidation of fixed assets is allowed only as 

a last resort, because the sale of fixed assets have to be 

carried out at a price lower than the book value. 

At the same time, problems with creditors are be-

ginning to arise. Therefore, all funds received by the 

company are blocked and written off in their favor. 

Thus, the reserves for increasing cash inflows in the 

event of insolvency may be: the sale of short-term in-

vestments; sale of receivables; sale of stocks of finished 

products; sale of surplus inventories; sale of unprofita-

ble productions and objects of non-productive sphere. 

The best possible solution for the organization and 

course of the crisis situation in agricultural enterprises 

is to maintain the speed of working capital, given that 

it is with their help in the future will improve profita-

bility. Restoration of financial stability in the fourth 

stage of the algorithm includes measures such as reduc-

ing inefficient costs by reducing the production or sale 

of unused non-current assets. Thus, among the ways to 

restore financial stability are: 

1. Cessation of production of unprofitable prod-

ucts. In agricultural enterprises, this is quite problem-

atic, because the production of unprofitable crop prod-

ucts can be suspended only at the beginning of the sow-

ing period. A possible option is to reorient crop and 

livestock production to a more profitable area before 

the operating cycle. 

2. Withdrawal of consumables from the enterprise, 

if any, or transfer to their subsidiaries. However, the 

specifics of agriculture require the maintenance of a 

number of ancillary and service facilities in the produc-

tion enterprises. In this case, the best option may be to 

merge with similar neighboring farms into coopera-

tives. 

3. Improving the organization of labor and optimi-

zation of employment in the enterprise. This process in 

agricultural enterprises also has its own specifics re-

lated to the seasonality of work and employment of 

workers, depending on the areas of production. Since 

the reduction of key employees in the company is an 

unpopular measure in a crisis, it would be advisable to 

abandon additional payments and allowances, with-

drawal of certain social benefits and so on. However, 

the advice of specialists should be followed, as a possi-

ble decrease in motivation will lead to a deterioration 

in the quality of work, the outflow of qualified person-

nel. 

It should be noted that the savings of the salary 

fund, if it was carried out prudently and had effective 

consequences, is an effective tool for crisis manage-

ment. In particular, sometimes in practice the following 

method is used: if the salary was paid irregularly, the 

administration announces a reduction of its amount, but 

payments are made regularly. 

Personnel management in times of crisis should be 

accompanied by such measures as psychological and 

anti-stress training, communication support and will-

ingness to work together in extraordinary, critical con-

ditions associated with increased mental and physical 
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stress. In times of crisis, managerial competencies are 

very important, which is manifested in the redistribu-

tion of management functions from management to co-

ordination. It is the coordination functions that require 

clarity and decisive change from the staff, while acquir-

ing the form of sound management in conditions of lim-

ited time and overloaded work schedule. 

4. Reduction of current funding. Carried out 

through debt restructuring in the following forms: 

− assignments or sales of debt obligations at a dis-

count; 

− conversion of debts into authorized capital, 

which is carried out by expanding the authorized capital 

to the amount of debt or by assigning the owners of part 

of their share (shares, shares) with the appropriate in-

clusion of the creditor in the number of owners; 

− concluding forward contracts for the supply of 

products of the enterprise in the future at a fixed price, 

ie providing the opportunity to credit their debts to the 

creditor by obtaining an advance on long-term supplies 

of products of the enterprise. The main requirement is 

that the contract price must exceed or be equal to the 

cost of production in the future. 

Ensuring the stable development of the agricul-

tural enterprise at the last stage of the algorithm of fi-

nancial stabilization is possible by increasing the cash 

flow from the main activity of the enterprise. In the 

post-crisis period, strategies aimed at optimizing pro-

duction, efficient pricing, strengthening market posi-

tions and streamlining management are relevant. Pre-

requisites and main characteristics of stable develop-

ment at the enterprise are its ability to meet its 

obligations in full (providing consumers with products 

at an affordable price, the required quality and in a 

timely manner, at the right time and in the right place). 

To achieve financial stability and stable develop-

ment of the enterprise should be effective management 

of internal factors that affect its activities. Such man-

agement provides: 

− use of optimal directions of effective expansion 

of assets; 

− efficient use of non-current assets; 

− rationalization of the composition and structure 

of current assets and business activity; 

− optimization of the structure of financial re-

sources; 

− mobilization of attracted capital; 

− prevention of losses and increase the profitabil-

ity of enterprises; 

− effective use of existing simplified tax regimes 

for agricultural enterprises; 

− optimization of depreciation policy; 

− providing self-financing; 

− optimization of credit policy; 

− restructuring. 

The main directions and tasks in improving the 

mechanism of financial balance should be: 

− improving the management of own working 

capital and non-working capital by optimizing the com-

position and structure of current assets, reducing the 

cost of formation of financial resources of the enter-

prise; 

− rationalization of cash flows through the mod-

ernization of the financial planning system; 

− development of effective financial controlling in 

agricultural enterprises, which will include the defini-

tion of its purpose, object, direction, types and areas of 

activity; 

− creation of a system for monitoring the financial 

condition and formation of appropriate anti-crisis man-

agement measures. 

It should be noted that in agricultural enterprises 

that were in crisis, the achievement of financial equilib-

rium is most often achieved by increasing incoming and 

reducing outgoing cash flows in times of crisis. The in-

crease in cash inflows during the stabilization period is 

achieved through the following main measures: 

− sales promotion of basic products; 

− development of additional own or borrowed 

capital; 

− improving the optimization of current assets; 

− mobilization of internal reserves of self-financ-

ing; - expansion or diversification of activities. 

Accompanying should be a reduction in output 

cash flows, which is achieved by: 

− reduction of current payments within operating 

activities; 

− restructuring of accounts payable; 

− revision of dividend policy. 

Today there is an urgent need to develop and im-

plement approaches to project management of crisis 

management and financial recovery of enterprises, 

which could allow management to effectively and pain-

lessly implement program measures to restructure their 

activities in accordance with market requirements. 

Thus, the current anti-crisis program is the main 

tool for implementing the strategy of crisis manage-

ment of agricultural enterprises and is the basis of the 

system of its strategic development, as it provides an 

effective process of planning, management, coordina-

tion of labor, financial and material resources through-

out the life cycle. With its help the purpose defined by 

the management of the enterprise is reached, the set 

structure and volumes of manufacture are realized, re-

strictions concerning cost, terms and quality of works 

are carried out. 

Development of the anti-crisis program of the en-

terprise in the form of a number of measures on the ba-

sis of the offered provisions in the future will strengthen 

a financial condition in the conditions of variability of 

external environment and will provide transition of the 

enterprises to innovation-intensive type of develop-

ment. 

Conclusions. Thus, in order to identify potential 

opportunities in the formation of the financial potential 

of agricultural enterprises, it is necessary to timely im-

plement anti-crisis measures. The process of bringing 

the company out of crisis should include an organized 

and coordinated action plan. This process determines 

the feasibility of developing local documents of the en-

terprise during crisis management. The decisive role 

under these conditions belongs to the development of 

anti-crisis program, which is an internal document that 

systematizes the list of measures to be taken within the 
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enterprise, its structural units in order to bring the en-

terprise out of crisis and ensure effective economic de-

velopment. The developed standard anti-crisis program 

will help reduce the negative factors of the crisis in ag-

ricultural enterprises and ensure their financial stabil-

ity, competitiveness in the long run. 
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The article analyzes the current state and prospects for the development of land relations in the context of 
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Formulation of the problem. At present, Ukraine 

is very close to introducing the land market as a neces-

sary institution to ensure economic interest in agricul-

tural activities and achieve high efficiency of the indus-

try. The Law «On Amendments to Certain Legislative 

Acts of Ukraine Concerning the Circulation of Agricul-

tural Lands» was adopted. In terms of innovative de-

velopment of the crop industry, forms of land relations 

in Ukraine play an important role. Private land owner-

ship today is the predominant form of land use in the 

crop industry. However, the reform of agricultural en-

terprises on the basis of private property in our country 

currently does not lead to a significant increase in the 

efficiency of land use. 

Analysis of recent research and publications. In 

recent years, topical organizational, legal and economic 

problems of agricultural land market introduction have 

been repeatedly discussed at the initiative of public au-

thorities, research institutes and public organizations. 

Such scientists as Yu. Bilyk [14], P. Haidutsky [2], 

A. Danylenko [14], D. Dobryak [7], L. Novakovsky [7] 

made a significant contribution to the study of land re-

lations, formation and functioning of the land market, 

O. Martin [6], A. Tretyak [7], B. Paskhaver [10], P. Sa-

bluk [12] and other agrarian economists. However, 

some aspects of the introduction of the agricultural land 

market remain insufficiently covered and need further 

elaboration. An analysis of recent publications reflects 

an insufficient study of the relationship between the ef-

ficiency of agricultural land use and the formation of 

the land market. 

Formulation of the goals of the article. The pur-

pose of the article is to analyze the effectiveness of ag-

ricultural land use in various organizational and legal 

forms of management, to determine the impact of the 

formation of a full-fledged land market on the trends of 

innovative development of the crop sector of Ukraine. 

Presentation of the main research material. The 

land market is a special commodity sphere of the econ-

omy, where economic relations are realized in terms of 

purchase and sale, lease and pledge, land exchange, im-

plementation of efficient economic activity and use of 

this economic resource. Ukraine has a strong potential 

of land resources, so according to the State Service of 

Ukraine for Geodesy, Cartography and Cadastre, the 

total land area of Ukraine is characterized by an unusu-

ally high rate of agricultural development, as agricul-

tural land is 71 % of the total land states [5], shown in 

Fig. 1. 

The reform of land relations in Ukraine in terms of 

ownership was first carried out in 1990 through the 

adoption of the Resolution «On Land Reform». It pro-

vided for the equal development of various forms of 

land management on the basis of voluntary choice by 

citizens of land tenure and land use with the introduc-

tion of a system of protection and guarantee of their 

rights. 

In January 1992, when the Law of Ukraine «On 

Forms of Land Ownership» was adopted, the following 

forms of land ownership were established: state, collec-

tive and private. All forms of ownership have become 

equal. 

 
Fig. 1. Land Fund of Ukraine as of January 1, 2018, thousand ha 

Source: formed by the author according to the State Service of Ukraine for Geodesy, Cartography and Cadastre.  

URL: https://land.gov.ua/ 

 

As a result of land reform at the beginning of 2018, 

almost 75.0% of agricultural land was in private and 

24.06% in state ownership, which is shown in Fig. 2. 

According to the results of the initial stage of land 

reform, most of the agricultural land was transferred to 

private ownership. Almost 7 million citizens received 

certificates for the right to land share (share), of which 

more than 90% replaced the certificates for state acts on 

the right of ownership of land [13, p. 7]. This part of the 

national wealth was transferred to the citizens of 

Ukraine by non- market means, that is on a gratuitous 

basis, in the process of privatization of property in the 

agricultural sector of the economy. 

Integral elements of the order of the land market 

are: objects (land plots that are in state, communal and 

private ownership); subjects (citizens and legal entities 

of Ukraine; territorial communities represented by the 

relevant local governments; joint ventures; foreign cit-

izens and stateless persons; foreign legal entities; for-

eign states); land market infrastructure; state regulatory 

legal framework [9]. 

Agricultural 

lands; 41489,3

Forests and other 

wooded areas; 

9365,46

Built-up land; 

3602,1

Others; 3421,9 Water; 2401,4

https://land.gov.ua/
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Fig. 2. Structure of agricultural lands of Ukraine by forms of ownership as of 01.01.2018, % 

Source: formed by the author according to the State Service of Ukraine for Geodesy, Cartography and Cadastre. 

URL: https://land.gov.ua/ 

 

According to the position of M. Fedorov, who un-

derstands the market of agricultural land as a system of 

economic and legal relations, which provides its sub-

jects (citizens, legal entities and the state) the inclusion 

of land as capital in economic turnover, the implemen-

tation of civil law agreements on the transfer of law 

ownership of land or the right to use it in the manner 

prescribed by law, taking into account supply and de-

mand [13, p. 15]. 

M. Martin gives the concept of land market as a 

special commodity sphere of the economy, which im-

plements economic relations regarding the sale, pledge, 

lease and exchange of land, effective economic activity 

and use of this economic resource in terms of environ-

mental well-being [6, p. 169]. 

B. Paschaver defines this market as a set of land 

relations that allow to realize the title of landowner to 

obtain market benefits. In particular, according to the 

author, agricultural land can provide their owner with a 

market effect when used: for commodity production; 

for rent; for sale or collateral. These three types of ob-

taining a market result, the economist proposes to con-

sider as three forms of land market [10, p. 49]. 

The state regulates the land market using a number 

of mechanisms, the main of which are: legal, adminis-

trative and economic. 

