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Аннотация. 

В статье рассмотрены проблемные вопросы приоритетных направлений научного обеспечения по-

вышения результативности стратегического планирования.  

Методология: При написании статьи были применены системно-структурные, конкретно-социоло-

гические, историко-правовые, сравнительно-экономические, статистические методы работы. 

Annotation. 

The article deals with the problematic issues of priority directions of scientific support for increasing the 

effectiveness of strategic planning. 

Methodology: When writing the article, system-structural, specific-sociological, historical-legal, compara-

tive-economic, statistical methods of work were applied. 
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Система государственного стратегического 

планирования в Казахстане находится в стадии 

формирования, она обеспечена лишь основными 

нормативными правовыми актами, разработан-

ными и введенными в практику государственного 

управления. Состояние действующей Системы 

ГСП оценено нами, как неудовлетворительное, так 

как до сих пор не создана единая методология гос-

ударственного планирования, плохо налажена ана-

литическая, методическая работа и контроль за раз-

работкой и реализацией стратегических планов. 

Лишь в 2020 году акцент нормативно-правового и 

научно-методического сопровождения системы 

государственного стратегического планирования 

как механизма государственного управления стал 

смещаться в сторону формирования и внедрения 

унифицированных алгоритмов анализа массива 

сведений, содержащихся в документах стратегиче-

ского планирования, широкого использования мо-

делирования динамики сложных социально-эконо-

мических систем, соответствующих методик 

оценки состояния отраслей экономики и социаль-

ных сфер, оценки эффективности деятельности ор-

ганов власти и принятия управленческих решений 

по выбору оптимальных сценариев развития, пре-

одоления выявленных внешних и внутренних рис-

ков и угроз. 

В этой связи представляется целесообразным 

определить направления научного обеспечения по-

вышения результативности стратегического плани-

рования по следующим приоритетам. 

Приоритет 1 – повысить наукоемкость казах-

станской экономики. 

Во всех развитых странах мира сегодня про-

слеживается устойчивая тенденция к расширению 

масштабов роста наукоемкого производства. 

Наукоемкие производства – это группа производств 

с высокими абсолютными и относительными (по 

отношению к общим издержкам производства) за-

тратами на НИОКР. К наукоемким отраслям отно-

сятся субъекты рынка промышленной продукции 

пятого и шестого технологических укладов [1]. 

«Ключевыми факторами» формирования ядра пя-

того уклада являются результаты деятельности 

электронной промышленности, роботостроение, 

телекоммуникации и пр.; шестого – нанотехноло-

гии, генная инженерия, производство авиационной 

и космической техники. 

Способами повышения наукоемкости отече-

ственной экономики могут являться: увеличение 

затрат на НИОКР из бюджетных источников и за-

трат в общих затратах предприятий на производ-

ство продукции, но наряду с этим, рационализация 

использования бюджетных средств, более тщатель-

ная экспертиза и отбор НИОКР; налоговое стиму-

лирование инновационных предприятий, научных 

организаций и вузов; повышение квалификации 
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кадров. Одним из негативных моментов при фор-

мировании инновационного типа развития Казах-

стана является отсутствие единообразия в системе 

мониторинга реальных результатов деятельности 

элементов инновационной инфраструктуры, пре-

пятствующее осуществлять анализ диффузии инно-

ваций в экономику внутри страны, так и с позиции 

межстрановых сопоставлений и оценки конкурен-

тоспособности. 

Приоритет 2 - усилить механизмы формиро-

вания тематики фундаментальных и прикладных 

научных исследований в области государственного 

стратегического планирования, создающих научно-

методологическую среду цифровой экономики, 

нормативно-правовую базу широкого использова-

ния алгоритмов «больших данных» и технологий 

искусственного интеллекта.  

В настоящее время в базовых документах, ре-

гулирующих сферу науки и стратегического плани-

рования, принятых в последнее время, не содер-

жатся прямые указания на основные тематические 

направления прикладных исследований в интере-

сах совершенствования системы государственного 

стратегического планирования [2].  

Приблизительная тематика научных исследо-

ваний в области ГСП для Казахстана может быть, 

например, следующей: фундаментальные про-

блемы нормативно-правового, организационно-ме-

тодического и информационного сопровождения 

системы государственного стратегического плани-

рования; теоретические основы планирования и 

макропрогнозирования в государственном секторе; 

анализ ключевых факторов, определяющих пер-

спективы казахстанской экономики, и прогнозиро-

вание макроэкономической ситуации; организация 

управления «большими данными» (big data); ме-

тоды обработки текстовых данных на основе семан-

тики; управление данными для поддержки техноло-

гий комплексной инженерии (concurrent 

engineering); разработка теоретических основ и ин-

формационных технологий для создания научных и 

образовательных сетей; создание и внедрение еди-

ной распределенной информационной системы 

науки, образования и инноваций (дата- центр); со-

здание методов и интегрированной инфраструк-

туры обмена метаданными для безопасной аутенти-

фикации и авторизации научно-образовательных 

сетей; разработка теоретических основ и техноло-

гии анализа слабоструктурированной информации, 

технологии высокопроизводительных вычислений 

для решения задач поиска и анализа текстовой ин-

формации и изображений; разработка теоретиче-

ских основ и технологий интеллектуальных дина-

мических систем, методов когнитивного моделиро-

вания сознания, картины мира и 

целенаправленного поведения; разработка ком-

плексного подхода совместного использования 

нейросетевых технологий и деревьев решений для 

анализа больших данных и выявления скрытых за-

кономерностей; разработка новых эффективных 

методов индивидуального и группового принятия 

решений и систем поддержки экспертных решений; 

системный анализ и модели динамики националь-

ных и глобальных экономических и социальных 

процессов; развитие методологии системного ана-

лиза пространственно-организованных и есте-

ственно-монопольных структур и процессов; ме-

тоды и технологии построения ассоциативных ин-

теллектуальных систем на основе нейронных сетей 

для оперативного решения трудно формализуемых 

прикладных задач; модели информационного мо-

ниторинга и когнитивные технологии индикатор-

ного оценивания национальной, экономической, 

продовольственной безопасности Республики Ка-

захстан; разработка научных основ технологий 

прогнозирования последствий глобальных измене-

ний климата и антропогенных воздействий на 

структуру и функционирование организмов и эко-

систем; разработка концепции и методологии мо-

ниторинга наземных и водных экосистем, находя-

щихся в зоне промышленных предприятий, науч-

ных основ реабилитации нарушенных экосистем; 

оценка ресурсов и качества поверхностных, под-

земных и почвенных вод; создание теории управле-

ния рисками и развитие методов снижения рисков; 

разработка экономико-математических моделей 

сценарных вариантов развития интеграционных 

процессов и определение влияния торгово-эконо-

мической интеграции на функционирование отрас-

лей экономики; исследование социально-экономи-

ческих основ модернизации Казахстана; моделиро-

вание экономической политики в сфере 

агропромышленного комплекса; разработка сцена-

риев развития агропромышленного комплекса и 

нефтяной промышленности; анализ динамики и 

структуры факторов экономического роста Казах-

стана и некоторых стран СНГ; разработка методо-

логии и инструментария построения прогнозно-

аналитических вариантов взаимодействия отраслей 

и рынков для определения приоритетов в рамках 

государственных планов, программ и проектов; 

теоретические и методологические основы анализа, 

моделирования и прогноза качества и образа жизни 

населения: макро- и региональный аспекты; обос-

нование перспектив экономического развития Ка-

захстана с учетом влияния цифровизации; оценка 

влияния социально-экономического развития реги-

она на состояние сети населенных пунктов и дина-

мику населения; прогноз формирования демогра-

фического потенциала и миграционных потоков с 

учетом географической структуры и кросс-куль-

турных взаимодействий; разработка модельно-про-

граммного комплекса анализа и прогнозирования 

пространственного социально-экономического раз-

вития страны и регионов; исследование развития 

институтов при переходе от высокомонополизиро-

ванной экспортно-сырьевой экономики к эконо-

мике инновационного типа; построение прогноз-

ных сценариев динамики и структуры доходов и 

потребления населения Казахстана на период до 

2050 года (или 2100 года) и др. 

Эта тематика исследований имеет междисци-

плинарный характер с ориентацией на практиче-

ские результаты и на широкое использование IT-
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технологий, что будет указывать на системные из-

менения в организации научных исследований как 

базовой основы государственного стратегического 

планирования [3]. 

В целях повышения эффективности взаимо-

действия между органами государственного управ-

ления, академическим и экспертным сообществом 

Казахстана при формировании программ научных 

исследований в области государственного страте-

гического планирования социально-экономиче-

ского развития рекомендуется установить и закре-

пить в НПА соответствующий категориально-поня-

тийный аппарат, сформировать функциональные 

критерии, отражающие интересы и требования си-

стемы государственного управления к тематике, 

целевому назначению и ожидаемым результатам 

указанных НИОКР. 

Например, функциональные критерии к фор-

мированию тематического перечня поисковых и 

прикладных научных исследований в области госу-

дарственного стратегического планирования могут 

быть следующие: 

- тематика и содержание прикладных научных 

исследований прямо соответствует ключевым зада-

чам совершенствования механизмов государствен-

ного планирования, установленным базовыми стра-

тегическими документами; 

 – техническое задание, механизм выполнения 

и результаты НИОКР непосредственно обеспечи-

вает государственные потребности в сфере компе-

тенции органа государственной власти – заказчика 

работ; 

 – результаты научных исследований пред-

ставляют совокупность новых знаний и практиче-

ски важных сведений по теме НИР, а также необхо-

димый и достаточный перечень рекомендаций и 

средств по оперативному использованию результа-

тов в практической деятельности заказчика работ. 

Приоритет 3 - Создание системы информаци-

онного обеспечения научных исследований в госу-

дарственном стратегическом планировании. 

Необходимо создание обеспечивающей фор-

мирование и обработку данных республиканской 

информационной системы стратегического плани-

рования на основе распределенной информации, 

содержащейся в республиканских, региональных и 

местных информационных системах, данных офи-

циальной государственной статистики, сведений, 

необходимых для обеспечения поддержки приня-

тия управленческих решений в сфере государствен-

ного управления и планирования [4]. 

Республиканская информационная система 

стратегического планирования должна использо-

ваться в целях: 

- государственной регистрации документов 

стратегического планирования; 

- ведения государственного реестра докумен-

тов стратегического планирования; 

- мониторинга и контроля реализации доку-

ментов стратегического планирования; 

- мониторинга и контроля показателей соци-

ально-экономического развития Казахстана во всех 

регионах; 

- мониторинга эффективности деятельности 

участников стратегического планирования; 

- доступа участников стратегического плани-

рования к документам стратегического планирова-

ния, осуществляемого с использованием единой си-

стемы идентификации и аутентификации; 

- разработки, общественного обсуждения и со-

гласования проектов документов стратегического 

планирования; 

- информационно-аналитического обеспече-

ния участников стратегического планирования при 

решении ими задач стратегического планирования. 

Приоритет 4 – Разработка и внедрение в прак-

тику государственных органов «сквозной» методо-

логии государственного стратегического планиро-

вания. 

Специалистам Агентства по стратегическому 

планированию и реформам РК необходимо разра-

ботать, а законодателю - утвердить Методические 

указания по разработке государственных стратеги-

ческих планов, проектов и программ. В Методиче-

ских указаниях должны быть определены такие ба-

зовые категории, как: государственный стратегиче-

ский план (проект, программа); целевой показатель 

государственного стратегического плана (проекта, 

программы); дополнительный показатель государ-

ственного стратегического плана (проекта, про-

граммы); цель государственного стратегического 

плана (проекта, программы); задача стратегиче-

ского плана (проекта, программы); ожидаемые ре-

зультаты государственного стратегического плана 

(проекта, программы); контроль государственного 

стратегического плана (проекта, программы); пла-

новый период (горизонт планирования); методы 

разработки государственного стратегического 

плана (проекта, программы); контроль разработки 

стратегического плана (проекта, программы); кор-

ректировка государственного стратегического 

плана (проекта, программы) [5]. 

В Методических указаниях необходимо про-

писать обязательные элементы структуры государ-

ственного стратегического плана. Например, струк-

тура может включать: Титульный лист с наимено-

ванием документа, датой и Реквизитами 

разработчиков; Обозначения и сокращения; Содер-

жание; Введение; Аналитическую часть (анализ и 

оценка внешней и внутренней среды); Горизонт 

планирования; Прогностическую часть (анализ не 

менее 3-х сценариев развития); Стратегию; Мис-

сию; Цели; Задачи; Целевые и дополнительные по-

казатели; Ресурсы финансового обеспечения; Ожи-

даемые результаты; Ответственные исполнители; 

Список источников литературы и информацион-

ных баз данных, используемые при разработке до-

кумента. 

Приоритет 5 – Совершенствование системы 

подготовки экспертно-аналитических кадров, спе-

циализирующихся на государственном стратегиче-

ском планировании и макропрогнозировании. 

В современном мире нет никаких сомнений в 

том, что в число самых востребованных экспертов 

сегодня входит специалист по анализу данных. По-
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этому, наряду с базовыми знаниями в области гос-

ударственного стратегического планирования, гос-

ударственные менеджеры должны обладать знани-

ями по анализу данных. Ниже приведены самые ак-

туальные темы и области науки о данных, которые 

должен знать любой специалист по данным, будь то 

аналитики государственного сектора или специали-

сты по бизнес-аналитике, которые стремятся усо-

вершенствовать свои навыки и знания в области 

анализа данных для повышения своей конкуренто-

способности.  
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Аннотация. 
В статье исследуется художественные особенности образцов Азербайджанской традиционной 

одежды. Объектом исследования была выбрана традиционная одежда периода правления Гаджаров. Ав-

тор исследует основные источники по изучению одежды того периода и приходит к выводу, что глав-

ными источниками могут служить образцы изобразительного и декоративно-прикладного искусства, 

портреты видных политических и литературных деятелей того периода, а также официальные доку-

менты и путевые заметки. История культуры одежды того периода исследуется в трех периодах - с 

начала правления Гаджаров до визита Насир ад-Дин Шаха во Францию; от визита Насир ад-Дин Шаха 

в Европу до начала правления Музаффар ад-Дин Шаха; начало правления Музаффар ад-Дин Шаха и конец 

периода Гаджаров. 

Abstract. 

In the article the artistic features of the samples of Azerbaijani traditional clothing are investigated. The 

object of the investigation is the traditional clothing of the period of the Qajars’ rule. The author investigates the 

main sources for the study of clothing of that period and comes to the conclusion that the principal sources can 

be samples of fine and decorative art, portraits of prominent political and literary figures of that period, as well 

as official documents and travel notes. The history of the clothing culture of that period is investigated in three 

periods - from the beginning of the Qajars’ rule to the visit of Nasir ad-Din Shah to France; from Nasir ad-Din 

Shah’s visit to Europe to the beginning of Muzaffar ad-Din Shah’s reign; the beginning of the reign of Muzaffar 

ad-Din Shah and the end of the Qajars’ period.  
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Одним из показателей культуры и развития 

каждой нации и страны является культура одежды. 

Одежда и костюмы периода Гаджаров издавна от-

личались особой красотой и разнообразием. Исто-

рическое развитие основных типов одежды того пе-

риода было напрямую связано с природными и со-

циально-экономическими условиями времени, 

эстетическими и моральными, а также с религиоз-

ными требованиями общественной жизни и худо-

жественным стилем, преобладавшим в искусстве. 

Общая стилистическая направленность костюма 

выражается в основных формах и пропорциях, 

стиле одежды, характере украшений, использова-

нии определенных материалов и цветовых сочета-

ний. 

Разработка и изменение основных форм ко-

стюма показывает их конструктивное и декоратив-

ное решение, использование и способы ношения 

материалов и цветовых сочетаний в костюме, исто-

рию костюма, одновременно природные и соци-

ально-экономические условия того периода или 

страны, идеальные черты человека, культуру, ис-

кусство, а также характерные черты художествен-

ного стиля. 

Одежда и ее такие основные компоненты, как 

украшения и аксессуары были основаны на соци-

альных обычаях и религиозной деятельности. Со-

временные текстовые и архивные источники, про-

изведения изобразительного и декоративно-при-

кладного искусства и фотодокументы конца XIX 

века, а также сохранившиеся до наших дней об-

разцы одежды являются основным источником для 

исследования и раскрытия сущности одежды того 

периода. Персидские источники, литературные и 

исторические тексты и судебные документы дают 

информацию о терминах ткачества и одежды пери-

ода Гаджаров, центрах производства, а также о вли-

янии и разнообразии европейских тканей и стилей. 

Также в этих источниках хранится информация о 

социальных и политических условиях, которая 

важна для понимания практических целей и изме-

нениях в моде периода Гаджар. 

Всесторонние изменения, произошедшие в ре-

зультате установления отношений между Ираном и 

европейскими странами в период правления Гаджа-

ров, привели к изменению внешнего вида придвор-

ных, а затем и простых людей. Есть специальные 

описания как мужской, так и женской одежды, с де-

https://doi.org/10.24412/2520-6990-2021-1299-8-11
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талями, которые дополняют информацию, предо-

ставленную европейскими наблюдателями и пер-

сидскими источниками. Кроме этого, постоянное 

внимание европейцев к персидской моде, привело к 

созданию разрозненных ссылок на классовые раз-

личия в одежде, которые предоставляют ценную 

информацию о плохо задокументированной сто-

роне персидской социальной истории. 

Ограниченность и малочисленность ассорти-

мента одежды, хранившегося со времен Сефевидов 

(особенно по сравнению с количеством и разнооб-

разием ковров и тканей того периода), связан с тем, 

что он частично подвергся переработке (1, с.21; 2, 

с.191), ухудшалось качество тонкого шелка и 

хлопка, была привычка сжигать дворцовые 

одежды, чтобы извлечь из них украшения и узоры 

из золота и серебра (3, с.212), и особенно на этот 

процесс повлияло разрушение залов суда Сефеви-

дов во время разграбления Исфахана в 1135/1722 

году. Введение европейской моды и последующее 

пренебрежение традиционными костюмами в двор-

цовых кругах также привело к дефициту. Кроме 

того, атрибуция уцелевших предметов одежды ино-

гда осложняется фрагментацией одежды и повтор-

ным использованием небольших предметов после 

первоначального использования. Некоторые ко-

стюмы были отправлены в качестве королевских 

подарков европейским королям или собраны мест-

ными агентами и дипломатами европейских стран в 

19 веке и, таким образом, хранились в основном в 

европейских коллекциях. Иранский музей и част-

ные коллекции – являются еще одним источником, 

который редко используется по сей день. 

Произведения изобразительного искусства пе-

риода Гаджаров дают исчерпывающий обзор типов 

одежды, и если мы вспомним, что персидская жи-

вопись часто идеализируется, ее можно считать 

важным источником информации. Эту же мысль 

можно применить и к произведениям декоративно-

прикладного искусства того периода. В сюжетных 

и портретных изображениях, заданных в художе-

ственном оформлении произведений искусства, 

ковров, тканей, керамики и т.д., относящиеся к пе-

риоду Гаджаров, дается определенное представле-

ние о культуре одежды того периода. 

В целом иранская одежда - это результат дол-

гого и сложного пути развития материальной и ду-

ховной культуры народа. Одежда играет важную 

роль в изучении культуры нации в тесной связи с ее 

историей. Культура одежды, являющаяся основой 

материальной культуры, отражает национальный 

характер народа. Одежда зависит как от уровня эко-

номики, так и от географических условий людей, 

играя роль вспомогательного материала в опреде-

лении вопросов культурно-исторических связей и 

взаимодействий между людьми. В одежде отра-

жены исторические, этнографические и художе-

ственные особенности народного творчества. Эта 

особенность проявляется как в определенных фор-

мах одежды и ее украшениях, так и в художествен-

ной вышивке, ткачестве и вязании. 

В женской одежде были распространены ру-

башки под названием пирохан и широкие штаны, 

напоминающие мужские брюки, а также верхняя 

одежда, покрывающая плечи, такая как архалык, 

чапкан и нимтана. Женская верхняя одежда и одно-

типные головные уборы, полностью покрывающие 

женщин с головы до пят, изготавливались из шелка, 

шерсти и тафты черного, темно-синего и цвета ин-

диго. 

В начале периода правления Гаджаров жен-

ские юбки были длиннее, чем женские юбки даже в 

период Занди, но во второй период правления На-

сир ад-Дин Шаха женская одежда резко измени-

лась, и длинные юбки были заменены короткими 

юбками и шалите, длиной до колен. 

Во время своего визита в Европу Насир ад-Дин 

Шах был поражен, увидев костюмы балерин в те-

атре Кавлина в Москве. Вернувшись из поездки по 

Европе, он решил одеть женщин своего гарема в по-

добное (4). Многочисленные произведения этого 

периода, в том числе мемуары о путешествиях 

(«Səfərnamə»//«Сафернаме»), дорожные записки, 

картины маслом, портреты знаменитых людей, а 

также изображения развития социальной жизни в 

конце династии Гаджаров и различные костюмы 

того периода (5, с.548) сохраняют богатую инфор-

мацию по данной теме. 

В результате исследования были выделены три 

разных периода в истории одежды Гаджаров. Пер-

вый период включает с начала правления Гаджаров 

до визита Насир ад-Дин Шаха во Францию. В то 

время отношения с зарубежными странами еще не 

расширились. Второй период - от визита Насир ад-

Дин Шаха до начала правления Музаффар ад-Дин 

Шаха - ознаменовался прибытием европейских 

купцов и путешественников в Иран и визитом На-

сир ад-Дин Шаха в Европу. Третий период охваты-

вает начало правления Музаффар ад-Дин Шаха и 

конец периода Гаджаров. Изменения в одежде 

наблюдаются у мужчин в основном в брюках и го-

ловных уборах, а у женщин - в пачковых юбках, 

называемых юбками и шалите. 

Таким образом, внедрение европейской 

одежды в женскую моду началось в период Гаджа-

ров. После создания постоянного представитель-

ства британские послы привезли своих жен, а жен-

щины из династии Гаджаров, которые могли позна-

комиться с приезжими женщинами, смогли увидеть 

европейскую одежду. Поездки шаха в Европу и 

Россию и его знакомство с женской одеждой в за-

рубежных странах стали толчком представить но-

вую одежду женщинам в гареме шаха. Женщин из 

гарема заставляли отказаться от чахчура, носить ко-

роткие юбки шалите и покрывать волосы простыми 

белыми шалями. Даже в брачную ночь подобно ев-

ропейским невестам, они носили корону с кружев-

ной вуалью вместе с белым атласным и розовым 

шелковым платьем с кружевным покрывалом. По-

сле этого одежда в европейском стиле стала более 

популярной, особенно среди женщин, занимающих 

высокие должности в обществе, и были введены но-

вые виды головных уборов. 

В основе одежды начала 19 века лежало соче-

тание шелка, бархата и тафты, узкого и короткого 

жакета с длинными до колен рукавами и брюками. 
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В зависимости от статуса носителя одежду укра-

шали драгоценными камнями. Изменения в тради-

ционной одежде постепенно формировались с сере-

дины девятнадцатого века и включали короткие 

брюки и юбки разного размера и толщины, которые 

носили с узкими штанами или тонкими чулками. 

Мужская одежда Гаджаров состояла в основ-

ном из абаи (рубашки) с длинными рукавами, дохо-

дившей до щиколоток, и рубашки с короткими ру-

кавами, которую надевали поверх нее. Набедрен-

ные повязки гуршаг и головные уборы были 

сделаны из кашемира и местных шелковых тканей. 

Ювелирные изделия, которые использовались в 

одежде короля и знати, были обычным явлением в 

период Гаджаров. На мужских рубашках были ру-

нические надписи, что свидетельствует о высоком 

уровне социального вкуса мужчин того времени. 

Использовались шелковые платья цветочного от-

тенка, украшенные растительным орнаментом в 

виде крупных цветов или бутонов. Более простые 

платья украшались вышивкой, жемчужной бахро-

мой или кружевом. Нередко предметы одежды 

имели разноцветные китайские полосы. 

Самым популярным и распространенным ви-

дом одежды была короткий архалук из красивой 

ткани с нанесенным на рубашку цветочным каран-

дашным рисунком. Подобные архалуки из кашмир-

ских шалей пользовались популярностью и среди 

жителей села. 

В период Гаджаров основным элементом муж-

ской одежды была абая (əba). В ранний период Ка-

джаров абая состояла из толстого волокна и длин-

ной юбки в форме колокола или клёша. 

Из-за вступления стиля Гаджаров в фазу ре-

форм, под влиянием европейских культурных изме-

нений, юбка абаи укорачивается, оставляя колени 

открытыми. Иногда такую абаю украшали драго-

ценными камнями и поясом, застегивающимся на 

крючки и ремни. 

Разнообразные украшения не только допол-

няли одежду, но и обогащали национальную иден-

тичность. Действительно, азербайджанские жен-

щины уважали изделия из золота, серебра и драго-

ценных камней и умели ими пользоваться. 

Национальный костюм, сделанный из золота и дра-

гоценных камней, включал очень богатые украше-

ния на голове и груди. Серьги, браслеты и пояс от-

личались невероятной красотой и изысканностью. 

Такие украшения показывали уровень не только од-

ной семьи, но и всего народа с такими исконными 

корнями. Для мужского населения Азербайджана 

этот статус имел национальное преимущество пе-

ред другими народами. 

В целом мода воспринимается как понятие, в 

котором доминируют определенные вкусы в опре-

деленной сфере и культуре жизни, но длится кото-

рое недолго. Например, разницу в этой сфере 

между ранним и более поздним периодами дина-

стии Гаджаров, подтверждает информация, предо-

ставленная многими источниками, сохранивши-

мися до нашего времени. 

Стиль одежды - это не абстрактное понятие, он 

возникает, существует, развивается в определен-

ных условиях и благодаря конкретным материалам. 

Мода имеет очень широкую сферу распростране-

ния. Потому что все внедряют носят ее элементы в 

свою одежде, что и вызывает распространение. С 

этой точки зрения, мода имеет более заметный тео-

ретический и общий характер с внешностью чело-

века. 

Исследование данного вопроса, дает основы 

предполагать, что период правления Гаджаров, 

оставивший большой след в истории всех сфер 

Ирана в конце 18 - начале 20 веков, занимает особое 

место также и в культуре одежды. 

В XVIII-XIX веках для верхней части иранской 

мужской одежды характерен плащ, называемый 

чуха, с длинными рукавами, плотно облегающий 

тело. Чуха изготавливалась из плотной ткани. Цвет 

и размер чухи варьировались в зависимости от воз-

раста человека, который ее носил. Таким образом, 

молодое поколение носило относительно короткую 

и светлую одежду, в то время как старшее поколе-

ние носило черную или другую темную чуху с 

длинным подолом. В этот период также как верхняя 

одежда использовались широкие абаи с длинными 

рукавами. Однако, по сравнению с прежними вре-

менами, эти абаи носили не все, а уважаемые люди 

и старейшины. 

В холодных регионах Ирана особой популяр-

ностью пользовались меха, отороченные шелко-

выми нитками. Эти меха в основном шили из ов-

чины. Его шерстяные бока были подбиты внутрь. 

Под чухой, абаи и мехом на теле сидел длинный и 

узкий архалук. В целом, архалук шили с красивым 

покроем. Архалуки, которые носили состоятельные 

люди, с особым вкусом вышивали золотыми и се-

ребряными нитями. Архалук спереди закреплялся 

пуговицами или небольшими тканевыми лентами 

из шелка и других блестящих тканей. Часто вокруг 

талии повязывали тонкий серебряный пояс или тка-

невый пояс (гуршаг). 

Одним из основных компонентов, дополняю-

щих натуральную мужскую одежду, были брюки. 

Брюки были свободного покроя. 

В то время мужская обувь в Иране была другой 

по форме. Обувь без каблуков, сделанная в основ-

ном из кожи, считалась особой модой мужской 

обуви того времени. В этот период богатые носили 

сапоги с длинными голенищами из тонкой кожи, 

что отражало совершенно разные стороны их об-

раза жизни по сравнению с туфлями (чарыками) 

крестьян. 

Как упоминалось выше, в основу одежды пе-

риода Гаджаров вошла культура одежды периода 

Сефевидов. Тонкий стиль, роскошь и пышность 

моды отражаются в одежде аристократии в виде бо-

гатых украшений и орнаментов. Следует отметить, 

что именно в стиле Сефевидов элементы средневе-

ковья стали более выраженными. В 17 веке в связи 

с переносом столицы во внутренние районы Ирана 

- Исфахана, влияние иранского стиля усилилось. 

Однако в XVII веке темы и мотивы орнаментов, то 
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есть цветы и деревья, птицы и животные, человече-

ские фигуры, не лишенные своей известной кра-

соты, остались неизменными. 

Это можно наблюдать и в художественном 

оформлении шелковой абаи (əba), которое датиру-

ется началом семнадцатого века. Здесь сцена, взя-

тая из изобразительного искусства миниатюры, 

многократно повторяется вдоль ткани, расширяя 

пространственные границы слоя. На ней отражен 

юноша, сражающийся с драконом посреди богатого 

золотого леса в одежде с голубым подолом. В этой 

композиции юноша, дракон и хищная птица Си-

мург повторно размещены на клетчатом табло по 

направлению узора. В целом ткань этого платья 

представляет собой бесподобный образец приклад-

ного искусства, характеризующийся сложной ком-

позиционной структурой, богатой цветовой гам-

мой, где преобладает голубой фон, с четким деталь-

ным рисунком, будто написанным тонкой кистью 

художника. 

На картинах, представленных в музеях Азер-

байджана, отражены элементы украшений, моды, 

одежды и дворцовой жизни. На этих табло можно 

наблюдать разные типы мужской одежды и укра-

шений, одежду дервишей и ученых, периода Сефе-

видов, Гаджаров, а также европейских мужчин. 

Чувство современности было настолько сильным 

среди Гаджаров, что они склонны были заказывать 

свои картины с европейской одеждой и орнамен-

тами. По документам и картинам в книгах, можно 

определить, что, образы Гаджаров на этих табло 

восходят ко временам правления Насреддин-шаха. 
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Творческие тенденции в современном 

искусстве Турции многочисленны и разнообразны. 

Первые признаки возникновения мира искусства, 

появление специальных галерей, расширение худо-

жественных школ, поддерживающая деятельность 

специальных организаций, положительная оценка 

роста художников привели к увеличению количе-

ства работ по живописи. 

В последнее время в турецкой живописи по-

степенно устраняются негативные аспекты, такие 

как зрительская и иллюстративная передача, и 

среди художников растет тенденция к пониманию 

философского восприятия бытия, духовного мира 

современности, чувств и эмоций интеллекта. Суще-

ственно меняются принципы стилистического, 

композиционно-пластического решения 

произведений, в их пластико-художественной 
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структуре ощущаются новые черты, 

драматические, эпические интонации, тенденция к 

обобщению, лаконичность, монументальность 

форм, декоративность колорита, выразительность 

форм и экспрессия красок усиливается. 

