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PRIORITY AREAS OF SCIENTIFIC PROVISION OF INCREASING THE PERFORMANCE OF
STRATEGIC PLANNING

Annomauus.

B cmamuve paccmompenvl npO6]Z€‘MHbl€ B80NPOCHL NpUOpUmMemHsblx HanpaefzeHmZ HAYy4YHo20 obecneuenus no-
8blULeHUsl pe3yibmamueHocmu cmpamecudecKoco niaanuposarHus.

Memooonozcus: Hpu Hanucanuu cmamvi OblIU NPUMEHEHblL CUCMEMHO-CMPYKMYPHblIE, KOHKPEMHO-COYUON0-
cudecKkue, UCmopuKko-npaeoesvle, CpaeHUmMeNIbHO-9KOHOMUYecKue, cmamucmudeckue Memoobl pa60mbl.

Annotation.

The article deals with the problematic issues of priority directions of scientific support for increasing the
effectiveness of strategic planning.

Methodology: When writing the article, system-structural, specific-sociological, historical-legal, compara-
tive-economic, statistical methods of work were applied.

Knrouesvie cnosa: HayiyHoe 06ecneueHue, cmpamezuveckoe nianuposanue, COyualbHO-39KOHoOMU4YecKkoe pas-
sumue, KazaxcmaHcKasa 9KOHOMUKA, HAYKOEeMKOCmb
Keywords: scientific support, strategic planning, socio-economic development, Kazakhstani economy, sci-

ence intensity

CucteMa rocyIapCTBEHHOIO CTPAaTEerHYeCKOro
miaHupoBanus B KasaxcTaHe HaxomuTCsi B CTaguM
(opmupoBaHus, oHa oOecriedyeHa JIMIIbL OCHOBHBIMHU
HOPMAaTHBHBIMH IIPaBOBBIMH aKTaMH, pa3paboTaH-
HBIMU U BBEJIEHHBIMH B MPAKTHKY IOCYJapCTBEHHOIO
ynpaBineHus. CocrostHue neiictByromeit Cucremsl
I'CII onieneHo HamMU, KaKk HEYJOBIETBOPUTENBHOE, TaK
KaK JI0 CUX IIOp HE CO3/laHa €JuHasi METOJ0JIOTUs roc-
YAAPCTBEHHOIO IUIAHUPOBAHUS, IIJIOXO HAJIAXKECHA aHa-
JUTHYECKas, MeToguuecKasi paboTa 1 KOHTPOJIb 3a pa3-
paboTkoOll M peanuzanuell CTpATETUYECKUX IIJIaHOB.
Jlnis B 2020 rogy akueHT HOPMAaTUBHO-IIPABOBOTO U
Hay4YHO-METOJUUYECKOTO COMNPOBOXKIEHHUS CUCTEMBI
roCyJapCTBEHHOTO CTPATErMYECKOro IUIAHUPOBAHUS
KaK MEXaHH3Ma TOCYJApCTBEHHOTO YIPABIEHHS CTajl
CMellaThcs B CTOPOHY (DOPMHPOBAHUS M BHEAPEHUS
YHUGHUIMPOBAHHBIX AJITOPUTMOB aHaJIW3a MaccuBa
CBEJICHUI, COIEPKAIIUXCS B IOKYMEHTAX CTpaTeruyue-
CKOT'O IUIAaHUPOBAHMUS, LIMPOKOTO MCIIOJIb30BAHUS MO-
JISITNPOBAHMS TUHAMHKH CIIOKHBIX COI[HABHO-IKOHO-
MHYECKHX CHCTEM, COOTBETCTBYIOIIUX METOIHK
OLICHKH COCTOSIHUSI OTpaciiedl 3KOHOMUKU U COLUAJIb-
HBIX cep, OlleHKH 3(HEKTUBHOCTH AEATEIBHOCTH Op-
TaHOB BJIACTH U IMPHUHATHUS YNPABIECHUYECKUX PELICHUN
M0 BBIOOPY ONTHUMAIBHBIX CIEHAPUEB Pa3BUTHS, IIpe-
OJI0JICHHS BBISBICHHBIX BHEIIHUX U BHYTPEHHUX PHUC-
KOB U YIpO3.

B 3T0i1 cBsI3M mpencTaBisieTcs nenecoo0pa3HbIM
OIIPEAEIINTh HAPaBJICHNS! HAYYHOTO 00ecrieueH s o-
BBIILIEHHS PE3YIbTaTUBHOCTH CTPATErHYECKOrO MIIaHH-
POBaHUA 10 CIEAYIOIUM IPHOPUTETAM.

Ilpuopumem I — NOBBICUTh HAYKOEMKOCTb Ka3ax-
CTaHCKOM 9KOHOMMKH.

Bo Bcex pa3BHUTHIX CTpaHaX MHpa CErOJHs Ipo-
CJIeKMBAETCS] YCTOHUMBas TCHACHINSA K PACUIMPEHUIO
MacmTaboB pocTa HAyKOEMKOTO IPOM3BOJCTBA.
Hayxoemkue mpon3BoACTBa — 3TO TPYIIIA IPOU3BOICTB
C BBICOKMMH aOCOJIOTHBIMH M OTHOCHUTENIFHBIMHU (IO
OTHOIIEHMIO K OOIMNM M3Aep>KKaM IPOU3BOJICTBA) 3a-
tparamu Ha HUOKP. K HaykoemKkum oTpacisiM OTHO-
cATCSl CyOBEKTHl PHIHKA IPOMBIIIIEHHON MPOIYKIUH
IATOrO M IIECTOr0 TEXHOJIOTMYECKUX YKiamoB [1].
«KiroueBbiMu (axkTopamMn» (GpoOpMHUpOBaHHS sapa Iisi-
TOTO YKIaAa SBISIOTCS PE3yIbTaThl JAEATENbHOCTU
9EKTPOHHOH IPOMBIINUIEHHOCTH, POOOTOCTPOCHHE,
TEJIEKOMMYHHKAIIUK U IIp.; MECTOT0 — HaHOTEXHOJIO-
THH, TeHHas! HHKEHEPHs, TPON3BOJICTBO aBUAI[HOHHOMN
U KOCMUYECKOU TEXHUKH.

Crioco6aMy TOBBIMIEHUS HAYKOEMKOCTH OTede-
CTBEHHOM 3KOHOMMKHM MOTYT SIBIISITbCS: yBEJIUYEHUE
3arpat Ha HUOKP 13 010/)KeTHBIX UCTOYHHUKOB U 3a-
TpaT B OOIIMX 3aTparax MPEANpHUATHH HA MPOHM3BOJ-
CTBO MPOAYKIMH, HO HapsiAy C 3TUM, paliOHAIU3alHs
UCIIONIb30BaHMs OIOKETHBIX CPEJICTB, OOJIee TIATEeNb-
Hast skcrieptuza u otbop HUOKP; nanorosoe crumy-
JIMPOBAHNME MHHOBAaLMOHHBIX NPEANPHUATHN, HAYYHBIX
OpraHM3anuii M BY30B; IOBBIICHNEC KBaTH(UKAINU
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kaapoB. OMHUM W3 HETAaTUBHBIX MOMEHTOB IIpH (Gop-
MHUpPOBaHWW WHHOBAIIMOHHOTO THMA pa3BuTus Kazax-
CTaHa SIBISIETCS OTCYTCTBHE €JMHOO00Pa3nsi B CHCTEME
MOHHUTOPHHIA pPEalIbHBIX PE3YJbTaToOB AEATEIHHOCTH
9JIEMEHTOB WHHOBAI[MOHHOW WH(PAaCTPyKTypHl, Ipe-
ISTCTBYIOIIEE OCYIIECTBILTE aHaIN3 AU PY3UH HHHO-
BallUil B 5KOHOMHUKY BHYTPH CTPaHBI, TaK U C TIO3UIIUU
MEKCTPAHOBBIX COTIOCTABJICHHH M OILIEHKH KOHKYPEH-
TOCIIOCOOHOCTH.

Ipuopumem 2 - ycunmuTh MeXaHU3MBI (POPMHPO-
BaHUS TEMAaTUKHA (YHAaMEHTAJIBHBIX M MPUKIIAIHBIX
HAYYHBIX FCCIIEIOBAHNH B 00IaCTH TOCYJapCTBEHHOTO
CTPATETHYECKOTO TUIAHUPOBAHUS, CO3IAIOIINX HAyIHO-
METOJIOJIOTUYECKYIO Ccpely LU(poBOH SKOHOMHUKH,
HOPMaTHBHO-TIPaBOBYI0 0a3y HIMPOKOTO HCIIOJIb30Ba-
HUS aITOPUTMOB «OOJIBIIIMX NAHHBIX» U TCXHOJOTHI
MCKYCCTBEHHOTO MHTEJUICKTA.

B Hacrosiee BpeMsi B 0a30BBIX JOKYMEHTaX, pe-
TyJIUpyoUKX cepy HayKH ¥ CTPaTerunuecKoro IiaHu-
pOBaHUS, NPUHATHIX B IOCJICIHEES BpeMs, HE COIep-
JKaTcs TMPsIMBIE YKa3aHUS HAa OCHOBHBIC TEMAaTHYECKHE
HaIpaBJICHUS TIPUKJIAIHBIX HCCICIOBAHUN B HHTEpe-
caX COBEPUICHCTBOBAHHUS CHCTEMBI TOCYJapCTBEHHOTO
CTPATErMueCKOro IIaHUPOBaHUs [2].

[pubnu3nurensHas TeMaTHKa HAyIHBIX HCCIEIO-
Banuii B o0iactu I'CIT mms KazaxctaHa MOXeT OBITh,
Harpumep, cienayromeil: QyHIaMeHTaJ bHbIE TPO-
0J1eMbl HOPMaTHBHO-IIPABOBOTO, OPraHU3aIllMOHHO-Me-
TOJMYECKOTO0 U MH(OPMALMOHHOTO COIPOBOXKICHUS
CHCTEMBI TOCYJIaPCTBEHHOTO CTPATErHYeCKOro IUIaHH-
pOBaHHMS; TEOPETHYECKHE OCHOBBI IUIAHMPOBAHUS W
MaKpOIPOTHO3HPOBAHUS B TOCYJAPCTBEHHOM CEKTOPE;
aHaMM3 KIFOYEBBIX (PAKTOPOB, OIMPEIEINAIONINX IMep-
CIEKTHBHI Ka3aXCTAaHCKOW SKOHOMUKH, W IPOTHO3UPO-
BaHUE MaKPOIKOHOMHYECKOW CHTYallld; OpTaHU3aIUs
ynpaBieHus «OompmmMu gaHHBIMKI» (big data); me-
TO/IBI 00PabOTKY TEKCTOBBIX JAHHBIX HA OCHOBE CEMaH-
THUKH; YIPaBJICHNE JaHHBIMU ISl TIO/IIEPIKKU TEXHOJIO-
Ui KOMIUIEKCHON WHXCHEPUHU (concurrent
engineering); pa3paboTka TECOPETHYSCKUX OCHOB M HMH-
(hOpMAaIOHHBIX TEXHOJIOTHH JJIsl CO3AaHMsI HAYYHbIX U
00pa3oBaTeNbHBIX CETEl; CO3/1aHNe U BHEPEHUE eu-
HOW pacmpefeNicHHOH WH(GOPMAIIMOHHOW CHCTEMBI
HayKd, 00pa30BaHUs W MHHOBAIWU (IaTa- IEHTP); CO-
3MaHAE METOJOB M HMHTCTPHUPOBAHHOW HHQPPACTPYK-
Typbl 0OMEHa MeTaJaHHBIMH JUIsl O€30I1aCHOH ayTeHTH-
(UKay ¥ aBTOPU3ALUU HAYYHO-0OpA30BATEIBHBIX
cereif; pa3paboTka TEOPETUUECKHX OCHOB M TEXHOJIO-
THH aHaJIN3a CIabOCTPYKTYpHPOBAaHHON HH(OPMAIIHH,
TEXHOJIOTHH BBICOKOIIPOM3BOIMTEIIBHBIX BBHIYHUCICHUMN
JUTS peIIeHus 3a1a4 ONCKa U aHalIn3a TeKCTOBOW MH-
dbopmamu u n300pakeHHid; pazpaboTka TeopeThde-
CKUX OCHOB M TEXHOJIOTHI MHTEJUICKTYaJbHBIX J[UHA-
MHYECKHX CHCTEM, METOJI0B KOTHUTHBHOT'O MOJIEITHPO-
BaHUS CO3HAHWUA, KapTHHBI Mupa "
IeJICHATIPABJICHHOT'O TIOBEJCHUS; pa3padoTKa KOM-
TUIEKCHOTO TOJXO0Ja COBMECTHOTO HCIIOJIb30BAHUS
HEeWpOCeTeBhIX TEXHOJOTUH U JIepeBbEB PELICHUI 1S
aHanm3a OOJIBIINX JAHHBIX U BBISBICHHS CKPBITHIX 3a-
KOHOMEpHOCTEH; pa3paboTka HOBBIX 3()(HEKTUBHBIX
METOZOB WHAWBHIYATHHOTO M TPYNIIOBOTO TIPHHSATHUS
pelIeHn 1 CUCTEM MOACPKKHU SKCIIEPTHBIX PEIICHUI;

CUCTEMHBIM aHaJINW3 U MOJAEIU AMHAMUKHM HAaLlMOHAJIb-
HBIX W TJIOOAIbHBIX SKOHOMHYECKHX M COLMAITBHBIX
MIPOLIECCOB; PAa3BUTHE METOJOJOIMU CHCTEMHOIO aHa-
J3a MPOCTPAHCTBEHHO-OPTraHMW30BaHHBIX M ecTe-
CTBEHHO-MOHOIIOJIBHBIX CTPYKTYp M MPOLECCOB; Me-
TOJBI U TEXHOJIOTHU TOCTPOCHUSI aCCOLUATUBHBIX MH-
TEJUIEKTYaJIbHBIX CUCTEM Ha OCHOBE HEHPOHHBIX ceTei
JUTSL OTIEPATUBHOTO PEHICHUS TPYAHO (POPMATTH3yEeMBIX
MIPUKIIAJHBIX 33/1a4; MOJACTH MH(POPMAIMOHHOTO MO-
HUTOPUHIA U KOTHUTUBHBIE TEXHOJOTMU HHIUKATOP-
HOTO OIICHWBAaHHUSA HAIlMOHAJIBHONW, SKOHOMHYECKOM,
MIPOAOBOIBCTBEHHON Oe3omacHocTn Pecmybmmkn Ka-
3axCTaH; pa3pabOTka HAYYIHBIX OCHOB TEXHOJIOTHH
MIPOTHO3UPOBAHUS MMOCIICACTBUM TTI00aTBHBIX H3MCHE-
HUM KJIuMMaTa W aHTPONOTEHHBIX BO3JAEHCTBHM Ha
CTPYKTYpPY U (PYHKIIMOHUPOBAHHE OPTaHU3MOB U KO-
CHCTEM; pa3paboTKa KOHLCHIUA U METOIOJOTHH MO-
HUTOpHHI'a HA3CMHBIX U BOAHBIX 3KOCUCTEM, HAXOOs-
IUXCA B 30HE IPOMBIIUICHHBIX IPEAIPUATUN, HAy4-
HBIX OCHOB PealIIUTAlNU HAPYIICHHBIX SKOCHCTEM;
OLICHKa PECYpCOB M KauyecTBa MOBEPXHOCTHBIX, MOJ-
3€MHBIX U IOYBEHHBIX BOJ; CO3aHHE TEOPUH yIpaBJe-
HUSI PUCKAaMU U Pa3BUTUE METOJIOB CHIXKEHUSI PUCKOB;
pa3paboTka SKOHOMHKO-MAaTeMaTHUECKHUX MOJeIeH
CLEHAPHBIX BapUaHTOB PAa3BUTUS HHTETPALlMOHHBIX
MIPOIIECCOB U OTpEJICNIEHUE BIMSHUA TOPTrOBO-3KOHO-
MHUUECKOI MHTerpanuy Ha GyHKIMOHUPOBAHUE OTpac-
JIel SKOHOMHKH; UCCIIEJOBAaHUE COIMATbHO-3KOHOMHU-
4ecKHX OCHOB MojiepHu3amu KazaxcraHa; Moaeaupo-
BaHHC  DKOHOMHYECCKOH  TMOJUTHKH B  cdepe
arpoIpoOMBIIIIEHHOTO0 KOMILIEKCa; pa3paboTka clieHa-
pUeB Ppa3BUTHS arpONpPOMBILUIEHHOTO KOMILIEKCa H
HEe(PTSIHOH NPOMBINUICHHOCTH, aHATU3 JWHAMHKH W
CTPYKTYPHI (PaKTOpOB IKOHOMHYECKOTO pocta Kazax-
ctaHa u HekoTopeix cTpan CHI'; pa3paboTka metomo-
JIOTUM M HHCTPYMEHTapus INOCTPOEHHUS HPOTHO3HO-
AHAJIMTUYCCKUX BaAPUAHTOB B3aHMOﬂeﬁCTBHH OTpaCJ'Ief/'I
W PBIHKOB JIsI OMPCIACIICHUA MPUOPUTETOB B paMKax
TOCYAAapCTBEHHBIX ILIAHOB, IMPOrpaMM U IMPOCKTOB,
TEOPETUYECKHE U METO0IOTHIECKHE OCHOBBI aHAIIN3A,
MOJISITUPOBAHMSA M IPOTHO3a KayecTBa U 00pa3a KU3HH
HACEJICHUS: MaKpO- M PETHOHANBHBIM acHeKThl; 00oc-
HOBaHHUE NEPCNEKTUB IKOHOMHUYECKOro pa3Butus Ka-
3axCTaHa C Y4eTOM BIHSHHSA HA(POBU3AIUK;, OICHKA
BJIMSIHUS COLIMATIbHO-9KOHOMHUYECKOTO Pa3BUTHSI pErt-
OHAa Ha COCTOSIHUE CETH HACEJICHHBIX IYHKTOB M JIMHA-
MUKy HACEJICHUs, MPOTHO3 (OPMHUPOBAHHUS JIEMOTpa-
(udeckoro MoTeHIUANA ¥ MUTPAITHOHHBIX ITOTOKOB C
y4eToM Treorpaduyeckoil CTpyKTypsl M KPOCC-KyNb-
TYPHBIX B3aUMOJIHCTBHUI; pa3paboTka MOJETBHO-TIPO-
TPpaMMHOI'0 KOMIIJICKCAa aHajIn3a W IMPOTHO3HUPOBAHUA
MIPOCTPAHCTBEHHOT'O COIMATHHO-3KOHOMUYECKOTO Pa3-
BUTHUA CTpaHbl U PETUOHOB; HCCICIOBAHUC PA3BUTHUA
HWHCTUTYTOB IMPH NEPEeX0/ie OT BHICOKOMOHOIOJIU3UPO-
BAHHOM SKCIOPTHO-CHIPHEBONH 3KOHOMHUKH K 3KOHO-
MHKE WHHOBAIIMOHHOTO THUIIA; MMOCTPOEHHE MPOTHO3-
HBIX CLEHApHUeB TUHAMHUKU U CTPYKTYpHI OXOAOB U
motpeOieHnst HaceneHus KazaxcraHa Ha mepHox 10
2050 rona (wmm 2100 roma) u mp.

Ora TeMaTHKa WCCIEIOBAaHUNA MMEET MEXINCITH-
IJTMHAPHBIN XapakTep C OpUEHTAlMeld Ha TMpakThye-
CKHE pe3yJbTaThl U Ha IIMPOKOE ucrosb3oBanue IT-
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TEXHOJIOTHH, YTO OyJIeT yKa3blBaTh HA CHCTEMHBIE H3-
MCHEHHS B OPTraHW3allly HAYYHBIX MCCIICIOBAHUM KaK
6a30B0I1 OCHOBBI FOCYJapCTBEHHOTO CTPATErHYECKOro
rianupoBanus [3].

B nensix moBbimieHust 3QQEeKTUBHOCTH B3anMO-
JIefcTBUS MEXKAY OpraHaMu roCyAapCTBEHHOTO yIIpaB-
JICHUsI, aKaJIeMUYECKUM U SKCHEPTHBIM COOOIIECTBOM
Kazaxcrana npu (opMHpOBaHUM MPOTPaMM HAYYHBIX
HCCIIEIOBaHNI B 00JIaCTH TOCYIapCTBEHHOTO CTpaTe-
THYECKOTO [UIAHWPOBAHMS  COIMAIBbHO-3KOHOMMYIE-
CKOTO Pa3sBUTHUS PEKOMEHyeTCs YCTaHOBUTbH M 3aKpe-
nuTh B HITA cooTBeTCTBYIOIIMI KaTErOpruaIbHO-TIOHS-
TUHHBIN ammapar, chopMHpPOBaTh (HYHKIIMOHAIBHBIC
KPHUTEPHH, OTPAXKAIOIINE UHTEPECH U TPEOOBAHUS CHU-
CTEMBl TOCYIApCTBEHHOTO YIpPaBJICHUS K TEMaTHKE,
L[EIEBOMY HA3HAUEHUIO M OXHJAAEMBIM pe3ylbTaTaM
ykazanabix HOKP.

Hanpumep, ¢yHKIMOHAIBHBIE KPUTEPUU K (Op-
MHUPOBAHUIO TEMAaTHYECKOI'O MEepedHs IOMCKOBBIX H
MPUKJIQIHBIX HAYYHBIX HCCIICTOBAHUH B 00IaCTH rocy-
JApCTBEHHOTO CTPATETNYECKOT0 INIAHUPOBAHUSI MOTYT
OBITB CcleTyIoNIne:

- TEeMaTHKa U COJIep KaHNE PUKIJIAJHBIX HAYIHBIX
HCCIIEI0BaHMH MPSMO COOTBETCTBYET KIIFOUCBBIM 33/1a-
YaM COBEPIICHCTBOBAHUS MEXaHW3MOB I'OCYAapCTBEH-
HOTO IJIAHWPOBAHMUSI, YCTAaHOBIICHHBIM 0a30BBIMHU CTpa-
TErHYECKUMH JIOKYMEHTaMHU;

— TEXHHUUYECKOE 33aJJaHue, MEXaHU3M BBIIIOTHEHUS
u pesynptatel HUOKP HemocpeacTBeHHO obecrieuu-
BaeT rocyaapcTBEHHbIE MOTPEOHOCTH B chepe Komrie-
TEHIIUH OpraHa rocyJapCTBEHHOH BIACTH — 3aKa3dyHKa
pabor;

— pe3yibTaThl HayYHBIX HCCIEIOBAaHHWN IIpen-
CTaBJIIIOT COBOKYITHOCTh HOBBIX 3HAHUH W IpakTHye-
CKH Ba)KHBIX cBeieHuii mo teme HUP, a Tak:ke HeoOX0-
JUMBIA M JIOCTaTOYHBIN MEpevYeHb PEKOMEHIAUUN U
CPEICTB IO OTIEPATHBHOMY HCIIOIB30BAHUIO PE3yJIbTa-
TOB B IIPAKTUYECKOH NEATETHbHOCTH 3aKa3uyuKa paboT.

Ipuopumem 3 - Cozanue cucteMbl HHYOPMAILH-
OHHOTO 0OecreueHHsI HayYHBIX HCCIEIOBAHUIl B TOCY-
JTAPCTBEHHOM CTPAaTETNYeCKOM IJIAHWPOBAHHH.

Heobxonumo co3manue obecrieunBaronieid Gpop-
MHUpPOBaHHE U 00pabOTKy NaHHBIX PECITyOIMKAHCKON
MH()OPMALMOHHOHN CHCTEMBI CTPATErHYECKOTO TUIAHH-
pPOBaHMS Ha OCHOBE pPacHpelesICHHOW HH(OpMAINH,
CoJIeprKallencs: B peciyOIMKaHCKUX, PErHOHANIBHBIX U
MECTHBIX MH(POPMAIIMOHHBIX CHCTEMaX, TaHHBIX O(H-
[IMaJbHONW TOCYJapCTBEHHOW CTATHCTHMKH, CBE/ICHMH,
HEOOXOUMBIX IJISi 00ECIIedeHUs MOMICPIKKH MPHHS-
THUS yTIPABJIEHYECKUX PEIIEHUH B chepe rocyJapCTBEeH-
HOTO YIPaBJICHUS U TUIAHUPOBaHUs [4].

PecniyOnmkanckast WHGOpPMaNMOHHAS CHCTEMa
CTPATETHUECKOro IUIAHWPOBAHMS JIOJDKHA HCIIONB30-
BaThCs B LEIIAX:

- TOCYIapCTBEHHOH pEerucrpanuu JOKYMEHTOB
CTPaTErnuecKoro IIaHUPOBAHMS;

- BEJIEHHs TOCYAapCTBEHHOIO peecTpa JOKyMEH-
TOB CTPATETNYECKOT0 IIIAHUPOBAHMS;

- MOHHTOPWHra ¥ KOHTPOJS peajM3aliH JOKY-
MEHTOB CTPAaTETUUECKOTO IUIAHUPOBAHNS;

- MOHHTOPHMHIA M KOHTPOJSI MOKa3aTelell Couu-
aJIbHO-3KOHOMHUYECKOTo pa3BuTHs Ka3zaxcraHa BO Bcex
peTHoHax;

- MOHHUTOpPHHra 3(PQGEKTHUBHOCTH EATEIHHOCTH
YYaCTHUKOB CTPAaTETMIECKOTO TNITAHUPOBAHUS,

- JIOCTyIa Y4aCTHHKOB CTPATErHUYECKOro IMJIaHU-
POBaHUSA K TOKYMEHTaM CTPAaTEerH4ecKoro IIaHUpOBa-
HUS, OCYLIECTBIISIEMOTO C UCTIOJIb30BaHUEM €IUHOM CU-
CTEeMBI HICHTH(UKAIIMN U ayTeHTHU()UKAIIN;

- pa3pabOTKH, OOLIECTBEHHOTO 00CYK/ICHUS U CO-
IJIACOBAHUS MPOEKTOB JAOKYMEHTOB CTPAaTErMYECKOIo
IUTAaHUPOBAHHS;

- uH()OPMAIIMOHHO-aHATUTHIECKOTO obecrede-
HUSI Y9aCTHHKOB CTPATETHYECKOTO IIIAHUPOBAHUS NIPH
PEILICHUH MMM 33/1a4 CTPATETUIECKOTO IITAHNPOBAHHS.

Ipuopumem 4 — PazpaboTka 1 BHEAPEHHE B TIPaK-
TUKY FOCYapCTBEHHBIX OPIaHOB «CKBO3HOM» METOJ0-
JIOTHH TOCYIapCTBEHHOTO CTPATErMYecKOro INIaHUPO-
BaHMUS.

CrenmanuctaM ATeHTCTBA 1O CTPATErHYECKOMY
ruiaHupoBanuio U pedopmam PK HeoOxomumo paspa-
0oTaTh, a 3aKOHO/ATENIO - YTBEpAUTh MeTroaudeckue
yKa3aHus 10 pa3padOoTKe roCyIapCTBEHHBIX CTPATErH-
YEeCKUX IUIAHOB, IPOEKTOB M MporpamMM. B Metoanye-
CKHX YKa3aHHMSIX JOJDKHBI OBITH OIIPE/ICNICHBI TakHe Oa-
30BBI€ KaTETOPHH, KaK: TOCYIapCTBECHHBIN CTpaTerude-
CKHH TIaH (IPOEKT, IpOorpaMma); LeaeBoil MoKa3aTelb
TOCYAapPCTBEHHOTO CTPAaTETHUYECKOTO IUIaHa (TIPOEKTa,
MIpOrpaMMBbl); JOIOJHUTENbHBIA MOKa3aTeNb rocyaap-
CTBEHHOT'O CTpaTerH4ecKoro IUlaHa (MpoekTa, Ipo-
rpaMMBbl); LIeJdb TOCYJapCTBEHHOTO CTPAaTErHYecKOro
w1aHa (IpoeKTa, MPOTpaMMBl); 3ajada CTpaTeruye-
CKOTO IUIaHa (IPOEKTa, MPOrpPaMMBl); OXKHUIaeMble pe-
3yNbTaThl TOCYJApCTBEHHOIO CTPATErMYecKOoro IIaHa
(IpoexTa, MporpaMmsl); KOHTPOJIb TOCYIapCTBEHHOTO
CTPaTErnuecKoro miaHa (IpoeKTa, IPOrpaMMsl); ILIa-
HOBBIH TIeproA (TOPU3OHT IIIAHUPOBAHHSA); METOJBI
pa3paboTKW  TOCYAApCTBEHHOTO  CTPATErn4ecKoro
1aHa (IPOeKTa, IPOrpaMMBbl); KOHTPOJIb pa3pabOTKH
CTPaTEernyeckoro Iiana (MpoeKTa, MPorpaMMBbl); KOp-
PEKTHpPOBKa TOCYZAPCTBEHHOTO  CTPATErMYECKOro
iaHa (IPoeKTa, mporpammsl) [S].

B Metoandeckux ykazaHUSIX HEOOXOIUMO MpO-
nHUcaTh 00sM3aTENIbHBIC JIEMEHTBI CTPYKTYPBI TOCyaap-
CTBEHHOTO CTpaTerndyeckoro riaxHa. Hampumep, cTpyk-
Typa MOXKET BKJIIOYATh: THTYIBHBIH JIUCT ¢ HAUMEHO-
BaHMEM JOKyMEHTa, Jaroi u  PekBusuramm
paspaborunkos; Obo3HaueHus n cokparenus; Conep-
>kaHue; BBeneHue; AHaIUTUYECKYIO YacTb (aHaIU3 U
OLICHKA BHEIIHEH U BHYTpeHHEW cpenbl); ['OpH30HT
IuIaHUpOBaHusl; [IporHocTHUecKylo 4acTh (aHaiInu3 He
MeHee 3-x cueHapueB pas3Burus); Ctparteruto; Muc-
cuto; Ilenu; 3amaun; [leneBblie U TONOJHUTEILHBIE TTO-
kazatenu; Pecypcol purancoBoro obecneuenus; Oxu-
Oa€MbI€ PE3YJIbTATHI, OTBETCTBEHHBIE HUCIIOJTHUTCIIN,
CIHCOK MCTOYHUKOB JIUTEPATYpbl W HH(POPMAIHOH-
HBIX 0a3 JaHHBIX, UCTIOJIB3yEMbIE TIPH pa3paboTKe J10-
KyMEHTA.

Ipuopumem 5 — CoBepIIEHCTBOBAaHUE CHCTEMBI
TIOJITOTOBKH HKCIIEPTHO-aHAINTHIECKUX KaJpOB, CIIe-
LUATTM3UPYIOIIUXCS HA TOCYIapCTBEHHOM CTpaTernye-
CKOM IIJTAHUPOBAaHUH ¥ MaKpOIIPOTHO3UPOBAHUH.

B coBpemeHHOM MHpe HET HUKAKUX COMHEHHH B
TOM, 9YTO B YHCJIO CAMBIX BOCTPEOOBAHHBIX IKCIEPTOB
CETOJHS BXOJUT CIICIMAINCT 10 aHanu3y AaHHBIX. [To-
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3TOMY, Hapsay ¢ 0a30BBIMH 3HAHUSMHU B 00J1aCTH TOC-
YIAPCTBEHHOT'0 CTPATETHYECKOT0 IJIAHUPOBAHHUS, TOC-
yIapCTBEHHbBIE MEHEKEPHI IOJDKHBI 00J1a/1aTh 3HAHH-
SIMH TI0 aHaJIN3Y JaHHBIX. Hyoke npuBeIeHbl caMble ak-
TyaJIbHBIC TEMBI U 00JTACTH HAYKHU O JaHHBIX, KOTOPHIE
JIOJDKEH 3HATb JIF00O0H CIIEIHAIHCT 110 JTaHHBIM, OyIb TO
AQHAJMTUKH FOCYJapCTBEHHOTO CEKTOPa WIIU CTICLHaJIH-
CTHI TI0 OM3HEC-aHAJMTHKE, KOTOPbIE CTPEMSTCS yCO-
BEpIICHCTBOBATh CBOM HABBIKM M 3HAHHS B 00JACTH
aHaM3a JaHHBIX IS TIOBBIIICHHS CBOCH KOHKYPEHTO-
CIOCOOHOCTH.
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ARTISTIC FEATURES OF CLOTHING SAMPLES THE PERIOD OF THE QAJARS’ RULE

Annomayus.

B cmamve uccnedyemces xyoooicecmeennvie ocobeHnocmu 06pasyos Azepoaiorncanckoi mpaouyuoHHoU
00edcovl. OOvbekmom ucciedosanus Ovlia 8blOPaAHa MpaoUYUOHHAS 00edcoa nepuoda npasierusi I adxrcapos. Ae-
mop ucciedyem 0CHOGHbIE UCHOYHUKY O USVHEHUIO 00edHCObl 020 Nepuodd U Npuxooum K 6bleody, Ymo 21as-
HbIMU UCTMOYHUKAMU MO2YIM CLYAHCUMb 00pa3ybl U300pa3UmenbHo20 U 0eKopamueHo-npuKiIaoHo20 UCKYccmed,
nopmpemul 6UOHBIX NOJUMUYECKUX U TUMEPAMYPHLIX Oesimeell Mmo2o nepuood, d makdice oPuyuaibivie 00Ky-
MeHmbl U nymegvle 3amemku. Ucmopus Kyismypsl 00exicobl mo2o nepuood ucciedyemcs 8 mpex nepuooax - ¢
Hauana npasnenus I adxcapos oo eusuma Hacup ao-[un llaxa 6o @panyuro; om eusuma Hacup ao-/lun laxa
6 Espony 0o nauana npasnenus Mysaggap ao-Qun Llaxa; nauano npasrenus Myszagpgap ao-un [llaxa u koney
nepuooa I adacapos.

Abstract.

In the article the artistic features of the samples of Azerbaijani traditional clothing are investigated. The
object of the investigation is the traditional clothing of the period of the Qajars’ rule. The author investigates the
main sources for the study of clothing of that period and comes to the conclusion that the principal sources can
be samples of fine and decorative art, portraits of prominent political and literary figures of that period, as well
as official documents and travel notes. The history of the clothing culture of that period is investigated in three
periods - from the beginning of the Qajars’ rule to the visit of Nasir ad-Din Shah to France; from Nasir ad-Din
Shah’s visit to Europe to the beginning of Muzaffar ad-Din Shah’s reign; the beginning of the reign of Muzaffar

ad-Din Shah and the end of the Qajars’ period.

Knrueswte cnosa: I'adoicapsi, ooesxcoa, popma, xy0oxcecmeeHHbIL CMULb, OPHAMEH.
Keywords: Qajars, clothing, uniform, artistic style, ornament

OnmHMM M3 mNOKazaTejed KyJIbTYPbl U Pa3BHTHS
Ka)KJOW HAllUU U CTPaHbI SBJISECTCA KYJIbTYPa OACHKIBL.
OnexJia 1 KOCTIOMBI Nepuosa ["apkapoB n3naBHa oT-
JTUYaIuch 0co00i KpacoTol u pazHooOpazuem. Hcro-
PHUYECKOEC PA3BUTHUE OCHOBHBIX TUIIOB OJCKIBI TOTO IIC-
pHoia OBLIO HAIIPSIMYIO CBSI3aHO C IIPUPOAHBIMH H CO-
UaTbHO-9KOHOMUYECKHIMHU  YCJIIOBHUSIMH ~ BPEMEHH,
ICTETHYECKUMH ¥ MOPAIBHBIMHU, a TAKXK€ C PEITUTH03-
HBIMH TPEeOOBaHMSIMH OOIIECTBEHHOH JXM3HU U XyJ0-
JKECTBEHHBIM CTHJIEM, IIPEOOJIa/laBIIMM B HCKYCCTBE.
OOmast cTuIMcTHYecKass HaNpaBIeHHOCTh KOCTIOMa
BBIpDAXKAaeTcs B OCHOBHBIX ()OPMax M NPONOPLUSIX,
CTHJIC OZEXK[Ibl, XapaKTepe YKpalleHHH, HCIONb30Ba-
HUHU ONPCACICHHBIX MAaTCPHUAJIOB U IIBETOBBIX COYETA-
HUM.

Pa3zpaboTka M M3MEHEHHE OCHOBHBIX (OPM KO-
CTIOMaA IMOKa3bIBACT UX KOHCTPYKTUBHOEC U ACKOPATHUB-
HOE peIICHHE, MCIOJIb30BAHUE W CIIOCOOBI HOIIECHUS
MaTepuaoB ¥ [[BETOBBIX COUETAHHI B KOCTIOME, HCTO-
pPHIO KOCTIOMA, OJHOBPEMEHHO MNPUPOJHBIE M COILH-
IPHO-OKOHOMUYECKHE YCJIOBHS TOTO II€pHOJa WU
CTpaHbl, WJCaNbHbIC YEPTHl YEIOBEKAa, KYJIbTYpY, HC-
KyCCTBO, a TaK)Ke XapaKTepHbIC YePThl XyJ0KECTBEH-
HOTO CTHJIS.

Opexna U ee Takhe OCHOBHBIE KOMIIOHEHTHI, KaK
YKpaIIeHHsI U aKceccyapbl ObUTH OCHOBAaHBI Ha COIIH-
IBHBIX O00BIYASX W PENUruo3Hoi nesrensHoctu. Co-
BPEMCHHBIC TCKCTOBBIC U apXUBHBIC UCTOYHUKH, IIPO-
U3BEACHUS HM300Pa3UTENBHOTO M JEKOPATUBHO-TIPHU-
KJIaJIHOTO MCKyccTBa M (OTOJOKyMeHThl KoHma XIX
BEKa, a TAK)KE COXpPaHMBIIMECS 10 HAMIMX JHEH 00-
Pa3LBbl OJEKIBI SIBJISIOTCS OCHOBHBIM UCTOYHUKOM JUIS
HCCIIEIOBAHMS U PACKPBITUS CYIIHOCTU OJEKABI TOrO
nepuoja. Ilepcuackue UCTOYHUKHU, TUTEPATypHBIE U
UCTOPHYECKHE TEKCTHl M CyAEeOHbIE JOKYMEHTHI Jal0T
nH(pOpMaNNIO O TEPMUHAX TKAYECTBA U OZEXKIbI IEPH-
ona I'ampkapoB, IIEHTpax MPOM3BOJICTBA, @ TAKXKE O BIIU-
SHUHM U Pa3HOOOpa3ny eBpONEeHCKUX TKaHEH U CTHIIEH.
Taxke B 3TUX MCTOYHHKAX XPAaHUTCA WHGOpMANus O
COIMAJIBHBIX MW TIIOJIUTHYCCKUX YCIIOBUAX, KOTOpas
BaXXxHa I MMOHUMAaHUA MPAKTUICCKUX ueneﬁ n U3MeE-
HEHMX B Moje nepuozaa ['amxap.

BcecToponHMEe n3MEHEHNUs, IPOU3OILEALINE B Pe-
3y/nbTaTe yCTAaHOBJIECHUS OTHOIIEHUH Mexay Mpanom u
€BPONENCKUMU CTpaHAMU B IepHOJ paBieHus ['agxka-
POB, IPUBENU K U3MEHEHUIO BHELIHETO BUAA IPUABOP-
HBIX, a 3aTe€M U OpocThIX moneil. EcTs cnenuanbHble
ONHUCAaHUS KaK MYXCKOM, TaK 1 dKEHCKOW OJICXKIbI, C Je-
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TaIsIMH, KOTOPBIE JOTONHSAIOT MH(pOPMAIHNIO, Mmpeno-
CTaBJICHHYIO EBPOIECUCKUMHI HAaONIOJATEISIMH W TIep-
CUACKUMH HcTOuHUKamMH. Kpome 3TOro, mocTossHHOE
BHUMaHUE €BpOIeileB kK NepCUICKO Moie, TPUBETIO K
CO3/IaHHUIO Pa3pPO3HEHHBIX CCBIJIOK Ha KIIaCCOBBIE pa3-
JUYUS B OJIEXKJE, KOTOpBIE MPEJOCTaBIISIOT LEHHYIO
uHopMaLMIoO O IJIOXO 33aJ0KyMEHTHPOBAHHOH CTO-
pOHE EPCUICKON COLMaIbHON UCTOPUH.

OTrpaHU4YEeHHOCTh W MAJIOYNCICHHOCTh aCCOPTH-
MeEHTa OJeKIbI, XpaHUBIIETOoCs co BpeMeH CedeBunon
(oco0eHHO 0 CPAaBHEHHUIO ¢ KOJIMYECTBOM U pa3zHO00-
pa3ueM KOBpPOB U TKaHEH TOTo IepHoAa), CBA3aH C TEM,
YTO OH YaCTHYHO TojBeprcs mnepepadorke (1, c.21; 2,
c.191), yxyamanoch KadyecTBO TOHKOTO IWIENKa U
XJIOTIKAa, OblJa TMPUBBIYKA CKUTATh JIBOPILIOBBIC
OJICK/IbI, YTOOBI M3BJIEYb U3 HUX YKpAICHHS U Y30PbI
u3 30510Ta U cepedpa (3, ¢.212), 1 0COOCHHO Ha ITOT
npolecc NOBIUIIO pazpyluieHue 3anoB cyna Cedesu-
JIOB BO BpeMs pasrpabnenus Vcdaxana B 1135/1722
rony. Beenenue eBponeickoil MOAbI U MOCIENYIOIIEe
npeHeOpeKeHIe TPaTuIIHOHHBIMU KOCTIOMaMH B IBOP-
IOBBIX Kpyrax Takxke mpuBeno K aedumuty. Kpome
TOTO, aTPUOYITUS YIEIEBIINX MPEIMETOB OJICK B HHO-
T/1a OCIIOKHSETCS pparMeHTanneil oK Ibl U TIOBTOP-
HBIM HCIOJh30BaHHEM HEOOJBIINX MPEIMETOB ITOCIE
MepBOHAYAIFHOIO HCIIONB30BaHMUA. HekoTopsle Ko-
CTIOMBI OBUIM OTHPABJICHBI B KaueCTBE KOPOJIEBCKHUX
MOAAPKOB €BPOINEHCKUM KOPOJISIM MIIH COOpaHbl MECT-
HBIMH ar€HTaMHM 1 TUIUIOMaTaMH eBPONEHCKUX CTPaH B
19 Beke u, TakKUM 00pa3oM, XpaHWINCh B OCHOBHOM B
€BPOIEHCKUX KOJUIEKIUAX. MpaHCKull My3el U 4acT-
HBIC KOJUICKIIAN — SIBJISIOTCS €Ie OJHUM HCTOYHHKOM,
KOTOPBIH PEelIKO HCIIOTIB3YETCs 10 ceil ICHb.

[IpousBeaeHus N300pa3UTEINEHOTO HCKYCCTBA TIe-
puona ['amkapoB Tar0T UCUYEPTBIBAIOIINN 0030p THIIOB
OJICKIIBI, M €CITM MBI BCIOMHUM, YTO TIEPCHUJICKAs JKHU-
BOIIUCh YaCTO HACATM3UPYETCS, €€ MOXKHO CUHTATh
BaXXHBIM HMCTOYHHKOM HHpOpPMaLUU. DTy K€ MBICIb
MOJKHO IPUMEHUTH U K MIPOU3BEJICHUSAM JAEKOPATUBHO-
MPUKJIAHOTO MCKYCCTBA TOTO Mepuoja. B CrokeTHBIX
U MOPTPETHBIX M300pa)KEHUsIX, 33/laHHBIX B XYJ0XKe-
CTBEHHOM O(OPMJIEHHMH MNPOMU3BEACHHH HCKYCCTBa,
KOBPOB, TKaHEH, KEPAMUKHU U T..I., OTHOCSIIHECS K IIe-
puony ["amxapoB, maeTcs ompene’IeHHOE TpecTaBie-
HHUE O KYJIBType OICKIBI TOTO IEPHOIA.