The subject of the legal mechanism of state regu-

lation of the land market is the legislative body of state 

power. The essence of legal methods of regulation is 

reflected in the development of regulations of land leg-

islation, while the instruments of regulation are re-

flected in the development of regulations of land legis-

lation, while the instruments of regulation are laws, de-

crees, decrees, decrees, decisions, norms and rules. The 

development and adoption (publication) of legislation 

and regulations provides general legal norms for the 

functioning of the land market and legal criteria for 

compliance of economic entities for their violation. 

The subject of the administrative and organiza-

tional mechanism of state regulation of the land market 

are the bodies of executive state power and local self-

government. Characteristic features, in addition to the 

direct effect on the subjects of influence, are their di-

rective, binding nature. The main purpose of their use 

is to eliminate the negative consequences of economic 

activity of economic entities. 

The subjects of the economic mechanism of state 

regulation of the land market are the Cabinet of Minis-

ters as the main administrator of budget funds, state fi-

nancial institutions, executive authorities. The main 

purpose of the application of economic methods of land 

market regulation is to encourage its participants to 

more efficient use of land as one of the productive re-

sources and types of capital [8]. 

The content of state policy in the field of land use 

should be determined considering the main functions 

that must perform the land market in the general system 

of market relations in the economic system, shown in 

Fig. 3. 

Incentive function, which is that the market en-

courages producers to the most rational use of land, be-

cause the effectiveness, in particular of commodity ag-

ricultural production, depends largely on the efficiency 

of land use. 

Incentive function, which is that the market en-

courages producers to the most rational use of land, be-

cause the effectiveness, in particular of commodity ag-

ricultural production, depends largely on the efficiency 

of land use. 

The regulatory function is that the land market 

provides a market redistribution of land between the ag-

ricultural sector and other sectors of the economy, be-

tween legal entities and individuals. 

Private; 74,95 State; 24,06

Communal; 1,07

Collective; 0,04
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Fig. 3. Functions of the land market 

Source: generated by the author based on [3]. 

 

The control function, the essence of this function 

is that the market exercises constant control over the 

process of land acquisition, reducing the cost of land 

acquisition, provides a constant comparison of mone-

tary income with land prices. 

Pricing function of the final determination of the 

value of land based on the balance of supply and de-

mand. Means the alienation of property in the process 

of selling land and the possibility of loss or increase in 

value through the price mechanism. 

The information function is that the land market 

provides information to market participants about the 

current supply and demand for land, the state and pro-

spects of development of this market, prices and rents 

for land, land mortgage prices, etc. [3]. 

On March 31, 2020, the Verkhovna Rada of 

Ukraine adopted the Law «On Amendments to Certain 

Legislative Acts of Ukraine Concerning the Circulation 

of Agricultural Lands» [1]. This law introduces the land 

market in Ukraine from July 1, 2021. Art. 130 and art. 

131 of the Land Code of Ukraine is set out in this law 

in a new edition. 

According to the new version of art. 130 acquire 

the right of ownership of agricultural land may be: cit-

izens of Ukraine; legal entities of Ukraine, created and 

registered under the legislation of Ukraine, the partici-

pants (shareholders, members) of which are only citi-

zens of Ukraine and/or the state, and/or territorial com-

munities; territorial communities; state. 

Ownership of agricultural land can also be ac-

quired by banks only by way of foreclosure on them as 

collateral. Such land plots must be alienated by banks 

at land auctions within two years from the date of ac-

quisition of ownership. 

Foreigners, stateless persons and legal entities are 

prohibited from acquiring shares in the authorized 

(composed) capital, shares, units, membership in legal 

entities (except in the authorized (composed) capital of 

banks) that are owners of agricultural land. This para-

graph shall cease to be valid subject to and from the 

date of approval by referendum of the decision speci-

fied in the eighth paragraph of part one of this article. 

Acquisition of ownership of agricultural land by 

legal entities established and registered under the legis-

lation of Ukraine, participants (founders) or ultimate 

beneficial owners (controllers) of which are persons 

who are not citizens of Ukraine, may be carried out 

from the date and subject to approval by referendum. 

Adopted in 2002, the Land Code of Ukraine di-

vided the lands of Ukraine into categories with different 

purposes. Land used for agricultural production is agri-

cultural land, which is further divided into agricultural 

land (arable land, perennials, hayfields, pastures and 

fallows), and non-agricultural land (land under farm 

buildings and infrastructure elements of the economy). 

Activities other than agricultural production on 

these lands are prohibited, and are possible only if they 

change their purpose, which is agreed with government 

agencies, shown in Fig. 4. 

Stimulating 

Information 

Pricing 

Control 

Regulatory 

Functions of the land 

market 
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Fig. 4. The structure of agricultural land as of 01.01.2018, thousand ha 

Source: according to the State Service of Ukraine for Geodesy, Cartography and Cadastre.  

URL: https://land.gov.ua/ 

 

The transition to new organizational and legal 

forms of management on the basis of private property 

did not instill in the newly created owners a careful at-

titude to land. This is evidenced by the structure of 

sown major crops, which differs depending on the 

forms of management (Table 1). 

For the 2018 harvest, according to the final ac-

counting of sown areas and calculations, crops were 

sown on an area of 27637,7 thousand ha, of which 

19314,6 thousand ha were sown by enterprises and 

8323,1 thousand ha - households. 

Cereals and legumes and technical crops occupy 

the largest share in the structure of sown areas. About 

two thirds of the sown area of cereals and legumes and 

the entire area of industrial crops is in enterprises. The 

population also has an advantage in the area under po-

tatoes, vegetables and fodder crops. 

The most imperfect is the structure of sown areas 

of agricultural enterprises. With such a structure, it is 

difficult to avoid re-sowing crops. Sunflower crops, es-

pecially in areas of its specialized cultivation, are 

placed with a return period of 3- 4 years. Agrotechnical 

requirements are 8-10 years [11]. 

Table 1 

Comparative structure of sown areas by categories of farms in Ukraine in 2018, thousand ha 

A group of cultures 

All agricultural hold-
ing 

Agricultural enter-
prises 

Households 

2018 
2018 у %  
to 2017 

2018 
2018 у %  
to 2017 

2018 
2018 у % 
to 2017 

Agricultural crops 27637,7 100,2 19314,6 100,3 8323,1 100,0 
Including cereal and leguminous 
crops of them 

14847,7 101,5 10794,0 102,1 4053,7 100,1 

wheat 6617,3 103,9 5086,5 104,1 1530,8 103,3 
rye 149,4 87,1 86,1 82,5 63,3 94,3 
barley 2497,5 99,6 1322,6 101,6 1174,9 97,5 
oat 197,5 99,9 73,2 99,1 124,3 100,4 
maize for grain 4580,8 101,3 3545,0 102,2 1035,8 98,4 
Industrial crops of them 9203,0 99,4 7891,2 98,9 1311,8 102,2 
sugar beet (for processing) 279,1 88,3 261,1 88,1 18,0 92,2 
rapeseed and colza (spring rapeseed) 1042,4 132,2 1028,6 132,8 13,8 96,9 
sunflower seeds 6058,2 100,4 4960,5 100,1 1097,7 101,6 
soya beans 1709,4 85,5 1535,2 83,6 174,2 107,0 
Potatoes 1318,8 99,7 16,2 90,0 1302,6 99,8 
Vegetables grown in the open 432,8 98,4 31,4 102,4 401,4 98,1 
Fodder crops 1767,5 95,1 575,5 88,3 1192,0 98,9 

Source: formed according to the State Statistics Service of Ukraine.  

URL: http://www.ukrstat.gov.ua/operativ/operativ2019/sg/ppsgk/arh_ppsgk_u.html 

 

Arable; 32544,3

Perelogi; 229,3

Perennial 

plantings; 894,8

Hayfields; 

2399,4 Pastures; 5421,5

http://www.ukrstat.gov.ua/operativ/operativ2019/sg/ppsgk/arh_ppsgk_u.html
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The most rational is the structure of sown areas of 

households, because due to the perfection of the struc-

ture of sown area and more careful treatment of their 

own land, the yield of major crops in these farms is 

slightly higher than in agricultural enterprises and 

farms of all categories (Table 2). 

Natural indicators of the efficiency of agricultural 

land use, in particular the production of certain types of 

products, differ significantly depending on the special-

ization of production in different forms of management. 

Thus, the production of grain per 100 ha of arable land 

in agricultural enterprises and farms of Ukraine is al-

most one and a half times higher than in private farms. 

Cost indicators more accurately express the effi-

ciency of agricultural land use. Gross production in ag-

ricultural enterprises in 2018 amounted to 158306,5 

thousand UAH, gross crop production 124719,0 thou-

sand UAH, which is respectively more than in farms of 

all categories and households. Agricultural enterprises 

use agricultural lands most effectively. 

Table 2 

Indicators of efficiency of use of agricultural lands by categories of farms of Ukraine, 2018 

Indicators 
All agricultural 

holding 

Agricultural enter-

prises 
Households 

Natural: 

Crop yield, c per 1 ha of harvested area: cereal and 

leguminous crops 
47,4 52,2 34,4 

sugar beet (for processing) 508,5 518,8 361,9 

sunflower seeds 23,0 24,1 18,0 

potatoes 170,5 252,0 169,4 

vegetables grown 214,3 427,4 197,7 

fruit and berry crops 128,4 106,2 136,4 

Costs: 

Production of agricultural products (in actual 

prices, UAH million) 
25118,9 158306,5 111101,6 

gross crop production, thousand UAH 23619,6 124719,0 73939,1 

gross livestock production, thousand UAH 1499,3 33587,5 37162,5 

Source: formed according to the State Statistics Service of Ukraine. URL: http://www.ukrstat.gov.ua. 

 

Conclusions. According to the results of the study 

of the current state and prospects of the land market in 

the context of innovative development of the crop sec-

tor of Ukraine, it can be noted that today the economic 

and political situation makes it possible to assert the 

correctness of the agricultural land market. It is estab-

lished that the state regulates the land market using a 

number of mechanisms, the main of which are legal, 

administrative and economic. The content of state pol-

icy in the field of land use is analyzed, which is deter-

mined considering the main functions that the land mar-

ket must perform in the general system of market rela-

tions in the economic system. An analysis of the 

efficiency of agricultural land use in terms of different 

forms of management in the agricultural sector. 

The Law «On Amendments to Certain Legislative 

Acts of Ukraine Concerning the Circulation of Agricul-

tural Land» adopted by the Verkhovna Rada of 

Ukraine, which will introduce the land market from 

July 1, 2021, lands of mechanisms in the sphere of cir-

culation of agricultural lands. It is proved that the im-

plementation of innovation processes should consider 

the specifics of the industry where they will be imple-

mented. 
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Аннотация. 
В статье раскрыты особенности нормативно-правового регулирования предпринимательской дея-

тельности государственных и муниципальных учреждений в Российской Федерации, охарактеризованы 

ключевые аспекты учёта денежных потоков, связанных с осуществлением этой деятельности. На основе 

систематизации выявленных и требующих безотлагательного решения проблем в области правового ре-

гулирования предпринимательской деятельности автономных, бюджетных и казенных учреждений 

предложены возможные направления развития государственной политики в сфере правового регулирова-

ния приносящей доход деятельности государственных и муниципальных учреждений. 

Abstract. 
The article reveals the features of the regulatory and legal regulation of business activities of state and mu-

nicipal institutions in the Russian Federation, describes the key aspects of accounting for cash flows associated 

with the implementation of this activity. Based on the systematization of the identified and urgent problems in the 

field of legal regulation of business activities of autonomous, budgetary and state-owned institutions, possible 

directions for the development of state policy in the field of legal regulation of income-generating activities of 

state and municipal institutions are proposed. 
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В соответствии с ФЗ-83 "О внесении измене-

ний в отдельные законодательные акты Российской 

Федерации в связи с совершенствованием право-

вого положения государственных (муниципаль-

ных) учреждений" от 2010 г. было предусмотрено 

право для государственных (муниципальных) учре-

ждений осуществлять виды деятельности, разре-

шенные законом, получая при этом коммерческий 

доход [1].  

При проведении анализа нормативно-право-

вого регулирования деятельности государственных 

и муниципальных учреждений, связанной с получе-

нием дохода, необходимо отметить, что казенные, 

бюджетные и автономные учреждения находятся в 

неравном положении друг к другу. Поэтому фор-

мально заниматься деятельностью, приносящей до-

ход, можно всем учреждениям. А вот в отношении 

распоряжения доходами и их учетом будут разли-

чия. Казенное учреждение может осуществлять та-

кую деятельность при условии, что это предусмат-

ривается учредительными документами. Стоит вы-

делить несколько примечательных моментов, 

касающихся нюансов при осуществлении предпри-

нимательской деятельности со стороны казенных 

учреждений.  

Во-первых, в соответствии с законодатель-

ством, для казенных учреждений устанавливаются 

особый порядок оказания платных услуг в переход-

ный период. Примером данных особых условий яв-

ляется наличие генерального разрешения, которое 

выдается со стороны главного распорядителя бюд-

жетных средств с целью оказанию платных услуг. 

Во-вторых, со стороны казенного учреждения 

осуществляются операции, которые реализуются 

через лицевые счета, открытые в органах Федераль-

ного Казначейства. 