Все это дает толчок к обогащению средств 

художественной выразительности и цветовой 

палитры современных турецких живописцев. Их 

поиски и открытия направляют деятельность всего 

творческого коллектива. 
Имя Али Джандаша можно особо отметить 

среди художников, которые отличаются своей ма-

нерой и индивидуальным творческим стилем в 

современной турецкой живописи. 

Али Джандаш, обладающий 

полуфигуративным, художественным, 

восторженным, поэтическим и привлекательным 

стилем, в начальной школе каждый день проходил 

4-5 километров. Вспоминая те дни, он писал: «В 

дождливую погоду вся грязь, на которую я насту-

пал, попадала мне на лицо и в глаза». В памяти 

художника, который вспоминал о дождливых днях 

Черного моря – всё - земля, небо, деревья, дороги 

под дождем - смешивались и превращались в одно 

целое. Благодаря этим воспоминаниям художник 

изображает зеленый, синий, желтый и белый цвета 

мокрых от дождя склонов гор, затем останавливает 

дождь, изображает солнце, голодную землю и 

природу в смешанных цветах природы. 

В его произведениях зеленый, синий, желтый 

и золотой на склонах также сочетаются с 

изображениями дневного света. Это является 

основой цветового выбора Али Джандаша. Мир 

красок Черного моря - море, лес и небо - мощная 

симфония, которая сильно повлияла на выбор про-

фессии художника-колориста Али Джандашем. 

В работах Али Джандаша обращает на себя 

внимание описание широкой гаммы тонов белого 

глиттера среди темных оттенков (1, с.56). Таким 

образом художник чутко и эмоционально выразил 

не только свои внутренние стороны, образ страны, 

где он родился и вырос, но свою философию цвета. 

Художник, который использует больше тональных 

пятен и цветов, предоставил самые чувствительные 

моменты в своих картинах не только в изобрази-

тельной форме, но и таким образом, чтобы зрители 

почувствовали то, что он сам чувствует. 

В одном из таких произведений были 

изображены три мужские фигуры. Их лица обра-

щены к морю и в картине привлекает внимание их 

искренняя близость к друг-другу. Мы часто 

сталкиваемся с изображениями моря с его яркими, 

волнистыми, блестящими водами, небольшими 

волнами и синим цветом. Но здесь - в сцене, где нет 

ни одного из этих нюансов, художник оживил море 

с таким профессионализмом, что мы чувствуем 

море с закрытыми глазами. Художник заставляет 

чувствовать то, что чувствуют его герои, чьи взоры 

направлены к морю и черты лица невидимы зри-

телю. 

Нанесение черных штрихов к светлым тонам и 

цветные пятна добавляет силы эффективной 

выразительности работы. Эти маленькие, темные 

пятна, которые, на первый взгляд, ничего не значат, 

на самом деле служат выделению светлых тонов 

работы, которые потеряны среди различной 

цветовой гаммы. 

Лиричность образов, обращенных к морю и 

желающих вмешаться в бесконечность белого 

света, была перенесена на холст художником с 

описанием своих переживаний. 

В «Интересной» работе художника возрожден 

образ изображенной из профиля фигуры с 

динамичным переходом смешанных цветов друг в 

друга, с интересным телом, стилем головы, 

наблюдающей за желтым свечением в руках. 

Изображенная художником деталь между 

большими пальцами, которая сияет, как солнечный 

свет, между смешанными тонами контрастных 

цветов, оживляет жизнь не как объект, а как символ 

событий, чувств, эмоций, мирских событий. 

Достижение столь выразительного описания 

природы простой человеческой мысли, которой 

интересно все, но все же не в силах понять 

главного, требует от художника психологической 

точности. 

Здесь мы сталкиваемся с высшей 

описательной формой чувствительности. Темные 

тона фигуры со слегка отведенными назад плечами 

и наклоненной вперед головой, длинным прямым 

носом и длинным подбородком дополняют то, что 

хотел диктовать художник, гарантируя ему дости-

жение своей задумки и цели. 

Одним из ведущих фигур современной 

турецкой живописи является Кадер Генч. Какие бы 

человеческие образы он ни изображал в своих 

композициях, образы пространства он создавал на 

основе реалий природы. Люди, части природы и 

предметы, которые выделяются в тематике его про-

изведений , индивидуализируются в зависимости 

от смены ролей. 

В произведениях из третьей персональной 

выставки художника «Тьма окутывает свет» 

мирская ноша, которую несет с незапамятных 

времен все человечество, встречается с внутренним 

миром художника. 

В фантазии - где свет и тьма идут рука об руку, 

в табло - где пейзажи сопровождаются образами, 

зрителю открываются бесконечные расчеты, 

запросы и конфронтации о жизни, которые ведет 

человек с самим собой. В одной из работ, 

представленной на выставке, художник, как 

несущий эту ношу, заставляет зрителя мыслить той 

композиционной структурой, которая исходит из 

его внутреннего мира. Работа имеет большое значе-

ние с точки зрения взаимоотношений художника и 

жизни, восприятия им основной психологической 
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ауры жизни и донесения ее до зрителя, описания со-

циальной реальности. 

Перед созданным и законченным им большим 

полотном обращает на себя внимание усталое лицо 

художника. Он выражает не страдания искусства, а 

внутренние переживания жизни в единой 

композиции. Он подчеркивает болезненные 

выражения лиц озлобленных женщин, чьи ноги, 

руки и тела связаны веревками, и их судьбы, 

смешанные с их абстрактной жизнью. Здесь 

художник мог выразить эти боли, страдания и 

неудачный жизненный опыт, просто дав четкое 

описание картины. Но цель в этом полотне Кадера 

Генча совсем другая. Мы сталкиваемся с его 

попыткой показать духовный мир художника, 

который чувствует на своих плечах душевный шок 

и тяготы от неудач и тяжелой жизни.  

В другой работе художника, которая 

направлена на изображение тех же и подобных 

чувств, мы встречаем описание разрозненной 

среды мастерской. Незавершенные работы, кисти, 

разбросанные на ткани на полу ... все эти россыпи 

на самом деле указывают на разбросанный мир 

художника, нагруженный тяжестью социальных 

событий. 

Здесь перед нами образ творческого человека, 

погруженного в философскую глубину красоты и 

пластичности, созданную руками человека. 

Творчество Кадера Генча - пример истинного 

новаторства, питаемого высокой философской 

сущностью бытия (2, с.68). Его особенности не 

ограничиваются рамками творчества художника, 

но также проявляются в художественной форме и 

средствах воздействия. 

В другой представленной работе мы видим 

динамизм большого отверстия, которое 

свертывается и поглощает свет. Изображение 

обнаженной человеческой фигуры, идущее во тьму 

– является философским подходом художника к 

тому факту, что маленькие мерцающие точки света 

бессильны перед лицом этого напряжения, также 

как человек слаб перед лицом сильного притяжения 

«тьмы». 

Философско-дидактическое творчество 

Кадера Генча имеет сильное влияние, уникальное с 

точки зрения идей, отличающееся светским 

содержанием, своим философским и 

психологическим влиянием заставляет всех заду-

маться. Жизненные события и личное отношение к 

ним определили идейное направление творчества 

художника. 

На этой выставке также были представлены 

работы Гёкхана Анлагана, одного из художников, 

создавших высокую форму творческого выражения 

как носителя философского смысла внутреннего 

мира в современном турецком искусстве. Нюансы 

света и тени, профессиональное решение цветовой 

гармонии в его работах из творческой выставки 

«Square Art» создали силу философского и 

психологического воздействия. В его 

произведениях, представляющих собой синтез 

Востока и Запада, примечательна попытка передать 

мироздание и космос. 

Гекхан Анлаган, покинувший этот мир пять 

лет назад, веками исследовал концепцию 

пространства и богатство смысла третьего измере-

ния в своих полотнах. В его работах абстрактные 

экспрессионистские следы отражают мысль в 

одной плоскости, сочетающуюся с внутренним ми-

ром, который меняется в соответствии с направле-

нием работы. 

Демонстрация одной из таких работ на 

выставке привлекла внимание ценителей 

искусства. Космическое движение деталей, 

напоминающее движущиеся в воздухе куски камня 

на геометрических фигурах, образованных 

оттенками синего, придает нам его спокойные 

движения и лиризм. В чутком изображении поня-

тия пространства абстрактная философия 

художника объясняется концепцией творчества. 

Мехмет Текин - один из талантливых 

современных турецких художников, который 

философски выражает свои мысли языком 

красочных движений, объединяя в своих работах 

понятия движения, границ и пустоты. 

Мехмет Текин, воссоздавший холст как 

большую и глубокую сцену, в своих произведе-

ниях, в которых фигуры перекрываются, исследует 

природу движения и невозможность отказаться от 

нее. Движение фигур, которые художник собирает 

вместе, позволяет им сосуществовать в странном 

отрезке времени и пространства. Работы 

художника, представленные на второй 

персональной выставке в Стамбуле под названием 

«Движение», поражают своим высоким 

содержанием и формой выражения. 

В работах Эргина Инана, одного из 

современных художников Турции, он 

устанавливает визуальную связь между 

этническими различиями, ставит человека перед 

мыслью и реальностью, телом и природой, идеей 

бесконечности. С одной стороны, он пытается дать 

место жизненному опыту и человеческой судьбе, а 

с другой стороны, он дает место вымыслам, фанта-

стике и символам. В центре всех образов, которые 

он выбирает, находится он сам, его сердце и его 

разум. 

Художник, чувствующий искусство Востока, 

интересуется мистическими верованиями Средней 

Азии. Кроме того, теории сотворения определяют 

язык его работ. Искусствовед Левент Чалыкоглу 

так объясняет свое отношение к творчеству Эргина 

Инана: «Язык его работ приводит к движению 

мысли, которые стоят материей, и благословляет 

мир, который не видят, но верят в его существова-

ние. Работа, охватывающая все эти идеи, 

становится образом самого себя и неизвестного. 

Художник меняет структуру деталей в 

соответствии с творческим пространством, 

определяет эффект краски на расстоянии, 

применяет технику темпера на поверхности холста, 

создает органическое единство между деталями» 

(3, с. 58). 
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Одна из таких работ является попыткой 

художника показать как сходство, так и различие 

между соответствующими цветовыми формами 

разных деталей человеческого лица и реальности и 

мысли. Разноцветные смешанные тона, локальные 

разводы, точки еще больше усиливают 

эффективную силу воздействия работы. Художник, 

создавший нечеткое изображение четырех глаз на 

лице, нарисовал каждый из них одним цветом. 

Изображая лягушку на голове, он объясняет связь 

между реальностью и мыслью в бренном мире. 

Нежад Деврим, один из первых художников-

модернистов в турецкой живописи, разработал 

концепцию фигура-пространство, основанную на 

абстракции, что можно объяснить его интересом к 

византийскому искусству и использованием этой 

традиции (4, с.45). Так как он очень хорошо овладел 

тенденцией к абстракции, он начал работать «чисто 

абстрактно» в 1947 году (особенно в картинах се-

рии Chartes). 

Черные оттенки среди голубого, синего, 

розового и оранжевого в фигуративных частях, 

образованных цветами в его композиции, 

раскрывают суть его работ. Те, кто далеки от 

понимания многослойной художественной и 

эстетической ценности, философской задумки 

произведений художника, утверждают, что творче-

ство Нежада связано с творческими принципами, 

существовавшими на Западе. На самом деле, 

детали, изображенные в работе, основаны на 

художественном принципе наложения, настройка 

перетекающего пространства на ритмический 

ритм, придает чудесный вид всему образу, и 

добавляет эмоциональный цветовой слой всей 

композиции. 

В другой из этих композиций редкое 

расположение объемных предметов, созданное 

взаимодействием геометрических форм с 

случайными коричневыми тонами в спокойных 

цветах, таких как синий, голубой и белый, привело 

к созданию особой гармонии в работе. Художник 

создал это произведение как носитель негативных 

чувств, трансформируя эмоции в поэтический 

образ, написанным во многих оттенках красок, 

своими динамичными играми. 

Современный турецкий художник из Анкары - 

Халук Акакче создает новые формы в своих 

работах, исследуя отношения между человеком и 

технологиями, а также эстетику. Его работы 

включают анимированные видеопроекции, 

настенные росписи и звуковые инсталляции. Они 

представляют собой абстрактные ландшафты, где 

соприкасаются биология, архитектура, геометрия и 

метафизика. Это разнообразие работ Акакче 

трансформирует восприятие реальности в 

графические цифровые изображения абстрактных 

преобразований, создающих иллюзии. 

Эклектичный набор эстетических аргументов 

можно увидеть в работах Акакче: кельтская и 

исламская архитектура, ар-деко, американские 

комиксы и современная мода. 

В произведении « Birth of Art//Рождении 

искусства» художника цветы движутся в 

виртуальном мире. Это видео состоит из двух 

контрастирующих частей. Визуальная и 

музыкальная части сначала отражают суету 

современной жизни, а затем создают пространство 

внутреннего комфорта. Акакче использует 

возможности компьютера, чтобы исследовать 

живопись и расширять ее границы. 

Произведения художника «Black on White and 

White on Black//Черное на белом и белое на черном 

(The Fiction of an Isolated Object//Вымысел изолиро-

ванного объекта) и «Blue and Black on White // Си-

ний и черный на белом» напоминают минималист-

скую живопись. Линейный поток развивается в 

ограниченном наборе цветов - белом, синем, чер-

ном. 

В 2006 году в Лас-Вегасе под эгидой Нью-

Йоркского паблик-арт-агентства «Creative Time» 

Акакче создал монументальную инсталляцию. Ин-

сталляция «Sky is the Limit» охватывает простран-

ство между казино и районом Фремонт-стрит, рас-

тянувшись на цветных неоновых вывесках. В этой 

инсталляции художник представил столкновение 

искусственной и естественной жизни, создав таким 

образом странное ощущение текучести времени и 

пространства. 
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Target setting. With the beginning of economic 

reforms during the 1990s, there was an urgent need for 

a systematic study of the general and specific features 

of the hotel business, its organization, patterns of de-

velopment and management, its intersectoral and infra-

structural relationships. The problems of finding in-

vestments on the basis of which hotel enterprises can 

be developed in accordance with international stand-

ards of commercial hospitality have become especially 

important. However, modern economic theory has so 

far proposed solutions to these problems, mainly for the 

branches of material production. The specifics of hotels 

in this regard, so far, have not been fully analyzed and 

studied. Hotel innovations continue to be analyzed only 

in the narrow range of additional services that the hotel 

can provide to its customers, and their investment de-

velopment continues to remain outside the scope of 

comprehensive economic analysis. 

Analysis of recent research and publications. In 

order to study the problem of innovative development 

of the hotel industry, the article deals with the funda-

mental foundations of the implementation of measures 

of scientific and technological progress, its economic 

essence, the relationship with business processes of this 

concept. This led to the appeal to the works of J. 

Schumpeter, P. Drucker, A. Anchyshkin, N. Kon-

dratiev, M. Deliahin, D. Kokurin, Yu. Yakovets. The 

works of Lynn Van Der Wagen, E. Christopher, J. 

Walker, I. Andrzejczyk, I. Zorin, N. Kabushkin, V. 

Kvartalnov, O. Chudnovskyi, E. Filippovskyi, L. 

Shmarova and others were also studied. 

However, the problems of innovative develop-

ment of hotel enterprises remain poorly studied. This is 

largely due to the fact that for a long time the hotel and 

restaurant business remained on the periphery of scien-

tific and economic observation. The urgency of these 

problems led to the choice of research topic. 

Objective setting. The main objectives of the ar-

ticle are to analyze and dynamics of innovative devel-

opment and its impact on the hotel industry.  

Presentation of the main research material. 
Modern tourism is a complex socio-economic system, 

an element of which is a highly profitable diversified 

industrial complex, called the hotel and tourism indus-

try. International hotel business is a special segment of 

the hotel industry, which is characterized by a high de-

gree of internationalization of capital, the international 

nature of its operations, as the hotel system considers 

the whole world as its field of activity. Thus, the inter-

national hotel business plays an important role in solv-

ing the problems of integrating a national economy into 

the world economy and attracting investment in the real 

sector of the economy. At the same time, the industry 

is in the process of adapting to international standards. 

The main distinguishing feature of the modern econ-

omy is innovation. Innovation is a powerful strategic 

and anti-crisis tool. The relevance of innovative tech-

nologies is explained by the globalization of the world 

market, shortening the life cycle of goods, as well as 

the need for a strategic approach to updating the quality 

characteristics of products and services. 

Innovation in tourism is a system of organizational 

and economic, research, technological and other 

measures and their results aimed at radical transfor-

mation and renewal of the tourist product, the mecha-

nism of its promotion and implementation in order to 

achieve economic, social, environmental or other effect 

[1, p.17]. 

The application of innovations in tourism greatly 

facilitates the process of providing tourist services, 
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which begins with informing about them and ends with 

their final consumption. For example, the emergence of 

the World Wide Web has led to the simplification of 

information exchange, improvement of methods of im-

plementing the marketing cycle in tourism, the devel-

opment of electronic means of payment with customers 

and suppliers etc. The innovations use in the hotel busi-

ness is economically feasible and effective if they bring 

the hotel additional income, provide competitive ad-

vantages in the market, increase market share, reduce 

costs, improve the service process, increase the effi-

ciency of individual departments and the hotel as a 

whole.  

The hotel business is a highly saturated infor-

mation industry. It is known that the success of the busi-

ness of some sectors of the economy directly depends 

on the speed of transmission and exchange of infor-

mation, its relevance, timeliness of receipt. This also 

applies to any accommodation. The successful devel-

opment of the hotel business involves the widespread 

use of the latest technologies both in the introduction of 

new hotel services and in their promotion on the mar-

ket. It is obvious that the introduction of innovative 

technologies is becoming an integral part of increasing 

the competitiveness of the hotel business, as well as im-

proving the quality of service. 

Thanks to modern forms of management, such as 

franchising and contract management and a combina-

tion of these forms, hotel companies have been able to 

reduce costs when entering the market, more centrally 

manage their financial resources, minimize current 

costs, pursue more effective pricing policies. As a re-

sult, the development of the modern hotel sector is 

characterized by an increase in the share and role of in-

ternational business in it. International hotel corpora-

tions that create hotel chains dominate the accommoda-

tion market. However, the processes of concentration 

and centralization in the international hotel business 

have not led to the complete displacement of relatively 

small independent hotels. 

At the moment, the world is undergoing a global 

economic process of division into massive blocs, such 

as the European Union (EU), the North American Free 

Trade Agreement concluded between the United States 

and Mexico etc. The European Union has lifted national 

restrictions not only on trade but also on the movement 

of labor and capital. The synergies that arise between 

all participating countries have a positive effect on their 

development. As industrial, commercial and tourism 

links develop within the EU, the need for hotel services 

is growing steadily. 

In Asia, the rapid development of Hong Kong was 

stimulated by the rapid growth of the economy of 

neighboring countries and the specifics of the tax sys-

tem. In Hong Kong, a universal corporate tax of 16.5%, 

income tax of 15% is levied and no capital gains tax or 

dividends are levied [2]. Some hotel corporations are 

headquartered in Hong Kong, including Man-

darinOriental, Peninsula, Shangri-La, all of which are 

world-famous five-star hotels. They are based in Hong 

Kong due to low corporate taxation and the ability to 

use professionals from other countries as administra-

tors, without much bureaucratic delay. In developing 

countries, as they achieve political stability, the hotel 

business development goes hand in hand with general 

economic and social growth. An example is the coun-

tries of the former Eastern European bloc, where the 

last few years have created excellent opportunities for 

the development of hotel corporations. 

In conducting public policy tourism, national tour-

ism administrations of most countries take into account 

the forecast of tourism development in the world, com-

piled by the World Tourism Organization (UNWTO) – 

the largest intergovernmental organization, which is a 

specialized UN agency and has 153 countries. Accord-

ing to the UNWTO study “Tourism - Panorama 2020” 

in the period from 2014 to 2020, global tourist arrivals 

are projected to more than double. After the 996 million 

tourists in 2013 it increased by 39 million tourists in 

2014, the number of international tourist arrivals for the 

first time in history exceeded one billion (1.035 bil-

lion). UNWTO predicts that by 2020 the number of in-

ternational tourist arrivals in the world will be 1.7-1.9 

billion [3]. 

The basis of the tourist accommodation market in 

the world is hotel and similar enterprises - up to 70% of 

the market. At the regional level of Ukraine, the im-

provement of modern hotel business infrastructure is 

recognized as one of the priority areas of national econ-

omy development. World hotel corporations are ac-

tively developing the Ukrainian market: in many cities, 

especially in the capital, there are hotels of the largest 

hotel chains, which indicate a significant prospect for 

the development of this area. Experts of the tourist mar-

ket note that until recently the tourist infrastructure of 

Ukraine was not developed well enough. Since 1992, 

the market of tourist accommodation has seen a trend 

of reducing the number of large hotels and their simul-

taneous capacity. There is also a gradual replacement 

of large complexes by more mobile, flexible forms of 

business - mainly in the form of small hotel business 

enterprises of various types and categories. 

During 2010-2013 modern hotels were opened in 

many cities of Ukraine. Currently, a number of cities in 

Ukraine are building hotels that will operate in accord-

ance with international standards of hotel service. Thus, 

new hotels are being built in Kharkiv, Dnipropetrovsk, 

Lviv, Zaporizhia, other cities of Ukraine and regions. 

The number of transactions in the hotel segment of 

Kyiv in the first half of 2014 decreased by almost 8 

times compared to the first half of 2013, but still this 

figure is 3 times more than the number of transactions 

in the hotel segment in 2012 [4]. 

Analysis of the current state of tourism in Ukraine 

shows that in recent years this area is generally devel-

oping steadily and dynamically. There is an annual in-

crease in domestic tourist flow. The growing demand 

for tourist services within the country has caused a 

boom in the construction of small hotels, mainly in re-

sort regions, as well as an increase in the number of ho-

tels in international hotel chains in Kyiv, Kharkiv and 

other major cities, the creation of domestic hotel chains.  

The volume of investment offers for hotel con-

struction from both foreign and domestic investors has 

sharply increased. At the same time, the main proposals 

are aimed at the development of the hotel business in 
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the regions of Ukraine. The successes of recent years in 

the development of the resort and tourist complex of 

Odessa region should be especially noted. Due to this, 

not only Odesa, but the whole Odesa region as a whole 

has gained worldwide popularity, which determines the 

long-term business interest in the development of tour-

ist infrastructure in the region and the guarantee that in 

a few years the Black Sea coast will become a world-

class resort. 

The latest Internet innovation is the development 

of social networks such as Facebook and MySpace. 

Now both hotel and travel companies participate in 

them. In other words, effective hotel management in-

cludes equal consideration of economic, environmental 

and functional aspects, as well as capital investment, 

production costs and process quality, along with com-

fort, health and satisfaction of needs. This approach of 

international developers and investors is called “the 

blue way”.  

The term “Blue Sustainability” appeared in 

Ukraine relatively recently and is already widely used 

by hotel business professionals. The concept includes a 

set of measures to save costs, effective planning, im-

proving the level of service, reorientation in favor of 

environmental technologies. “The blue way” character-

izes the package of services provided in accordance 

with the principles of renewable, energy efficient and 

environmentally friendly use, including in the hotel in-

dustry. At the same time, environmental friendliness, 

characterized by the concept of "green", is included in 

the concept of ‘the blue way”: if the building is envi-

ronmentally friendly and meets all the requirements for 

economy and functionality, it is a visible example of 

this holistic and balanced approach. 

One of the most common global trends in the hotel 

business for business and luxury hotels is to attract 

business tourists with art objects. Hotel operators work 

with leading galleries and museums, decorating halls, 

restaurants and rooms with art and antiques, offering 

their customers tickets to various exhibitions. For ex-

ample, the Radisson Blu Edwardian hotel chain (Eng-

land, London) is working with the Victoria and Albert 

Museum to offer customers a package that includes ac-

commodation, breakfast and tickets to an exhibition 

dedicated to the legendary musician David Bowie. The 

popular Crowne Plaza Canberra business hotel in Vi-

enna offers tickets to exhibitions held at the National 

Gallery of Australia. Siam Kempinski Hotel Bangkok 

in Thailand changes its exhibition of paintings by local 

artists every three months, which are exhibited in par-

allel with art objects from the collection of the Museum 

of Thai Contemporary Art, which has more than 4,000 

works. 

Along with attracting business tourists with art ob-

jects, the common world practice of promoting pre-

mium hotel services is to focus on a narrow segment of 

customers to create an original hotel product. For ex-

ample, the number of Women only hotels is growing 

worldwide. The first such hotel (Barbizon Hotel for 

Women) appeared in the early twentieth century in 

New York. This “women only” hotel was to be seen as 

a symbol of feminism. Since the 1980's radical rules 

were relaxed, everyone could stay in the hotel. Cur-

rently, the hotel is included in the National Register of 

Historic Places of the United States [2]. It should be 

noted that the root cause of the creation of exclusively 

women's hotels - the idea of feminism - has eventually 

given way to the religious aspect, which is related to the 

rules of conduct of women in the Islamic world. In this 

regard, in 2007, Saudi Princess Madawa bint Muham-

mad supported the initiative of local businesswomen to 

open a special hotel Luthan, or "Escape in search of ref-

uge", in Riyadh. All hotel staff are also women. As 

stated on the booking.com website, “Men, couples and 

children are not allowed to stay in the hotel”. 

The modern market of hotel services is in constant 

dynamics, responding to emerging customer requests. 

Business travelers who need to rent a room for a few 

hours a day have become the reason for the emergence 

of a new service on the market - day hotels. Business 

people who have come to another city feel the need to 

put themselves in order before an important meeting or 

just relax after a long flight and then leave the hotel. 

For more than ten years, this service has been offered 

by hotels at airports, since 2010 this idea has spread 

among city hotels. Day visitors are usually asked to 

leave before 18:00 or 19:00 in order to prepare the 

rooms for the evening arrival of the next visitors. Thus 

from the visitor not hourly payment, and the fixed cost 

of number for day is taken. It is noteworthy: despite the 

fact that such a service is offered by many airport ho-

tels, to such large hotel chains as Holiday Inn, Ibis, No-

votel, Hilton, Sheraton on the Internet sites of hotels, 

the possibility of daily accommodation is rarely adver-

tised. 

Capsule hotels, which first appeared in Japan 

(Osaka) in 1979, offer tourists an alternative to budget 

and short-term accommodation in megacities. Capsule 

hotels consist of small rooms. Space in hotels is divided 

into two types: common and individual, which inevita-

bly follows from the organization itself. A large public 

space is a mandatory requirement of capsule hotels of 

this type. The original Japanese concept of capsule ho-

tels has undergone major changes for the better, and 

now respectable tourists stay in capsule hotels. The 

main purpose of the visit for the Japanese to the capsule 

hotel is not to stay in capsules, but to visit onsen. Onsen 

is a wellness center equipped with large hot mineral wa-

ter baths. The Japanese believe that in prehistoric times 

only the gods had access to mineral springs. Therefore, 

accommodation in hotels such as Green Plaza Shinjuku 

is considered a joyful ceremony.  

Determining the right evaluation criteria when de-

veloping a pricing strategy is of great importance in the 

hotel business. It should be noted that the emergence of 

a large number of budget hotels in the world is directly 

related to the development of low-cost air travel (Low-

cost): poor passengers have become potential tourists. 

At the same time, there are only two ways to satisfy the 

needs of customers with little wealth: either to mini-

mize the set of services, or to minimize the area of the 

room. The Asian corporation Tune Hotels has advanced 

much further on the path of creating inexpensive hotels. 

It was founded by the owner of the budget airline Air 
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Asia Tony Fernandez. Today, the chain includes 27 ho-

tels located in five countries. The company's motto is 

“five-star beds at one-star prices”. The tune rooms 

(about 10 sqm) are equipped with a wide bed, table, 

chair and fan. They also have a small bathroom. But 

there are no towels and soap. The basic cost of living in 

the flagship hotel Downtown Penang (Georgetown) is 

about $ 30. If guests have a desire to turn on the air 

conditioner, access the Internet, buy a towel, soap, etc., 

they will have to pay extra. 

The undisputed leader in the budget hotel market 

is the French corporation Assor. The development of 

the economic segment in the Accor Group is given spe-

cial importance: it generates significant revenue for the 

operator and is an important factor in global growth. 

According to analysts, the group of ibis brand, which 

belongs to the economy class, is most suitable for de-

velopment in the regions of Ukraine. Taking the first 

place in the European rankings, it sets the tone on many 

platforms outside the Old World. The goal of ibis is to 

increase the share of direct bookings from the site to 

40% by 2015. The number of web site visitors only in 

2014 increased by 30% [5].  

Along with capsule hotels, Bubble hotels belong 

to hotels with a unique concept and design. In France, 

there are a number of transparent tents designed for ac-

commodation and recreation of tourists. The concept of 

the new hotel format belongs to the French designer 

Pierre Stephanie Dumas, who proved with his project 

that the ball in the hotel market is beautiful and com-

fortable. A new balloon hotel resembling a soap bubble 

has opened in a picturesque forest on the outskirts of 

Paris. This place attracts travelers with a quiet and cozy 

location that allows you to feel closer to nature, away 

from the noisy city and bustle. The main idea for the 

opening of such a hotel was the desire of the designer 

to create a place for temporary relaxation. 

In Ukraine, there is a rapid development of the ho-

tel business, as evidenced by the opening of new hotel 

facilities and the interest of foreign investors. The lead-

ers of the hotel business in Ukraine are Kyiv, Odesa, 

Lviv. In addition, the hospitality industry is actively de-

veloping in Zakarpattia, Ivano-Frankivsk, Kherson and 

Zaporizhia regions. In 2019, Ukraine is expected to in-

crease the hotel number due to the development of net-

work operators in the cities of the country. At the same 

time, the most active operators who plan to develop 

their networks in the cities of Ukraine are Accor, Re-

zidor Hotels Group, Kempinski Hotels, HiltonHotel 

Corporations. Network hotel operators are interested in 

the market of large cities in Ukraine. 

In the next few years, foreign hotel and tour oper-

ators plan to actively develop in the Ukrainian market, 

which is due to the objective growth of business and 

tourism flow to Ukraine. In 2016, Hilton Worldwide 

can be predicted to increase the number of rooms, if all 

the announced projects are implemented, the Hilton 

portfolio will increase by 916 numbers.  

The most ambitious expansion plans for 2019 have 

been announced by the French network Accor, which 

aims to launch more than 2,500 rooms, and the Ameri-

can InterContinental Hotel Group, which plans to in-

crease its number of rooms by 1,000 rooms. Such large-

scale prospects lead to a significant change in the struc-

ture of international operators in the Ukrainian market. 

The leader by 2018 will be the French network Accor, 

which is projected to occupy 22% of the market against 

10% in 2014, displacing the first place InterContinental 

Hotel Group [5]. 