B nenom mpanckas onexnaa - 3TO pe3ynabTar J07-
TOro M CJI0KHOTO MYTH Pa3BUTHUSL MAaTEPUATILHON U TTy-
XOBHOU KyJNbTYypbl Hapoaa. Onexza Urpaer BaKHYIO
POJIb B M3YYEHUH KyJIbTYPHI HAI[MH B TECHOM CBSI3M C €
ucropueil. KynbTypa ofiex b1, SIBISIOIIASICS OCHOBOM
MaTepuajIbHON KYJIbTYpbI, OTpa)XaeT HalUOHAIbHBIN
xapakTep Hapoja. Onexia 3aBHCUT KaK OT YPOBHS KO-
HOMUKH, TaK U OT Teorpadudeckux yCIOBHH JIONEH,
urpas poiib BCIIOMOTraTelIbHOrO MaTepuaia B OIpeje-
JIEHHU BONPOCOB KYJNbTYPHO-UCTOPUYECKUX CBS3EH U
B3aUMOJEHCTBUIN Mexay noapMu. B onexne otpa-
JKEHBl HCTOPHYECKHE, STHOTpadUUEcKHe U XyJ0XKe-
CTBEHHbBIE OCOOCHHOCTH HAapOJHOI'O TBOpYECTBA. JTa
0COOCHHOCTD MPOSIBIISETCS KaK B OIPEJICIICHHBIX (Pop-
Max OJISKIBI M €€ YKpaIIeHHIX, TaK ¥ B XyJOKECCTBEH-
HOU BBIIIIMBKE, TKAYECTBE U BI3AHUH.

B sxeHcko#l omexae ObUTM pacrpoOCTpPaHEHBI Py-
Oamrky moj Ha3BaHWEM IMUPOXaH M IIHPOKHE INTaHEI,

HaIOMUHAIOIINE MY)KCKHE OpIOKH, a TaKXkKe BEPXHSSA
OJIeK/1a, TTOKPBIBAIOIIAs IJICUM, Takas KakK apXaiblk,
yankaH U HUMTaHa. JKeHcKas BepXHsAs OfekKAa U OJTHO-
THUITHBIE TOJIOBHBIE YOOPBI, MTOJHOCTHIO IOKPHIBAIOIINE
JKEHIIMH C TOJIOBBI 10 TISIT, U3TOTaBIMBAINCh U3 LIEJIKA,
IepcTH U TadThl Y4ePHOTO, TEMHO-CHHETO U L[BETA WH-
JIUTO.

B nawane nepuoga npasneHus I'amkapoB >keH-
cKue 100KM OBUIH JTMHHEE, YEM JKEHCKHE 00K Jaxe B
meprol 3aHaU, HO BO BTOPOH mepwon npasieHns Ha-
cup an-Jlun Illaxa >xeHckas olexIa pe3Ko U3MEHHU-
Jack, U AJMHHBIE 100K OBUIM 3aMEHEHBI KOPOTKMMU
100KaMH ¥ IIaNuTe, JUTMHON 10 KOJICH.

Bo Bpewms cBoero Busuta B EBponty Hacup an-/lun
[ax ObLT MOpa)KeH, YBUJEB KOCTIOMBI OaJIepUH B Te-
atpe KaBnuna B Mockse. BepHyBiich U3 noesaku mno
EBpomne, oH pemmmnn oaeTh KEHIIUH CBOETo rapeMa B Mo-
no6Hoe (4). MHOTOUYHCIICHHBIC MPOM3BEACHHUS ITOTO
Ieprosia, B TOM YHCJIE MEMyapbl O IyTEIIECTBHIX
(«Safarnamay//«Cadeprame»), HOPOKHBIC 3aIHCKH,
KapTHUHBI MacJIOM, HOPTPEThl 3HAMEHUTHIX JIOJCH, a
TaKKe N300paKEHHS Pa3BUTHUS COLMANBHON KU3HU B
KOHIIE AWHACTHH ['amkapoB M pasiIMYHBIE KOCTIOMBI
Toro nepuoja (5, ¢.548) coxpaHsroT 6oraryio wHpOp-
MaIHIo 110 JaHHOH TeMe.

B pesynbTare uccneaoBanus ObUIN BBIJEICHBI TPU
pa3HBIX IepHoja B ucTopuu onexas! ['amxapos. Ilep-
BBIM IIepHo/J] BKIIIOYAET ¢ Hayasla npasiieHus I 'ampkapoB
no Buszuta Hacup an-/lun Illaxa Bo @pannuto. B To
BpeMsI OTHOLICHUS ¢ 3apyOeKHBIMU CTpPaHaMH eIle He
pacumpuinck. Bropoit nepuon - ot Buszura Hacup an-
Jua llaxa mo Havana npasieHus My3addap an-JAun
[IMaxa - o3HamMeHOBAJCS HPUOBITHEM EBPOIEHCKHUX
KYIILIOB U IyTelIeCTBeHHUKOB B VpaH u Busurom Ha-
cup an-Iun Hlaxa B EBpony. Tperuii nepuos oxBaTbl-
BaeT Hayaio mpaBieHus Myszaddap an-Jun llaxa u
KoHell mepuona [amxapoB. V3MeHeHHS B OJeKIe
HaOJIOAIOTCS Y MY>KYHH B OCHOBHOM B OpIOKax M ro-
JIOBHBIX yOOpax, a y KEHIIHWH - B MAYKOBBIX FOOKax,
Ha3bIBa€MBIX I00KaMU U IIAJIHTE.

Takum 00pa3oM, BHEAPCHHE EBPOINCHCKON
OJIeXKIBI B )KEHCKYIO MOAY Hadasuoch B nepuon I'amxka-
pos. Ilocie co3ganHust MOCTOSIHHOTO HPEICTaBUTEIb-
cTBa OpHUTaHCKHUE TTOCTBI IPUBE3JIH CBOUX XKEH, a KEH-
IIMHBI U3 TUHACTHH ['a15kapoB, KOTOPBIE MOTJIH TTO3HA-
KOMHUTBCS € IPUE3KUMU SKEHIIMHAMHY, CMOIIA YBUAETh
eBponelickyto oxexny. Iloesnku maxa B Espomy u
Poccuro u ero 3HakoMCTBO C KEHCKOH OJ€XI0H B 3a-
PYOESXHBIX CTpaHaX CTaIX TOIYKOM IIPEICTaBUTH HO-
BYIO OJIC)KIy JKEHIIWHAM B rapeme maxa. JKeHus u3
rapema 3aCcTaBJsUTH OTKa3aThCs OT Yaxdypa, HOCUTD KO-
POTKHE FOOKH IIATUTE ¥ IOKPBIBATh BOJIOCHI IPOCTHIMU
6ensiMu mansamu. Jlaxe B OpadHyro HOYb MOJ00HO €B-
pOTEHCKUM HEBECTaM, OHU HOCHJIU KOPOHY C KPYXKEB-
HOHW ByaJbl0 BMECTE C OeNbIM aTIaCHBIM M PO30BBIM
LIEJTKOBBIM IJIAThEM C KPY>KE€BHBIM NOKpbIBanoM. Ilo-
CJIe 3TOTO OJIeXkJ1a B €BPOIEHCKOM CTHIIE cTasia Ooliee
TIOMYJIIPHOM, 0COOEHHO Cpe/in KEHIINH, 3aHUMAaOIINX
BBICOKHE JOJDKHOCTH B 00IIECTBE, M OBIIIM BBEJICHBI HO-
BbIE BHJIbI TOJIOBHBIX YOOPOB.

B ocHoBe omexnbl Hadanma 19 Beka jexano code-
TaHWe TIenKka, 6apxara u TadThbl, Y3KOrO ¥ KOPOTKOTO
KaKeTa ¢ JUIMHHBIMU JI0 KOJICH pyKaBaMH U OpIOKaMu.
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B 3aBucHMOCTH OT cTaTyca HOCHTENS OAEXKIY YKpa-
Iy JparoueHHbIMU KaMHAMU. VI3MeHeHus B Tpaau-
IIMOHHOM OJIE)K/I€ MTOCTENEHHO (POPMHUPOBAIIHCH C CEpe-
JVHBI JICBITHAALATOTO BEKa W BKIIOYAIM KOPOTKHE
OproKH 1 F0OKH Pa3HOTO pa3Mepa U TOJIIMHBI, KOTOPbIE
HOCHJIM C Y3KUMH IITaHAMH WJIM TOHKUMH 9YJIKaMH.

Myxckas onexna 'amxapoB cocTosna B OCHOB-
HOM 3 abau (pyOaiiky) ¢ JUIMHHBIMU PyKaBaMH, J10XO0-
JUBIICH 10 MUKOJOTOK, ¥ pyOamKy ¢ KOPOTKUMH pPy-
KaBaMHM, KOTOpPYIO HajaeBanu nosepx Hee. Habempen-
HBIC TOBS3KM TypIIar M TOJIOBHBIE YOOpPBHI OBLIH
CZIeNaHbl U3 KallleMHUPa U MECTHBIX LIETIKOBBIX TKaHEH.
IOBenmupHBIe WM3AENHs, KOTOPHIE HCIOIb30BAINCH B
OJIeK/Ie KOPOJIsL M 3HATH, OBUTM OOBIYHBIM SIBICHUEM B
nepuon ["'amkapos. Ha myxckux pybamrkax Obuin py-
HUYECKUE HAJIHICH, YTO CBHUJETEIILCTBYET O BHICOKOM
YPOBHE COLMAIBLHOTO BKYyCa MYXKYHH TOTO BpPEMEHH.
Hcnonb30Banuch LIEIKOBBIC IUIATHS IIBETOYHOTO OT-
TEHKa, YKpalleHHbIE PACTHTEIbHBIM OPHAMEHTOM B
BUJIE KPYNHBIX [[BETOB WM OyTOHOB. boiee mpoctsie
IUIaThsl YKPAIIaJUCh BBINIMBKOH, KeMUIYKHOH 0axpo-
MOH WM KpykeBoM. Hepenko mpeaMeTsl OmexIpl
MMEJH Pa3HOIBETHBIC KHUTAHCKUE MOJOCHI.

CaMbIM TIOMYJISIPHBIM M PaclpOCTPAHEHHBIM BH-
JIOM OZEXIb! OblTa KOPOTKMH apXalyK M3 KpPacHBOH
TKaHH C HAHECEHHBIM Ha pyOalllKy IBETOYHBIM KapaH-
JIALTHBIM pUCyHKOM. [1o100HbIe apXallyKu U3 KalMup-
CKHUX IIaled MOJIb30BAJIKMCh MOMYJISIPHOCTBIO U Cpelu
JKUTEJIEH cea.

B nepuon ["agkapoB OCHOBHBIM DJIEMEHTOM MYX-
cKoll ofex bl Obla abas (eba). B pannuii nepuox Ka-
JoKapoB abast COCTOsIa M3 TOJCTOTO BOJIOKHA M JUTHH-
HOU 100KH B (hopMe KOJOKOJIA HITH KIEIIA.

W3-3a BcTymnenus crunst ['amkapoB B dasy pe-
(hopMm, o1 BIMSTHUEM €BPOTICHCKHUX KYJIbTYPHBIX H3Me-
HEHUi, 100Ka aban yKopaunBaeTCsl, OCTaBIISISI KOJIEHU
OTKpbITBIMU. MHOTAa Takylo abaro ykpaiuaiu Aparo-
LEHHBIMH KaMHSIMHU U TI05ICOM, 3aCTETMBAIOIIMMCS Ha
KPIOYKH U PEMHH.

Pa3zHooOpa3Hble yKpalleHHsi He TOJIBKO MOIOJI-
HSUTH OZICXK]TY, HO M 00OTallla)Ii HAllMOHAJIBHYIO HICH-
THYHOCTh. JIeHCTBUTENBHO, a3epOalPKaHCKHE KEH-
IIMHBI YBAXKAJIN U3/IEJINS U3 30J10Ta, cepedpa u aparo-
IEHHBIX KaMHEH W yMeIM WMH TIIOJIb30BaThCH.
HauunoHnanbHbIM KOCTIOM, CI€TaHHBIN U3 30J10Ta U JIpa-
TOIIEHHBIX KaMHEH, BKIFOYall OUYeHb OoraTthle yKparie-
HUS Ha rojoBe U rpyan. Cepbru, Opaciers U mosic oT-
JIMYaJINCh HEBEPOSITHON KPacoTOi W M3BICKAHHOCTBHIO.
Takue yKkpaieHus oKa3blBAIN YPOBEHb HE TOJIBKO OJ1-
HOHM CeMbH, HO M BCErO HapoJa C TAKUMH HCKOHHBIMH
KopHsAMH. [l My»XCKOro HaceJeHus: AsepOaipkaHa
ATOT CTATyC MMeJ HAIMOHAIBHOE MPEUMYIIECTBO Iie-
pel IpyruMu HapOolaMu.

B nienom Moza BocpuHUMAaeTCsl Kak MOHSATHE, B
KOTOPOM JIOMHHHUPYIOT OIpe/IeJICHHbIE BKYCHI B OIIpe-
JIeTICHHOH cdepe U KyIbType JKU3HH, HO JJIUTCS KOTO-
poe Henonro. Hampumep, pasHuiy B 3T0i cdepe
MEXIy PaHHAM W OoJiee TIO3HUM IEPHOJaMH JIMHA-
ctuu ['amkapos, moaTBepkAaeT HHGOpMaIUs, IPeIo-
CTaBJIECHHAs MHOTMMH HCTOYHHKAMH, COXPaHMBIIHN-
MHCSL 10 HaIlleTO BPEMEHH.

CTHib 0JekK Bl - 3TO HE a0CTPAKTHOE MOHSTHE, OH
BO3HMKAET, CYIIECTBYET, Pa3BUBACTCS B ONpPEICICH-
HBIX YCJIOBUSIX U OJlarojjapsi KOHKPETHBIM MaTepuajiaM.
Mopa uMmeeT oueHb IIHPOKYIO cdepy pacnpocTpaHe-
Hus. [ToToMy 9TO BCe BHEAPSIOT HOCAT €€ IEMEHTHI B
CBOIO OJIEKZI€, YTO U BBI3BIBAET pacmpocTpaHeHue. C
9TOH TOUKHM 3pEHHsI, MOJIa UMeeT OoJiee 3aMEeTHBIN Teo-
peTHYECKHi U OOIIMI XapaKkTep ¢ BHEIIHOCTHIO Yello-
BEKa.

HccnenoBanne AaHHOTO BOMPOCA, JAET OCHOBBI
IpeArnoaraTt, 4TO Iepuoj mpasicHus [ 'amxapos,
OCTaBUBIIMH OOJBIION Clex B HCTOPHH Bcex cdep
HWpana B xon1e 18 - Hawane 20 BeKOB, 3aHUMAET 0c000e
MECTO TaKXKE U B KyJIbTYPE OJIEXKIbI.

B XVIII-XIX Bekax ais BEpXHEU 4aCTH UPaHCKOM
MYKCKOM OJEXIbl XapaKTepeH IUIall, Ha3blBaeMbIi
4yyXa, C JUIMHHBIMU pyKaBaMH, IUIOTHO OOJerarommui
Teno. Uyxa u3roraBiauBajiach U3 INIOTHOM TkaHU. L[BeT
1 pa3Mep 4yxH BapbHPOBAINCH B 3aBHCHUMOCTH OT BO3-
pacra 4enoBeKa, KOTOphIi ee Hocwil. Takum oOpazom,
MOJIOZI0€ TIOKOJIEHHE HOCHIIO OTHOCHUTEIBEHO KOPOTKYIO
U CBETIYIO OJICKIy, B TO BpeMs KaK cTapllee ITOKoIe-
HHE HOCHWJIO YEpHYI0 WM APYIYI0 TEMHYIO 4yXy C
JUTHHHBIM TI0/10JI0M. B 3TOT nepron Taxoke Kak BepXHssA
OJIEK/1a NCTIONIB30BAINCH IUPOKHE adan ¢ JITMHHBIMHU
pykaBaMu. OJHAKO, 110 CPABHEHHIO C MPEKHUMHU Bpe-
MEHaMH, 3TH adau HOCHUJIM HE BCE, a yBaXKaeMble JIFOIU
U CTapeUIIVHBIL.

B xonoaseix peruonax HMpana ocoboit momyJisip-
HOCTBIO MOJIB30BAJIUCh MEXa, OTOPOYEHHBIC IIEIKO-
BBIMM HUTKaMH. DTH MeXa B OCHOBHOM IIMJIH W3 OB-
gnHEL. Ero mepcrsHbple 00ka OBUIH MOJOWUTHI BHYTPB.
[ox uyxoit, abau 1 MEeXOM Ha TeJe CHICN UIMHHBIN U
Y3KHH apXalyK. B 1enom, apxaryk mIviiy ¢ KpacuBBIM
MTOKPOEM. ApXallyKu, KOTOPbIE HOCHUIIN COCTOSITEIbHBIE
JIFOJTM, € 0COOBIM BKYCOM BBIIIMBAJIH 30JI0THIMH H Ce-
peOpSHBIME HUTAMH. ApXadyK CIepeau 3aKperuisuics
MYTOBUIIAMM WJIM HEOOJBIINMH TKAaHEBBIMH JIEHTaMH
U3 IIeJIKa U APYTUX OnecTamnmx Tkaned. Yacto BOKpyr
TaJINU MOBSI3BIBAIM TOHKHH cepeOpsHbIN MOSAC MK TKa-
HEBBIN MOsIC (TypIar).

OmHMUM U3 OCHOBHBIX KOMIIOHEHTOB, JOMOJHSIO-
IUX HaTYPAIbHYIO MYXCKYIO OZEX.Iy, ObIIH OpIOKH.
Bproku Ob1TH CBOOOTHOTO MTOKPOSL.

B 1o Bpemst Mmy>kckast 00yBb B MpaHe ObLta qpyroii
o gopme. OOyBb Oe3 KabIyKOB, cliellaHHast B OCHOB-
HOM M3 KOXH, CUHTaJIAacCh OCOOOH MOJON MY>KCKOH
00yBH TOro BpeMeHH. B aToT nepron 6oraTeie HOCHIIN
CaroTy C JJIMHHBIMH TOJICHHIIAMH W3 TOHKOH KOXH,
YTO OTPAXKaJo COBEPIICHHO pa3HbIE CTOPOHBI MX 00-
pa3a XHM3HMH MO CPaBHEHHUIO C Ty(QuIsIMH (JapbIKaMH)
KPECTBSH.

Kak ynmomuHanocs BBIIIE, B OCHOBY OJEXKIBI TI€-
puoga I'amxapoB BoIlIIa KyJIbTypa OJASXKIbl MEPHOAA
CedeBunoB. TOHKHMI CTHIIB, POCKOLIb W IBIIIHOCTh
MO/IBI OTPAXKAIOTCS B O/ICXK/IE APUCTOKPATHH B BHE 00-
raThlX yKpalleHuil 1 opHaMeHTOB. CieyeT OTMETUTD,
4YTO0 UMEHHO B cTiiie Ced)eBHIOB IIEMEHTHI CpeTHEBE-
KOBbsI CTaIK OoJiee BhIpaKeHHBIMU. B 17 Beke B cBs3M
C MIEpEHOCOM CTOJIMLIBI BO BHYTpEHHUE paiioHbl paHa
- Hcdaxana, BIMSHHUE MPAHCKOTO CTHIS YCHIIMIIOCH.
Opnaxo B XVII Beke TeMbl 1 MOTHBBI OPHAMEHTOB, TO
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€CTb I[BETHI U IePEBbA, ITUIIHI M )KUBOTHEIE, YETIOBEYE-
ckre (UTYphI, HE JIMIIEHHBIC CBOEH M3BECTHOW Kpa-
COTBI, OCTAJIUCh HEU3MECHHBIMHU.

DT0 MOXHO HaONIOIATh W B XYIOKCCTBCHHOM
othopmiteHnH menkoBoit abau (oba), koTopoe AaTHUpPY-
€TCsl HauaJIoM CEMHAaJIaToro Beka. 37ech CIeHa, B3f-
Tass M3 N300pa3UTEIBHOTO HMCKYCCTBA MHHHATIOPHI,
MHOTOKPaTHO MOBTOPSETCS BIOJb TKaHH, pacIIupsst
IIPOCTPAHCTBEHHbIE I'paHullpl ciosd. Ha Hell oTpakeH
FOHOIIA, CPAKATOIIHNCS C APAKOHOM ITOCPEaH 0OTaToro
30JI0TOTO Jieca B OJICXKIE C TOIXYOBIM 1mogooM. B aToit
KOMIIO3WIINH FOHOINA, IPakoH M xuiHas nruna Cu-
MYpT TIOBTOPHO pa3MEIICHBI Ha KIIETYATOM TabJo 1o
HalpaBJIEHUIO y30pa. B IenoM TkaHb 3TOro IIaThs
MpeJICTaBIsIeT co00M Oecnoa00HbIi 00pa3el IpuKiIaI-
HOT'O UCKYCCTBA, XapaKTEePU3YIOIIMICS CII0)KHON KOM-
MO3UIIMOHHOW CTPYKTYpOH, Ooratoil 1BeTOBOH ram-
MOIA, Tie peodamaet royooi GoH, ¢ YSTKHM JIeTallb-
HBIM PHUCYHKOM, Oy/ATO HaIlMCAaHHBIM TOHKOM KHCTBIO
XYIO0XKHHKA.

Ha xapTuHax, mpeicTaBICHHBIX B My3esx Aszep-
OaifkaHa, OTpaKeHBI JIEMEHTHl YKpaIlleHUH, MOJIPBI,
OIIeKIBI M IBOPIIOBOM >kM3HU. Ha 3Tnx Tabmo MoxHO
HaOJFOIaTh Pa3HBIC THITBI MY)KCKOM OIECKIBI U yKpa-

VJIK 745/749

IEHUH, 0Ky AepBUIEH U yueHbIX, mepuoaa Cede-
BUIOB, ['ajpkapoB, a TakKe EBPOMEUCKUX MYKYHH.
YyBCTBO COBPEMEHHOCTH OBUIO HACTOJBKO CHIIBHBIM
cpenu ["amxapoB, UTO OHU CKIIOHHBI ObUIH 3aKa3bIBaTh
CBOU KapTUHBI C €BPONEHCKON ONEKION U OpHAMEH-
tamu. [lo TOKyMeHTaM U KapTUHAM B KHUTAX, MOXHO
OIIPEAEINTh, 4TO, 00pa3sl ['ajmkapoB Ha 3THX TabIO
BOCXOJISIT KO BpeMeHaMm npasieHust Hacpeauu-maxa.
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MODERN TRENDS IN THE ACTIVITY OF TURKISH ARTISTS OF THE 21 CENTURY

B cmamve ucmedyiomc;z meopuiecKkue meHOeHL;uu 6 mypeykom uckKyccmee XX gexa. B ocnosnom ananusu-
PYemcs meopuecmeo maKux mypeyxkux Xy0oducHuKo8 cospemennocmu, kax Anu /rcanoaw, Kaoep I'eny, I'éxxan
Amnnaean, Heoscao /lespum, Mexmem Texun, peun Unan, Xanyx Axaxye u op. Ilpouzeedenus smux xy00dcHUKos-
KoJiopucmoe omaudaromcst Ho6blM CMUJIUCMUYECKUM, KOMNOZUYUOHHO-NIACMUYECKUM peulerHuem u xy()oofce-
cmeeHHo-naacmuyeckol cmpykmypou. OcHo8HOlU meHOeHyuell MEoPUecmaa 8blUeYKA3AHHBIX XYO0ICHUKOB CA-
Hosumcs Qunocogckoe ocnpusimue Oblmus, NOHUMAHUE OYXOBHO20 MUPA COBPEMEHHOCHU U NPUHAMUE IMOYUU
UHmeiekma.

In the article it is said about the creative trends in the Turkish art of the 21 century. The works of contem-
porary Turkish artists such as Ali Jandash, Kader Genj, Gokhan Anlagan, Nezhad Devrim, Mehmet Tekin, Ergin
Inan, Haluk Akakche, etc. are mainly analyzed. The works of these artist-colorists are distinguished by a new
stylistic, compositional-plastic solution and artistic-plastic structure. The main trend of the work of the above-
mentioned artists is the philosophical perception of being, the understanding of the spiritual world of modernity
and the acceptance of the emotions of the intellect.

Knroueswie cnosa: xyooocnux, Typyus, sxcusonucs, 3anao, oopas
Keywords: artist, Turkey, painting, west, image

TBOp‘leCKI/IC TCHACHIINH B COBPEMEHHOM B nocjiefHeS BpEMA B TprHKOﬁ JKHBOITUCH IIO-

uckycctBe Typluy MHOTOYUCIICHHBI ¥ pa3HOOOPa3HEIL.
IlepBblc mMpU3HAKK BO3HUKHOBEHHWS MEpa HCKYCCTBA,
MOSIBIICHHE CIICIIUANTLHBIX Tajiepeil, pacIIupeHue XyIo-
JKECTBEHHBIX IIIKOJI, TIOJICPIKUBAIOIIAS ACSATEIHHOCTh
CIELHUATIbHBIX OpPraHU3alMii, MMOJOXKUTEIbHAS OLIEHKA
pOCTa XYIOKHUKOB MPHUBEIH K YBEJIHMYCHHUIO KOJIHYE-
CTBa paboT IO KUBOTIKCH.

CTENIEHHO YCTPAHSIIOTCSI HETaTHUBHBIE ACIEKThl, TaKUE
KaK 3puTeNbcKkass M WUIIOCTpAaTHBHAas Iepenadya, U
Cpelu XyJ0XKHUKOB PacTeT TEHACHLHS K MOHUMAaHUIO
¢mrococKoro BOCHPUATHS OBITHS, TyXOBHOTO MHpa
COBPEMEHHOCTH, YyBCTB M 3MOINH nHTeIUIekTa. Cyre-
CTBCHHO MEHSIOTCS NPUHIUIEI CTIIUCTHIECKOTO,
KOMIIO3HIIHOHHO-TUIACTHYECKOTO pereHns
MPOU3BEACHUN, B UX IUIACTHUKO-XY/I0)KECTBEHHOMH
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CTPYKTYpE OLIYILAKTCS HOBBIE YepTHI,
JpaMaTHYECKHE, MUYECKHE HHTOHAIMH, TEHIECHIMS K
0000IIICHUIO, JTAKOHUYHOCTh, MOHYMEHTAIHHOCTh

(hopM, IEKOPATHBHOCTH KOJIOPUTA, BBIPA3UTECIHLHOCTH
(hopM U KCTIpeccHst KPacoK yCUIINBACTCSL.

Bce 310 nmaer TOMUOK K OOOraleHUIO CPEACTB
XYyIO’)KECTBEHHOM  BBIPA3UTENIBHOCTM U LBETOBOM
NAJIUTPhl COBPEMEHHBIX TYPELKUX >KMBoOHMUCLEB. Mx
TOMCKHU U OTKPBITHSI HANPABJISIOT JESATENLHOCTh BCETO
TBOPUYECKOI'O KOJJIEKTUBA.

Wmsa Anu JDxkaHzamia MOKHO 0CO00 OTMETHUTH
Ccpenr XyAOXHHUKOB, KOTOPBIE OTIMYAIOTCS CBOEH Ma-
HEpOH M HUHAMBUIYAJIbHBIM TBOPYECKHUM CTHUJIEM B
COBPEMEHHOM TypEeLKOU KUBOMKCH.

Amn JkaHani, 00J1aIaroInt
Moy (hUTYpaTUBHBIM, XYJ0’KECTBEHHBIM,
BOCTOP>KEHHBIM, MO3TUYECKUM M MPUBJIEKATEIbHBIM
CTUJIEM, B HaYaJIbHOMW IIKOJIE KAl AEHb NPOXOAMI
4-5 xunometrpoB. BermomuHas te qHHM, oH mucai: «B
JIO’KJUIMBYIO MOTOAY BCS I'psA3b, HA KOTOPYIO sl HACTY-
maJi, momajgana MHE Ha JIMIO U B Tja3a». B mamaru
XYyI0’KHHKA, KOTOPBIIl BCIOMUHAJ O AOXAJUBBIX JHIX
YepHoro mops — Bcé - 3eMst, He0O, AePEeBhs, JOPOTH
MOJ AOXKJIEM - CMEIIMBAJIICH U NPEBPAIlAINCh B OTHO
uenoe. brnarogaps 3TUM BOCIIOMHHAHHSM XYIOXKHUK
n300paXkaeT 3eJICHBIH, CHHUIA, KEIThII 1 OCIbIii BeTa
MOKPBIX OT 103K/l CKJIOHOB T'Op, 3aTEM OCTaHABJIMBAET
JOXKNb, W300pakaeT COJIHIC, TOJIONHYIO 3EMII0 U
MIPUPOY B CMEIIAHHBIX IIBETAX MPUPOIBI.

B ero npousBeneHusX 3€1€HbIN, CHHUH, JKEATHIN
M 30JI0TOH Ha CKJIOHaX TaKXKe COUYeTaloTCsi C
N300paKCHUSMA JTHEBHOTO CBETa. JTO SBISIETCS
OCHOBOH IBeTOBOTO BhIOOpa Amm [Ixanmamma. Mup
Kpacok UepHOro Mops - Mope, Jiec ¥ HeOO - MOIIHas
cuMQOHUS, KOTOpas CHIBHO MOBIHsIIa Ha BEIOOD IIPO-
(heccum xymoxHUKa-Komopucta Anu Jl>kaHaameM.

B pabGorax Amm Jxanpmama oOpamaer Ha ceds
BHUMAaHHE OIHCAaHWE IMTUPOKON TaMMBEI TOHOB OEIIoro
TTUTTEpa Cpeau TeMHBIX OTTeHKOB (1, c.56). Takum
00pa3oM XyJOXKHHK 9YTKO W SMOIMOHAIBHO BBIPA3HIT
HE TOJIBKO CBOM BHYTPEHHHE CTOPOHBI, 00pa3 CTpaHsbl,
TJie OH POJUIICS B BBIPOC, HO CBOIO (pritocoduro 1BeTa.
XyIOKHUK, KOTOPBIA UCTIONB3YET OOJIbIIE TOHATBHBIX
MISATEH U IIBETOB, TIPEJJOCTABUI CaMbIe YyBCTBUTEIIHHBIE
MOMEHTHI B CBOMX KapTHHAX HE TOJNBKO B M300pa3H-
TeNbHOU (hopMe, HO U TaKUM 00pa30oM, 4TOOBI 3pUTENIN
MOYYBCTBOBAJIU TO, YTO OH CaM UyBCTBYET.

B ogHOM W3 TakuxX TNPOW3BEIACHHUU OBLIH
n300pakeHbl TpH MyXckue ¢urypsl. Mx mmma oGpa-
LIeHbl K MOPIO U B KAPTUHE MPUBIIEKAET BHUMAHHUE UX
WCKpEeHHSsT ONM30CTh K Jpyr-Apyry. Msel  4acTo
CTaJIKUBACMCS C H300paKEHUSIMH MOPSI C €Tr0 SIPKHMH,
BOJIHUCTHIMH, OJECTAIIMMHU BOJAMH, HEOOIBIIUMU
BOJIHAMH ¥ CHHUM 11BeTOM. Ho 371eCh - B ClieHe, T/ie HeT
HU OJTHOTO U3 3TUX HIOAHCOB, XYA0KHHUK 0XKUBUIJI MOpE
C TakuM TPO(PECCHOHATU3MOM, YTO MBI UYBCTBYEM
MOp€ C 3aKPBITBIMH TJIa3aMH. XYI0KHHUK 3aCTaBJISET
YyBCTBOBATh TO, YTO YYBCTBYIOT €r0 I'€POU, UYbH B3OPHI

HaTpaBJICHBl K MOPIO M YEPTHI JHIA HEBUIAWMBI 3pH-
TEJIO.

Hanecenue 4epHbIX IITPUXOB K CBETJIBIM TOHAM U
[OBETHBIE TIIATHA JOO0aBIsieT CHUibl 3P (PEeKTUBHON
BBIPA3UTEILHOCTH PabOTBl. DTH MaJICHBKUE, TEMHbBIC
IITHA, KOTOPBIE, HA IEPBBIN B3I, HUYETO HE 3HAYAT,
Ha CaMOM [ieJie CIy>KaT BBIIEJICHUIO CBETJIBIX TOHOB
paboThl, KOTOpBIE TMOTEPSHBI CpPENd  Pa3INYHOU
LIBETOBOM raMMBl.

JlupuyHocTh 00pa3oB, OOpaIIEHHBIX K MOPIO U
JKENAIOMKX BMEIIAaThCs B OECKOHEYHOCTH Oeoro
cBera, ObUIa NEpPeHECEHa Ha XOJICT XYAO0XKHUKOM C
ONMCaHHEM CBOMX NEPEKUBAHUM.

B «HHTepecHoi» paboTe XymI0KHIKA BO3POKICH
o0pa3 wu300pakeHHOW W3 Tpodwis GUrypsl C
JUHAMUYHBIM TIEPEXOIOM CMEIIAHHBIX IIBETOB JPYT B
Aapyra, ¢ HWHTCPECHBIM TCJIOM, CTWIEM TOJIOBHI,
HaOmrojarolie 3a JKENThIM CBEYEHHEM B pyKax.
WzobpaxkeHHass  XYHOXKHUKOM  JETalb  MEXKAY
6OJ'II)IHI/IMI/I najibliaM, KOTOpas CUACT, KaK COJTHEYHBIN
CBET, MEXIy CMCIIAHHBIMH TOHAMH KOHTPACTHBIX
LIBETOB, 0)KUBJISICT )KU3Hb HE KaK 00BEKT, a KaK CHMBOJI
COOBITHH, YYBCTB, OSMOIMH, MHPCKAX COOBITHH.
JocTikeHne  CTONMh  BBIPA3UTEIBHOTO  OMUCAHUS
NIPUPOABI IPOCTOM YEJIOBEYECKOW MBICIH, KOTOPOM
WHTEPECHO BCE, HO BCE XE€ HE B CHJIaX IIOHSATH
IJIABHOTO, TpeOyeT OT XYHOXKHHUKA ICHXOJIOTMYECKOH
TOYHOCTH.

3nech MBI CTaJIKUBAEMCSI c BBICIIEH
onucareIbHOH (HOPMOI UyBCTBHUTENHHOCTH. TeMHbIE
TOHA (UTYPHI CO CIIETKAa OTBEICHHBIMH Ha3aJl TUICYaMu
Y HAKJIOHEHHOW BIiepe] roJIOBOM, AJIMHHBIM MPSAMbIM
HOCOM U NJIMHHBIM HO}I60pO}1KOM JOIIOJIHAKOT TO, YTO
XOTeJ IUKTOBATh XYAOKHUK, TapaHTHPYS €My TOCTH-
JKEHHE CBOEH 3alyMKH U IIeTIH.

OmanM w3  Beaymmx (QuUTyp COBpEeMEHHOU
Typerkoi xuBonucu sipsiercst Kagep I'enu. Kakue 661
yenoBeyeckre oOpa3bl OH HU M300paxkal B CBOMX
KOMTIO3HIUAX, 00pa3bl MPOCTPAHCTBA OH CO3AaBall Ha
OCHOBE peanuil mpupossl. JIroau, 4yacTu IpUpOAbI U
MIPEIMETHI, KOTOPBIC BRIACIISIFOTCS B TEMATHKE €T0 TIPO-
H3Be}1€HHﬁ , HHIUBUAYAJTIU3ZUPYIOTCSA B 3aBUCUMOCTHU
OT CMEHBI POJIEH.

B npousBeneHusix u3 TpeTbeld IEPCOHAIBHOU
BBICTaBKH  XYIOXXHHKaA «TeMa OKYTBIBA€T CBECT»
MHpPCKasi HOIIA, KOTOPYK HECeT C He3amaMsTHBIX
BPEMEH BCE YEJIIOBEUECTBO, BCTPEUAETCS C BHYTPCHHUM
MHPOM XYyJ0KHHUKA.

B ¢anTasum - rie cBet v ThMa HAYT pyKa 00 pyKy,
B TabJso - e mei3axu COMpOBOXKIAAIOTCS 00pa3amu,
3pUTENII0  OTKPBIBAIOTCS ~ OECKOHEYHBIE  pacyeTsl,
3ampochkl ¥ KOH(QPOHTAIMU O >KU3HH, KOTOPBIC BEACT
YeJoBeK C caMuM coboii. B omHOlt w3 pabor,
MPEJCTaBICHHOM Ha BBICTaBKE, XYJOXHHK, Kak
HECYIIUH 3Ty HOIIY, 3aCTaBJISI€T 3pUTENS MBICIIUTh TON
KOMITO3UIIMOHHON CTPYKTYpOH, KOTOpask UCXOAMUT W3
€ro BHYTpEHHEro Mupa. Pabota mMeeT 0oJbIoe 3HaUe-
HHUE C TOYKH 3pEHHS B3aMMOOTHOIICHNH XYI0KHUKA U
JKU3HHU, BOCHPHUATHS UM OCHOBHOHM ICHUXOJOTHYECKON
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aypbl )KU3HH U JOHECCHUS €€ 10 3pUTEIS, OHCAHMS CO-
LIaJIbHON peabHOCTH.

[epen co3maHHBIM U 3aKOHYEHHBIM UM OOJIBIINM
MOJIOTHOM O0paraer Ha ce0s BHUMaHHUE yCTallOe JIMLIO
XyznokHHKa. OH BBIpa)KaeT He CTpafaHus UCKYCCTBa, a
BHYTPEHHHE T[EPEXKMBaHMS JKU3HHM B  €AWHOMN
komnosuiuu. OH  noxdyepkuBaeT — OoJIe3HEHHbBIE
BBIPKCHUS JIMI] O3JIOOJICHHBIX JKEHINUH, YbM HOTH,
PYKH W Teia CBS3aHBl BEPEBKAaMM, M WX CYyIbOBI,
CMEIIaHHbIe C WX aOCTpakTHOWH JKW3HBIO. 31eCh
XYHAOKHHK MOT BBIPa3uThb 3TH OONH, CTpamaHusi M
HEyla4yHbI JKU3HEHHBIM OMNBIT, IPOCTO [aB YETKOE
onucanue kaptunel. Ho nens B 3ToM nonotHe Kanepa
I'enua coBcem papyras. MBbl cTaJkuBaeMcsi C €ro
MOMBITKOM IIOKa3aTh JYXOBHBIH MHpP XYIOXKHHKA,
KOTOPBII YyBCTBYET Ha CBOMX IUIeYax AYIIEBHBIN IIOK
Y TSTOTHI OT HEYyJlau U TSDKEJIOW JKU3HH.

B npyroit pabore  XynoxHUKa, KOTOpas
HalpaBJeHa Ha HM300paKeHHWE TeX )K€ M IMOJOOHBIX
YYBCTB, MBI BCTPEYacM OIMCAHWE PA3PO3HEHHOMH
cpenbl Mactepckoil. HesaBepiueHHble paboThl, KUCTH,
pa3OpocaHHbIE HA TKAaHH HA TOJY ... BCE 3T POCCHITH
Ha CaMOM JeJe YKa3blBalOT Ha pa30pOCaHHBIH MHp
XYAOKHHUKA, HArPYXCHHBIH THKECTHIO COLHMAIbHBIX
COOBITHIA.

3nech nepes HaMKu 00pa3 TBOPUECKOTO YeJIOBEKa,
MOTPY>KEHHOTO B (QHIOCO(CKYIO TIyOWHY KPacOTHI H
IUTACTUYHOCTH, CO3/IaHHYIO pyKaMH YeJIOBeKa.

TBopuectBo Kanepa ['enua - npumep UCTUHHOTO
HOBAaTOPCTBA, IHTAEMOr0 BBICOKOH (uocodcekoit
cymHocThi0 ObITHS (2, ¢.68). Ero ocobeHHoctu He
OTPaHMYMBAIOTCS PaMKaMH TBOPYECTBA XYIIOXKHHUKA,
HO TakK)Ke MpOSIBISIIOTCS B XYJI0)KECTBEHHOH hopme n
CpeACcTBax BO3JAEHCTBUS.

B npyroit mpencraBneHHOW paboTe MBI BHAHM
JMHAMHA3M GostbIIoro OTBEpPCTHS, KOTOpOe
CBEpTHIBaE€TCI M TomIomaer cBer. l3o0pakeHne
0oOHaXXeHHOI YenoBeuecKkoi Gurypsl, nayiee BO TbMy
— sBisieTcs (QUIOCOPCKUM TIOAXOIOM XYIOXKHUKA K
TOMY (haKTy, 4TO MAJIEHbKHE MEPIIAIOIINE TOUKH CBETa
OGecCHIIBbHBI TIepes JIMIOM ATOTO HAIMPSKEHMS, TaKkKe
KaK 4eJIOBEK cJ1ad mepest JUIOM CHIIBHOTO MPUTSHKEHUS
«TBMBI».

dunocodcko-uIaKTHIECKOE TBOPYECTBO
Kanepa ['erua nmeeT cuiibHOE BIHSHUE, YHUKAIBHOE C
TOYKHA 3pEHUS HWACH, OTIMYAIONIeecs CBETCKUM
COJIEpKAHUEM, CBOUM ¢unocodckum u
TICHXOJIOTHYECKUM BIIMSIHAEM 3aCTaBIsIET BCEX 3aly-
Martbcs. JKU3HEHHbIE COOBITHS 1 JINYHOE OTHOLICHUE K
HUM ONpeNeNIn HAeHHOe HalpaBieHUE TBOPUYECTBA
XYA0KHHKA.

Ha sToli BhICTaBKE Tarke OBUIM ITIPECTABICHBI
pabotel ['€kxaHa AHmarana, OJHOTO W3 XyI0KHHUKOB,
CO3/IaBIINX BBICOKYIO ()OPMY TBOPUYECKOTO BEIPAKEHUS
Kak HocuTens (MIOCO(PCKOTO0 CMBICTAa BHYTPEHHETO
MHpa B COBPEMEHHOM TYPEIKOM HCKyccTBe. HroaHCHI
CBeTa W TE€HH, NPO(eCCHOHAIIFHOE PEIICHHE [[BETOBOI
rapMOHHMM B €ro paboTax M3 TBOPYECKOH BBICTABKH
«Square Art» cozgamu cwiy (Quiocopckoro U
MCUXOJIOTHYECKOrO BO3ACUCTBHSL. B ero
NPOM3BEACHUSX, MPEACTAaBISAIOMMX cOo00W CHHTE3

Bocroka u 3anana, mpruMedaTenbHa HONBITKA IEPEAATh
MHPO3JIaHUE U KOCMOC.

I'ekxan AHnaraH, MOKHHYBIIUM 3TOT MHp ISTh
JeT Has3ad, BeKaMM HCCIEeNOBal  KOHIENIHUIO
MIPOCTPaHCTBa U OOTaTCTBO CMBIC]IA TPETHEro U3MEpe-
HUSI B CBOMX IOJIOTHaX. B ero paborax aOcTtpakTHbIE
SKCIPECCHOHUCTCKUE CHEAbl OTPaKaIOT MBICHb B
OJTHOM MJIOCKOCTH, COYETAIOIIYIOCS C BHYTPEHHUM MU-
POM, KOTOPBI MEHSIETCSI B COOTBETCTBHHM C HaIpaBJie-
HUEM paboTEHI.