В-третьих, казенное учреждение не имеет 

право на выдачу кредитов и займов, а также опера-

ций с ценными бумагами. 

Что касается бюджетных учреждений, то ос-

новным направлением деятельности для получения 

дохода является оказание платных услуг уже сверх 

установленного государственного (муниципаль-

ного) задания. И условием является то, что эти 

услуги должны иметь непосредственное отноше-

ние к тем видам деятельности, которые установ-

лены в соответствии с учредительными докумен-

тами. Иными видами деятельности с целью получе-

ния дохода бюджетные учреждения могут 

заниматься при условии, что это будет способство-

вать достижению тех целей, ради которых оно и со-

здавалось. Неоднозначная ситуация складывается в 

отношении автономных учреждений. Опять же 

виды коммерческой деятельности должны быть 

привязаны к целям. Более того, информация об этих 

видах деятельности должна приводиться в учреди-
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тельных документах. Своими доходами автоном-

ные учреждения распоряжаются самостоятельно, 

также в их самостоятельное распоряжение перехо-

дит и имущество, приобретаемое за счет средств от 

осуществления коммерческой деятельности.  

Анализ ФЗ-83 указывает на то, что государ-

ственные и муниципальные учреждения вне зави-

симости от типа имеют возможность заниматься 

коммерческой деятельностью при условии, что све-

дения по данной деятельности будут указаны в 

учредительных документах. Всем учреждениям 

(бюджетным и автономным), которые осуществ-

ляют коммерческую деятельность, нужно утвер-

ждать отдельный план финансово-хозяйственной 

деятельности, которая и будет приносить доход. 

При наличии такого плана выдается разрешение на 

осуществление коммерческой деятельности. Каж-

дое учреждение с осуществляемой деятельностью 

для получения дохода имеет лицевой счет, инфор-

мация по нему и самому учреждению включается в 

специальный реестр. Предусмотрена система клас-

сификации доходов, полученных от осуществления 

коммерческой деятельности. Всего же представ-

лено несколько подгрупп счетов, начиная от учета 

доходов от распоряжения собственностью, закан-

чивая получением целевых отчислений [3].  

Автономным и бюджетным учреждениям фор-

мировать смету и получать разрешение на осу-

ществление коммерческой деятельности нужно. 

Единых правил по подготовке плана финансово-хо-

зяйственной деятельности под каждый тип учре-

ждения нет. В отношении автономных учреждений 

единственным условием для начала осуществления 

их коммерческой деятельности является ее указа-

ние в учредительных документах. Услуги и работы 

для граждан могут оказываться за плату для физи-

ческих и юридических лиц при условии их соотне-

сения с основным видом деятельности автономного 

учреждения. В настоящее время утверждены 

формы для оформления разрешений на осуществ-

ление деятельности, приносящей доход.  

План финансово-хозяйственной деятельности 

в отношении видов деятельности, приносящих до-

ход, утверждается на текущий год в соответствии с 

тем порядком, который установлен главным распо-

рядителем средств (требование распространяется 

на бюджетные и казенные учреждения). В плане 

должны быть приведены объемы поступлений и 

расходов, приведена их классификация. При этом 

предусматривается уплата налогов в отношении до-

ходов от коммерческой деятельности. В состав рас-

ходов не включается сумма НДС и налога на при-

быль. А это приводит к увеличению налоговой 

нагрузки на учреждения, которые осуществляют 

коммерческую деятельность. Учету в плане 

должны подлежат и безвозмездные поступления от 

физических и юридических лиц, включая пожерт-

вования. И они тоже будут облагаться налогом. 

Между тем, виды коммерческой деятельности гос-

ударственных и муниципальных учреждений в со-

ответствии с уставными целями учреждения имеют 

прямое отношение к общественной жизни и ее ка-

честву. Поэтому в рамках совершенствования нор-

мативно-правового регулирования государствен-

ных и муниципальных учреждения от взимания 

НДС и налога на прибыль необходимо отказаться. 

Это позволит увеличить доходные поступления 

бюджета. В то же время правило об уплате НДС и 

налога на прибыль необходимо оставить в отноше-

нии автономных учреждений, поскольку получае-

мые ими доходы от осуществления коммерческой 

деятельности остаются в их же распоряжении.  

В качестве приложения к плану финансово-хо-

зяйственной деятельности должно быть оформлено 

финансово-экономическое обоснование расходов, 

приведен перечень контрактов и действующих со-

глашений. В течение финансового года предусмат-

ривается возможность внесения изменений в план 

финансово-хозяйственной деятельности. Доходы, 

полученные от осуществления коммерческой дея-

тельности, подлежат бухгалтерскому учету в соот-

ветствии с единым планом счетов. Предусматрива-

ется группировка доходов по основным группам - 

от оказания платных услуг и работ, от операций с 

активами и прочим доходам.  

Таким образом, рассмотренные особенности 

нормативно-правового регулирования коммерче-

ской деятельности государственных и муниципаль-

ных учреждений указывают на разницу в требова-

ниях к бюджетным, казенным и автономным учре-

ждениям. Есть разница и в том, каким образом 

учреждения могут распоряжаться своим доходом. 

Так, средства в виде дохода от коммерческой дея-

тельности со стороны бюджетных и казенных учре-

ждений передаются в бюджет и в адрес главного 

распорядителя. На легализацию деятельности 

нужно специальное разрешение, также требуется 

внесение изменений в уставные документы. С до-

ходов, полученных от коммерческой деятельности, 

требуется платить налог на доход и НДС. Отнести 

эти налоги к категории расходов нельзя. С таким 

подходом можно судить об отсутствии материаль-

ной заинтересованности бюджетных и казенных 

учреждений заниматься коммерческими видами де-

ятельности, поскольку кроме налогов еще необхо-

димо передавать вырученные средства от оказания 

платных услуг и работ главному распорядителю. 

Поэтому широкого распространения коммерческая 

деятельность среди государственных и муници-

пальных учреждений не получила. Исключением 

здесь будут автономные учреждения, материальная 

заинтересованность которых как раз сводится к воз-

можности получения дохода и распоряжения им по 

своему усмотрению.  

Процедуры учета доходов и расходования 

средств от коммерческой деятельности являются 

строгими. Требуется не просто учитывать опера-

ции, но и вести учет средств по счетам. Помимо 

этого, еще нужно готовить план финансово-хозяй-

ственной деятельности на текущий финансовый 

год. Данное требование распространяется на бюд-

жетные и автономные учреждения [4].  

Также следует уделить внимание тому фак-

тору, что есть направления деятельности, на кото-

рую требуются лицензии для получения дохода, к 
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ним относятся: образовательные услуги, услуги 

связи, услуги защиты и др. 

В связи с выявленными проблемами предлага-

ется предпринять несколько шагов в рамках совер-

шенствования нормативно-правового регулирова-

ния коммерческой деятельности государственных 

и муниципальных учреждений. Во-первых, предла-

гается освободить от НДС и налога на доход казен-

ные и бюджетные учреждения, оставить обязатель-

ство оплаты налога для автономных учреждений. 

Во-вторых, предлагается часть доходов бюджет-

ных и казенных учреждений оставлять в их распо-

ряжении с получением от них финансово-экономи-

ческого обоснования для запланированных затрат. 

В-третьих, предлагается установить возможность 

для оказания платных услуг и работ за разную сто-

имость для физических и юридических лиц.  
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IMPROVEMENT OF THE MARKETING ACTIVITY MANAGEMENT SYSTEM OF FARMS 

 

Abstract. 

The article reveals the theoretical and methodological approach to the development of management system 

of marketing activities of farms, which, in contrast to the common, provides for the separation of the marketing 

management system of the extended marketing complex (4 «P» + personal) and the formation of management 

infrastructure for marketing activities of farms. the influence of different levels of the marketing environment in 

order to improve the quality of decision-making, adapting them to modern requirements and needs of domestic 

agricultural business and the economy in general.  

It is specified that marketing activities are managed through marketing, information, analytical and regula-

tory support. The issue of competitiveness of farms is one of the most important in the economic policy of the 

country. Its relevance is due to globalization processes and increasing international competition, as well as the 

openness of the national economy.  

The development of farming in Ukraine is hampered by a number of factors that we have grouped by influence 

– economic, social, natural, organizational, technical. Problems must be solved comprehensively, not selectively. 

First of all, farms need to cooperate, create associations, and on the part of the state – to promote urbanization 

and preservation of the rural population, to provide adequate state support for such an effective form of manage-

ment. 
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Marketing activities only superficially, and some-

times in fragments, covered the sphere of activity of 

farms. It was used without taking into account a com-

prehensive approach to problem solving, appropriate 

methodology and research tools. The main purpose of 

farm marketing is to demonstrate to the consumer the 

importance of his tactical and strategic activities. An 

integrated marketing approach provides answers to the 

question of what the consumer wants and at what price, 

in what volumes, what quality.  

Solving practical problems of improving the effi-

ciency of farms depends on marketing management. In 

recent decades, marketing in the form of science has 

shown a dynamic development, but there is still no 

unanimous opinion on the interpretation of some of its 

concepts. These are primarily terms used in the scien-

tific literature as synonyms for «marketing manage-

ment», «marketing management» or «marketing man-

agement» [1 - 4]. In marketing management, marketing 

and marketing activities are decisive, and in marketing 

management, attention is focused on the management 

itself (enterprise, market, segment). Obviously, the 

starting point for such an analysis will be the definition 

of «management». Given this, we believe that it is 

https://moluch.ru/archive/61/9196
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worth clarifying the meaning of the analyzed concept.  

Scientist A. Fayol (one of the founders of manage-

ment in the West) based on the generalization of prac-

tical management experience came to the conclusion: 

«Management – is to lead the company to the goal, try-

ing to make the best use of its resources» [5, p. 73].  

There is still no unambiguous approach to the def-

inition of «management». Thus, according to S. 

Pryzhyvary, chief specialist of the Kharkiv Regional 

Institute of Public Administration, G. Atamanchuk's in-

terpretation that the term «management» begins when 

in any relationships, processes there is a beginning, in-

terest, knowledge, goals and action human [6, p. 41].  

Often the term «manage» is replaced by a syno-

nym for «manage». In most cases, this is the case. How-

ever, there is a value by which we can distinguish them, 

because the content of management is to set goals and 

objectives for subordinates (give orders). In our case, 

«manage» precedes «management».  

All interpretations of this definition have the right 

to life. The authors offer different approaches depend-

ing on the role, function, place of its application, alt-

hough they do not provide an opportunity to gain a clear 

understanding of this concept.  

The study of the marketing management process 

began with its appearance in the United States, from 

«market getting» – the capture of the market, which 

arose during the search for markets by local farmers to 

sell their products [7].  

As confirmed by the analysis of the economic lit-

erature [1 – 7] among scientists there is no single ap-

proach to determining the essence of marketing man-

agement. After analyzing different, sometimes contra-

dictory approaches to the interpretation of this concept, 

we can outline the essence of marketing management.  

Thus, the founder of marketing theory F. Kotler 

believes that marketing management is all the pro-

cesses that involve analysis, planning, implementation 

and control of mutually beneficial exchanges with tar-

get customers, whose purpose is to make a profit, in-

crease sales and market share [8].  

In the structure of agricultural production, the 

number of farms has long been the largest of all pro-

ducers, providing the population with food. Recently, 

they have accumulated many issues that require thor-

ough research. This will allow to predict the directions 

and prospects of their further development [9, p. 28].  

There are many problems that hinder the develop-

ment of farming in Ukraine. They can be divided into 

groups of influence:  

1. economic – low level of state support from the 

state; lack of investment in agriculture; high level of 

risk of management (timely repayment of accounts 

payable and receivable, payment of taxes, rents), lack 

of equity, competitive highly profitable farms and large 

wholesale markets for agricultural products, due to the 

lack of stable sales;  

2. social – a high level of urbanization of the rural 

population, due to which it is difficult to find those who 

want to work on the land (only retirees want to work); 

many years of ignoring the process of educating the real 

owner, the owner of the village;  

3. natural – the direct dependence of farming on 

climatic conditions (drought, flood) and sudden out-

breaks of disease in animals; 

4. organizational – due to chaotically located land 

plots; farms are located far from the infrastructure of 

the region; there are difficulties in accessing reliable 

and objective information about the market situation; 

technical – about 20% of harvested vegetables Ukraine 

loses due to improper storage.  

Identifying issues that hinder the effective man-

agement of marketing activities of farms, determines 

the choice of their optimal solution.  

In our opinion, the management of marketing ac-

tivities of the farm is a process of formation and imple-

mentation of a set of measures using marketing tools, 

as a result of which the economy achieves the main 

goals and objectives, and can influence the processes 

related to pricing, sales, sales regulation, competitive-

ness, attracting new ideas, satisfying the tastes and pref-

erences of consumers, and ultimately gets the maxi-

mum effect at minimum marketing costs. 