Conclusions. The study provide reasons enough 

to suggest that the dynamics of development of the 

Ukrainian market of hotel services reflects the main 

world trends and modern practice: raising service 

standards; application of innovative design solutions; 

creation of a unique hotel product focused on the needs 

of a narrow segment of customers; development of new 

hotel services and forms of business (day hotels, cap-

sule hotels); principles of environmental friendliness of 

applied technologies, saving of resources, reduction of 

expenses etc. However, in some cases, under modern 

conditions, Ukrainian hotels do not have the resources 

and thoughtful marketing policy to achieve effective 

management of the hotel and restaurant business. 

Therefore, the topic of using international experience, 

development, implementation and application of new 

models of innovative hotel concepts is very relevant 

and important for the hotel services in Ukraine. 
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Abstract. 

Methodical approaches to the financial condition analysis at the agricultural enterprises are examined in 

article. Groups of users of information concerning the financial condition of the enterprise are selected. A tech-

nique for determining the significance of indicators for a particular group of users, which involves the use of 

economic and mathematical methods and models, is developed. The sequence of assessment of the financial con-

dition by economic and mathematical methods is determined. A set of factors influencing the formation of eco-

nomic strategy of agricultural enterprises is divided into two groups, namely exogenous and endogenous. The 

leading system ensuring the enterprise solvency has been developed. Software for the financial condition analysis 

at the enterprise is proved. 
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Formulation of the problem. In today's market 

economy, the relevance and effectiveness of 

management decisions at the micro and macro levels 

mainly depends on the results of the analysis of the 

financial condition of the entity, which calculates not 

only individual ratios and studies a set of indicators, but 

also reflects various aspects of financial activity. The 

not very stable development of the economy creates a 

need for every business entity to be in constant search 

of ways to improve and increase the efficiency of its 

activities. So the study of financial activities of 

economic entities is becoming especially popular. 

The instability of the market economy necessitates 

a high-quality and timely assessment of the financial 

condition of the entity, its liquidity, solvency, business 

activity. This will help to determine the competitive ad-

vantages and production potential, which will contrib-

ute to the formation of an effective set of measures 

aimed at consolidating the leading position of the busi-

ness entity in the market and ensuring its financial sta-

bility. At the same time, there is a need for objective 

information on these issues, the provision of which is 

impossible without a perfect method of analysis and 

quality information base. After all, the financial condi-

tion is the most important generalizing characteristic of 

the efficiency of the enterprise, the quality of manage-

ment, placement, and use of financial, material, and la-

bor resources. Therefore, the study and systematization 

of scientific and practical methods of stabilizing the fi-

nancial condition of agricultural enterprises is an im-

portant issue of modern theory and practice. 

Analysis of researches and publications. 
Ukrainian and foreign economists paid considerable at-

tention to the assessment of the financial condition of 

the enterprise and its stabilization. Among them - A. 

Bazyliuk, T. Balabanov, N. Blank, M. Bakanov, Ye. 

Brihkhem, L. Vdovenko, V. Ivakhnenko, M. Kozoriz, 

V. Kovalov, M. Korobov, O. Kondratiev, M. Kreinina, 

T. Mulyk, N. Pravdyuk, A. Poddierohin, S. Stoianov, 

O. Tomchuk, E. Khelfert, L. Chesnakova, A. Sheremet 

and others. In the scientific developments of these au-

thors, complex problems of systematization and im-

provement of indicators of financial stability, liquidity, 

solvency, and business activity of enterprises are 

raised. 

However, despite the significant scientific 

achievements of domestic and foreign scientists and 

practitioners on this topic, a number of important 

problems of organization and methods of analyzing the 

financial condition of enterprises require further 

research, in-depth study, and formation of new 

approaches and areas for improvement. 

Formulation of aims of the article. The purpose 

of the article is to form the main directions of 

improving the financial condition of the business entity 

in modern conditions. 

Exposition of basic material of research. In 

domestic and foreign economic literature, economic 

and mathematical methods of analysis of economic 

activity are widely considered. The justification of their 

use is also the statement of the founders of the theory 

of economic analysis M.I. Bakanova and A.D. 

Sheremet, who believe that the widespread use of 

mathematical methods is an important way to improve 

economic analysis [1, p. 57] because their use reduces 

the time of analysis, more full coverage of the impact 

of factors on business results, replacement of 

approximate or simplified calculations with accurate 

calculations, formulation and solution of new 

multidimensional analysis problems, which is almost 
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unattainable when performing traditional manual 

methods. To determine the methodology that best 

meets the requirements of the modern functioning of 

agricultural enterprises, it is necessary to consider its 

stages (Fig. 1). 

From fig. 1. it is seen that at the first stage the 

classification of indicators of assessment of financial 

condition depending on users is carried out. It is 

important to determine the circle of these users and to 

group them accordingly. In our opinion, all users can 

be divided into two main groups: external and internal. 

 
Fig. 1. The structure of the method of analysis of the financial condition 

Source: * - stages of analysis carried out according to the method developed by the authors 

 

The first group includes creditors, investors, competitors, regulators, and other users, and the second - the 

company's management, economic and other interested internal services, shareholders, etc. (fig. 2). 

 
Fig. 2. Groups of users of information about the financial condition of the enterprise 

Source: [2, 3] 

 

For each of these users, certain selected metrics 

are important. 

For example, creditors need to consider the fol-

lowing objective indicators to assess the financial con-

dition of the borrower: 

- sales volume; 

- profits and losses; 

- profitability; 

- turnover on accounts; 

- solvency; 

- liquidity; 

- financial stability; 

- the dynamics of repayment of the borrower's 

credit debt in the past. 

To determine the significance (weight) of indica-

tors for a particular group of users, it is advisable to use 

our methodology. 

Its essence is as follows: 

- in order to make certain management decisions, 

the analysis should be carried out according to the indi-

cators required by the management and, accordingly, 

will be implemented in the management practice of 

Khmilnytske LLC. The following groups of evalua-

tions by thematic subdivisions were selected by the 

specified users:  



«Colloquium-journal» #12(99), 2021 / ECONOMIC SCIENCES 21 

- balance sheet asset analysis (inventory turnover 

ratio, receivables turnover ratio); 

- analysis of liabilities of the balance sheet 

(turnover ratio of accounts payable); 

- assessment of the liquidity of the enterprise 

(coverage ratio, quick liquidity ratio, absolute liquidity 

ratio); 

- assessment of long-term solvency (equity 

concentration ratio, loan capital concentration ratio, 

loan-to-equity ratio, loan security ratio); 

- assessment of profitability (return on sales, asset 

turnover ratio, return on assets, return on capital, 

profitability). 

For clarity, we summarize these indicators in the 

auxiliary table, indicating their theoretical and weight 

values (table 1). 

Table 1 

The system of indicators and their theoretical and weight value 

Indicators 
Theoretical 

significance 
Weight value 

Inventory turnover ratio unlimited 1 

Receivables turnover ratio unlimited 1 

Accounts payable turnover ratio unlimited 1 

Coverage ratio 1-2 1 

Rapid liquidity ratio not less than 0.5 1 

Absolute liquidity ratio not less than 0,2 1 

Equity concentration ratio more than 0-1 2 

Debt capital concentration ratio more than 0-1 2 

Loan collateral ratio more than 1,5 1 

Profitability of sales more than 0,03 3 

Asset turnover ratio more than 0,01 3 

Return on assets more than 0,03 2 

Return on capital more than 0,04 2 

Profitability more than 0,04 2 

Source: suggested by the authors  

 

It should be noted that in Ukraine there is no single 

approach to the theoretical values of these coefficients 

and their weight values. That is why the author's estab-

lishment of their limits (table 1) is quite debatable, be-

cause these values of coefficients can be changed de-

pending on the general level of economic development, 

and for critical (marginal) values, then here scientists 

must reach unquestionable consistency. 

In this case, there is a balanced and sound 

approach developed by domestic economists, which is 

usually quite well adapted and easily transformed in 

accordance with modern forms of reporting, as it was 

developed taking into account the international 

experience of financial reporting analysis. 

The calculation of coefficients, in our opinion, 

logically fits into the model of economic and 

mathematical analysis proposed by us for application in 

the analytical practice of domestic enterprises, because 

by establishing weight values based on them you can 

calculate the integrated indicator of financial condition 

and assign a research enterprise to a certain group 

(class: A, B, C, D, E - according to the following 

method). 

The proposed method of assessing the significance 

of analytical indicators of the financial condition of 

agricultural enterprises depending on the users of 

analytical information involves the use of economic 

and mathematical methods and models. Since, in our 

opinion, it is not enough to limit oneself to the simplest 

and least reliable methods and techniques to solve the 

problems of improving the financial condition, it is 

more expedient to use more accurate and reliable 

results of financial condition assessment and its 

elements determined by the above methods. 

The methodology of traditional expert-analytical 

assessment of financial condition, its elements and 

factors influencing it can be significantly supplemented 

and improved through the use of statistical material 

collected for previous periods, and appropriate 

mathematical models to analyze the objectivity and 

accuracy of expert assessments, to give additional 

information concerning the factors influencing the 

determination of the level of financial condition. 

To ensure the correct choice of the direction of an-

alytical calculations required for a particular group of 

users, from a number of indicators grouped by user 

needs, it is necessary to form an analytical table on al-

ternative grounds and use Chuprov's coefficient for cal-

culations (Cch). The method of filling in the tables and 

calculating Chuprov's coefficients is covered in detail 

in the scientific literature, but the most suitable for use 

in the analysis of the financial condition, in particular, 

to our proposed method is the method described by 

V.K. Horkavyi [4]. 

The Chuprov's mutual coupling coefficient is cal-

culated by the following formula: 
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where F is the indicator of mutual connection; 

N1 - the number of selected indicators; 

N2- number of assessment levels. 

Scientists recommend that if the value is chC  > 

0,3 the relationship of indicators can be considered 

close. However, in the case of financial analysis, when 

the number of indicators recommended for calculation 

is extremely large, this critical value is overestimated. 
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In our opinion, even the result of 0,05-0,1 can be con-

sidered as indicating a close relationship between the 

studied indicators. 

The next step in the analysis of financial condition 

in accordance with the proposed method is to determine 

the adequacy of expert assessments of the importance 

of calculated indicators for a particular user by applying 

the rank correlation coefficient (Cc), which in the 

scientific literature is also called Spearman's 

coefficient. To this end, it is recommended to set the 

following pairs of numeric series: 

1. A number of ratios selected in accordance with 

the needs of the user of information about the financial 

condition of the studied entity (according to a specially 

developed classification). 

2. A number of coefficients arranged in 

descending order user interest in calculating this 

particular ratio. 

Thus for calculation of the coefficient of a mutual 

combination of indicators, it is expedient to use the pos-

sibility of carrying out such calculations in an auto-

mated way, forming the special initial table that will 

give the chance to estimate really weight of the ana-

lyzed indicators on the basis of practical material. 

To calculate Spearman's rank correlation coeffi-

cient, a number of selected coefficients should be ar-

ranged in the order corresponding to the classification, 

or in other words, in the order of decreasing their sig-

nificance for the user. Each coefficient, which is in the 

numerical series in the і -th place, corresponds to the 

rank of Хі=і. In the second column of the developed 

analytical table, the same indicators are arranged in de-

scending order user interest in their calculation. Each 

value in this series is assigned the rank Уі (the index is 

equal to the ordinal number of the corresponding coef-

ficient sorted in the first row of numbers). 

The next step in the study is to determine the sum 

of the squares of the differences between the respective 

ranks Хі and Уі. 

After that, you can calculate the Spearman's rank 

correlation coefficient, which is done using the follow-

ing formula: 
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where Di is the square of the differences between 

the respective ranks Хі and Уі; 

п - the number of indicators of the numerical 

series. 

Since the rank correlation coefficient varies from 

-1 (full inverse correlation of ranks) to +1 (full 

correspondence or full direct correlation), by dividing 

(grouping) the boundaries, it is possible to identify the 

necessary areas of financial performance for a certain 

range of users. 

Having chosen the direction of research of 

indicators and having carried out their corresponding 

calculations, it is possible to carry out the analysis of 

factors of influence on the financial position of the 

investigated business entity and to calculate reserves of 

its improvement. 

 To do this, it is advisable to use the procedures of 

correlation and regression analysis. The content of 

these procedures is to determine the impact on the fi-

nancial condition of each of the elements of the formu-

las of coefficients or other indicators. 

To simplify the calculations, it is advisable to use 

an integrated indicator of financial condition, calcu-

lated taking into account the absolute actual estimate of 

each i-th value of the weight of the corresponding co-

efficient. In order to obtain preliminary actual estimates 

of the value for the user by the information of each spe-

cific coefficient, it is necessary to compile special ta-

bles in which to group the estimates according to the 

previously established limit values. 

For example, to divide (classify) enterprises de-

pending on the value of the integrated indicator of fi-

nancial condition (table 2). 

Table 2 

Rating scale 

The value of the integrated indicator Enterprise class 

more than 40,07 А 

from 30,55 to 40,06 B 

from 20,65 to 30,54 C 

from 10,59 to 20,64 D 

less than 10,58 E 

Source: suggested by the authors 

 

We tend to think that experience is useful in this 

case the banking classification system, namely: 

- class A - an enterprise with an extremely stable 

financial condition; 

- class B - an enterprise with a stable financial 

condition; 

- class B - an enterprise with signs of financial 

stress; 

- class D - high-risk enterprise; 

- class E - an enterprise with unsatisfactory 

financial condition. 

The weight values of the coefficients are 

determined taking into account the importance of the 

factors that affect the overall assessment of the 

financial condition, and to determine the value of the 

integrated assessment of the values of the coefficients 

should be multiplied by their weight value. 

The level of the integrated indicator should be 

calculated by the following formula: 

)()(
1

іCіАEІ f

п

і

п 


 (3) 

where АE(і) — is the absolute actual estimate of 

the i-th indicator (coefficient) of financial condition; 

Cf(і) – weight value of the i-th indicator 

(coefficient) of financial condition; 

п - the number of indicators to assess the financial 

condition. 
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It should be noted that in this case, we abstract 

from many other subjective factors, but their impact can 

be significant and therefore in the analysis of financial 

condition can be used an additional factor to overcome 

the error of undiscovered factors, which can be 

established only experimentally. 

The application of mathematical methods in the 

analysis of financial conditions will have a particularly 

high effect, provided the following conditions. 

First, it is important to ensure a systematic, con-

sistent approach to the study and assessment of finan-

cial condition, taking into account the relationship be-

tween the studied indicators, as well as the subjective 

factors of its formation. 

Second, from the methods recommended by vari-

ous scientists, it is necessary to choose one that would 

reflect the quantitative characteristics of economic pro-

cesses and meet the objectives of the analysis of the fi-

nancial condition. 

Third, the modern information base, adapted to in-

ternational standards, despite a number of advantages, 

requires further improvement. 

Fourth, the availability of computer technology is 

a necessary condition for economic and mathematical 

calculations. And the last condition, which is an objec-

tive result of all the previous ones, is the need to ensure 

the appropriate professional level of analysts, special-

ists in economic and mathematical modeling, program-

mers, etc. 

In modern conditions, when approaching the or-

ganization of economic analysis in general, it is neces-

sary to skillfully use modern economic and mathemat-

ical research methods. 

S.I. Shkaraban notes in this regard that at the 

present stage economic management is impossible 

without the implementation of economic methods, the 

effectiveness of which is possible only with a deep and 

comprehensive analysis of the use of all available 

resources of production, condition, and changes in 

property, identification of causal links and patterns of 

economic development [5, p.3]. 

In our opinion, the methods of financial condition 

analysis recommended by various authors, which are 

based on the use of economic and mathematical meth-

ods, should not focus on evaluation functions, as it was 

in the conditions of centralized management, but on 

strengthening the diagnostic and search value of calcu-

lated indicators. Accordingly, the methodology of fi-

nancial condition analysis should be refocused on a 

deep and comprehensive study of new phenomena and 

factors, as well as their interaction and impact on the 

end result. 

The method described by the author in practice is 

manifested in the form of an algorithm that can be at-

tributed to economic and mathematical methods of 

analysis of the financial condition, and the use of actual 

data LLC "Khmilnytske" will illustrate the application 

of the method in dynamics. 

The first stage of the study according to the 

proposed algorithm is to choose the direction of the 

study (choice of indicators) according to user 

requirements. 

It is possible in two ways: the first concerns the 

manual method of analysis, and the second - automated. 

In the first case, the user is asked from the general list 

of calculation indicators (classification of indicators of 

financial condition depending on their value for the 

user) to select those that are most interesting to the cus-

tomer analysis (specific user) and calculate them (note 

that this option is easy to automate). the second solution 

of the analytical problem is much more difficult be-

cause it involves the use of economic and mathematical 

method to determine both the direction of the study and 

all subsequent calculations. 

In this case, the solution of the analytical problem 

allows you to take into account the relationship 

between indicators, to track their dynamics, as well as 

changes in the requirements of the same user over the 

years. 

We think that the method of assessing the financial 

condition by economic and mathematical methods, 

taking into account estimates of the importance (value) 

of indicators that affect its integrated indicator, can be 

illustrated in the following sequence: 

1. Collection and systematization of data 

(including statistical) on the results of integrated 

assessment of the financial condition and its elements 

(the period is chosen either by the customer of the 

analysis or by the analyst independently depending on 

the needs of management). 

2. Calculation of Chuprov's ratios (Cch) for each 

factor of influence on the overall integrated assessment 

of the financial condition. 

3. Calculation of Spearman's rank correlation co-

efficient (Cc). 

4. Carrying out of repeated expert-analytical re-

search of the factors of influence chosen by the user on 

an integrated estimation of a financial condition. 

5. Development of working tables for estimating 

the value of the integrated assessment of financial con-

dition for further use and formation of analytical con-

clusions and proposals (fig. 3). 
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Fig. 3. The sequence of assessment of financial condition by economic and mathematical methods 

Source: suggested by the authors 

 

It should be noted that the solution to this 

analytical problem is possible in two ways: in the 

traditional order of calculations and in an abbreviated 

form, which includes a specific approach and opinion 

of the author on these issues. The choice of path 

depends on the user's requirements for the efficiency of 

obtaining settlement data on the assessment of the 

financial condition. 

The list of financial condition ratios can be 

constantly adjusted, excluding those whose weight is 

not confirmed by calculations. The list of coefficients 

can include new ones that are considered significant. 

Thus, the proposed method allows to improve the 

working model of financial condition assessment and 

increase the accuracy of the results, to choose the most 

successful direction of calculations in order to obtain an 

adequate integrated assessment of the financial 

condition of the enterprise. 

In an unstable economy, bankruptcy is a fairly 

common phenomenon, which is characteristic of agri-

cultural enterprises. In order to avoid it, restore sol-

vency and a sufficient level of financial stability of en-

terprises, it is necessary to timely diagnose and predict 

the possibility of a situation close to bankruptcy.  

This requires a periodic study of the financial 

condition of the enterprise, determining the scale of the 

crisis and studying the main factors that caused it. 

Analysis of the financial condition is necessary for 

each company because its further effective operation is 

directly related to profitability and the ability to 

maintain solvency. Assessment of development 

prospects is necessary not only for the company but 

also for its business partners. Therefore, the priority is 

to forecast the future financial and economic condition 

of the enterprise and illustrate the possibility of 

predicting the negative impact of negative phenomena 

on its activities [6]. 

In this case, information about the financial 

condition of the enterprise can be the basis for decision-

making by various interested users: 

1) creditors who are interested in the solvency of 

the enterprise; 

2) the founders of the enterprise, interested in 

achieving high-end results and receiving the 

appropriate income by them personally; 

3) employees of the enterprise, who are 

responsible for the efficient use of production resources 

and the sustainability of all types of enterprise income, 

etc [6, 7].  

Information on the financial condition is of some 

interest to foreign investors, tax officials, public admin-

istration, and control. 

In our opinion, it is also important for analytical 

practice in assessing the financial condition of the 

enterprise to determine the relationship between the 

individual calculation factors. When identifying these 

relationships, one can conclude that there are factors 

that simultaneously affect the magnitude of both (or 

more) elements. This stage of the analysis is important 

in order to be able to exclude from the model those 

factors that duplicate each other and distort the overall 

integrated assessment of the financial condition. 

The simplest and most convenient direction of 

further analysis, in our opinion, is to use the method of 

identifying reserves by comparing the best theoretical 

(or basic) values of the calculated coefficients with 

those achieved by a particular enterprise. The basis of 

comparison can be taken by industry averages, the best 

indicators of the enterprise, which were achieved in 

other periods, or indicators achieved by advanced 

agricultural enterprises. 

The specified method of calculation of reserves of 

improvement of a financial condition is convenient and 

clear and also adapted to automation of analytical 

calculations that allow influencing quickly and 

operatively on a course of realization of financial and 

economic activity for the purpose of receiving the best 

final results. 

Focusing on certain areas of improving the 

financial situation by improving the efficiency of 

management, we note that the whole set of factors 

influencing the formation of the economic strategy of 

agricultural enterprises can be reduced to two groups: 

exogenous and endogenous. The relationship between 

Collection and systematization of data on the results of integrated as-

sessment of the financial condition and its elements 

Calculation of Chuprov's mutual coefficients for each factor influencing 

the overall integrated assessment of the financial condition 

Calculation of the rank correlation coefficient 

Carrying out of repeated expert-analytical research of the factors of in-

fluence chosen by the user on an integrated estimation of a financial condi-

tion 

Development of worksheets for estimating the value of the integrated 

indicator of financial condition 
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the factors of financial improvement and the 

mechanism of their management is presented in the 

form of a diagram (fig. 4) [8]. 

Among the internal factors, an important role be-

longs to the technical base of production, technology 

improvement, marketing activities. At the same time, in 

modern conditions, such socio-economic factors as so-

cial competence of managers, professional qualifica-

tion level of employees, working and health conditions, 

production ecology should not be neglected. 

Fig. 4. The relationship between the factors of financial improvement and the mechanism of their management 

Source [8]  

 

External factors include the levers of state regula-

tion, tax policy, financial and credit policy, the mecha-

nism of profit distribution. At the same time, in market 

conditions, the impact on tax policy, financial and 

credit policy, the mechanism of profit distribution is ex-

tremely important. At the same time, in market condi-

tions, the impact on the financial condition and effi-

ciency of management of such factors as market condi-

tions, prices for economic resources, competition, the 

purchasing power of the population, etc. is extremely 

important. 

Exogenous and endogenous factors together form 

the appropriate economic environment and indicate 

possible areas for improvement of the financial 

condition, and the mechanism of their management 

Factors of improving financial 

condition 

Endogenous Exogenous 

Business entity 

Technical base 

Technology improvement 

Marketing activity 

Independent of the efforts 

of the enterprise 

Dependent on the efforts of 

the enterprise 

Advertising 

Management 

Social competence of 

managers 

Professional qualification 

level of employees 

Production ecology and 
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Forms of calculations 

Purchasing power of the population 
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makes it possible to form optimal ratios that can affect 

the efficiency of management. 

We believe that no less important reserve for 

improving the financial situation is the choice of 

method for assessing the state of solvency on the basis 

of the information obtained (fig. 5). 

Fig. 5. Choosing a method of assessing the state of solvency 

Source: suggested by the authors 

 

After all, only on the basis of the conducted anal-

ysis, it is possible to draw qualitative conclusions, to 

substantiate the efficiency and necessity of these or 

those administrative decisions. 

The choice of valuation method depends on what 

type of analysis we conduct - financial or managerial. 

Financial analysis can be performed both internally and 

externally.  

It is focused mainly on the analysis of financial ac-

tivities and indicators of the financial condition of the 

enterprise.  

Management analysis, in contrast to financial, can 

only be internal and carried out at a deeper level. It is 

characterized by full access to accounting and manage-

ment reporting and provides a qualitative analysis of in-

ternal resources and potential of the enterprise, the 

study of the impact on its activities of certain internal 

or external factors and the consequences of their impact 

[9].  

The results of management analysis provide senior 

management with the necessary information to make a 

final decision.  

Further analysis will depend on its main purpose - 

to identify the factors that led to insolvency, or to assess 

the consequences of their impact on the company. De-

pending on the set goal, we choose one of the methods 

of analysis of the causes and symptoms of insolvency 

or methods of assessing the depth of the financial crisis.  

In order to effectively respond to the threats posed 

by the onset of insolvency, we have developed a 

leading system to ensure the solvency of the enterprise. 

The order of application of this system includes a 

certain set of management actions and decisions: 

- search and processing of information on the state 

of solvency of the enterprise; 

- choice of evaluation method; 

- characteristics of the level of solvency and 

evaluation results; 

- selection of measures to improve the level of 

solvency; 

- restoration of lost solvency and further 

monitoring of solvency. 

An interesting approach to expanding variations in 

determining the degree of liquidity of the enterprise 

through the use of a modified aggregate approach is 

presented in the work of I. Oleksandrenko, who 

proposed five levels of solvency (although traditionally 

this approach is associated with determining the 

measure of liquidity) (table 3) [10].  

  

Methods of analysis 

Financial analysis Management analysis 

Analysis of the causes 

and symptoms of 

insolvency 

Assessing the depth 

of the financial crisis 

The main 

components 

 method 

Regression analysis 

Deciphering the 

magnitude of 

financial losses 

and missed 

opportunities 

Estimation of 

available financial 

reserves 

Analysis of the causes 

and symptoms of 

insolvency 

Assessing the depth of 

the financial crisis 

Process analysis of 

quality management 

Situational analysis 

Expert assessment of 

financial potential 

Development of 

scenarios for the 

restoration of 

solvency 
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Table 3 

Criteria for the distribution of enterprises by level of solvency 

Criteria 
The level of solvency 

of the enterprise 
Characteristic 

А1 > L1 + L2 

High 

The company is characterized by high liquidity po-

tential and solvency, and all its assets are mainly 

formed at its own expense. 

А1 + А2 > L1 + L2 

А1 + А2 + A3 > L1 + L2 

А1 + А2 + A3 + A4 > L1+ L2 

А1 < L1 + L2 

Average 

There are not enough liquid assets in the company 

due to the presence of large amounts of receivables. 

In general, the company is liquid and can provide 

timely repayment of liabilities. In this situation, the 

company is recommended to take measures to 

restructure receivables. 

А1 + А2 > L1 + L2 

А1 + А2 + А3 > L1 + L2 

А1 + А2 + А + А4 > L1 + L2 

А1 < L1 + L2 

Moderate 

A significant share of the working capital of the 

company are stocks formed from borrowed funds. 

The presence of significant amounts of inventories 

indicates that the company is an inefficient use of 

working capital. 

А1 + А2 < L1 + L2 

А1 + А2 + А3 > L1 + L2 

А1 + А2 + А3 + А4 > L1+ L2 

А1 < L1 + L2 

Low 

Enterprises form their current assets only at the ex-

pense of borrowed funds for a short period of time 

(current obligations). In this case, the company has 

no own funds in circulation, but only borrowed and 

borrowed. Part of the current debts of the company 

is aimed at creating non-current assets. 

А1 + А2 < L1 + L2 

А1 + А2 + А3 < L1 + L2 

А1 + А2 + А3 + А4 > L1+ L2 

А1 < L1 + L2 

The company is on the 

verge of bankruptcy 

This situation indicates that the company is bankrupt 

because its property (assets) will not be enough to 

repay the current debt. This situation occurs when 

the company is operating at a loss, it has an uncov-

ered loss that affects the reduction of equity (equity 

is negative) 

А1 + А2 < L1 + L2 

А1 + А2 + А3 < L1 + L2 

А1 + А2 + А3 + А4 < L1 + L2 

Source: [10, p. 425]  

 

Without underestimating I. Oleksandrenko's con-

tribution to the process of improving the methodologi-

cal support for assessing the liquidity (solvency) of the 

enterprise, it should be noted that this method is not 

without certain shortcomings, and one of the most seri-

ous is the uncertainty with the attribution of assets or 

liabilities to certain groups. At the same time, another 

significant disadvantage of this methodological ap-

proach is, in particular, the lack of opportunity to com-

pare enterprises in different areas or those that differ in 

scope. 

In view of the above, it can be concluded that each 

individual ratio, which is calculated to determine the 

liquidity and solvency of the enterprise, provides only 

one-sided, limited information about the ability of the 

enterprise to repay its current liabilities. On the 

contrary, in combination, these ratios provide a 

complete picture of the company's ability to pay its 

current liabilities using different types of current assets.  

However, we think that the problem is that the 

analysis of the solvency and liquidity of the company 

does not take into account the maturity of current lia-

bilities, which makes the results of the analysis not ob-

jective enough. Thus, if there are current liabilities for 

short-term loans, the maturity of which is expected, for 

example, in six months or more (within 12 months), 

when calculating the solvency ratio, the indicators of 

assets available at the reporting date are used. Such lia-

bilities may also include current arrears on long-term 

liabilities. 

The financial stability of the enterprise is a more 

generalized characteristic of the financial condition of 

the enterprise, which to some extent includes indicators 

of liquidity and solvency [11]. 

Bazyliuk V.Yu. notes that a significant number of 

Ukrainian enterprises need measures for their financial 

recovery in order to ensure a sufficient level of 

solvency, strengthen financial stability and improve 

production activities. Therefore, the main ways to 

increase financial stability, the author identifies [12]: 

1. Improving the management of working capital, 

which is the most significant factor in increasing the 

financial stability of the enterprise. The strategic goals 

of such management should be: optimization of 

volumes, ensuring balance liquidity, accelerating 

turnover, ensuring inflation protection, reducing the 

cost of formation. 

2. Development of an effective cash flow manage-

ment policy, which to some extent depends on the or-

ganization of operational financial planning. A specific 

method of such a policy may be the development of a 

payment calendar and cash budget. 

3. In order to increase the liquidity and solvency 

of the enterprise, it is proposed to introduce inventory 

management of the enterprise in order to optimize 

inventories of materials, work in progress, and finished 

products. Optimization of inventories should affect the 

redistribution of working capital of the enterprise, 

resulting in an increase in the amount of liquid cash and 

a decrease in the number of illiquid inventories. 
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4. The company can reduce financial liabilities by 

reducing the number of fixed costs (including the cost 

of maintaining management staff); reducing of the level 

of conditionally variable costs; extending of accounts 

payable for commodity transactions [12]. 

Sidorova T.O. and Lysak H.H. [13] emphasize that 

the currently used absolute and relative indicators of 

financial stability do not meet the requirements of 

reliability and, as a rule, allow to assess only the already 

formed picture of the financial situation, while in 

modern conditions of particular relevance methods of 

forwarding analysis to forecast financial stability of the 

organization taking into account the impact on its 

activities of external and internal factors.  

Therefore, the authors propose to develop 

retrospective and promising methods of management 

analysis of financial stability, allowing all interested 

users to conduct a qualitative analysis and on its basis 

to make timely optimal management decisions. 