JemoHCTpanusi OOHOW M3 TakMX paboT Ha
BBICTABKE  MNpPHBJIEKIA  BHUMAaHHE  IICHUTENEH
uckycctBa. KocmMuueckoe — ABWXKEHUE — JeTalew,
HaIlOMUHAIOIIEe JBIDKYIUECS B BO3AYXE KyCKH KaMHS
Ha  TEOMETpUYECKHX  (urypax, oOpa30BaHHBIX
OTTCHKaMM CHHEro, NpUAAaeT HaM €ro CIOKOIHbIe
JBIDKCHUS M JIUPU3M. B uyTKOM M300pakeHHH MOHS-
THS ~ TpocTpaHcTBa  abctpaktHas  ¢uiocodus
XYyHOOXHHKa O61)$[CH§IGTC)I KOHHCHHI/Ieﬁ TBOpYECTBA.

Mexmer TekuH - OIMH W3 TAJAHTIMBBIX
COBPEMCHHBIX TYPEIKHX XYHOXKHHKOB, KOTOPBIHA
¢unocopcku  BEIpaKaeT CBOM  MBICIH  SI3BIKOM

KpPaCOYHBIX JIBIKCHHH, OOBEAMHSAS B CBOMX padoTax
TIOHATUS IBWKCHUS, TPAHUI] H ITyCTOTHL.

Mexmer TekuH, BOCCO3MaBIIMI XOJCT Kak
OOJBIIYI0 M TIYOOKYIO CIICHY, B CBOHX IPOM3BEIC-
HUSX, B KOTOPBIX (PUTYPHI TIEPEKPHIBAIOTCS, UCCICIYET
MIPUPOJIY JBHKCHHS U HEBO3MOXHOCTh OTKa3aThCS OT
Hee. JIBixeHue Gpuryp, KoTopble XyI0XKHUK coOMpaeT
BMECTE, TO3BOJIIET MM COCYIIECTBOBATh B CTPaHHOM
OTpe3Ke BPEMEHH W  MOPOCTpPaHCTBA.  PaboThI
XYI0XKHUKA, MpeICTaBICHHBIC Ha BTOpOW
MepCOHAIbHOM BhIcTaBKe B CTaMOyIe oA Ha3BaHHEM
«/BmxeHue», MOPaXKAIOT CBOUM BBICOKUM
coJiepKaHueM U (GOpMOH BBIPAIKCHHUS.

B paGorax Opruna Wuana, omgHOTO U3
COBPEMEHHBIX XYI0XKHHUKOB Typuun, OH
yCTaHaBIINBACT BU3YaAJIbHYIO CBA3b MEXTy

STHUYECKUMH DPA3IUYMAMH, CTAaBUT 4YeJIOBEKa Iepen
MBICJIBIO M PEATbHOCTBIO, TEJIOM M IPUPOAOH, Hiaeei
6eckoHeyHOCTH. C OJTHOW CTOPOHBI, OH IBITAETCS JaTh
MECTO KH3HEHHOMY OMBITY U 4YelloBeUecKoi cyasbe, a
C JIpyroi CTOPOHBI, OH JIa€T MECTO BBIMBICITIAM, (aHTa-
CTHKE U CUMBOJIaM. B meHTpe Bcex 00pa3oB, KOTOpBIE
OH BBIOMpAeT, HaXOJUTCS OH CaM, €ro Cepiale M ero
pasym.

XynoXXHUK, 4yBCTBYIOIIUN HCKyccTBO BocToka,
HHTEpeCcyeTcsd MUCTUYECKUMU BepoBaHusMH CpenHei
Asuu. Kpome Toro, Teopun COTBOPEHUS ONPEAEIISIOT
361K ero pabot. MckyccrBoBen JleseHT YambIkority
TakK OOBACHSAET CBOE OTHOIICHHUE K TBOPUYECTBY DpriHa
Wnana: «SI3pIK ero paboOT NMPHBOAWT K JBMXKEHUIO
MBICTIH, KOTOPBIE CTOST MaTepHel, M OIarocioBiseT
MU, KOTOPBII HE BUIAT, HO BEPST B €0 CYILECTBOBA-
nue. Pabora, oxBaThIBaromias Bce OTH  HJEH,
CTaHOBHUTCS 00pa3oM caMoro ceds ¥ HEW3BECTHOTO.
XyIOKHUK  MEHSIeT  CTPYKTypy  Jeraled B
COOTBETCTBMM C  TBOPYECKUM  IPOCTPAHCTBOM,
ompenensieT 3pdekr Kpacku Ha  PacCTOSHUH,
MIPUMEHSET TEXHUKY TEMIIEPa Ha TOBEPXHOCTH XOJICTA,
CO3J]a€T OPraHWYeCKOe €AWHCTBO MEXIY ACTAJIIMI»
(3, c. 58).
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OngHa w3 Takux paboOT SBJIAETCS TOMBITKON
XyIOXHHKA TTOKa3aTh KaK CXOJCTBO, TaK M Pa3lIMune
MEXAYy COOTBETCTBYIOIIUMHU LBETOBHIMH (hopMaMu
Pa3HBIX JIeTanei YeI0BEeUYeCKOro JIMIa U PealbHOCTH U
MBICIIH. Pa3HOIBETHBIE CMEIIaHHbIE TOHA, JJOKAIbHBIE
pa3BoOAbl, TOYKM  eme  OOJbIIe  YCHJIMBAIOT
3G PEKTUBHYIO CHITY BO3AEHCTBUS paOOThI. XyI0KHHK,
CO3JIaBIIMI HEYETKOE M300paKeHHE YeThIpeX Ii1a3 Ha
JHIe, HApUCOBaJl KaXIbIi M3 HUX OJHAM IBETOM.
N3o6pakas JIATYIIKY Ha TOJOBE, OH OOBSACHSIET CBS3b
MEXIy PEaTbHOCTHIO U MBICITBIO B OPEHHOM MHpE.

Hexan JleBpuMm, OAMH U3 NEPBBIX XYIOKHUKOB-
MOJIEPHHCTOB B TYPEIKOW KHUBOIICH, pa3zpabdoran
KOHLENIHUIO (UTypa-IpOCTPAaHCTBO, OCHOBAHHYIO Ha
a0CTpaKIMK, YTO MOYKHO OOBSCHUTH €r0 HHTEPECOM K
BU3aHTUICKOMY HMCKYCCTBY M HCIOJB30BaHUEM O3TOH
TpaauuuH (4, c.45). Tak Kak OH OUeHb XOPOILIO OBJIA eI
TeHJCHIMe! K aOCTpaKLInK, OH Hayaj paboTaTh «IHCTO
abctpakTHO» B 1947 roay (0COOCHHO B KapTHHAX Ce-
puu Chartes).

UepHble OTTEHKH CpEAM TOIyOOro, CHHETO,
PO30BOTO W OpAH)KEBOTO B (PUTYPAaTUBHBIX YaCTIX,
00pa3oBaHHBIX [BETAMH B €ro  KOMITO3HIIHY,
pPacKpheIBalOT CyTh ero pabor. Te, KTO mameku oOT
MOHMMAHHS MHOTOCIOMHOM  XyHO0XKECTBEHHOM U
ACTETUYECKOW ULEHHOCTH, (Quiocodckoit 3aayMKu
MPOU3BEACHHH XyI0KHUKA, YTBEPIKAAIOT, YTO TBOpYE-
cTBo Hexazna cBsi3aHO ¢ TBOPYECKMMH IMPUHIIMIAMHU,
CyllIecTBOBaBIIMMHU Ha 3amaze. Ha camom gere,
JieTalii, W300paKeHHble B padoTe, OCHOBaHBI Ha
XY/I0’)KECTBEHHOM NPUHIMIE HAJIOXKCHUS, HACTPOHKA
MEPETCKAOIIEr0 MPOCTPAHCTBA HA  PUTMHYCCKUI
pUTM, TpPUAAET YYACCHBIH BUA BceMy o0pa3y,
n00aBIsIET S3MOLMOHAJIBHBIA I[BETOBOM CJIOM Bcel
KOMITO3HUIIHH.

B gpyrol wu3 3THX KOMIO3UMUUH peakoe
pacrnoyio)keHue OOBEMHBIX TPEAMETOB, CO3JaHHOE
B3aHUMOIEHCTBUEM TEOMETPUYECKHUX bopm [¢

CIIydyalfHBIMH KOPHYHEBBIMH TOHAMHM B CIIOKOWHBIX
[[BETAX, TAKAX KaK CHHUI, rOay00i U OeJbIi, IpUBEIO
K CO3JIaHHI0 0COOOM TapMOHUM B paboTe. XYHT0KHHK
CO3/1a]I 3TO TPOU3BECHUE KaK HOCHUTENh HETaTUBHBIX
YYBCTB, TpaHC(HOPMHUPYS SMOLUHM B TOITHYECKUH
o0pa3, HalMCaHHBIM BO MHOTHX OTTEHKaX Kpacok,
CBOMMH JIMHAMHUYHBIMH UTPAMH.

CoBpeMeHHBIN TypeUKHH XyT0KHUK U3 AHKapHI -
Xanmyk Akakdye co3/1aeT HOBblE ()OPMBI B CBOHMX
paboTax, uccieaysl OTHOILCHUS! MEXKAY YEIOBEKOM M
TEXHOJIOTHSIMHM, a TakXe »J3CTeTHKy. Ero paboTsl
BKITIOYAOT AHNMHPOBAaHHBIE BHJICOIPOCKIINH,
HACTEHHBIC POCHHCH WM 3BYKOBBIE MHCTALIIIHU. OHH
MIPENICTaBISIOT co000i abcTpakTHBIE JIaHMAa(ThI, TS

CONPHUKACcAOTCA ONOJIOTHS, ApXUTEKTYpa, TEOMETPHS 1
Meradu3uka. OTO paszHooOpa3we paboT AKak4de
TpaHc(OPMHUPYET  BOCHPHUSATHE  pPEaTbHOCTH B
rpadudeckue uQpoBbIe M300paKeHUsT aOCTPAKTHBIX
npeoOpa3oBaHuil, CO3/TAFOLINX WIITIO3HH.
OKJIEKTUYHBII HAa0Op OSCTETHYECKUX apryMEHTOB
MOXXHO YBHJETH B paborax AKakue: KeJIbTCKas M
UCIIaMCKasi apXHUTEKTypa, ap-AeK0, aMepHUKaHCKHe
KOMHMKCBI I COBPEMEHHAs MOJIa.

B mpomsenenun « Birth of Art//Poxnennn
UCKYCCTBa»  XyNOXXHHKAa [BETHl  IBWXKYTCA B
BUPTYaJIbHOM MHpE. ODTO BHAEO COCTOMT M3 JBYX
KOHTPACTUPYIOIUX yacTeil. BusyanbHas u
My3bIKajlbHasi YacTH CHaydajla OTPaXalT CyeTy
COBPEMEHHOH KMU3HH, a 3aTEM CO3JIal0T IPOCTPAHCTBO
BHYTpeHHero  komdopra. AKakue  HCIIOJIB3YeT
BO3MOXXHOCTH KOMITBIOTE€PA, 4YTOOBI HCCIIE0BAThH
YKMBOIIUCH U PACUIMPSTH €€ IPAHUILIBL.

IMpoussenenus xynoxuuka «Black on White and
White on Black//Yepnoe Ha 6eom u Genoe Ha YepHOM
(The Fiction of an Isolated Object//Bsimbicen u3onupo-
BanHOro oowsekra) u «Blue and Black on White // Cu-
HUH 1 YepHBIH Ha 6e7I0M» HAIIOMHUHAIOT MUHHUMAJINCT-
CKYIO0 >KMBONUCH. JIMHEWHBI INOTOK pa3BUBacTCA B
OTpaHWYEHHOM Habope IBETOB - OEJIOM, CHHEM, Yep-
HOM.

B 2006 rogy B Jlac-Berace moja srumoit Heto-
Mopkckoro mabmmk-apr-arentcrea «Creative Time»
Axak4e co3Jjal MOHYMEHTaIbHYI0 HHCTAULIINIO. 1H-
crasiuus «Sky is the Limit» oxBarbiBaeT npocTpaH-
CTBO MEXJy Ka3WHO U pailoHOM PpEeMOHT-CTPUT, pac-
TSHYBIIUCH HA [[BETHBIX HEOHOBBIX BbIBeCKax. B 3Toit
WHCTAJUIALMK XYJOXHUK TPEICTaBUII CTOJIKHOBCHHE
HCKYCCTBEHHOM M €CTECTBEHHOM KM3HH, CO3/I1aB TAKUM
00pa3oM CTpaHHOE OIIYIIEHHE TEKYYeCTH BPEMEHH U
MIPOCTPAHCTBA.
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INTRODUCTION OF NEW ELEMENTS OF INNOVATIVE MODELS FOR HOTEL FACILITIES

Abstract.

The article analyzes the dynamics and development of innovations in service industry. It was found that in-
novations are a huge incentive for the further development of the hotel business; which contributes to meet world
standards of hotel services. The article substantiates the need to introduce innovations in domestic hotel enter-
prises in order to reach a larger number of potential consumers of hotel and restaurant product.

Based on the study, the author draws conclusions about the feasibility of using innovation as an important
tool for the hotel enterprises development. It is generalized that the use of new technologies of investment process
management in the hotel and restaurant business at the present stage of economic development is an important
task, which is of great interest to managers of enterprises in this field.

Keywords: innovation strategy, hotel industry, competitiveness, financial risk, service process, long-term

strategy.

Target setting. With the beginning of economic
reforms during the 1990s, there was an urgent need for
a systematic study of the general and specific features
of the hotel business, its organization, patterns of de-
velopment and management, its intersectoral and infra-
structural relationships. The problems of finding in-
vestments on the basis of which hotel enterprises can
be developed in accordance with international stand-
ards of commercial hospitality have become especially
important. However, modern economic theory has so
far proposed solutions to these problems, mainly for the
branches of material production. The specifics of hotels
in this regard, so far, have not been fully analyzed and
studied. Hotel innovations continue to be analyzed only
in the narrow range of additional services that the hotel
can provide to its customers, and their investment de-
velopment continues to remain outside the scope of
comprehensive economic analysis.

Analysis of recent research and publications. In
order to study the problem of innovative development
of the hotel industry, the article deals with the funda-
mental foundations of the implementation of measures
of scientific and technological progress, its economic
essence, the relationship with business processes of this
concept. This led to the appeal to the works of J.
Schumpeter, P. Drucker, A. Anchyshkin, N. Kon-
dratiev, M. Deliahin, D. Kokurin, Yu. Yakovets. The
works of Lynn Van Der Wagen, E. Christopher, J.
Walker, 1. Andrzejczyk, I. Zorin, N. Kabushkin, V.
Kvartalnov, O. Chudnovskyi, E. Filippovskyi, L.
Shmarova and others were also studied.

However, the problems of innovative develop-
ment of hotel enterprises remain poorly studied. This is
largely due to the fact that for a long time the hotel and

restaurant business remained on the periphery of scien-
tific and economic observation. The urgency of these
problems led to the choice of research topic.

Objective setting. The main objectives of the ar-
ticle are to analyze and dynamics of innovative devel-
opment and its impact on the hotel industry.

Presentation of the main research material.
Modern tourism is a complex socio-economic system,
an element of which is a highly profitable diversified
industrial complex, called the hotel and tourism indus-
try. International hotel business is a special segment of
the hotel industry, which is characterized by a high de-
gree of internationalization of capital, the international
nature of its operations, as the hotel system considers
the whole world as its field of activity. Thus, the inter-
national hotel business plays an important role in solv-
ing the problems of integrating a national economy into
the world economy and attracting investment in the real
sector of the economy. At the same time, the industry
is in the process of adapting to international standards.
The main distinguishing feature of the modern econ-
omy is innovation. Innovation is a powerful strategic
and anti-crisis tool. The relevance of innovative tech-
nologies is explained by the globalization of the world
market, shortening the life cycle of goods, as well as
the need for a strategic approach to updating the quality
characteristics of products and services.

Innovation in tourism is a system of organizational
and economic, research, technological and other
measures and their results aimed at radical transfor-
mation and renewal of the tourist product, the mecha-
nism of its promotion and implementation in order to
achieve economic, social, environmental or other effect
[1, p.17].

The application of innovations in tourism greatly
facilitates the process of providing tourist services,
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which begins with informing about them and ends with
their final consumption. For example, the emergence of
the World Wide Web has led to the simplification of
information exchange, improvement of methods of im-
plementing the marketing cycle in tourism, the devel-
opment of electronic means of payment with customers
and suppliers etc. The innovations use in the hotel busi-
ness is economically feasible and effective if they bring
the hotel additional income, provide competitive ad-
vantages in the market, increase market share, reduce
costs, improve the service process, increase the effi-
ciency of individual departments and the hotel as a
whole.

The hotel business is a highly saturated infor-
mation industry. It is known that the success of the busi-
ness of some sectors of the economy directly depends
on the speed of transmission and exchange of infor-
mation, its relevance, timeliness of receipt. This also
applies to any accommodation. The successful devel-
opment of the hotel business involves the widespread
use of the latest technologies both in the introduction of
new hotel services and in their promotion on the mar-
ket. It is obvious that the introduction of innovative
technologies is becoming an integral part of increasing
the competitiveness of the hotel business, as well as im-
proving the quality of service.

Thanks to modern forms of management, such as
franchising and contract management and a combina-
tion of these forms, hotel companies have been able to
reduce costs when entering the market, more centrally
manage their financial resources, minimize current
costs, pursue more effective pricing policies. As a re-
sult, the development of the modern hotel sector is
characterized by an increase in the share and role of in-
ternational business in it. International hotel corpora-
tions that create hotel chains dominate the accommoda-
tion market. However, the processes of concentration
and centralization in the international hotel business
have not led to the complete displacement of relatively
small independent hotels.

At the moment, the world is undergoing a global
economic process of division into massive blocs, such
as the European Union (EU), the North American Free
Trade Agreement concluded between the United States
and Mexico etc. The European Union has lifted national
restrictions not only on trade but also on the movement
of labor and capital. The synergies that arise between
all participating countries have a positive effect on their
development. As industrial, commercial and tourism
links develop within the EU, the need for hotel services
is growing steadily.

In Asia, the rapid development of Hong Kong was
stimulated by the rapid growth of the economy of
neighboring countries and the specifics of the tax sys-
tem. In Hong Kong, a universal corporate tax of 16.5%,
income tax of 15% is levied and no capital gains tax or
dividends are levied [2]. Some hotel corporations are
headquartered in Hong Kong, including Man-
darinOriental, Peninsula, Shangri-La, all of which are
world-famous five-star hotels. They are based in Hong
Kong due to low corporate taxation and the ability to
use professionals from other countries as administra-
tors, without much bureaucratic delay. In developing

countries, as they achieve political stability, the hotel
business development goes hand in hand with general
economic and social growth. An example is the coun-
tries of the former Eastern European bloc, where the
last few years have created excellent opportunities for
the development of hotel corporations.

In conducting public policy tourism, national tour-
ism administrations of most countries take into account
the forecast of tourism development in the world, com-
piled by the World Tourism Organization (UNWTO) —
the largest intergovernmental organization, which is a
specialized UN agency and has 153 countries. Accord-
ing to the UNWTO study “Tourism - Panorama 2020”
in the period from 2014 to 2020, global tourist arrivals
are projected to more than double. After the 996 million
tourists in 2013 it increased by 39 million tourists in
2014, the number of international tourist arrivals for the
first time in history exceeded one billion (1.035 bil-
lion). UNWTO predicts that by 2020 the number of in-
ternational tourist arrivals in the world will be 1.7-1.9
billion [3].

The basis of the tourist accommodation market in
the world is hotel and similar enterprises - up to 70% of
the market. At the regional level of Ukraine, the im-
provement of modern hotel business infrastructure is
recognized as one of the priority areas of national econ-
omy development. World hotel corporations are ac-
tively developing the Ukrainian market: in many cities,
especially in the capital, there are hotels of the largest
hotel chains, which indicate a significant prospect for
the development of this area. Experts of the tourist mar-
ket note that until recently the tourist infrastructure of
Ukraine was not developed well enough. Since 1992,
the market of tourist accommodation has seen a trend
of reducing the number of large hotels and their simul-
taneous capacity. There is also a gradual replacement
of large complexes by more mobile, flexible forms of
business - mainly in the form of small hotel business
enterprises of various types and categories.

During 2010-2013 modern hotels were opened in
many cities of Ukraine. Currently, a number of cities in
Ukraine are building hotels that will operate in accord-
ance with international standards of hotel service. Thus,
new hotels are being built in Kharkiv, Dnipropetrovsk,
Lviv, Zaporizhia, other cities of Ukraine and regions.
The number of transactions in the hotel segment of
Kyiv in the first half of 2014 decreased by almost 8
times compared to the first half of 2013, but still this
figure is 3 times more than the number of transactions
in the hotel segment in 2012 [4].

Analysis of the current state of tourism in Ukraine
shows that in recent years this area is generally devel-
oping steadily and dynamically. There is an annual in-
crease in domestic tourist flow. The growing demand
for tourist services within the country has caused a
boom in the construction of small hotels, mainly in re-
sort regions, as well as an increase in the number of ho-
tels in international hotel chains in Kyiv, Kharkiv and
other major cities, the creation of domestic hotel chains.

The volume of investment offers for hotel con-
struction from both foreign and domestic investors has
sharply increased. At the same time, the main proposals
are aimed at the development of the hotel business in



«COLLOQUIUM=JOURNAL» #12(99), 2021 / ECONOMIC SCIENCES 17

the regions of Ukraine. The successes of recent years in
the development of the resort and tourist complex of
Odessa region should be especially noted. Due to this,
not only Odesa, but the whole Odesa region as a whole
has gained worldwide popularity, which determines the
long-term business interest in the development of tour-
ist infrastructure in the region and the guarantee that in
a few years the Black Sea coast will become a world-
class resort.

The latest Internet innovation is the development
of social networks such as Facebook and MySpace.
Now both hotel and travel companies participate in
them. In other words, effective hotel management in-
cludes equal consideration of economic, environmental
and functional aspects, as well as capital investment,
production costs and process quality, along with com-
fort, health and satisfaction of needs. This approach of
international developers and investors is called “the
blue way”.

The term “Blue Sustainability” appeared in
Ukraine relatively recently and is already widely used
by hotel business professionals. The concept includes a
set of measures to save costs, effective planning, im-
proving the level of service, reorientation in favor of
environmental technologies. “The blue way” character-
izes the package of services provided in accordance
with the principles of renewable, energy efficient and
environmentally friendly use, including in the hotel in-
dustry. At the same time, environmental friendliness,
characterized by the concept of "green”, is included in
the concept of ‘the blue way”: if the building is envi-
ronmentally friendly and meets all the requirements for
economy and functionality, it is a visible example of
this holistic and balanced approach.

One of the most common global trends in the hotel
business for business and luxury hotels is to attract
business tourists with art objects. Hotel operators work
with leading galleries and museums, decorating halls,
restaurants and rooms with art and antiques, offering
their customers tickets to various exhibitions. For ex-
ample, the Radisson Blu Edwardian hotel chain (Eng-
land, London) is working with the Victoria and Albert
Museum to offer customers a package that includes ac-
commodation, breakfast and tickets to an exhibition
dedicated to the legendary musician David Bowie. The
popular Crowne Plaza Canberra business hotel in Vi-
enna offers tickets to exhibitions held at the National
Gallery of Australia. Siam Kempinski Hotel Bangkok
in Thailand changes its exhibition of paintings by local
artists every three months, which are exhibited in par-
allel with art objects from the collection of the Museum
of Thai Contemporary Art, which has more than 4,000
works.

Along with attracting business tourists with art ob-
jects, the common world practice of promoting pre-
mium hotel services is to focus on a narrow segment of
customers to create an original hotel product. For ex-
ample, the number of Women only hotels is growing
worldwide. The first such hotel (Barbizon Hotel for
Women) appeared in the early twentieth century in
New York. This “women only” hotel was to be seen as
a symbol of feminism. Since the 1980's radical rules

were relaxed, everyone could stay in the hotel. Cur-
rently, the hotel is included in the National Register of
Historic Places of the United States [2]. It should be
noted that the root cause of the creation of exclusively
women's hotels - the idea of feminism - has eventually
given way to the religious aspect, which is related to the
rules of conduct of women in the Islamic world. In this
regard, in 2007, Saudi Princess Madawa bint Muham-
mad supported the initiative of local businesswomen to
open a special hotel Luthan, or "Escape in search of ref-
uge", in Riyadh. All hotel staff are also women. As
stated on the booking.com website, “Men, couples and
children are not allowed to stay in the hotel”.

The modern market of hotel services is in constant
dynamics, responding to emerging customer requests.
Business travelers who need to rent a room for a few
hours a day have become the reason for the emergence
of a new service on the market - day hotels. Business
people who have come to another city feel the need to
put themselves in order before an important meeting or
just relax after a long flight and then leave the hotel.
For more than ten years, this service has been offered
by hotels at airports, since 2010 this idea has spread
among city hotels. Day visitors are usually asked to
leave before 18:00 or 19:00 in order to prepare the
rooms for the evening arrival of the next visitors. Thus
from the visitor not hourly payment, and the fixed cost
of number for day is taken. It is noteworthy: despite the
fact that such a service is offered by many airport ho-
tels, to such large hotel chains as Holiday Inn, Ibis, No-
votel, Hilton, Sheraton on the Internet sites of hotels,
the possibility of daily accommodation is rarely adver-
tised.

Capsule hotels, which first appeared in Japan
(Osaka) in 1979, offer tourists an alternative to budget
and short-term accommodation in megacities. Capsule
hotels consist of small rooms. Space in hotels is divided
into two types: common and individual, which inevita-
bly follows from the organization itself. A large public
space is a mandatory requirement of capsule hotels of
this type. The original Japanese concept of capsule ho-
tels has undergone major changes for the better, and
now respectable tourists stay in capsule hotels. The
main purpose of the visit for the Japanese to the capsule
hotel is not to stay in capsules, but to visit onsen. Onsen
is a wellness center equipped with large hot mineral wa-
ter baths. The Japanese believe that in prehistoric times
only the gods had access to mineral springs. Therefore,
accommodation in hotels such as Green Plaza Shinjuku
is considered a joyful ceremony.

Determining the right evaluation criteria when de-
veloping a pricing strategy is of great importance in the
hotel business. It should be noted that the emergence of
a large number of budget hotels in the world is directly
related to the development of low-cost air travel (Low-
cost): poor passengers have become potential tourists.
At the same time, there are only two ways to satisfy the
needs of customers with little wealth: either to mini-
mize the set of services, or to minimize the area of the
room. The Asian corporation Tune Hotels has advanced
much further on the path of creating inexpensive hotels.
It was founded by the owner of the budget airline Air
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Asia Tony Fernandez. Today, the chain includes 27 ho-
tels located in five countries. The company's motto is
“five-star beds at one-star prices”. The tune rooms
(about 10 sqm) are equipped with a wide bed, table,
chair and fan. They also have a small bathroom. But
there are no towels and soap. The basic cost of living in
the flagship hotel Downtown Penang (Georgetown) is
about $ 30. If guests have a desire to turn on the air
conditioner, access the Internet, buy a towel, soap, etc.,
they will have to pay extra.

The undisputed leader in the budget hotel market
is the French corporation Assor. The development of
the economic segment in the Accor Group is given spe-
cial importance: it generates significant revenue for the
operator and is an important factor in global growth.
According to analysts, the group of ibis brand, which
belongs to the economy class, is most suitable for de-
velopment in the regions of Ukraine. Taking the first
place in the European rankings, it sets the tone on many
platforms outside the Old World. The goal of ibis is to
increase the share of direct bookings from the site to
40% by 2015. The number of web site visitors only in
2014 increased by 30% [5].

Along with capsule hotels, Bubble hotels belong
to hotels with a unique concept and design. In France,
there are a number of transparent tents designed for ac-
commodation and recreation of tourists. The concept of
the new hotel format belongs to the French designer
Pierre Stephanie Dumas, who proved with his project
that the ball in the hotel market is beautiful and com-
fortable. A new balloon hotel resembling a soap bubble
has opened in a picturesque forest on the outskirts of
Paris. This place attracts travelers with a quiet and cozy
location that allows you to feel closer to nature, away
from the noisy city and bustle. The main idea for the
opening of such a hotel was the desire of the designer
to create a place for temporary relaxation.

In Ukraine, there is a rapid development of the ho-
tel business, as evidenced by the opening of new hotel
facilities and the interest of foreign investors. The lead-
ers of the hotel business in Ukraine are Kyiv, Odesa,
Lviv. In addition, the hospitality industry is actively de-
veloping in Zakarpattia, Ivano-Frankivsk, Kherson and
Zaporizhia regions. In 2019, Ukraine is expected to in-
crease the hotel number due to the development of net-
work operators in the cities of the country. At the same
time, the most active operators who plan to develop
their networks in the cities of Ukraine are Accor, Re-
zidor Hotels Group, Kempinski Hotels, HiltonHotel
Corporations. Network hotel operators are interested in
the market of large cities in Ukraine.

In the next few years, foreign hotel and tour oper-
ators plan to actively develop in the Ukrainian market,
which is due to the objective growth of business and
tourism flow to Ukraine. In 2016, Hilton Worldwide
can be predicted to increase the number of rooms, if all
the announced projects are implemented, the Hilton
portfolio will increase by 916 numbers.

The most ambitious expansion plans for 2019 have
been announced by the French network Accor, which

aims to launch more than 2,500 rooms, and the Ameri-
can InterContinental Hotel Group, which plans to in-
crease its number of rooms by 1,000 rooms. Such large-
scale prospects lead to a significant change in the struc-
ture of international operators in the Ukrainian market.
The leader by 2018 will be the French network Accor,
which is projected to occupy 22% of the market against
10% in 2014, displacing the first place InterContinental
Hotel Group [5].

Conclusions. The study provide reasons enough
to suggest that the dynamics of development of the
Ukrainian market of hotel services reflects the main
world trends and modern practice: raising service
standards; application of innovative design solutions;
creation of a unique hotel product focused on the needs
of a narrow segment of customers; development of new
hotel services and forms of business (day hotels, cap-
sule hotels); principles of environmental friendliness of
applied technologies, saving of resources, reduction of
expenses etc. However, in some cases, under modern
conditions, Ukrainian hotels do not have the resources
and thoughtful marketing policy to achieve effective
management of the hotel and restaurant business.
Therefore, the topic of using international experience,
development, implementation and application of new
models of innovative hotel concepts is very relevant
and important for the hotel services in Ukraine.
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APPROACHES TO THE IMPROVEMENT OF THE FINANCIAL CONDITION ANALYSIS AT THE
AGRICULTURAL ENTERPRISES

Abstract.

Methodical approaches to the financial condition analysis at the agricultural enterprises are examined in
article. Groups of users of information concerning the financial condition of the enterprise are selected. A tech-
nique for determining the significance of indicators for a particular group of users, which involves the use of
economic and mathematical methods and models, is developed. The sequence of assessment of the financial con-
dition by economic and mathematical methods is determined. A set of factors influencing the formation of eco-
nomic strategy of agricultural enterprises is divided into two groups, namely exogenous and endogenous. The
leading system ensuring the enterprise solvency has been developed. Software for the financial condition analysis

at the enterprise is proved.

Keywords: analysis, financial condition, agricultural enterprises, information users, indicators, economic

and mathematical methods.

Formulation of the problem. In today's market
economy, the relevance and effectiveness of
management decisions at the micro and macro levels
mainly depends on the results of the analysis of the
financial condition of the entity, which calculates not
only individual ratios and studies a set of indicators, but
also reflects various aspects of financial activity. The
not very stable development of the economy creates a
need for every business entity to be in constant search
of ways to improve and increase the efficiency of its
activities. So the study of financial activities of
economic entities is becoming especially popular.

The instability of the market economy necessitates
a high-quality and timely assessment of the financial
condition of the entity, its liquidity, solvency, business
activity. This will help to determine the competitive ad-
vantages and production potential, which will contrib-
ute to the formation of an effective set of measures
aimed at consolidating the leading position of the busi-
ness entity in the market and ensuring its financial sta-
bility. At the same time, there is a need for objective
information on these issues, the provision of which is
impossible without a perfect method of analysis and
quality information base. After all, the financial condi-
tion is the most important generalizing characteristic of
the efficiency of the enterprise, the quality of manage-
ment, placement, and use of financial, material, and la-
bor resources. Therefore, the study and systematization
of scientific and practical methods of stabilizing the fi-
nancial condition of agricultural enterprises is an im-
portant issue of modern theory and practice.

Analysis of researches and publications.
Ukrainian and foreign economists paid considerable at-
tention to the assessment of the financial condition of
the enterprise and its stabilization. Among them - A.

Bazyliuk, T. Balabanov, N. Blank, M. Bakanov, Ye.
Brihkhem, L. Vdovenko, V. Ivakhnenko, M. Kozoriz,
V. Kovalov, M. Korobov, O. Kondratiev, M. Kreinina,
T. Mulyk, N. Pravdyuk, A. Poddierohin, S. Stoianov,
O. Tomchuk, E. Khelfert, L. Chesnakova, A. Sheremet
and others. In the scientific developments of these au-
thors, complex problems of systematization and im-
provement of indicators of financial stability, liquidity,
solvency, and business activity of enterprises are
raised.

However, despite the significant scientific
achievements of domestic and foreign scientists and
practitioners on this topic, a number of important
problems of organization and methods of analyzing the
financial condition of enterprises require further
research, in-depth study, and formation of new
approaches and areas for improvement.

Formulation of aims of the article. The purpose
of the article is to form the main directions of
improving the financial condition of the business entity
in modern conditions.

Exposition of basic material of research. In
domestic and foreign economic literature, economic
and mathematical methods of analysis of economic
activity are widely considered. The justification of their
use is also the statement of the founders of the theory
of economic analysis M.l. Bakanova and A.D.
Sheremet, who believe that the widespread use of
mathematical methods is an important way to improve
economic analysis [1, p. 57] because their use reduces
the time of analysis, more full coverage of the impact
of factors on business results, replacement of
approximate or simplified calculations with accurate
calculations, formulation and solution of new
multidimensional analysis problems, which is almost
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unattainable when performing traditional manual
methods. To determine the methodology that best
meets the requirements of the modern functioning of
agricultural enterprises, it is necessary to consider its
stages (Fig. 1).

From fig. 1. it is seen that at the first stage the
classification of indicators of assessment of financial
condition depending on users is carried out. It is
important to determine the circle of these users and to
group them accordingly. In our opinion, all users can
be divided into two main groups: external and internal.

Classification of indicators of financial condition analysis

Choice of the direction of analysis according to the method of
assessing the importance of indicators for the user *

]

Analysis of financial condition

Calculation of indicators

v

Calculation of the value of the integrated indicator (integrated
assessment of the financial condition of the enterprise)*

2

Assignment of the enterprise to one of the classes characterizing the
financial condition of the enterprise according to the rating scale

Fig. 1. The structure of the method of analysis of the financial condition
Source: * - stages of analysis carried out according to the method developed by the authors

The first group includes creditors, investors, competitors, regulators, and other users, and the second - the
company's management, economic and other interested internal services, shareholders, etc. (fig. 2).

Users of information

V| Internal

e Leadership

N Economic service
N Shareholders

N Other internal users

External 'S
Lenders "
Investors e
Competitors =
Regulatory authorities
Other external users -

Fig. 2. Groups of users of information about the financial condition of the enterprise

Source: [2, 3]

For each of these users, certain selected metrics
are important.

For example, creditors need to consider the fol-
lowing objective indicators to assess the financial con-
dition of the borrower:

- sales volume;

- profits and losses;

- profitability;

- turnover on accounts;

- solvency;

- liquidity;

- financial stability;

- the dynamics of repayment of the borrower's
credit debt in the past.

To determine the significance (weight) of indica-
tors for a particular group of users, it is advisable to use
our methodology.

Its essence is as follows:

- in order to make certain management decisions,
the analysis should be carried out according to the indi-
cators required by the management and, accordingly,
will be implemented in the management practice of
Khmilnytske LLC. The following groups of evalua-
tions by thematic subdivisions were selected by the
specified users:
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- balance sheet asset analysis (inventory turnover
ratio, receivables turnover ratio);

- analysis of liabilities of the balance sheet
(turnover ratio of accounts payable);

- assessment of the liquidity of the enterprise
(coverage ratio, quick liquidity ratio, absolute liquidity
ratio);

- assessment of long-term solvency (equity
concentration ratio, loan capital concentration ratio,
loan-to-equity ratio, loan security ratio);

- assessment of profitability (return on sales, asset
turnover ratio, return on assets, return on capital,
profitability).

For clarity, we summarize these indicators in the
auxiliary table, indicating their theoretical and weight
values (table 1).

Table 1
The system of indicators and their theoretical and weight value
Indicators 'I_'hepretlcal Weight value
significance
Inventory turnover ratio unlimited 1
Receivables turnover ratio unlimited 1
/Accounts payable turnover ratio unlimited 1
Coverage ratio 1-2 1
Rapid liquidity ratio not less than 0.5 1
IAbsolute liquidity ratio not less than 0,2 1
Equity concentration ratio more than 0-1 2
Debt capital concentration ratio more than 0-1 2
Loan collateral ratio more than 1,5 1
Profitability of sales more than 0,03 3
/Asset turnover ratio more than 0,01 3
Return on assets more than 0,03 2
Return on capital more than 0,04 2
Profitability more than 0,04 2

Source: suggested by the authors

It should be noted that in Ukraine there is no single
approach to the theoretical values of these coefficients
and their weight values. That is why the author’s estab-
lishment of their limits (table 1) is quite debatable, be-
cause these values of coefficients can be changed de-
pending on the general level of economic development,
and for critical (marginal) values, then here scientists
must reach unquestionable consistency.

In this case, there is a balanced and sound
approach developed by domestic economists, which is
usually quite well adapted and easily transformed in
accordance with modern forms of reporting, as it was
developed taking into account the international
experience of financial reporting analysis.

The calculation of coefficients, in our opinion,
logically fits into the model of economic and
mathematical analysis proposed by us for application in
the analytical practice of domestic enterprises, because
by establishing weight values based on them you can
calculate the integrated indicator of financial condition
and assign a research enterprise to a certain group
(class: A, B, C, D, E - according to the following
method).

The proposed method of assessing the significance
of analytical indicators of the financial condition of
agricultural enterprises depending on the users of
analytical information involves the use of economic
and mathematical methods and models. Since, in our
opinion, it is not enough to limit oneself to the simplest
and least reliable methods and techniques to solve the
problems of improving the financial condition, it is
more expedient to use more accurate and reliable
results of financial condition assessment and its
elements determined by the above methods.

The methodology of traditional expert-analytical
assessment of financial condition, its elements and
factors influencing it can be significantly supplemented
and improved through the use of statistical material
collected for previous periods, and appropriate
mathematical models to analyze the objectivity and
accuracy of expert assessments, to give additional
information concerning the factors influencing the
determination of the level of financial condition.

To ensure the correct choice of the direction of an-
alytical calculations required for a particular group of
users, from a number of indicators grouped by user
needs, it is necessary to form an analytical table on al-
ternative grounds and use Chuprov's coefficient for cal-
culations (Ccn). The method of filling in the tables and
calculating Chuprov's coefficients is covered in detail
in the scientific literature, but the most suitable for use
in the analysis of the financial condition, in particular,
to our proposed method is the method described by
V.K. Horkavyi [4].

The Chuprov's mutual coupling coefficient is cal-
culated by the following formula:

FZ

oo,y

where F is the indicator of mutual connection;
N1 - the number of selected indicators;
N2- number of assessment levels.

Scientists recommend that if the value is C, >

0,3 the relationship of indicators can be considered
close. However, in the case of financial analysis, when
the number of indicators recommended for calculation
is extremely large, this critical value is overestimated.
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In our opinion, even the result of 0,05-0,1 can be con-
sidered as indicating a close relationship between the
studied indicators.

The next step in the analysis of financial condition
in accordance with the proposed method is to determine
the adequacy of expert assessments of the importance
of calculated indicators for a particular user by applying
the rank correlation coefficient (Cc), which in the
scientific literature is also called Spearman's
coefficient. To this end, it is recommended to set the
following pairs of numeric series:

1. A number of ratios selected in accordance with
the needs of the user of information about the financial
condition of the studied entity (according to a specially
developed classification).

2. A number of coefficients arranged in
descending order user interest in calculating this
particular ratio.

Thus for calculation of the coefficient of a mutual
combination of indicators, it is expedient to use the pos-
sibility of carrying out such calculations in an auto-
mated way, forming the special initial table that will
give the chance to estimate really weight of the ana-
lyzed indicators on the basis of practical material.

To calculate Spearman's rank correlation coeffi-
cient, a number of selected coefficients should be ar-
ranged in the order corresponding to the classification,
or in other words, in the order of decreasing their sig-
nificance for the user. Each coefficient, which is in the
numerical series in the i -th place, corresponds to the
rank of X;=i. In the second column of the developed
analytical table, the same indicators are arranged in de-
scending order user interest in their calculation. Each
value in this series is assigned the rank V; (the index is
equal to the ordinal number of the corresponding coef-
ficient sorted in the first row of numbers).

The next step in the study is to determine the sum
of the squares of the differences between the respective
ranks X; and V.

After that, you can calculate the Spearman's rank
correlation coefficient, which is done using the follow-

ing formula:
6> D,
C,=1-—4<=—"_,
n(n® —n)
where Dj is the square of the differences between
the respective ranks X; and V;;

n - the number of indicators of the numerical
series.

Since the rank correlation coefficient varies from
-1 (full inverse correlation of ranks) to +1 (full
correspondence or full direct correlation), by dividing
(grouping) the boundaries, it is possible to identify the
necessary areas of financial performance for a certain
range of users.

Having chosen the direction of research of
indicators and having carried out their corresponding
calculations, it is possible to carry out the analysis of
factors of influence on the financial position of the
investigated business entity and to calculate reserves of
its improvement.

To do this, it is advisable to use the procedures of
correlation and regression analysis. The content of
these procedures is to determine the impact on the fi-
nancial condition of each of the elements of the formu-
las of coefficients or other indicators.

To simplify the calculations, it is advisable to use
an integrated indicator of financial condition, calcu-
lated taking into account the absolute actual estimate of
each i-th value of the weight of the corresponding co-
efficient. In order to obtain preliminary actual estimates
of the value for the user by the information of each spe-
cific coefficient, it is necessary to compile special ta-
bles in which to group the estimates according to the
previously established limit values.

For example, to divide (classify) enterprises de-
pending on the value of the integrated indicator of fi-
nancial condition (table 2).

@

Table 2

Rating scale

The value of the integrated indicator

Enterprise class

more than 40,07

from 30,55 to 40,06

from 20,65 to 30,54

from 10,59 to 20,64

less than 10,58

moO|w| >

Source: suggested by the authors

We tend to think that experience is useful in this
case the banking classification system, namely:

- class A - an enterprise with an extremely stable
financial condition;

- class B - an enterprise with a stable financial
condition;

- class B - an enterprise with signs of financial
stress;

- class D - high-risk enterprise;

- class E - an enterprise with unsatisfactory
financial condition.