 In this regard, there are the main objectives of 

marketing management of the farm [9, p. 28]:  

 increase profits with a minimum level of costs;  

 to establish stable relations with consumers;  

implement a rational pricing policy (on the most favor-

able terms for the farm and consumers);  

 respond in a timely manner to changes in the 

market environment;  

 choose the best ways to sell farm products;  to 

saturate agrarian business with new achievements of 

science and technology.  

From our point of view, the defining principles of 

marketing management include:  

 consumer orientation (farming marketing activ-

ities aimed at studying and maximizing the tastes and 

preferences of consumers);  

 complexity of management (responsible and 

professional approach to each stage of marketing man-

agement);  

 consumer protection;  

 adaptation to environmental conditions (the abil-

ity of the economy to adapt to constant changes in the 

market environment);  

 flexibility (in the decision-making process, 

which characterizes the farmer from the position of the 

manager);  

 introduction of innovations – the basic principle 

of management of marketing activity (constant devel-

opment of a farm and updating of material and technical 

base by modern accessories);  

 maintaining a course for marketing in the future 

(the importance of using marketing, which is the phi-

losophy of business in the economy of the XXI cen-

tury).  

Farms whose owners want to increase their profits 

every year, and not just provide production activities at 

the level of "existence", are actively implementing all 

these principles of marketing management.  

Marketing activities on the farm should ensure the 

implementation of important tasks: timely receive and 

master the necessary information about the market sit-

uation, tastes and preferences of consumers, about the 

factors of the economy independent of the economy; 
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identify and indicate which products should be grown 

and sold; receive information about competitors' prod-

ucts; use a specific marketing impact on the consumer, 

to supply products for sale that serve their preferences 

and have advantages over competitive product offer-

ings.  

These aspects of marketing activities will answer 

the key questions for the development of the farm: 

where, when, to whom and what products to sell. 

Properly chosen marketing activities, including skillful 

management, will help to find out not only what to do, 

but also what hinders the implementation of effective 

marketing activities.  

First of all, we emphasize that in today's market 

economy, marketing is a broad concept that covers 

many processes and is functional. Thus, farms manage 

marketing activities in two ways: the first affects cer-

tain processes, and the second solves certain problems 

to achieve the goal of the activity (Fig. 1). 

 
Fig. 1. Scheme of management of marketing activities of farmers farms 

Source: generated by the author 

 

Under the process of managing the marketing ac-

tivities of the farm we understand: all the processes as-

sociated with the promotion of new ideas for products, 

for the exchange on favorable terms for the company 

and individuals; pricing policy; influence on the ratio 

of supply and demand to achieve the goals set by the 

economy. In other words, it is the achievement of de-

sired results through the development and application 

of tools that will help manage supply and demand. Af-

ter all, the environment in which the farm operates, like 

any other entity in the agricultural sector of Ukraine's 

economy, is extremely dynamic and changeable. 

Therefore, it needs to respond quickly to the objective 

management of its activities, due to reasons such as 

consistency, coordination, subordination, accountabil-

ity and organization.  

There are five main functions of marketing man-

agement. These include: 1) planning; 2) organization; 

3) coordination and regulation; 4) incentives; 5) ac-

counting, analysis and control. These functions are 

listed in the order of their occurrence directly during the 

activity [10, p. 43].  

Today, in order to do business in a particular sec-

tor of the economy, it is necessary to carefully organize 

and plan the activities of the economy. In today's world, 

this is a certain axiom or guarantee of success in the 

future. This axiom means: the business owner must 

know what marketing is, its features, which he can fully 

apply in business. Before starting a business, its future 

manager must carefully consider - how, when and for 

what purpose to create it. Marketing activities are sub-

ject to planning. Thus, the basic management function 

is planning. It, in particular in the farms of the agricul-

tural sector of the economy, allows to prevent numer-

ous mistakes in the process of activity and make the 

most of all available opportunities of the farm.  

Marketing planning is divided into: strategic 

(long- and medium-term) and tactical (short-term). 

Leaders or top managers are involved in strategic plan-

ning, and executives or middle managers are involved 

in tactical planning. In terms of time, planning over a 

year is considered strategic, and up to a year is consid-

ered tactical. For proper and effective planning it is nec-

essary to adhere to the following principles: to define 

clear goals of activity; orient production to the interests 

of the consumer; collect and master as detailed infor-

mation as possible; have clearly defined plans; con-

Pricing process 
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level between supply and 

demand 
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and structure of demand 

for a certain period 

Promotion of 
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stantly looking for ways to improve and develop busi-

ness.  

The next stage of management – the organization 

of marketing activities of the farm. After defining the 

action plan, outlining the boundaries of economic ac-

tivity should proceed to the implementation of the goals 

of the manager. Therefore, it is necessary to skillfully 

organize the implementation of the planned steps.  

When the activities of the economy are planned 

and organized, there is a need for its coordination and 

regulation. This function is very important, because in 

the process of farming there are situations that should 

be monitored and coordinated. The reasons for interfer-

ing in pre-planned farming plans are different - from 

changing tastes and preferences of consumers, to ad-

verse weather conditions, which significantly change 

the results of the expected harvest.  

After this function, activation and stimulation 

begin to operate, which means the revival of economic 

processes in order to stimulate sales, increase profits for 

owners. 

The last in turn, but not in importance, are ac-

counting, control and analysis. Accounting and control 

should be carried out in order to have information about 

the current situation. As a result, an analysis is per-

formed, on the basis of which the farmer solves certain 

management issues to improve the efficiency of his 

farm. However, there are still many specific functions 

of marketing management: the formation of goals and 

objectives of the economy; product planning and iden-

tification of markets for its sale; staff selection of em-

ployees; collection and processing of marketing infor-

mation; introduction of pricing policy and a set of mar-

keting communications; formation of distribution chan-

nels and drawing up plans for future procurement of 

material and technical resources.  

According to L. Balabanova, the functions of mar-

keting include: marketing research; development, plan-

ning of assortment and quality of products; sales and 

distribution of products; advertising and sales promo-

tion [11]. Thus, the scientist discloses these functions 

only from the standpoint of the direct activities of mar-

keters in the enterprise, but without taking into account 

such an important set of measures related to prices and 

pricing.  

In turn, A. Pavlenko refers to the functions of mar-

keting [12]:  

- comprehensive study of the market, the problems 

associated with marketing;  

- coordination of parameters, characteristics and 

properties of production with wishes, tastes and prefer-

ences of consumers;  

- calculation of prices for the company's products, 

setting payment terms, the amount of discounts;  

- marketing planning and sales;  

- physical distribution of products;  

- ensuring communication relationships with con-

sumers;  

- customer service;  

- control and analysis of marketing activities.  

So, having decided on a scientific approach to the 

general functions of marketing, we analyze their spe-

cific relationships with the functions of marketing man-

agement (Table 1).  

Table 1  

Relationship between marketing functions and marketing management functions for farms 

Marketing 

functions 
Marketing management functions 

Consequences of the introduction of farming 

marketing farms 

Analytical 

Collection and analysis of information about the 

tastes and preferences of consumers; micro- and 

macro-environment of the economy; competi-

tors; markets.  

Organization of forecasting demand and sales. 

Production of products taking into account the 

information obtained on the basis of marketing 

research.  

Active policy in the marketing environment (mi-

cro and macro).  

Satisfaction of demand and growth of sales vol-

umes. 

Planning and 

production 

Development of product policy. Planning of ma-

terial and technical supply and use of modern 

equipment, technologies. 

Implementation of marketing product policy of 

the economy. Implementation of material and 

technical supply, attraction of new equipment 

and technologies. 

Sales and dis-

tribution 

Formation of policy of sale and distribution of 

goods.  

Selection of distribution channels Implementa-

tion of transportation, warehousing and storage. 

Ensuring an active sales policy and the use of 

profitable sales channels for the farm. Rational 

and efficient provision of logistics operations. 

Promotion 

Development of communication policy.  

Implementation of sales promotion tools.  

Tangible intangible stimulating sales workers. 

Implementation of marketing communication 

policy. 

 Implementation of the most effective ways of 

reporting on manufactured products. Motivation 

of employees. 

Pricing 

Development of pricing policy.  

Choice of pricing strategy and methods.  

Decisions to find management models. 

Implementation of marketing pricing policy.  

Defining the method and pricing strategy. 

Choice of marketing model of farm manage-

ment. 

Source: generated by the author 
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Thus, the basic function of marketing – analytical 

– is associated with such a function of marketing man-

agement as the collection and analysis of information, 

the organization of demand forecasting and sales. That 

is, there is a close relationship between the marketing 

function and the marketing management function. 

Therefore, provide for the production of farm products, 

taking into account the results of marketing research. 

This helps to meet consumer demand, increase sales, 

which is especially important in terms of increasing 

consumer demand for quality products and competitive 

pressure in the market.  

A similar situation can be traced with the follow-

ing functions. Thus, the planning and production func-

tion is interrelated with the development of product pol-

icy and planning of logistics. The implementation of 

this function of marketing by farms involves the imple-

mentation of marketing product policy. It is the organ-

ization and implementation of this policy that deter-

mines the main conditions of management. Particular 

attention is paid to the planning and production of qual-

ity products, which is the key to the success of the im-

plementation of marketing functions.  

Another function, sales and distribution, also in-

volves a close connection with the function of market-

ing management – the formation of sales policy and dis-

tribution of goods, the choice of distribution channels, 

the implementation of transportation, warehousing and 

storage. The results of the economy depend on an active 

sales policy, the use of profitable sales channels for 

farmers. Careful planning of logistics operations re-

lated to the delivery of farm products to consumers will 

minimize the cost.  

While promotion as a function of marketing is im-

portant, it also involves a close connection with the 

function of marketing management – the development 

of communication policy, the implementation of sales 

promotion tools, tangible and intangible incentives for 

sales staff. In the process of marketing management, 

special attention should be paid to marketing commu-

nication policy. The many ways to communicate your 

products and persuade them to buy them depend on the 

motivation of the employees involved in this multifac-

eted process.  

Marketing also performs the function of pricing, 

which is combined with the development of pricing 

policy, the choice of pricing strategy and methods, ie 

the function of marketing management. From the im-

plementation of a sound marketing pricing policy de-

pends on the amount of farm profits, the value of which 

will help determine the profitability of the farm and its 

products. The priority of the pricing function is to set a 

fair price at the most favorable level for the farmer and 

the consumer. 

In our case, it is necessary to manage the market-

ing activities of the farm to achieve the goals and ob-

jectives of its operation. The use of marketing tools, on 

the one hand, will help consumers learn about the prod-

ucts of the farm, and on the other - will be able to iden-

tify and study their tastes, preferences to meet the 

needs. The use of marketing provides a two-way link 

between the economy and the consumer.  

We emphasize: the use of marketing by farms - an 

important tool for organizing the optimal and rational 

implementation of the production and marketing func-

tion. The importance of this instrument is manifested in 

the conditions of open markets, Ukraine's participation 

in the World Trade Organization (WTO) and increased 

competition.  

Given the importance of organizing production, 

increasing the profitability and competitiveness of 

farms in a market economy, there is a conscious need 

for a comprehensive study of the peculiarities of mar-

keting management of the farm. This would make it 

possible to improve the practical marketing work on 

Ukrainian farms. 

The object of marketing management is the farm, 

the subject of the hundred – the position of the economy 

in the market.  

Management of marketing activities on a territo-

rial basis takes place at two levels – national (local, re-

gional); international (export, world). All farms, re-

gardless of their size and specialization, have access to 

the first level. Only large farms with a strong competi-

tive position in the domestic market can produce agri-

cultural products at the international level.  

Under the methods of managing the marketing ac-

tivities of the farm we understand economic (planning, 

research, sales, pricing), organizational (orders, recom-

mendations), psychological. Self-marketing marketing 

models are mostly used by small farms through per-

sonal sales by farmers.  

Managing the marketing activities of a farm is not 

a one-time action to increase sales or attract new cus-

tomers, but a continuous process. This activity should 

take place only on a permanent basis, then the use of 

marketing by the farm will be effective.  

Properly chosen model of marketing management 

for farms will mean an increase in production, the abil-

ity to sell farm products in their own outlets, favorable 

conditions for uniting farmers in cooperatives and at-

tracting various forms of direct marketing [13].  

Given all the above, we believe that we need to 

focus on the person who generates, plans and imple-

ments marketing ideas, the marketer. The main actions 

of a marketer in the process of managing marketing ac-

tivities are to [4]:  

1) determine what products should be grown and 

sold, tastes and preferences of consumers, information 

about the market situation;  

2) inform real and potential consumers (interme-

diaries) about the products;  

3) to persuade, ie to conduct a specific marketing 

impact on the consumer, to supply products for sale that 

meets their preferences and contains advantages over 

competitive product offerings;  

4) timely and unobtrusive reminders about the ac-

tivities of the farm.  