In this regard, Sidorova T.O. and Lysak H.H. 

proposed the following methodological approaches to 

the assessment and diagnosis of financial stability, 

indicating the sources of information needed for 

analysis (table 4) [13]. 

Table 4 

Methodical approaches to the assessment and diagnosis of financial stability in terms of types of 

management analysis 

Type of analysis Methodical approaches Sources 

R
et

ro
sp

ec
ti

v
e 

Operative 

Assessment of the organization's ability to pay its 

debts, ie analysis of its solvency in accordance with 

the scale of diagnosis of financial stability 

Initial documents, analytical 

accounting data, balance sheet data, 

accounting data 

Current 

Comprehensive assessment of the stability of the 

financial condition; assessment of compliance of 

assets with sources of financing 

Accounting data 

P
ro

m
is

in
g

 

Short-term (from 1 

month to 1 year) 

Compilation of forecast balance sheets for the pur-

pose of the general assessment of expected financial 

stability 

Primary documents, analytical ac-

counting data, balance sheets, ac-

counting data, analytical research data 

Medium-term (1-3 

years) 

Forecasting the solvency of the organization depend-

ing on the expected sales volume in conditions of un-

certainty 

 

Long-term (strate-

gic) (more than 3 

years) 

Evaluation of non-financial indicators in order to 

strengthen financial stability 
 

Source: [13]  

 

Thus, among the wide variety of techniques that 

allow for current retrospective management analysis by 

external users according to the financial statements, 

preference should be given to methods of a 

comprehensive assessment of financial stability, which 

combines a multi-criteria approach and takes into 

account the specifics of the organization. This will 

allow you to make the most effective management 

decisions based on the results of the analysis. 

Taking into account foreign experience in 

determining the indicator of positive net capital 

(positive net worth) or the availability of net assets and 

its performance information, Lakhtionova L.A. 

considers it appropriate to introduce in the internal 

financial analysis an indicator - positive own sources of 

financing as the difference between total resources and 

total liabilities and to separate it as a part of the main 

absolute indicators of financial stability [14].  

The author also proposes to include in the main 

absolute indicators of financial stability in the internal 

financial analysis the presence of own circulating 

sources of funding as the difference between own 

sources of financing, non-current resources, and future 

expenses. 

This value will indeed indicate purely own circu-

lating sources of financing, ie the part of own sources 

of financing that falls on the financing of working cap-

ital. The economic meaning of this indicator is that it 

determines the number of own sources of funding, 

which remains to finance really working capital. 

In the current economic conditions in Ukraine, 

agricultural enterprises are increasingly faced with the 

problem of increasing business activity to ensure the 

efficient use of financial resources, accelerate their 

movement, as well as promoting the company in the 

product market, increasing competitiveness.  

We fully share the proposal of Ye.M. Rudenko on 

improving business activity in agricultural enterprises 

(table 5) [15]. 
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Table 5 

Directions for improving business activity and fulfilling the "golden rule of economics" of enterprises 

Type of 

economic 

activity 

Problem The direction of its solution 

1 2 3 

E
n

te
rp

ri
se

s 
o

f 
al

l 
ty

p
es

 o
f 

ec
o

n
o

m
ic

 a
ct

iv
it

y
 The growth of financial dependence 

Optimization of capital structure, increase of efficiency of 

use of available financial resources, competent attraction of 

borrowed resources 

The low growth rate of net income 

compared to the growth rate of assets 

and equity 

Monitoring changes in agricultural sales prices, finding ways 

to use resources more efficiently 

Tendency to decrease profitability, in 

some years unprofitable, unstable dy-

namics of profit 

Search for internal levers of financial stabilization of the en-

terprise, cost optimization, resource-saving, search for more 

profitable markets, intensification 

A
g

ri
cu

lt
u

re
 

The growth of financial depend-

ence 

Optimization of capital structure, increase of efficiency of 

use of available financial resources, competent attraction 

of borrowed resources 

Unstable dynamics of net income 

growth 

One of the reasons for this is the dynamics of prices and 

inflation, and therefore, the solutions may be price moni-

toring, search 

more profitable markets, increase competitiveness. Re-

duction of production and sales costs, resource conserva-

tion 

Decrease in growth rates of net 

profit 

Reducing the cost of production, introduction of resource-

saving technologies, cost optimization, search for other 

reserves to increase profitability 

Source: [15] 

 

The author notes that the problems identified as a 

result of the study of business activity of enterprises 

indicate the need for systemic changes in the financial 

and economic activities of economic entities. In 

particular, it is necessary to find internal levers of 

financial stabilization of the enterprise, increase net 

cash flow, take measures to optimize the capital 

structure, increase production efficiency, and more. 

The imbalance of the "golden rule of the econ-

omy" also occurs at the level of individual enterprises. 

We believe that it is possible to give some 

recommendations to agricultural enterprises to improve 

their business activity. 

First, it should be borne in mind that in modern 

conditions, a significant impact on business activity is 

the dynamics of profitability of the enterprise, and 

therefore, it is necessary to seek reserves to increase 

profits such as cost reduction, resource savings, quality 

improvement, if the costs of these measures are 

reasonable, as well as market monitoring for changes in 

product prices, finding favorable sales conditions, 

working with partners, etc. 

Secondly, domestic agricultural enterprises are 

characterized by a lack of working capital and to 

increase business activity it is necessary to accelerate 

the turnover of working capital by collecting 

receivables, providing various services, processing 

agricultural products, establishing close economic ties 

with partners for sales, etc. 

Third, the imbalance of the "golden rule of the 

economy" was observed in relation to the growth rate 

of equity and assets, so it is necessary to search for the 

optimal capital structure by developing economic and 

mathematical models to optimize the capital structure 

with profit maximization. 

So, one of the main reasons for the low level of 

business activity of agricultural enterprises is the 

unstable dynamics of their profitability, in some years 

the loss due to rising prices for factors of production 

and price disparity. The financial crisis also has a 

negative impact on these processes. Lack of working 

capital enterprises lead to a further increase in the 

financial dependence of agricultural enterprises on 

borrowed funds. 

At many agricultural enterprises there is a 

reduction in sales (especially in animal husbandry), the 

use of available resources is inefficient. 

Failure to comply with the "golden rule of the 

economy" indicates a deep structural disparity in 

agricultural enterprises, the lack of stability of their 

development, and the need for change at the state level 

and at the level of individual businesses. Proposed by 

Ye.M. Rudenko directions of balancing the pace of 

change of the main indicators of enterprise 

development based on the analysis of compliance with 

the "golden rule of economics" will increase the 

business activity of agricultural enterprises and the 

industry as a whole [15]. 

The current state of the information base and the 

need to obtain operational data on the financial 

condition of the enterprise in order to improve the 

economic mechanism requires finding ways to 

accelerate the procedure for obtaining all necessary 

data. It is generally accepted that such acceleration can 

be achieved through the automation of analytical 

procedures. Automated processing of analytical 

information is based on the use of professional software 
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products to convert the original accounting data into 

effective information suitable for management 

decisions. 

It should be noted that the process of processing 

with the help of software 

products of the initial analytical information in 

modern conditions is somewhat simplified due to the 

automation of accounting and settlement procedures. In 

Khmilnytske LLC the accounting is carried out 

automatically, therefore actually all initial data for the 

analysis are already stored in the software product 

chosen by the enterprise. In this case, it is advisable to 

develop only such an algorithm (block diagram), which 

would logically fit into an existing automated system. 

However, we must also take into account the fact 

that the situation with the use of automated software 

products, according to L.O. Volontyr, N.A. Potapova, 

I.M. Ushkalenko [16], there are many facets for solving 

any problem. Such versatility, in our opinion, is that: 

- the user solves only the task he needs; 

- this task must contain input and output data; 

- there are several methods for solving this prob-

lem; 

- the method of using personal computers (PC) in 

solving the analytical problem requires the presence of 

verbal descriptiveness using various abstractions, as 

well as the provision of a system of definite boundaries 

of analysis; 

- the most important step in creating an automated 

workplace analyst should be to take into account the 

gradual transformation of the problem from one form 

to another, ie to determine the algorithm for its solution. 

It is important to take into account the fact that for 

certain categories of users of analytical information 

may be interesting result of the intermediate analysis, 

therefore, when developing a flowchart should provide 

for the formation of an intermediate result in the form 

of a complete analysis. 

The possibility and necessity of taking into 

account the above versatility in creating an algorithm 

for solving problems of financial condition analysis 

have its objective prerequisite. In other words, we fully 

support the opinion of domestic scientists and 

practitioners [16] that to use a PC in solving problems 

requires a method of modeling algorithms on a PC, and 

to model the analytical problem requires interpretation 

of the PC as a modeling mechanism, ie requires a 

language model of PC. In addition, when developing an 

algorithm for solving the problem of analysis of 

financial condition on the basis of the method proposed 

by the author should pay attention to the method of the 

modeling process.  

When developing an algorithm (block diagram) 

for solving an analytical problem should take into 

account not only the conclusion about the feasibility of 

automation of calculation procedures, but also the 

possibility of their application in practice, because the 

simulation results have no independent value, they 

should always be considered as a simulation program. 

An important role in the automation of analysis, 

according to L.Ye. Mazurkevich and T.O. 

Shmatkovskaya [17], which we support, takes into 

account a number of important organizational, 

methodological and methodological aspects, including 

requirements for software, which, in our opinion, may 

include (fig. 6): 

 
Fig. 6. Elements of software analysis of the financial condition of the enterprise 

Source: [17]  
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- general-purpose application packages (used for 

data processing, choice of research direction depending 

on user requirements, calculation of financial ratios (in-

dicators) to identify an integrated assessment of the fi-

nancial condition); 

- special programs of financial condition analysis 

(they can be developed by programmers according to 

the developed block diagram). 

The developed system takes into account the 

available initial data (financial statements and 

software) and significantly reduces the cost of working 

time for analysis, which speeds up the management 

decision-making process and allows you to respond 

quickly to changes in asset structure to improve 

efficiency and improve business subject efficiency. 

Conclusions. Despite the impossibility of 

developing a universal, extremely accurate 

mathematical model of financial condition analysis, the 

use of economic and mathematical methods can 

significantly improve the quality of the analysis and 

form the most optimal conclusions for appropriate 

management decisions. 

Combining such an analysis with the calculation 

of reserves to improve the financial condition of the 

enterprise, which can be done by comparative analysis 

of average calculated values of coefficients or taking 

into account the achievements of the most profitable 

enterprises, will provide an effective financial strategy. 

The developed model of the analysis of a financial 

condition with the use of economic and mathematical 

methods which is sufficiently adapted for automation 

will provide, provided its introduction in analytical 

practice, a high level of optimality of operative 

administrative decisions, and also will increase the 

efficiency of agricultural enterprises. 
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Abstract. 

The article defines that the economic potential of any country largely depends on the state of its energy 

resources and the conditions of their use. It is substantiated that reliable, stable and efficient provision of the 

world economy with energy resources is a guarantee of energy security and an indicator of the quality of life of 

the population. The analysis of the world experience of innovation and investment directions of development of 

alternative energy sources is carried out. It is determined that for the sake of sustainable economic development 

of countries it is necessary to actively develop the use of alternative energy sources and energy efficiency. The 

necessity of transition to innovative ways of using alternative energy sources, which have huge resources and 

reduce the negative impact of energy on the environment, in order to ensure the stable development of both do-

mestic and global economies. The adoption of the world experience of stimulating the use of alternative energy 

sources is proposed and the necessity of its adaptation to the modern conditions of Ukraine 's development is 

substantiated, applying a wide range of ways of stimulating the use of alternative energy sources. 

Анотація. 
В статті визначено,що економічний потенціал будь-якої країни багато в чому залежить від стану 

її енергетичних ресурсів і умов їх використання. Обґрунтовано, що надійне, стабільне та ефективне за-

безпечення світової економіки енергоресурсами є запорукою енергетичної безпеки та показником якості 

життя населення. Здійснено аналіз світового досвіду інноваційно-інвестиційних напрямів розвитку аль-

тернативних джерел енергії. Визначено, що задля сталого економічного розвитку країн необхідно ак-

тивно розвивати використання альтернативних джерел енергії та енергоефективність. Обґрунтовано 

необхідність переходу на інноваційні шляхи використання альтернативних джерел енергії, які мають ве-

личезні ресурси та дозволяють знизити негативний вплив енергетики на довкілля, з метою забезпечення 

стабільного розвитку як вітчизняної так і світової економіки. Запропоновано перейняття світового до-

свіду стимулювання використання альтернативних джерел енергії та обґрунтовано необхідність адап-

тації його до сучасних умов розвитку України, застосовуючи широкий спектр способів стимулювання 

використання альтернативних джерел енергії. 

 

Keywords: investments, innovation and investment activity, alternative energy sources, preferential crediting, 

"green" tariff, "green certificates", compensations, investment grants, preferential taxation, subsidies. 

Ключові слова: інвестиції, інноваційно-інвестиційна діяльність, альтернативні джерела енергії, піль-
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оподаткування, субсидії. 

 

As foreign experience shows, the issue of energy 

security and innovation and investment development of 

alternative sources in this field has recently been in-

creasingly covered by domestic and foreign scientists. 

However, despite significant achievements in this area, 

there are still many unresolved issues regarding the 

generalization, deepening and use of world experience 

in the context of energy conservation and the possibility 

of using alternative energy sources in the light of mod-

ern economic conditions [1]. 

Global trends demonstrate active measures to imple-

ment energy-saving technologies that can contribute to 

higher economic growth, reduce the cost of renewable en-

ergy and increase accessibility for all segments of the pop-

ulation. Studies of the successful implementation of en-

ergy efficiency policies of the leading energy saving coun-

tries, which most actively use both modern energy saving 

technologies and alternative energy sources, can be used 

by our state. It is necessary to analyze the effective foreign 
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experience in this area and, taking into account the na-

tional characteristics of our state, to assess the feasibility 

of its implementation in Ukraine [1]. 

Given the current trends in the development of this 

energy sector and environmental thinking, we consider 

it necessary to consider in more detail and explore the 

development of alternative energy in the world, in order 

to learn from foreign experience in energy efficiency in 

Ukraine [1]. 

The countries that are most intensively developing 

technologies and markets for alternative renewable en-

ergy sources are primarily the countries of the Euro-

pean Union. In the European Union there is a system-

atic approach to solving this problem. It is recognized 

that further economic growth depends primarily on the 

introduction of innovation and competitive energy pol-

icy aimed at creating a new, "green" and "smart" econ-

omy based on the use of alternative energy sources, 

which is a priority area of innovative development [2]. 

As of January 1, 2018 four countries from the Eu-

ropean Union are in the top ten, in terms of the use of 

non-traditional sources of electricity, from the world's 

twenty countries (G20) (Germany – first place, Italy – 

3, Great Britain – 5, France – 6). Despite the fact that 

in the top five European countries missed only Indone-

sia, as the second place is occupied by the European 

Union (27 countries). The United States ranks seventh 

in this ranking, Mexico – 8, India – 9 [3].  

In many European countries, the main part of 

primary alternative energy production is obtained from 

biomass and solid biofuels [4], in general, biomass 

(traditional and modern) provides about 14% of final 

energy consumption. In some countries, the share of 

biomass in total energy consumption is much higher 

than the European average, for comparison, the average 

value for all EU countries is only + 72%, in the US – 

3.2%, in Denmark – 8%, in Austria – 12%, in Sweden 

– 18%, in Finland – 23% [1].  

At the end of 2015, 17376 biogase and 459 bio-

methane plants were already operating in Europe. In ad-

dition, Sweden, Denmark and Germany are actively 

building boilers and power plants running on biomass 

products. The leader in the number of biogas plants is 

Germany – 10846 plants [1]. 

According to the latest estimates of scientists, to-

day there are about 150 planned and already imple-

mented projects in the world from the full transition to 

alternative energy [1]. 

In many US cities – Aspen, Burlington, Vermont 

– have completely switched to renewable energy, 

Vancouver – Canada plans to switch completely to 

energy from alternative energy sources. Iceland has 

already achieved 100% of electricity production and 

85% of thermal energy from alternative energy sources. 

In some countries, such as Norway, Ireland, and 

Croatia, alternative energy sources are already 

successfully replacing traditional energy sources 

almost completely [5]. 

France is no less determined, according to the new 

plan, by 2028 renewable energy capacity should dou-

ble, Germany has set a goal to increase the share of 

green energy to 65% in 2035, and cities such as Frank-

furt, Munich – by 2025 100% electricity from alterna-

tive energy sources for all consumers [6]. 

The United Kingdom has held a so-called "green 

week" without coal for the first time since 1882, and 

intends to achieve zero carbon consumption by 2050. 

Long-term development plans for the use of renewable 

energy sources in Scotland have been developed, the 

goal of which is by 2020 achieve 100% of electricity 

production and meet 30% of total energy demand from 

alternative energy sources, Maldives – by 2020 100% 

of energy from alternative energy sources. Costa Rica 

has been providing 100% of its electricity needs from 

alternative energy sources since the beginning of 2015, 

and plans to achieve full decarbonisation by 2020 [1]. 

Latvia has developed long-term plans for the de-

velopment of renewable energy sources and is expected 

to increase from 35% in 2000 to 51% in 2020, 60% in 

2030, 77% in 2040 and 98% in 2050 [7]. Electricity 

production in Latvia is now provided by hydropower 

plants (66%) and thermal power plants running on nat-

ural gas (30%), as well as in equal small shares – by 

wind energy, combustible renewable energy sources 

and waste, and petroleum products [8]. 

The Danish government banned the construction of 

nuclear power plants after the Chernobyl accident, and 

today 20% of electricity is generated by wind farms. The 

country's energy policy is implemented within the frame-

work of an energy program that is constantly updated, 

taking into account the requirements of the time. The 

"Energy 2000" program provided for efforts to increase 

the use of environmentally friendly fuels, the "Energy 

21" program aimed to achieve by 2005 the share of re-

newable energy in the country to 12–14% [9]. By 2035 

it is planned to achieve 100% of heat and electricity pro-

duction from alternative sources, and by 2050 it is 

planned to fully switch to renewable energy sources in 

all sectors of the country [10]. 

It is safe to say that more and more countries are 

currently developing and implementing their plans and 

strategies to significantly (50–100%) meet their energy 

needs through the use of alternative energy sources, 

which is one of the promising areas of innovation. The 

speed of development of innovative technologies, the 

introduction of scientific developments in the field of 

renewable energy allows you to count on the attractive-

ness of investments in this area in the long run [7]. 

Although the cost of energy from alternative 

sources has been declining recently, most technologies 

for its production are becoming competitive, but still in-

ferior to technologies based on the use of traditional 

fuels, primarily due to high initial capital costs. Generat-

ing facilities based on the use of alternative energy is 

more capital-intensive, so significant investments are 

needed to ensure their proper functioning. Large energy 

companies, banks, international organizations, and funds 

invest in the development of alternative energy [1]. 

According to a study by the international company 

Bloomberg New Energy Finance [11], recently there 

has been an increase in global investment in the devel-

opment of alternative "clean" energy. The driving force 

behind this process is changes in the energy policy of 

countries with structural restructuring of the fuel and 
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energy complex, related to the environmental situation 

and the transition to energy-saving and resource-saving 

technologies in energy and other sectors of the econ-

omy. 

The International Energy Agency (IEA) estimates 

that humanity should invest more than $ 1 trillion 

annually in innovative energy projects and generating 

capacity over the next 20 years. It is projected that in 

2030 the growth of global demand for the use of 

alternative energy sources for heating will increase by 

7%, and investment in renewable energy sources by 

2030 will amount to 5.5 trillion dollars. USA [12]. This 

need will be driven by shifts in the global economic 

system due to growing demand for energy resources 

due to population growth from 6.5 billion to over 9 by 

2050, as well as economic growth in developing 

countries [13 р. 1]. 

In 2011, countries such as China, the United 

States, the European Union (Sweden, Austria, Finland, 

Germany, Portugal, Spain), India and Brazil invested 

about $ 160 billion. USA [3]. 

China has become a leader in terms of investment 

in the development of alternative energy sources and 

the production of a number of technologies that are 

competitive on the world market. The development of 

alternative energy for China is not only a tool for "own" 

energy supply and reduction of greenhouse gas emis-

sions, but also a tool for innovative economic develop-

ment [1]. 

In 2012, the volume of global investments in alter-

native energy in the top twenty countries invested more 

than 268.7 billion dollars. USA. Investors have in-

vested $ 142 billion in the solar energy segment alone. 

US, wind – 78.3 billion dollars. USA. According to re-

search company Bloomberg New Energy Finance / 

BNEF 26 / in 2012, China was ahead of the United 

States in terms of investment in alternative energy. Ac-

cording to BNEF experts, China's investment increased 

by 20% compared to 2011 and amounted to 67.7 billion 

dollars. USA. The bulk of Chinese investment fell on 

development, as well as the purchase of companies in 

the solar energy segment [1]. 

In 2013, $ 114.7 billion was spent on the develop-

ment of solar energy in the world. USA, China has in-

vested more than 61.3 billion dollars. The United States 

has about a third of its solar capacity (60% of all large-

scale projects implemented by China, the United States 

and Japan). In Japan, $ 35.4 billion has been invested 

in the development of solar energy. USA, which is 55% 

more than in 2012. Expenditures on wind energy 

amounted to 80.3 billion dollars. USA. $ 8 billion has 

been invested in the biomass and waste energy sector. 

US investment, which is 32% less than in 2012. The 

share of solar energy has been increased by Latin 

American countries – Brazil, Chile, Mexico and Uru-

guay, investments in alternative renewable energy 

sources, each of which amounted to more than 1 billion 

dollars. USA. In Brazil, investments amounted to $ 3.4 

billion. USA [5]. 

In 2015, the priority in investment belonged to 

China (49.74 billion US dollars), then the United States 

(44.51 billion US dollars) and the European Union 

(38.71 billion US dollars), India (10.13 billion US dol-

lars), as well as Brazil (8.23 billion US dollars). That 

is, there was a steady increase in investment in alterna-

tive energy in the top twenty countries [1]. 

The first place, in terms of investment in 2004–

2017, belonged to the European Union (290.68 billion 

US dollars, of which Spain invested 77.47 billion US 

dollars, Germany – 49.35 billion US dollars, Great Brit-

ain – 45.42 billion US dollars, Italy – 24.28 billion US 

dollars, France – 20.842 billion US dollars). The next 

largest investors were the United States ($ 214.96 bil-

lion), China ($ 197.49 billion), Brazil ($ 52.31 billion), 

and India ($ 39.72 billion). USD (Canada) (USD 23.88 

billion), Australia (USD 10.31 billion), Japan (USD 

9.41 billion), Mexico (USD 6.03 billion). United 

States), Turkey ($ 5.57 billion). In total, in the analyzed 

period, more than $ 860 billion was invested in alterna-

tive energy in the G20 countries. USA, and in 2018 ac-

cording to this indicator, the EU countries ranked third, 

second only to China and the United States [1]. 

As we can see, the volume of investments in alter-

native energy is growing every year, which indicates 

the prospects for significant growth in this area of elec-

tricity production in the near future [1]. 

For the development of renewable energy in 98 

countries provide benefits to producers of "green" en-

ergy, realizing that its development meets the strategic 

goals of the country. Ways to stimulate the use of alter-

native energy sources in the European Union are a com-

plex and extensive system [14]. The legislation of each 

of the EU member states defines the ways in which such 

incentives are provided, there are relevant regulations on 

state support for electricity producers. The need for such 

support is related to the specifics of investing in "green" 

technology, as a rule, it is: 

– projects with a long payback period, for the im-

plementation of which funds of international financial 

organizations in foreign currency are involved; 

– compensation (in the form of a fixed ("green") 

tariff or a surcharge on the price of electricity produced 

on the basis of the use of renewable energy sources); 

– use of the concept of "green energy" for alterna-

tive energy, which implies a higher price for its con-

scious consumer; 

– tax benefits;  

– soft loans; 

– preferential tariffs for the sale of electricity pro-

duced from renewable sources in the grid; 

– quotas for production (consumption) of electric-

ity from renewable energy sources energy sources and 

penalties for non-compliance with established obliga-

tions; 

– a legislative requirement to ensure an appropri-

ate share of alternative energy in the overall energy bal-

ance within a specified period; 

– various tender policies, special tariffs, "green" 

certificates, types, and ways to combine them [7]. 

The most common and promising stimulus for the 

development of alternative energy is the "green" tariff 

– a mechanism to encourage and compensate for costs 

in the form of establishing a long-term fixed tariff for 

electricity generated through the use of renewable en-

ergy sources. In essence, a "green" tariff is a regulated 
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cost of electricity produced from alternative energy 

sources, which is set by law for a certain period of time 

and is usually higher than the affordable market price 

of electricity. The application of the "green" tariff im-

plies state guarantees to producers that the energy pro-

duced by them will be purchased at higher prices than 

from traditional energy producers, and the quantitative 

result of this type of incentive directly depends on the 

tariff set by the government. This approach allows the 

state to attract private investors to the industry, who are 

guaranteed a return on investment in the generation of 

renewable energy sources with adequate rates of return 

in countries where the entire electricity market is in pri-

vate hands, the state sets quotas for the purchase of a 

certain amount of energy. alternative sources and im-

poses fines on those electricity traders who do not buy 

a certain amount of "green" electricity [7].  

According to the plans for the development of the 

alternative energy industry, Germany should provide 

18% of renewable sources in the country's energy con-

sumption by 2020. The Law "On Renewable Energy 

Sources", which was adopted in 2000, introduced a dif-

ferentiated "green" tariff for a long period – 20 years. 

Under this support system, the law sets a priority for 

electricity producers in the electricity market and pro-

vides them with access to the grid; electricity prices are 

fixed, which provides guarantees to private investors 

and allows the relevant power plants to operate at a 

break-even point [15]. 

This incentive model is used by Austria, Denmark, 

France, Italy, the Netherlands, Greece, Spain, India, 

Brazil, the Czech Republic, Canada and other countries 

[9]. 

Mandatory quotas for the production or consump-

tion of alternative energy sources operate in the Neth-

erlands, the United Kingdom, Belgium, Sweden, and 

Japan. The fact of consumption (production) of a cer-

tain amount of energy for alternative energy sources is 

confirmed by "green" certificates (certificate and / or 

entry in the electronic register), valid since 2000 

"Green" certificate is a document confirming the pro-

duction of each MW/h of electricity from alternative 

sources. The country sets a mandatory quota for the 

amount of "green" electricity in total production. Green 

energy has priority in network access [1]. 

Producers of electricity from alternative energy 

sources, wholesalers, distribution companies or retailers 

(depending on who is involved in the electricity supply 

chain) are obliged to accept and pay for it, consumers are 

obliged to buy it in accordance with the established quo-

tas [9]. Trade in "green" certificates was introduced for 

companies that did not meet or exceeded quotas. The 

price of "green" certificates is determined on the market 

for these certificates (for example, NordPool). Producers 

can sell electricity at the market price, as well as "green 

certificates" that prove that the electricity is produced 

from alternative energy sources. Vendors prove that they 

are fulfilling their obligations by buying "green" certifi-

cates or paying a fine. Under favorable market condi-

tions, this method of incentives should lead to the lowest 

costs of electricity production from alternative sources 

[1]. 

The system of "green" certificates (quota system) 

also operates in Italy, Poland and Romania [16]. 

For the development of renewable energy in many 

countries, governments have enacted legislation to re-

duce taxes on producers of electricity generated by re-

newable energy sources, as well as developed programs 

and strategies for the development of renewable energy, 

which include financial and organizational support, both 

interstate, and at the national level, companies engaged 

in alternative energy [1]. 

The instrument of investment tax benefits (invest-

ment tax credit), which are set depending on the type of 

equipment, has become widespread in the United 

States. For example, for solar-powered equipment, tax 

benefits of 30% of costs (capital costs) are provided, 

with no limit on the maximum amount of benefits [12]. 

Owners of wind turbines receive a government loan of 

0.5 to 1.5 cents per 1 kWh of electricity sold. This loan 

is included in tax, insurance or land fees [17 р. 96]. 

In European countries, tax incentives often comple-

ment key incentives and remain an important and flexible 

tool. For example, in the Netherlands, the production of 

electricity from alternative sources is stimulated by direct-

ing income tax on investment in alternative energy projects, 

in Denmark 75% of wind turbines are privately or coopera-

tively owned, and the owners of the installations are exempt 

from tax [1]. 

The Chinese government has introduced the fol-

lowing mechanisms of state regulation development of 

renewable energy as a reduction of 50% by 2015 the 

tax on the sale of energy produced by solar power 

plants, the introduction of restrictions on expanding the 

production of solar modules, the government creates fa-

vorable conditions for innovation and implementation 

of new projects [1]. 

A special means of stimulating energy production 

from alternative sources is also the provision of invest-

ment grants, loans, tendering systems, a common 

means is the provision of subsidies [1]. 

Some European Union countries, such as Germany 

and the Netherlands, use low-interest loans with longer re-

payment periods for producers of electricity from alterna-

tive energy sources. In Poland, the National Fund for En-

vironmental Protection and Water Resources provides soft 

loans for the implementation of "green" electricity projects 

in the case of the use of wind, biogas and hydropower. The 

loan amount is 1… 12.5 million euros, but may not exceed 

75% of the project cost. The borrower is exempt from pay-

ing up to 50% of the loan. Preferential lending for "green" 

technologies in various forms is also available in Den-

mark, Slovenia and the Czech Republic [18]. 

Grants are often awarded to stimulate electricity of 

alternative origin generated by new innovative technolo-

gies. In particular, in Finland, investment grants and sub-

sidies are the only types of incentives for the use of alter-

native energy sources. 

In Denmark, the amount of subsidy for "green" 

electricity is 20 euros / MWh. To encourage the intro-

duction of modern biomass boilers that have been cer-

tified, the Danish Energy Agency has provided a sub-

sidy of 20% of the cost of the boiler. The system of sur-

charges (bonuses, subsidies) for electricity from RES 
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also operates in Finland, the Czech Republic, the Neth-

erlands, Spain and other countries [1]. 

Producers of "green" electricity receive significant 

compensation for the supplied electricity (compensa-

tion is paid for twenty years, but its size will decrease 

every two years). Thus, for electricity from biomass the 

base tariff is approximately 7.79… 11.67 eurocents / 

kWh depending on the plant capacity, and for electric-

ity from biogas obtained by anaerobic fermentation of 

biomass – 8.79… 12.67 euro-cents/kW∙year. There are 

surcharges to the basic tariff: for the simultaneous pro-

duction of heat and electricity, for the use of energy 

crops as biomass and for the use of innovative technol-

ogies in the production of electricity from biomass, etc 

[1]. 

France and Latvia also have a tendering system. 

The essence of this system is that the country an-

nounces a tender for the construction of "green" elec-

tricity facilities and the winner of the tender receives 

full or partial state funding for construction [15]. 