The weight values of the coefficients are
determined taking into account the importance of the
factors that affect the owverall assessment of the

financial condition, and to determine the value of the
integrated assessment of the values of the coefficients
should be multiplied by their weight value.

The level of the integrated indicator should be
calculated by the following formula:

1, =Y AE()%C, (i) @

where AE(i) — is the absolute actual estimate of
the i-th indicator (coefficient) of financial condition;

Ci(i) — weight value of the i-th indicator
(coefficient) of financial condition;

n - the number of indicators to assess the financial
condition.
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It should be noted that in this case, we abstract
from many other subjective factors, but their impact can
be significant and therefore in the analysis of financial
condition can be used an additional factor to overcome
the error of undiscovered factors, which can be
established only experimentally.

The application of mathematical methods in the
analysis of financial conditions will have a particularly
high effect, provided the following conditions.

First, it is important to ensure a systematic, con-
sistent approach to the study and assessment of finan-
cial condition, taking into account the relationship be-
tween the studied indicators, as well as the subjective
factors of its formation.

Second, from the methods recommended by vari-
ous scientists, it is necessary to choose one that would
reflect the quantitative characteristics of economic pro-
cesses and meet the objectives of the analysis of the fi-
nancial condition.

Third, the modern information base, adapted to in-
ternational standards, despite a number of advantages,
requires further improvement.

Fourth, the availability of computer technology is
a necessary condition for economic and mathematical
calculations. And the last condition, which is an objec-
tive result of all the previous ones, is the need to ensure
the appropriate professional level of analysts, special-
ists in economic and mathematical modeling, program-
mers, etc.

In modern conditions, when approaching the or-
ganization of economic analysis in general, it is neces-
sary to skillfully use modern economic and mathemat-
ical research methods.

S.l. Shkaraban notes in this regard that at the
present stage economic management is impossible
without the implementation of economic methods, the
effectiveness of which is possible only with a deep and
comprehensive analysis of the use of all available
resources of production, condition, and changes in
property, identification of causal links and patterns of
economic development [5, p.3].

In our opinion, the methods of financial condition
analysis recommended by various authors, which are
based on the use of economic and mathematical meth-
ods, should not focus on evaluation functions, as it was
in the conditions of centralized management, but on
strengthening the diagnostic and search value of calcu-
lated indicators. Accordingly, the methodology of fi-
nancial condition analysis should be refocused on a
deep and comprehensive study of new phenomena and
factors, as well as their interaction and impact on the
end result.

The method described by the author in practice is
manifested in the form of an algorithm that can be at-
tributed to economic and mathematical methods of
analysis of the financial condition, and the use of actual
data LLC "Khmilnytske" will illustrate the application
of the method in dynamics.

The first stage of the study according to the
proposed algorithm is to choose the direction of the
study (choice of indicators) according to user
requirements.

It is possible in two ways: the first concerns the
manual method of analysis, and the second - automated.
In the first case, the user is asked from the general list
of calculation indicators (classification of indicators of
financial condition depending on their value for the
user) to select those that are most interesting to the cus-
tomer analysis (specific user) and calculate them (note
that this option is easy to automate). the second solution
of the analytical problem is much more difficult be-
cause it involves the use of economic and mathematical
method to determine both the direction of the study and
all subsequent calculations.

In this case, the solution of the analytical problem
allows you to take into account the relationship
between indicators, to track their dynamics, as well as
changes in the requirements of the same user over the
years.

We think that the method of assessing the financial
condition by economic and mathematical methods,
taking into account estimates of the importance (value)
of indicators that affect its integrated indicator, can be
illustrated in the following sequence:

1. Collection and systematization of data
(including statistical) on the results of integrated
assessment of the financial condition and its elements
(the period is chosen either by the customer of the
analysis or by the analyst independently depending on
the needs of management).

2. Calculation of Chuprov's ratios (Ccn) for each
factor of influence on the overall integrated assessment
of the financial condition.

3. Calculation of Spearman's rank correlation co-
efficient (Cy).

4. Carrying out of repeated expert-analytical re-
search of the factors of influence chosen by the user on
an integrated estimation of a financial condition.

5. Development of working tables for estimating
the value of the integrated assessment of financial con-
dition for further use and formation of analytical con-
clusions and proposals (fig. 3).
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Collection and systematization of data on the results of integrated as-
sessment of the financial condition and its elements

v

Calculation of Chuprov's mutual coefficients for each factor influencing
the overall integrated assessment of the financial condition

v

Calculation of the rank correlation coefficient

v

Carrying out of repeated expert-analytical research of the factors of in-
fluence chosen by the user on an integrated estimation of a financial condi-
tion

v

Development of worksheets for estimating the value of the integrated
indicator of financial condition

Fig. 3. The sequence of assessment of financial condition by economic and mathematical methods

Source: suggested by the authors

It should be noted that the solution to this
analytical problem is possible in two ways: in the
traditional order of calculations and in an abbreviated
form, which includes a specific approach and opinion
of the author on these issues. The choice of path
depends on the user's requirements for the efficiency of
obtaining settlement data on the assessment of the
financial condition.

The list of financial condition ratios can be
constantly adjusted, excluding those whose weight is
not confirmed by calculations. The list of coefficients
can include new ones that are considered significant.

Thus, the proposed method allows to improve the
working model of financial condition assessment and
increase the accuracy of the results, to choose the most
successful direction of calculations in order to obtain an
adequate integrated assessment of the financial
condition of the enterprise.

In an unstable economy, bankruptcy is a fairly
common phenomenon, which is characteristic of agri-
cultural enterprises. In order to avoid it, restore sol-
vency and a sufficient level of financial stability of en-
terprises, it is necessary to timely diagnose and predict
the possibility of a situation close to bankruptcy.

This requires a periodic study of the financial
condition of the enterprise, determining the scale of the
crisis and studying the main factors that caused it.

Analysis of the financial condition is necessary for
each company because its further effective operation is
directly related to profitability and the ability to
maintain solvency. Assessment of development
prospects is necessary not only for the company but
also for its business partners. Therefore, the priority is
to forecast the future financial and economic condition
of the enterprise and illustrate the possibility of
predicting the negative impact of negative phenomena
on its activities [6].

In this case, information about the financial
condition of the enterprise can be the basis for decision-
making by various interested users:

1) creditors who are interested in the solvency of
the enterprise;

2) the founders of the enterprise, interested in
achieving high-end results and receiving the
appropriate income by them personally;

3) employees of the enterprise, who are
responsible for the efficient use of production resources
and the sustainability of all types of enterprise income,
etc [6, 7].

Information on the financial condition is of some
interest to foreign investors, tax officials, public admin-
istration, and control.

In our opinion, it is also important for analytical
practice in assessing the financial condition of the
enterprise to determine the relationship between the
individual calculation factors. When identifying these
relationships, one can conclude that there are factors
that simultaneously affect the magnitude of both (or
more) elements. This stage of the analysis is important
in order to be able to exclude from the model those
factors that duplicate each other and distort the overall
integrated assessment of the financial condition.

The simplest and most convenient direction of
further analysis, in our opinion, is to use the method of
identifying reserves by comparing the best theoretical
(or basic) values of the calculated coefficients with
those achieved by a particular enterprise. The basis of
comparison can be taken by industry averages, the best
indicators of the enterprise, which were achieved in
other periods, or indicators achieved by advanced
agricultural enterprises.

The specified method of calculation of reserves of
improvement of a financial condition is convenient and
clear and also adapted to automation of analytical
calculations that allow influencing quickly and
operatively on a course of realization of financial and
economic activity for the purpose of receiving the best
final results.

Focusing on certain areas of improving the
financial situation by improving the efficiency of
management, we note that the whole set of factors
influencing the formation of the economic strategy of
agricultural enterprises can be reduced to two groups:
exogenous and endogenous. The relationship between
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the factors of financial improvement and the
mechanism of their management is presented in the
form of a diagram (fig. 4) [8].

Among the internal factors, an important role be-
longs to the technical base of production, technology

improvement, marketing activities. At the same time, in
modern conditions, such socio-economic factors as so-
cial competence of managers, professional qualifica-
tion level of employees, working and health conditions,
production ecology should not be neglected.

Endogenous

Factors of improving financial
condition

Exogenous

Business entity

Technical base

Dependent on the efforts of
the enterprise

Independent of the efforts
of the enterprise

Technology improvement

Advertising

Marketing activity

Management

Social competence of
managers

Professional qualification
level of employees

Factors of state influence

Factors influencing the population

Production ecology and
more

v

State tax policy

Forms of calculations

v

v

Financial and credit policy

v

Purchasing power of the population

State regulation of Economy

v

Inflation

Fig. 4. The relationship between the factors of financial improvement and the mechanism of their management

Source [8]

External factors include the levers of state regula-
tion, tax policy, financial and credit policy, the mecha-
nism of profit distribution. At the same time, in market
conditions, the impact on tax policy, financial and
credit policy, the mechanism of profit distribution is ex-
tremely important. At the same time, in market condi-
tions, the impact on the financial condition and effi-

ciency of management of such factors as market condi-
tions, prices for economic resources, competition, the
purchasing power of the population, etc. is extremely
important.

Exogenous and endogenous factors together form
the appropriate economic environment and indicate
possible areas for improvement of the financial
condition, and the mechanism of their management
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makes it possible to form optimal ratios that can affect
the efficiency of management.

We believe that no less important reserve for
improving the financial situation is the choice of

method for assessing the state of solvency on the basis
of the information obtained (fig. 5).

Methods of analysis

Financial analysis

Management analysis

Analysis of the causes
and symptoms of

Assessing the depth
of the financial crisis

Analysis of the causes
and symptoms of

Assessing the depth of
the financial crisis

opportunities

| Regression analysis

insolvency insolvency
The main Deciphering the Process analysis of Expert assessment of
components magnitude of quality management financial potential
method —  financial losses u
and missed

Estimation of
— available financial
reserves

Situational analysis

Development of
scenarios for the
restoration of
solvency

Fig. 5. Choosing a method of assessing the state of solvency

Source: suggested by the authors

After all, only on the basis of the conducted anal-
ysis, it is possible to draw qualitative conclusions, to
substantiate the efficiency and necessity of these or
those administrative decisions.

The choice of valuation method depends on what
type of analysis we conduct - financial or managerial.
Financial analysis can be performed both internally and
externally.

Itis focused mainly on the analysis of financial ac-
tivities and indicators of the financial condition of the
enterprise.

Management analysis, in contrast to financial, can
only be internal and carried out at a deeper level. It is
characterized by full access to accounting and manage-
ment reporting and provides a qualitative analysis of in-
ternal resources and potential of the enterprise, the
study of the impact on its activities of certain internal
or external factors and the consequences of their impact
[9].

The results of management analysis provide senior
management with the necessary information to make a
final decision.

Further analysis will depend on its main purpose -
to identify the factors that led to insolvency, or to assess

the consequences of their impact on the company. De-
pending on the set goal, we choose one of the methods
of analysis of the causes and symptoms of insolvency
or methods of assessing the depth of the financial crisis.

In order to effectively respond to the threats posed
by the onset of insolvency, we have developed a
leading system to ensure the solvency of the enterprise.
The order of application of this system includes a
certain set of management actions and decisions:

- search and processing of information on the state
of solvency of the enterprise;

- choice of evaluation method,;

- characteristics of the level of solvency and
evaluation results;

- selection of measures to improve the level of
solvency;

- restoration of
monitoring of solvency.

An interesting approach to expanding variations in
determining the degree of liquidity of the enterprise
through the use of a modified aggregate approach is
presented in the work of I. Oleksandrenko, who
proposed five levels of solvency (although traditionally
this approach is associated with determining the
measure of liquidity) (table 3) [10].

lost solvency and further
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Table 3

Criteria for the distribution of enterprises by level of solvency

Criteria

The level of solvency
of the enterprise

Characteristic

A1 >L1+L2
Al +A2>L1+L2

The company is characterized by high liquidity po-

Al +A2+A3+A4>L1+L2

A A T AS LI L2 High ;entialdar;d_tsolvency, and all its assets are mainly,
AN AL A T AdS LT L2 ormed at its own expense.
Al <L1+1L2 There are not enough liquid assets in the company|
Al +A2>1L1+L2 due to the presence of large amounts of receivables.
Al +A2+A3>L1+1L2 A In general, the company is liquid and can provide
verage . 0L A
timely repayment of liabilities. In this situation, the
Al +A2+A+A4>L1+L2 company is recommended to take measures to
restructure receivables.
Al <L1+1L2 /A significant share of the working capital of the
Al +A2<L1+L2 company are stocks formed from borrowed funds.
Al + A2+ A3>L1+L2 Moderate The presence of significant amounts of inventories
indicates that the company is an inefficient use of|
ALTA2Z+ A3+ A4> LI+ L2 working capital.
Al <L1+1L2 Enterprises form their current assets only at the ex-
Al + A2<L1+1L2 pense of borrowed funds for a short period of time
A1 +A2+A3<L1+L2 Low (current obligations). In this case, the company has

no own funds in circulation, but only borrowed and
borrowed. Part of the current debts of the company
is aimed at creating non-current assets.

Al <L1+L2
Al +A2<L1+1L2
Al +A2+A3<L1+L2

Al +A2+A3+A4<L1+L2

The company is on thefrepay the current debt. This situation occurs when
verge of bankruptcy [the company is operating at a loss, it has an uncov-

This situation indicates that the company is bankrupt
because its property (assets) will not be enough to

ered loss that affects the reduction of equity (equity
is negative)

Source: [10, p. 425]

Without underestimating 1. Oleksandrenko's con-
tribution to the process of improving the methodologi-
cal support for assessing the liquidity (solvency) of the
enterprise, it should be noted that this method is not
without certain shortcomings, and one of the most seri-
ous is the uncertainty with the attribution of assets or
liabilities to certain groups. At the same time, another
significant disadvantage of this methodological ap-
proach is, in particular, the lack of opportunity to com-
pare enterprises in different areas or those that differ in
scope.

In view of the above, it can be concluded that each
individual ratio, which is calculated to determine the
liquidity and solvency of the enterprise, provides only
one-sided, limited information about the ability of the
enterprise to repay its current liabilities. On the
contrary, in combination, these ratios provide a
complete picture of the company's ability to pay its
current liabilities using different types of current assets.

However, we think that the problem is that the
analysis of the solvency and liquidity of the company
does not take into account the maturity of current lia-
bilities, which makes the results of the analysis not ob-
jective enough. Thus, if there are current liabilities for
short-term loans, the maturity of which is expected, for
example, in six months or more (within 12 months),
when calculating the solvency ratio, the indicators of
assets available at the reporting date are used. Such lia-
bilities may also include current arrears on long-term
liabilities.

The financial stability of the enterprise is a more
generalized characteristic of the financial condition of
the enterprise, which to some extent includes indicators
of liquidity and solvency [11].

Bazyliuk V.Yu. notes that a significant number of
Ukrainian enterprises need measures for their financial
recovery in order to ensure a sufficient level of
solvency, strengthen financial stability and improve
production activities. Therefore, the main ways to
increase financial stability, the author identifies [12]:

1. Improving the management of working capital,
which is the most significant factor in increasing the
financial stability of the enterprise. The strategic goals
of such management should be: optimization of
volumes, ensuring balance liquidity, accelerating
turnover, ensuring inflation protection, reducing the
cost of formation.

2. Development of an effective cash flow manage-
ment policy, which to some extent depends on the or-
ganization of operational financial planning. A specific
method of such a policy may be the development of a
payment calendar and cash budget.

3. In order to increase the liquidity and solvency
of the enterprise, it is proposed to introduce inventory
management of the enterprise in order to optimize
inventories of materials, work in progress, and finished
products. Optimization of inventories should affect the
redistribution of working capital of the enterprise,
resulting in an increase in the amount of liquid cash and
a decrease in the number of illiquid inventories.
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4. The company can reduce financial liabilities by
reducing the number of fixed costs (including the cost
of maintaining management staff); reducing of the level
of conditionally variable costs; extending of accounts
payable for commodity transactions [12].

Sidorova T.0. and Lysak H.H. [13] emphasize that
the currently used absolute and relative indicators of
financial stability do not meet the requirements of
reliability and, as a rule, allow to assess only the already
formed picture of the financial situation, while in
modern conditions of particular relevance methods of
forwarding analysis to forecast financial stability of the

organization taking into account the impact on its
activities of external and internal factors.

Therefore, the authors propose to develop
retrospective and promising methods of management
analysis of financial stability, allowing all interested
users to conduct a qualitative analysis and on its basis
to make timely optimal management decisions.

In this regard, Sidorova T.O. and Lysak H.H.
proposed the following methodological approaches to
the assessment and diagnosis of financial stability,
indicating the sources of information needed for
analysis (table 4) [13].

Table 4

Methodical approaches to the assessment and diagnosis of financial stability in terms of types of

management analysis

assets with sources of financing

Type of analysis Methodical approaches Sources
o IAssessment of the organization's ability to pay its|Initial documents, analytical
= Operative debts, ie analysis of its solvency in accordance withlaccounting data, balance sheet data,
§ the scale of diagnosis of financial stability accounting data
<) Comprehensive assessment of the stability of the
E Current financial condition; assessment of compliance of Accounting data

Short-term (from 1

month to 1 year) stability

Compilation of forecast balance sheets for the pur-Primary documents, analytical ac-
pose of the general assessment of expected financialicounting data, balance sheets, ac-

counting data, analytical research datal

Medium-term (1-3

years) certainty

Forecasting the solvency of the organization depend-|
ing on the expected sales volume in conditions of un-|

Promising

Long-term (strate-
gic) (more than 3

strengthen financial stability
years)

Evaluation of non-financial indicators in order to

Source: [13]

Thus, among the wide variety of techniques that
allow for current retrospective management analysis by
external users according to the financial statements,
preference should be given to methods of a
comprehensive assessment of financial stability, which
combines a multi-criteria approach and takes into
account the specifics of the organization. This will
allow you to make the most effective management
decisions based on the results of the analysis.

Taking into account foreign experience in
determining the indicator of positive net capital
(positive net worth) or the availability of net assets and
its performance information, Lakhtionova L.A.
considers it appropriate to introduce in the internal
financial analysis an indicator - positive own sources of
financing as the difference between total resources and
total liabilities and to separate it as a part of the main
absolute indicators of financial stability [14].

The author also proposes to include in the main
absolute indicators of financial stability in the internal

financial analysis the presence of own circulating
sources of funding as the difference between own
sources of financing, non-current resources, and future
expenses.

This value will indeed indicate purely own circu-
lating sources of financing, ie the part of own sources
of financing that falls on the financing of working cap-
ital. The economic meaning of this indicator is that it
determines the number of own sources of funding,
which remains to finance really working capital.

In the current economic conditions in Ukraine,
agricultural enterprises are increasingly faced with the
problem of increasing business activity to ensure the
efficient use of financial resources, accelerate their
movement, as well as promoting the company in the
product market, increasing competitiveness.

We fully share the proposal of Ye.M. Rudenko on
improving business activity in agricultural enterprises
(table 5) [15].
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Table 5
Directions for improving business activity and fulfilling the ""golden rule of economics' of enterprises
Type of
economic Problem The direction of its solution
activity
1 2 3

'The growth of financial dependence

Optimization of capital structure, increase of efficiency off
use of available financial resources, competent attraction of
borrowed resources

The low growth rate of net income
compared to the growth rate of assets
and equity

Monitoring changes in agricultural sales prices, finding ways
to use resources more efficiently

Enterprises of all types of
economic activity

namics of profit

Tendency to decrease profitability, in|Search for internal levers of financial stabilization of the en-
some years unprofitable, unstable dy-fterprise, cost optimization, resource-saving, search for more
profitable markets, intensification

The growth of financial depend-
ence

Optimization of capital structure, increase of efficiency of
use of available financial resources, competent attraction
of borrowed resources

Unstable dynamics of net income
growth

Agriculture

One of the reasons for this is the dynamics of prices and
inflation, and therefore, the solutions may be price moni-
toring, search

more profitable markets, increase competitiveness. Re-
duction of production and sales costs, resource conserva-
tion

Decrease in growth rates of net
profit

Reducing the cost of production, introduction of resource-
saving technologies, cost optimization, search for other
reserves to increase profitability

Source: [15]

The author notes that the problems identified as a
result of the study of business activity of enterprises
indicate the need for systemic changes in the financial
and economic activities of economic entities. In
particular, it is necessary to find internal levers of
financial stabilization of the enterprise, increase net
cash flow, take measures to optimize the capital
structure, increase production efficiency, and more.

The imbalance of the "golden rule of the econ-
omy" also occurs at the level of individual enterprises.

We believe that it is possible to give some
recommendations to agricultural enterprises to improve
their business activity.

First, it should be borne in mind that in modern
conditions, a significant impact on business activity is
the dynamics of profitability of the enterprise, and
therefore, it is necessary to seek reserves to increase
profits such as cost reduction, resource savings, quality
improvement, if the costs of these measures are
reasonable, as well as market monitoring for changes in
product prices, finding favorable sales conditions,
working with partners, etc.

Secondly, domestic agricultural enterprises are
characterized by a lack of working capital and to
increase business activity it is necessary to accelerate
the turnover of working capital by collecting
receivables, providing various services, processing
agricultural products, establishing close economic ties
with partners for sales, etc.

Third, the imbalance of the "golden rule of the
economy" was observed in relation to the growth rate
of equity and assets, so it is necessary to search for the
optimal capital structure by developing economic and

mathematical models to optimize the capital structure
with profit maximization.

So, one of the main reasons for the low level of
business activity of agricultural enterprises is the
unstable dynamics of their profitability, in some years
the loss due to rising prices for factors of production
and price disparity. The financial crisis also has a
negative impact on these processes. Lack of working
capital enterprises lead to a further increase in the
financial dependence of agricultural enterprises on
borrowed funds.

At many agricultural enterprises there is a
reduction in sales (especially in animal husbandry), the
use of available resources is inefficient.

Failure to comply with the "golden rule of the
economy" indicates a deep structural disparity in
agricultural enterprises, the lack of stability of their
development, and the need for change at the state level
and at the level of individual businesses. Proposed by
Ye.M. Rudenko directions of balancing the pace of
change of the main indicators of enterprise
development based on the analysis of compliance with
the "golden rule of economics” will increase the
business activity of agricultural enterprises and the
industry as a whole [15].

The current state of the information base and the
need to obtain operational data on the financial
condition of the enterprise in order to improve the
economic mechanism requires finding ways to
accelerate the procedure for obtaining all necessary
data. It is generally accepted that such acceleration can
be achieved through the automation of analytical
procedures. Automated processing of analytical
information is based on the use of professional software
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products to convert the original accounting data into
effective information suitable for management
decisions.

It should be noted that the process of processing
with the help of software

products of the initial analytical information in
modern conditions is somewhat simplified due to the
automation of accounting and settlement procedures. In
Khmilnytske LLC the accounting is carried out
automatically, therefore actually all initial data for the
analysis are already stored in the software product
chosen by the enterprise. In this case, it is advisable to
develop only such an algorithm (block diagram), which
would logically fit into an existing automated system.

However, we must also take into account the fact
that the situation with the use of automated software
products, according to L.O. Volontyr, N.A. Potapova,
I.M. Ushkalenko [16], there are many facets for solving
any problem. Such versatility, in our opinion, is that:

- the user solves only the task he needs;

- this task must contain input and output data;

- there are several methods for solving this prob-
lem;

- the method of using personal computers (PC) in
solving the analytical problem requires the presence of
verbal descriptiveness using various abstractions, as
well as the provision of a system of definite boundaries
of analysis;

- the most important step in creating an automated
workplace analyst should be to take into account the
gradual transformation of the problem from one form
to another, ie to determine the algorithm for its solution.

It is important to take into account the fact that for
certain categories of users of analytical information

may be interesting result of the intermediate analysis,
therefore, when developing a flowchart should provide
for the formation of an intermediate result in the form
of a complete analysis.

The possibility and necessity of taking into
account the above versatility in creating an algorithm
for solving problems of financial condition analysis
have its objective prerequisite. In other words, we fully
support the opinion of domestic scientists and
practitioners [16] that to use a PC in solving problems
requires a method of modeling algorithms on a PC, and
to model the analytical problem requires interpretation
of the PC as a modeling mechanism, ie requires a
language model of PC. In addition, when developing an
algorithm for solving the problem of analysis of
financial condition on the basis of the method proposed
by the author should pay attention to the method of the
modeling process.

When developing an algorithm (block diagram)
for solving an analytical problem should take into
account not only the conclusion about the feasibility of
automation of calculation procedures, but also the
possibility of their application in practice, because the
simulation results have no independent value, they
should always be considered as a simulation program.

An important role in the automation of analysis,
according to L.Ye. Mazurkevich and T.O.
Shmatkovskaya [17], which we support, takes into
account a number of important organizational,
methodological and methodological aspects, including
requirements for software, which, in our opinion, may
include (fig. 6):

Financial analysis software

v

System software

Applications (application software)

Operating system (standard
programs)

General purpose (new versions)

Additional features (service
programs)

Purpose

Economic
analysis programs |—

Accounting
programs

N

Analysis of financial condition according to traditional methods
(horizontal and vertical analysis, analysis using coefficients) —

Economic and mathematical analysis

Fig. 6. Elements of software analysis of the financial condition of the enterprise

Source: [17]
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- general-purpose application packages (used for
data processing, choice of research direction depending
on user requirements, calculation of financial ratios (in-
dicators) to identify an integrated assessment of the fi-
nancial condition);

- special programs of financial condition analysis
(they can be developed by programmers according to
the developed block diagram).

The developed system takes into account the
available initial data (financial statements and
software) and significantly reduces the cost of working
time for analysis, which speeds up the management
decision-making process and allows you to respond
quickly to changes in asset structure to improve
efficiency and improve business subject efficiency.

Conclusions. Despite  the  impossibility — of
developing a universal, extremely accurate
mathematical model of financial condition analysis, the
use of economic and mathematical methods can
significantly improve the quality of the analysis and
form the most optimal conclusions for appropriate
management decisions.

Combining such an analysis with the calculation
of reserves to improve the financial condition of the
enterprise, which can be done by comparative analysis
of average calculated values of coefficients or taking
into account the achievements of the most profitable
enterprises, will provide an effective financial strategy.

The developed model of the analysis of a financial
condition with the use of economic and mathematical
methods which is sufficiently adapted for automation
will provide, provided its introduction in analytical
practice, a high level of optimality of operative
administrative decisions, and also will increase the
efficiency of agricultural enterprises.
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INNOVATIVE AND INVESTMENT DIRECTIONS OF DEVELOPMENT OF ALTERNATIVE

ENERGY SOURCES: WORLD EXPERIENCE

Baouna O.M.

KAHOUOam eKOHOMIYHUX HAYK, ACUCHIEHM
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EHEPTIi: CBITOBHI1 JOCBLJ,

Abstract.

The article defines that the economic potential of any country largely depends on the state of its energy
resources and the conditions of their use. It is substantiated that reliable, stable and efficient provision of the
world economy with energy resources is a guarantee of energy security and an indicator of the quality of life of
the population. The analysis of the world experience of innovation and investment directions of development of
alternative energy sources is carried out. It is determined that for the sake of sustainable economic development
of countries it is necessary to actively develop the use of alternative energy sources and energy efficiency. The
necessity of transition to innovative ways of using alternative energy sources, which have huge resources and
reduce the negative impact of energy on the environment, in order to ensure the stable development of both do-
mestic and global economies. The adoption of the world experience of stimulating the use of alternative energy
sources is proposed and the necessity of its adaptation to the modern conditions of Ukraine 's development is
substantiated, applying a wide range of ways of stimulating the use of alternative energy sources.

Anomauis.

B cmammi eusnaueno,uwjo exonomiunuil nomenyian 6y0b-aKoi Kpainu 6azamo 6 4omy 3aiexicums 8i0 Cmamy
i1 enepeemuunux pecypcis i ymos ix suxkopucmanns. O0IpyHmosano, wo Haoiline, cmadiibHe ma egpekmueHe 3a-
be3neueHHs c8iMOBOI eKOHOMIKU eHep2opecypcamu € 3anopyKo eHepeemuyHoi be3neku ma NOKA3HUKOM AKOCHI
Jrcumms HacenenHs. 30IUCHeHO anai3 c8imogo2o 00C8i0y THHOBAYITHO-IHEECTNUYTUHUX HANPAMIE PO3GUMK) AJlb-
mepHamuHux oxcepen enepeii. Busnaueno, wo 3a018 cmanoco eKOHOMIUHO20 pO36UMKY KPAiH HeoOXIOHO aK-
MUBHO PO3BUBAMNU BUKOPUCTAHHS AbINEPHAMUBHUX Odicepell eHepeii ma enepzoepexmusnicmv. OOTpYHMOBAHO
HeoOXioHicmb nepexody Ha IHHOBAYIUHI WAAXU GUKOPUCMANHS AIbIMEPHAMUBHUX 0dicepell eHepeii, AKI Maroms e-
JUYE3HI pecypcu ma 00360JI5110Mb 3HUUMU HEe2AMUBHULL 6NIUE eHepeemuKku Ha ()OSKiJl/Z}l, 3 Memoio 3a0e3neyenns
CcmMabibHO20 PO3GUMKY K GIMYUBHAHOL MAK i C8IMOB0T eKOHOMIKU. 3anpononosano nepetHammsi ceimoeozo 0o-
€8I0y CIUMYTIOB8AHHA GUKOPUCMARHS AIbMEPHAMUBHUX 0Jicepell eHepeli ma 00TpYHmMo8aHo HeobXiOHicmb adan-
mayii 11020 00 CYYACHUX YMO8 PO36UMKY YKpainu, 3acmoco8yiouu WupoKuii CHekmp cnocooié Cmumyio8aHHs.
BUKOPUCIMAHHS AIbMEPHATMUBHUX 0dcepell eHepeil.

Keywords: investments, innovation and investment activity, alternative energy sources, preferential crediting,
"green" tariff, "green certificates", compensations, investment grants, preferential taxation, subsidies.

Knwouoei cnosa: insecmuyii, innosayilino-ingecmuyitina OislibHICMb, AlbMePHAMUBHI 0Jicepeia eHepeii, nilb-
206e KpeoumyeanHs, «3eienuily mapug, «3eneni cepmughixamuy, Komnencayii, ineecmuyitini epanmu, niibeose
0no0amKy8anHs1, cyocuoii.

As foreign experience shows, the issue of energy
security and innovation and investment development of
alternative sources in this field has recently been in-
creasingly covered by domestic and foreign scientists.
However, despite significant achievements in this area,
there are still many unresolved issues regarding the
generalization, deepening and use of world experience
in the context of energy conservation and the possibility
of using alternative energy sources in the light of mod-
ern economic conditions [1].

Global trends demonstrate active measures to imple-
ment energy-saving technologies that can contribute to
higher economic growth, reduce the cost of renewable en-
ergy and increase accessibility for all segments of the pop-
ulation. Studies of the successful implementation of en-
ergy efficiency policies of the leading energy saving coun-
tries, which most actively use both modern energy saving
technologies and alternative energy sources, can be used
by our state. It is necessary to analyze the effective foreign
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experience in this area and, taking into account the na-
tional characteristics of our state, to assess the feasibility
of its implementation in Ukraine [1].

Given the current trends in the development of this
energy sector and environmental thinking, we consider
it necessary to consider in more detail and explore the
development of alternative energy in the world, in order
to learn from foreign experience in energy efficiency in
Ukraine [1].

The countries that are most intensively developing
technologies and markets for alternative renewable en-
ergy sources are primarily the countries of the Euro-
pean Union. In the European Union there is a system-
atic approach to solving this problem. It is recognized
that further economic growth depends primarily on the
introduction of innovation and competitive energy pol-
icy aimed at creating a new, "green" and "smart" econ-
omy based on the use of alternative energy sources,
which is a priority area of innovative development [2].

As of January 1, 2018 four countries from the Eu-
ropean Union are in the top ten, in terms of the use of
non-traditional sources of electricity, from the world's
twenty countries (G20) (Germany — first place, Italy —
3, Great Britain — 5, France — 6). Despite the fact that
in the top five European countries missed only Indone-
sia, as the second place is occupied by the European
Union (27 countries). The United States ranks seventh
in this ranking, Mexico — 8, India — 9 [3].

In many European countries, the main part of
primary alternative energy production is obtained from
biomass and solid biofuels [4], in general, biomass
(traditional and modern) provides about 14% of final
energy consumption. In some countries, the share of
biomass in total energy consumption is much higher
than the European average, for comparison, the average
value for all EU countries is only + 72%, in the US —
3.2%, in Denmark — 8%, in Austria — 12%, in Sweden
— 18%, in Finland — 23% [1].

At the end of 2015, 17376 biogase and 459 bio-
methane plants were already operating in Europe. In ad-
dition, Sweden, Denmark and Germany are actively
building boilers and power plants running on biomass
products. The leader in the number of biogas plants is
Germany — 10846 plants [1].

According to the latest estimates of scientists, to-
day there are about 150 planned and already imple-
mented projects in the world from the full transition to
alternative energy [1].

In many US cities — Aspen, Burlington, Vermont
— have completely switched to renewable energy,
Vancouver — Canada plans to switch completely to
energy from alternative energy sources. Iceland has
already achieved 100% of electricity production and
85% of thermal energy from alternative energy sources.
In some countries, such as Norway, Ireland, and
Croatia, alternative energy sources are already
successfully replacing traditional energy sources
almost completely [5].

France is no less determined, according to the new
plan, by 2028 renewable energy capacity should dou-
ble, Germany has set a goal to increase the share of

green energy to 65% in 2035, and cities such as Frank-
furt, Munich — by 2025 100% electricity from alterna-
tive energy sources for all consumers [6].

The United Kingdom has held a so-called "green
week" without coal for the first time since 1882, and
intends to achieve zero carbon consumption by 2050.
Long-term development plans for the use of renewable
energy sources in Scotland have been developed, the
goal of which is by 2020 achieve 100% of electricity
production and meet 30% of total energy demand from
alternative energy sources, Maldives — by 2020 100%
of energy from alternative energy sources. Costa Rica
has been providing 100% of its electricity needs from
alternative energy sources since the beginning of 2015,
and plans to achieve full decarbonisation by 2020 [1].

Latvia has developed long-term plans for the de-
velopment of renewable energy sources and is expected
to increase from 35% in 2000 to 51% in 2020, 60% in
2030, 77% in 2040 and 98% in 2050 [7]. Electricity
production in Latvia is now provided by hydropower
plants (66%) and thermal power plants running on nat-
ural gas (30%), as well as in equal small shares — by
wind energy, combustible renewable energy sources
and waste, and petroleum products [8].

The Danish government banned the construction of
nuclear power plants after the Chernobyl accident, and
today 20% of electricity is generated by wind farms. The
country's energy policy is implemented within the frame-
work of an energy program that is constantly updated,
taking into account the requirements of the time. The
"Energy 2000" program provided for efforts to increase
the use of environmentally friendly fuels, the "Energy
21" program aimed to achieve by 2005 the share of re-
newable energy in the country to 12-14% [9]. By 2035
it is planned to achieve 100% of heat and electricity pro-
duction from alternative sources, and by 2050 it is
planned to fully switch to renewable energy sources in
all sectors of the country [10].

It is safe to say that more and more countries are
currently developing and implementing their plans and
strategies to significantly (50-100%) meet their energy
needs through the use of alternative energy sources,
which is one of the promising areas of innovation. The
speed of development of innovative technologies, the
introduction of scientific developments in the field of
renewable energy allows you to count on the attractive-
ness of investments in this area in the long run [7].

Although the cost of energy from alternative
sources has been declining recently, most technologies
for its production are becoming competitive, but still in-
ferior to technologies based on the use of traditional
fuels, primarily due to high initial capital costs. Generat-
ing facilities based on the use of alternative energy is
more capital-intensive, so significant investments are
needed to ensure their proper functioning. Large energy
companies, banks, international organizations, and funds
invest in the development of alternative energy [1].

According to a study by the international company
Bloomberg New Energy Finance [11], recently there
has been an increase in global investment in the devel-
opment of alternative "clean" energy. The driving force
behind this process is changes in the energy policy of
countries with structural restructuring of the fuel and
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energy complex, related to the environmental situation
and the transition to energy-saving and resource-saving
technologies in energy and other sectors of the econ-
omy.
The International Energy Agency (IEA) estimates
that humanity should invest more than $ 1 trillion
annually in innovative energy projects and generating
capacity over the next 20 years. It is projected that in
2030 the growth of global demand for the use of
alternative energy sources for heating will increase by
7%, and investment in renewable energy sources by
2030 will amount to 5.5 trillion dollars. USA [12]. This
need will be driven by shifts in the global economic
system due to growing demand for energy resources
due to population growth from 6.5 billion to over 9 by
2050, as well as economic growth in developing
countries [13 p. 1].

In 2011, countries such as China, the United
States, the European Union (Sweden, Austria, Finland,
Germany, Portugal, Spain), India and Brazil invested
about $ 160 billion. USA [3].

China has become a leader in terms of investment
in the development of alternative energy sources and
the production of a number of technologies that are
competitive on the world market. The development of
alternative energy for China is not only a tool for "own"
energy supply and reduction of greenhouse gas emis-
sions, but also a tool for innovative economic develop-
ment [1].

In 2012, the volume of global investments in alter-
native energy in the top twenty countries invested more
than 268.7 billion dollars. USA. Investors have in-
vested $ 142 billion in the solar energy segment alone.
US, wind — 78.3 billion dollars. USA. According to re-
search company Bloomberg New Energy Finance /
BNEF 26 / in 2012, China was ahead of the United
States in terms of investment in alternative energy. Ac-
cording to BNEF experts, China's investment increased
by 20% compared to 2011 and amounted to 67.7 billion
dollars. USA. The bulk of Chinese investment fell on
development, as well as the purchase of companies in
the solar energy segment [1].

In 2013, $ 114.7 billion was spent on the develop-
ment of solar energy in the world. USA, China has in-
vested more than 61.3 billion dollars. The United States
has about a third of its solar capacity (60% of all large-
scale projects implemented by China, the United States
and Japan). In Japan, $ 35.4 billion has been invested
in the development of solar energy. USA, which is 55%
more than in 2012. Expenditures on wind energy
amounted to 80.3 billion dollars. USA. $ 8 billion has
been invested in the biomass and waste energy sector.
US investment, which is 32% less than in 2012. The
share of solar energy has been increased by Latin
American countries — Brazil, Chile, Mexico and Uru-
guay, investments in alternative renewable energy
sources, each of which amounted to more than 1 billion
dollars. USA. In Brazil, investments amounted to $ 3.4
billion. USA [5].

In 2015, the priority in investment belonged to
China (49.74 billion US dollars), then the United States
(44.51 billion US dollars) and the European Union

(38.71 billion US dollars), India (10.13 billion US dol-
lars), as well as Brazil (8.23 billion US dollars). That
is, there was a steady increase in investment in alterna-
tive energy in the top twenty countries [1].

The first place, in terms of investment in 2004—
2017, belonged to the European Union (290.68 billion
US dollars, of which Spain invested 77.47 billion US
dollars, Germany —49.35 billion US dollars, Great Brit-
ain — 45.42 billion US dollars, Italy — 24.28 billion US
dollars, France — 20.842 billion US dollars). The next
largest investors were the United States ($ 214.96 bil-
lion), China ($ 197.49 billion), Brazil ($ 52.31 hillion),
and India ($ 39.72 billion). USD (Canada) (USD 23.88
billion), Australia (USD 10.31 billion), Japan (USD
9.41 billion), Mexico (USD 6.03 billion). United
States), Turkey ($ 5.57 billion). In total, in the analyzed
period, more than $ 860 billion was invested in alterna-
tive energy in the G20 countries. USA, and in 2018 ac-
cording to this indicator, the EU countries ranked third,
second only to China and the United States [1].

As we can see, the volume of investments in alter-
native energy is growing every year, which indicates
the prospects for significant growth in this area of elec-
tricity production in the near future [1].

For the development of renewable energy in 98
countries provide benefits to producers of "green" en-
ergy, realizing that its development meets the strategic
goals of the country. Ways to stimulate the use of alter-
native energy sources in the European Union are a com-
plex and extensive system [14]. The legislation of each
of the EU member states defines the ways in which such
incentives are provided, there are relevant regulations on
state support for electricity producers. The need for such
support is related to the specifics of investing in "green”
technology, as a rule, it is:

— projects with a long payback period, for the im-
plementation of which funds of international financial
organizations in foreign currency are involved;

— compensation (in the form of a fixed ("green")
tariff or a surcharge on the price of electricity produced
on the basis of the use of renewable energy sources);

— use of the concept of "green energy" for alterna-
tive energy, which implies a higher price for its con-
scious consumer;

— tax benefits;

— soft loans;

— preferential tariffs for the sale of electricity pro-
duced from renewable sources in the grid;

— quotas for production (consumption) of electric-
ity from renewable energy sources energy sources and
penalties for non-compliance with established obliga-
tions;

— a legislative requirement to ensure an appropri-
ate share of alternative energy in the overall energy bal-
ance within a specified period;

— various tender policies, special tariffs, "green"
certificates, types, and ways to combine them [7].

The most common and promising stimulus for the
development of alternative energy is the "green" tariff
— a mechanism to encourage and compensate for costs
in the form of establishing a long-term fixed tariff for
electricity generated through the use of renewable en-
ergy sources. In essence, a "green” tariff is a regulated
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cost of electricity produced from alternative energy
sources, which is set by law for a certain period of time
and is usually higher than the affordable market price
of electricity. The application of the "green" tariff im-
plies state guarantees to producers that the energy pro-
duced by them will be purchased at higher prices than
from traditional energy producers, and the quantitative
result of this type of incentive directly depends on the
tariff set by the government. This approach allows the
state to attract private investors to the industry, who are
guaranteed a return on investment in the generation of
renewable energy sources with adequate rates of return
in countries where the entire electricity market is in pri-
vate hands, the state sets quotas for the purchase of a
certain amount of energy. alternative sources and im-
poses fines on those electricity traders who do not buy
a certain amount of "green" electricity [7].

According to the plans for the development of the
alternative energy industry, Germany should provide
18% of renewable sources in the country's energy con-
sumption by 2020. The Law "On Renewable Energy
Sources™, which was adopted in 2000, introduced a dif-
ferentiated "green” tariff for a long period — 20 years.
Under this support system, the law sets a priority for
electricity producers in the electricity market and pro-
vides them with access to the grid; electricity prices are
fixed, which provides guarantees to private investors
and allows the relevant power plants to operate at a
break-even point [15].

This incentive model is used by Austria, Denmark,
France, Italy, the Netherlands, Greece, Spain, India,
Brazil, the Czech Republic, Canada and other countries
[9].

Mandatory quotas for the production or consump-
tion of alternative energy sources operate in the Neth-
erlands, the United Kingdom, Belgium, Sweden, and
Japan. The fact of consumption (production) of a cer-
tain amount of energy for alternative energy sources is
confirmed by "green" certificates (certificate and / or
entry in the electronic register), valid since 2000
"Green" certificate is a document confirming the pro-
duction of each MW/h of electricity from alternative
sources. The country sets a mandatory quota for the
amount of "green" electricity in total production. Green
energy has priority in network access [1].