However, there are many features that are inherent 

in agriculture and affect the functioning of agribusiness 

in a market economy. It is important that the marketer 

combines natural and biological processes with produc-

tion and economic. The natural laws of plant and ani-

mal development cannot be ignored, as this can reduce 

the efficiency of other resources. Natural and biological 

processes are important in the choice of production 
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technologies to increase efficiency. Chemical plant 

protection products, fertilizers, agricultural machinery, 

labor organization – all need to be adapted to these pro-

cesses. This demonstrates the close link between agri-

culture and the environment, which requires «creative» 

management. For effective management, there can be 

no clear boundaries between performance and manage-

ment. The combination of the qualities of owner, man-

ager and executor, as confirmed by practice, contrib-

uted to the development of farming in developed coun-

tries [14 – 15].  

Favorable geographical location of the country, fa-

vorable natural climate, domestic chernozems allow to 

get high yields of fruits and vegetables.  

Ukraine ranks first in the world in the production 

of sunflower, oil and exports, third - in the production 

of barley, fourth – in the export of corn. As the popula-

tion on the planet is constantly increasing, this situation 

will contribute to the development of domestic agri-

business in the world [3, p. 385]. In 2019, more than 

70% of the area of Ukraine, which is more than 42 mil-

lion hectares, was used for the needs of the agricultural 

sector of Ukraine.  

Seasonality of agriculture is associated with une-

ven use of machinery, labor, and income throughout the 

year. This fact explains the great dependence on obtain-

ing loans for the development and functioning of agri-

business [16, p. 80].  

Farm products have a limited shelf life, so they re-

quire special storage conditions. Failure to appreciate 

and underestimate this feature will result in seeds and 

other seeds losing their reproductive function, and meat 

and dairy products will spoil.  

Each crop that is grown has its own unique calen-

dar period of germination, ripening and harvesting. 

This explains the duration of the production process. 

The same situation with animals that grow slowly. It is 

almost impossible to drastically reduce or increase the 

number of calves or lambs, given the natural factors. It 

is also impossible to sharply increase or decrease the 

supply of agricultural livestock or crop products on the 

market in the short term.  

Unstable weather conditions significantly affect 

the activity of farms. No matter how hard the state tries 

to protect the farmer from all the losses, it is not possi-

ble to do it completely. This type of economic activity 

remains the most risky. Agricultural production di-

rectly depends on weather conditions: floods, droughts, 

hail can instantly destroy the expected harvest. All fluc-

tuations of productivity and volumes of future incomes 

of agrarians depend on it.  

Differences in land fertility also affect farm prod-

ucts. The level of fertility varies in the country (depend-

ing on the specific region or locality). Even with the 

same labor and material costs, the results will be radi-

cally different. This dependence on climatic, geograph-

ical conditions and soil of a particular area determines 

the specialization in a particular type of products in the 

region. This is confirmed by Columbia University pro-

fessor T. Hedges, author of the book «Organization of 

farming», emphasizing that the activities of each farm 

should begin with an assessment of three main natural 

factors – water, land and climate [17, p. 79]. All without 

exception features should be considered in the organi-

zation of marketing activity in agribusiness.  

Another goal of a marketer is to increase the level 

of competitiveness of the economy. That is why the 

study of the competitiveness of farms is important for 

the economic policy of the country. In this case, the rel-

evance is due to globalization processes and increased 

international competition, as well as the openness of the 

national economy.  

The concept of «competitiveness» is extremely ca-

pacious and complex. It is based on the ability to with-

stand competition compared to similar objects pre-

sented in a particular market. Competitiveness reflects 

the advantages of the enterprise in relation to the set of 

advantages of typical enterprises (main competitors). 

The set of financial, material and other capabilities of 

agricultural enterprises contribute to their ability to 

work effectively, indicate the presence of such a feature 

as competitiveness.  

The concept of competition has been studied by 

economists of different times. Theoretical achieve-

ments are the scientific works of A. Smith, D. Ricardo, 

S. Brew, A. Marshall, M. Porter, R. Fatkhutdinov. Note 

that enterprises may have the level of technological 

equipment almost the same, but will always be differ-

ently provided with financial, informational, techno-

logical, labor resources, land. The difference in the pro-

vision of these factors of production is an incentive for 

further competition, the basis of the concept of 

«competition». 

In the competitive policy of the economy you need 

to apply their own strengths, having previously studied 

the weaknesses of the competitor. However, it is im-

possible to say about absolute competitiveness in the 

national economy and in international markets. Success 

factor that significantly affects the competitive activi-

ties of the economy, labor, staff and personnel. In the 

process of managing the competitiveness of the farm 

should pay attention to the general and personal char-

acteristics of the farmer. Defining, in our opinion, per-

sonal characteristics. Common sense, the ability to re-

spond adequately – these are innate qualities, and each 

person has them individually.  

With competitive advantages, farms in the na-

tional and international markets will be able to achieve 

stable, dynamic development in the agricultural sector. 

In our opinion, the role of a special competitive ad-

vantage that a farmer has is performed by the staff.  

In fact, the management of the competitiveness of 

a farm significantly depends on its provision with pro-

fessional and skilled labor resources. Effective and ra-

tional management of them is a factor that ensures a 

high level of competitiveness of the farm.  

A characteristic feature of farms is the family form 

of farming, but this does not prevent farmers from ac-

tively using hired labor. After all, for sufficient (opti-

mal) provision of the farm with the required amount of 

labor resources, increase production, it is advisable to 

use employees. Whether they will be seasonal workers 

or permanently employed, as well as their number will 

depend on the size of land, means of production. The 

total number of employees in Ukraine employed on 

farms, according to statistics in 2019 was more than 92 
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thousand people, of whom 35 thousand – members of 

the farm, and 59 thousand employees [18].  

The stimulation of employment in the agricultural 

sector of the economy of Ukraine in general and in 

farms in particular is significantly influenced by social, 

economic and environmental factors [19, p. 179]:  

- working conditions;  

- the amount of salary;  

- the possibility of career (professional) growth;  

- location of the enterprise and natural and climatic 

conditions.  

In conclusion, we note that taking into account the 

factors of influence will help to consolidate personnel 

in this area of management. Much attention should be 

paid to: funding from the state budget for research in 

the field of agrobiotechnology, selection of agricultural 

products, ensuring its competitiveness; training and ad-

vanced training of personnel to increase efficiency and 

productivity; introduction of grant programs in higher 

educational institutions, support of young scientists.  

Note also that the decision in the process of man-

aging the marketing activities of the farm is influenced 

by the peculiarities of the market structure where it op-

erates. In our case we are talking about one of the types 

of market structures – a market with pure (perfect) com-

petition. Signs of which are:  

1) a large number of sellers;  

2) standardized product type;  

3) insufficient influence on the establishment of 

the market price;  

4) no barriers to entry into the industry and condi-

tions for non-price competition.  

To find out what tools to use in managing the mar-

keting activities of the farm, we will identify the rea-

sons that hinder the implementation of marketing. This 

[20, p. 128]:  

- management uncertainty doubts about the neces-

sity and effectiveness of marketing;  

- lack of initiative of management – attitude to in-

novations and changes with significant inertia;  

- low awareness of management – low level of 

knowledge on this issue;  

- lack of management experience, ie practical 

skills in the use of marketing;  

- lack of skilled labor – a small number of profes-

sionals familiar with this field; 

- lack of financial resources – funds for risky steps 

due to structural changes and reorganization.  

These factors indicate serious problems that arise 

when farms use limited marketing tools. That is why 

we have proposed an improved management system for 

marketing activities of farms, which is organizationally 

and functionally adapted to the requirements and needs 

of agribusiness and the economy in general.  

In our opinion, the basis of the proposed system 

are farms that conduct marketing activities through the 

use of marketing complex 4 «P». Note: to improve the 

economic activity of farms through the prism of mar-

keting should use more elements of the marketing com-

plex, in addition to the standard 4 «P».  

We propose to include in this complex another el-

ement – «personal» (employees), as we believe that it 

is an internal element among the main 4 «P». It is a link 

or mechanism through which the tools «product», 

«price», «place», «promotion» function and influence 

each other.  

You can manage the marketing activities of farms 

by performing the five functions we have already men-

tioned.  

Marketing activities are managed through market-

ing, information, analytical and regulatory support. The 

infrastructure for managing the marketing activities of 

farms can be divided into two blocks. The first includes 

logistics, communication and trade infrastructure, 

while social and production - to the second block [21, 

p. 193].  

Farms, like all organizational and legal forms, can-

not operate in isolation from the environment. The clos-

est to farms is the external microenvironment. We pro-

pose to call it a direct marketing environment – farmers 

come into contact with it the most during marketing ac-

tivities. We are talking about intermediaries, suppliers, 

competitors, contact audiences, service cooperatives.  

The next level is the national marketing environ-

ment, where the institutional support of agribusiness 

and economic instruments of state regulation of agri-

business (taxes, prices, benefits, sanctions) are located. 

We cannot ignore the influence of institutional factors 

– formal and informal, because, in our opinion, at this 

level there are generally accepted requirements for par-

ticipants in domestic agribusiness: «rules of the game» 

– is prohibited and acceptable.  

The international marketing environment is the 

next level of activity of the farm. We include interna-

tional organizations (Food and Agriculture Organiza-

tion (FAO), World Trade Organization (WTO)), and 

international trade.  

Note: the most important feature of the application 

of marketing in agribusiness – the fact that products 

produced by farms are essential goods, the demand for 

which can not be postponed or met in advance. There-

fore, under conditions of imperfect and incomplete con-

sideration of the peculiarities inherent only in this area 

of business, it is impossible to fully manage these 

farms.  

The use of an additional element of the marketing 

mix, in our opinion, is a universal direction for manag-

ing the marketing activities of farms. The additional 

tool of influence, which arose as a result of the devel-

opment of modern marketing science, should not be ig-

nored.  

Thus, the prospects for further development of 

farms in Ukraine include:  

1. Creation of new jobs. Each farm, depending on 

its size and specialization, provides jobs for those who 

want to work in the agricultural sector.  

2. Motivation. The farmer, working for himself, 

understands that the result of his activity will depend on 

persistence and dedication. That is, profit motivates the 

farmer, brings pleasure from work.  

3. Providing ecologically healthy food to the pop-

ulation. Farms are able to supply organic products to 

the food markets of the country (region).  

4. The possibility of cooperation. Combining 

farmers' efforts for joint production, marketing, trans-

portation, storage of grown products, easier access to 
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loans, as well as the use of material and technical base.  

5. Rational use of agricultural land through inten-

sive rather than extensive farming, when quality pre-

vails over quantity.  

The last in order, but not in importance, in our 

opinion, is the active introduction of marketing in all 

stages of the farm. Marketing will help determine what 

to grow, in what quantity, where and to whom to sell, 

how to advertise and supply products.  

In addition, the development of farms in Ukraine 

will help address issues of food security, supply of or-

ganic products to maintain a healthy diet, infrastructure 

development and other working conditions for young 

people in rural areas. Problems must be solved compre-

hensively, not selectively. We have already emphasized 

that farms should cooperate, form associations, and the 

state – in every way to promote urbanization and 

preservation of the rural population, to provide the nec-

essary state assistance to such an efficient form of man-

agement [75, p. 207]. Therefore, it is advisable to ana-

lyze in detail the issues that directly or indirectly affect 

the activities of farms in the country. We will be able to 

identify the main areas for improving the efficiency of 

marketing activities of farms.  

The first important direction for improving the 

management system of marketing activities of farms, in 

our opinion, is the issue of land. In conditions of dete-

riorating environmental situation and unstable external 

environment, effective management of marketing ac-

tivities of farms should ensure the achievement of com-

petitive advantages. The land fund of Ukraine is 5.7% 

of the territory of Europe. Agricultural lands include 

70.8% (or 42.7 million hectares) of the territory of our 

country. However, the availability of large areas for ag-

riculture is not the main competitive advantage. These 

are high-quality chernozems, as 28% of the world's 

stock of this soil is concentrated in Ukraine.  

Agricultural production is underfunded, insuffi-

ciently used environmentally friendly technologies, ef-

fective organizational and economic mechanisms of ra-

tional land use, there is imperfect management of land 

use, protection and reproduction, which at the present 

stage of socio-economic development of Ukraine leads 

to deterioration of land. The processes of land degrada-

tion (flooding, salinization), pollution by pesticides, 

mineral fertilizers, heavy metals, radionuclides, soil 

fertility are decreasing. These processes have become 

common, having only local features [22, p. 37].  

The difficult situation in the field of land relations 

and land use arose primarily due to:  

- ill-considered state land policy and mechanisms 

for its implementation;  

- underestimation of the complexity, scale and 

specificity of land transformation during economic re-

forms;  

- unsuccessful borrowing of legal institutions and 

mechanisms used in countries with developed market 

economies;  

- parcelization (fragmentation) of land and the cre-

ation of a large number of small areas of inefficient en-

terprises in agriculture;  

- inconsistency in solving the problems of land re-

form in Ukraine;  

- ignoring the problem of resource-integrated ap-

proach to the development of rural areas in the process 

of land transformation;  

- lack of a comprehensive approach and neglect of 

historical factors in reforming the system of state land 

cadastre and creating a state system of registration of 

real rights to immovable property;  

- unformed state policy on the emergence and de-

velopment of the market of agricultural land;  

- lack of adequate funding for basic and applied 

land management science;  

- duplication of functions of the central body of 

executive power on land resources by other central bod-

ies of executive power, executive bodies and local gov-

ernments [23, p. 63].  