In many developed countries there are state pro-

grams for the development of renewable energy sources. 

Thanks to such programs, scientific and technical, en-

ergy, environmental, social and educational tasks are 

weighed. The set goals are achieved by solving problems 

in the field of state regulation, preferential tax legislation, 

state financial support through scientific and technical 

programs of preferential lending, creation of information 

network, education system, internships, promotion of 

high technologies, job creation and public opinion train-

ing [17]. World experience of stimulating the use of al-

ternative energy sources (Fig. 1.). 

 
Fig. 1. World experience in stimulating the use of alternative energy sources [1] 

Source: developed by the author 

 

Austria has a law to stimulate the production of en-

ergy from renewable sources. The solution of energy is-

sues is transferred to the regional governments. The 

Government of Upper Austria provides information sup-

port to private users (hotline, publications, CDs, the In-

ternet, holding annual Energiesparmesse exhibitions 

with awarding winners, free consultations and energy au-

dits for private users) [1]. 

At the legislative level, the priority is also set for the 

use of biomass in the heating of public buildings, simpli-

fication of administrative procedures. A Stock Exchange 

for trade in biomass fuels has been established. Signifi-

cant support is provided to research projects in the field 

of renewable energy sources. Funds are provided by fed-

eral departments, regional governments (in the prov-

inces), the Research Support Fund (FWF), the Industrial 

Research Support Fund (FFF), the Austrian National 

Bank Fund, and the Innovation Technology Fund (ITF) 

[1]. 

Summing up the results of the study on the development 

of alternative energy in the world, we can conclude that the 

best option is a gradual transition of humanity to alternative 

sources, which are still quite expensive, but more importantly 

– are renewable. It is proposed to adopt the world experience 

of stimulating the use of alternative energy sources and 

member states of the European Union and adapt it to modern 

conditions of our country, using a wide range of ways to 

stimulate the use of alternative energy sources [1]. 

Extensive experience in using various mecha-

nisms of state support for the use of alternative energy 

sources must be taken into account in the development 

of Ukrainian state policy in this area, among which the 

dominant ones are "green" tariff, "green certificates", 
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compensations, investment grants, preferential taxa-

tion, subsidies and low-interest loans [1]. 
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можливим виникненням конфлікту інтересів внутрішніх венчурів і материнських підрозділів БНП в час-

тині орієнтації останніх на максимізацію прибутків у короткі терміни, ефективний захист власних бре-

ндів і ринкових каналів збуту, інноваційних мереж й інвестиційного капіталу  

Statte prisvyachena dіyuchim on sogodnі mehanіzmam corporate venchuringu BNP, mova nasampered yde 

about: vnutrіshnі venture that korporativnі venchurnі funds, and takozh motivatsіynі tsіlі scho sponukayut corpo-

rate sector to zasnuvannya in svoїy organіzatsіynіy strukturі vnutrіshnіh venchurіv spіnoff-kompanії, strategії co-

current venture bіznesu, publіchnogo rozmіschennya promotion for IPO. Same CIM viznachena i aktualnіst those 

posture yak vnutrіshnіy venchuring demonstruє vagomі "vuzkі Georeferencing" pov'yazanі of mozhlivim vini-

knennyam konflіktu іnteresіv vnutrіshnіh venchurіv i materinskih pіdrozdіlіv BNP in chastinі orієntatsії ostannіh 

on maksimіzatsіyu pributkіv in korotkі termіni, efektivnosti Zahist Vlasna brendіv i rinkovih kanalіv zbutu, inno-

vations and investment capital 

 

Ключові слова: венчур, глобалізація, інновації, венчурне фінансування, БНП. 

Keywords: venture, globalization, innovation, venture finance, BNP. 

 

Діючі на сьогодні механізми корпоративного 

венчурингу БНП активно реалізуються у форматі 

як внутрішнього, так і зовнішнього венчурингу ба-

гатонаціональних підприємств. Вони кардинально 

відрізняються між собою за специфікою організа-

ційних структур, ступенем незалежності в організа-

ції науково-дослідної діяльності, способом ство-

рення і джерелами фінансування, формами іннова-

ційної діяльності, спеціалізаційним профілем, 

рівнем залучення інвесторів до управління венчур-

ними підприємствами та ін.  

Що стосується внутрішніх венчурів, то вони 

репрезентують спеціалізовані підрозділи великих 

корпоративних структур, наділені функціональ-

ними повноваженнями щодо вибору і реалізації ри-

зикових інноваційних ідей, програм і проектів. 

Найчастіше дані інституції засновуються для здійс-

нення багатонаціональними підприємствами інвес-

тиційних капіталовкладень в інноваційні компанії, 

котрі володіють науково-технічними розробками, в 

яких зацікавлені материнські підрозділи БНП. За-

уважимо, що функціонування подібних, відносно 

невеликих за розмірами структурно-функціональ-

них підрозділів багатонаціональних підприємств не 

означає зменшення масштабів корпоративної кон-

центрації науково-технічних й інноваційних ресур-

сів. Навпаки – розгалужена мережа таких інститу-

цій мультиплікує науково-технічний ресурс БНП 

завдяки більш швидким темпам ДіР та освоєння 

ними передових технологій й інноваційних розро-

бок. Є всі підстави стверджувати, що внутрішні ве-

нчури здатні забезпечити оперативне подолання те-

хнологічного відставання продуктового портфеля 

БНП від конкурентів та його системну технологі-

чну модернізацію у відповідності з динамікою кіль-

кісних і якісних змін глобальних споживчих пот-

реб. Подібна їх конкурентна перевага випливає з 

того, що внутрішні венчури формуються навколо 

вже існуючих корпоративних організаційних стру-

ктур і ресурсів та орієнтуються на ефективний між-

проектний розподіл венчурних менеджерів й інвес-

торів і створення можливостей щодо долучення но-

вих учасників [1, c. 233]. 

Логіка розвитку внутрішніх венчурів багатона-

ціональних підприємств у техноглобалізаційних 

умовах значною мірою продиктована, на нашу ду-

мку, державною політикою підтримки досліджень і 

розробок корпоративного сектору. Передбачаючи 

першочергове визначення стратегічних цілей нау-

ково-дослідної діяльності БНП та шляхів їх досяг-

нення на основі розроблення деталізованих механі-

змів і засобів з використанням державного фінансу-

вання [2, c. 12], програмно-цільове фінансування 

ДіР дало змогу суттєво активізувати процеси засну-

вання у структурі великих багатонаціональних під-

приємств США внутрішніх венчурів з метою реалі-

зації масштабних інноваційних програм і проектів. 

При цьому потужним драйвером розбудови амери-

канськими БНП корпоративних внутрішніх венчу-

рів та загального підвищення результативності їх 

науково-дослідної й інноваційної діяльності стало 

також інжинірингове й консалтингове обслугову-

вання ними малих інноваційних фірм, що забезпе-

чило значне прискорення темпів комерціалізації те-

хнологічних розробок за найбільш піонерними на-

прямами розвитку науки і техніки. Вважаємо, що 

саме зазначені особливості програмно-цільового 

фінансування дають змогу повною мірою зрозуміти 

ключові передумови і рушійні сили значного пог-

либлення міжкорпоративного співробітництва ве-

ликих американських БНП.  

Світовий досвід засвідчує таке: нарощування 

масштабів, диверсифікація і модернізація виробни-

цтва багатонаціональних підприємств, досягнуті у 

тому числі завдяки розвитку внутрішніх венчурів, 

на сьогодні широко застосовуються практично 

усіма БНП, а також поставлених ними стратегічних 

цілей конкурентного розвитку своїх організацій [3; 

4, c. 158]. Наголосимо, що найбільшого поширення 

при цьому здобувають в останні десятиліття такі бі-

знес-моделі внутрішніх венчурів як-от: заснування 

у структурі компаній корпоративних венчурних фо-

ндів та різного роду інноваційних підрозділів; вен-

чурне «вирощування»; а також заснування відносно 

автономних й незалежно функціонуючих від мате-

ринських підрозділів БНП спінаут- й спінофф-ком-

паній [3, c. 44; 4, c. 157].  

Характеризуючи корпоративні венчурні фо-

нди, відзначимо насамперед, що вони забезпечують 

ризиковане фінансування інноваційної діяльності 

багатонаціональних компаній, а отже – є потужним 

драйвером підвищення ефективності й результати-

вності їх науково-технічного пошуку й нарощу-

вання міжнародних конкурентних позицій на відпо-

відних сегментах глобального ринку. Як засвідчує 
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світовий досвід, нині близько 20% найбільших кор-

порацій світу з рейтингового списку Fortune 500 ма-

ють подібні інституції у своїх організаційних стру-

ктурах; до 40% найбільших компаній Європи і бли-

зько 60% компаній США регулярно виділяють 

фінансування на реалізацію корпоративних венчу-

рних програм [5, c. 76]. У період з 2002 р. на внут-

рішні венчури стабільно припадає від 12,6 до 18,7% 

усіх угод з венчурним капіталом, укладених амери-

канськими компаніями, і акумулюють від 6,5 до 

9,3% його загального вартісного обсягу.  

З-поміж мотиваційних цілей, що спонукають 

корпоративний сектор до заснування у своїй орга-

нізаційній структурі внутрішніх венчурів, відзна-

чимо найголовніші: генерування доданої вартості 

та здобуття інноваційних конкурентних переваг 

шляхом інноватизації існуючого асортименту про-

дукції, виробничих, організаційно-економічних, 

управлінських чи фінансових процесів; «полю-

вання» на нові зразки інноваційних товарів і пос-

луг, що характеризуються значними перспекти-

вами ринкової комерціалізації та здатні забезпе-

чити оперативну диверсифікацію діючих форм 

фінансово-господарської діяльності компанії й ефе-

ктивно адаптувати бізнесові операції до наймен-

ших змін і коливань кон’юнктурних параметрів ри-

нку; отримання доступу до знань й інтелектуальних 

ресурсів партнерів, використання яких забезпечить 

у майбутньому, з одного боку, урізноманітнення 

реалізовуваних компаніями бізнес-процесів, а з 

другого – генерування супутніх технологій, здат-

них конкурувати з існуючими; перспективні мож-

ливості імплементації у корпоративне виробництво 

інноваційних технічних й технологічних рішень; 

удосконалення органічної структури корпоратив-

ного капіталу тощо; розбудова висококонкурент-

ного середовища інноваційної діяльності власних 

фахівців науково-дослідних лабораторій, відділів і 

центрів та пошук на ринку талановитих спеціалістів 

і фахівців, які у подальшому зможуть інтегруватися 

в організаційну структуру корпоративних венчур-

них фондів та ін. [5, c. 78]; 

Комплексне й системне розуміння логіки і фі-

лософії розвитку внутрішніх венчурів у сучасних 

техноглобалізаційних умовах є неможливим без до-

слідження корпоративних стратегій супутнього ве-

нчурного бізнесу. Вони реалізуються у таких фор-

мах як спіноффи і спінаути, динамічний розвиток 

яких в останні десятиліття відбиває, на нашу думку, 

об’єктивні процеси еволюційного поступу внутрі-

шнього корпоративного венчурингу та диверсифі-

кації його організаційно-економічних й інституцій-

них форм. Йдеться про інвестиційні вкладення кор-

поративними структурами венчурного капіталу у 

відносно незалежні організації з метою приско-

рення процесів комерціалізації результатів ДіР, не 

пов’язаних з основною спеціалізацією компанії.  

Якщо характеризувати спінофф-компанії, то 

вони формуються або на основі механізмів відокре-

млення активів, або способом так званого деінвес-

тування. У першому випадку йдеться, з одного 

боку, про розподіл материнською компанією акцій 

новоствореної дочірньої фірми між своїми акціоне-

рами відповідно до їх внеску у статутний капітал, а 

з другого – про взаємний обмін акціями між мате-

ринською і дочірньою компаніями. При реалізації 

деінвестиційної моделі корпоративного венчури-

нгу основним механізмом виходу з капіталу є пуб-

лічне розміщення акцій на ІРО, що передбачає їх 

первинний продаж на фондовій біржі, тобто купі-

влю інвесторами частини акцій венчурного капіта-

ліста з отриманням права вільного їх продажу будь-

якому суб’єкту. І хоч вихід з венчурного капіталу 

способом ІРО пов’язаний для інвесторів з доволі 

високими ризиками ліквідності з причин тимчасо-

вого блокування операцій купівлі-продажу акцій ві-

дразу після їх розміщення на фондових майданчи-

ках, однак венчурні компанії мають необмежені мо-

жливості щодо залучення кредитного капіталу для 

своїх інвестицій.  

Резюмуючи, маємо наголосити, що внутрішній 

венчуринг демонструє вагомі «вузькі місця», 

пов’язані з можливим виникненням конфлікту інте-

ресів внутрішніх венчурів і материнських підрозді-

лів БНП в частині орієнтації останніх на максиміза-

цію прибутків у короткі терміни, ефективний за-

хист власних брендів і ринкових каналів збуту, 

інноваційних мереж й інвестиційного капіталу. Ри-

зикуючи своїми грошовими активами лише у випа-

дку високої прибутковості комерційної реалізації 

науково-технічних новинок, великі корпорації за-

звичай демонструють низьку гнучкість для зрос-

тання та високу залежність від кон’юнктурної ди-

наміки відповідних галузей і секторів світового го-

сподарства.  
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CONCEPTS OF MARKETING DEVELOPMENT IN THE MANAGEMENT SYSTEM OF AN 

AGRICULTURAL ENTERPRISE 

 

Summary. 

Modern trends in economic theory consider marketing as a way or philosophy of life, discipline, as well as 

organizational function, full discipline and one of the main functions of enterprises. Researchers' views on the 

essence of marketing show that it is common to build marketing functionality based on factors such as «needs», 

«desires», «demand», «satisfaction» and «exchange process», in the implementation of processes that allow indi-

viduals or organizations to find what they need, and to meet needs and desires through the exchange process. 

Business marketing developed as a philosophy of business and management (ie concerned, above all, business 

decisions, goals and business orientation). Instead, agricultural marketing developed as a study of the economic 

structure, the effectiveness of the agricultural marketing sector, the role of government intervention to improve 

the productivity of enterprises and increase the share of food production costs derived from agriculture.  

Until recently, agricultural marketing in Ukraine was a much smaller field of research compared to business 

marketing. Agricultural marketing has evolved due to the growing importance of the food marketing sector, and 

therefore many of the problems faced by agricultural enterprises come from this sector. Thus, agricultural mar-

keting has many external forms of manifestation. It can be considered as a link between food producers and con-

sumers in terms of both physical distribution and economic communication, designed to facilitate the exchange of 

goods between businesses and consumers.  

The article presents a schematic categorization of agricultural marketing. In this way, the problems and 

challenges facing the agri-food sector are illustrated, while influencing not only the industry level, but also iden-

tifying factors and considerations on a global scale. Thus, this is an area not only of agricultural marketing policy, 

but also of agribusiness and social marketing. In this case, agricultural marketing concerns not only the agricul-

tural economy, but also takes into account the impact of food marketing and, in addition, serves the development 

of behavioral function.  

The marketing of an agricultural enterprise has historically (epistemologically) developed from a production 

orientation to a consumer orientation with the provision of long-term relationships with it. At the same time, pro-

ducers, public authorities, consumers, and intermediaries are involved in the marketing process. In response to 

changes in the external environment, market dynamics, etc., an agricultural enterprise can develop a marketing 

model that should ensure margins, productivity and competitiveness.  

 

Keywords: marketing, marketing concept, market, management, product, price, distribution, promotion. 

 

Modern economic information allows us to con-

sider marketing as a way or philosophy of life, disci-

pline, as well as organizational function, full discipline 

and one of the main functions of organizations.  

The topic of the study of the peculiarities of mod-

ern marketing is widely covered in the works of foreign 

scientists, such as F. Kotler, R. Alexander, R. Ho-

skisson, L. Azzolini, E. Bruning, B. Schroeder, and oth-

ers. Peculiarities of modern marketing in agriculture in 

the world have been studied by such scientists as M. 

Lundberg, R. Kolls, G. Shepherd, M. Mullenberg and 

others. A significant contribution to the development of 

the theory and practice of modern marketing in the na-

tional market was made by such scientists as E. Romat, 

A. Fedorchenko, M. Oklander, E. Krykavsky, M. Ma-

lik, O. Yerankin and others.  

It should be noted that since the 50's of the twen-

tieth century, when marketing acquired the content of a 

separate systemic economic discipline, this field of 

knowledge has undergone radical refinements and 

changes. According to R. Hoskinson [1, p. 249 - 267], 

M. Lundberg [2, p. 145-153], etc., modern marketing is 

much broader and pragmatic. It can be argued that there 

is currently a certain ideological conflict at the organi-

zational level between the classical postulates and what 

should be considered a post-industrial stage of market-

ing. At the same time, despite the advancement of 

knowledge and the promotion of modern marketing 
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philosophies by successful organizations and economi-

cally developed countries, traditional ideas about the 

principles of classical marketing remain quite common.  

The situation described above has given rise to 

various definitions of marketing. Thus, the American 

Marketing Association (AMA) in 1960 officially de-

fined [3] marketing as the performance of entrepreneur-

ial activity that directs the flow of goods and services 

from producers to consumers. Instead, experts from 

Ohio State University (USA) have a broader definition 

[4], namely: marketing is a process in society in which 

the structure of expectations of economic goods and 

services is anticipated or expanded and satisfied 

through the concept, promotion and physical distribu-

tion of such goods. services).  

Most often today, the above definitions are con-

sidered obsolete due to the emphasis on attention 

mainly to the physical distribution of goods [5, 6]. Def-

initions of marketing, which emphasize the profitability 

of the organization, are also criticized. Thus, according 

to the 1983 definition of the Institute of Marketing in 

London [7], marketing includes identifying, anticipat-

ing and effectively meeting the needs and desires of the 

client with a profit for the company.  

As you can see, the first concepts of marketing did 

not focus on meeting the needs or desires of consumers 

[8], but the focus on profit as a necessary goal or pur-

pose of marketing is often not widely accepted; market-

ing itself is recognized as a business, commercial activ-

ity or function of the organization, which is used to 

achieve both profitable and non-profitable goals [9, p. 

18]. Modern marketers and practitioners typically em-

phasize customer satisfaction, versatility, and the ex-

change process in their marketing definitions. How-

ever, in modern marketing theories should recognize 

the spread of different terminology depending on the 

context and many other factors - table. 1. 

Table 1 

Features of the modern definition of marketing in the world 

№ Definition of marketing Author Notes 

1 2 3 4 

1 Human activities aimed at meeting the needs and desires of the exchange  Kotler F.  

2 
Anticipation, management and satisfaction of requirements through the 

exchange process  

Evans J. R. 

Berman B..  
 

3 

Activities carried out by individuals or organizations for commercial and 

non-commercial purposes, aimed at satisfaction by exchanging consumer 

demand for products, services, people and ideas  

Menzer J.T. 

Schumann D.V. 
 

4 

Organizational function and set of processes for creating, communicating, 

and delivering value to customers, and for managing customer 

relationships in a way that benefits the organization and its stakeholders  

American 

Marketing 

Association 

 

5 

Activities in the field of material production and (industrial) services 

aimed at meeting the needs (enterprises, institutions and organizations in 

raw materials, materials, components, equipment, services) based on the 

study of these needs  

Krykavsky E.V. 
For industrial 

marketing 

6 

A means of prolonging the longevity of commodity production by 

stimulating sales, a form of resolving its contradictions and shortcomings 

of irrational loss of resources, manifested in reduced profits, profitability, 

increasing stocks of finished products  

Oklander M.A.   

7 

The system of using (management) concept and practical tools 

(marketing) by subjects (public management activities), which is 

implemented by meeting the needs of society or its individual 

communities through the mechanisms of mutual exchange of certain 

actions and resources  

Romat E.V.  

For marketing in 

public 

administration 

8 

A system that encompasses the processes (identification, establishment, 

support, expansion, and, if necessary, termination of relationships with 

employees and other internal) consumers (at all levels of the organization) 

to meet the needs of all parties involved, achieved through exchange 

(commitments and performing them)  

Fedorchenko 

A.V.  

For internal 

marketing 

9 Identifying and meeting the needs of people through the metabolic process  

Olakunori O.K., 

Edjionuemu 

N.G. 

 

10 

Activities (aimed at finding new areas and ways to use the potential of the 

enterprise, development on this basis of new products and technologies 

and their) promotion in the market to meet the needs and demands of 

consumers more efficiently than competitors, way to obtain profits and 

provide conditions of long survival and development in the market  

Ilyashenko S.M. 
For marketing of 

innovations 

11 

The social and managerial process is aimed at meeting the needs and 

desires of consumers by creating, offering, promoting, selling valuable 

goods and services in order to obtain and / or maximize profits  

Lutsyak V.V.  

Source: compiled by the author according to [3-9] 
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A look at the above definitions shows that it is 

common to build marketing functionality based on fac-

tors such as «needs», «desire», «demand», «satisfac-

tion» and «exchange process», ie the implementation of 

processes that allow individuals or organizations to find 

what they need, and to meet needs and desires through 

the exchange process. This means that marketing is not 

just buying, selling or distributing goods and services 

already produced; marketing precedes production; mar-

keting is directly involved in providing the relevant in-

formation needed to manage production, helps to offer 

the desired goods and services, etc. Thus, modern mar-

keting involves the implementation of a wide range of 

different activities, directly from identifying the needs 

of people to their satisfaction with relevant goods and 

services; accordingly, all the staff of the organization 

should be involved in it, because it is a prerequisite and 

basis for the existence of the organization [10, p. 26 - 

32].  

Obviously, marketing is a universal phenomenon 

and process regardless of background conditions. Its 

principles, concepts and methods can be applied every-

where and in all organizations. Marketing is also dy-

namic because as a philosophy marketing is constantly 

evolving and improving to meet the needs and desires 

of the person who are also dynamic. The last definition 

of marketing by F. Kotler [5] is as follows: marketing 

is a social and managerial process by which individuals 

and groups get what they need and want, creating, of-

fering and sharing valuable products with others.  

At the same time, marketing should be understood 

as a socio-economic activity. It's about people and how 

they interact to identify and meet needs. Accordingly, 

consumers whose needs need to be identified and met 

are at the heart of marketing, while consumer needs can 

be properly identified and met when marketing takes 

place and is functionally realized.  

According to S. Dibbs [11, p. 13 - 30] and others, 

at the level of a representative firm, those members of 

the management coalition who provide important re-

sources will have more influence and control over the 

organization, because they are considered critical to the 

success of the organization as a whole. From this point 

of view, the manager responsible for marketing will 

play a crucial role in providing strategic information to 

senior management to meet the long-term needs of the 

customer coalition [12, p. 5 - 24]; accordingly, the mar-

keting concept assumes that the key to profitability is 

not the current sales volume, but long-term customer 

satisfaction.  

When realizing the main goal of business – creat-

ing a satisfied customer - any firm must perform two 

main functions: marketing and innovation [13, p. 55 - 

56]. These aspects of the marketing concept indicate 

that the executive branch of the organization should pri-

oritize the interests of customers. The organization's 

product must be adapted and changed in response to 

changing customer needs; while the nature of profit al-

lows you to describe it as just a reward for creating sat-

isfied customers [14, p. 2537 - 2551].  

As you know, the marketing concept became pop-

ular in the world in the 1960s [15, p. 4 - 16]; at the same 

time there was a tendency that this concept became the 

most widespread first of all at the big enterprises. At the 

same time, producers of consumer goods tended to ac-

cept and implement the concept of marketing to a 

greater extent than industrial [16, p. 16 - 40]. Signifi-

cant differences in the scheme of reaction of enterprises 

to the concept of marketing were described in [17, p. 

489 - 513]. Thus, S. Banerjee reported on the effects of 

the fact that many companies used the so-called «At-

tributes» of marketing, but did not realize its essence, 

which certainly limited the effectiveness of marketing 

operations.  

This inconsistency in the implementation of the 

marketing concept not only led to undesirable results, 

but also caused some criticism about the adequacy of 

the concept itself. R. Bell and others. suggested that the 

operational interpretation of the business orientation of 

the entrepreneur is not consistent with the philosophical 

meaning of customer satisfaction [18, p. 733 - 762]. It 

turned out that the focus on the customer at that time 

was implemented mainly by contacting the customer 

with recommendations on what the company can sell to 

him for its own profit. This meant that knowledge of 

the client was simply a means of persuading or even 

manipulating the client.  

The marketing concept has also been accused of 

reducing the competitiveness of American business. 

The implementation of this concept has led to the fact 

that American companies have reduced their invest-

ment in research and development, which had negative 

consequences. Thus, the concept of marketing diverted 

attention from the product and its production instead 

focusing on marketing research, advertising, sales and 

promotion, to the detriment of the value of the product 

[19, p. 548 - 573].  

The emergence of the concept of corporate strate-

gic planning has further limited the spread of the mar-

keting concept. Thus, the main goals of strategic plan-

ning are to maintain the competitiveness of the enter-

prise and improve its internal efficiency, while in fact 

corporate goals were focused mainly on achieving prof-

its, investments and increasing market share [20, p. 109 

- 127]. 

G. Stratis and T. Powers believed that this concept 

considers market opportunities in terms of market 

growth and the ability of the company to dominate in 

selected market segments [21, p. 165 - 191]. Thus, the 

market was defined as a set of competitors, not custom-

ers, while the concept of strategic planning not only 

changes the focus of management on customers, but 

also eliminates the role of marketing in strategic deci-

sion-making. This belief is based on the classification 

of R. Rast [20, p. 109 - 127], where marketing strategy 

is an operational, not a strategic decision. According to 

R. Rast, strategic decisions involve the choice of prod-

uct market mix of products offered and the markets in 

which the product should be sold. This author did not 

consider these decisions marketing, because he defined 

marketing as a broad activity related to the creation of 

product perception, advertising, sales promotion, sales, 

product distribution (including transportation and 

warehousing), contract management, sales analysis 

and, very importantly, product maintenance. This de-

termined the traditional role of marketing – to create 
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demand for products. Thus, G. Stratis and T. Powers 

found that many qualified marketing managers moved 

to positions in strategic planning, because they failed to 

think creatively and provide proper incentives and 

management for R&D in product development. G. Stra-

tis and T. Powers believed that these problems arose 

due to excessive pressure on marketers to ensure short-

term sales and financial results [21, p. 165 - 191].  

E. Bruning also noted [22, p. 163 - 187] lack of 

strategic orientation of marketing in the early 80's of the 

twentieth century. He argued that marketing has a rich 

basis for the formation of hypotheses about strategic 

situations and a growing number of methods for study-

ing these hypotheses. Most of the research involved 

special problem-oriented research with little attempt to 

integrate and expand the connection with other situa-

tions. E. Bruning also argued that many marketers were 

aware of solving problems with a brand or product, but 

not in the sense of theory.  

Supporting this position, N. Percy and N. Rich ar-

gued [84, p. 145 - 161], that ideological dominance was 

mainly associated with the development of marketing 

programs and did not focus on the mission of the enter-

prise, nor on gaining competitive or consumer ad-

vantage. Accordingly, these researchers identified 

seven limitations within the discipline of marketing, 

namely: brand consolidation for business unit analysis, 

interdisciplinary marketing isolation, inability to ex-

plore synergies in marketing program development, 

short-term marketing perspective, lack of tough com-

petitive analysis, international orientation, and strategic 

boundaries. Similar concern was also expressed by N. 

Percy, who claimed [23, p. 6 - 28], that marketers are 

too slow to address some important issues and tend to 

adhere too long to the outdated characteristics of stra-

tegic processes.  

However, changes in the environment in the 1980s 

affected the implementation of the concept of corporate 

strategic planning. Relevant changes were dictated by 

the fact that the business environment began to be char-

acterized by an unprecedented level of diversity, rich-

ness of information / knowledge, as well as its turbu-

lence [24, p. 38 - 48]. The main reason for these 

changes in the environment was the rapid spread of 

technology. Manufacturing companies need to modify 

their production systems and models with new technol-

ogies. In some cases, new technologies have shortened 

the life cycle of the market, and technological develop-

ment has transformed the world into a market without 

borders, ie created global competition. Finally, the new 

information technology made consumers more in-

formed, more aware and complicated their behavior in 

the selection process [25, p. 57 - 71].  

It can be assumed that the concept of strategic 

planning could not cope with changes in the environ-

ment. Adoption of this concept made enterprises large, 

bureaucratic and hierarchical organizations that were 

not able to change quickly. To cope with changes in the 

environment, many companies have developed new or-

ganizational forms. These new organizations empha-

sized partnership, various forms of ownership and part-

nership within the organization, teamwork among the 

members of the organization, and often paid less atten-

tion to the formalization of management reporting, 

evaluation and control. In addition to providing flexi-

bility and accelerating response to change, the purpose 

of new forms of organization was to create long-term 

strategic alliances and build long-term relationships 

with customers [26, p. 315 - 322].  

In addition, the awareness of the importance of 

product quality in determining profitability was another 

factor that led to a critical assessment of the concept of 

corporate strategic planning. It was found that higher 

prices due to higher product quality did not constrain 

market penetration. Thus, quality has a positive effect 

on return on investment indirectly through its impact on 

market share [27, p. 46 - 60]. This discovery not only 

led to a rethinking of Profit Impact of Marketing Strat-

egy (PIMS) data, which emerged as a model of quality 

assurance strategy, but also led to the emergence of 

comprehensive quality management (Total Quality 

Management – TQM), which became a concept and 

tool. to guide all employees to constantly improve the 

product in the eyes of customers [24, p. 38 - 48].  

Hence, it can be argued that radical changes in the 

business environment and the discovery of the strategic 

role of quality have led to the reopening of the market-

ing concept. As noted in [26, p. 315 - 322], many pow-

erful companies such as General Electric, GTE, 3 M, 

Hewlett-Packard, Ford and others. rebuilt their market-

ing departments. Thus, in the works of I. Harris and T. 

Ruffley was confirmed the importance of customer sat-

isfaction and the corresponding marketing concept [28, 

p. 587 - 603]. It has been argued that marketing is not a 

function but a way of doing business. At the same time, 

K. Moller proposed [29, p. 439 - 450] redefining the 

role of marketing in this new business environment, be-

cause it was argued that marketing operates at three dif-

ferent levels of strategy: corporate, business level or 

strategic business unit (SBU) and functional or opera-

tional. Accordingly, three aspects of marketing were 

identified - marketing as a culture, as a strategy and as 

a tactic; each marketing aspect is inherent in each stra-

tegic level, but the weight given to individual aspects 

of marketing changes with the level of strategy and hi-

erarchy of the organization.  

Percy N. was considered [23, p. 6 - 28] the future 

role of marketing from another point of view. Thus, it 

was argued that in the future, marketing will become a 

functional framework, unless there are significant 

changes in the organizational structure, where market-

ing will become a leading function. At the same time, 

it was predicted that marketing could be a subordinate 

function if the organization successfully implements a 

hybrid structure with a strong focus on the process. In 

this situation, marketing is likely to play a subordinate 

role in sales support activities or as a participant in the 

core teams of the process. However, if the organization 

successfully uses a hybrid structure and maintains a 

strong marketing orientation, then marketing performs 

a central management function.  