Producers of electricity from alternative energy
sources, wholesalers, distribution companies or retailers
(depending on who is involved in the electricity supply
chain) are obliged to accept and pay for it, consumers are
obliged to buy it in accordance with the established quo-
tas [9]. Trade in "green" certificates was introduced for
companies that did not meet or exceeded quotas. The
price of "green" certificates is determined on the market
for these certificates (for example, NordPool). Producers
can sell electricity at the market price, as well as "green
certificates" that prove that the electricity is produced
from alternative energy sources. Vendors prove that they
are fulfilling their obligations by buying "green™ certifi-
cates or paying a fine. Under favorable market condi-
tions, this method of incentives should lead to the lowest
costs of electricity production from alternative sources

[1].

The system of "green" certificates (quota system)
also operates in Italy, Poland and Romania [16].

For the development of renewable energy in many
countries, governments have enacted legislation to re-
duce taxes on producers of electricity generated by re-
newable energy sources, as well as developed programs
and strategies for the development of renewable energy,
which include financial and organizational support, both
interstate, and at the national level, companies engaged
in alternative energy [1].

The instrument of investment tax benefits (invest-
ment tax credit), which are set depending on the type of
equipment, has become widespread in the United
States. For example, for solar-powered equipment, tax
benefits of 30% of costs (capital costs) are provided,
with no limit on the maximum amount of benefits [12].
Owners of wind turbines receive a government loan of
0.5to 1.5 cents per 1 kWh of electricity sold. This loan
is included in tax, insurance or land fees [17 p. 96].

In European countries, tax incentives often comple-
ment key incentives and remain an important and flexible
tool. For example, in the Netherlands, the production of
electricity from alternative sources is stimulated by direct-
ing income tax on investment in alternative energy projects,
in Denmark 75% of wind turbines are privately or coopera-
tively owned, and the owners of the installations are exempt
from tax [1].

The Chinese government has introduced the fol-
lowing mechanisms of state regulation development of
renewable energy as a reduction of 50% by 2015 the
tax on the sale of energy produced by solar power
plants, the introduction of restrictions on expanding the
production of solar modules, the government creates fa-
vorable conditions for innovation and implementation
of new projects [1].

A special means of stimulating energy production
from alternative sources is also the provision of invest-
ment grants, loans, tendering systems, a common
means is the provision of subsidies [1].

Some European Union countries, such as Germany
and the Netherlands, use low-interest loans with longer re-
payment periods for producers of electricity from alterna-
tive energy sources. In Poland, the National Fund for En-
vironmental Protection and Water Resources provides soft
loans for the implementation of "green” electricity projects
in the case of the use of wind, biogas and hydropower. The
loan amountis 1... 12.5 million euros, but may not exceed
75% of the project cost. The borrower is exempt from pay-
ing up to 50% of the loan. Preferential lending for "green"
technologies in various forms is also available in Den-
mark, Slovenia and the Czech Republic [18].

Grants are often awarded to stimulate electricity of
alternative origin generated by new innovative technolo-
gies. In particular, in Finland, investment grants and sub-
sidies are the only types of incentives for the use of alter-
native energy sources.

In Denmark, the amount of subsidy for “green"
electricity is 20 euros / MWh. To encourage the intro-
duction of modern biomass boilers that have been cer-
tified, the Danish Energy Agency has provided a sub-
sidy of 20% of the cost of the boiler. The system of sur-
charges (bonuses, subsidies) for electricity from RES
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also operates in Finland, the Czech Republic, the Neth-
erlands, Spain and other countries [1].

Producers of "green" electricity receive significant
compensation for the supplied electricity (compensa-
tion is paid for twenty years, but its size will decrease
every two years). Thus, for electricity from biomass the
base tariff is approximately 7.79... 11.67 eurocents /
kWh depending on the plant capacity, and for electric-
ity from biogas obtained by anaerobic fermentation of
biomass — 8.79... 12.67 euro-cents/kW-year. There are
surcharges to the basic tariff; for the simultaneous pro-
duction of heat and electricity, for the use of energy
crops as biomass and for the use of innovative technol-
ogies in the production of electricity from biomass, etc

(1]

France and Latvia also have a tendering system.
The essence of this system is that the country an-
nounces a tender for the construction of "green" elec-
tricity facilities and the winner of the tender receives
full or partial state funding for construction [15].

In many developed countries there are state pro-
grams for the development of renewable energy sources.
Thanks to such programs, scientific and technical, en-
ergy, environmental, social and educational tasks are
weighed. The set goals are achieved by solving problems
in the field of state regulation, preferential tax legislation,
state financial support through scientific and technical
programs of preferential lending, creation of information
network, education system, internships, promotion of
high technologies, job creation and public opinion train-
ing [17]. World experience of stimulating the use of al-
ternative energy sources (Fig. 1.).
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Fig. 1. World experience in stimulating the use of alternative energy sources [1]

Source: developed by the author

Austria has a law to stimulate the production of en-
ergy from renewable sources. The solution of energy is-
sues is transferred to the regional governments. The
Government of Upper Austria provides information sup-
port to private users (hotline, publications, CDs, the In-
ternet, holding annual Energiesparmesse exhibitions
with awarding winners, free consultations and energy au-
dits for private users) [1].

At the legislative level, the priority is also set for the
use of biomass in the heating of public buildings, simpli-
fication of administrative procedures. A Stock Exchange
for trade in biomass fuels has been established. Signifi-
cant support is provided to research projects in the field
of renewable energy sources. Funds are provided by fed-
eral departments, regional governments (in the prov-
inces), the Research Support Fund (FWF), the Industrial
Research Support Fund (FFF), the Austrian National

Bank Fund, and the Innovation Technology Fund (ITF)
[1].

Summing up the results of the study on the development
of alternative energy in the world, we can conclude that the
best option is a gradual transition of humanity to alternative
sources, which are still quite expensive, but more importantly
—are renewable. It is proposed to adopt the world experience
of stimulating the use of alternative energy sources and
member states of the European Union and adapt it to modern
conditions of our country, using a wide range of ways to
stimulate the use of alternative energy sources [1].

Extensive experience in using various mecha-
nisms of state support for the use of alternative energy
sources must be taken into account in the development
of Ukrainian state policy in this area, among which the
dominant ones are "green" tariff, "green certificates",
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compensations, investment grants, preferential taxa-
tion, subsidies and low-interest loans [1].
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Cmamms npucesuena OiouuM Ha Cb0200HI MeXanizmam Kopnopamuerozo eenuypuney bHII, mosa nacamne-
peo tide npo: HYMPIWHI 6eHUYPU MA KOPHOPAMUBHI 6eHYYPHI (DOHOU, A MAKOIC MOMUBAYITIHI YL, WO CHOHYKA-
10Mb KOPHROPAMUBHULL CEKMOP 00 3ACHYBAHHS Y CBOIl OP2AHI3aYIUHIL CMPYKMYPI BHYMPIUHIX 86eHYYPI6 CHIHOD G-
KOMRAHii, cmpamezii Cynymuvb020 6eHUypHo20 bizHecy, nyoaiunoco pomiwenusn axyiu na IPO. Came yum eusna-
YeHa i aKmyanrbHicms memu, no3a AK GHYMPIUHIL 8eHYYPUHE OEMOHCIPYE 8A20MI «8Y3bKI MICYSLy, NO8 A3aHI 3
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MOICTUBUM BUHUKHEHHAM KOHIIKMY inmepecie 6HympiuHix 6eHyypie i mamepuncbkux niopo3oinie FHII 6 uac-
MUHI OpieHmayii OCMAHHIX HA MAKCUMI3AYII0 NPUOYmMKIE Y KOpOmKi mepminu, epexmueHull 3axucm 1acHux ope-
HOIB | PUHKOBUX KAHALIE 30ymYy, IHHOBAYIUHUX MepexC Ul IHGeCMUYIUH020 Kanimay

Statte prisvyachena diyuchim on sogodni mehanizmam corporate venchuringu BNP, mova nasampered yde
about: vnutrishni venture that korporativni venchurni funds, and takozh motivatsiyni tsili scho sponukayut corpo-
rate sector to zasnuvannya in svoiy organizatsiyniy strukturi vnutrishnih venchuriv spinoff-kompanii, strategii co-
current venture biznesu, publichnogo rozmischennya promotion for IPO. Same CIM viznachena i aktualnist those
posture yak vnutrishniy venchuring demonstrue vagomi "vuzki Georeferencing” pov'yazani of mozhlivim vini-
knennyam konfliktu interesiv vnutrishnih venchuriv i materinskih pidrozdiliv BNP in chastini orientatsii ostannih
on maksimizatsiyu pributkiv in korotki termini, efektivnosti Zahist Vlasna brendiv i rinkovih kanaliv zbutu, inno-

vations and investment capital

Knrwuosi cnoea: senuyp, enobanisayis, innosayii, eenuyphe inancysanns, BHII.
Keywords: venture, globalization, innovation, venture finance, BNP.

Jlirodi Ha CHOTO/IHI MEXaHi3MH KOPIOPATUBHOIO
BeHuypuHry BHII aktuBHO peanizyroTbest y dopmarti
SIK BHYTPIIIIHBOTO, TaK 1 30BHIIIHFOTO BEHYYPUHTY 0a-
raTOHAI[IOHANBHUX TMiIPUEMCTB. BOHM KapIHHAIBHO
BIZIPI3HAIOTECS MK c000f0 3a crenn(ikor opraHiza-
IHUX CTPYKTYD, CTYIIEHEM HE3aJIe)KHOCTI B OpraHiza-
il HayKOBO-IOCIHIAHOI MisUIBHOCTI, CIIOCOOOM CTBO-
PeHHS i [kepenamMu QiHaHCYBaHHS, (JOpMaMH iHHOBA-
iffHOT  AisUTPHOCTI, CIemiai3amiifanM  mpodinem,
piBHEM 3aydeHHS IHBECTOPIB 10 YIPABIiHHSA BEHIYP-
HUMH MANPUEMCTBAMH Ta iH.

[lo crocyeTbcsi BHYTPILIHIX BEHYYpIiB, TO BOHHU
PENpe3eHTYIOTh CIeIiali30BaHi MiIPO3/IiH BETHKHX
KOPHOPaTHUBHUX CTPYKTYp, HajileHl (yHKUIiOHANb-
HHMH [TOBHOBa)XEHHSIMU LIO10 BUOOPY 1 peanizamii pu-
3MKOBHMX IHHOBAIIMHUX 17e#, TporpaM 1 NpPOEKTiB.
Hatiqacrime mani iHCTHTYIIT 3aCHOBYFOTBCS IS 3/TiHC-
HEHHS 0araToHAIliOHAIFHIUMH ITiAIPHEMCTBAMHE iHBEC-
THIIMHUX KaIliTAJIOBKJIAJEHL B IHHOBALIMHI KOMIIaHIT,
KOTp1 BOJIOMIFOTH HAYKOBO-TEXHIYHUMH PO3POOKAMH, B
SKHUX 3allikaBJeHI MaTepuHChKi mixposaimn BHII. 3a-
YBaXHMO, 1110 (YHKIIOHYBaHHS NOAIOHMX, BIJIHOCHO
HEBEJIMKUX 3a PO3MipaMu CTPYKTYpHO-(QYHKIIOHAb-
HUX ITIPO3AUTIB OaraToHAIIOHAIBHUX MTIATPHEMCTB HE
O3HaYa€e 3MEHIIEHHsI MaciiTabiB KOPIOPATUBHOI KOH-
[EHTpAIlil HAYKOBO-TEXHIYHUX 1 IHHOBAIIHHUX pecyp-
ciB. HaBmaku — po3rajy)keHa Mepexka TaKuX iHCTHUTY-
[iii MyJIBTHILTIKYE HayKOBO-TexHIUHHH pecypc BHII
3aBIAKH OUTHIN MIBHAKUM Temmnam J[iP Ta ocBoeHHsS
HUMH TIEPEIOBUX TEXHOJOTIH 1 IHHOBAIIMHUX PO3PO-
60K. € BCi ITiicTaBM CTBEP/KYBATH, 1110 BHYTPIIlIHI Be-
HUYYpPH 3/1aTHI 3a0€3II€YUTH ONIepaTHBHE I10I0JIaHHS Te-
XHOJIOTIYHOTO BiJICTaBaHHS IPOJYKTOBOT'O HOPTQEs
BHII Big KOHKYpEHTIB Ta HOro CHCTEMHY TEXHOJIOTi-
YHY MOJIEPHI3aIli0 Y BiIMOBITHOCTI 3 ANHAMIKOIO KiJTb-
KICHHX 1 SKICHHX 3MiH IJIOOATLHUX CHOKHUBYUX TIOT-
pe6. IlomiOHa iX KOHKypeHTHa IepeBara BHUIUIMBAE 3
TOTO, W0 BHYTPIIIHI BEHUYpH (POPMYIOTHCS HABKOJIO
BKE€ ICHYIOUMX KOPIIOPaTUBHUX OpTraHi3allifHUX CTpY-
KTYp 1 pecypciB Ta Opi€HTYIOTHCS Ha €peKTUBHUI MiXK-
MPOEKTHHUI PO3IIOJIiI BEHYIYPHHX MEHEKEPiB i iHBeC-
TOPIB 1 CTBOPEHHS MOXKJIMBOCTEN MO0 J0JTyYEHHS HO-
BUX y4yacHHKIB [1, C. 233].

Jlorika po3BUTKY BHYTPIIIHIX BEeHUypiB OaraToHa-
MIOHAJLHUX TMIANPUEMCTB Y TEXHOTIIOOAI3aIitHIX
YMOBax 3HaYHOIO MIpOIO IPOJWKTOBAHA, HA HAIIy Iy-
MKY, JIeP>KaBHOIO TIOJTITHKOIO IMiITPUMKH JOCIiKEHb 1
PO3pO0OK KOpIIOpaTUBHOTO cekTopy. [lepembadaroun

MIepIIOYeproBe BU3HAUCHHS CTPATETriYHUX LIeH Hay-
KkoBo-gociignoi aisneHocti BHIT Ta nuisgxis ix mocsr-
HEHHsI Ha OCHOBI pO3POOJICHHS ICTaTi30BaHUX MEXaHi-
3MiB 13ac00iB 3 BUKOPUCTAHHSM JEP)KaBHOTO (piHAHCY-
BaHHSA [2, C. 12], mporpaMHO-IITbOBE (piHAHCYBAaHHS
JiP nano 3Mory CyTTEBO aKTHBI3yBaTH IIPOLECH 3aCHY-
BaHHS Y CTPYKTYpi BEIMKAX OaraTOHAIiOHATBHUX TTiI-
npuemctB CIIIA BHyTpilIHIX BEHUYpPiB 3 METOIO peai-
3amii MacITaOHUX 1HHOBALIHHIX MPOTPaM 1 IPOEKTIB.
[Tpn oMy MOTYKHUM ApalBEpOM po30yHOBH aMepH-
kaHcbkuMu BHIT kopnopaTHBHUX BHYTPILIHIX BEHUY-
piB Ta 3arajbHOrO MiJBUILEHHS Pe3yNbTaTUBHOCTI 1X
HaYKOBO-JOCJIITHOT 1 1HHOBAaLiifHOT JIsNTBHOCTI CTAJIO
TaKOX 1HKUHIPHUHTOBE i KOHCAJITHHIOBE OOCIYrOBY-
BaHHS HUMH MaJIUX IHHOBAIiHUX (ipM, 110 3abe3me-
YHJIO 3HAYHE MIPUCKOPEHHS TEMITiB KOMepIliani3aiii Te-
XHOJIOTIYHHX PO3pOOOK 32 HAHOINBII MOHEPHUMHU Ha-
IpssMaMy PO3BUTKY HayKH 1 TexHikH. BBakaemo, mio
caMe 3a3Ha4yeHi 0COOJIMBOCTI MPOTPaMHO-NIIHOBOTO
(iHaHCYBaHHA TAIOTH 3MOTY IIOBHOIO MipOIO 3p03yMITH
KITIOYOBI TIEPEAYMOBH 1 PYIIiiiHI CHJIH 3HAYHOTO IIOT-
JOJIEHHST MI>KKOPIIOPATHBHOTO CIIBPOOITHUIITBA Be-
Jukux amepukancbkux bHII.

CBIiTOBHI1 JIOCBiJ| 3aCBilUy€e TaKe: HAPOIIyBaHHS
Macuita0iB, quBepcudikallis i MojiepHi3allis BAPOOHHU-
TBa OaraTOHAI[lOHAIBHUX MiAMPUEMCTB, AOCSITHYTI y
TOMY 4YHMCJIi 3aBJISIKM PO3BUTKY BHYTPIILIHIX BEHUYPIB,
Ha CBOTOJAHI IIMPOKO 3aCTOCOBYIOTHCSI IPAKTHIHO
ycima BHII, a Tako MOCTaBICHNX HAMH CTPATETIYHIX
[iTeld KOHKYPEHTHOTO PO3BUTKY CBOIX OpraHizamii [3;
4, c. 158]. Haronocumo, o HaiOIBIIOTO MOIIHPEHHS
TIPY [IbOMY 37100YBarOTh B OCTAHHI JECATHIITTS TaKi 0i-
3HEC-MOJIENl BHYTPIMIHIX BEHUYPIB SIK-OT: 3aCHYBaHHS
y CTPYKTypi KOMIIaHiif KOPITIOPATHBHUX BEHIYPHHUX (O-
HJiB Ta Pi3HOTO POy IHHOBAI[IHHUX ITiIPO3/1JIiB; BEH-
YypHE «BUPOLIYBAHHI»; @ TAKOXK 3aCHYBaHHSI BiJIHOCHO
ABTOHOMHHUX W He3aJeKHO (PYHKIIOHYIOUHX BiJ MaTe-
puHCbkuX migpo3ainiB BHIT cinayt- # cniinodd-kom-
nawiii [3, C. 44; 4, c. 157].

XapakTepu3yloun KOpHOpaTHBHI BEHUYpHi (¢o-
H/IY, BII3HAYNMO HacaMIIepes, o BOHU 3a0e3euyoTh
pu3MKoBaHe (hiHAHCYBAHHS IHHOBaUiWHOI AisIIBHOCTI
GaraToHaniOHAIEHIX KOMIIAHIH, a OT)KE — € MOTYXHUM
JpaiiBepoM IiIBUIIEHHs e()EKTUBHOCTI M pe3yIbTaTH-
BHOCTI 1X HayKOBO-TEXHIYHOTO TMOIIYKYy W HapOIly-
BaHHS MDKHAPOTHUX KOHKYPEHTHHX MO3UITIH Ha BiJIO-
BIIHUX CErMEHTaxX TI00aTbHOTO PHHKY. Sk 3acBimuye
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CBITOBHUH OCBix, HUHI OM3bK0 20% HAROUTBIIIIX KOP-
Toparliii CBiTy 3 pediTHHTOBOTO ciKcKy Fortune 500 ma-
I0Th MOJI0HI IHCTUTYIIT Y CBOIX OpraHizaliifHuX cTpy-
KTypax; 10 40% HaiO1IbIIMX KoMIaHii €Bponn i 01m-
3pk0 60% wommaniii CIIIA perynsipHO BUALIAIOTH
(iHaHCYBaHHS Ha peaji3alil0 KOPIOPaTUBHUX BEHUY-
pHuX mporpam [5, c. 76]. Y nepiox 3 2002 p. Ha BHYT-
pilIHi BEHUYpH cTadiIbHO npumnajaace Bix 12,6 no 18,7%
YCIX yroJ 3 BEHUYpHUM KaIliTaJIoM, YKJIaICHIX aMepH-
KaHCHKUMH KOMITAHISIMH, i aKyMyJIOIOTh Bin 6,5 1o
9,3% 1ioro 3aragbHOTO BapTICHOTO 00CHTY.

3-moMi>K MOTHBALifHUX MiJIeH, O CHOHYKAIOTh
KOPIOPaTUBHUM CEKTOp 10 3aCHYBAaHHA y CBOIM opra-
Hi3aliliHIi CTPYKTYpi BHYTPIILIHIX BEHUYYpiB, BiA3Ha-
YUMO HaNTOJIOBHIILI: IeHEpyBaHHs I0/AaHOI BapTOCTI
Ta 3700yTTS IHHOBaUiWHMX KOHKYPEHTHHUX IepeBar
NUIIXOM IHHOBATH3AIlii ICHYIOYOr0 aCOPTHUMEHTY IpO-
JyKIlii, BHUPOOHMWYMX, OpraHi3amiiHO-CKOHOMIYHHUX,
YIPaBIIHCBKUX YHM (IHAHCOBHX HPOLECIB; «IOJIO-
BaHHSI» Ha HOBI 3pa3Kd iHHOBAIliHHMX TOBapiB i mMOC-
JOyT, MO XapaKTepU3YIOTbCS 3HAYHUMH MEPCIEKTH-
BaMH PHHKOBOI KoMepIliamizamii Ta 37aTHi 3abe3re-
YUTH OIEPaTHUBHY AuBepcudikamito mirounx ¢Gopm
(hiHAaHCOBO-TOCTIOAAPCHKOI MisSTBHOCTI KOMITaHii i ede-
KTUBHO aJanTyBaTH Oi3HECOBi omeparii A0 HaiMeH-
IMX 3MiH 1 KOJIMBaHb KOH IOHKTYPHHUX I1apaMeTpiB pu-
HKY; OTPHUMaHHs JOCTYITy J10 3HaHb 1 IHTENEKTYaJIbHUX
pecypciB mapTHEPIB, BAKOPUCTAHHS SKUX 3a0€3M1CUYUTh
y Mai0yTHBROMY, 3 OIHOTO OOKY, ypi3HOMAaHITHEHHS
peani3oByBaHHX KOMIaHisMH Oi3Hec-TponeciB, a 3
JPYroro — reHepyBaHHs CYIYTHIX TEXHOJIOTIH, 311aT-
HHUX KOHKYPYBaTH 3 iCHYIOUMMH; TEPCIEKTHBHI MOX-
JMBOCTI IMIUTEMEHTAIIiT Y KOPIIOpaTHBHE BUPOOHHUIITBO
IHHOBAI[IMHUX TEXHIYHUX W TEXHOJIOTIYHHX DillICHb;
YIOCKOHAJIEHHS. OPTaHIiYHOi CTPYKTYpH KOPIOpPATHB-
HOTO KalliTaJly TOIO; po30ynoBa BHCOKOKOHKYPEHT-
HOTO CepeIOBHINA IHHOBALIWHOI JiSUTBHOCTI BJIACHHUX
(haxiBIiB HAYKOBO-JIOCIIAHUX J1a00PaTOPil, BIALNIB 1
LIEHTPIB Ta MOLIYK HA PUHKY TaJaHOBUTHX CIELIaNiCTIB
i haxiBLiB, SIKi Y MOJANBIIOMY 3MOXKYTh IHTEIPYBaTUCS
B OpraHi3aliiiHy CTPYKTYpy KOPIIOPaTUBHHMX BEHUYp-
HEX GoHIIB Ta iH. [3, C. 78];

KommniekcHe # cucTeMHE pO3yMiHHS JIOTIKHA 1 (i-
nmocodii pO3BUTKY BHYTPIIIHIX BEHUYPIB Y CYJIacCHHX
TEXHOTIIO0AI3aIIIfHIX YMOBAX € HEMOXKIIMBHM 0e3 110-
CJIIJPKEHHS] KOPIIOPAaTUBHUX CTPATETiH CYIyTHHOTO Be-
HUypHOTro Oi3Hecy. BoHu peaiizyroTscst y Takux ¢op-
Max SIK criHO(Q®H 1 CIiHayTH, TUHAMIYHUNA PO3BHTOK
SKMX B OCTaHHI AECATIIITTS BiOMBA€E, HA HAIITY TYMKY,
00’€KTHBHI MPOIIECH EBOJIOIIIHOTO MOCTYIy BHYTpi-
ITHBOTO KOPIIOPATHBHOTO BEHUYPHHTY Ta IUBEpCHi-
Karlii Horo opraHizamiiHO-eKOHOMIYHHX 1 IHCTUTYIIIH-
HUX hopM. eThes mpo iHBeCTUIIHI BK/IaIeHHS KOp-
MOPAaTHBHUMH CTPYKTYpaMH BEHUYPHOTO KalliTaly y
BiTHOCHO HE3aJIeXKHI OpraHi3amii 3 METOI IPUCKO-
peHHsI npoleciB koMepuianizauii pezynsraris iP, He
OB’ sI3aHUX 3 OCHOBHOIO CIeLiai3alIli€l0 KOMIaHil.

Sxmo xapakTepusyBaTd criHOGd-KoMMaHii, ToO
BOHU (hopMyroThCsS 200 Ha OCHOBI MEXaHI3MiB BiJTOKpe-
MJICHHS aKTHBIB, 200 CIIOCOOOM TaK 3BaHOIO JCiHBEC-
TyBaHHS. Y TMEpIIOMY BHIIQJKy HIETHCS, 3 OJHOTO
00Ky, PO PO3MO/ILT MATEPUHCHKO KOMITAHIEKO aKITii
HOBOCTBOPEHOI 104ipHBOT pipMU MiXK CBOIMH aKIioHe-
pamu BiIIOBIAHO /10 iX BHECKY Y CTaTyTHHH KarliTal, a
3 APYroro — Mpo B3aEMHUI OOMIH aKIisIMH MiX MaTe-
PHHCBKOIO 1 AOYipHBOIO KoMMaHisMu. [Ipu peamizarmii
JEIHBECTUIIIHOI MOZEi KOPHOPAaTUBHOTO BEHUYpPH-
HT'Y OCHOBHHM MEXaHI3MOM BHUXOJy 3 KaIliTally € my0-
miyHe posMimenHs akuid Ha [PO, mo mepenbagae ix
TIEPBUHHUH TpoAaX Ha (GoHmoBiil Oipxi, TOOTO KyTIi-
BJIIO IHBECTOPAaMHM YAaCTHHH aKIii BEHUYpPHOTO KaIliTa-
JricTa 3 OTPUMaHHAM IIpaBa BUTBHOTO 1X POy Oyab-
SIKOMY cy0’ekTy. | X0u BHXiJ 3 BEHUypHOTO KamiTaisy
ciocooom PO moB’si3aHuii Uit 1HBECTOPIB 3 JOBOJI
BHUCOKUMH PU3UKAMHU JIKBIHOCTI 3 IPUYUH THMYACO-
BOT0 OJIOKYBaHHS onepaniii KymiBiIi-npoJaxKy aKIii Bi-
Jpasy Micis X po3MilleHHs Ha (OHIOBUX MaiimaH4H-
Kax, OJHaK BEHYYPHi KOMIIaHil MaroTh HEOOMEKeH1 MO-
KITMBOCTI MO0 3aITyYCHHS KPEIUTHOTO KaIliTaly IS
CBOIX IHBECTHIIIH.

Pe3toMytoun, MaeMO HaroJOCHTH, 10 BHYTPIIIHIH
BEHUYPHUHT [EMOHCTPYE BaroMi «BY3BKi MICII»,
OB’ 5I3aHi 3 MOXKJIMBUM BUHUKHEHHSIM KOHQIIIKTY iHTe-
peciB BHYTPIIIHIX BEHYYPIiB 1 MAaTEPUHCHKUX MiIpO3/i-
niB BHII B yacTuHi opieHTaNii OCTaHHIX HA MaKCUMi3a-
Lito MpuOYTKIB y KOPOTKI TepMiHH, e(eKTHBHUI 3a-
XHCT BJIACHUX OpEH/IB 1 PUHKOBUX KaHaJiB 30yTy,
IHHOBAIITHUX MEPeK i1 IHBECTHIIHHOTO KamiTany. Pu-
3MKYIOYH CBOIMH I'DOLIOBMMH aKTHBAaMH JIMIIE y BUIIA-
JIKy BHCOKOi MPHOYTKOBOCTI KOMEpIiiHOI peaiizaril
HAyKOBO-TEXHIYHAX HOBHHOK, BEJHKI KOpropamii 3a-
3BHYail JAEMOHCTPYIOTh HU3bKY THYYKICTH IJISI 3pOc-
TaHHS Ta BHCOKY 3aJICKHICTh BiJl KOH IOHKTYPHOI IH-
HaMIK{ BIAMOBIZHUX Tajly3eil i CEKTOPIB CBITOBOTO ro-
CIIO/IapCTBA.
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CONCEPTS OF MARKETING DEVELOPMENT IN THE MANAGEMENT SYSTEM OF AN
AGRICULTURAL ENTERPRISE

Summary.

Modern trends in economic theory consider marketing as a way or philosophy of life, discipline, as well as
organizational function, full discipline and one of the main functions of enterprises. Researchers' views on the
essence of marketing show that it is common to build marketing functionality based on factors such as «needsy,
«desiresy, «demandy, «satisfactiony and «exchange processy, in the implementation of processes that allow indi-
viduals or organizations to find what they need, and to meet needs and desires through the exchange process.

Business marketing developed as a philosophy of business and management (ie concerned, above all, business
decisions, goals and business orientation). Instead, agricultural marketing developed as a study of the economic
structure, the effectiveness of the agricultural marketing sector, the role of government intervention to improve
the productivity of enterprises and increase the share of food production costs derived from agriculture.

Until recently, agricultural marketing in Ukraine was a much smaller field of research compared to business
marketing. Agricultural marketing has evolved due to the growing importance of the food marketing sector, and
therefore many of the problems faced by agricultural enterprises come from this sector. Thus, agricultural mar-
keting has many external forms of manifestation. It can be considered as a link between food producers and con-
sumers in terms of both physical distribution and economic communication, designed to facilitate the exchange of
goods between businesses and consumers.

The article presents a schematic categorization of agricultural marketing. In this way, the problems and
challenges facing the agri-food sector are illustrated, while influencing not only the industry level, but also iden-
tifying factors and considerations on a global scale. Thus, this is an area not only of agricultural marketing policy,
but also of agribusiness and social marketing. In this case, agricultural marketing concerns not only the agricul-
tural economy, but also takes into account the impact of food marketing and, in addition, serves the development
of behavioral function.

The marketing of an agricultural enterprise has historically (epistemologically) developed from a production
orientation to a consumer orientation with the provision of long-term relationships with it. At the same time, pro-
ducers, public authorities, consumers, and intermediaries are involved in the marketing process. In response to
changes in the external environment, market dynamics, etc., an agricultural enterprise can develop a marketing
model that should ensure margins, productivity and competitiveness.

Keywords: marketing, marketing concept, market, management, product, price, distribution, promotion.

Modern economic information allows us to con-
sider marketing as a way or philosophy of life, disci-
pline, as well as organizational function, full discipline
and one of the main functions of organizations.

The topic of the study of the peculiarities of mod-
ern marketing is widely covered in the works of foreign
scientists, such as F. Kotler, R. Alexander, R. Ho-
skisson, L. Azzolini, E. Bruning, B. Schroeder, and oth-
ers. Peculiarities of modern marketing in agriculture in
the world have been studied by such scientists as M.
Lundberg, R. Kolls, G. Shepherd, M. Mullenberg and
others. A significant contribution to the development of
the theory and practice of modern marketing in the na-
tional market was made by such scientists as E. Romat,

A. Fedorchenko, M. Oklander, E. Krykavsky, M. Ma-
lik, O. Yerankin and others.

It should be noted that since the 50's of the twen-
tieth century, when marketing acquired the content of a
separate systemic economic discipline, this field of
knowledge has undergone radical refinements and
changes. According to R. Hoskinson [1, p. 249 - 267],
M. Lundberg [2, p. 145-153], etc., modern marketing is
much broader and pragmatic. It can be argued that there
is currently a certain ideological conflict at the organi-
zational level between the classical postulates and what
should be considered a post-industrial stage of market-
ing. At the same time, despite the advancement of
knowledge and the promotion of modern marketing
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philosophies by successful organizations and economi-
cally developed countries, traditional ideas about the
principles of classical marketing remain quite common.

The situation described above has given rise to
various definitions of marketing. Thus, the American
Marketing Association (AMA) in 1960 officially de-
fined [3] marketing as the performance of entrepreneur-
ial activity that directs the flow of goods and services
from producers to consumers. Instead, experts from
Ohio State University (USA) have a broader definition
[4], namely: marketing is a process in society in which
the structure of expectations of economic goods and
services is anticipated or expanded and satisfied
through the concept, promotion and physical distribu-
tion of such goods. services).

Most often today, the above definitions are con-
sidered obsolete due to the emphasis on attention
mainly to the physical distribution of goods [5, 6]. Def-
initions of marketing, which emphasize the profitability

of the organization, are also criticized. Thus, according
to the 1983 definition of the Institute of Marketing in
London [7], marketing includes identifying, anticipat-
ing and effectively meeting the needs and desires of the
client with a profit for the company.

As you can see, the first concepts of marketing did
not focus on meeting the needs or desires of consumers
[8], but the focus on profit as a necessary goal or pur-
pose of marketing is often not widely accepted; market-
ing itself is recognized as a business, commercial activ-
ity or function of the organization, which is used to
achieve both profitable and non-profitable goals [9, p.
18]. Modern marketers and practitioners typically em-
phasize customer satisfaction, versatility, and the ex-
change process in their marketing definitions. How-
ever, in modern marketing theories should recognize
the spread of different terminology depending on the
context and many other factors - table. 1.

Table 1
Features of the modern definition of marketing in the world
No Definition of marketing Author Notes
2 3 4

1 Human activities aimed at meeting the needs and desires of the exchange [Kotler F.
> Anticipation, management and satisfaction of requirements through the  [Evans J. R.

exchange process Berman B..

Activities carried out by individuals or organizations for commercial and

Menzer J.T.

demand for products, services, people and ideas

3 |non-commercial purposes, aimed at satisfaction by exchanging consumer

Schumann D.V.

Organizational function and set of processes for creating, communicating, |American
4 and delivering value to customers, and for managing customer
relationships in a way that benefits the organization and its stakeholders

Marketing
I/Association

study of these needs

Activities in the field of material production and (industrial) services
aimed at meeting the needs (enterprises, institutions and organizations in
raw materials, materials, components, equipment, services) based on the

For industrial

Krykavsky E.V. marketing

increasing stocks of finished products

A means of prolonging the longevity of commaodity production by
stimulating sales, a form of resolving its contradictions and shortcomings
of irrational loss of resources, manifested in reduced profits, profitability,

Oklander M.A.

actions and resources

The system of using (management) concept and practical tools
(marketing) by subjects (public management activities), which is

7 limplemented by meeting the needs of society or its individual
communities through the mechanisms of mutual exchange of certain

For marketing in
public
administration

Romat E.V.

(commitments and performing them)

/A system that encompasses the processes (identification, establishment,
support, expansion, and, if necessary, termination of relationships with

8 lemployees and other internal) consumers (at all levels of the organization)
to meet the needs of all parties involved, achieved through exchange

For internal
marketing

Fedorchenko
A.V.

9 |Identifying and meeting the needs of people through the metabolic process|Edjionuemu

Olakunori O.K.,

N.G.

Activities (aimed at finding new areas and ways to use the potential of the
enterprise, development on this basis of new products and technologies
10@and their) promotion in the market to meet the needs and demands of
consumers more efficiently than competitors, way to obtain profits and
provide conditions of long survival and development in the market

For marketing of

llyashenko S.M.| " ™. .
innovations

The social and managerial process is aimed at meeting the needs and
11desires of consumers by creating, offering, promoting, selling valuable
goods and services in order to obtain and / or maximize profits

Lutsyak V.V.

Source: compiled by the author according to [3-9]
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A look at the above definitions shows that it is
common to build marketing functionality based on fac-
tors such as «needs», «desire», «demand», «satisfac-
tion» and «exchange processy, ie the implementation of
processes that allow individuals or organizations to find
what they need, and to meet needs and desires through
the exchange process. This means that marketing is not
just buying, selling or distributing goods and services
already produced; marketing precedes production; mar-
keting is directly involved in providing the relevant in-
formation needed to manage production, helps to offer
the desired goods and services, etc. Thus, modern mar-
keting involves the implementation of a wide range of
different activities, directly from identifying the needs
of people to their satisfaction with relevant goods and
services; accordingly, all the staff of the organization
should be involved in it, because it is a prerequisite and
basis for the existence of the organization [10, p. 26 -
32].

Obviously, marketing is a universal phenomenon
and process regardless of background conditions. Its
principles, concepts and methods can be applied every-
where and in all organizations. Marketing is also dy-
namic because as a philosophy marketing is constantly
evolving and improving to meet the needs and desires
of the person who are also dynamic. The last definition
of marketing by F. Kotler [5] is as follows: marketing
is a social and managerial process by which individuals
and groups get what they need and want, creating, of-
fering and sharing valuable products with others.

At the same time, marketing should be understood
as a socio-economic activity. It's about people and how
they interact to identify and meet needs. Accordingly,
consumers whose needs need to be identified and met
are at the heart of marketing, while consumer needs can
be properly identified and met when marketing takes
place and is functionally realized.

According to S. Dibbs [11, p. 13 - 30] and others,
at the level of a representative firm, those members of
the management coalition who provide important re-
sources will have more influence and control over the
organization, because they are considered critical to the
success of the organization as a whole. From this point
of view, the manager responsible for marketing will
play a crucial role in providing strategic information to
senior management to meet the long-term needs of the
customer coalition [12, p. 5 - 24]; accordingly, the mar-
keting concept assumes that the key to profitability is
not the current sales volume, but long-term customer
satisfaction.

When realizing the main goal of business — creat-
ing a satisfied customer - any firm must perform two
main functions: marketing and innovation [13, p. 55 -
56]. These aspects of the marketing concept indicate
that the executive branch of the organization should pri-
oritize the interests of customers. The organization's
product must be adapted and changed in response to
changing customer needs; while the nature of profit al-
lows you to describe it as just a reward for creating sat-
isfied customers [14, p. 2537 - 2551].

As you know, the marketing concept became pop-
ular in the world in the 1960s [15, p. 4 - 16]; at the same
time there was a tendency that this concept became the

most widespread first of all at the big enterprises. At the
same time, producers of consumer goods tended to ac-
cept and implement the concept of marketing to a
greater extent than industrial [16, p. 16 - 40]. Signifi-
cant differences in the scheme of reaction of enterprises
to the concept of marketing were described in [17, p.
489 - 513]. Thus, S. Banerjee reported on the effects of
the fact that many companies used the so-called «At-
tributes» of marketing, but did not realize its essence,
which certainly limited the effectiveness of marketing
operations.

This inconsistency in the implementation of the
marketing concept not only led to undesirable results,
but also caused some criticism about the adequacy of
the concept itself. R. Bell and others. suggested that the
operational interpretation of the business orientation of
the entrepreneur is not consistent with the philosophical
meaning of customer satisfaction [18, p. 733 - 762]. It
turned out that the focus on the customer at that time
was implemented mainly by contacting the customer
with recommendations on what the company can sell to
him for its own profit. This meant that knowledge of
the client was simply a means of persuading or even
manipulating the client.

The marketing concept has also been accused of
reducing the competitiveness of American business.
The implementation of this concept has led to the fact
that American companies have reduced their invest-
ment in research and development, which had negative
consequences. Thus, the concept of marketing diverted
attention from the product and its production instead
focusing on marketing research, advertising, sales and
promotion, to the detriment of the value of the product
[19, p. 548 - 573].

The emergence of the concept of corporate strate-
gic planning has further limited the spread of the mar-
keting concept. Thus, the main goals of strategic plan-
ning are to maintain the competitiveness of the enter-
prise and improve its internal efficiency, while in fact
corporate goals were focused mainly on achieving prof-
its, investments and increasing market share [20, p. 109
-127].

G. Stratis and T. Powers believed that this concept
considers market opportunities in terms of market
growth and the ability of the company to dominate in
selected market segments [21, p. 165 - 191]. Thus, the
market was defined as a set of competitors, not custom-
ers, while the concept of strategic planning not only
changes the focus of management on customers, but
also eliminates the role of marketing in strategic deci-
sion-making. This belief is based on the classification
of R. Rast [20, p. 109 - 127], where marketing strategy
is an operational, not a strategic decision. According to
R. Rast, strategic decisions involve the choice of prod-
uct market mix of products offered and the markets in
which the product should be sold. This author did not
consider these decisions marketing, because he defined
marketing as a broad activity related to the creation of
product perception, advertising, sales promotion, sales,
product distribution (including transportation and
warehousing), contract management, sales analysis
and, very importantly, product maintenance. This de-
termined the traditional role of marketing — to create
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demand for products. Thus, G. Stratis and T. Powers
found that many qualified marketing managers moved
to positions in strategic planning, because they failed to
think creatively and provide proper incentives and
management for R&D in product development. G. Stra-
tis and T. Powers believed that these problems arose
due to excessive pressure on marketers to ensure short-
term sales and financial results [21, p. 165 - 191].

E. Bruning also noted [22, p. 163 - 187] lack of
strategic orientation of marketing in the early 80's of the
twentieth century. He argued that marketing has a rich
basis for the formation of hypotheses about strategic
situations and a growing number of methods for study-
ing these hypotheses. Most of the research involved
special problem-oriented research with little attempt to
integrate and expand the connection with other situa-
tions. E. Bruning also argued that many marketers were
aware of solving problems with a brand or product, but
not in the sense of theory.

Supporting this position, N. Percy and N. Rich ar-
gued [84, p. 145 - 161], that ideological dominance was
mainly associated with the development of marketing
programs and did not focus on the mission of the enter-
prise, nor on gaining competitive or consumer ad-
vantage. Accordingly, these researchers identified
seven limitations within the discipline of marketing,
namely: brand consolidation for business unit analysis,
interdisciplinary marketing isolation, inability to ex-
plore synergies in marketing program development,
short-term marketing perspective, lack of tough com-
petitive analysis, international orientation, and strategic
boundaries. Similar concern was also expressed by N.
Percy, who claimed [23, p. 6 - 28], that marketers are
too slow to address some important issues and tend to
adhere too long to the outdated characteristics of stra-
tegic processes.

However, changes in the environment in the 1980s
affected the implementation of the concept of corporate
strategic planning. Relevant changes were dictated by
the fact that the business environment began to be char-
acterized by an unprecedented level of diversity, rich-
ness of information / knowledge, as well as its turbu-
lence [24, p. 38 - 48]. The main reason for these
changes in the environment was the rapid spread of
technology. Manufacturing companies need to modify
their production systems and models with new technol-
ogies. In some cases, new technologies have shortened
the life cycle of the market, and technological develop-
ment has transformed the world into a market without
borders, ie created global competition. Finally, the new
information technology made consumers more in-
formed, more aware and complicated their behavior in
the selection process [25, p. 57 - 71].

It can be assumed that the concept of strategic
planning could not cope with changes in the environ-
ment. Adoption of this concept made enterprises large,
bureaucratic and hierarchical organizations that were
not able to change quickly. To cope with changes in the
environment, many companies have developed new or-
ganizational forms. These new organizations empha-
sized partnership, various forms of ownership and part-
nership within the organization, teamwork among the

members of the organization, and often paid less atten-
tion to the formalization of management reporting,
evaluation and control. In addition to providing flexi-
bility and accelerating response to change, the purpose
of new forms of organization was to create long-term
strategic alliances and build long-term relationships
with customers [26, p. 315 - 322].

In addition, the awareness of the importance of
product quality in determining profitability was another
factor that led to a critical assessment of the concept of
corporate strategic planning. It was found that higher
prices due to higher product quality did not constrain
market penetration. Thus, quality has a positive effect
on return on investment indirectly through its impact on
market share [27, p. 46 - 60]. This discovery not only
led to a rethinking of Profit Impact of Marketing Strat-
egy (PIMS) data, which emerged as a model of quality
assurance strategy, but also led to the emergence of
comprehensive quality management (Total Quality
Management — TQM), which became a concept and
tool. to guide all employees to constantly improve the
product in the eyes of customers [24, p. 38 - 48].