In our opinion, it is worth considering the land 

market in more detail, which we have singled out in the 

second direction. The formation of the market for agri-

cultural land is the most relevant and controversial is-

sue in Ukraine. There is still a moratorium on the pur-

chase and sale of agricultural land, but in practice, con-

stantly performed operations for the alienation of land 

[70, p. 189]. The particular danger is that no one in 

Ukraine has objective information about the scale of 

these shady land sales transactions and what these neg-

ative phenomena are threatening to farmers, farmers 

and the national economy in general in the future.  

The moratorium in Ukrainian is not only a ban on 

the alienation of agricultural land, but also a set of cer-

tain prohibitions: the alienation of certain forms of 

ownership and purpose; alienate land shares (shares); 

to change the purpose of plots of private property in-

tended for commodity production and maintenance of 

OSG; own more than 100 hectares of agricultural land; 

to contribute rights to land shares (units) in the statutory 

funds of companies. This set of prohibitions makes it 

possible to envisage different options for the develop-

ment of events after the lifting of the moratorium. Un-

doubtedly, everyone is interested in the development of 

the situation on the market for the sale of agricultural 

land, so we will consider ways to lift the moratorium.  

The moratorium in Ukraine has been in force for 

16 years. During this period, it was extended 9 times, 

the last time – on December 7, 2017. The moratorium 

covers 96% of agricultural land. Today, land does not 

belong to those who can cultivate it, and the transfer of 

land to efficient owners is blocked. The land should 

work and give a return, but in reality it will earn power 

not from a rural pensioner, but from a commodity pro-

ducer who has modern equipment, agrochemicals, and 

a sales network. The owner of the land will take care of 

its protection, inexhaustible use when he knows that the 

degradation of land will affect primarily a blow to his 

own pocket.  

Despite the legal ban, the moratorium does not ac-

tually curb sales, but outlaws the process, leading to the 

expansion of the shadow land market and the develop-

ment of corruption. The fact is that many peasants, in-

cluding the elderly, would gladly sell their own land 

shares. Since there is no legal land market in our coun-

try, they often agree to dubious proposals of smart peo-

ple. In this case, the land is sold very cheaply, almost 

for nothing [24].  
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The introduction of a moratorium in Ukraine has 

advantages and disadvantages. Disadvantages of ex-

tending the moratorium - blocked optimization of land 

tenure and land use, slowing down the process of cre-

ating competitive farms. In this regard, it is necessary 

to avoid the deterioration of technological conditions of 

land use due to cross-strips, the presence of small plots 

of other owners in the arrays of agricultural land. The 

main negative factor in banning the official circulation 

of certificates for the right to land share is the deterio-

ration of the investment attractiveness of the domestic 

agricultural economy, associated with increased invest-

ment risk. Mortgage lending to agriculture for the pe-

riod of the moratorium is impossible, because there are 

no guarantees for loan repayment. 

 In Ukraine, there are opposing views on the land 

market: from the creation of only the land lease market 

to the removal of any restrictions on the transfer of 

ownership / trade of land. It is widely believed that 

wealthy people will buy large tracts of agricultural land, 

which will lead to the formation of Latin American-

type latifundia with employees.  

Among the main reasons for the extension of the 

moratorium are:  

1. the lifting of the moratorium will lead to the pur-

chase of agricultural land by powerful financial groups 

and will form a monopoly position in the land market;  

2. peasants may be left without land, selling it for 

ransom for nothing;  

3. banks that have provided loans secured by land 

may take possession of mortgaged land plots on the 

right of transfer of ownership.  

The experience of the European Union, the United 

States, and Canada, where the official market for agri-

cultural land operates, shows that attempts to speculate 

on land have been stopped by legislative measures. In 

order to create civilized market relations in the agricul-

tural sector, it is necessary to clearly define the rules of 

land legislation, which will expand the rights of citizens 

to freely dispose of their property. World experience 

has shown that regulating the land market is much more 

effective than driving it into the shadows.  

Conclusions. Thus, the evolution of marketing as 

a system of management of various economic entities 

has contributed to its transformation into an effective 

and priority mechanism for achieving certain goals and 

objectives. Marketing has become a philosophy of busi-

ness management, as its principles are a priority when 

making management decisions. Given the importance 

of this organizational form of management in a market 

economy, the analysis and disclosure of the main char-

acteristics of the farm, understanding of its economic 

nature remains relevant. A comprehensive study of this 

form of management has become the basis for improv-

ing the management of marketing activities of farms.  

Also, domestic farmers need to be protected as 

much as possible from the purchase of land by agricul-

tural holdings. This will be possible when a new elite 

appears in the agrarian communities, which will be able 

to oppose the big landowners.  

The spread of marketing using a complex of mar-

keting in the activities of farms and active economic ac-

tivity, significantly increase their competitiveness. 

Such farms are able to make a significant contribution 

to solving food security, to fill the agricultural market 

with quality and variety of products. Therefore, the de-

velopment and support of farming in Ukraine is a pri-

ority, determines the main goals and activities in this 

area. We define the issue of food security as the third 

direction. After all, post-crisis agriculture continues to 

operate in difficult and contradictory conditions. Glob-

ally, there is an inequality between production and con-

sumption: over production in some countries becomes 

a counterbalance to hunger in others. That is why the 

problem of ensuring food security is extremely im-

portant in Ukraine, primarily through the provision of 

food to the population for the sake of stable socio-eco-

nomic development. 
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В Калининградской области с 1996 года функ-

ционирует режим Особой экономической зоны (да-

лее - ОЭЗ), положительное значение которого в со-

циально-экономическом развитии региона трудно 

переоценить. В соответствии с редакцией ФЗ №16 

от 10.01.2006 "Об Особой экономической зоне в 

Калининградской области и о внесении изменений 

в некоторые законодательные акты Российской Фе-

дерации" с 2016 года существенно изменились как 

условия, предъявляемые к резидента ОЭЗ, так и 

уровень преференций для них. 

В исследовании осуществляется оценка влия-

ния механизмов Особой экономической зоны на 

структурные пропорции развития экономики Кали-

нинградской области в период с 2016 по 2019 гг. как 

в отраслевом аспекте. 

Изначально с 1996 года режим ОЭЗ формиро-

вался под условия привлечения крупных инвесто-

ров [1,2,6]. Величина капитальных вложений начи-

налась со значения не менее 150 млн. руб. в течение 

трех лет с момента включения этих предприятий в 

реестр. Это ограничивало субъектам малого сред-

него бизнеса (далее - МСП) возможность использо-

вать механизмы ОЭЗ. Активная позиция бизнес-со-

общества региона привела к учету в законодатель-

стве данного обстоятельства. В частности, 
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минимальный пород инвестиций резидентами ОЭЗ 

для некоторых сфер деятельности был снижен с 

2016 года до 1 млн. руб., что привело к существен-

ному росту (на 129 из 253 всего) числа резидентов 

в период 2016-2019 гг. 

Также вышеуказанным законом с 2018 года 

для хозяйствующий субъектов, приобретающих 

статус резидентов ОЭЗ в Калининградской обла-

сти, были реализованы новые существенные префе-

ренции. По аналогии с уже существующими право-

выми режимами территорий опережающего разви-

тия были введены льготы, предусматривающие 

снижение тарифов по обязательным страховым 

взносам для резидентов. При этом это правило рас-

пространяется только для вновь создаваемых рези-

дентами рабочих мест. Это является эффективным 

механизмом стимулирования резидентов именно к 

созданию новых рабочих мест, что в рамках Стра-

тегии социально-экономического развития Кали-

нинградской области [3] декларируется одной из 

приоритетных задач. Для юридических лиц, вклю-

ченных в единый реестр резидентов ОЭЗ в Кали-

нинградской области, в период января 2018 года по 

декабрь 2022 года применяется тариф по страховым 

взносам 7,6% . Понижение страховых взносов огра-

ничено сроком до 2025 года. 

Анализ отраслевой структуры инвестиций ре-

зидентов ОЭЗ в экономику Калининградской обла-

сти показан в таблице 1. 

Таблица 1 

Отраслевая структура инвестиций резидентами ОЭЗ в Калининградской области. 

Номер 

п/п 

Отрасль реализации инвести-

ционного проекта 

Количество ре-

зидентов ОЭЗ, 

ед. 

Заявленный объем 

инвестиций, млн 

руб. 

Количество создава-

емых новых рабочих 

мест, ед. 

1 
Производство пищевых про-

дуктов 
32 14963.2 5601 

2 
Растениеводство и животно-

водство, охота 
9 7935.1 1278 

3 
Деятельность по операциям с 

недвижимым имуществом 
6 4586.3 232 

4 
Добыча полезных ископае-

мых 
1 4018.0 1687 

5 
Деятельность в сфере транс-

порта и логистики 
11 3058.2 1760 

6 
Обеспечение электрической 

энергией, газом и паром 
1 1986.0 26 

7 
Производство металлургиче-

ское 
8 1841.9 753 

8 
Производство транспортных 

средств и комплектующих 
5 1212.8 683 

9 
Деятельность в области 

спорта, отдыха и развлечений 
1 900.0 138 

10 
Строительство и строитель-

ные материалы 
6 818.9 596 

11 
Производство электриче-

ского оборудования 
4 577.2 676 

12 

Производство бумажных из-

делий хозяйственно-быто-

вого назначения 

5 517.4 336 

13 Рыболовство и рыбоводство 1 414.6 25 

14 

Производство прочей неме-

таллической минеральной 

продукции 

3 354.6 298 

15 

Производство компьютеров, 

электронных и оптических 

изделий 

4 343.9 432 

16 
Производство текстильных 

изделий 
3 318.4 98 

17 
Разработка компьютерного 

программного обеспечения 
21 279.1 993 

18 

Производство топливных 

гранул из отходов деревооб-

работки 

2 150.1 249 

19 

Производству оборудования 

и мебели для торговли и логи-

стики 

1 127.9 97 
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20 
Деятельность в области здра-

воохранения 
3 85.8 99 

21 

Производство химических 

веществ и химических про-

дуктов 

1 55.1 16 

22 
Производство резиновых и 

пластмассовых изделий 
1 53.6 95 

 Общий итог 129 44598.4 16377 

 

Следует отметить, что 70% от общей суммы 

инвестиций в исследуемом периоде (31502 млн. 

руб.) были направлены только в 4 отрасли регио-

нальной экономики: производство пищевых про-

дуктов, растениеводство и животноводство, охота, 

деятельность по операциям с недвижимым имуще-

ством, добыча полезных ископаемых. В этих же от-

раслях зарегистрировано 37% (48 предприятий) от 

общего количество резидентов. Это указывает на 

наличие у инвесторов конкретных приоритетных 

отраслей, в которых использование режима особой 

экономической зоны считается предпочтительным. 

Наиболее приоритетной из 22-х рассматривае-

мых отраслей является сфера производства пище-

вых продуктов. В этой сфере сумма инвестиций от 

общей величины составляет 33% (14963 млн.руб.) и 

сосредоточено более 24% резидентов. Данная тен-

денция сохраняется во всем периоде существова-

ния режима особой экономической зоны с 1996 

года. Отметим, что исторически с 60-тых годов в 

регионе в сфере производства пищевых продуктов 

существовала развитая система переработки только 

рыбного сырья, а иные направления (переработка 

мяса КРС, птицы и т.д.) сформировались с 90-ых го-

дов, и это формирование было обусловлено именно 

появлением преференций в данной сфере в рамках 

законодательства ОЭЗ. 

Инвестирование резидентами ОЭЗ в растение-

водство и животноводство связано с общим расши-

рением сельскохозяйственного производства в Ка-

лининградской области в последние несколько лет. 

По данным Росстата РФ [4] доля инвестиций в ос-

новные средства в сельское хозяйство, лесное хо-

зяйство, охоту, Рыболовство и рыбоводство в об-

щей их величине в период 2016-2020 годы 

неуклонно возрастала и составляла 3,4, 7 и 8 %, со-

ответственно. 

Третья по величине инвестиций сфера - дея-

тельность по операциям с недвижимым имуще-

ством, представлена в регионе шестью резидентами 

в туристско-рекреационной сфере, сфере гостинич-

ных услуг и сфере строительства и эксплуатации 

многофункциональных торговых центров. Данное 

направление в РФ в последние десять лет имеет су-

щественное развитие. 

Единственный инвестор в сфере добычи полез-

ных ископаемых представлен крупнейшем в реги-

оне проектом ГК "К-Поташ Сервис", осуществляю-

щим строительство и эксплуатацию Нивенского 

горно-обогатительного комбината по добыче и пе-

реработке калийно-магниевых солей. Доля заявлен-

ных инвестиций в этом проекте составляет 9% 

(4018 млн. руб.) от всей суммы инвестиций рези-

дентами ОЭЗ за период 2016-2019 гг. С 2000 года 

это единственный проект в регионе в сфере добычи 

полезных ископаемых. 