As emphasized by Harris and Ruffley [28, p. 587 

- 603], in today's complex business environment, mar-

keting workers must be critical and creative in perform-

ing their functions, must be integrators, both internally, 



44 ECONOMIC SCIENCES / «Colloquium-journal» #12(99), 2021 

synthesizing technological opportunities with market 

needs, and externally, by attracting the client to the 

company as a participant in development and adapta-

tion of goods and services. This is a fundamental 

change in the role and purpose of marketing: from cus-

tomer manipulation to genuine customer engagement; 

from sales to communication and knowledge exchange; 

from the last in the functional line to the corporate 

leader. From here, marketers need to increase their abil-

ity to promote their important role. They must not only 

maximize the satisfaction of their customers, but also 

ensure better profitability. Evidence suggests that as 

marketers increase their knowledge and skills related to 

product, service delivery, and financial responsibility, 

marketing becomes the best function of managing the 

relationship between an organization and its customers. 

Instead, the main barrier to the implementation of the 

marketing concept is the rejection of the concept by top 

management, as well as a bad image, complacency, 

poor integration and lack of a reliable knowledge base 

of marketers themselves [30, p. 857 - 881].  

We can conclude that business marketing devel-

oped as a philosophy of business and management (ie, 

concerned primarily business decisions, goals and busi-

ness orientation). Instead, agricultural marketing devel-

oped as a study of the economic structure, the effective-

ness of the agricultural marketing sector, the role of 

government intervention to improve enterprise produc-

tivity and increase the share of food production costs 

derived from agriculture [31, p. 171 - 224].  

Agricultural marketing in Ukraine has largely 

gained momentum for development in the first years of 

the XXI century. after the formation of a market econ-

omy, recovery in general to the pre-reform level of the 

industry, achievements in resource conservation and 

growth of output per unit of labor, land and material 

resources [32, p. 53 - 63]. The problem of low prices 

for agricultural products was considered to be ineffi-

cient in the distribution of agricultural products from 

the enterprise to the consumer. It was believed that the 

decision was in the hands of the government, not the 

farmers themselves. At the same time, according to the 

conclusion of the Accounting Chamber of Ukraine in 

2018, the Ministry of Agrarian Policy and Food of 

Ukraine did not properly provide effective state support 

to the industry, which limited its development [33]; we 

will add a conclusion about the relevance of this state-

ment in all other years of this period. The proposals of 

the Accounting Chamber are to stimulate the produc-

tion of agricultural products and improve the quality of 

customs clearance during its movement.  

Agricultural economists in Ukraine have tradition-

ally believed that marketing is a process that takes place 

after a product leaves the gates of the farm or after a 

change in ownership. This typical definition was pro-

posed by G. Shepherd and G. Futrell, who noted [34] 

that physically, agricultural marketing begins when the 

goods are unloaded at the gates of the farm and ends 

when the goods reach the consumer. Hence, the objects 

of agricultural marketing are material - such as 

transport and packaging departments, as well as tech-

nological developments in the field of storage and 

packaging. E. Krykavsky noted [35] that both market-

ing and logistics have a common theoretical and ap-

plied basis, but the lack of joint decision-making mech-

anisms for supply, production, distribution, and total 

costs, and customer service reduces their impact on 

value formation. and ensuring sustainable (balanced) 

development of the enterprise.  

The context that follows from this review limits 

the marketing activities of agricultural enterprises by 

selling tactics for already produced goods, and there-

fore, production planning is excluded from the market-

ing process.  

Since the 1950s, theories of general marketing (ie, 

based on a marketing concept) and agricultural market-

ing (ie, based on regulatory policy) have been consid-

ered as different branches of marketing. However, over 

the last twenty years, various economists have substan-

tiated the possibility of implementing (partly obvi-

ously) marketing management to the agrarian theory of 

marketing; it was suggested that better coordination 

within the general theory of marketing and agricultural 

marketing has advantages [36, p. 301 - 315].  

Until recently, agricultural marketing in Ukraine 

was a much smaller field of research compared to busi-

ness marketing. The most complete works identifying 

similar topics in recent times include: Soroka L. (Inter-

nal and external marketing systems and institutions in 

agriculture), Myazina N.B. (Global marketing of agro-

industrial products), Yerankin O.O. Marketing in the 

agro-industrial complex of Ukraine in the conditions of 

globalization), Lomovskykh L.O. (Organizational and 

economic mechanism of marketing management of 

subjects of agrarian entrepreneurship: theory, method-

ology, practice), Shtuchka T.V .(Mechanisms of devel-

opment of marketing activity of enterprises of agro-

food sector) etc.  

Thus, O. Yerankin outlined [37, p. 131 - 140] the 

fact that the penetration of marketing philosophy into 

the agricultural economy of Ukraine is in some way 

"frozen", and most agricultural enterprises are in the 

early stages of the evolution of the concept of market-

ing. The reasons for this are defined as follows: the tra-

ditional role of the state in a centralized economy; men-

tality and level of qualification of managerial staff; fea-

tures of the competitive environment; shortage of 

certain types of products; unformed (at least until 2000) 

system of effective (private) owners and, accordingly, 

lack of interest in the end result; deliberate inhibition of 

market reforms in the agro-industrial complex; depend-

ence of producers on state aid - cost psychology. In par-

ticular, it is said that increasing society's requirements 

for environmental friendliness will force Ukrainian ag-

ricultural enterprises to constantly change production 

standards for energy and resource conservation in ac-

cordance with environmental standards and so on.  

G. Breimier identified three characteristic ap-

proaches to marketing in agriculture [38, p. 115 - 165]. 

The first approach reflects a simplified and common 

notion: marketing is everything that happens after the 

product leaves the gates of the agricultural enterprise, 

ie production takes place in the enterprise, and market-

ing covers everything that happens between the enter-

prise and the consumer. However, the second and third 
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approaches show that the first approach is unacceptable 

in today's business environment. Thus, the second ap-

proach focuses on the coordinating role of marketing, 

ie marketing takes place where the transformation of 

the individual, and therefore marketing should be con-

sidered as a coordinator of economic activity. The most 

important role in coordinating these actions is played 

by price, which may explain the considerable attention 

to the analysis of prices and the effectiveness of mar-

keting activities. The third approach considers market-

ing as a form of market development. With this ap-

proach, the focus is on growing demand and shaping 

the purchasing power of consumers through differenti-

ation and product promotion. This approach, in our 

opinion, is closest to business marketing, as it focuses 

on consumption and consumer behavior and aims to 

eliminate the demarcation between production and 

sales. This, in turn, involves interaction between mem-

bers of the supply chain, which becomes a new factor 

of efficiency.  

D. Bateman was considered [31, p. 171 - 224] in 

the field of agricultural marketing and describes in de-

tail the role played by alternative marketing structures 

(marketing of social agricultural policy, agricultural 

policy and agribusiness marketing) in agricultural mar-

keting research. It was argued that agricultural market-

ing theory focuses on macroeconomic issues and gov-

ernment policy on the distribution and processing of ag-

ricultural products and the activities of enterprises in 

the industry. D. Bateman concluded that, although ag-

ricultural marketing is traditionally seen as a subject of 

policy, the study of objects and tasks faced by business 

and which are central to the theory of business market-

ing, should be integrated into agricultural marketing. 

Therefore, it was argued that the subject area can also 

be considered as an aspect of business and as an aspect 

of social marketing.  

According to M. Mulenberg [36, p. 301 - 315], the 

theory of agricultural marketing did not take the ap-

proach of marketing management to the theory of busi-

ness marketing and considered the competitive strategy 

in a different way than it was done in the scientific lit-

erature on business marketing. According to B. Rich-

ardson [39, p. 89 - 102], the approach to marketing 

management (which he called the concept of agribusi-

ness), was perceived very poorly and did not have a sig-

nificant analytical or research basis. However, some of 

the marketing theory of agriculture is moving towards 

the use of a marketing management approach. At the 

same time M. Müllenberg noted [36, p. 301 - 315], that 

a number of studies have partially taken into account 

the approach of marketing management, but mainly fo-

cused on the behavior of large agricultural enterprises, 

rather than individual farms.  

K. Ritson claimed [40, p. 11 - 35] that the theory 

of marketing of an agricultural enterprise should focus 

on public policy, because in European agriculture the 

elements of the marketing complex, which are usually 

carried out by individual enterprises, are controlled by 

the government. He singled out four features of agricul-

ture that led to the separate and individual nature of the 

subject from the standpoint of marketing:  

1) the structure of agriculture – too many small 

businesses provide markets for agricultural products. 

Agriculture is characterized by the fact that the struc-

ture of production is not related to the market in the 

sense that agriculture is a function of land use, separate 

from the need to be close to the customer. However, it 

can be argued that agriculture is not unique in this re-

spect.  

2) agricultural products are perceived as undiffer-

entiated and homogeneous, ie in most cases these prod-

ucts of one enterprise are the same as in others (for ex-

ample, beef – beef, and grain – grain). However, prod-

uct differentiation is an important part of the marketing 

process, and is growing due to increased industry 

change.  

3) the distance of the agricultural enterprise from 

the final consumer. The added value of these products 

more than doubles between the company and the end 

user. The marketing process is controlled by the enter-

prises in the supply chain.  

4) government intervention can be interpreted as 

manipulation of elements of the marketing complex 

and has a decisive impact on agricultural production.  

The first two features suggest that the effective use 

of the marketing concept has little to do with agricul-

tural enterprises due to the lack of differentiation. How-

ever, marketing advantages are created through the ef-

fective use of marketing channels, covered by the gen-

eral principles of marketing and distribution theory 

(quality control, regional branding, packaging, pro-

ducer groups, etc.). This conceptual approach is becom-

ing increasingly important, given the changing nature 

of the food industry and increasing vertical coordina-

tion in the field of agricultural marketing [41, p. 60 - 

71].  

As claimed by K. Ritson [40, p. 11 - 35], agricul-

tural marketing has developed due to the growing im-

portance of the food marketing sector, and therefore 

many of the problems faced by agricultural enterprises 

come from this sector. Taking into account the above 

factors, K. Ritson classified the subject of agricultural 

marketing (Table 2) in accordance with the essence of 

the traditional subjects of agricultural marketing and 

the general theory of business marketing, while demon-

strating their conceptual convergence. 
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Table 2 

Classification of subject areas of agricultural marketing 

Level  Positive Normative 

Micro 

level 

Consumer behavior Behavior of food. 

Study of marketing behavior of 

enterprises in the agri-food sector. 

Application of marketing principles in the food marketing 

sector. Marketing of agricultural enterprises (including 

cooperative marketing). Government marketing initiatives. 

Macro 

level 

Behavior of agricultural and food 

markets, marketing margin analysis, price 

analysis, the impact of agricultural policy. 

Application of the structure / behavior / efficiency approach 

in the agri-food sector. Aspects of agricultural policy in the 

interests of society. «Green Marketing». Food producers 

policy. 

Source: generalized by the author for [40, p. 11 - 35] 

 

Thus, agricultural marketing has many external 

forms of manifestation. It can be considered a link be-

tween food producers and consumers in terms of both 

physical distribution and economic communication, de-

signed to facilitate the exchange of goods between en-

terprises and consumers [42, p. 171 - 224]. L. Polopolus 

noted that there are many arguments in favor of the fact 

that the marketing of agricultural products is not an iso-

lated but a holistic process [43, p. 803 - 810].  

R. Coles and J. Uhl proposed [44] a definition that 

reveals the content of marketing in agriculture, namely: 

the implementation of all types of business activities re-

lated to the flow of food and services from primary ag-

ricultural production to the final consumer. This sug-

gests that different groups are involved in the marketing 

process (ie producers, livestock and crop markets, 

slaughterhouses, elevators and retailers), which should 

consider the marketing function as a progression 

around the marketing channel. However, channel con-

flicts can occur here, as each group may have different 

goals and objectives. For example, consumers will be 

interested in buying quality products at the lowest 

prices, and producers will be interested in maximizing 

profitability. This may mean that there is an interde-

pendence in the food production process between agri-

cultural enterprises, marketing intermediaries, proces-

sors, retailers and, ultimately, consumers. This interde-

pendence creates conflicts of interest that require 

constant solutions and give marketing a dynamic char-

acter.  

Fig. 1 illustrates a schematic categorization of ag-

ricultural marketing. This illustrates the problems and 

challenges facing the agri-food sector, while influenc-

ing not only the industry level, but also determine the 

factors and considerations on a global scale [45, p. 175 

- 187]. Thus, this is an area not only of agricultural mar-

keting policy, but also of agribusiness and social mar-

keting. In this case, agricultural marketing concerns not 

only the agricultural economy, but also takes into ac-

count the impact of food marketing and, in addition, 

serves the development of behavioral function.  

Thus, it can be argued that the marketing of an ag-

ricultural enterprise has historically (epistemologically) 

evolved from a production orientation to a consumer 

orientation with a long-term relationship with him. At 

the same time, for a representative agricultural enter-

prise, the traditional elements of the marketing complex 

remain important, taking into account the peculiarities 

of products and production, namely: goods – product 

design; production of goods with high added value; 

production of basic products; processing of residues 

and waste; price – setting the price within the product 

range; place – analysis and selection of markets, sup-

ply, storage; promotion – advertising, personal selling, 

public relations, sales promotion, direct marketing [46, 

p. 45 - 54]. At the same time, producers, public author-

ities, consumers, and intermediaries are involved in the 

marketing process. In response to changes in the exter-

nal environment, market dynamics, etc., an agricultural 

enterprise can develop a marketing model that should 

ensure margins, productivity and competitiveness.  
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Fig. 1. Categorization of agricultural enterprise marketing 

Source: developed by the authors 

 

The term marketing covers the factors that deter-

mine the progress of successful enterprises producing 

value-added products [47, p. 47 - 58; 134]. At the same 

time, the development of an algorithm for forming a 

marketing model and evaluating its effectiveness at the 

level of a representative agricultural enterprise remains 

a relevant theoretical and applied issue.  

According to the U.S. Department of Agriculture 

(USDA), based on a summary of the Federal State Mar-

keting Improvement Program (FSMIP) of actual farm 

appraisals, the Tennessee University Center for Agri-

cultural Profitability identifies specific marketing con-

cepts for agriculture. enterprises - producers of value 

added products [48]. The experience of successful ag-

ricultural enterprises, generalized by the USDA, is a 

holistic approach to the use of marketing tools (market-

ing complex) by agricultural enterprises in the follow-

ing separate sections: marketing concept of value added 

in agriculture [49, p. 327]; niche market and alternative 

marketing; marketing research, market analysis and 

market development [50, p. 191–194]; price forecast 

and sales volume estimation [51, p. 5 - 10.]; real com-

petition; product perception and packaging; develop-

ment of a marketing plan.  

In turn, the joint USDA and CPA project justified 

the importance of proper: market research; definition of 

marketing and financial goals and objectives; formation 

of marketing strategies; formation of a marketing com-

plex / marketing tactics; marketing budget calculation; 

monitoring and evaluation of market response; drawing 

up a checklist of the marketing plan. This scientific de-

velopment reveals important marketing issues of form-

ing a market model of the enterprise in terms of forming 

a marketing complex, which have a special impact on 

agricultural operations for the production of value 

added products and specifically relate to marketing 

from the point of view of agricultural enterprises.  

Globalization and the development of interna-

tional markets, as well as growing middle- and high-

income classes in many developing countries, enable 

producers to operate in new national and international 

markets. This means that producers must exercise bet-
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ter control over production, trade and distribution to en-

sure the appropriate level of quality and added value of 

their products. Moreover, manufacturers must adapt to 

strict standards of quality and safety in new markets 

[52, p. 211 - 218].  

At the same time, important barriers for agricul-

tural producers in forming their own marketing model 

are the lack of a favorable environment that can provide 

institutional and infrastructural support, the availability 

of resources, productive and effective coordination in 

creating added value. In particular, small producers are 

at a disadvantage because they do not have enough cap-

ital to invest, use traditional technologies, depend on 

the labor force of family members and do not have con-

tact with international market participants. The scien-

tific literature describes many cases of small farmers 

looking for new forms of cooperation to improve their 

position in the value chain. This necessitates the study 

of value chain theory in the formation of a marketing 

model in agriculture as a way to justify the interaction 

of enterprises.  

Conclusions. Marketing – as a methodological 

philosophy of business - has undergone a conceptual 

evolution from production orientation to consumer ori-

entation with the provision of long-term relationships 

with him. At the same time, for a representative agri-

cultural enterprise, the traditional elements of the mar-

keting complex remain important, taking into account 

the peculiarities of products and production, namely: 

product design; production of goods with high added 

value; production of basic products; processing of resi-

dues and waste; setting the price within the product 

range; analysis and selection of markets, supply, stor-

age; advertising, personal selling, public relations, sales 

promotion, direct marketing. At the same time, produc-

ers, public authorities, consumers, and intermediaries 

are involved in the marketing process. At the same 

time, in response to changes in the external environ-

ment, market dynamics, etc., the efficiency of a typical 

agricultural enterprise will be determined by the ability 

to form and implement a marketing model that should 

maximize margin, productivity and competitiveness. 
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Анотація. 
У статті здійснено аналіз стану нормативно-правового регулювання інституту місцевого оподат-

кування, його роль і місце у податковій системі України в період децентралізації та адміністративної 

реформи. Визначено юридичний зміст поняття місцевих податків та зборів, особливості фіскальної та 

економічної функції місцевих податків і зборів. Розглянуто особливості справляння податку на майно, 

єдиного податку, збору за місця для паркування транспортних засобів та туристичного збору, функції 

органів місцевого самоврядування, що стосуються справляння місцевих податків і зборів відповідно до 

Податкового кодексу України. Здійснено аналіз основних проблем формування інституту місцевих по-

датків та зборів на сучасному етапі та запропоновано шляхи подальшого удосконалення механізму його 

правового регулювання.  

Abstract. 
The article analyzes the state of legal regulation of the institution of local taxation, its role and place in the 

tax system of Ukraine in the period of decentralization and administrative reform. The legal content of the concept 

of local taxes and fees, features of the fiscal and economic function of local taxes and fees are determined. Pecu-

liarities of the property tax collection, single tax, parking fee and tourist tax, functions of local self-government 

bodies related to collecting local taxes and fees in accordance with the Tax Code of Ukraine are considered. The 

analysis of the main problems of formation of the institution of local taxes and fees at the present stage is carried 

out and the ways of further improvement of the mechanism of its legal regulation are offered.  

 

Ключові слова: місцеві податки і збори, податкова система, децентралізація, територіальні гро-

мади, органи місцевого самоврядування. 
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Formulation of the problem. Under conditions 

of decentralization, the issue of ensuring the growth of 

revenues to local budgets, with local taxes and fees as 

one of their main sources, is becoming of great rele-

vance. Proper development of the institution of local 

taxation under conditions of decentralization requires 

appropriate regulatory and legal support of mechanisms 

for collecting local taxes and fees. It should be noted 

that the amendments to the tax legislation adopted in 

recent years are designed to ensure the functioning of a 

new model of the financial system of local self-govern-

ment bodies, which should be formed on the basis of 

financial and tax decentralization reformation. In addi-

tion, there arise a number of problems, which need to 

be addressed, during the period of reforms in the field 

of collecting local taxes and fees. In addition, the stra-

tegic course for integration chosen by Ukraine requires 

the expansion of fiscal powers of local self-government 

bodies and introduction of effective mechanisms for 

filling local budgets. Therefore, the problems of effec-

tive functioning of the local taxation system are rele-

vant and need to be addressed promptly. 

Analysis of recent research and publications. A 

number of scientific researches on the issues of effec-

tive functioning of the mechanisms of collecting local 

taxes and fees have been made by the scientists P. Bi-

lenchuk, V. Blashchuk, T. Bondaruk, V. Borysenko, V. 

Hrechko, O. Kyrylenko, V. Kravchenko, E. Kuzkin, P. 

Kucheriavenko, Y. Pasichnyk, K. Pavliuk, V. Pysmen-

nyi, L. Savchenko, L. Sokolovska, H. Starostenko and 

others. Despite a significant number of publications on 

the legal support of the functioning of local budgets, the 

problem of formation of the institution of local taxes 

and fees in the process of decentralization and for-

mation of affluent communities requires further re-

search.  

Presentation of the research material. Local 

taxes and fees are an integral part of the state tax system 

and one of the most important sources of financial sup-

port for local self-government bodies, without which 
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the socio-economic development of local communities 

is impossible.  

Proper collection of local taxes and fees meets the 

interests of local communities on whose behalf local 

self-government bodies act. The purpose of local taxa-

tion is to provide local authorities with the funds nec-

essary for accomplishing their goals and functions, 

which are at their disposal and concentrated in the rel-

evant budgets [11, p.374].  

Successful functioning of the institution of local 

taxes and fees is an effective mechanism for creating 

affluent territorial communities and an important ele-

ment of the success of decentralization reform, as local 

taxes are one of the guarantees of local self-govern-

ment. Although local taxes and fees are part of local 

budget revenues, they cannot be separated from na-

tional financial management [2, p.225]. 

Legal regulation of local taxes and fees is carried 

out at two levels (national and local) having their own 

characteristics. Thus, the state determines a full list of 

such mandatory payments, a range of taxpayers, objects 

of taxation, maximum rates, determines the powers of 

local self-government bodies to collect local taxes 

within the territorial community. When exercising the 

powers granted by the state, local authorities establish 

and regulate in detail the mechanisms for collecting lo-

cal taxes and fees.  

At the same time, local taxes and fees should be 

separated from national ones, as they have certain fea-

tures, including the following: firstly, within fiscal 

powers, local self-government bodies exercise the right 

to introduce (cancel) local taxes and fees in the relevant 

territory, perform a regulatory function; secondly, local 

taxes are one of the sources of territorial communities’ 

funds and come exclusively to local budgets; thirdly, 

local taxes are established and levied only in the rele-

vant territory, so citizens have the opportunity to 

choose an acceptable level of tax burden [8, p.299].  

There are many interpretations of the concept of 

local taxes and fees in the legal literature. Thus, accord-

ing to N. Prots, local taxes and fees are statutory man-

datory payments, which are credited to the local budg-

ets of the respective territories. Local self-government 

bodies may differentiate tax rates within the rate pre-

scribed by law, provide additional benefits to individual 

taxpayers, change payment deadlines. Unlike national 

analogues, local taxes and fees come in the amount of 

revenues, their payment can be periodic or single, they 

can be targeted (be implemented to reimburse the costs 

of local communities), i.e. a number of their features 

can be distinguished by the end user, role in the for-

mation of budgets, targeting, frequency of payment [13, 

p.537].  

N. Blashchuk considers that local taxes are “oblig-

atory, non-target, gratuitous, non-refundable, uncondi-

tional and constant payments established by the deci-

sions of local self-government bodies in the territory of 

the respective administrative-territorial unit and cred-

ited to its local budget; local fees are targeted, repaya-

ble, non-permanent payments, both mandatory and op-

tional for the establishment by the decision of the local 

self-government body on the territory of the relevant 

administrative-territorial unit to compensate the cost of 

services provided to the payer of local fees and credited 

to its local budget” [1, p. 8]. 

M. Chernovska notes that “local taxes and fees 

should form the part of the revenue base of local budg-

ets in respect of which the central authorities have no 

authority. These funds should be the property of local 

self-government they rely on when performing their 

tasks and functions” [15, p. 297]. 

Article 8 of the Tax Code of Ukraine stipulates 

that “local taxes and fees are established in accordance 

with the list and within the limits of rates specified by 

this Code, decisions of village, settlement, town coun-

cils and councils of the united territorial communities 

established in accordance with the law and a long-term 

plan of formation of the territories of communities, 

within their powers and are obligatory for payment in 

the territory of the relevant territorial communities” 

[12].  

Considering the above-mentioned, local taxes and 

fees can be defined as mandatory payments in the terri-

tory of the relevant territorial community, established 

by the state, administered by local self-government 

bodies and received by the budgets of territorial com-

munities.  

Local taxes and fees operate based on the princi-

ples set out in Article 4 of the Tax Code of Ukraine. 

They are as follows: 1) universality of taxation – every 

person is obliged to pay taxes and fees established by 

law, the payer of which he is; 3) equality of all taxpay-

ers before the law, prevention of any manifestations of 

tax discrimination – ensuring equal treatment of all tax-

payers regardless of their social, racial, national, reli-

gious affiliation, form of ownership of a legal entity, 

citizenship of an individual, place of capital origin; 3) 

social justice – the establishment of taxes and fees in 

accordance with the solvency of taxpayers; 4) a single 

approach to the establishment of taxes and fees – deter-

mination of all mandatory elements of the tax at the leg-

islative level, etc. 

The main features of local taxes and fees that dis-

tinguish them from national taxes and fees are as fol-

lows: 1) the establishment of local taxes and fees by the 

decisions of local councils (within their powers and in 

accordance with the Tax Code of Ukraine); 2) local 

taxes and fees are mandatory to be paid on the territory 

of the relevant territorial communities; 3) local taxes 

and fees are credited to the relevant local budgets (ac-

cording to the Budget Code of Ukraine) [2, p.225]. 

At the present stage, the system of local taxation 

in Ukraine is based on the principles of the European 

Charter of Local Self-Government. Thus, Article 9 of 

the European Charter of Local Self-Government en-

shrines local self-government bodies the right to their 

own financial resources, which they are free to use 

within their powers. The amount of such financial re-

sources of local authorities must correspond to the 

functions provided by the Constitution or law. Part 3 of 

Article 9 of the European Charter of Local Self-Gov-

ernment stipulates that at least part of the financial re-

sources of local self-government bodies are formed at 

the expense of local taxes and fees, the amount of which 

they set in accordance with law [6].  
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The basis of the legislation on local taxes and fees 

is the Constitution of Ukraine, which enshrines basic 

provisions for the regulation of local taxation, namely 

paragraph 1 of Article 143 enshrines the right of terri-

torial communities to establish local taxes and fees di-

rectly through local governments in accordance with 

the law and the Tax Code of Ukraine (hereinafter – 

TCU). Relations arising in the field of local taxes and 

fees, the procedure for their administration, taxpayers 

and fees, their rights and responsibilities, the compe-

tence of regulatory authorities, the powers and respon-

sibilities of their officials in the administration of taxes 

and fees, liability for violations of tax legislation are 

regulated by the TCU. The TCU also provides a full list 

of local taxes and fees.  

After the TCU adoption in 2011, the system of lo-

cal taxation has undergone significant changes, primar-

ily related to the composition of local taxes and fees – 

the number of local taxes and fees has been signifi-

cantly reduced. Since 2015, according to Article 10 of 

the Tax Code of Ukraine, the fee for certain types of 

business activities has been abolished, and the tax on 

real estate other than land has been replaced by property 

tax, which, in its turn, includes property tax in terms of 

transport tax, land fees, tax on real estate other than 

land [12].  

Since the independence proclamation, the struc-

ture of local taxes and fees has been constantly trans-

forming. For example, before the TCU adoption, there 

were fourteen local taxes and fees (today there are five). 

For example, tourist tax has been introduced instead of 

hotel tax, and parking fee for the parking space has been 

introduced. Municipal tax and advertising tax has been 

abolished, as well as a number of local fees (market fee, 

fee for the use of local symbols, etc.). 

However, not all scholars and experts consider it 

effective, because along with the elimination of “inef-

ficient fees, there were eliminated local taxes and fees 

that accounted for 90% of revenues of such budgets 

(utility tax, market fee, fee for granting permission to 

place the objects of trade), while revenues from the 

payment of taxes and fees for various reasons mini-

mally provided the needs for financial resources of lo-

cal communities. According to E. Kuzkin, an important 

positive change was the transfer of single tax from the 

list of national to local ones, which increased their share 

in total local budget revenues, which was associated 

with an increase in the number of taxpayers. According 

to the scientist, a positive step was the abolition of a 

number of inefficient tax payments; simplification of 

the local tax administration system; streamlining the 

powers of local self-government bodies in terms of es-

tablishing and administering local taxes and fees; set-

tlement of interaction of local self-government bodies 

with controlling bodies; introduction of a real estate 

tax, which in most European countries is considered to 

be one of the most effective local taxes; granting a sin-

gle tax the status of a local one, which will expand fi-

nancial independence of local budgets [8, p.306-307].  

An important step was the adoption of the Law of 

Ukraine “On Amendments to the Tax Code of Ukraine” 

aimed to improve tax administration, eliminate tech-

nical and logical inconsistencies in tax legislation” of 

January 16, 2020 [7]. In our opinion, normative regula-

tion of the powers of local self-government bodies on 

the establishment of local taxes and fees is a very im-

portant step of the legislator under conditions of admin-

istrative-territorial reform and decentralization pro-

cesses. Let’s consider these powers provided by the 

TCU in more detail.  

The current TCU stipulates that the list of local 

taxes and fees, the establishment of which is within the 

competence of village, settlement, town councils and 

councils of united territorial communities, which are 

founded in accordance with the law and a long-term 

plan of the formation of community territories, is estab-

lished by the Verkhovna Rada of Ukraine, while self-

government bodies, within their powers, decide on the 

establishment of local taxes and fees and tax benefits 

for the payment of local taxes and fees until July 15 of 

the year preceding the budget period during which it is 

planned to apply local taxes and/or fees established 

(paragraph 12.1.2 of Article 12). 

The TCU establishes a rather clear procedure for 

setting local taxes and fees. Thus, the bodies of local 

self-government and united territorial communities 

must decide on the establishment of local taxes, fees 

and tax benefits by July 15 of the year preceding the 

budget period in which it is planned to apply the estab-

lished local taxes and/or fees, and on amendments to 

such decisions. 

Local self-government bodies are obliged to deter-

mine the mandatory elements of taxes and fees, in par-

ticular, the object of taxation; tax base; tax rate; the pro-

cedure of tax calculation; tax period; term and proce-

dure of tax payment; term and procedure of submitting 

reports on tax calculation and payment (Article 7 of the 

TCU).  

Having made a decision, local self-government 

bodies are obliged to send the copies of decisions and 

information on the rates and tax benefits for the pay-

ment of local taxes and/or fees in the form prescribed 

by law to the supervisory authority within ten days.  

The TCU also obliges to compile summary infor-

mation on the amount and date of setting the rates of 

local taxes and/or fees, tax benefits and submit it to the 

central executive body that implements the state tax 

policy. The controlling bodies are obliged to submit re-

ports to the local self-government bodies (on the 

amounts of accrued and paid taxes and/or fees, amounts 

of tax debt; amounts of deferred and deferred monetary 

obligations, etc.) (paragraph 12.3.3). 

The central executive body implementing the state 

tax policy must publish on its official website a sum-

mary of the amount and date of setting the rates of local 

taxes and/or fees, tax benefits in the relevant territories. 