Hence, it can be argued that radical changes in the
business environment and the discovery of the strategic
role of quality have led to the reopening of the market-
ing concept. As noted in [26, p. 315 - 322], many pow-
erful companies such as General Electric, GTE, 3 M,
Hewlett-Packard, Ford and others. rebuilt their market-
ing departments. Thus, in the works of I. Harris and T.
Ruffley was confirmed the importance of customer sat-
isfaction and the corresponding marketing concept [28,
p. 587 - 603]. It has been argued that marketing is not a
function but a way of doing business. At the same time,
K. Moller proposed [29, p. 439 - 450] redefining the
role of marketing in this new business environment, be-
cause it was argued that marketing operates at three dif-
ferent levels of strategy: corporate, business level or
strategic business unit (SBU) and functional or opera-
tional. Accordingly, three aspects of marketing were
identified - marketing as a culture, as a strategy and as
a tactic; each marketing aspect is inherent in each stra-
tegic level, but the weight given to individual aspects
of marketing changes with the level of strategy and hi-
erarchy of the organization.

Percy N. was considered [23, p. 6 - 28] the future
role of marketing from another point of view. Thus, it
was argued that in the future, marketing will become a
functional framework, unless there are significant
changes in the organizational structure, where market-
ing will become a leading function. At the same time,
it was predicted that marketing could be a subordinate
function if the organization successfully implements a
hybrid structure with a strong focus on the process. In
this situation, marketing is likely to play a subordinate
role in sales support activities or as a participant in the
core teams of the process. However, if the organization
successfully uses a hybrid structure and maintains a
strong marketing orientation, then marketing performs
a central management function.

As emphasized by Harris and Ruffley [28, p. 587
- 603], in today's complex business environment, mar-
keting workers must be critical and creative in perform-
ing their functions, must be integrators, both internally,
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synthesizing technological opportunities with market
needs, and externally, by attracting the client to the
company as a participant in development and adapta-
tion of goods and services. This is a fundamental
change in the role and purpose of marketing: from cus-
tomer manipulation to genuine customer engagement;
from sales to communication and knowledge exchange;
from the last in the functional line to the corporate
leader. From here, marketers need to increase their abil-
ity to promote their important role. They must not only
maximize the satisfaction of their customers, but also
ensure better profitability. Evidence suggests that as
marketers increase their knowledge and skills related to
product, service delivery, and financial responsibility,
marketing becomes the best function of managing the
relationship between an organization and its customers.
Instead, the main barrier to the implementation of the
marketing concept is the rejection of the concept by top
management, as well as a bad image, complacency,
poor integration and lack of a reliable knowledge base
of marketers themselves [30, p. 857 - 881].

We can conclude that business marketing devel-
oped as a philosophy of business and management (ie,
concerned primarily business decisions, goals and busi-
ness orientation). Instead, agricultural marketing devel-
oped as a study of the economic structure, the effective-
ness of the agricultural marketing sector, the role of
government intervention to improve enterprise produc-
tivity and increase the share of food production costs
derived from agriculture [31, p. 171 - 224].

Agricultural marketing in Ukraine has largely
gained momentum for development in the first years of
the XXI century. after the formation of a market econ-
omy, recovery in general to the pre-reform level of the
industry, achievements in resource conservation and
growth of output per unit of labor, land and material
resources [32, p. 53 - 63]. The problem of low prices
for agricultural products was considered to be ineffi-
cient in the distribution of agricultural products from
the enterprise to the consumer. It was believed that the
decision was in the hands of the government, not the
farmers themselves. At the same time, according to the
conclusion of the Accounting Chamber of Ukraine in
2018, the Ministry of Agrarian Policy and Food of
Ukraine did not properly provide effective state support
to the industry, which limited its development [33]; we
will add a conclusion about the relevance of this state-
ment in all other years of this period. The proposals of
the Accounting Chamber are to stimulate the produc-
tion of agricultural products and improve the quality of
customs clearance during its movement.

Agricultural economists in Ukraine have tradition-
ally believed that marketing is a process that takes place
after a product leaves the gates of the farm or after a
change in ownership. This typical definition was pro-
posed by G. Shepherd and G. Futrell, who noted [34]
that physically, agricultural marketing begins when the
goods are unloaded at the gates of the farm and ends
when the goods reach the consumer. Hence, the objects
of agricultural marketing are material - such as
transport and packaging departments, as well as tech-
nological developments in the field of storage and

packaging. E. Krykavsky noted [35] that both market-
ing and logistics have a common theoretical and ap-
plied basis, but the lack of joint decision-making mech-
anisms for supply, production, distribution, and total
costs, and customer service reduces their impact on
value formation. and ensuring sustainable (balanced)
development of the enterprise.

The context that follows from this review limits
the marketing activities of agricultural enterprises by
selling tactics for already produced goods, and there-
fore, production planning is excluded from the market-
ing process.

Since the 1950s, theories of general marketing (ie,
based on a marketing concept) and agricultural market-
ing (ie, based on regulatory policy) have been consid-
ered as different branches of marketing. However, over
the last twenty years, various economists have substan-
tiated the possibility of implementing (partly obvi-
ously) marketing management to the agrarian theory of
marketing; it was suggested that better coordination
within the general theory of marketing and agricultural
marketing has advantages [36, p. 301 - 315].

Until recently, agricultural marketing in Ukraine
was a much smaller field of research compared to busi-
ness marketing. The most complete works identifying
similar topics in recent times include: Soroka L. (Inter-
nal and external marketing systems and institutions in
agriculture), Myazina N.B. (Global marketing of agro-
industrial products), Yerankin O.O. Marketing in the
agro-industrial complex of Ukraine in the conditions of
globalization), Lomovskykh L.O. (Organizational and
economic mechanism of marketing management of
subjects of agrarian entrepreneurship: theory, method-
ology, practice), Shtuchka T.V .(Mechanisms of devel-
opment of marketing activity of enterprises of agro-
food sector) etc.

Thus, O. Yerankin outlined [37, p. 131 - 140] the
fact that the penetration of marketing philosophy into
the agricultural economy of Ukraine is in some way
"frozen", and most agricultural enterprises are in the
early stages of the evolution of the concept of market-
ing. The reasons for this are defined as follows: the tra-
ditional role of the state in a centralized economy; men-
tality and level of qualification of managerial staff; fea-
tures of the competitive environment; shortage of
certain types of products; unformed (at least until 2000)
system of effective (private) owners and, accordingly,
lack of interest in the end result; deliberate inhibition of
market reforms in the agro-industrial complex; depend-
ence of producers on state aid - cost psychology. In par-
ticular, it is said that increasing society's requirements
for environmental friendliness will force Ukrainian ag-
ricultural enterprises to constantly change production
standards for energy and resource conservation in ac-
cordance with environmental standards and so on.

G. Breimier identified three characteristic ap-
proaches to marketing in agriculture [38, p. 115 - 165].
The first approach reflects a simplified and common
notion: marketing is everything that happens after the
product leaves the gates of the agricultural enterprise,
ie production takes place in the enterprise, and market-
ing covers everything that happens between the enter-
prise and the consumer. However, the second and third
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approaches show that the first approach is unacceptable
in today's business environment. Thus, the second ap-
proach focuses on the coordinating role of marketing,
ie marketing takes place where the transformation of
the individual, and therefore marketing should be con-
sidered as a coordinator of economic activity. The most
important role in coordinating these actions is played
by price, which may explain the considerable attention
to the analysis of prices and the effectiveness of mar-
keting activities. The third approach considers market-
ing as a form of market development. With this ap-
proach, the focus is on growing demand and shaping
the purchasing power of consumers through differenti-
ation and product promotion. This approach, in our
opinion, is closest to business marketing, as it focuses
on consumption and consumer behavior and aims to
eliminate the demarcation between production and
sales. This, in turn, involves interaction between mem-
bers of the supply chain, which becomes a new factor
of efficiency.

D. Bateman was considered [31, p. 171 - 224] in
the field of agricultural marketing and describes in de-
tail the role played by alternative marketing structures
(marketing of social agricultural policy, agricultural
policy and agribusiness marketing) in agricultural mar-
keting research. It was argued that agricultural market-
ing theory focuses on macroeconomic issues and gov-
ernment policy on the distribution and processing of ag-
ricultural products and the activities of enterprises in
the industry. D. Bateman concluded that, although ag-
ricultural marketing is traditionally seen as a subject of
policy, the study of objects and tasks faced by business
and which are central to the theory of business market-
ing, should be integrated into agricultural marketing.
Therefore, it was argued that the subject area can also
be considered as an aspect of business and as an aspect
of social marketing.

According to M. Mulenberg [36, p. 301 - 315], the
theory of agricultural marketing did not take the ap-
proach of marketing management to the theory of busi-
ness marketing and considered the competitive strategy
in a different way than it was done in the scientific lit-
erature on business marketing. According to B. Rich-
ardson [39, p. 89 - 102], the approach to marketing
management (which he called the concept of agribusi-
ness), was perceived very poorly and did not have a sig-
nificant analytical or research basis. However, some of
the marketing theory of agriculture is moving towards
the use of a marketing management approach. At the
same time M. Miillenberg noted [36, p. 301 - 315], that
a number of studies have partially taken into account
the approach of marketing management, but mainly fo-
cused on the behavior of large agricultural enterprises,
rather than individual farms.

K. Ritson claimed [40, p. 11 - 35] that the theory
of marketing of an agricultural enterprise should focus
on public policy, because in European agriculture the
elements of the marketing complex, which are usually
carried out by individual enterprises, are controlled by
the government. He singled out four features of agricul-
ture that led to the separate and individual nature of the
subject from the standpoint of marketing:

1) the structure of agriculture — too many small
businesses provide markets for agricultural products.
Agriculture is characterized by the fact that the struc-
ture of production is not related to the market in the
sense that agriculture is a function of land use, separate
from the need to be close to the customer. However, it
can be argued that agriculture is not unique in this re-
spect.

2) agricultural products are perceived as undiffer-
entiated and homogeneous, ie in most cases these prod-
ucts of one enterprise are the same as in others (for ex-
ample, beef — beef, and grain — grain). However, prod-
uct differentiation is an important part of the marketing
process, and is growing due to increased industry
change.

3) the distance of the agricultural enterprise from
the final consumer. The added value of these products
more than doubles between the company and the end
user. The marketing process is controlled by the enter-
prises in the supply chain.

4) government intervention can be interpreted as
manipulation of elements of the marketing complex
and has a decisive impact on agricultural production.

The first two features suggest that the effective use
of the marketing concept has little to do with agricul-
tural enterprises due to the lack of differentiation. How-
ever, marketing advantages are created through the ef-
fective use of marketing channels, covered by the gen-
eral principles of marketing and distribution theory
(quality control, regional branding, packaging, pro-
ducer groups, etc.). This conceptual approach is becom-
ing increasingly important, given the changing nature
of the food industry and increasing vertical coordina-
tion in the field of agricultural marketing [41, p. 60 -
71].

As claimed by K. Ritson [40, p. 11 - 35], agricul-
tural marketing has developed due to the growing im-
portance of the food marketing sector, and therefore
many of the problems faced by agricultural enterprises
come from this sector. Taking into account the above
factors, K. Ritson classified the subject of agricultural
marketing (Table 2) in accordance with the essence of
the traditional subjects of agricultural marketing and
the general theory of business marketing, while demon-
strating their conceptual convergence.
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Table 2
Classification of subject areas of agricultural marketing
Level Positive Normative
Micro Consumer behavior Behavior of food. IApplication of marketing principles in the food marketing

Study of marketing behavior of

level enterprises in the agri-food sector.

sector. Marketing of agricultural enterprises (including
cooperative marketing). Government marketing initiatives.

Behavior of agricultural and food

level

IApplication of the structure / behavior / efficiency approach
Macro |markets, marketing margin analysis, price |in the agri-food sector. Aspects of agricultural policy in the
analysis, the impact of agricultural policy. interests of society. «Green Marketing». Food producers

policy.

Source: generalized by the author for [40, p. 11 - 35]

Thus, agricultural marketing has many external
forms of manifestation. It can be considered a link be-
tween food producers and consumers in terms of both
physical distribution and economic communication, de-
signed to facilitate the exchange of goods between en-
terprises and consumers [42, p. 171 - 224]. L. Polopolus
noted that there are many arguments in favor of the fact
that the marketing of agricultural products is not an iso-
lated but a holistic process [43, p. 803 - 810].

R. Coles and J. Uhl proposed [44] a definition that
reveals the content of marketing in agriculture, namely:
the implementation of all types of business activities re-
lated to the flow of food and services from primary ag-
ricultural production to the final consumer. This sug-
gests that different groups are involved in the marketing
process (ie producers, livestock and crop markets,
slaughterhouses, elevators and retailers), which should
consider the marketing function as a progression
around the marketing channel. However, channel con-
flicts can occur here, as each group may have different
goals and objectives. For example, consumers will be
interested in buying quality products at the lowest
prices, and producers will be interested in maximizing
profitability. This may mean that there is an interde-
pendence in the food production process between agri-
cultural enterprises, marketing intermediaries, proces-
sors, retailers and, ultimately, consumers. This interde-
pendence creates conflicts of interest that require
constant solutions and give marketing a dynamic char-
acter.

Fig. 1 illustrates a schematic categorization of ag-
ricultural marketing. This illustrates the problems and
challenges facing the agri-food sector, while influenc-
ing not only the industry level, but also determine the
factors and considerations on a global scale [45, p. 175
- 187]. Thus, this is an area not only of agricultural mar-
keting policy, but also of agribusiness and social mar-
keting. In this case, agricultural marketing concerns not
only the agricultural economy, but also takes into ac-
count the impact of food marketing and, in addition,
serves the development of behavioral function.

Thus, it can be argued that the marketing of an ag-
ricultural enterprise has historically (epistemologically)
evolved from a production orientation to a consumer
orientation with a long-term relationship with him. At
the same time, for a representative agricultural enter-
prise, the traditional elements of the marketing complex
remain important, taking into account the peculiarities
of products and production, namely: goods — product
design; production of goods with high added value;
production of basic products; processing of residues
and waste; price — setting the price within the product
range; place — analysis and selection of markets, sup-
ply, storage; promotion — advertising, personal selling,
public relations, sales promotion, direct marketing [46,
p. 45 - 54]. At the same time, producers, public author-
ities, consumers, and intermediaries are involved in the
marketing process. In response to changes in the exter-
nal environment, market dynamics, etc., an agricultural
enterprise can develop a marketing model that should
ensure margins, productivity and competitiveness.
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Fig. 1. Categorization of agricultural enterprise marketing

Source: developed by the authors

The term marketing covers the factors that deter-
mine the progress of successful enterprises producing
value-added products [47, p. 47 - 58; 134]. At the same
time, the development of an algorithm for forming a
marketing model and evaluating its effectiveness at the
level of a representative agricultural enterprise remains
a relevant theoretical and applied issue.

According to the U.S. Department of Agriculture
(USDA), based on a summary of the Federal State Mar-
keting Improvement Program (FSMIP) of actual farm
appraisals, the Tennessee University Center for Agri-
cultural Profitability identifies specific marketing con-
cepts for agriculture. enterprises - producers of value
added products [48]. The experience of successful ag-
ricultural enterprises, generalized by the USDA, is a
holistic approach to the use of marketing tools (market-
ing complex) by agricultural enterprises in the follow-
ing separate sections: marketing concept of value added
in agriculture [49, p. 327]; niche market and alternative
marketing; marketing research, market analysis and
market development [50, p. 191-194]; price forecast

and sales volume estimation [51, p. 5 - 10.]; real com-
petition; product perception and packaging; develop-
ment of a marketing plan.

In turn, the joint USDA and CPA project justified
the importance of proper: market research; definition of
marketing and financial goals and objectives; formation
of marketing strategies; formation of a marketing com-
plex / marketing tactics; marketing budget calculation;
monitoring and evaluation of market response; drawing
up a checklist of the marketing plan. This scientific de-
velopment reveals important marketing issues of form-
ing a market model of the enterprise in terms of forming
a marketing complex, which have a special impact on
agricultural operations for the production of value
added products and specifically relate to marketing
from the point of view of agricultural enterprises.

Globalization and the development of interna-
tional markets, as well as growing middle- and high-
income classes in many developing countries, enable
producers to operate in new national and international
markets. This means that producers must exercise bet-
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ter control over production, trade and distribution to en-
sure the appropriate level of quality and added value of
their products. Moreover, manufacturers must adapt to
strict standards of quality and safety in new markets
[52, p. 211 - 218].

At the same time, important barriers for agricul-
tural producers in forming their own marketing model
are the lack of a favorable environment that can provide
institutional and infrastructural support, the availability
of resources, productive and effective coordination in
creating added value. In particular, small producers are
at a disadvantage because they do not have enough cap-
ital to invest, use traditional technologies, depend on
the labor force of family members and do not have con-
tact with international market participants. The scien-
tific literature describes many cases of small farmers
looking for new forms of cooperation to improve their
position in the value chain. This necessitates the study
of value chain theory in the formation of a marketing
model in agriculture as a way to justify the interaction
of enterprises.

Conclusions. Marketing — as a methodological
philosophy of business - has undergone a conceptual
evolution from production orientation to consumer ori-
entation with the provision of long-term relationships
with him. At the same time, for a representative agri-
cultural enterprise, the traditional elements of the mar-
keting complex remain important, taking into account
the peculiarities of products and production, namely:
product design; production of goods with high added
value; production of basic products; processing of resi-
dues and waste; setting the price within the product
range; analysis and selection of markets, supply, stor-
age; advertising, personal selling, public relations, sales
promotion, direct marketing. At the same time, produc-
ers, public authorities, consumers, and intermediaries
are involved in the marketing process. At the same
time, in response to changes in the external environ-
ment, market dynamics, etc., the efficiency of a typical
agricultural enterprise will be determined by the ability
to form and implement a marketing model that should
maximize margin, productivity and competitiveness.
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Anomauis.

Y cmammi 30iticneno ananiz cmany HOpMAMUBHO-NPABOBO2O Pe2YI0BAHHS THCMUMYMY MICYe8020 On00an-
KYBAHHS, 11020 pob i Micye y nooamkosiil cucmemi Yxpainu 6 nepiod deyenmpanizayii ma aominicmpamugHoi
pedopmu. Busnaueno rwopuouunuii 3micm noHAmMmsa mMicyesux nooamkie ma 30opis, ocobaugocmi gickanrvHoi ma
eKoHoMiuHOT QhyHKYIl micyeeux nodamkis i 300pie. Posensnymo ocobaueocmi cnpasisinia noOamky HA MAuHo,
€0UHO20 NOOAmKYy, 300py 3a Micys OJid NAPKYBAHHA MPAHCHOPMHUX 3AC00i8 ma MypUcCmuyHo2o 360py, QyHKYil
Op2aHmie Micyego2o camo8psA0YEAHHs, WO CMOCYIOMbC CAPABTAHHA MICYesux nooamkie i 300pie 8i0N0GIOHO 00
Hooamxosozo kodexcy Ykpainu. 30ilicheno ananiz 0CHOGHUX NPoOOIeM BOPMYSAHHS IHCIUMYMY MICYe8ux no-
oamkis ma 360pi6é HA CYYACHOMY emani ma 3anponoHO8aHO WIISIXU NOOAbULO2O YOOCKOHANCHHS MEXAHI3MY 1020
npaeoeoco pecyaro6anHts.

Abstract.

The article analyzes the state of legal regulation of the institution of local taxation, its role and place in the
tax system of Ukraine in the period of decentralization and administrative reform. The legal content of the concept
of local taxes and fees, features of the fiscal and economic function of local taxes and fees are determined. Pecu-
liarities of the property tax collection, single tax, parking fee and tourist tax, functions of local self-government
bodies related to collecting local taxes and fees in accordance with the Tax Code of Ukraine are considered. The
analysis of the main problems of formation of the institution of local taxes and fees at the present stage is carried
out and the ways of further improvement of the mechanism of its legal regulation are offered.

Kniouosi cnosa: micyesi nodamiu i 360pu, nodamxosa cucmema, 0eyeHmpanizayis, mepumopianvhi epo-
Maou, Opeany Micyeso2o camospsiOyEaHHs.

Keywords: local taxes and fees, tax system, decentralization, territorial communities, local self-government
bodies.

Formulation of the problem. Under conditions
of decentralization, the issue of ensuring the growth of
revenues to local budgets, with local taxes and fees as
one of their main sources, is becoming of great rele-
vance. Proper development of the institution of local
taxation under conditions of decentralization requires
appropriate regulatory and legal support of mechanisms
for collecting local taxes and fees. It should be noted
that the amendments to the tax legislation adopted in
recent years are designed to ensure the functioning of a
new model of the financial system of local self-govern-
ment bodies, which should be formed on the basis of
financial and tax decentralization reformation. In addi-
tion, there arise a number of problems, which need to
be addressed, during the period of reforms in the field
of collecting local taxes and fees. In addition, the stra-
tegic course for integration chosen by Ukraine requires
the expansion of fiscal powers of local self-government
bodies and introduction of effective mechanisms for

filling local budgets. Therefore, the problems of effec-
tive functioning of the local taxation system are rele-
vant and need to be addressed promptly.

Analysis of recent research and publications. A
number of scientific researches on the issues of effec-
tive functioning of the mechanisms of collecting local
taxes and fees have been made by the scientists P. Bi-
lenchuk, V. Blashchuk, T. Bondaruk, V. Borysenko, V.
Hrechko, O. Kyrylenko, V. Kravchenko, E. Kuzkin, P.
Kucheriavenko, Y. Pasichnyk, K. Pavliuk, V. Pysmen-
nyi, L. Savchenko, L. Sokolovska, H. Starostenko and
others. Despite a significant number of publications on
the legal support of the functioning of local budgets, the
problem of formation of the institution of local taxes
and fees in the process of decentralization and for-
mation of affluent communities requires further re-
search.

Presentation of the research material. Local
taxes and fees are an integral part of the state tax system
and one of the most important sources of financial sup-
port for local self-government bodies, without which
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the socio-economic development of local communities
is impossible.

Proper collection of local taxes and fees meets the
interests of local communities on whose behalf local
self-government bodies act. The purpose of local taxa-
tion is to provide local authorities with the funds nec-
essary for accomplishing their goals and functions,
which are at their disposal and concentrated in the rel-
evant budgets [11, p.374].

Successful functioning of the institution of local
taxes and fees is an effective mechanism for creating
affluent territorial communities and an important ele-
ment of the success of decentralization reform, as local
taxes are one of the guarantees of local self-govern-
ment. Although local taxes and fees are part of local
budget revenues, they cannot be separated from na-
tional financial management [2, p.225].

Legal regulation of local taxes and fees is carried
out at two levels (national and local) having their own
characteristics. Thus, the state determines a full list of
such mandatory payments, a range of taxpayers, objects
of taxation, maximum rates, determines the powers of
local self-government bodies to collect local taxes
within the territorial community. When exercising the
powers granted by the state, local authorities establish
and regulate in detail the mechanisms for collecting lo-
cal taxes and fees.

At the same time, local taxes and fees should be
separated from national ones, as they have certain fea-
tures, including the following: firstly, within fiscal
powers, local self-government bodies exercise the right
to introduce (cancel) local taxes and fees in the relevant
territory, perform a regulatory function; secondly, local
taxes are one of the sources of territorial communities’
funds and come exclusively to local budgets; thirdly,
local taxes are established and levied only in the rele-
vant territory, so citizens have the opportunity to
choose an acceptable level of tax burden [8, p.299].

There are many interpretations of the concept of
local taxes and fees in the legal literature. Thus, accord-
ing to N. Prots, local taxes and fees are statutory man-
datory payments, which are credited to the local budg-
ets of the respective territories. Local self-government
bodies may differentiate tax rates within the rate pre-
scribed by law, provide additional benefits to individual
taxpayers, change payment deadlines. Unlike national
analogues, local taxes and fees come in the amount of
revenues, their payment can be periodic or single, they
can be targeted (be implemented to reimburse the costs
of local communities), i.e. a number of their features
can be distinguished by the end user, role in the for-
mation of budgets, targeting, frequency of payment [13,
p.537].

N. Blashchuk considers that local taxes are “oblig-
atory, non-target, gratuitous, non-refundable, uncondi-
tional and constant payments established by the deci-
sions of local self-government bodies in the territory of
the respective administrative-territorial unit and cred-
ited to its local budget; local fees are targeted, repaya-
ble, non-permanent payments, both mandatory and op-
tional for the establishment by the decision of the local
self-government body on the territory of the relevant
administrative-territorial unit to compensate the cost of

services provided to the payer of local fees and credited
to its local budget” [1, p. 8].

M. Chernovska notes that “local taxes and fees
should form the part of the revenue base of local budg-
ets in respect of which the central authorities have no
authority. These funds should be the property of local
self-government they rely on when performing their
tasks and functions” [15, p. 297].

Article 8 of the Tax Code of Ukraine stipulates
that “local taxes and fees are established in accordance
with the list and within the limits of rates specified by
this Code, decisions of village, settlement, town coun-
cils and councils of the united territorial communities
established in accordance with the law and a long-term
plan of formation of the territories of communities,
within their powers and are obligatory for payment in
the territory of the relevant territorial communities”
[12].

Considering the above-mentioned, local taxes and
fees can be defined as mandatory payments in the terri-
tory of the relevant territorial community, established
by the state, administered by local self-government
bodies and received by the budgets of territorial com-
munities.

Local taxes and fees operate based on the princi-
ples set out in Article 4 of the Tax Code of Ukraine.
They are as follows: 1) universality of taxation — every
person is obliged to pay taxes and fees established by
law, the payer of which he is; 3) equality of all taxpay-
ers before the law, prevention of any manifestations of
tax discrimination — ensuring equal treatment of all tax-
payers regardless of their social, racial, national, reli-
gious affiliation, form of ownership of a legal entity,
citizenship of an individual, place of capital origin; 3)
social justice — the establishment of taxes and fees in
accordance with the solvency of taxpayers; 4) a single
approach to the establishment of taxes and fees — deter-
mination of all mandatory elements of the tax at the leg-
islative level, etc.

The main features of local taxes and fees that dis-
tinguish them from national taxes and fees are as fol-
lows: 1) the establishment of local taxes and fees by the
decisions of local councils (within their powers and in
accordance with the Tax Code of Ukraine); 2) local
taxes and fees are mandatory to be paid on the territory
of the relevant territorial communities; 3) local taxes
and fees are credited to the relevant local budgets (ac-
cording to the Budget Code of Ukraine) [2, p.225].

At the present stage, the system of local taxation
in Ukraine is based on the principles of the European
Charter of Local Self-Government. Thus, Article 9 of
the European Charter of Local Self-Government en-
shrines local self-government bodies the right to their
own financial resources, which they are free to use
within their powers. The amount of such financial re-
sources of local authorities must correspond to the
functions provided by the Constitution or law. Part 3 of
Article 9 of the European Charter of Local Self-Gov-
ernment stipulates that at least part of the financial re-
sources of local self-government bodies are formed at
the expense of local taxes and fees, the amount of which
they set in accordance with law [6].
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The basis of the legislation on local taxes and fees
is the Constitution of Ukraine, which enshrines basic
provisions for the regulation of local taxation, namely
paragraph 1 of Article 143 enshrines the right of terri-
torial communities to establish local taxes and fees di-
rectly through local governments in accordance with
the law and the Tax Code of Ukraine (hereinafter —
TCU). Relations arising in the field of local taxes and
fees, the procedure for their administration, taxpayers
and fees, their rights and responsibilities, the compe-
tence of regulatory authorities, the powers and respon-
sibilities of their officials in the administration of taxes
and fees, liability for violations of tax legislation are
regulated by the TCU. The TCU also provides a full list
of local taxes and fees.

After the TCU adoption in 2011, the system of lo-
cal taxation has undergone significant changes, primar-
ily related to the composition of local taxes and fees —
the number of local taxes and fees has been signifi-
cantly reduced. Since 2015, according to Article 10 of
the Tax Code of Ukraine, the fee for certain types of
business activities has been abolished, and the tax on
real estate other than land has been replaced by property
tax, which, in its turn, includes property tax in terms of
transport tax, land fees, tax on real estate other than
land [12].

Since the independence proclamation, the struc-
ture of local taxes and fees has been constantly trans-
forming. For example, before the TCU adoption, there
were fourteen local taxes and fees (today there are five).
For example, tourist tax has been introduced instead of
hotel tax, and parking fee for the parking space has been
introduced. Municipal tax and advertising tax has been
abolished, as well as a number of local fees (market fee,
fee for the use of local symbols, etc.).

However, not all scholars and experts consider it
effective, because along with the elimination of “inef-
ficient fees, there were eliminated local taxes and fees
that accounted for 90% of revenues of such budgets
(utility tax, market fee, fee for granting permission to
place the objects of trade), while revenues from the
payment of taxes and fees for various reasons mini-
mally provided the needs for financial resources of lo-
cal communities. According to E. Kuzkin, an important
positive change was the transfer of single tax from the
list of national to local ones, which increased their share
in total local budget revenues, which was associated
with an increase in the number of taxpayers. According
to the scientist, a positive step was the abolition of a
number of inefficient tax payments; simplification of
the local tax administration system; streamlining the
powers of local self-government bodies in terms of es-
tablishing and administering local taxes and fees; set-
tlement of interaction of local self-government bodies
with controlling bodies; introduction of a real estate
tax, which in most European countries is considered to
be one of the most effective local taxes; granting a sin-
gle tax the status of a local one, which will expand fi-
nancial independence of local budgets [8, p.306-307].

An important step was the adoption of the Law of
Ukraine “On Amendments to the Tax Code of Ukraine”
aimed to improve tax administration, eliminate tech-
nical and logical inconsistencies in tax legislation” of

January 16, 2020 [7]. In our opinion, normative regula-
tion of the powers of local self-government bodies on
the establishment of local taxes and fees is a very im-
portant step of the legislator under conditions of admin-
istrative-territorial reform and decentralization pro-
cesses. Let’s consider these powers provided by the
TCU in more detail.

The current TCU stipulates that the list of local
taxes and fees, the establishment of which is within the
competence of village, settlement, town councils and
councils of united territorial communities, which are
founded in accordance with the law and a long-term
plan of the formation of community territories, is estab-
lished by the Verkhovna Rada of Ukraine, while self-
government bodies, within their powers, decide on the
establishment of local taxes and fees and tax benefits
for the payment of local taxes and fees until July 15 of
the year preceding the budget period during which it is
planned to apply local taxes and/or fees established
(paragraph 12.1.2 of Article 12).

The TCU establishes a rather clear procedure for
setting local taxes and fees. Thus, the bodies of local
self-government and united territorial communities
must decide on the establishment of local taxes, fees
and tax benefits by July 15 of the year preceding the
budget period in which it is planned to apply the estab-
lished local taxes and/or fees, and on amendments to
such decisions.

Local self-government bodies are obliged to deter-
mine the mandatory elements of taxes and fees, in par-
ticular, the object of taxation; tax base; tax rate; the pro-
cedure of tax calculation; tax period; term and proce-
dure of tax payment; term and procedure of submitting
reports on tax calculation and payment (Article 7 of the
TCU).

Having made a decision, local self-government
bodies are obliged to send the copies of decisions and
information on the rates and tax benefits for the pay-
ment of local taxes and/or fees in the form prescribed
by law to the supervisory authority within ten days.

The TCU also obliges to compile summary infor-
mation on the amount and date of setting the rates of
local taxes and/or fees, tax benefits and submit it to the
central executive body that implements the state tax
policy. The controlling bodies are obliged to submit re-
ports to the local self-government bodies (on the
amounts of accrued and paid taxes and/or fees, amounts
of tax debt; amounts of deferred and deferred monetary
obligations, etc.) (paragraph 12.3.3).

The central executive body implementing the state
tax policy must publish on its official website a sum-
mary of the amount and date of setting the rates of local
taxes and/or fees, tax benefits in the relevant territories.
It should be noted that in case of errors in this infor-
mation, the taxpayer is exempt from fines and penalties
(paragraph 12.5).

In addition, within ten days from the date of ap-
proval of technical documentation on regulatory mone-
tary valuation of land, the local government body sub-
mits information on regulatory monetary valuation of
land to the supervisory authority and the central execu-
tive body, which implements state policy in the field of
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land relations, and the central executive body must pub-
lish a summary of the conducted regulatory monetary
valuation of land on its official website.

The TCU sets a deadline for decision-making
(July 15 of the year preceding the budget period) and
promulgation of the decision (July 25). If such decision
has not been made, taxes and/or charges shall be levied
in accordance with the rates that are in force until 31
December of the year preceding the budget period dur-
ing which such local taxes and/or charges are to be ap-
plied. Based on the fact that in accordance with para-
graph 10.21 of the TCU, single tax and property tax are
mandatory to be established (in terms of transport tax
and land fees, except for land tax for forest lands).
Therefore, if no decision has been made, these taxes are
levied in accordance with the rates in force until 31 De-
cember of the year preceding the budget period (para-
graph 12.3.5).

The TCU prohibits village, settlement, town coun-
cils and councils of united territorial communities from
setting individual preferential rates of local taxes and
fees for certain legal entities and individuals — entrepre-
neurs and individuals or exempting them from paying
such taxes and fees.

Thus, the current tax legislation establishes the
following powers of local self-government bodies:

- setting the rates of local taxes and fees within the
rates set by the TCU;

- determination of the list of tax agents;

- decision-making on the establishment of local
taxes and fees, change of their rates, object of taxation,
procedure for collection or provision of tax benefits,
which causes changes in tax liabilities of taxpayers and
which comes into force from the beginning of the
budget period.

The decision of the local government (on the es-
tablishment of local taxes and fees; on changes in the
size of rates, etc.) is a normative act on taxation of local
taxes and fees.

The Code stipulates that local taxes include prop-
erty tax and single tax, while local fees include a fee for
parking spaces for vehicles and tourist tax, and the fol-
lowing elements must be determined during tax assess-
ment: taxpayers; object of taxation; tax base; tax rate;
procedure for tax calculation; tax period; term and pro-
cedure for tax payment; the term and procedure for sub-
mitting reports on the calculation and payment of tax
(Article 7 of the TCU).

Local councils must establish single tax and prop-
erty tax (in terms of transport tax and land fees, except
for land tax for forest lands) and decide on the estab-
lishment of property tax (in terms of real estate tax,
other than land) and establishment of a fee for parking
spaces for vehicles, tourist tax and land tax for forest
lands (Article 10) [12].

The property tax collection mechanism is regu-
lated by Chapter X1l of the TCU. According to Article
265, property tax consists of the tax on real estate other
than land plot; transport tax; pay for the land.

Thus, payers of the tax on real estate other than
land are individuals and legal entities, including non-
residents, who own residential and/or non-residential
real estate. Taxpayers pay it at the place of location of

the taxation object. This tax is credited to the relevant
budget (Article 265). To simplify the tax payment pro-
cedure, the TCU has introduced a rule according to
which individuals can pay the tax in the village and set-
tlement through the cash desks of village (settlement)
councils or councils of united territorial communities.

The TCU provides a list of those objects that can-
not be taxed (for example, residential and non-residen-
tial real estate owned by public authorities, local self-
government bodies; family-type orphanages; dormito-
ries).

As for the tax base, it is calculated by the supervi-
sory authority for individuals, and independently for le-
gal entities. For legal entities, it is calculated by such
persons independently based on the total area of each
individual object of taxation on the basis of documents
confirming the ownership of such object.

Local self-government bodies establish tax ex-
emptions for residential and/or non-residential real es-
tate owned by individuals or legal entities, public asso-
ciations, charitable organizations, and religious organi-
zations of Ukraine.

The TCU determines the maximum rate for this
tax, so that it may not exceed 1.5 percent of the mini-
mum wage established by law on January 1 of the tax
(reporting) year, per square meter of the tax base. The
rates are approved by the decision of the local govern-
ment.

As for the transport tax, it is paid at the place of
registration of the objects of taxation and is credited to
the relevant budget of the territorial community. Tax-
payers are owners of cars registered in Ukraine and
manufactured no longer than five years ago (inclusive)
and the average market value of which is more than 375
minimum wages established by law on January 1 of the
tax (reporting) year.

Tourist tax is a local tax, the funds from which are
credited to the local budget. Payers of the fee are citi-
zens of Ukraine, foreigners, as well as stateless persons
who arrive at the territory of the administrative-territo-
rial unit, where the decision of the village, settlement,
town council or council of the united territorial commu-
nity on the establishment of the tourist tax in places of
residence (overnight stay) (item 268.2.1 of the TCU) is
valid.

The law provides an exclusive list of those persons
who cannot be taxpayers (for example, persons living
in this territory and members of their families of the 1%
and 2" degree of kinship, the disabled, children under
18, etc.)

The rate of tourist tax is set by the decision of local
self-government bodies. The maximum rate is up to 0.5
percent for domestic tourism and up to 5 percent for in-
bound tourism from the minimum wage set by law on
January 1 of the reporting (tax) year, for one person per
day of temporary accommodation.

The TCU determines the base and procedure for
its collection. As for the powers of the local self-gov-
ernment body, it has the right to decide in which places
of temporary accommodation of tourists the collection
will be carried out. The list of these places is established
in paragraph 268.5.1 of the TCU (hotels, campsites,
hostels, tourist bases, etc.). In addition, the decision of
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the local self-government body approves a list of tax
agents.

The law obliges to publish these decisions on the
official website of the village, settlement, town council
or the council of the united territorial community.

The fee for parking spaces for vehicles is collected
in accordance with the decision of the local government
by persons (individuals and legal entities) who organize
and carry out activities to ensure parking of vehicles on
paid parking lots and specially designated parking lots.

The decision of the local self-government body
approves the list of special land plots that are subject to
taxation, allocated for the organization and implemen-
tation of activities to ensure parking of vehicles. This
can be a plot of land, an area of communal garages and
parking lots built at the expense of the local budget.
Their location, total area, technical equipment, number
of parking spaces for vehicles must be specified in the
decision.

The rate is also set by the relevant decision with a
limit of up to 0.075 percent of the minimum wage es-
tablished by law on January 1 of the tax (reporting) year
(Article 268-1 of the TCU).

Payment for land is a mandatory payment as part
of property tax, which is collected in the form of land
tax or rent for land plots of state and communal prop-
erty (paragraph 14.1.147 of the TCU). On the general
grounds, land tax payers are owners of land plots, land
shares (units) and land users (Article 269).

The legislation provides two options for collecting
land tax: in the case of regulatory monetary assessment
(which must be approved by the decision of local self-
government bodies) and under the absence of such an
assessment.

The TCU also establishes benefits for the payment
of land tax for individuals and legal entities, provides a
list of land plots that are not subject to land tax, sets the
tax period, calculation procedure and terms of payment
of land tax.

Single tax is one of the stable sources of the local
budget replenishment. Single tax is paid by businesses
that apply a simplified system of taxation, accounting
and reporting. Tax rates, reporting and payment condi-
tions depend on the group, which the entities belong to.
According to paragraph 10.2 of Article 10 of the TCU,
local councils must establish single tax.

Fixed rates of the single tax are set by village, set-
tlement, town councils or councils of united territorial
communities for individuals — entrepreneurs engaged in
economic activity depending on the type of economic
activity, per calendar month in accordance with Article
293 of the TCU.

According to Articles 64 and 69 of the Budget
Code of Ukraine, single tax is credited to the general
fund of local government budgets (village, settlement,
town and unified territorial community’s budgets) [4].

It should be noted that according to a large number
of scholars and experts, a number of norms of the TCU
do not meet basic international standards for building
local tax policy, in particular those defined in the rec-
ommendations of the Council of Europe. Such require-
ments include granting local self-government bodies

the right to set rates within the limits sufficient to en-
sure funding for local programs; determination of ben-
efits and exemptions for local taxes and fees by the de-
cision of local self-government bodies, etc.

Considering these principles, the decision to abol-
ish the market fee and the fee for the right to use local
symbols is controversial, as this has led to large losses
of revenues by certain groups of local budgets.

According to Kuzkin’s research, the system of col-
lecting a tax on real estate other than land remains im-
perfect. Despite the fact that the tax base has been ex-
panded and the tax rate has been increased, the real es-
tate tax remains an inefficient and significant financial
instrument for local self-government. According to the
scientist, “rent as part of the payment for land is almost
entirely consistent with the characteristics of local taxes
and fees. Lack of the opportunity for the local self-gov-
ernment bodies to influence the determination of bene-
fits and land tax rates... does not contribute to the de-
velopment of the land market and increase of incom-
ings to local budgets. The need for annual indexation of
rates, in contrast to the approach of linking them to the
minimum wage, does not improve land tax administra-
tion”. The scientist notes that local self-government
bodies of most European Union countries consider a
land tax to be the most effective one given the possibil-
ity of expanding the tax base and the impact on rates,
the importance of its regulatory and incentive func-
tions.

The determination by taxpayers of parking fees
only for business entities “actually turns it into a con-
cession of part of the territory (land) of the local coun-
cil, which limits the introduction of technical devices
for parking (parking meters), which are common in the
world, in Ukraine and poses a significant threat of cor-
ruption”. For example, in the EU countries, payers of
the fee are the owners of vehicles who pay for the right
to park, and collection of the fee is entrusted to the rel-
evant companies [8, 308].

Based on the norms of the TCU, legal regulation
of local taxes and fees has its specificity, as it is carried
out at two levels: national and local. The state deter-
mines a full list of such mandatory payments and estab-
lishes the basis for their collection empowering local
self-government bodies to impose such taxes in the rel-
evant territory. While exercising the powers granted by
the state, local self-government bodies, in their turn, es-
tablish and regulate in detail the mechanism for collect-
ing local taxes and fees, as well as put them into effect.
Therefore, regulation of local taxation is carried out
both by tax laws and a number of other regulations that
determine the competence of local self-government
bodies in the field of taxation, the specifics of building
a budget system, as well as by the decisions of local
self-government bodies concerning local taxes and
fees.

The problems that arise when collecting local
taxes and fees are caused by their features, namely: 1)
special significance of local taxes and fees for ensuring
proper development of territories, the most complete
meeting the needs of population in these territories; 2)
the fact that local taxation is in the stage of its for-
mation, as evidenced by their small share in local
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budget revenues; 3) lack of relationship between the
level of public services provided in a particular area
with the tax burden on the population; 4) uncertainty of
numerous procedures related to the mechanism of cal-
culation, planning of local taxes and fees; 5) ineffi-
ciency of certain tax rates, which does not allow to en-
sure stable revenues to local budgets [14, p. 86-87].

Representatives of the scientific community and
experts more and more often express the opinion that
there is a need to give territorial communities the right
to introduce taxes and fees at their own discretion, since
local self-government bodies know the level of socio-
economic development, and therefore can choose the
most effective taxes and fees; they are interested in the
effectiveness of such taxes and fees (enhancement of
the capacity of the territorial community, creation of a
favorable investment climate, etc.). However, this ap-
proach is not supported by all since they believe that it
could lead to the increased tax pressure on taxpayers,
uncontrolled growth of taxes and fees, reduction of the
interest of local self-government bodies in collecting
national taxes and fees.