Отдельного вопроса заслуживает оценка вели-

чины создаваемых новых рабочих мест в этих че-

тырех лидирующих по заявленным инвестициям 

сферах. На них приходится 53% (8798 рабочих 

мест) от всего количества вновь создаваемых рабо-

чих мест, но в сфере деятельность по операциям с 

недвижимым имуществом эта величина очень не-

значительна (232 рабочих места). Данные цифры 

обусловлены отсутствием к резидентам обязатель-

ных требований в современной нормативной базе 

ОЭЗ формировать новые рабочие места, что явля-

ется, на наш взгляд, существенным недостатком в 

настоящих условиях функционирования ОЭЗ. 

Кроме того, применительно к данным таблицы 1 за-

явленная величина создания 232 рабочих мест ше-

стью резидентами ОЭЗ в сфере туристско-рекреа-

ционных, гостиничных услуг и строительства и экс-

плуатации многофункциональных торговых 

центров за 4 года при объеме инвестиций 8 млрд. 

руб. представляется сомнительной. 

В целом, анализируя данные таблицы 1 в ас-

пекте количества вновь создаваемых рабочих мест, 

хотелось бы отметить наличие явно выраженной за-

висимости возрастания их количества как от заяв-

ленного объема инвестиций, так и от количества ре-

зидентов по отраслям. В случае внесения в законо-

дательство ОЭЗ обязательных требований к 

резидентах формировать новые рабочие места или 

иного стимулирующего к их формированию меха-

низма, удалось бы существенно повысить актив-

ность резидентов ОЭЗ именно в расширении новых 

производственных процессов и создании новых ра-

бочих мест. 

Таким образом, анализ отраслевой структуры 

инвестиций резидентами ОЭЗ показывает явные не-

равномерности во влиянии механизмов ОЭЗ на раз-

витие отраслей региона. Градация минимального 

порога инвестирования на четыре сегмента, опреде-

ленных в законе о ОЭЗ [2], как показывают резуль-

таты анализа, не способствует сглаживанию этой 

неравномерности. В частности, минимальный по-

рог определяется как: 

 от 1 млн. рублей - в области разработки 

компьютерных технологий и создания программ-

ного обеспечения, оказания консультационных 

услуг в указанной области и других сопутствую-

щих услуг, в области информационных технологий, 

научных исследований и разработок; 

 от 10 млн. рублей - в области здравоохра-

нения; 
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 от 50 млн. рублей - в области туристско-ре-

креационной деятельности, по созданию обрабаты-

вающего производства, а также в области рыболов-

ства, рыбоводства, сельского хозяйства; 

 от 150 млн. рублей – другие виды деятель-

ности. 

При этом в сферы, получившие приоритет по 

данному критерию (разработка компьютерных тех-

нологий и создание программного обеспечения и 

область здравоохранения), занимают 17 и 20 места 

по объему инвестиций резидентами ОЭЗ. 

К сожалению, в настоящий момент не суще-

ствует иных нормативных механизмов стимулиро-

вания резидентов ОЭЗ в Калининградской области 

инвестировать в те сегменты региональной эконо-

мики, развитие которых является приоритетным в 

рамках Стратегии социально-экономического раз-

вития Калининградской области.[3] 

Таким образом, в результате анализа влияния 

механизмов Особой экономической зоны на струк-

турные пропорции развития экономики Калинин-

градской области в период с 2016 по 2019 гг. можно 

сделать следующие выводы: 

1. Более 70% от общей суммы инвестиций в ис-

следуемом периоде были направлены только в 4 от-

расли региональной экономики, в которых зареги-

стрировано 37% от общего количество резидентов. 

Это указывает на наличие у инвесторов конкретных 

приоритетных отраслей, в которых использование 

режима особой экономической зоны считается бо-

лее предпочтительным. 

2. Присутствует явно выраженная зависимость 

возрастания количества вновь созданных рабочих 

мест как от заявленного объема инвестиций, так и 

от количества резидентов по отраслям. В случае 

внесения в законодательство ОЭЗ обязательных 

требований к резидентах формировать новые рабо-

чие места или иного стимулирующего к их форми-

рованию механизма удалось бы существенно повы-

сить активность резидентов ОЭЗ именно в расши-

рении новых производственных процессов и 

созданию новых рабочих мест. 

3. Отсутствует система стимулирования рези-

дентов ОЭЗ в Калининградской области инвестиро-

вать в те сегменты региональной экономики, разви-

тие которых является приоритетным в рамках Стра-

тегии социально-экономического развития 

Калининградской области. 

На основе проведенного анализа cследует при-

знать положительное влияние существующих ме-

ханизмов Особой экономической зоны в Калинин-

градской области на развитие ряда ключевых отрас-

лей региона. При этом в нормативной базе ОЭЗ 

следует предусмотреть дополнительные элементы 

стимулирующие хозяйствующих субъектов инве-

стировать именно в те сегменты региональной эко-

номики, развитие которых является приоритетным 

в рамках Стратегии социально-экономического 

развития Калининградской области. 
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Анотація.  
В даній статі проведено оцінку становлення сімейного фермерства як особливого господарського 

укладу господарських формувань в аграрному секторі економіки України. Проведене дослідження дозво-

лило оцінити вплив та розвиток сімейного фермерства в контексті реалізації цілей сталого розвитку. 

Abstract. 

 This article assesses the formation of family farming as a special economic structure of economic formations 

in the agricultural sector of Ukraine's economy. The study allowed us to assess the impact and development of 

family farming in the context of achieving sustainable development goals. 
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В Україні, враховуючи менталітет селян і 

структуру поселенської мережі, сімейні фермерські 

господарства необхідно розглядати як чинник збе-

реження суспільної значимості села та об’єкт 

соціально-економічної політики загальнонаціо-

нального рівня, традиційне селянське подвір’я, яке 

здійснює господарську діяльність з товарного виро-

бництва тваринницької та іншої сільськогоспо-

дарської продукції. Залежно від кон’юнктури про-

довольчих ринків, а також наявних у ОСГ земель-

них і капітальних ресурсів, навиків та планів 

розвитку, сімейні фермерські господарства можуть 

спеціалізуватися на виробництві молока, ялови-

чини, свинини, баранини, яєць, вирощуванні птиці, 

кролів тощо. Розвивати різні галузі тваринництва 

[1]. 

Сімейне фермерське господарство на сьогодні 

визначене як форма підприємницької діяльності, 

що залежно від площі використовуваної землі та 

обсягу реалізованої продукції, діє як зі створенням, 

так і без створення юридичної особи членами ОСГ 

з метою організації товарного виробництва та задо-

волення особистих потреб. Вироблена й перероб-

лена продукція є власністю сімейної ферми. 

Підприємницькі форми сімейної ферми покликані 

підвищити мотивацію селян до набуття ними ста-

тусу офіційних учасників легальних ринків про-

дукції та кредитних ресурсів, одержувачів держав-

ної підтримки сільськогосподарських товаровироб-

ників, активних учасників програм розвитку 

сільських територій тощо [1]. 

В питанні організаційно-ідентифікації фермер-

ських господарства в Україні потрібно вести мову 

про мікро- і малі господарства; фермерські кла-

сичні, які набули певної динаміки розвитку протя-

гом більше як двох десятиліть та особистих селян-

ських господарств як не формалізованих в механізм 

господарювання,  які потенційно можуть трансфор-

муватися в  сімейні фермерські господарства, здат-

ного за певних умов, забезпечити ефективний ро-

звиток сільських територій  (рис. 1). 
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Рисунок 1 – Становлення сімейного фермерства як особливого господарського укладу господарських 

формувань в аграрному секторі економіки України 

 

Джерело: систематизовано авторами відповідно до неофіційних та офіційних даних 

 

Проте незважаючи на неофіційні дані, на 

сьогодні як можна побачити із табл. 1, в Україні 

формальну реєстрацію  як «сімейна ферма» чи 

«сімейне фермерське господарство» пройшла не-

значна їх кількість. 

 

Таблиця - 1  

Розподіл зареєстрованих сімейних фермерських господарств у розрізі по регіонах станом на 2020 

рік 

Область Повне найменування юридичної особи 

Вінницька Фермерське господарство «Сімейна ферма» 

Донецька 
Фермерське господарство «Сімейне фермерське господарство «Ковальови» 

Фермерське господарство «Сімейне підприємство «Улибка» 

Житомирська Сімейне фермерське господарство «Берізка» 

Закарпатська 

Фермерське господарство «Сімейне фермерське господарство «Ріверсеіл» 

Фермерське господарство «Сімейне фермерське господарство «Закагротранс» 

Фермерське господарство «Сімейне фермерське господарство «Коптар» 

Фермерське господарство «М і М Сімейна ферма» 

Фермерське господарство «Сімейне фермерське господарство «Агрофрут Закар-

паття» 

Фермерське господарство «Сімейне фермерське господарство «Фазенда Торі» 

Фермерське господарство «Сімейне фермерське господарство «Срібна земля» 

Фермерське господарство «Сімейне фермерське господарство «Рибачок» 

Фермерське господарство «Сімейне фермерське господарство «Арніка» 

Запорізька 
Фермерське господарство «Сімейне фермерське господарство «Колос» 

Сімейне фермерське господарство «Комарових» 

Київська 
Сімейне фермерське господарство «Фазенда СС» 

Сімейне фермерське господарство «Красивий сад» 

Кіровоградська Фермерське господарство «Сімейне Куколівське» 

Львівська 
Сімейне фермерське господарство «Медова ягода» 

Сімейне фермерське господарство «Куб» 
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Продовження таблиці 1 

Миколаївська Фермерське господарство «Сімейне фермерське господарство «Раф-агро» 

  

Полтавська 

Фермерське господарство «Сімейне фермерське господарство «Міцеля» 

Фермерське господарство «Сімейне фермерське господарство «Бабичівське» 

Сімейне фермерське господарство «Соляна» 

Сімейне фермерське господарство «Нерта» 

Сімейне фермерське господарство «Леся» 

Сімейне фермерське господарство «Горіховий рай» 

Сімейне фермерське господарство «Агро-Іванись» 

Сімейне фермерське господарство «Агріколе» 

  

Рівненська 

Фермерське господарство «Сімейне фермерське господарство «Лиска» 

Фермерське господарство «Сімейна молочна ферма «Юнікасоль» 

  

Сумська 

Сімейне фермерське господарство «Зелена діброва» 

Сімейне фермерське господарство «Діброва» 

Харківська Фермерське господарство «Надія 92» 

Херcонська 
Фермерське господарство «Сімейне фермерське господарство «Долина здоров’я» 

Фермерське господарство «Сімейна ферма «Тертичні» 

Хмельницька Сімейне фермерське господарство «Відродження 2019» 

Чернівецька Сімейне фермерське господарство «Равлик Буковини» 

Чернігівська Фермерське господарство «Сімейне фермерське господарство «Прищепа» 

Джерело: Дані Міністерства юстиції України [2]. 
 

При відкритті ринку землі агропромисловий 
комплекс зможе продемонструвати значне зрос-
тання, а до 2024-го року в Україні може бути ство-
рено до 10 тисяч сімейних ферм вважає заступник 
міністра розвитку економіки, торгівлі й сільського 
господарства України Тарас Висоцький [3]. 

Михайло Корилкевич президент «Української 
кооперативної федерації» в свою чергу прогнозує, 
що до 2027 р. в Україні може з'явитися 5 тис. нових 
сімейних молочних ферм, які в цілому додадуть 12 
млрд грн до ВВП країни. За його словами, наразі 
федерація впроваджує проект з розвитку сімейних 
молочних ферм, на який отримала 1 млрд грн 
фінансування за Програмою розвитку ООН 
(ПРООН) [4], констатуючи, що відкрито вже 48 
сімейних молочних ферм і подано ще близько 400 

заявок на відкриття сімейних молочних ферм, для 
реалізації яких необхідні інвестиції у розмірі 600 
млн доларів. Проект підтримки сімейних молочних 
ферм від «Української кооперативної федерації» 
впроваджується на території чотирьох областей – 
це Рівненська, Волинська, Хмельницька і Тер-
нопільська області, а в планах – поширити проект 
на всю Україну [4]. 

Найбільш суб’єктивною передумовою, в су-
часному орієнтирі та чисельності створення і ро-
звитку сімейних фермерських господарств, є на-
явність у господарствах великої рогатої худоби яка 
і спродукувала розвиток значної кількості  сімей-
них молочних ферм. Розподіл по область яких наве-
дено у табл. 2.  