It should be noted that in case of errors in this infor-

mation, the taxpayer is exempt from fines and penalties 

(paragraph 12.5).  

In addition, within ten days from the date of ap-

proval of technical documentation on regulatory mone-

tary valuation of land, the local government body sub-

mits information on regulatory monetary valuation of 

land to the supervisory authority and the central execu-

tive body, which implements state policy in the field of 
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land relations, and the central executive body must pub-

lish a summary of the conducted regulatory monetary 

valuation of land on its official website.  

The TCU sets a deadline for decision-making 

(July 15 of the year preceding the budget period) and 

promulgation of the decision (July 25). If such decision 

has not been made, taxes and/or charges shall be levied 

in accordance with the rates that are in force until 31 

December of the year preceding the budget period dur-

ing which such local taxes and/or charges are to be ap-

plied. Based on the fact that in accordance with para-

graph 10.21 of the TCU, single tax and property tax are 

mandatory to be established (in terms of transport tax 

and land fees, except for land tax for forest lands). 

Therefore, if no decision has been made, these taxes are 

levied in accordance with the rates in force until 31 De-

cember of the year preceding the budget period (para-

graph 12.3.5).  

The TCU prohibits village, settlement, town coun-

cils and councils of united territorial communities from 

setting individual preferential rates of local taxes and 

fees for certain legal entities and individuals – entrepre-

neurs and individuals or exempting them from paying 

such taxes and fees.  

Thus, the current tax legislation establishes the 

following powers of local self-government bodies:  

- setting the rates of local taxes and fees within the 

rates set by the TCU;  

- determination of the list of tax agents;  

- decision-making on the establishment of local 

taxes and fees, change of their rates, object of taxation, 

procedure for collection or provision of tax benefits, 

which causes changes in tax liabilities of taxpayers and 

which comes into force from the beginning of the 

budget period. 

The decision of the local government (on the es-

tablishment of local taxes and fees; on changes in the 

size of rates, etc.) is a normative act on taxation of local 

taxes and fees.  

The Code stipulates that local taxes include prop-

erty tax and single tax, while local fees include a fee for 

parking spaces for vehicles and tourist tax, and the fol-

lowing elements must be determined during tax assess-

ment: taxpayers; object of taxation; tax base; tax rate; 

procedure for tax calculation; tax period; term and pro-

cedure for tax payment; the term and procedure for sub-

mitting reports on the calculation and payment of tax 

(Article 7 of the TCU).  

Local councils must establish single tax and prop-

erty tax (in terms of transport tax and land fees, except 

for land tax for forest lands) and decide on the estab-

lishment of property tax (in terms of real estate tax, 

other than land) and establishment of a fee for parking 

spaces for vehicles, tourist tax and land tax for forest 

lands (Article 10) [12]. 

The property tax collection mechanism is regu-

lated by Chapter XII of the TCU. According to Article 

265, property tax consists of the tax on real estate other 

than land plot; transport tax; pay for the land.  

Thus, payers of the tax on real estate other than 

land are individuals and legal entities, including non-

residents, who own residential and/or non-residential 

real estate. Taxpayers pay it at the place of location of 

the taxation object. This tax is credited to the relevant 

budget (Article 265). To simplify the tax payment pro-

cedure, the TCU has introduced a rule according to 

which individuals can pay the tax in the village and set-

tlement through the cash desks of village (settlement) 

councils or councils of united territorial communities. 

The TCU provides a list of those objects that can-

not be taxed (for example, residential and non-residen-

tial real estate owned by public authorities, local self-

government bodies; family-type orphanages; dormito-

ries).  

As for the tax base, it is calculated by the supervi-

sory authority for individuals, and independently for le-

gal entities. For legal entities, it is calculated by such 

persons independently based on the total area of each 

individual object of taxation on the basis of documents 

confirming the ownership of such object.  

Local self-government bodies establish tax ex-

emptions for residential and/or non-residential real es-

tate owned by individuals or legal entities, public asso-

ciations, charitable organizations, and religious organi-

zations of Ukraine.  

The TCU determines the maximum rate for this 

tax, so that it may not exceed 1.5 percent of the mini-

mum wage established by law on January 1 of the tax 

(reporting) year, per square meter of the tax base. The 

rates are approved by the decision of the local govern-

ment.  

As for the transport tax, it is paid at the place of 

registration of the objects of taxation and is credited to 

the relevant budget of the territorial community. Tax-

payers are owners of cars registered in Ukraine and 

manufactured no longer than five years ago (inclusive) 

and the average market value of which is more than 375 

minimum wages established by law on January 1 of the 

tax (reporting) year. 

Tourist tax is a local tax, the funds from which are 

credited to the local budget. Payers of the fee are citi-

zens of Ukraine, foreigners, as well as stateless persons 

who arrive at the territory of the administrative-territo-

rial unit, where the decision of the village, settlement, 

town council or council of the united territorial commu-

nity on the establishment of the tourist tax in places of 

residence (overnight stay) (item 268.2.1 of the TCU) is 

valid.  

The law provides an exclusive list of those persons 

who cannot be taxpayers (for example, persons living 

in this territory and members of their families of the 1st 

and 2nd degree of kinship, the disabled, children under 

18, etc.)  

The rate of tourist tax is set by the decision of local 

self-government bodies. The maximum rate is up to 0.5 

percent for domestic tourism and up to 5 percent for in-

bound tourism from the minimum wage set by law on 

January 1 of the reporting (tax) year, for one person per 

day of temporary accommodation.  

The TCU determines the base and procedure for 

its collection. As for the powers of the local self-gov-

ernment body, it has the right to decide in which places 

of temporary accommodation of tourists the collection 

will be carried out. The list of these places is established 

in paragraph 268.5.1 of the TCU (hotels, campsites, 

hostels, tourist bases, etc.). In addition, the decision of 
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the local self-government body approves a list of tax 

agents.  

The law obliges to publish these decisions on the 

official website of the village, settlement, town council 

or the council of the united territorial community.  

The fee for parking spaces for vehicles is collected 

in accordance with the decision of the local government 

by persons (individuals and legal entities) who organize 

and carry out activities to ensure parking of vehicles on 

paid parking lots and specially designated parking lots. 

The decision of the local self-government body 

approves the list of special land plots that are subject to 

taxation, allocated for the organization and implemen-

tation of activities to ensure parking of vehicles. This 

can be a plot of land, an area of communal garages and 

parking lots built at the expense of the local budget. 

Their location, total area, technical equipment, number 

of parking spaces for vehicles must be specified in the 

decision. 

The rate is also set by the relevant decision with a 

limit of up to 0.075 percent of the minimum wage es-

tablished by law on January 1 of the tax (reporting) year 

(Article 268-1 of the TCU). 

Payment for land is a mandatory payment as part 

of property tax, which is collected in the form of land 

tax or rent for land plots of state and communal prop-

erty (paragraph 14.1.147 of the TCU). On the general 

grounds, land tax payers are owners of land plots, land 

shares (units) and land users (Article 269).  

The legislation provides two options for collecting 

land tax: in the case of regulatory monetary assessment 

(which must be approved by the decision of local self-

government bodies) and under the absence of such an 

assessment.  

The TCU also establishes benefits for the payment 

of land tax for individuals and legal entities, provides a 

list of land plots that are not subject to land tax, sets the 

tax period, calculation procedure and terms of payment 

of land tax.  

Single tax is one of the stable sources of the local 

budget replenishment. Single tax is paid by businesses 

that apply a simplified system of taxation, accounting 

and reporting. Tax rates, reporting and payment condi-

tions depend on the group, which the entities belong to. 

According to paragraph 10.2 of Article 10 of the TCU, 

local councils must establish single tax. 

Fixed rates of the single tax are set by village, set-

tlement, town councils or councils of united territorial 

communities for individuals – entrepreneurs engaged in 

economic activity depending on the type of economic 

activity, per calendar month in accordance with Article 

293 of the TCU. 

According to Articles 64 and 69 of the Budget 

Code of Ukraine, single tax is credited to the general 

fund of local government budgets (village, settlement, 

town and unified territorial community’s budgets) [4]. 

It should be noted that according to a large number 

of scholars and experts, a number of norms of the TCU 

do not meet basic international standards for building 

local tax policy, in particular those defined in the rec-

ommendations of the Council of Europe. Such require-

ments include granting local self-government bodies 

the right to set rates within the limits sufficient to en-

sure funding for local programs; determination of ben-

efits and exemptions for local taxes and fees by the de-

cision of local self-government bodies, etc.  

Considering these principles, the decision to abol-

ish the market fee and the fee for the right to use local 

symbols is controversial, as this has led to large losses 

of revenues by certain groups of local budgets.  

According to Kuzkin’s research, the system of col-

lecting a tax on real estate other than land remains im-

perfect. Despite the fact that the tax base has been ex-

panded and the tax rate has been increased, the real es-

tate tax remains an inefficient and significant financial 

instrument for local self-government. According to the 

scientist, “rent as part of the payment for land is almost 

entirely consistent with the characteristics of local taxes 

and fees. Lack of the opportunity for the local self-gov-

ernment bodies to influence the determination of bene-

fits and land tax rates… does not contribute to the de-

velopment of the land market and increase of incom-

ings to local budgets. The need for annual indexation of 

rates, in contrast to the approach of linking them to the 

minimum wage, does not improve land tax administra-

tion”. The scientist notes that local self-government 

bodies of most European Union countries consider a 

land tax to be the most effective one given the possibil-

ity of expanding the tax base and the impact on rates, 

the importance of its regulatory and incentive func-

tions.  

The determination by taxpayers of parking fees 

only for business entities “actually turns it into a con-

cession of part of the territory (land) of the local coun-

cil, which limits the introduction of technical devices 

for parking (parking meters), which are common in the 

world, in Ukraine and poses a significant threat of cor-

ruption”. For example, in the EU countries, payers of 

the fee are the owners of vehicles who pay for the right 

to park, and collection of the fee is entrusted to the rel-

evant companies [8, 308]. 

Based on the norms of the TCU, legal regulation 

of local taxes and fees has its specificity, as it is carried 

out at two levels: national and local. The state deter-

mines a full list of such mandatory payments and estab-

lishes the basis for their collection empowering local 

self-government bodies to impose such taxes in the rel-

evant territory. While exercising the powers granted by 

the state, local self-government bodies, in their turn, es-

tablish and regulate in detail the mechanism for collect-

ing local taxes and fees, as well as put them into effect. 

Therefore, regulation of local taxation is carried out 

both by tax laws and a number of other regulations that 

determine the competence of local self-government 

bodies in the field of taxation, the specifics of building 

a budget system, as well as by the decisions of local 

self-government bodies concerning local taxes and 

fees.  

The problems that arise when collecting local 

taxes and fees are caused by their features, namely: 1) 

special significance of local taxes and fees for ensuring 

proper development of territories, the most complete 

meeting the needs of population in these territories; 2) 

the fact that local taxation is in the stage of its for-

mation, as evidenced by their small share in local 
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budget revenues; 3) lack of relationship between the 

level of public services provided in a particular area 

with the tax burden on the population; 4) uncertainty of 

numerous procedures related to the mechanism of cal-

culation, planning of local taxes and fees; 5) ineffi-

ciency of certain tax rates, which does not allow to en-

sure stable revenues to local budgets [14, p. 86-87].  

Representatives of the scientific community and 

experts more and more often express the opinion that 

there is a need to give territorial communities the right 

to introduce taxes and fees at their own discretion, since 

local self-government bodies know the level of socio-

economic development, and therefore can choose the 

most effective taxes and fees; they are interested in the 

effectiveness of such taxes and fees (enhancement of 

the capacity of the territorial community, creation of a 

favorable investment climate, etc.). However, this ap-

proach is not supported by all since they believe that it 

could lead to the increased tax pressure on taxpayers, 

uncontrolled growth of taxes and fees, reduction of the 

interest of local self-government bodies in collecting 

national taxes and fees.  

We share the opinion on the expediency of intro-

ducing the taxation model, according to which local 

self-government bodies will have the right to introduce 

taxes and fees in addition to those defined by law. How-

ever, the legislation should provide the requirements 

for these taxes and fees and formalized procedures of 

their introduction and administration. Such local taxes 

and fees should not duplicate national taxes. It is also 

appropriate that the local authorities have the right to 

impose their taxes and fees only after all mandatory 

taxes and fees, if there are objects of taxation or condi-

tions associated with their introduction. In this case, the 

statutory list should include the most effective taxes 

and fees. This can be achieved only if taxes comply 

with generally accepted principles of introduction, the 

main of which should be the principle of economic ef-

ficiency, i.e. tax revenues should exceed the cost of its 

collection. 

Conclusions. Local taxes and fees are one of the 

effective mechanisms for formation of the resource po-

tential of local self-government bodies and a source of 

social and economic development of community terri-

tories. Nowadays, the institution of local taxation occu-

pies an important place in the tax system of our state. 

In recent years, significant steps have been taken in 

Ukraine to financially decentralize and strengthen the 

resource base of local self-government bodies. Amend-

ments have been made to the tax legislation concerning 

the collection of local taxes and fees, in particular, in-

efficient taxes, administrative expenses higher than the 

revenues from such taxes and fees have been elimi-

nated; new cost-effective taxes have been introduced; 

the list of types of taxable objects has been expanded; 

tax rates have been changed; the list of taxpayers has 

been expanded; some national taxes have been at-

tributed to local taxes, etc. However, the local taxation 

system is still at the stage of reformation and adaption 

to EU legislation. At the same time, it needs further 

reformation, improvement of regulatory framework, 

bringing it in line with European standards. Consider-

ing the experience of previous years on tax system for-

mation in Ukraine, the legal framework of local taxa-

tion should provide the fiscal function of local taxes and 

fees in order to form affluent territorial communities, 

strengthen financial stability and independence of local 

budgets, perform the tasks on regional development, 

ensure favorable socio-economic policy for the devel-

opment of entrepreneurial activity in territorial commu-

nities. 
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resistant to technical failures and malicious attacks. Costs and time of carrying out business operations are sig-

nificant. 
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Introduction 

The transformation of the global business environ-

ment under the influence of regressive factors causes 

the emergence of new crises in international economic 

relations. The interpretation of the word crisis, which 

comes from (Greek κρίσις - solution; reverse) creates a 

state in which existing means of achieving goals are in-

adequate, resulting in unpredictable situations that re-

quire the development of new approaches to problem 

situations. Crisis, as a phenomenon, reveals hidden 

conflicts and disproportions, and can be considered as 

an independent phenomenon, an external factor, a po-

litical, sociological or economic category. 

The recent economic crisis that has gripped most 

national economies is manifested in the imbalance be-

tween supply and demand for goods and services. In a 

competitive economy, the relationship between busi-

ness entities due to the crisis must undergo a massive 

transformation of business scenarios. Crisis phenomena 

in the economy can lead to the renewal of sociological, 

ideological, political conditions, and even lead to the 

reformation of national elites. 

The COVID-19 pandemic has spread rapidly 

around the world, infecting millions of people and 

nearly halting economic activity, as most countries 

have imposed strict restrictions on movement to stop 

the spread of the virus. Over time, as health threats and 

human losses increase, the economic damage will be-

come even more apparent and may become the greatest 

economic shock the world has experienced in decades. 

The global economic outlook for June 2020 has 

been identified by the World Bank as immediate, as is 

the immediate pandemic impact and long-term growth 

due to the damage it has caused. The baseline forecast 

predicts a 5.2 percent contraction in world GDP in 

2020, the deepest global recession in decades, despite 

governments' extraordinary efforts to counter the eco-

nomic downturn with support for fiscal and monetary 

policies. In the longer term, the deep recessions caused 

by the pandemic will leave long-term scars due to de-

clining investment, "erosion" of human capital due to 

job or training loss, fragmentation of global trade and 

supply links. 

The pandemic crisis requires the development of 

urgent measures needed to mitigate the effects on pub-

lic health and economic recovery 

The metallurgical complex is one of the main ele-

ments of economy of Ukraine and plays very important 

role in its future development. Metallurgy is a major 

contributor to the budget, the main provider of foreign 

currency in Ukraine. Production of the metallurgical 

complex is the main component of export of industrial 

branch of the country in this connection an actual prob-

lem is research of a current state and prospects of de-

velopment of the foreign trade activity of a metallurgi-

cal complex. It should be noted what exactly produc-

tion of metallurgical complex plays a key role from the 

point of view of definition of positive influences of for-

eign economic activity of subjects of managing on for-

mation of key macroeconomic indicators of the country 

to which it is necessary to carry: acceptability of a con-

dition of the balance of payments of the country, infla-

tionary expectations and cost of national monetary unit. 

1.Analysis of recent research and publications 

Among domestic and foreign scholars who have 

dedicated their works to the problems of foreign trade 

activity of metallurgical complex should be mentioned 

I.P. Bulev [1], V.L. Mazur [3], Sardak S., Stavyts’ka 

A.[] and others. The presenters in the hallucinations of 

smart structures were occupied by such presenters, 

Satoshi Nakomoto [3], George Doran [6], Nick Sabo 

[7]. 

The purpose of this study is to analyze the current 

state of foreign trade activity of World Ukraine’s met-

allurgical complex and to emphasize problems of effec-

tive further development of metallurgical complex with 

blockchain technology in the modern system of inter-

national cooperation. 

2.Results and Discussion 

In the world economy, the key factor of stability 

and high competitiveness in the long run should be a 

policy of constant innovation to implement innovative 

technological solutions in the field of information tech-

nology, development of new international settlement 

tools, which requires banks and other market partici-

pants to make quick and radical decisions. model of 

their financial behavior and strategic line of develop-

ment of organizational structure. A special place is oc-

cupied by the so-called smart structures and technolo-

gies based on them, which are widely used in various 

fields of human activity. 

Smart Structure (Smart Structure) is a system that 

contains multifunctional parts that can monitor and ac-

tivate control; and can act as a primitive analogue of a 

biological body. To build such intelligent construc-

tions, software is used that can perform the functions of 

monitoring and tracking the operation of individual 

parts of the software application using a predicate sys-

tem as an expression that uses one or more values with 

the result of a logical type. One of the most well-known 

smart structures in the world of information technology 

is the concept of smart contracts, which appeared in 

1994, when cryptographer and legal expert Nick Szabo 

introduced it to use the developed methods of contract 

law in e-commerce protocols on the Internet . This re-

searcher is also one of the developers of bit gold. Back 

in 1996, he argued that the minimum amount of micro-

payment is determined not so much by technology as 

by the reasonable effort required to evaluate the product 
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and the decisions made, or, in his words, "its transaction 

value." [11] 

However, in practice, the realization of this idea 

was received only in 2008, thanks to the advent of 

blockchain technology in bitcoin cryptocurrencies[7]. 

Next, consider the concept of SMART as an mnemonic 

abbreviation, the components of which are criteria for 

setting tasks, such as in project management, manage-

ment and personal development. This abbreviation was 

first mentioned in November 1981. in a publication by 

George T. Doran for Management Review [2], formed 

from the words of English. specific, measurable, as-

signable, realistic, time-related— concrete, measura-

ble, has a performer, realistic, limited in time. It is be-

lieved that the compliance of tasks with these criteria 

significantly increases the likelihood of their imple-

mentation to achieve the goal. For a more detailed idea 

of smart payment, first consider the standard forms of 

documentary payments, which are widely used in the 

implementation of foreign trade agreements and pay-

ments for them[14]. 

3. Practical application of blockchain technolo-

gies in business 

As an example, we would like to cite the deal be-

tween Alfa-Bank together with Gazpromneft-Aero, the 

operator of the aviation fuel business Gazprom Neft, 

and S7 Airlines, which launched a blockchain service 

that allows airlines to instantly pay for fuel directly 

when refueling aircraft without prepayment, banks 

guarantees and financial risks for the parties to the 

transaction. 

The service is based on Aviation fuel smart con-

tracts (AFSC), which run on the blockchain platform 

HyperLedger. Through the AFSC system, the airline 

transmits to the supplier information about refueling 

the desired flight, agrees on the preliminary volume of 

fuel and its price. This data is used to assign a technical 

task to the driver of the tanker at the airport. 

Next, the commander of the aircraft in the system 

requests from the operator the required amount of fuel, 

after which the online application is sent to the airline's 

bank to reserve the required amount in the carrier's ac-

count. Instant confirmation from the bank starts refuel-

ing. After the service is performed, the funds are writ-

ten off, and the commercial services of the fuel supplier 

and the air carrier are sent information about the closure 

of the application for refueling and reporting docu-

ments. The new technology multiplies the speed of fi-

nancial transactions and reduces the labor costs of air-

line staff and suppliers. 

As an industry leader, Gazpromneft-Aero is not 

only a conductor of IATA international standards for 

aviation fuel supply in Russia, but also actively imple-

ments the world's best practices and innovative solu-

tions aimed at improving business efficiency. The use 

of this technology in mutual settlements between air-

lines and fuel operators will give a new impetus to the 

development of the entire aviation industry, "said Vla-

dimir Egorov, CEO of Gazpromneft-Aero. 

“As a technology leader in the industry, S7 Air-

lines analyzes and, with sufficient justification, imple-

ments promising technologies, including blockchain. 

We were the first to use smart contracts for letters of 

credit. After that, they developed a blockchain platform 

for automating trade transactions between several 

counterparties and launched a service on it for mutual 

settlements with agents selling air tickets. Our next step 

is a service to automate payments for fuel supply. It is 

an automated trading operation between three parties: a 

bank, an airline and a tanker. Upon refueling the aircraft 

according to the pre-established rules, the funds are rec-

onciled and written off. The technology allows to in-

crease the transparency of mutual settlements, to aban-

don a number of manual operations and speed up pro-

cesses, ”said Pavel Voronin, Deputy General Director 

for Information Technology of S7 Group. 

Made analysis of current state supply chain around 

the world revealed to become increasingly intercon-

nected, the influence of blockchain is becoming more 

prevalent. The Factory of the Future spans across a 

whole network of steel production. Now, more than 

ever before, manufacturers face the challenge of se-

curely sharing data within and outside industry 

walls[3,12,13,14]. 

4. An example of the use of blockchain technol-

ogies in steel production. 

To work out the best practice for blockchain, a 

manufacturer must conduct a structured assessment 

which begins with identifying the company’s current 

business problems and future needs. Subsequently, it 

can then explore how it leverages the technology to re-

lieve the factory’s pain points and addresses its needs. 

Equipped with a strong understanding of the opportu-

nities and challenges it faces, the manufacturer can then 

choose the most appropriate option from the available 

technology solutions. [16] 

Be reviewed the current situation on the global 

steel products market.Figure1 

China is estimated to have produced 83.0 Mt in 

February 2021, up 10.9% on February 2020. India pro-

duced 9.1 Mt, down 3.1%. Japan produced 7.5 Mt, 

down 5.6%. The United States produced 6.3 Mt, down 

10.9%. Russia is estimated to have produced 5.7 Mt, 

down 1.3%. South Korea produced 5.5 Mt, up 1.2%. 

Turkey produced 3.0 Mt, up 5.9%. Germany produced 

3.1 Mt, down 10.4%. 

Brazil produced 2.8 Mt, up 3.8%. Iran is estimated 

to have produced 2.3 Mt, up 11.5%. 

The 64 countries included in this table accounted 

for approximately 98% of total world crude steel pro-

duction in 2020. Regions and countries covered by the 

table: 

 Africa:Egypt, Libya, South Africa 

 Asia and Oceania: Australia, China, India, 

Japan, New Zealand, Pakistan, South Korea, Taiwan 

(China), Vietnam 

 CIS:Belarus, Kazakhstan, Moldova, Russia, 

Ukraine, Uzbekistan 

 European Union (27) 

 Europe, Other:Bosnia-Herzegovina, Mace-

donia, Norway, Serbia, Turkey, United Kingdom 
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Table 1 

Top 10 steel-producing countries 

countries 
Feb 2021 

(Mt) 

% change Feb 

21/20 

Jan-Feb 2021 

(Mt) 

% change Jan-Feb 

21/20 

Africa 1.2 -6.4 2.4 -6.9 

Asia and Oceania 109.7 7.5 230.8 10.1 

CIS 8.0 -1.5 16.8 -0.4 

EU (27) 11.9 -7.1 24.1 -3.7 

Europe, Other 3.9 5.2 8.2 6.9 

Middle East 3.2 -0.9 6.8 0.4 

North America 8.8 -8.9 18.5 -7.1 

South America 3.5 2.2 7.3 6.6 

Total 64 

countries 
150.2 4.1 315.0 6.6 

Figure 1. Pattern of growth to world steel production markets. 

Source: [15]. 

 

 Middle East: Iran, Qatar, Saudi Arabia, 

United Arab Emirates 

 North America: Canada, Cuba, El Salvador, 

Guatemala, Mexico, United States 

 South America: Argentina, Brazil, Chile, Co-

lombia, Ecuador, Paraguay, Peru, Uruguay, Venezuela 

5. Comparative analysis of the metallurgical in-

dustry of Ukraine 

As reported earlier, in 2019, companies of 

Ukraine's mining & metals sector decreased produc-

tion of steel by 1.2% to 20.85 million tons, pig iron by 

2% to 20.6 million tons, rolled products by 0.9% to 18.2 

million tons against 2018[12]. 

The Ukrainian iron and steel industry is concen-

trated in central (Dnipro, Kryvyi Rih, Nikopol), south-

ern (Zaporizhia) and eastern (Donets Basin, Mariupol) 

regions of Ukraine. There are 14 iron ore mining com-

panies, 15 iron and steel mills, and three ferroalloy 

plants[6]. 

To review of the situation before the crisis in 

Ukraine in the field of iron and steel as a whole In the 

pre-crisis times the share of metallurgical complex was 

27% in the gross domestic product of Ukraine. More 

than 40% of currency came to the state from metallurgy 

and it affected state of the economy of the country in 

crisis. In the conditions of world decline in demand for 

metal inflow of currency considerably decreased, and 

the economy experienced decrease much more, than 

was predicted. The gain of sales proceeds was consid-

erably reduced (Table 2). 

In recent years development of metallurgical com-

plex is influenced negatively by adverse external eco-

nomic conditions which are characterized by decrease 

in the world prices for ferrous metals, a competition ag-

gravation in the markets of Europe and Asia against 

surplus in the world of capacities, domination in the 

market of cheap Chinese hire, reduction of demand for 

metallurgical production in the Middle East which tra-

ditionally is one of the greatest consumers of the 

Ukrainian metallurgical production. In 2013 from 

Ukraine about 26,5 million t are exported metal produc-

tion that for 3,6% exceeds the indicators 2012 [5]. In 

recent years development of metallurgical complex is 

influenced negatively by adverse external economic 

conditions which are characterized by decrease in the 

world prices for ferrous metals, a competition aggrava-

tion in the markets of Europe and Asia against surplus 

in the world of capacities, domination in the market of 

cheap Chinese hire, reduction of demand for metallur-

gical production in the Middle East which traditionally 

is one of the greatest consumers of the Ukrainian met-

allurgical production. In 2013 from Ukraine about 26,5 

million t are exported metal production that for 3,6% 

exceeds the indicators 2012 [6].Reduction of prices in 

the world markets of metal and metallurgical produc-

tion led to that in value terms export deliveries of steel 

products made about 14,3 bln. USD that is 6,7% less, 

than in 2012. Export deliveries of metal production in 

2013 in comparison with 2012 increased by 1,1%, in 

value terms export deliveries of metal production ex-

ceeded 1459 million USD (Table 2). 
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Table 2 

Sales proceeds of the metallurgical companies in 2011 – 2012 

Company 2011 2012 Rate of growth, % 

Аzovstal 35786 44423 24,14 

Metinvest 26175 35759 36,62 

ArcelorMittal 24280 29889 23,1 

Alchevsk iron and steel works 12208 21770 78,32 

Yenakiieve iron and steel works 13238 21363 61,38 

Zaporizhstal 14368 19376 34,86 

Dneprovsk iron and steel works 12574 18273 45,33 

Nikopol ferroalloy plant 10767 7863 -26,97 

Makiivka iron and steel works 6557 2753 -58 

Stakhanov ferroalloy plant 1632 1561 -4,3 

Kremenchuk steel works 1376 1370 -0,4 

Donetsksteel iron and steel works 780 784 0,4 

Source: [5]. 

 

Dynamics of export-import coverage ratio from 

the point of view of domestic metallurgical complex is 

given in Figure 1. As show data of Figure 1 value of 

export-import coverage ratio from the point of view of 

domestic metallurgical complex is big units in all stud-

ied period. 

Data of Figure 2 indicate a negative in develop-

ment of foreign economic activity of subjects of metal-

lurgical complex which essence is reduced to the avail-

able tendency concerning reduction of coefficient of a 

covering of export by import of metal production. 

It should be noted that one of the directions of in-

crease in export in metallurgy is production moderniza-

tion, prime cost reduction, more quality production. 

The insufficient nomenclature of production of 

deep processing by the domestic metallurgical compa-

nies causes strengthening of its import, first of all ma-

chine-building enterprises which consume about a 

quarter of total amounts of the Ukrainian import of 

metal production. According to experts, because of the 

insufficient nomenclature iron and steel works annually 

receives less about 3 billion USD [8]. 

Table 3 

Main indicators of the foreign trade activity of Ukraine’s metallurgical complex in 2008 – 2013 

Indicators  2008 2009 2010 2011 2012 2013 

Exports, mln. USD 1261,9 1175,2 1548,0 1916,2 1327,3 1459,5 

in % to previous year 5,7 6,9 31,7 23,7 30,8 1,1 

Imports, mln. USD 270,7 250,8 448,3 465,4 394,0 387,8 

in % to previous year 7,2 7,4 78,7 3,8 15,4 1,6 

Balance, mln. USD 991,2 924,4 1099,7 1450,8 933,3 1071,7 

Export-import coverage ratio 4,66 4,68 3,45 4,12 3,36 3,76 

Source: [10]. 
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Figure 2. Dynamics of export-import coverage ratio in metallurgical complex 

Source: [10]. 
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Excessive orientation of the domestic enterprises 

to export of raw production which production demands 

considerably smaller expenses is the main reason. 

At present the global metallurgical market is un-

dergoing significant changes under the influence of the 

rapid development of China’s economy which not only 

had a lot of produce, but also actively buys metal and 

iron ore for its domestic market. In the case of a de-

crease in demand for metallurgical products of Chinese 

industry the surplus of produced products are supplied 

to the world market at very low prices, forcing other 

manufacturers also to reduce the prices of the metal 

(Figure 2). 

This situation has a negative impact on the metal-

lurgical industry in Ukraine, a major export-oriented in-

dustry. Therefore, in order to maintain its competitive 

position and development of new markets for Ukrain-

ian producers and topical issues are finding ways to 

adapt to changes in the world market and the choice of 

an effective competitive strategy of foreign trade. 

One of the effective methods of international man-

agement company is the concentration of capital and 

production capacity through vertical integration of pro-

duction, which includes organizational business combi-

nation, related manufacturing operations under com-

mon ownership. 