We share the opinion on the expediency of intro-
ducing the taxation model, according to which local
self-government bodies will have the right to introduce
taxes and fees in addition to those defined by law. How-
ever, the legislation should provide the requirements
for these taxes and fees and formalized procedures of
their introduction and administration. Such local taxes
and fees should not duplicate national taxes. It is also
appropriate that the local authorities have the right to
impose their taxes and fees only after all mandatory
taxes and fees, if there are objects of taxation or condi-
tions associated with their introduction. In this case, the
statutory list should include the most effective taxes
and fees. This can be achieved only if taxes comply
with generally accepted principles of introduction, the
main of which should be the principle of economic ef-
ficiency, i.e. tax revenues should exceed the cost of its
collection.

Conclusions. Local taxes and fees are one of the
effective mechanisms for formation of the resource po-
tential of local self-government bodies and a source of
social and economic development of community terri-
tories. Nowadays, the institution of local taxation occu-
pies an important place in the tax system of our state.
In recent years, significant steps have been taken in
Ukraine to financially decentralize and strengthen the
resource base of local self-government bodies. Amend-
ments have been made to the tax legislation concerning
the collection of local taxes and fees, in particular, in-
efficient taxes, administrative expenses higher than the
revenues from such taxes and fees have been elimi-
nated; new cost-effective taxes have been introduced;
the list of types of taxable objects has been expanded;
tax rates have been changed; the list of taxpayers has
been expanded; some national taxes have been at-
tributed to local taxes, etc. However, the local taxation
system is still at the stage of reformation and adaption
to EU legislation. At the same time, it needs further
reformation, improvement of regulatory framework,
bringing it in line with European standards. Consider-

ing the experience of previous years on tax system for-
mation in Ukraine, the legal framework of local taxa-
tion should provide the fiscal function of local taxes and
fees in order to form affluent territorial communities,
strengthen financial stability and independence of local
budgets, perform the tasks on regional development,
ensure favorable socio-economic policy for the devel-
opment of entrepreneurial activity in territorial commu-
nities.
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WHAT SHARE FOR BLOCKCHAIN TECHNOLOGY INTO STEEL INDUSTRY? CURRENT STATE
AND FUTURE DEVELOPMENT OF FOREIGN PAYMENT ACTIVITY OF MODERN
METALLURGICAL COMPLEX

Abstract.

The purpose of the article is to analyze the current state of foreign trade in the industrial blockchain of the
steel industry, the existing digital platform has gradually formed a large-scale heterogeneous distributed environ-
ment. The problems of further development of the metallurgical complex of Ukraine in the world electronic system
of international cooperation are determined. Methodology. The survey is based on a

Blockchain technology is an interlinked systematic chain of blocks that contains transaction history and other
user data. It works under the principle of decentralized distributed digital ledger. Results. Experimental tests
prove that production companies, logistics, international payments and consumers can participate in the infor-
mation certification of steel products via the modern information system. Consumers can understand the real
product manufacturing process, effectively avoiding the incomplete information and low transparency in the tra-
ditional information traceability process, and effectively trace the quality of steel products. The system provides
an effective payments scheme for promoting the transformation and upgrading of the modern technology steel
industry.

Practical implications. In view of the low transparency of information traceability of current steel products
and the defects of information islands, in this article the blockchain-based steel smart contract payment technology
quality traceability system is developed and adopted the alliance chain mode and the new digital blockchain plat-
form.
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Value / originality. Blockchain technologies enable the use of business information systems that are highly
resistant to technical failures and malicious attacks. Costs and time of carrying out business operations are sig-

nificant.

Keywords: exports, imports, metallurgical complex, foreign trade payments, steel production technology of
blockchain, price, smart contract payments, crypocurrency, Smart Manufacturing, smart payment, smart struc-

ture.

Introduction

The transformation of the global business environ-
ment under the influence of regressive factors causes
the emergence of new crises in international economic
relations. The interpretation of the word crisis, which
comes from (Greek kpioig - solution; reverse) creates a
state in which existing means of achieving goals are in-
adequate, resulting in unpredictable situations that re-
quire the development of new approaches to problem
situations. Crisis, as a phenomenon, reveals hidden
conflicts and disproportions, and can be considered as
an independent phenomenon, an external factor, a po-
litical, sociological or economic category.

The recent economic crisis that has gripped most
national economies is manifested in the imbalance be-
tween supply and demand for goods and services. In a
competitive economy, the relationship between busi-
ness entities due to the crisis must undergo a massive
transformation of business scenarios. Crisis phenomena
in the economy can lead to the renewal of sociological,
ideological, political conditions, and even lead to the
reformation of national elites.

The COVID-19 pandemic has spread rapidly
around the world, infecting millions of people and
nearly halting economic activity, as most countries
have imposed strict restrictions on movement to stop
the spread of the virus. Over time, as health threats and
human losses increase, the economic damage will be-
come even more apparent and may become the greatest
economic shock the world has experienced in decades.

The global economic outlook for June 2020 has
been identified by the World Bank as immediate, as is
the immediate pandemic impact and long-term growth
due to the damage it has caused. The baseline forecast
predicts a 5.2 percent contraction in world GDP in
2020, the deepest global recession in decades, despite
governments' extraordinary efforts to counter the eco-
nomic downturn with support for fiscal and monetary
policies. In the longer term, the deep recessions caused
by the pandemic will leave long-term scars due to de-
clining investment, "erosion" of human capital due to
job or training loss, fragmentation of global trade and
supply links.

The pandemic crisis requires the development of
urgent measures needed to mitigate the effects on pub-
lic health and economic recovery

The metallurgical complex is one of the main ele-
ments of economy of Ukraine and plays very important
role in its future development. Metallurgy is a major
contributor to the budget, the main provider of foreign
currency in Ukraine. Production of the metallurgical
complex is the main component of export of industrial
branch of the country in this connection an actual prob-
lem is research of a current state and prospects of de-

velopment of the foreign trade activity of a metallurgi-
cal complex. It should be noted what exactly produc-
tion of metallurgical complex plays a key role from the
point of view of definition of positive influences of for-
eign economic activity of subjects of managing on for-
mation of key macroeconomic indicators of the country
to which it is necessary to carry: acceptability of a con-
dition of the balance of payments of the country, infla-
tionary expectations and cost of national monetary unit.
1.Analysis of recent research and publications

Among domestic and foreign scholars who have
dedicated their works to the problems of foreign trade
activity of metallurgical complex should be mentioned
I.P. Bulev [1], V.L. Mazur [3], Sardak S., Stavyts’ka
A.[] and others. The presenters in the hallucinations of
smart structures were occupied by such presenters,
Satoshi Nakomoto [3], George Doran [6], Nick Sabo
[71.

The purpose of this study is to analyze the current
state of foreign trade activity of World Ukraine’s met-
allurgical complex and to emphasize problems of effec-
tive further development of metallurgical complex with
blockchain technology in the modern system of inter-
national cooperation.

2.Results and Discussion

In the world economy, the key factor of stability
and high competitiveness in the long run should be a
policy of constant innovation to implement innovative
technological solutions in the field of information tech-
nology, development of new international settlement
tools, which requires banks and other market partici-
pants to make quick and radical decisions. model of
their financial behavior and strategic line of develop-
ment of organizational structure. A special place is oc-
cupied by the so-called smart structures and technolo-
gies based on them, which are widely used in various
fields of human activity.

Smart Structure (Smart Structure) is a system that
contains multifunctional parts that can monitor and ac-
tivate control; and can act as a primitive analogue of a
biological body. To build such intelligent construc-
tions, software is used that can perform the functions of
monitoring and tracking the operation of individual
parts of the software application using a predicate sys-
tem as an expression that uses one or more values with
the result of a logical type. One of the most well-known
smart structures in the world of information technology
is the concept of smart contracts, which appeared in
1994, when cryptographer and legal expert Nick Szabo
introduced it to use the developed methods of contract
law in e-commerce protocols on the Internet . This re-
searcher is also one of the developers of bit gold. Back
in 1996, he argued that the minimum amount of micro-
payment is determined not so much by technology as
by the reasonable effort required to evaluate the product
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and the decisions made, or, in his words, "its transaction
value." [11]

However, in practice, the realization of this idea
was received only in 2008, thanks to the advent of
blockchain technology in bitcoin cryptocurrencies[7].
Next, consider the concept of SMART as an mnemonic
abbreviation, the components of which are criteria for
setting tasks, such as in project management, manage-
ment and personal development. This abbreviation was
first mentioned in November 1981. in a publication by
George T. Doran for Management Review [2], formed
from the words of English. specific, measurable, as-
signable, realistic, time-related— concrete, measura-
ble, has a performer, realistic, limited in time. It is be-
lieved that the compliance of tasks with these criteria
significantly increases the likelihood of their imple-
mentation to achieve the goal. For a more detailed idea
of smart payment, first consider the standard forms of
documentary payments, which are widely used in the
implementation of foreign trade agreements and pay-
ments for them[14].

3. Practical application of blockchain technolo-
gies in business

As an example, we would like to cite the deal be-
tween Alfa-Bank together with Gazpromneft-Aero, the
operator of the aviation fuel business Gazprom Neft,
and S7 Airlines, which launched a blockchain service
that allows airlines to instantly pay for fuel directly
when refueling aircraft without prepayment, banks
guarantees and financial risks for the parties to the
transaction.

The service is based on Aviation fuel smart con-
tracts (AFSC), which run on the blockchain platform
HyperLedger. Through the AFSC system, the airline
transmits to the supplier information about refueling
the desired flight, agrees on the preliminary volume of
fuel and its price. This data is used to assign a technical
task to the driver of the tanker at the airport.

Next, the commander of the aircraft in the system
requests from the operator the required amount of fuel,
after which the online application is sent to the airline's
bank to reserve the required amount in the carrier's ac-
count. Instant confirmation from the bank starts refuel-
ing. After the service is performed, the funds are writ-
ten off, and the commercial services of the fuel supplier
and the air carrier are sent information about the closure
of the application for refueling and reporting docu-
ments. The new technology multiplies the speed of fi-
nancial transactions and reduces the labor costs of air-
line staff and suppliers.

As an industry leader, Gazpromneft-Aero is not
only a conductor of IATA international standards for
aviation fuel supply in Russia, but also actively imple-
ments the world's best practices and innovative solu-
tions aimed at improving business efficiency. The use
of this technology in mutual settlements between air-
lines and fuel operators will give a new impetus to the
development of the entire aviation industry, "said Vla-
dimir Egorov, CEO of Gazpromneft-Aero.

“As a technology leader in the industry, S7 Air-
lines analyzes and, with sufficient justification, imple-
ments promising technologies, including blockchain.

We were the first to use smart contracts for letters of
credit. After that, they developed a blockchain platform
for automating trade transactions between several
counterparties and launched a service on it for mutual
settlements with agents selling air tickets. Our next step
is a service to automate payments for fuel supply. It is
an automated trading operation between three parties: a
bank, an airline and a tanker. Upon refueling the aircraft
according to the pre-established rules, the funds are rec-
onciled and written off. The technology allows to in-
crease the transparency of mutual settlements, to aban-
don a number of manual operations and speed up pro-
cesses, “said Pavel Voronin, Deputy General Director
for Information Technology of S7 Group.

Made analysis of current state supply chain around
the world revealed to become increasingly intercon-
nected, the influence of blockchain is becoming more
prevalent. The Factory of the Future spans across a
whole network of steel production. Now, more than
ever before, manufacturers face the challenge of se-
curely sharing data within and outside industry
walls[3,12,13,14].

4. An example of the use of blockchain technol-
ogies in steel production.

To work out the best practice for blockchain, a
manufacturer must conduct a structured assessment
which begins with identifying the company’s current
business problems and future needs. Subsequently, it
can then explore how it leverages the technology to re-
lieve the factory’s pain points and addresses its needs.
Equipped with a strong understanding of the opportu-
nities and challenges it faces, the manufacturer can then
choose the most appropriate option from the available
technology solutions. [16]

Be reviewed the current situation on the global
steel products market.Figurel

China is estimated to have produced 83.0 Mt in
February 2021, up 10.9% on February 2020. India pro-
duced 9.1 Mt, down 3.1%. Japan produced 7.5 Mt,
down 5.6%. The United States produced 6.3 Mt, down
10.9%. Russia is estimated to have produced 5.7 Mt,
down 1.3%. South Korea produced 5.5 Mt, up 1.2%.
Turkey produced 3.0 Mt, up 5.9%. Germany produced
3.1 Mt, down 10.4%.

Brazil produced 2.8 Mt, up 3.8%. Iran is estimated
to have produced 2.3 Mt, up 11.5%.

The 64 countries included in this table accounted
for approximately 98% of total world crude steel pro-
duction in 2020. Regions and countries covered by the
table:

o Africa:Egypt, Libya, South Africa

e Asia and Oceania: Australia, China, India,
Japan, New Zealand, Pakistan, South Korea, Taiwan
(China), Vietham

e CIS:Belarus, Kazakhstan, Moldova, Russia,
Ukraine, Uzbekistan

e European Union (27)

e Europe, Other:Bosnia-Herzegovina, Mace-
donia, Norway, Serbia, Turkey, United Kingdom
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Table 1

Top 10 steel-producing countries

countries Feb 2021 % change Feb
(Mt) 21/20
Africa 1.2 -6.4
Asia and Oceania 109.7 7.5
CIS 8.0 -1.5
EU (27) 11.9 7.1
Europe, Other 3.9 5.2
Middle East 3.2 -0.9
North America 8.8 -8.9
South America 3.5 2.2
countrie 1502 1

Jan-Feb 2021 % change Jan-Feb

(Mt) 21/20
2.4 -6.9
230.8 10.1
16.8 -0.4
24.1 -3.7
8.2 6.9
6.8 0.4
185 7.1
7.3 6.6
315.0 6.6

Figure 1. Pattern of growth to world steel production markets.

Source: [15].
¢ Middle East: Iran, Saudi
United Arab Emirates

¢ North America: Canada, Cuba, El Salvador,
Guatemala, Mexico, United States

e South America: Argentina, Brazil, Chile, Co-
lombia, Ecuador, Paraguay, Peru, Uruguay, Venezuela

5. Comparative analysis of the metallurgical in-
dustry of Ukraine

As reported earlier, in 2019, companies of
Ukraine's mining & metals sector decreased produc-
tion of steel by 1.2% to 20.85 million tons, pig iron by
2% to 20.6 million tons, rolled products by 0.9% to 18.2
million tons against 2018[12].

The Ukrainian iron and steel industry is concen-
trated in central (Dnipro, Kryvyi Rih, Nikopol), south-
ern (Zaporizhia) and eastern (Donets Basin, Mariupol)
regions of Ukraine. There are 14 iron ore mining com-
panies, 15 iron and steel mills, and three ferroalloy
plants[6].

To review of the situation before the crisis in
Ukraine in the field of iron and steel as a whole In the
pre-crisis times the share of metallurgical complex was
27% in the gross domestic product of Ukraine. More
than 40% of currency came to the state from metallurgy
and it affected state of the economy of the country in
crisis. In the conditions of world decline in demand for
metal inflow of currency considerably decreased, and
the economy experienced decrease much more, than
was predicted. The gain of sales proceeds was consid-
erably reduced (Table 2).

Qatar, Arabia,

In recent years development of metallurgical com-
plex is influenced negatively by adverse external eco-
nomic conditions which are characterized by decrease
in the world prices for ferrous metals, a competition ag-
gravation in the markets of Europe and Asia against
surplus in the world of capacities, domination in the
market of cheap Chinese hire, reduction of demand for
metallurgical production in the Middle East which tra-
ditionally is one of the greatest consumers of the
Ukrainian metallurgical production. In 2013 from
Ukraine about 26,5 million t are exported metal produc-
tion that for 3,6% exceeds the indicators 2012 [5]. In
recent years development of metallurgical complex is
influenced negatively by adverse external economic
conditions which are characterized by decrease in the
world prices for ferrous metals, a competition aggrava-
tion in the markets of Europe and Asia against surplus
in the world of capacities, domination in the market of
cheap Chinese hire, reduction of demand for metallur-
gical production in the Middle East which traditionally
is one of the greatest consumers of the Ukrainian met-
allurgical production. In 2013 from Ukraine about 26,5
million t are exported metal production that for 3,6%
exceeds the indicators 2012 [6].Reduction of prices in
the world markets of metal and metallurgical produc-
tion led to that in value terms export deliveries of steel
products made about 14,3 bln. USD that is 6,7% less,
than in 2012. Export deliveries of metal production in
2013 in comparison with 2012 increased by 1,1%, in
value terms export deliveries of metal production ex-
ceeded 1459 million USD (Table 2).
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Table 2

Sales proceeds of the metallurgical companies in 2011 — 2012

Company 2011 2012 Rate of growth, %
IAzovstal 35786 44423 24,14
Metinvest 26175 35759 36,62
ArcelorMittal 24280 29889 23,1
IAlchevsk iron and steel works 12208 21770 78,32
'Yenakiieve iron and steel works 13238 21363 61,38
Zaporizhstal 14368 19376 34,86
Dneprovsk iron and steel works 12574 18273 45,33
Nikopol ferroalloy plant 10767 7863 -26,97
Makiivka iron and steel works 6557 2753 -58
Stakhanov ferroalloy plant 1632 1561 -4,3
Kremenchuk steel works 1376 1370 -0,4
Donetsksteel iron and steel works 780 784 0,4

Source: [5].

Dynamics of export-import coverage ratio from
the point of view of domestic metallurgical complex is
given in Figure 1. As show data of Figure 1 value of
export-import coverage ratio from the point of view of
domestic metallurgical complex is big units in all stud-
ied period.

Data of Figure 2 indicate a negative in develop-
ment of foreign economic activity of subjects of metal-
lurgical complex which essence is reduced to the avail-
able tendency concerning reduction of coefficient of a
covering of export by import of metal production.

It should be noted that one of the directions of in-
crease in export in metallurgy is production moderniza-
tion, prime cost reduction, more quality production.

The insufficient nomenclature of production of
deep processing by the domestic metallurgical compa-
nies causes strengthening of its import, first of all ma-
chine-building enterprises which consume about a
quarter of total amounts of the Ukrainian import of
metal production. According to experts, because of the
insufficient nomenclature iron and steel works annually
receives less about 3 billion USD [8].

Table 3
Main indicators of the foreign trade activity of Ukraine’s metallurgical complex in 2008 — 2013
Indicators 2008 2009 2010 2011 2012 2013
Exports, min. USD 12619 1175,2 1548,0 1916,2 1327,3 1459,5
in % to previous year 5,7 6,9 31,7 23,7 30,8 1,1
Imports, min. USD 270,7 250,8 448,3 465,4 394,0 387,8
in % to previous year 7,2 7,4 78,7 3,8 15,4 1,6
Balance, min. USD 991,2 924,4 1099,7 | 1450,8 933,3 1071,7
Export-import coverage ratio 4,66 4,68 3,45 4,12 3,36 3,76
Source: [10].
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Figure 2. Dynamics of export-import coverage ratio in metallurgical complex

Source: [10].
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Excessive orientation of the domestic enterprises
to export of raw production which production demands
considerably smaller expenses is the main reason.

At present the global metallurgical market is un-
dergoing significant changes under the influence of the
rapid development of China’s economy which not only
had a lot of produce, but also actively buys metal and
iron ore for its domestic market. In the case of a de-
crease in demand for metallurgical products of Chinese
industry the surplus of produced products are supplied
to the world market at very low prices, forcing other
manufacturers also to reduce the prices of the metal
(Figure 2).

This situation has a negative impact on the metal-
lurgical industry in Ukraine, a major export-oriented in-
dustry. Therefore, in order to maintain its competitive
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position and development of new markets for Ukrain-
ian producers and topical issues are finding ways to
adapt to changes in the world market and the choice of
an effective competitive strategy of foreign trade.

One of the effective methods of international man-
agement company is the concentration of capital and
production capacity through vertical integration of pro-
duction, which includes organizational business combi-
nation, related manufacturing operations under com-
mon ownership.

Today, due to excess capacity in the world signif-
icantly increased the competition between manufactur-
ers of metallurgical products. Many new modern plants
with low production’s cost and high quality’s products
appeared

Ukraine

China
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Figure 2. Prices for the metal in Ukraine (compared to China), USD/t

Source: [8].

. With the increased competition on the market,
the domestic enterprises are vulnerable to major prob-
lems that have accumulated in the branch:

a significant lag behind developed countries in
terms of modernization;

the high cost of energy and material resources
compared with leading foreign companies;

an assortment of metal is not wide;

poor environmental performance.

Foreign trade activity allows metallurgical compa-
nies to obtain the economic, scientific-technical and so-
cial effects. The decline of the volume of production,
the artificial reduction of financial results, raw insecu-
rity of production flows out not from world markets and
domestic market factors, but, first of all, out of prob-
lems of management of metallurgical enterprises. So,
well-chosen competitive strategy of foreign trade activ-
ity is the key to efficient operation of the business in the
global industry market.

Conclusions

1. Foreign trade activity of the metallurgical com-
plex is of strategic importance for the national econ-
omy. Metallurgy makes the main contribution to the
budget and was the main supplier of foreign exchange

in Ukraine. At the moment, there is a decline in the pro-
duction of metal products in comparison with the pre-
crisis period of observations.

2. The efficiency of foreign trade activities of the
metallurgical complex affects not only the macroeco-
nomic indicators of the country's development, but also
the welfare of the population, since the industry is the
main source of foreign exchange earnings in Ukraine.
Thus, the competitive strategy of foreign trade activi-
ties of domestic metallurgical exporters should include
the development of a management mechanism based on
a comprehensive modernization of its technical re-
equipment, energy-saving technologies, and the intro-
duction of new information technologies based on the
blockchain. This will allow domestic producers of met-
allurgical products to shorten the supply and settlement
chain to effectively compete in the global market and
harmonize the interests of the company and its owners
and minimize the risks of fraudulent transactions within
the international business environment.
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STRATEGIC MANAGEMENT OF REGIONS’ SOCIAL INFRASTRUCTURE

Abstract.

Today, the development of social infrastructure has a significant impact on all processes taking place in

society. Therefore, one of the priority areas of socio-economic development of Ukraine and its regions is the issue
of expansion and reconstruction of social infrastructure.

The study identified the main problems of social infrastructure in the regions of Ukraine, including: imbal-
ance of its development, the mismatch of incomes of a significant part of the population of social services, differ-
entiation of local budget expenditures on social activities, the problem of high quality social services.

The main tasks of effective management of social infrastructure are established, among which the important
role belongs to staffing, interterritorial cooperation, study of the advanced world experience, including about the
ways to finance the development of the social sphere. It is substantiated that an effective tool for financial support
of social infrastructure development is the usage of the mechanism of public-private partnership, which will pro-
vide: reduction of the burden on regional and local budgets; strengthening the material and technical base of the
social sphere; comprehensive safety and energy efficiency of social infrastructure institutions; innovative nature
of the development of education, health care and other activities of the social sphere through the modernization
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of organizational and technological conditions. The main types of strategy for the development of social infra-
structure of the regions of Ukraine are outlined, taking into account the world experience.

Keywords: concession, management, program-target planning, development, social infrastructure, strategy,

management.

Introduction. One of the urgent problems of mod-
ern Ukraine is the issue of raising the living standards
of citizens and creating such living conditions that
would meet global standards, which in turn largely de-
pend on the effective functioning and development of
social infrastructure. However, different levels of eco-
nomic development of regions and financing of social
infrastructure, and consequently different opportunities
for their development, are the main reasons for regional
differentiation of public consumption of services pro-
vided by these industries [1].

During the years of independence in Ukraine there
has been an increase in differentiation in the distribu-
tion of economic results. This is mainly due to declin-
ing real incomes and, as a consequence, increasing dif-
ferentiation in the availability and consumption of so-
cial infrastructure services.

Social infrastructure is a multifaceted and com-
plex phenomenon in the development of any territorial
community, as it has a very important impact on the de-
velopment of the population of the region and the coun-
try as a whole. This is manifested in general in well-
being and material and spiritual development through
the objects of social infrastructure - schools, theaters,
libraries, hospitals and so on.

At the present stage of Ukraine's development,
when the issue of reforming of the structure of munici-
pal governance has become extremely acute, it is im-
possible to do without the renovation of social infra-
structure facilities. It is known that after Ukraine's in-
dependence, local authorities did not make sufficient
efforts to radically develop infrastructure, but only
maintained them in satisfactory condition. This, of
course, was the cause of the tragic situation of these ob-
jects at the present time. Therefore, there is no doubt
that the problems of renewal and radical improvement
of social infrastructure as an object of local develop-
ment management are very relevant and need to be ad-
dressed.

Literature review. Many scientists have devoted
their works to the study the state of development of so-
cial infrastructure, among them Borodina O.,
Hnybidenko 1., Kolomytseva O., Kondratev V., Li-
banova E., Siduniak O. etc.

Research in the field of social development is
mainly aimed at solving problems of overcoming social
and regional differences in providing the population
with services of social infrastructure, guaranteed
achievement of service standards, i.e. at the problems
of quantitative provision of educational, health and cul-
tural institutions. However, there is a lack of research

that examines the issue of strategic management of so-
cial infrastructure development, without which its func-
tioning can not meet today's requirements.

Aim of the research. The purpose of the study is
to develop recommendations for improving the strate-
gic management of social infrastructure of the adminis-
trative region of Ukraine.

Materials and methods of the research. The
methodological and theoretical basis of the study are
the works of domestic and foreign economists, the rec-
ommendations of research institutions. During the re-
search the inductive method was used, which provides
collection, systematization and generalization of facts
related to the problem of formation and effective func-
tioning of social infrastructure; deductive method,
method of abstract comprehension of the collected in-
formation; monographic, analytical, graphic and other
methods.

Results of the research and discussion. The pri-
ority role of social infrastructure in the development of
society is determined by the fact that it contributes to
the man reproduction, his spiritual and physical devel-
opment, the creation of comfortable living conditions.
Now in the world there is an intellectualization of all
spheres of activity and growth of knowledge intensity
of manufactures and a life is noted. The development
of social infrastructure is a necessary condition for im-
proving the quality of life, improving the environment,
as well as improving the level of education, skills, cul-
ture, physical health and mental resilience of the indi-
vidual.

Social infrastructure should not be considered sep-
arately from the needs and interests, values of the pop-
ulation. The needs and interests of the population of the
region formed the basis of a set of social standards and
became the most important basis for the management
of social infrastructure in the settlement, the region.
However, as rightly noted by many researchers and ex-
perts [11; 18], it is impossible to be limited to the nor-
mative approach at planning and solving of daily tasks
of development of city infrastructure. The normative
approach must be implemented taking into account the
needs and values of people, the views of the expert
community, which is a prerequisite for improving of
the social infrastructure in each municipality, in each
city. Of course, the decisions and actions taken depend,
first of all, on the level of economic development of the
region, as well as the welfare of people, effective de-
mand for social services. Fig. 1 presents the place of
social infrastructure in the regional socio-economic
system [4].
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Regional socio-economic system as a set of individual subsystems
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Fig. 1. The place of social infrastructure in the regional socio-economic system

Social infrastructure has an extensive system of
enterprises and organizations of both production and
social nature. This infrastructure has a fairly large num-
ber of employees and requires significant amounts of
funding from the state budget. In our opinion, without
a proper level of development of local executive bod-
ies, i.e. local communities, it is impossible to improve
social infrastructure as a driving force for the develop-
ment of local self-organization. Therefore, the question
arises of ensuring effective management of social infra-
structure by specialists in the field.

Management of social infrastructure of society is
designed to provide favorable living conditions for the
population, the development of economic, social and
spiritual spheres. Its purpose is to fully meet the needs
of the population in social, housing, communal, cul-
tural, health and sports and other services.

Among the most important problems of social in-
frastructure management in the region and cities is the
imbalance of infrastructure, which is manifested in the
fact that the social sphere and its corresponding social
infrastructure are developing unevenly in terms of spa-
tial location and range of services provided to the pop-
ulation. The presence of social infrastructure in the re-
gion does not always guarantees a high level and qual-
ity of life. Residents of small towns and villages feel
this especially acutely.

Along with the imbalance in the development of
social infrastructure, a rather acute management prob-
lem is the irrational placement of social facilities, which
complicates the usage of available resources by the

population. For example, this is often complicated by
poor organizational performance of public transport.
Therefore, the principle of "step-by-step accessibility”
of the organization of institutions for the provision of
social services is violated.

Another important problem that hinders the devel-
opment of social infrastructure and reduces public sat-
isfaction with the level of social services is the mis-
match of incomes of a significant part of the population
in most regions of Ukraine. As well as mismatch of
prices set for social services, which makes services to
be not in demand due to low solvency of the population
[14]. This is manifested primarily in key areas of life:
unaffordable housing, high cost of educational services,
high prices for quality health care.

Today, the problem of high quality social services
providing in the context of high depreciation of fixed
assets in general is very acute. It should be noted that
expenditures on social infrastructure are decreasing in
dynamics, except for expenditures on public order and
security (Table 1) [2]. However, without innovative re-
placement of obsolete technologies, it is difficult to
pursue an effective policy of reproduction of social in-
frastructure.

Today, Ukraine demonstrates its uniqueness in
terms of the level of differentiation of the demographic,
social and economic nature of the regions. Interregional
asymmetry largely depends on the territorial distance of
the regions from each other. Unfortunately, the prob-
lem of leveling interregional differentiation is a priority
in the development of the regions of Ukraine, as the gap
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in their development complicates the implementation
of a unified policy of socio-economic transformation,

development of social infrastructure.

Table 1

Expenditures of the consolidated budget of Ukraine by functional classification,
% to GDP [2]

Indicator 2012|2013|2014|2015|2016|2017 | 2018 | 2019 | 2020*

Expenses 349|348|33,0|34,2|351(354|351|359]| 329
National functions (without debt service) 211201716 |16 |19 |21 |22]| 21
Public debt service 18 | 2331|4340 ]37]33|36] 32
Defense 10|10 |17 |26 |25|25]|27 |26 27
Public order, security and the judiciary 26 |1 27(128|28|30]30|33]|35]| 36
Economic activity: 44 135 |27 (128 28|34 |40]| 43| 44
- agriculture, forestry and fisheries 05/05/04]03|02|04/04]04]| 04
- coal industry 091006 |01]012]01(01|01]| 01
- road management 1,1 (1111|1411 14|17 |17 ]| 20
Environmental protection 04/04/02|03]03]02]02]03]| 03
Utilities 1405|1108 /|07]09|09|08]| 07
Health care 411|142 |36 |36|32|34(133[32] 29
Mental and physical development 10/0909|08|07]08]08|08] 08
Education 72173163 |57 |54(60|59]|62]| 56
Social protection and social security 8,9 (100 87 | 89 |10,8| 96 | 87 | 83 | 7,0
- transfers to the Pension Fund - 57 |44 |48 | 60| 45| 42| 45| 38
- housing subsidies - 010107 1]161|22]|20]| 14| 1,0
Net loans provided by the state 03/00|03}]02(01]01(01]01] 01
Budget balance -36|-44|-45|-16|-23|-14]-19|-32| -2,1
* prognosis

Social services and programs of the state develop-
ment of branches of social infrastructure should carry
out function of smoothing of the strongest inequality.
The degree of this inequality can be estimated using
two complementary approaches. The first estimates the
distribution of financial resources - how much is spent
on the development of social infrastructure budgets of
the regions and what is the condition of the objects of
social infrastructure. The second assesses the amount
of resources received by households and the extent to
which it helps to equalize the ability of the population
to consume services provided by social infrastructure
sectors, and, accordingly, the need to develop social in-
frastructure sectors.

However, it is impossible to combine the results of
the two approaches due to the difficulty of comparing
two different sources of information. In addition, it is
impossible to compare how much money has been al-
located from the budget for social infrastructure devel-
opment services and services provided by its industries,
and how many services have been provided to house-
holds in the region on average - in the current infor-
mation base.

The analysis of each of these tasks is a scientific

and practical value and allows to draw meaningful con-
clusions. First, regional differences in the provision of
social infrastructure and the ability to provide services,
and then the level and profile of poverty in the regions
are considered [12]. This sequence of analysis allows
to determine the policy of the authorities in the regions
on the development of social infrastructure, the ability
to provide services and its results in the form of re-
gional inequality and the ability of households to re-
ceive these services. Thus, at a qualitative level it is
possible to assess the effectiveness of budget policy and
implemented programs for the development of social
infrastructure. In addition, comparing the economic in-
dicators of the regions of one "weight category", it is
possible to determine which tools should be used to im-
prove their development. It should be noted that in
Ukraine there are significant interregional disparities in
the provision and condition of social infrastructure (fi-
nancing of housing, health care, education, etc.).

To establish the nature of the level of consumption
of social infrastructure services by the population of the
Ukrainian regions during 2009-2020, we conducted an
integrated grouping of them by the level of local budget
expenditures on social development and household ex-
penditures on social infrastructure services (Table 2).
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Table 2

The level of consumption of social infrastructure services by the population of the regions of Ukraine

The level of con- 2009 2013 2017 2020
sumption
Vinnytsia region
'Volyn region \VVinnytsia region . .
Zhytomyr region [Volyn region Zhytomyr region Volyn region .
. . - Kirovograd region Zhytomyr region
Zakarpattia region [Zhytomyr region . - .
- - . Odessa region Kirovograd region
Kirovograd region [Odessa region . ; .
- . : Rivne region Odessa region
Low Odessa region Rivne region KN : Ri ;
Poltava region Sumy region ersonregion Ivhe reglon
; ) . Khmelnytskyi region  [Sumy region Khmelny-
Rivne region Kherson region . 2o
. L Cherkassy region Cher-tskyi region
Sumy region Khmelnytskyi region |~. : 9 .
. L . nihiv region Chernihiv region
Kherson region  [Chernihiv region
Chernihiv region
Dnipropetrovsk region [Vinnytsia region Vinnytsia region
Dnipropetrovsk re-|Zaporizhzhia region  [Volyn region Dnipropetrovsk region
gion Ivano-Frankivsk regionDnipropetrovsk region [Zaporizhzhia region
Zaporizhzhia  re-Kyiv region Kirovo-|Zaporizhzhia region Ivano-Frankivsk region
gion grad region Kyiv region Lviv region
Medium Lviv region Lviv region Lviv region Mykolaiv region
Mykolaiv region |Poltava region Mykolaiv region Poltava region
Ternopil region  [Ternopil region Poltava region ITernopil region
Kharkiv region Kharkiv region Cher-[Sumy region Kharkiv region Kherson
Khmelnytskyi re-kassy region Ternopil region region
gion Chernivtsi region Kharkiv region Cher-Chernivtsi region Cher-
nivtsi region kassy region
Ivano-Frankivsk
region . . . . . .
. . Zakarapattia region Zakarpattia region Kyiv region
. Kyiv region . . . . . .
High . Mykolaiv region Ivano-Frankivsk region [Zakarapattia region
Cherkassy region Kyiv cit Kyiv cit Kyiv cit
Chernivtsi region y y y y y y
Kyiv city

A comparison of the results of the grouping shows
that during 2009-2020 there were significant changes
in the distribution of regions by the level of consump-
tion of social infrastructure services by the population
of the regions of Ukraine. So, if in 2009 the group with
a high level included five regions, then since 2013 only
three regions. In addition, there was an increase in the
number of regions with an average level of consump-
tion due to the relocation of regions from other groups.
Disparities between regions cannot disappear over time
and will always remain relevant in terms of economic
development, provision of social infrastructure, re-
gions, and the gap between leading and outsider regions
will constantly increase as capital flows from the larg-
est economic centers in peripheral areas, the backward-
ness of which is explained by the constant delay in the
adoption of innovations of various kinds.

At the same time, the formed disparities at the
level of economic development and provision of social
infrastructure of the regions are not standard, as growth
centers may appear in new places, including in the for-
mer peripheral areas [12].

The right approach to the choice of regions in
which the development of certain objects of social in-
frastructure will be stimulated or, on the contrary, lim-
ited, is one of the most important components of the
process of development and implementation of regional
policy in the field of social infrastructure.

The process of choosing a region — the object of

regional policy — consists of several stages, namely:

- selection of a network of regions that should be-
come objects of regional policy (such regions may be
units of one of the levels of administrative-territorial di-
vision or specially designated areas);

- selection of indicators of socio-economic devel-
opment of regions in general and indicators that show
how the region is provided by its objects of social in-
frastructure, analysis of which helps to make the deci-
sion on the assignment of certain territories to the ob-
jects of regional policy;

- typology of regions, which is necessary for the
correct choice of regional policy instruments;

- determining the number of regions to be sup-
ported, etc.

The redistribution of funds between regions al-
ways causes dissatisfaction - the territories that receive
financial support consider its size insufficient. Those
who do not receive support consider the scale of redis-
tribution to be excessive. Therefore, the process of se-
lecting areas of financial incentives should be as objec-
tive as possible, which is achieved primarily through
the use of various socio-economic indicators and infra-
structure indicators that should reflect the state of
health and physical culture, education, housing and
utilities.

It should be borne in mind that infrastructure indi-
cators may not always reflect reality, because the avail-
able statistics usually does not take into account age,
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load of various elements of social infrastructure, the
possibility of infrastructure using of some regions (like
higher educational institutions, hospitals) by residents
of other places.

A very important condition for the correct choice
of regions - objects of social infrastructure develop-
ment is the availability of statistical data, this requires
a well-established system of territorial socio-economic
monitoring.

The development of the social infrastructure of a
particular region is an important and difficult task for
the authorities. The region is a complex system with
territorial localization, characterized by instability of
budget legislation, financial constraints, ambivalent na-
ture of management, for the development of which

must be organically combined economic rationality,
economic growth, increasing revenue of local budgets
and social efficiency, which is determined by the level
and quality of life of the population.

The tasks of effective management of social infra-
structure development in the region should include:
analysis of the needs in qualified personnel, forecasting
the needs of social infrastructure in staff, taking into ac-
count trends in its development, system of accumula-
tion and implementation of social infrastructure mod-
ernization experience, creating conditions for experi-
ence exchange by local government leaders,
development of areas of inter-territorial cooperation
within the region, etc. (Fig. 2).

Tasks of effective management of social infrastructure
development of the region

Analysis of the needs of social
infrastructure facilities in qualified personnel and

their consolidation

Formation of the appropriate level of material
and technical base relevant to the modern needs of
the population

Information and analytical support for the
management of social infrastructure

development in the region

Implementing of the world advanced
experience of modernization of social
infrastructure

Interterritorial cooperation in the field of
social infrastructure

Fig. 2. The main tasks of effective management of social infrastructure development in the region

1. Staffing of social infrastructure facilities.

In addition to staffing the activities of regional
government and local government, in modern condi-
tions, also important is the formation of conditions con-
ducive to the consolidation of highly qualified person-
nel for the types of social infrastructure. Modernization
of social infrastructure facilities, optimization of their
activities in accordance with the modern needs of the
population requires effective organizational activities
aimed at the selection, placement, professional devel-
opment and improvement of relevant personnel. In our
opinion, the organization of staffing of social infra-
structure facilities of a particular administrative unit of
the region should include such areas of activity as fore-
casting of the demand for specialists, appropriate pro-
fessional orientation, selection and organization of
training of young people living in this area, involve-
ment and employment.

In modern conditions of dynamic outflow of youth
abroad there is an urgent need to develop such mecha-
nisms of personnel policy which, on the one hand,
would promote the organization of effective career
guidance, professional self-determination of youth, and
on the other, would provide realization of its interests,
its creative potential. Mechanisms in the system of re-
gional personnel policy, able to balance the social order
in the labor market and the interests of professional
choice of young people are necessary. Personnel policy

should provide professional selection, as well as pro-
fessional training in accordance to the needs of the so-
cial infrastructure of the region in personnel, on the ba-
sis of a tripartite agreement (student - university - cus-
tomer company) [8].

The regional management system should be
clearly focused on ensuring of the development of so-
cial infrastructure by highly qualified personnel in ac-
cordance with the needs of socio-economic develop-
ment of the territory. Thus, the structure of educational,
health, cultural and other social infrastructure facilities
should not only be clearly defined and specialized, but
also territorially diversified with the creation of spa-
tially localized and functionally connected multilevel
networks of social infrastructure institutions. This will
create additional opportunities for the development of
social infrastructure in the region and will provide
needed staff to enterprises, organizations and private
businesses. Improving the quality of social services,
creating favorable living conditions in the region, will
create an opportunity to reduce the outflow of migra-
tion [13].

2. Formation of the appropriate level of mate-
rial and technical base of social infrastructure rele-
vant to the modern needs of the population.

Creating a system of methodological, logistical
and personnel support for the development of social in-
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frastructure of the region requires significant invest-
ment. Thus, one of the priority tasks of today is to
strengthen the financial and economic base of social in-
frastructure development. Changing the budget and tax
policy of the state is one of the areas of activity in this
area. Modern decentralization policy facilitates the re-
distribution of tax revenues between the state and the
regions. The process of formation of united territorial
communities plays a significant role in this process. En-
suring the transparency of inter-budgetary relations
provides for a clear standard of deductions to the local
budget of a number of taxes, primarily corporate in-
come tax, which provides a high level of motivation of
local authorities to socio-economic development, in-
cluding social infrastructure.

However, only budget financing of infrastructure
development will not give a tangible result, a concep-
tually new approach is needed, which would allow con-
solidating the efforts of the state, population, entrepre-
neurs to improve the level and quality of life, socio-
economic development of the region and its territories.

Measures to create a favorable investment climate,
develop innovative projects, and support small and me-
dium-sized businesses can help attract additional finan-
cial support for the development of social infrastruc-
ture. The basis for the implementation of certain areas
should be regional marketing technologies, which pro-
vide targeted activities that combine the efforts of re-
gional, local authorities, business and the population,
focused on identifying and creating competitive ad-
vantages of the territory, unique local goods and ser-
vices for socio-economic development region, among
them its social infrastructure, improving the level and
quality of life of the population [19].

In modern market conditions, it is necessary to in-
stitutionalize sustainable models of government behav-
ior in cooperation with business, the formation of a con-
ceptually new and consistent policy of transition from
administrative coercion to charity and free transfer of
funds for social infrastructure to focused investment,
mutually beneficial cooperation. Consumer attitude to
business by the government, narrowly pragmatic focus
on the use of business resources in the development of
social infrastructure are becoming untenable in today's
economy [9].

Within the framework of public-private partner-
ship in accordance with the Law “On Public-Private
Partnership” 0of 01.07.2010 42404-V1 and other legisla-
tive acts of Ukraine, concession and property manage-
ment agreements may be concluded (except for the con-
ditions provided in the agreement, including organized
within the framework of public-private partnership, in-
vestment obligations of a private partner), joint activi-
ties and others. To date, the most widely used form of
public-private partnership is the concession model and
models based on the delimitation of property rights to
the object of the PPP agreement [16].

Given the widespread practice of raising funds
from private organizations to address issues of local im-
portance, it is necessary to legislate for local govern-
ments the authority to preferential taxation for enter-
prises participating in programs for the development of

social infrastructure of the territory. Another motiva-
tion mechanism is the introduction of tax benefits for
enterprises that provide non-repayable private invest-
ment (return of part of the investment within a certain
share of paid tax payments). Very important is the pub-
lic support for entrepreneurial activity, which ensures
the development of social infrastructure: coverage of
their activities in the local press, recognition, moral
stimulation.

3. No less important component of effective man-
agement of social infrastructure development of the re-
gion is informational and analytical support. Man-
agement of social infrastructure development processes
should be focused on ensuring the quality of social ser-
vices, which is possible only in the presence of com-
plete, reliable information about the nature and specif-
ics of the development of the studied processes. In-
time, high-quality information based on statistical ob-
servations and research results is a necessary factor for
effective management [20]. However, statistics alone
does not provide complete and reliable information on
the level of social infrastructure development. Im-
portant elements of information and analytical support
are expert support of management activities and moni-
toring of public opinion.