Таблиця - 2  
Розподіл сімейних молочних ферм по регіонах 

Область Назва СМФ Дата відкриття Кількість ВРХ 

Х
м

ел
ь
н

и
ц

ь
к
а 

о
б

л
ас

ть
 

СМФ ЛюдМілка 28.12.2019  

СМФ Молочар 31.10.2019 14 

СМФ Молочна перлина 11.10.2019 16 

СМФ Молочні ріки 31.07.2019 22 

СМФ Лісова пісня 19.09.2018 11 

СМФ Молочна імперія 31.05.2019. 20 

СМФ Самоцвіт 29.11.2018 36 

СМФ Світанок 19.09.2018. 16 

СМФ «Щаслива родина» 05.06.2020 14 

СМФ «Ласунка» 11.07.2020 10 

СМФ «РуТа» 30.06.2020 18 

СМФ «У Бойків» 12.06.2020 17 

СМФ «Весела корівка» 02.06.2020 20 

СМФ «Сімейна ферма Ліпських» 12.04.2020 11 

СМФ «Молочна нива» 12.04.2020 11 

СМФ «Любисток» 01.04.2020 14 

СМФ «Зелена долина» 01.04.2020 16 
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Продовження таблиці 2 

Р
ів

н
е
н

сь
к
а 

о
б

л
ас

ть
 

 

СМФ Відродження 29.11.2017р. 10 

ФГ Родина плюс 27.11.2019 33 

СМФ Молочна Хатка 06.09.2019 20 

ФГ Митрофан 25.05.2018 30 

СМФ Молочний край 14.12.2018р. 26 

СМФ Молочний шлях 13.09.2018р. 15 

СМФ Надія 08.10.2018р. 22 

СМФ Пролісок 16.07.2018р. 10 

СМФ Шедевр 12.07.2019 11 

СМФ «Молочна рив’єра» 08.07.2020 10 

СМФ «Молочна альтернатива» 29.07.2020 15 

СМФ «Familymilk» 30.06.2020 22 

ФГ «Дуліби» 30.06.2020 11 

СМФ «Юнікасоль» 18.03.2020 29 

В
о

л
и

н
сь

к
а 

о
б

л
ас

ть
 

 

СМФ Молочне Диво 27.12.2019  

СМФ Молочна долина 25.10.2019 16 

СМФ Стара хата 25.10.2019 26 

СМФ «ГАНСТЕР+» 31.07.2020 18 

СМФ «Біле золото» 17.04.2020 23 

СМФ «Молочна веселка» 30.06.2020 15 

СМФ «Молочні озера» 31.07.2020 7 

СМФ «Молочна хмаринка» 30.06.2020 17 

СМФ «Молочна мрія» 31.05.2020 18 

Т
ер

-

н
о

п
іл

ь
сь

к
а 

о
б

-

л
ас

ть
 

 

СМФ Агромілк 24.10.2019 30 

СМФ Молочний двір 15.10.2019 15 

СМФ «Поділля Еко Мілк» 05.06.2020 18 

Джерело: дані сайту [5]. 
 
Власне на зазначене, і зроблено акцент при 

оцінці соціально-економічної орієнтованості сімей-
них ферм. З метою розуміння соціально-економічної 
значущості організації виробництва молока у сімей-
них фермах визначено основні техніко-економічні 
критерії формування таких ферм за чотирма 
варіантами та двома умовами.   

Перший варіант: сімейна ферма на 2 корови, 
умова перша – молочна продуктивність корів не 
менше 4500 кг на рік, така кількість корів забезпе-
чить рівень гарантованого прибутку у сумі 99,5 тис 
грн/рік; умова друга –  молочна продуктивність 
корів не менше 6500 кг на рік, така кількість корів 
забезпечить рівень гарантованого прибутку у сумі 
147,3 тис грн/рік; за умови що реалізація молока 
відбуватиметься за цінами, які наближені до 
роздрібних (реалізація на ринку) – 16 грн.  

Другий варіант: сімейна ферма на 5 корів, 
умови та вартість реалізації молока ті ж що і в пер-
шому, зазначена кількість корів для першої умови за-
безпечує рівень гарантованого прибутку у сумі 246,8 
тис. грн/рік, для другої – 359,9 тис. грн/рік. 

Третій варіант: сімейна ферма на 10 корів, однак 
реалізація молока відбуватиметься по середній 
оптовій ціні реалізації молока вищого ґатунку 9,6 
грн, що при досягненні аналогічних, як у першому 
варіанті, надоїв на корову, дозволить досягнути суми 
гарантованого прибутку для першої умови –  209,3, 
для другої – 302,3 тис. грн., рік. 

Четвертий  варіант: сімейна ферма на 20 корів, 
реалізація молока відбуватиметься по середній 

оптовій ціні реалізації молока вищого ґатунку 9,6 
грн, що при досягненні аналогічних, як у першому 
варіанті, надоїв на корову, дозволить досягнути суми 
гарантованого прибутку для першої умови –  418,5, 
для другої – 604,5 тис. грн., рік. 

Реалізація другого та третього варіантів сімей-
них ферм, на наш погляд успішно розвиватиметься 
на будь-яких сегментах ринку, де є потреба в опто-
вих поставках якісної молочної продукції. 

Прогнозну ефективність організації сімейної 
молочної ферми та її соціально-економічна спрямо-
ваність за основними позиціями показана у табл. 3. 

Найбільш економічно привабливим, як вже за-
значалося раніше є розвиток сімейних ферм на базі 
господарств населення чи ОСГ, які уже утримують 
певну кількість корів та володіють необхідними ма-
теріально-технічними ресурсами. Створення таких 
сімейних ферм відноситься до найбільш простіших 
серед визначених варіантів, та характеризується 
швидкою окупністю, оскільки додаткова державна 
підтримка через компенсацію ЄСВ та виплат на одну 
голову ВРХ. 

Не менш сприятливим чинником розвитку 
сімейних ферм з є відносно низький коефіцієнт по-
даткового навантаження, який становить від 0,1–0,9 
протягом 10 років. Найнижче значення коефіцієнта 
становитиме у перший рік роботи ферми, врахову-
ючи наявність державної компенсації сплати 90% 
ЄСВ 
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Податковий тиск поступово збільшувати-

меться із зниженням компенсацій ЄСВ на 10% що-

річно. Спрощена система оподаткування, фермам з 

виробництва молока, надає можливість сплачувати 

загалом у двічі меншу суму податків, у розрахунку 

на одиницю вартості реалізованої продукції, порів-

няно з сільськогосподарськими підприємствами 

юридичними особами, які знаходяться на загальній 

системі оподаткування. 

Наведемо показники соціально-економічної 

ефективності розвитку сімейного фермерського го-

сподарства як для економіки України, так і громад, 

з урахуванням інституційно-правових та фінан-

сово-економічних передумов їх функціонування 

(табл. 4). 

Таблиця – 4 

Економічний потенціал трансформації ОСГ у сімейні фермерські господарства як напряму ре-

алізації цілей сталого розвитку України * 

Площа 

землі в ко-

рис-ту-

ванні,  

га 

Прогноз 

транс-

формації, 

тис. од. 

Надходження до бюджету, 

млн грн 

Прогноз 

транс-

фор-

мації, 

тис. од. 

Надходження до бюджету, 

млн грн 

місцевого 
держав-

ного 
усього місцевого 

держав-

ного 
усього 

2019 2020 

2,1–5,0 186 89,4 182,47 271,9 191 91,5 0,4 9,9 

5,1–20,0 7 22,8 6,8 29,6 7 22,8 0,01 22,8 

Разом 192 112,2 189,2 301,5 198 114,3 0,4 114,7 

 2021 2022 

2,1–5,0 196 94,2 578,8 673,0 208 99,6 817,4 91,7 

5,1–20,0 7 22,8 21,5 44,3 8 26,4 30,4 56,8 

Разом 203 117,0 600,3 717,4 215 126,0 847,9 973,9 

 2023 2024 

2,1–5,0 212 102,0 1040,7 1142,7 220 105,6 1294,5 1400,0 

5,1–20,0 8 26,4 38,7 65,1 8 26,4 481,9 74,6 

Разом 219 128,4 1079,5 1207,9 227 13,2 1342,7 1474,7 

 2025 2026 

2,1–5,0 231 111,3 1590,0 1701,4 237 113,7 1862,9 1976,6 

5,1–20,0 9 29,7 59,1 88,9 9 29,7 69,3 99,1 

Разом 239 141,0 1649,2 1790,3 245 143,4 1932,2 2075,6 

 2027 2028 

2,1–5,0 256 123,0 2266,8 2389,8 279 134,1 2746,8 2880,9 

5,1–20,0 10 33,0 84,4 117,4 10 33,0 102,3 135,3 

Разом 265 156,0 2351,1 2507,2 289 167,1 2849,0 3016,2 

Джерело: [1, 6, 7] 

 

Наведена дані свідчать, що сімейні фермерські 

господарства є позитивним індикатором як еко-

номічного піднесення сільських територій, так і 

власне підвищення як зайнятості так і дохідності 

селян. 

У результаті дослідження процесу станов-

лення сімейних фермерських господарств та їх ролі 

в досягненні цілей сталого розвитку нашої держави 

необхідною умовою є розробка загальних науково-

методичних підходів до забезпечення їх упро-

вадження в ринкове середовище господарювання, а 

також механізму їх підтримки. Важливим завдан-

ням є також удосконалення системи національної 

статистики, збору інформації щодо розвитку сімей-

ного фермерства в Україні, здійснення моніторингу 

цього процесу.  

Вважаємо, що сімейне фермерське господар-

ство є діяльністю направленою першочергово на  

забезпечення задоволення власних потреб сім’ї, 

опосередковане мотивацією отримати прибуток, за 

своєю природою і класичним представленням є 

ринковим інститутом, дією якого опосередко-

вується суспільним прогресом, системним, постій-

ним підвищенням рівня власне валового вироб-

ництва аграрної продукції та відповідного рівня 

продовольчого забезпечення.  

Сімейне фермерство має перспективу як 

форма зайнятості населення, особливий спосіб ви-

робництва сільськогосподарської продукції і про-

довольства, а також сукупність структур 

провідників процесу збереження національної іден-

тичності українського села. 

Для активізації розвитку сімейних ферм, по-

трібна державна підтримка і зміни (рис. 2). 

Окрім організаційно-правового формування 

сімейних ферм, назріла проблема розкриття сутно-

стей та механізму організаційно-економічного за-

безпечення та наявність відомостей про порядок 

створення та отримання державної підтримки для 

початківців-фермерів, фермерських господарств, 

сімейних ферм, спрощеної системи оподаткування 

сімейних фермерських господарств, та механізм 

субсидування їх діяльності, обґрунтування засад і 

визначення поняття «сімейне фермерське господар-

ство». 
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Також потребує наведення організаційних й техно-

логічних особливостей функціонування, визна-

чення потреб у земельних, матеріально-технічних, 

фінансових і кадрових ресурсах для створення 

сімейного фермерського господарства. 

 

Напрями Складові механізму 

Зайнятість  Розроблення і реалізація державних програм підтримки зайнятих у 

сімейному фермерському господарстві 

Активізація підприємницької 

ініціативи 

Створення додаткових можливостей  для започаткування аграрного 

бізнесу у формі сімейного фермерського господарства 

Соціальні мотивації і 

відповідальність 

Інституційне і соціально-економічне сприяння розвитку села як аре-

алу збереження національної ідентичності 

Економічний добробут Системна підтримка становлення середнього класу на селі 

Стимули до сталого ро-

звитку 

Пропаганда засад бережливого, відтворювального господарювання 

Продовольча безпека Підтримка виробників нішевих, малопоширених агропродуктів 

Екологічність  Стимулювання екологічного, «зеленого» виробництва 

Власність  Забезпечення гарантій захисту права власності на аграрні активи 

Фінанси та оподаткування Запровадження інструментів  фіскального стимулювання підприєм-

ницької трансформації високотоварних господарств населення  

Пріоритетність політики врахування Компонентів Глобального плану дій десятиліття сімейних 

фермерських господарств організації об'єднаних націй 2019 - 2028 

Рисунок 2 – Напрями і складові державної політики сприяння розвитку сімейного фермерства 

Джерело: сформовано авторами  

 

Також потребує наведення організаційних й 

технологічних особливостей функціонування, 

визначення потреб у земельних, матеріально-тех-

нічних, фінансових і кадрових ресурсах для ство-

рення сімейного фермерського господарства. Вини-

кає потреба в розрахунках ефективності реалізації 

інвестиційних проектів, визначити шляхи й ме-

ханізми державної підтримки розвитку сімейних 

фермерських господарств в Україні. Пропозиції 

щодо форм і напрямів розвитку сімейних фермер-

ських на сьогодні є проекцією розвитку науково-

методичного дискурсу з означеної проблеми.  

Потенціал вітчизняного сімейного фермерства 

складає близько мільйона господарств. Розроблені 

рекомендації щодо створення сімейних ферм на ос-

нові визначеного алгоритму та варіантів дій на кож-

ному етапі. Реалізація зазначених пропозицій та ре-

комендацій прискорить розвиток сімейного фер-

мерства в Україні, а відтак і досягнення Цілей 

Сталого Розвитку 2030» 
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