Monitoring of social infrastructure should provide
constant, systematic collection and processing of infor-
mation on the infrastructure condition, the level of sat-
isfaction of the population with their functioning. This
will allow to develop the base of regional statistics, to
establish regular surveys of the population, to become
the basis for effective management decisions. Only ob-
jective information will make it possible to adequately
reflect the state, dynamics of development of social in-
frastructure, the quality of services provided, the level
of their relevance to the needs and expectations of the
population.

4. For the development of social infrastructure in
the regions of Ukraine, management decisions on its
development is of great importance to explore world
experience, as social infrastructure is one of the domi-
nant factors in meeting the diverse human needs and
regional development. Modern conditions of economic
destabilization require the transformation of manage-
ment models and financing of the processes of devel-
opment of social infrastructure and its facilities. The de-
velopment of social infrastructure ensures the availabil-
ity of various life benefits of the population, guarantees
of social and environmental security, improving the
level and quality of life of the population.

According to the forecast data of the world's larg-
est auditing and consulting company Price Waterhouse
Coopers, by 2025 the total investment in infrastructure
projects will exceed 78 trillion. Dollars. In comparison,
the total world economy in 2013 amounted to 87 tril-
lion. dollars USA. At the same time, two-thirds of this
amount will fall on the countries of the Asia-Pacific re-
gion. Economic efficiency, according to experts, can
reach 25% of investment in infrastructure projects in
energy, transport infrastructure, utilities, telecommuni-
cations, etc. [6]. Forecast data on the planned average
annual investment in infrastructure in the period up to
year 2020 are presented in Fig. 3.
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Fig. 3. Forecast data on the average annual volume of investment in infrastructure projects in the period up to
2020, min. USA [10]

In turn, this will require increased funding from
both the public and private sectors. It is not without rea-
son that the development of social infrastructure is seen
by many countries as a platform for the future develop-
ment of the country.

According to experts, investment in infrastructure
projects in the transport and telecommunications sec-
tors of the economy at 1% of GDP of the national econ-
omy lead to an acceleration of annual GDP growth per
capita by 0.6% [6]. Every billion dollars invested in in-
frastructure development directly creates 15,000 jobs
and approximately 30,000 additional jobs in infrastruc-
ture-related industries. The effectiveness of investing in
the development of social infrastructure can be seen in
25-30 years. Infrastructure development in developed
countries possesses 6-8% of GDP, in China 8-10% of
GDP, India and Brazil - 4-6%, Latin America - 1-2%
[10]. All this proves the complexity and versatility of
management decision-making requirements for the de-
velopment of social infrastructure and its facilities at
the local, regional and state levels.

For the development of social infrastructure in the
world, the principle of public-private partnership is
used to attract non-state investment resources. This is
primarily due to the fact that budget expenditures can
not cover the growing needs for social infrastructure.
McKinsey Global Institute estimates that by 2030™ year
the amount of necessary investments for infrastructure
development worldwide will reach 57 trillion. dollars
USA [7]. This figure is bigger than the cost of all infra-
structure facilities built to date.

For example, in Canada, economic development
corporations have been established on the basis of pub-
lic-private partnerships, which are directly involved in
attracting investment resources for the development of
social infrastructure [15]. One of the important incen-
tives for private partners in Canada is that the country's
legislation provides payments to the respective recipi-

ents for their participation in large strategic infrastruc-
ture concession projects, including social ones, which
contributes to improving living standards and / or eco-
nomic growth. This has led to the involvement of pri-
vate partners in concession agreements for the recon-
struction of water treatment plants, construction of rec-
reation areas, construction of public buildings and
more.

When using public-private partnership for the de-
velopment of social infrastructure, it is primarily meant
a partnership that consists of equal participation of the
parties in the implementation of long-term projects
within the framework of agreements of various specific
forms. The most common form of public-private part-
nership is a concession. The term “concession” comes
from Latin. concessio (permission, concession) and in
general case means an agreement between business and
the state, which fixes the conditions of use of private
property by a private partner. According to the Interna-
tional Bank for Reconstruction and Development, the
concession is used in 66% of contracts between public
authorities and private partners in the field of transport
infrastructure in developing countries and countries
with economies in transition.

World experience proves another positive feature
of concessions usage in the development of social in-
frastructure, namely not only improving the quality of
social services, but also reducing their cost. Thus, in
Argentina, in Buenos Aires, the use of a 30-year con-
cession in water supply and sewerage has not only re-
duced public investment, improved the entire water
supply and sewerage system, increased the number of
consumers, but also reduced water and sewerage tariffs.
Water tariffs in Monterrey, Colombia, were reduced by
26% due to the transfer of the water supply and sewer-
age system to the Spanish FCC consortium [17]. In
Germany, electricity tariffs have been reduced due to
concession agreements between municipalities and
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utility owners. Private partners are accepted into the rel-
evant utility company as shareholders who make a
property contribution to the joint venture. In France,
while maintaining state ownership in electricity, heat,
gas supply through concessions for a period of 40-75
years had a positive impact on tariffs for consumers.
Concessions for electricity supply are issued by the Pre-
fectural Council and agreed with the communes, the de-
partment and the central government.

Countries such as Australia, Bulgaria, the Czech
Republic, Portugal, Hungary, Poland, the Philippines,
Chile, and some cities in the United States also have a
positive experience of using the concessions for a pe-
riod of 25-30 years, as a result of which tariffs for var-
ious housing and communal services have been re-
duced.

The use of public-private partnership on the basis
of a concession ensures the development of social in-
frastructure that contributes to the satisfaction of men-
tal and material needs, achieving a higher standard of
living, ensuring social protection of the population. The
conditions for involving private partners are enshrined
in the legal norms of countries, each of which has its
own characteristics, but the general features are that
they take into account the interests of society as a whole
and different social groups and segments of the popu-
lation and each individual.

5. The main areas of inter-territorial coopera-
tion in the field of social infrastructure may be the
construction of large socio-cultural facilities, transport
communications, landfills, burial sites. However, as a
rule, the solution of the issue of territorial location of
the above-mentioned objects is accompanied by inter-
territorial conflicts, which slows down the process of
social infrastructure development. A similar problem
arises in the process of creating united territorial com-
munities, the formation of which involves solving the
problem of territorial location of support schools, hos-
pitals and other social infrastructure.

In the transition period, the management of inte-
grated development of rural areas requires the use of
local governments program-target method. Such forms
of government have recently become widespread in de-
veloped countries.

The program-target method in modern conditions
is important for the comprehensive implementation of
urgent regional tasks that provide maximum efficiency
of use of funds. Each program must be developed under
the conditions of targeting, contain tasks for specific
performers and have a detailed management system [5].
Such programs are funded by central and local budgets.

The essence of the program approach in develop-
ment planning lies in its main elements, which are both
necessary conditions for the application of the pro-
gram-target approach and stages of implementation to
achieve the main goal:

1) identifying and justifying of the most important
complex problems of socio-economic development,
which are important (priority). These problems are usu-
ally intersectoral (interdepartmental) and interregional
in nature. They cannot be resolved only within the
framework of sectoral or territorial plans (programs).
Talking about the choice of problems we mean such an

important requirement of the program approach, as the
predominance of socio-economic criteria in the choice
of directions of development and in building a system
of indicators and objectives of the program;

2) defining specific goals that detail the structure
of the identified problems and characterize the ex-
pected end results in the relevant field of development.
Thus, the program approach concretizes and imple-
ments the fundamental feature of socio-economic plan-
ning - the target orientation of the program, as well as
the practice of allocating of its leading links;

3) identification of those elements of the economy
(industries, types of production or services, economic
areas, project organizations and governing bodies), the
functioning and development of which is necessary to
achieve certain goals and solve the chosen economic
problem. These elements become objects of planning in
the formation of the program, their clear definition al-
lows to implement such a principle of planning as a
clear targeting of planned tasks and orientations;

4) development of a system of measures (program
planning) that implement the defined goals and cover
the solution of the problem as a whole, comprehen-
sively, in the unity of scientific and technical, eco-
nomic, social and organizational and managerial as-
pects. Provision of measures with resources, i.e. tar-
geted allocation of resources to ensure the
implementation of certain functions. This is the devel-
opment of the principle of plan resource provision,
which is mandatory for both current and future plan-
ning.

The specifics and advantages of the program ap-
proach in planning are expressed in the fact that the ob-
ject of planning is not identified with any specific ele-
ment of the organizational structure of economic man-
agement. This approach is intersectoral, non-
departmental, and therefore allows the preparation of
planning decisions to take into account such important
relationships that are not taken into account in the sec-
toral approach or can be taken into account only par-
tially.

In this approach, in contrast to the established and
predominant practice of sectoral planning, the purpose
of planned projecting is not quantitative indicators of
industry development, type of production, but complex
problems, achieving not intermediate, but definite, final
in terms of economic needs results that are provided by
different types of activities.

A necessary condition for the application of the
program-target approach is the identification and justi-
fication of the most important complex problems of so-
cio-economic development, which play an important
(priority) role in the village (settlement). These prob-
lems, as a rule, have intersectoral (interdepartmental)
and interregional character [3]. They can not be solved
only within sectoral or territorial plans (programs), so
when identifying the problems, we should take into ac-
count such an important requirement of the program ap-
proach as the predominance of socio-economic criteria
in choosing areas of development and development of
indicators and program tasks.

Ultimately, the development of the program is re-
duced to determining the list and content of measures
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for its implementation, their mutual linking in terms,
allocation of resources. These measures cover, as a rule,
not only the scope of the program, but related, related
areas. The list of such activities is specific to each pro-
gram.

With separation from directive planning, various
regional programs should become an important form of
coordination of the activities of enterprises, organiza-
tions, local governments and public administrations,
and individual citizens with regard to the development
of the social infrastructure of rural areas. Improving the
system of indicators for the development of social in-
frastructure of the village can be implemented with the
help of next points:

- the system of indicators should reflect the re-
gional aspect, which characterizes the features of de-
mographic and socio-economic development;

- assessment of the effectiveness of social infra-
structure should take into account the time factor.

Thus, at different levels of development of the so-
cial sphere (village, district, city, region, state) the pur-
pose and objectives of development are specified. In
addition, when determining the effectiveness of social
infrastructure development, it is necessary to apply the
principle of complexity, which involves the analysis of
different options, taking into account the achievement
at the end of the forecast period (for each industry sep-
arately) scientifically sound regulatory level or close to

this value.

Effective management of social infrastructure in
the region is realized through the development of strat-
egies for its development, which is possible only with
a significant intensification of efforts of government,
business and community in certain areas.

According to experts, the goals of any organiza-
tional system, including regional, should be considered
in the form of a "goal tree". It is built on the principles
of deductive logic, by dividing goals into sub-goals in
the transition from one level to another. The defining
component of the "goal tree" of regional governance
are strategic goals related to the quality of the economic
system, its preservation or transformation. Strategic
goals are transformed into tactical ones, which capture
large blocks of action to achieve the first; and tactical -
in the operational, which determine the daily specific
actions to achieve the first and second groups. The hi-
erarchy of the "tree of goals" and objectives, as a rule,
corresponds to the organizational structure of regional
systems. Thus, after considering the strategies for the
development of social infrastructure of the regions of
the state, we propose to choose those types that best
meet the state of the region’s infrastructure and have the
appropriate potential for its implementation. Therefore,
we turn to the consideration of possible strategies for
the development of social infrastructure of the regions

(Fig. 4).

Strategies for the development of social infrastructure in the region

Status support

Focusing

ldentification of social
infrastructure

Elimination (mitigation) of
destabilizing factors

Stabilization

Ensuring social security

Stimulating investment and
innovation activities

Restoration of social
infrastructure

Ensuring the primary needs of
the population in social
services

Improving the efficiency of
social infrastructure

Restructuring of the
social sphere of the
region

Improving of the quality of
social services

Fig. 4. Types of strategy for the development of social infrastructure in the region

The strategy of maintaining the status envisions
maintaining the leadership status on the basis of acti-
vating the social infrastructure. We suggest to apply to
regions that have a high level of all signs of social in-
frastructure development. The main direction of the
strategy is to maintain leadership positions by increas-
ing the effective use of social infrastructure, activation
of untapped sources of growth (introduction and devel-
opment of new methods).

The strategy of elimination (mitigation) of desta-
bilizing factors influencing the development of social
infrastructure is aimed at territorial accessibility, i.e. re-
ducing of average distance from the consumer to the

location of the infrastructure institution. Territorial ac-
cessibility of social infrastructure facilities is in fact a
criterion for the optimal location of these facilities and
the effectiveness of their development.

The strategy of focusing is characterized by the se-
lection of one or more objects of social infrastructure,
in which are put the main efforts.

The stabilization strategy has its own characteris-
tics. Depending on the real social situation in the re-
gion, it is recommended to use one of two possible ap-
proaches to the practical implementation of the stabili-
zation strategy:

1) development of programs and projects by local
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authorities in close cooperation with the community,
taking into account the national, historical and cultural
features of the area;

2) increasing the motivation and stimulation of the
population of the region (stabilization of a certain re-
gion), formation of a quality social environment, im-
provement of the demographic situation, cultivation of
people's desire to self-identify with a certain territory.

Strategy for stimulating investment and innova-
tion activities. One of the reasons for insufficient social
growth is the lack of innovation and investment activity
in the country and improvements in the investment cli-
mate. This is due to the fact that innovations that were
previously carried out through centralized sources have
been reduced to a very small size. The crisis of the
economy, the disorder of the financial and credit sys-
tem, inflation, acute tensions in public life lead to the
adoption, primarily of temporary measures. This is a
consequence of the liberal strategy of transformation,
which was initially aimed at the state's refusal to sup-
port investment in the real sector of the economy. All
this has destabilized the capital investment market and
deprives the national economy of the impulse to resume
economic growth, and at the same time to address the
exacerbated social problems.

The strategy of stimulating investment and inno-
vation activities of the state regions should include the
following strategic goals:

- to develop the investment policy of the region
with the involvement of the community (to obtain a
special status of the territory, due to the presence of po-
tentially dangerous production, which requires special
requirements for its operation, which should be aimed
at creating appropriate conditions for attracting inves-
tors; to develop a local document, which determines the
investment and innovation policy of the region, to de-
velop regulations at the local level, which regulate the
procedure for transferring facilities to concession and
privatization);

- increase the revenue side of the region's budget
by improving the investment and innovation attractive-
ness of the city (to improve the land market, develop
mechanisms for using alternative sources to finance ur-
ban infrastructure, create a competitive environment
for housing and communal services, create an infor-
mation network for potential investors to obtain infor-
mation regarding the resource potential of the region
and the regulatory framework necessary for investors
to carry out their activities, to create conditions for the
development of small and medium business in the city,
to create modules in the non-residential (industrial,
communal) area to accommodate various infrastructure
facilities).

The main measures of the strategy of stimulating
investment and innovation activities of the regions of
the state are:

- formation of strategic guidelines for the develop-
ment of the region;

- ensuring the development of social infrastructure
in the region.

Strategy for the restoration of social infrastructure:
an important place in the implementation of the strategy

of restoring the social infrastructure of the region be-
longs to regional marketing. Regional marketing makes
it possible to position the region in relation to other re-
gions, to form a program for creating properties of the
region.

The advantages should be aimed at the develop-
ment of those types of social activities that will ensure
the development of the region of the state.

The main measures of the strategy for the restora-
tion of social infrastructure are:

- formation of strategic guidelines for the develop-
ment of the region;

- formation of directions of development and
placement of social infrastructure of the region, partial
structural restructuring of the region's economy.

Strategy for improving the efficiency of social in-
frastructure: local governments need to ensure the
proper functioning of social infrastructure, while main-
taining the network and functional purpose, without re-
ducing the level of quality of service to the population.
Social infrastructure facilities must have a real owner
who can ensure their effective use. Functioning and de-
velopment of the social sphere, improving the quality
of housing and communal, social, household services
are of positive importance for each citizen individually
and for the state as a whole, because it is the develop-
ment of the social sphere determines the level of wel-
fare.

The strategy of restructuring the social sphere of
the region, which is to increase the level of social infra-
structure through the following strategic goals:

- improvement of the territory of the region, which
provides: ensuring the safety of the city, construction of
new and renovated existing playgrounds and sports
grounds, expanding the network and ensuring the oper-
ation of public toilets, lighting streets, neighborhoods,
areas near schools, expanding the availability of public
purpose areas for people with disabilities (it is good to
make an inventory of housing and social facilities for
compliance of housing and public buildings with the re-
quirements of current building codes and to determine
the location of the necessary devices for groups with
disabilities);

- development of resource potential of the territo-
rial community, which includes: improvement and re-
pair of the city's communication network, provision of
housing for city citizens in need of better living condi-
tions, construction (reconstruction) and purchase of so-
cial and affordable housing.

Thus, the proposed strategy provides:

- participation of the general public and business
structures in the development and adoption of im-
portant decisions for the community;

- high development of social infrastructure;

- optimal placement of social infrastructure, which
will lead to social security of the state regions.

The strategy of improving the quality of social ser-
vices envisions modernization of existing sewage treat-
ment plants, replacement of external engineering net-
works of heat, water supply and sewerage of the city,
providing uninterrupted water supply to the region, re-
construction and overhaul of roads and streets, comple-
tion of reconstruction of outdoor lighting. to carry out
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reconstruction and overhaul of the existing housing
stock, etc.

Social security strategy. In order to meet the basic
needs of the population of the region in social services
and improve the living standards of the population
would be rational:

- improving family planning, improving the sys-
tem of providing appropriate qualified medical care to
families wishing to have children;

- improving the health of the population by in-
creasing spending on health care, especially adoles-
cents, youth, as well as reducing the level of occupa-
tional diseases, domestic and occupational injuries;

- restoration of the network of preschool educa-
tional activities, especially in rural areas, in order to en-
sure the availability of preschool education;

- providing support to vulnerable groups, compre-
hensive development of

The strategy of meeting the primary needs of the
population in social services should determine the set
of social interests that have a significant impact on the
formation of the demographic situation, preservation of
the gene pool of the people of Ukraine, creating condi-
tions for normal life and reproduction, and provide tar-
geted measures to realize these social interests. The
strategic direction of social security, which is closely
related to the demographic situation in the country, es-
pecially in the period of economic transformation, is to
preserve the labor and scientific potential of the coun-
try.

Social infrastructure identification strategy. To
implement this strategy should provide:

- general increase in the number of social infra-
structure institutions;

- increasing the volume, range and improving the
quality of services provided,;

- sufficient organizational and financial prepara-
tion of regions for investment in terms of attractiveness
of facilities.

The developed types of strategies for the develop-
ment of social infrastructure of the regions of the state
will help increase the level of social infrastructure of
the regions, smooth regional asymmetries in the levels
of social infrastructure and eliminate differentiation in
the levels of social security of the regions.

Conclusions. Today, the elements of social infra-
structure are considered more in isolation from each
other, in the context of private technical, industrial, or-
ganizational or economic tasks. Practical experience
shows that all components of social infrastructure
should be the subject of a single, integrated manage-
ment process.

The effectiveness of management of social infra-
structure development is determined primarily by the
possibilities of high-quality organizational and person-
nel support, the complexity of which lies in the need for
its multi-vector development, given the new require-
ments for regional government and local government as
a guarantor of social infrastructure and staffing of ob-
jects of infrastructure of the region. Among other tasks
of social infrastructure management, financial support
of its development using the mechanism of public-pri-
vate partnership plays an important role; information

and analytical support for the development of social in-
frastructure in the region, which consists in the for-
mation of a powerful information base through the col-
lection and processing of information on key issues of
social infrastructure, analysis of public assessments of
the quality and availability of services provided in so-
cial infrastructure; identification of objects of priority
financing.

Today, various regional programs should become
an important form of coordination of the activities of
enterprises, organizations, local governments and pub-
lic administration, individual citizens in the develop-
ment of social infrastructure in rural areas.

The proposed types of strategies for the develop-
ment of social infrastructure in the region will help in-
crease its level of social development, smooth regional
asymmetries in the levels of social infrastructure and
eliminate the differentiation in the levels of social secu-
rity of the region as a whole.
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Anomauis.

B oaniii cmami 0ocnidsceno meopemuxo-memooono2iuni 0coonugoCmi IHCMUMYYiOHAIbHO20 cepedosuuyd
PO38UMKY RIONpUEMHUYbKUX cmpykmyp. [Ipogedene docnioxncenHs 00380auno cghopmyeamu agmopcovke bauents
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Abstract.

This article examines the theoretical and methodological features of the institutional environment for the
development of business structures. The study allowed to form the author's vision of the category of institutional

environment for the development of business structures.
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azpapHuil cekmop.
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ArpapHuil ceKTOp €KOHOMIKH SIK HEBiJ €MHa Ya-
CTHHA IHCTUTYILIHHUX CEKTOPIB €KOHOMIKH I'pa€ Bax-
JIMBY POJIb B 3a0e3Me4YeHHI IPOJOBOJIBYOI Oe3MeKH Ta ii
CTIHKOCTI B JOBIOCTPOKOBII1 IIEPCIIEKTHBI, SIKa CIIPSIMO-
BaHa Ha IJIBUIIEHHS 3a0€311eUeHOCTI IKICHUM MPOJIO-
BOJIBCTBOM 1 HOTO JOCTYITHICTIO JUIS ITOBHOIIIHHOTO
Xap4uyBaHHS Ta 37I0POBOTO CHOCOOY KHUTTSL.

I'onoBHMIT TPEeHA PO3BUTKY arpapHOro CEKTOpy
€KOHOMIKH Ta CUIbCBKUX TEPUTOPIH - aKIeHT Ha ar-
papHi MiANPUEMCTBA, 30KpeMa Maili Ta HPUBATHY
iHImIaTHBY, SIKi BciMa MEXaHi3MaMH Ta IHCTPYMEHTaMHU
TIOBUHHO CTHUMYJIIOBAaTHCSI Ta IMIATPUMYBATUCS JEp-
kaBa. OTHAK TIOKH [0 HE iCHyEe e()EeKTHUBHUX B3a€EMO-
BUTiTHUX (OpM CHIiBIpami Ta iHTerparmii arpapHux



http://www.me.gov.ua/Documents/
https://doi.org/10.24412/2520-6990-2021-1299-74-77

«COLLOQUIUM=JOURNAL» #12(99), 2021 / ECONOMIC SCIENCES 75

HIiANPUEMCTB Ta JIepXKaBH, MPH SIKUX MOXIIMBHH edek-
TUBHMH PO3BHUTOK Taiy3i, CEKTOpY Ta E€KOHOMIKH B
TOMY.

Bes mepeOinbIIeHHs, PO3BUTOK CUIBCHKHUX TEPH-
TOpiit B YKpaiHi HepO3pHUBHO MOB'A3aHUH 3 NiSUTBHICTIO
arpapHUX IMiIOPUEMHHALIBKAX CTPYKTYpP, OCOOIHBO B
yMoBaxX (pyHIaMeHTaIbHHX TpaHC(HOpPMAIiHHO-IHCTH-
TYOiHHUX MEPETBOPEHb. be3yMOBHO MiATBEpIKEHIM €
TOM (aKT, 0 arpapHe MiAPHUEMHHUIITBO CTAHOBHUTS 1H-
CTUTYLIHHY OCHOBY, 3a0€3Neuyrouy «KOHCTPYKIIIO»
CUIBCBKOTO Ta arpapHoOro PO3BUTKY.

HasiBHe  pi3HOMaHiTTS Ccy0’ekTiB  rocmoja-
proBaHHs c(hOpPMYBaJIOCS B PE3YJIbTAaTi 1HCTHTYLIO-
HaJIbHUX TpaHcdopMaliil — nepexoy BiJi KOMaHIHO-
aJIMIHICTPAaTHBHOI 10 PWHKOBOI MOJeNl rocnoja-
proBanHs. [IpoTre, ocobnmBe Micue BiIBEICHO MaluM
arpapHuM (opMyBaHHAM, (EPMEPCHKAM TOCIOAAp-
CTBaM, SIKi 32 CBO€IO TPUPOIOI0 HAMOIIBII MiAIa at0Th
i JIOTIKY «IHCTHTYLIHHOI OCHOBM» PO3BHUTKY CLIBCH-
KHAX TepUTOpill. 30KpeMa i B yMOBaxX iHCTHTYIIOHAIb-
HUX TpaHc(hopMalliii, KpU30BOrO CTaHy EKOHOMIKH,
3HAYMMICTh MAallUX arpapHuXx (OopMyBaHb BCEILIO
3pocia, sSK TeHeparopa KOHKYPEHTOCIPOMOXKHOCTI,
3alHSTOCTI Ta MPOJIOBOJILYOT OE3MEKH.

Takum yuHOM, (yHAAMEHTAJIBHI IHCTUTYLIHHI
3MIHA Y PO3BUTKY BITYM3HSIHOIO arpapHOro CEKTopa

€KOHOMIKH, rajly3eBi TpaHc(opMallii Ta HepeTBOPEHHS,
3YMOBHWJIM PO3BUTOK IHCTUTYLIHHOTO CepeJoBHUIIa
(opMyBaHHS MiANPUEMHUIIBKOTO YKIJIJy TOCIIO/A-
pIOBaHHSI.

B acmexTi aBTOPCHKOTO HAYKOBOTO MOIIYKY CIiJI
YiTKO PO3yMITH NMPHHIUIOBY €JHICTH MaKpO- Ta MaK-
POpiBHIB B  IHCTUTYI[IOHATEHOMY  CEpEIOBHIII
(YHKIIOHYBaHHS arpapHOTO IiINPUEMHHIITBA, IO B
CBOIO 4epry mependadae o0’€THAHHS MaKpOIIiIXOXY,
BIJINIOBITHO /10 SIKOTO arpapHe MiANpUEMCTBO PO3IJIs-
JaeThcsl SIK CKJIAQAHUKM OaratocyO'ekTHMH Ta Oara-
TOPIBHEBUH I1HCTHUTYT I1HCTHTYLIOHAJIBHOTO Cepeno-
BUILA.

binpmr norivHo TyT Oyino O AEMIO PO3LIMPHUTH
3MICTOBHY YaCTHHY IHCTUTYLIOHAILHOTO CEPEIOBHINA,
sIKe B TJIOOATBHOMY, 3arajJbHOCKOHOMIYHOMY BHMIpi
KOHCOJTiTy€ MIHPOKY TaMMy IHCTHTYIIN Ta iHCTUTYTIB,
SKi YIOPSIIKOBYIOTh PUHKOBHIA IIPOLIEC B PUHKOBIN CH-
cTeMi.

3amas  3OiCHEHHA — aHaNi3y  TEOPETHKO-
METOJIOJIOTIYHUX OCOOJIMBOCTEH IHCTUTYLIOHAIBHOTO
CepellOBHUINA PO3BUTKY MiANPUEMHHUIIBKAX CTPYKTYP B
arpapHOMY CEKTOPi EKOHOMIKH CJIiJ PO3TJITHYTH 1HCTHU-
TYTH Ta IHCTUTYLIi B KOHTEKCTI (pyHKLIOHYBaHHS iH-
CTUTYIIIOHAJIBHOTO  CEPEIOBUIA BUIUIAIOYH IIPH
1OMY 30BHIIIIHE Ta BHYTPIlIHE Horo Koo (puc. 1).

4

IHcTUTYHIOHAIBHOIO CepeOBMINA PO3BUTKY MiANPUEMHUUBKUX CTPYKTYP

AW

[

BazoBi iHCTHTYTH [MoxigHi iHCTUTYTH IHcTuTyLit
IncturyT nepxas- InCcTUTYT PHUHKOBOI Ta [HCTUTYT KOHKYpeHMii Tpanuuis
HOTO PETyJTIOBaHHS TpaHCIOpTHOT iHpacTpyK-
Typu [HCTHTYT TpaHCaKLii 3Buuai
[HCTHTYT BIIaCHOCTI
InCcTUTYT MiANIPUEMHULITBA IncTuTyT KOONEPALIi Hosipa
TnctutyT pusky [HCTHTYT 1iH Ta LIHOYTBO IHCTHTYT KOHTpaKIii
yro HIHOY y paki Penyramist
peHHs (yrom)

Puc. 1. IncTUTYyTH Ta IHCTHTYNIT B KOHTEKCTi QyHKIIOHYBAHHS iHCTHTYHIOHAIBHOIO CepeOBHIIA

PO3BUTKY HiAMPHEMHUIBLKUX CTPYKTYP B arpapHOMY CEKTOPi eKOHOMIKH

JDxepeno: CHCTeMaTH30BaHO aBTOPOM

3anporoHOBaHi iHCTUTYTH Ta IHCTUTYIII] YTBOPIO-
I0Th BHYTPIIIHE KiJIbIIE 1HCTUTYIIOHATBHOTO CEepero-
BHUIIIA PO3BHUTKY MIATNPHEMHHUIBKUX CTPYKTYp B arpap-
HOMY CEKTOPi €eKOHOMIKH.

B nponomxkeHHs, 3a3HauuMo, 1o y Bemukomy
TIYMa4yHOMY CJIOBHHUKY CY4aCHOI YKpaiHCBKOI MOBH,
«...IHCTUTYIIIHHUH, BITHOCUTHCS A0 IHCTHUTYIIi, a iH-
CTHTYIIi}{Ha cucTeMa — cucreMa o0y J0BM IMBUILHOTO
KOJIeKCY y 06aratbox KpaiHax, 3a sIKol KOJEKC AIIUThCS

Ha TPpU YaCTUHU: MEplIa NPUCBAICHA OCO6aM, Apyra —

NpaBWjaM PO MalHO Ta BJIACHICTb, B TPETill iJeThCs
Mpo pi3HI CIMOCOOHM, SKMMH BOHA 3I00YBAETHCS.

BiAmoBinHO, HABOAATHCS MPUKIAAH  TIyMadeHHs
«...IHCTUTYIIOHAFHUH: IHCTUTYIIOHAIbHA OTITHKA —
CXOH, Jii, o iX 3MIHCHIOE JepKaBa, Mo GOopMyBaHHIO
HOBUX, YCYHEHHIO cTapux a0o TpaHchopmarii exo-
HOMIYHHMX IHCTHUTYTIB. |HCTHUTYIliOHANbHI YMHHUKA —
YUHHUKY, TIOB’SI3aHi 3 YIPaBIiHHIM. PerymoBaHHSIM
OKpeMuX cdep, Tamy3eil, eKOHOMIYHHUX, CYCIIUIBHUX
BigHocuuy [1, . 499].

BpaxoByloun HaBeneHe, 3a CBOIM 3MICTOM IIO-
HATTS «IHCTUTYI[IHUN» Ta «IHCTUTYIIOHAIBHUI» HE
MOXyTh OyTH cuHOHIMaMu. OCKINBKH, «IHCTUTYLIH-
HUI», BpaXxOBYIOUYH BCI BIZIMIHHOCTI M IHCTHTYTOM Ta
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IHCTUTYILI€I0, TPAKTY€EThCA K TAKUi1, IO XapaKTepU3ye
Oynb-sIKy €KOHOMIUHY TOBEIIHKY Cy0’eKkTa Ta mpen-
CTaBJIsl€ B3a€MO3B’SI30K IHCTUTYLIHHHUX YTBOPEHb Ta
IHQPaACTPYKTYpHHUX CKIIAJ0BHX, SIKI PEryJIOIOTh HOTO
JISUTbHICT 1 TPU3HAYEH] CHPUATH ePEKTUBHOMY pO-
3BUTKY EKOHOMIKH. Pa3oM 3 TuM, «iIHCTUTYIiOHATIHHHUH,
3a CBOIM 3MiCTOM, BimoOpaxae mporec hopMyBaHHS
IHCTHTYIIN Ta IHCTUTYTIB y MPOIECi €BOIOLIT PHHKO-
BOTO MEXaHI3MYy.

BiamoBigHo HBOr0 HaMH B MeEXKaX HOCHIHKEHHS
IHCTHTYLIOHAJBFHE CEPEIOBUINE PO3IBUTKY MiANIPHEM-
HHIBKOI JisITLHOCTI B arpapHOMY CEKTOpi €KOHOMIKH
PO3IIISIATUMETHCS SIK CUCTEMa HOPM 1 IIpaBHIL, sIKa 3a-
JIOBOJIBHSIE TIOTPEOH BCiX CyO'€KTIB TOCIIOIApIOBAHHS 1
(hopmye HEOOXiHI YMOBH 1 CTUMYJIH IS iX PO3BUTKY.

Jlane BH3HAuYEHHs, HE NMPETEHAYE Ha aOCONOTHY
TOYHICTE (POPMYJIFOBaHHS, € 0a30BUM 3 Ti€l TOYKHU
30Dy, III0 BOHO BKa3y€ Ha 3B'S3KH 1 BITHOCHHH MiXX BH-
pOOHHMKAaMH, TaITy3sIMH i BAPOOHHUIITBAMH, SIKi Oe3moce-
penHbo OepyTh ydacTh B arpOIpOMHCIOBOMY BHPOO-
HUIITBI.

Tak, Ha nymky O. 1. BimesimcoHa, iHCTHTYIIiO-
HaJIbHE CEepeOBUILE CIiJ PO3IJILJaTh uepe3 NpaBuia
TpH, L0 BU3HAYAIOTh KOHTEKCT, B IKOMY 3/IICHIOETHCS
€KOHOMIYHA  [isIbHICTh. ba3oBi K  MOMITHYHI,
colliaJibHI Ta MPaBOBI HOPMHU YTBOPIOIOTH OCHOBY BH-
poOHHMIITBA, 0OMIHY 1 po3nofiny « [2, c., 386, 3c. 688].

B Takomy x HampsiMi TIIyMa4MTh CYyTHICTb IHCTH-
TymioHaJmbHOTO cepenosuma . XaMmigymiiH cTBep-
JUKyIoud o ioro ¢opmyroTs "...QopManbHI Ta He-
(dhopmainbHi mpaBmia, GopManbHi 0OMexeHHs, Hedop-
MalbHI OOMEXCHHS, MEXaHI3MH TIPUMYCY, SKi
BHU3HAYAIOTH IHCTHTYIIOHAIBHI 3MiHH, HA OCHOBI SKHX
YKJIaJar0ThCs IHCTHTYLIOHAMBHI yroau" [4, c. 97].

JI. Hdegic i . Hopt, NponoHyOTh pO3IIIsSAaTH 1H-
CTUTYLIHE CEPeNOBHIIE 5K «CYKYIHICTb OCHOBHHX
MOJITHYHHX, COLaJbHUX 1 0a30BUX MPAaBOBHX HOPM,
IO PEryJIIOITh €KOHOMIUHY 1 TOJITHYHY HiSIBHICTBY»
[S, c. 133].

B 6l mmpmromMy po3yMiHHI IPOIIOHYE TPAKTY-
BaTH IHCTUTYLIOHATBHE cepepoBuine A. H.OmiiHUK sk
«... XapaKTePHCTHKY 30BHIIIHBOTO CEPEJOBHIIA, 3HA-
qymia s eKOHOMIYHOI JisTBHOCTI, CYKYITHICTB IIHHO-
CTei, GopMaNbHUX 1 He(OPMATBFHIX HOPM, SIKi BILTH-
BalOTh HA CITIBBIJHOIICHHS CTUMYJIB B JiSUTBHOCTI 1
00YMOBITIOIOTH JIOCSITHEHHS MiHIMQJILHOTO 3TOJIA MiX
TOJBMH ...» [6, c. 401].

B cBoro uepry B. Kpemicos yBaxkae, 1o iHCTUTY-
[[IOHAJIbHE CEepPE/IOBHIIE MaE BHpIlIAbHE 3HAYCHHS
JUT BUOOPY LIIeH, 11€0II0TiH, IpaBMII IPH, IIJISXiB, MO-
JIeJied, eTamiB, MEXaHi3MiB COIliaJIbHUX TIePETBOPEHb
CYCHIJIbHOI cCHCTEMU. [HCTUTYIIOHAIbHI YMOBH BiATBO-
PEHHsSI €KOHOMIYHOI CHCTEeMHM 3alieKaTh BiJ SKOCTI
JIETITUMHHUX CYCIUIBHUX IHCTUTYTiB. BOHM yTBOPIOIOTH
IHCTUTYLIOHAIBHY CHCTEMY, B SIKi pealizyroThCs
CKJIagHI BHPOOHHMYI, EKOHOMIYHi, COI[iaJIbHI, €KO-
JOTiYHI, MOOYTOBiI BIIHOCHHU BCiX CYO’€KTIB TpoO-
MaJIChKOTO CYCHiibeTBa [7, €. 46].

I.M. KonecHiueHKO BHU3HAYa€ iHCTUTYIIOHAIbHE
CEepelloBUINEe SK CYKYNHICTh 0a30BHX COIliadbHUX,
MONITHYHUX, FOPUANIHIX Ta EKOHOMIYHHUX ITPABUII, IO
BH3HAYAIOTh PaMKH TMOBEHiHKK Jroaei. CKIamoBUMHU

IHCTUTYLIOHAILHOTO CEpPEeJOBHUILA BUCTYIAIOTh: Ipa-
BUJIA COLaJIbHOTO HKHUTTS CYCIIJILCTBA,
(yHKIIOHYBaHHS HOro noniTHYHOI chepu, 6a30Bi mpa-
BOBI HOpMH — KoHCTHTYLIs, KOHCTUTYLIIHI Ta iHIII 3a-
KoHHM Touio [8, c. 16].

3acaoyroBye Ha yBary i nymka O. IlakymoBoi sika
MIPONIOHYE PO3TIIAAATH IHCTUTYI[IOHANBHE CePEIOBHILE
SIK CYKYITHICTh iHCTHUTYIIOHAIEHUX YMOB, IO SIBJISIOTH
co60I0 B32a€EMOJII0 OCHBHUX IONITHYHHX, IPABOBHX,
COLlIAbHUXTA IHITUX yYMOB, SKi CTBOPIOIOTH MOXIIU-
BOCTI /17151 BUPOOHHUIITBA, OOMiHY, PO3TOLTY Ta CTIOXKH-
BaHH# [9].

Cxooxe OaueHHsI Ha MOHATTS IHCTUTYLIOHAIBHOTO
cepenoBuina npononye 0. Paiita posrisaaroun yepes
CYKYITHICTh OCHOBOIIOJIOKHHX MOJIITUYHUX, IPABOBHX,
COLlIAILHUX TPABWI, 5Ki € 0a3010 JJIsI BUPOOHUIITBAA,
00OMiHY, PO3MO/ITY Ta CIIOKHBaHHSA. B yMOBX TpaH3u-
TUBHMX EKOHOMIYHHUX CHCTEM BOHO € CKJIQJHUM 1
CYIEpEWINBUM, acto IHCTUTYTH HE BHKOHYIOTH pOIIi
IHCTHTYLIOHANRHUX cTabimizaTopis [10, c. 7].

Ha mamy nymKy pmaHi BU3HAYeHHS OUIBIIOO
MipOl0 1 ONHCYIOTh Tpouec (PyHKIIOHYyBaHHS
MIZTPHUEMCTB, SKi 1 3a0€3MeUyIOTh peai3allito pUHKO-
BOTO HiIIPUEMHHIILKOTO MEXaHI3My, SKHH 1 rojsrae B
BUPOOHHILITBI, 0OMiHi, PO3MO/IiJIi Ta CIOYKMBaHHI.

[MiaTBepmKeHHM 1BOTO € To3ullis P. [Tycrosit Ta
M. OByapyk MNpONOHYIOYM B PO3IIIS/I IHCTHUTYIO-
HaAJILHOTO CEpeAoBHIIa BOAYaTH CHCTEMY HOPM 1
MIPaBHJI, sIKa 3aMI0YaTKOBaHA y TOCTIONAPCHKii chepi it
BH3HAaHa CYCIUIBCTBOM, TOOTO (yHIaMEHTaIBHI
IHCTUTYTH, IO CYHPOBOJUKYIOTH MiJXNPUEMHHUIBKUI
npouec [11].

I. MockaseHKko B IMPIIOMY PO3YMiHHI pO3IIIsIae
IHCTHTYIIOHAJbHE CEPEJOBHIIC Yepe3  CYKYIHICTh
odiuifiHnx Ta Heo(iUiHUX HOPM, MpaBHJI, 3aKOHIb,
yroj (KOHTpaKTiB), E€KOHOMIYHA CKJafoBa MpaB
BJIAaCHOCTI,  TpaHCaKlii, CYKyNHIiCtb OOMEXEeHb,
CYKYIHICTh pUHKIBHX MEXaHi3MiB peasti3allii BKa3aHHUX
BUIIEC KAaTETrOpid, CHCTMa CaHKIIiH, HeO]imiiHi 3Bryal
Ta TpaauLii, Kojgekcu moBeainku [12, ¢, 6].

1O. Pocerbka BU3HAYA€E HOro K OCHOBHUI
HampsiM PO3BUTKY EKOHOMIYHMX CHCTEM, a TaKOX
OpIEHTHPH, HA OCHOBI SIKMX BiI0OyBa€eThCs (GOPMYBaHHSI
Ta BimOip HaWOLMBM edekenBHUX 1 COIaBHIX
iHCTUTYTIB. MicTuTh y c00i HE JuIIe KOMIUIEKC
IHCTUTYTIB, a i cuctemMy opranizaiii [13].

A. Tkad $K CyYKyHOHICTB OCHOBOIIOJIOKHUX
COIIaNTbHUX, MOJITUYHHUX, OPUINYHUX TPaBWI, IO
BH3HAYAIOTh PAMKH JIFOJICHKOI MTOBEMIHKH [14].

3 aHaJi3y aBTOPCHKUX TPAKTYBaHb 10 BU3HAYCHHS
THCTUTYIIOHAJILHOTO CEPENOBHUIIE BUIHO, IO aBTOPH
TPaKTYIOTh HOTO SIK «IIPaBWJIA TPH ....», «CYKYITHICTh
TIPABUII ...», «CHUCTEMY IPABUII ...», CYKYIHICTb BCIX
JIIOYMX B JaHUH MOMEHT B JICPKaBi IHCTUTYTIB ...».

PosrsHyBIM ocHOBHI AediHiwii 10 BU3HAYEHHS
MOYKHa 3pOOUTH HACTYIHI BUCHOBKH:

- IHCTUTYLIOHAJbHE CEPEAOBHIIEC BCTAHOBIIIOE
MOPSAOK, IKUH 3aI0BOJIBHSIE TOTpedaM BCiM Cy0'ekTam
rocrojapioBaHus, i GopMye HeoOXiTHI YMOBHU i CTH-
MYJIH T IIPUEMHUIIBKUX CYO'€KTIB;

- IHCTUTYITIOHAJIbHE CePEIOBHUIIE, BKIIOYAE B cebe
HE TiJBKHU JepXKaBHY MATPUMKY MiAMPUEMHHIITBA, a i
COLIaJIbHO-KYJIbTYPHI TpaauLil Ta YSIBICHHS.
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Otxe, IHCTUTYLIOHAIBHE CEPEOBUIIE PO3BUTKY
HiANPUEMHHUIBKOT JSUIBHOCTI B arpapHoMy CEKTopi
€KOHOMIKH - IIe CHCTeMa HOPM 1 ITPpaBuJI, 5IKa 330BOJIb-
HsI€ TOTPeOH BCiX Cy0'€KTiB rocrogaproBaHHs i popmye
HEOOXiHI YMOBH 1 CTUMYIH JJISI arpOIiINpUEMHHIb-
KHX CTPYKTYD.
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