Today, due to excess capacity in the world signif-

icantly increased the competition between manufactur-

ers of metallurgical products. Many new modern plants 

with low production’s cost and high quality’s products 

appeared 

 
Figure 2. Prices for the metal in Ukraine (compared to China), USD/t 

Source: [8]. 

 

. With the increased competition on the market, 

the domestic enterprises are vulnerable to major prob-

lems that have accumulated in the branch: 

a significant lag behind developed countries in 

terms of modernization; 

the high cost of energy and material resources 

compared with leading foreign companies; 

an assortment of metal is not wide; 

poor environmental performance. 

Foreign trade activity allows metallurgical compa-

nies to obtain the economic, scientific-technical and so-

cial effects. The decline of the volume of production, 

the artificial reduction of financial results, raw insecu-

rity of production flows out not from world markets and 

domestic market factors, but, first of all, out of prob-

lems of management of metallurgical enterprises. So, 

well-chosen competitive strategy of foreign trade activ-

ity is the key to efficient operation of the business in the 

global industry market. 

Conclusions 

1. Foreign trade activity of the metallurgical com-

plex is of strategic importance for the national econ-

omy. Metallurgy makes the main contribution to the 

budget and was the main supplier of foreign exchange 

in Ukraine. At the moment, there is a decline in the pro-

duction of metal products in comparison with the pre-

crisis period of observations. 

2. The efficiency of foreign trade activities of the 

metallurgical complex affects not only the macroeco-

nomic indicators of the country's development, but also 

the welfare of the population, since the industry is the 

main source of foreign exchange earnings in Ukraine. 

Thus, the competitive strategy of foreign trade activi-

ties of domestic metallurgical exporters should include 

the development of a management mechanism based on 

a comprehensive modernization of its technical re-

equipment, energy-saving technologies, and the intro-

duction of new information technologies based on the 

blockchain. This will allow domestic producers of met-

allurgical products to shorten the supply and settlement 

chain to effectively compete in the global market and 

harmonize the interests of the company and its owners 

and minimize the risks of fraudulent transactions within 

the international business environment. 
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Abstract. 

Today, the development of social infrastructure has a significant impact on all processes taking place in 

society. Therefore, one of the priority areas of socio-economic development of Ukraine and its regions is the issue 

of expansion and reconstruction of social infrastructure. 

The study identified the main problems of social infrastructure in the regions of Ukraine, including: imbal-

ance of its development, the mismatch of incomes of a significant part of the population of social services, differ-

entiation of local budget expenditures on social activities, the problem of high quality social services. 

The main tasks of effective management of social infrastructure are established, among which the important 

role belongs to staffing, interterritorial cooperation, study of the advanced world experience, including about the 

ways to finance the development of the social sphere. It is substantiated that an effective tool for financial support 

of social infrastructure development is the usage of the mechanism of public-private partnership, which will pro-

vide: reduction of the burden on regional and local budgets; strengthening the material and technical base of the 

social sphere; comprehensive safety and energy efficiency of social infrastructure institutions; innovative nature 

of the development of education, health care and other activities of the social sphere through the modernization 
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of organizational and technological conditions. The main types of strategy for the development of social infra-

structure of the regions of Ukraine are outlined, taking into account the world experience. 

 

Keywords: concession, management, program-target planning, development, social infrastructure, strategy, 

management. 

 

Introduction. One of the urgent problems of mod-

ern Ukraine is the issue of raising the living standards 

of citizens and creating such living conditions that 

would meet global standards, which in turn largely de-

pend on the effective functioning and development of 

social infrastructure. However, different levels of eco-

nomic development of regions and financing of social 

infrastructure, and consequently different opportunities 

for their development, are the main reasons for regional 

differentiation of public consumption of services pro-

vided by these industries [1]. 

During the years of independence in Ukraine there 

has been an increase in differentiation in the distribu-

tion of economic results. This is mainly due to declin-

ing real incomes and, as a consequence, increasing dif-

ferentiation in the availability and consumption of so-

cial infrastructure services. 

Social infrastructure is a multifaceted and com-

plex phenomenon in the development of any territorial 

community, as it has a very important impact on the de-

velopment of the population of the region and the coun-

try as a whole. This is manifested in general in well-

being and material and spiritual development through 

the objects of social infrastructure - schools, theaters, 

libraries, hospitals and so on. 

At the present stage of Ukraine's development, 

when the issue of reforming of the structure of munici-

pal governance has become extremely acute, it is im-

possible to do without the renovation of social infra-

structure facilities. It is known that after Ukraine's in-

dependence, local authorities did not make sufficient 

efforts to radically develop infrastructure, but only 

maintained them in satisfactory condition. This, of 

course, was the cause of the tragic situation of these ob-

jects at the present time. Therefore, there is no doubt 

that the problems of renewal and radical improvement 

of social infrastructure as an object of local develop-

ment management are very relevant and need to be ad-

dressed. 

Literature review. Many scientists have devoted 

their works to the study the state of development of so-

cial infrastructure, among them Borodina O., 

Hnybidenko I., Kolomytseva O., Kondratev V., Li-

banova E., Siduniak O. etc. 

Research in the field of social development is 

mainly aimed at solving problems of overcoming social 

and regional differences in providing the population 

with services of social infrastructure, guaranteed 

achievement of service standards, i.e. at the problems 

of quantitative provision of educational, health and cul-

tural institutions. However, there is a lack of research 

that examines the issue of strategic management of so-

cial infrastructure development, without which its func-

tioning can not meet today's requirements. 

Aim of the research. The purpose of the study is 

to develop recommendations for improving the strate-

gic management of social infrastructure of the adminis-

trative region of Ukraine. 

Materials and methods of the research. The 

methodological and theoretical basis of the study are 

the works of domestic and foreign economists, the rec-

ommendations of research institutions. During the re-

search the inductive method was used, which provides 

collection, systematization and generalization of facts 

related to the problem of formation and effective func-

tioning of social infrastructure; deductive method, 

method of abstract comprehension of the collected in-

formation; monographic, analytical, graphic and other 

methods. 

Results of the research and discussion. The pri-

ority role of social infrastructure in the development of 

society is determined by the fact that it contributes to 

the man reproduction, his spiritual and physical devel-

opment, the creation of comfortable living conditions. 

Now in the world there is an intellectualization of all 

spheres of activity and growth of knowledge intensity 

of manufactures and a life is noted. The development 

of social infrastructure is a necessary condition for im-

proving the quality of life, improving the environment, 

as well as improving the level of education, skills, cul-

ture, physical health and mental resilience of the indi-

vidual. 

Social infrastructure should not be considered sep-

arately from the needs and interests, values of the pop-

ulation. The needs and interests of the population of the 

region formed the basis of a set of social standards and 

became the most important basis for the management 

of social infrastructure in the settlement, the region. 

However, as rightly noted by many researchers and ex-

perts [11; 18], it is impossible to be limited to the nor-

mative approach at planning and solving of daily tasks 

of development of city infrastructure. The normative 

approach must be implemented taking into account the 

needs and values of people, the views of the expert 

community, which is a prerequisite for improving of 

the social infrastructure in each municipality, in each 

city. Of course, the decisions and actions taken depend, 

first of all, on the level of economic development of the 

region, as well as the welfare of people, effective de-

mand for social services. Fig. 1 presents the place of 

social infrastructure in the regional socio-economic 

system [4]. 
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Fig. 1. The place of social infrastructure in the regional socio-economic system 

 

Social infrastructure has an extensive system of 

enterprises and organizations of both production and 

social nature. This infrastructure has a fairly large num-

ber of employees and requires significant amounts of 

funding from the state budget. In our opinion, without 

a proper level of development of local executive bod-

ies, i.e. local communities, it is impossible to improve 

social infrastructure as a driving force for the develop-

ment of local self-organization. Therefore, the question 

arises of ensuring effective management of social infra-

structure by specialists in the field. 

Management of social infrastructure of society is 

designed to provide favorable living conditions for the 

population, the development of economic, social and 

spiritual spheres. Its purpose is to fully meet the needs 

of the population in social, housing, communal, cul-

tural, health and sports and other services. 

Among the most important problems of social in-

frastructure management in the region and cities is the 

imbalance of infrastructure, which is manifested in the 

fact that the social sphere and its corresponding social 

infrastructure are developing unevenly in terms of spa-

tial location and range of services provided to the pop-

ulation. The presence of social infrastructure in the re-

gion does not always guarantees a high level and qual-

ity of life. Residents of small towns and villages feel 

this especially acutely. 

Along with the imbalance in the development of 

social infrastructure, a rather acute management prob-

lem is the irrational placement of social facilities, which 

complicates the usage of available resources by the 

population. For example, this is often complicated by 

poor organizational performance of public transport. 

Therefore, the principle of "step-by-step accessibility" 

of the organization of institutions for the provision of 

social services is violated. 

Another important problem that hinders the devel-

opment of social infrastructure and reduces public sat-

isfaction with the level of social services is the mis-

match of incomes of a significant part of the population 

in most regions of Ukraine. As well as mismatch of 

prices set for social services, which makes services to 

be not in demand due to low solvency of the population 

[14]. This is manifested primarily in key areas of life: 

unaffordable housing, high cost of educational services, 

high prices for quality health care. 

Today, the problem of high quality social services 

providing in the context of high depreciation of fixed 

assets in general is very acute. It should be noted that 

expenditures on social infrastructure are decreasing in 

dynamics, except for expenditures on public order and 

security (Table 1) [2]. However, without innovative re-

placement of obsolete technologies, it is difficult to 

pursue an effective policy of reproduction of social in-

frastructure. 

Today, Ukraine demonstrates its uniqueness in 

terms of the level of differentiation of the demographic, 

social and economic nature of the regions. Interregional 

asymmetry largely depends on the territorial distance of 

the regions from each other. Unfortunately, the prob-

lem of leveling interregional differentiation is a priority 

in the development of the regions of Ukraine, as the gap 
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in their development complicates the implementation 

of a unified policy of socio-economic transformation, 

development of social infrastructure. 

Table 1 

Expenditures of the consolidated budget of Ukraine by functional classification, 

% to GDP [2] 

Indicator 2012 2013 2014 2015 2016 2017 2018 2019 2020* 

Expenses 34,9 34,8 33,0 34,2 35,1 35,4 35,1 35,9 32,9 

National functions (without debt service) 2,1 2,0 1,7 1,6 1,6 1,9 2,1 2,2 2,1 

Public debt service 1,8 2,3 3,1 4,3 4,0 3,7 3,3 3,6 3,2 

Defense 1,0 1,0 1,7 2,6 2,5 2,5 2,7 2,6 2,7 

Public order, security and the judiciary 2,6 2,7 2,8 2,8 3,0 3,0 3,3 3,5 3,6 

Economic activity: 4,4 3,5 2,7 2,8 2,8 3,4 4,0 4,3 4,4 

- agriculture, forestry and fisheries 0,5 0,5 0,4 0,3 0,2 0,4 0,4 0,4 0,4 

- coal industry 0,9 1,0 0,6 0,1 0,1 0,1 0,1 0,1 0,1 

- road management 1,1 1,1 1,1 1,4 1,1 1,4 1,7 1,7 2,0 

Environmental protection 0,4 0,4 0,2 0,3 0,3 0,2 0,2 0,3 0,3 

Utilities 1,4 0,5 1,1 0,8 0,7 0,9 0,9 0,8 0,7 

Health care 4,1 4,2 3,6 3,6 3,2 3,4 3,3 3,2 2,9 

Mental and physical development 1,0 0,9 0,9 0,8 0,7 0,8 0,8 0,8 0,8 

Education 7,2 7,3 6,3 5,7 5,4 6,0 5,9 6,2 5,6 

Social protection and social security 8,9 10,0 8,7 8,9 10,8 9,6 8,7 8,3 7,0 

- transfers to the Pension Fund - 5,7 4,4 4,8 6,0 4,5 4,2 4,5 3,8 

- housing subsidies - 0,1 0,1 0,7 1,6 2,2 2,0 1,4 1,0 

Net loans provided by the state 0,3 0,0 0,3 0,2 0,1 0,1 0,1 0,1 0,1 

Budget balance -3,6 -4,4 -4,5 -1,6 -2,3 -1,4 -1,9 -3,2 -2,1 

* prognosis 

 

Social services and programs of the state develop-

ment of branches of social infrastructure should carry 

out function of smoothing of the strongest inequality. 

The degree of this inequality can be estimated using 

two complementary approaches. The first estimates the 

distribution of financial resources - how much is spent 

on the development of social infrastructure budgets of 

the regions and what is the condition of the objects of 

social infrastructure. The second assesses the amount 

of resources received by households and the extent to 

which it helps to equalize the ability of the population 

to consume services provided by social infrastructure 

sectors, and, accordingly, the need to develop social in-

frastructure sectors. 

However, it is impossible to combine the results of 

the two approaches due to the difficulty of comparing 

two different sources of information. In addition, it is 

impossible to compare how much money has been al-

located from the budget for social infrastructure devel-

opment services and services provided by its industries, 

and how many services have been provided to house-

holds in the region on average - in the current infor-

mation base. 

The analysis of each of these tasks is a scientific 

and practical value and allows to draw meaningful con-

clusions. First, regional differences in the provision of 

social infrastructure and the ability to provide services, 

and then the level and profile of poverty in the regions 

are considered [12]. This sequence of analysis allows 

to determine the policy of the authorities in the regions 

on the development of social infrastructure, the ability 

to provide services and its results in the form of re-

gional inequality and the ability of households to re-

ceive these services. Thus, at a qualitative level it is 

possible to assess the effectiveness of budget policy and 

implemented programs for the development of social 

infrastructure. In addition, comparing the economic in-

dicators of the regions of one "weight category", it is 

possible to determine which tools should be used to im-

prove their development. It should be noted that in 

Ukraine there are significant interregional disparities in 

the provision and condition of social infrastructure (fi-

nancing of housing, health care, education, etc.). 

To establish the nature of the level of consumption 

of social infrastructure services by the population of the 

Ukrainian regions during 2009-2020, we conducted an 

integrated grouping of them by the level of local budget 

expenditures on social development and household ex-

penditures on social infrastructure services (Table 2). 
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Table 2 

The level of consumption of social infrastructure services by the population of the regions of Ukraine 

The level of con-

sumption 
2009 2013 2017  2020 

Low 

Vinnytsia region 

Volyn region 

Zhytomyr region 

Zakarpattia region 

Kirovograd region 

Odessa region 

Poltava region 

Rivne region 

Sumy region 

Kherson region 

Chernihiv region 

Vinnytsia region 

Volyn region 

Zhytomyr region 

Odessa region 

Rivne region 

Sumy region 

Kherson region 

Khmelnytskyi region 

Chernihiv region  

Zhytomyr region 

Kirovograd region 

Odessa region 

Rivne region 

Kherson region 

Khmelnytskyi region 

Cherkassy region Cher-

nihiv region  

Volyn region 

Zhytomyr region 

Kirovograd region 

Odessa region 

Rivne region 

Sumy region Khmelny-

tskyi region 

Chernihiv region 

Medium 

Dnipropetrovsk re-

gion 

Zaporizhzhia re-

gion 

Lviv region 

Mykolaiv region 

Ternopil region 

Kharkiv region 

Khmelnytskyi re-

gion  

Dnipropetrovsk region 

Zaporizhzhia region 

Ivano-Frankivsk region 

Kyiv region Kirovo-

grad region 

Lviv region  

Poltava region 

Ternopil region 

Kharkiv region Cher-

kassy region 

Chernivtsi region 

 

Vinnytsia region 

Volyn region 

Dnipropetrovsk region 

Zaporizhzhia region  

Kyiv region  

Lviv region  

Mykolaiv region 

Poltava region 

Sumy region 

Ternopil region 

Kharkiv region Cher-

nivtsi region 

Vinnytsia region 

Dnipropetrovsk region 

Zaporizhzhia region  

Ivano-Frankivsk region 

Lviv region  

Mykolaiv region 

Poltava region 

Ternopil region 

Kharkiv region Kherson 

region 

Chernivtsi region Cher-

kassy region 

High 

Ivano-Frankivsk 

region 

Kyiv region 

Cherkassy region 

Chernivtsi region 

Kyiv city  

Zakarapattia region 

Mykolaiv region 

Kyiv city 

Zakarpattia region 

Ivano-Frankivsk region 

Kyiv city  

Kyiv region 

Zakarapattia region 

Kyiv city  

 

A comparison of the results of the grouping shows 

that during 2009-2020 there were significant changes 

in the distribution of regions by the level of consump-

tion of social infrastructure services by the population 

of the regions of Ukraine. So, if in 2009 the group with 

a high level included five regions, then since 2013 only 

three regions. In addition, there was an increase in the 

number of regions with an average level of consump-

tion due to the relocation of regions from other groups. 

Disparities between regions cannot disappear over time 

and will always remain relevant in terms of economic 

development, provision of social infrastructure, re-

gions, and the gap between leading and outsider regions 

will constantly increase as capital flows from the larg-

est economic centers in peripheral areas, the backward-

ness of which is explained by the constant delay in the 

adoption of innovations of various kinds. 

At the same time, the formed disparities at the 

level of economic development and provision of social 

infrastructure of the regions are not standard, as growth 

centers may appear in new places, including in the for-

mer peripheral areas [12]. 

The right approach to the choice of regions in 

which the development of certain objects of social in-

frastructure will be stimulated or, on the contrary, lim-

ited, is one of the most important components of the 

process of development and implementation of regional 

policy in the field of social infrastructure. 

The process of choosing a region – the object of 

regional policy – consists of several stages, namely: 

- selection of a network of regions that should be-

come objects of regional policy (such regions may be 

units of one of the levels of administrative-territorial di-

vision or specially designated areas); 

- selection of indicators of socio-economic devel-

opment of regions in general and indicators that show 

how the region is provided by its objects of social in-

frastructure, analysis of which helps to make the deci-

sion on the assignment of certain territories to the ob-

jects of regional policy; 

- typology of regions, which is necessary for the 

correct choice of regional policy instruments; 

- determining the number of regions to be sup-

ported, etc. 

The redistribution of funds between regions al-

ways causes dissatisfaction - the territories that receive 

financial support consider its size insufficient. Those 

who do not receive support consider the scale of redis-

tribution to be excessive. Therefore, the process of se-

lecting areas of financial incentives should be as objec-

tive as possible, which is achieved primarily through 

the use of various socio-economic indicators and infra-

structure indicators that should reflect the state of 

health and physical culture, education, housing and 

utilities. 

It should be borne in mind that infrastructure indi-

cators may not always reflect reality, because the avail-

able statistics usually does not take into account age, 
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load of various elements of social infrastructure, the 

possibility of infrastructure using of some regions (like 

higher educational institutions, hospitals) by residents 

of other places. 

A very important condition for the correct choice 

of regions - objects of social infrastructure develop-

ment is the availability of statistical data, this requires 

a well-established system of territorial socio-economic 

monitoring. 

The development of the social infrastructure of a 

particular region is an important and difficult task for 

the authorities. The region is a complex system with 

territorial localization, characterized by instability of 

budget legislation, financial constraints, ambivalent na-

ture of management, for the development of which 

must be organically combined economic rationality, 

economic growth, increasing revenue of local budgets 

and social efficiency, which is determined by the level 

and quality of life of the population. 

The tasks of effective management of social infra-

structure development in the region should include: 

analysis of the needs in qualified personnel, forecasting 

the needs of social infrastructure in staff, taking into ac-

count trends in its development, system of accumula-

tion and implementation of social infrastructure mod-

ernization experience, creating conditions for experi-

ence exchange by local government leaders, 

development of areas of inter-territorial cooperation 

within the region, etc. (Fig. 2). 

 
Fig. 2. The main tasks of effective management of social infrastructure development in the region 

 

1. Staffing of social infrastructure facilities. 

In addition to staffing the activities of regional 

government and local government, in modern condi-

tions, also important is the formation of conditions con-

ducive to the consolidation of highly qualified person-

nel for the types of social infrastructure. Modernization 

of social infrastructure facilities, optimization of their 

activities in accordance with the modern needs of the 

population requires effective organizational activities 

aimed at the selection, placement, professional devel-

opment and improvement of relevant personnel. In our 

opinion, the organization of staffing of social infra-

structure facilities of a particular administrative unit of 

the region should include such areas of activity as fore-

casting of the demand for specialists, appropriate pro-

fessional orientation, selection and organization of 

training of young people living in this area, involve-

ment and employment. 

In modern conditions of dynamic outflow of youth 

abroad there is an urgent need to develop such mecha-

nisms of personnel policy which, on the one hand, 

would promote the organization of effective career 

guidance, professional self-determination of youth, and 

on the other, would provide realization of its interests, 

its creative potential. Mechanisms in the system of re-

gional personnel policy, able to balance the social order 

in the labor market and the interests of professional 

choice of young people are necessary. Personnel policy 

should provide professional selection, as well as pro-

fessional training in accordance to the needs of the so-

cial infrastructure of the region in personnel, on the ba-

sis of a tripartite agreement (student - university - cus-

tomer company) [8]. 

The regional management system should be 

clearly focused on ensuring of the development of so-

cial infrastructure by highly qualified personnel in ac-

cordance with the needs of socio-economic develop-

ment of the territory. Thus, the structure of educational, 

health, cultural and other social infrastructure facilities 

should not only be clearly defined and specialized, but 

also territorially diversified with the creation of spa-

tially localized and functionally connected multilevel 

networks of social infrastructure institutions. This will 

create additional opportunities for the development of 

social infrastructure in the region and will provide 

needed staff to enterprises, organizations and private 

businesses. Improving the quality of social services, 

creating favorable living conditions in the region, will 

create an opportunity to reduce the outflow of migra-

tion [13]. 

2. Formation of the appropriate level of mate-

rial and technical base of social infrastructure rele-

vant to the modern needs of the population. 

Creating a system of methodological, logistical 

and personnel support for the development of social in-

Tasks of effective management of social infrastructure 

development of the region 

Analysis of the needs of social 

infrastructure facilities in qualified personnel and 

their consolidation 

Information and analytical support for the 

management of social infrastructure 

development in the region 

Implementing of the world advanced 

experience of modernization of social 

infrastructure 

Formation of the appropriate level of material 

and technical base relevant to the modern needs of 

the population 

Interterritorial cooperation in the field of 

social infrastructure 
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frastructure of the region requires significant invest-

ment. Thus, one of the priority tasks of today is to 

strengthen the financial and economic base of social in-

frastructure development. Changing the budget and tax 

policy of the state is one of the areas of activity in this 

area. Modern decentralization policy facilitates the re-

distribution of tax revenues between the state and the 

regions. The process of formation of united territorial 

communities plays a significant role in this process. En-

suring the transparency of inter-budgetary relations 

provides for a clear standard of deductions to the local 

budget of a number of taxes, primarily corporate in-

come tax, which provides a high level of motivation of 

local authorities to socio-economic development, in-

cluding social infrastructure. 

However, only budget financing of infrastructure 

development will not give a tangible result, a concep-

tually new approach is needed, which would allow con-

solidating the efforts of the state, population, entrepre-

neurs to improve the level and quality of life, socio-

economic development of the region and its territories. 

Measures to create a favorable investment climate, 

develop innovative projects, and support small and me-

dium-sized businesses can help attract additional finan-

cial support for the development of social infrastruc-

ture. The basis for the implementation of certain areas 

should be regional marketing technologies, which pro-

vide targeted activities that combine the efforts of re-

gional, local authorities, business and the population, 

focused on identifying and creating competitive ad-

vantages of the territory, unique local goods and ser-

vices for socio-economic development region, among 

them its social infrastructure, improving the level and 

quality of life of the population [19]. 

In modern market conditions, it is necessary to in-

stitutionalize sustainable models of government behav-

ior in cooperation with business, the formation of a con-

ceptually new and consistent policy of transition from 

administrative coercion to charity and free transfer of 

funds for social infrastructure to focused investment, 

mutually beneficial cooperation. Consumer attitude to 

business by the government, narrowly pragmatic focus 

on the use of business resources in the development of 

social infrastructure are becoming untenable in today's 

economy [9]. 

Within the framework of public-private partner-

ship in accordance with the Law “On Public-Private 

Partnership” of 01.07.2010 42404-VI and other legisla-

tive acts of Ukraine, concession and property manage-

ment agreements may be concluded (except for the con-

ditions provided in the agreement, including organized 

within the framework of public-private partnership, in-

vestment obligations of a private partner), joint activi-

ties and others. To date, the most widely used form of 

public-private partnership is the concession model and 

models based on the delimitation of property rights to 

the object of the PPP agreement [16]. 

Given the widespread practice of raising funds 

from private organizations to address issues of local im-

portance, it is necessary to legislate for local govern-

ments the authority to preferential taxation for enter-

prises participating in programs for the development of 

social infrastructure of the territory. Another motiva-

tion mechanism is the introduction of tax benefits for 

enterprises that provide non-repayable private invest-

ment (return of part of the investment within a certain 

share of paid tax payments). Very important is the pub-

lic support for entrepreneurial activity, which ensures 

the development of social infrastructure: coverage of 

their activities in the local press, recognition, moral 

stimulation. 

3. No less important component of effective man-

agement of social infrastructure development of the re-

gion is informational and analytical support. Man-

agement of social infrastructure development processes 

should be focused on ensuring the quality of social ser-

vices, which is possible only in the presence of com-

plete, reliable information about the nature and specif-

ics of the development of the studied processes. In-

time, high-quality information based on statistical ob-

servations and research results is a necessary factor for 

effective management [20]. However, statistics alone 

does not provide complete and reliable information on 

the level of social infrastructure development. Im-

portant elements of information and analytical support 

are expert support of management activities and moni-

toring of public opinion. 

Monitoring of social infrastructure should provide 

constant, systematic collection and processing of infor-

mation on the infrastructure condition, the level of sat-

isfaction of the population with their functioning. This 

will allow to develop the base of regional statistics, to 

establish regular surveys of the population, to become 

the basis for effective management decisions. Only ob-

jective information will make it possible to adequately 

reflect the state, dynamics of development of social in-

frastructure, the quality of services provided, the level 

of their relevance to the needs and expectations of the 

population. 

4. For the development of social infrastructure in 

the regions of Ukraine, management decisions on its 

development is of great importance to explore world 

experience, as social infrastructure is one of the domi-

nant factors in meeting the diverse human needs and 

regional development. Modern conditions of economic 

destabilization require the transformation of manage-

ment models and financing of the processes of devel-

opment of social infrastructure and its facilities. The de-

velopment of social infrastructure ensures the availabil-

ity of various life benefits of the population, guarantees 

of social and environmental security, improving the 

level and quality of life of the population. 

According to the forecast data of the world's larg-

est auditing and consulting company Price Waterhouse 

Coopers, by 2025 the total investment in infrastructure 

projects will exceed 78 trillion. Dollars. In comparison, 

the total world economy in 2013 amounted to 87 tril-

lion. dollars USA. At the same time, two-thirds of this 

amount will fall on the countries of the Asia-Pacific re-

gion. Economic efficiency, according to experts, can 

reach 25% of investment in infrastructure projects in 

energy, transport infrastructure, utilities, telecommuni-

cations, etc. [6]. Forecast data on the planned average 

annual investment in infrastructure in the period up to 

year 2020 are presented in Fig. 3. 
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Fig. 3. Forecast data on the average annual volume of investment in infrastructure projects in the period up to 

2020, mln. USA [10] 

 

In turn, this will require increased funding from 

both the public and private sectors. It is not without rea-

son that the development of social infrastructure is seen 

by many countries as a platform for the future develop-

ment of the country. 

According to experts, investment in infrastructure 

projects in the transport and telecommunications sec-

tors of the economy at 1% of GDP of the national econ-

omy lead to an acceleration of annual GDP growth per 

capita by 0.6% [6]. Every billion dollars invested in in-

frastructure development directly creates 15,000 jobs 

and approximately 30,000 additional jobs in infrastruc-

ture-related industries. The effectiveness of investing in 

the development of social infrastructure can be seen in 

25-30 years. Infrastructure development in developed 

countries possesses 6-8% of GDP, in China 8-10% of 

GDP, India and Brazil - 4-6%, Latin America - 1-2% 

[10]. All this proves the complexity and versatility of 

management decision-making requirements for the de-

velopment of social infrastructure and its facilities at 

the local, regional and state levels. 

For the development of social infrastructure in the 

world, the principle of public-private partnership is 

used to attract non-state investment resources. This is 

primarily due to the fact that budget expenditures can 

not cover the growing needs for social infrastructure. 

McKinsey Global Institute estimates that by 2030th year 

the amount of necessary investments for infrastructure 

development worldwide will reach 57 trillion. dollars 

USA [7]. This figure is bigger than the cost of all infra-

structure facilities built to date. 

For example, in Canada, economic development 

corporations have been established on the basis of pub-

lic-private partnerships, which are directly involved in 

attracting investment resources for the development of 

social infrastructure [15]. One of the important incen-

tives for private partners in Canada is that the country's 

legislation provides payments to the respective recipi-

ents for their participation in large strategic infrastruc-

ture concession projects, including social ones, which 

contributes to improving living standards and / or eco-

nomic growth. This has led to the involvement of pri-

vate partners in concession agreements for the recon-

struction of water treatment plants, construction of rec-

reation areas, construction of public buildings and 

more. 

When using public-private partnership for the de-

velopment of social infrastructure, it is primarily meant 

a partnership that consists of equal participation of the 

parties in the implementation of long-term projects 

within the framework of agreements of various specific 

forms. The most common form of public-private part-

nership is a concession. The term "concession" comes 

from Latin. concessio (permission, concession) and in 

general case means an agreement between business and 

the state, which fixes the conditions of use of private 

property by a private partner. According to the Interna-

tional Bank for Reconstruction and Development, the 

concession is used in 66% of contracts between public 

authorities and private partners in the field of transport 

infrastructure in developing countries and countries 

with economies in transition. 

World experience proves another positive feature 

of concessions usage in the development of social in-

frastructure, namely not only improving the quality of 

social services, but also reducing their cost. Thus, in 

Argentina, in Buenos Aires, the use of a 30-year con-

cession in water supply and sewerage has not only re-

duced public investment, improved the entire water 

supply and sewerage system, increased the number of 

consumers, but also reduced water and sewerage tariffs. 

Water tariffs in Monterrey, Colombia, were reduced by 

26% due to the transfer of the water supply and sewer-

age system to the Spanish FCC consortium [17]. In 

Germany, electricity tariffs have been reduced due to 

concession agreements between municipalities and 
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utility owners. Private partners are accepted into the rel-

evant utility company as shareholders who make a 

property contribution to the joint venture. In France, 

while maintaining state ownership in electricity, heat, 

gas supply through concessions for a period of 40-75 

years had a positive impact on tariffs for consumers. 

Concessions for electricity supply are issued by the Pre-

fectural Council and agreed with the communes, the de-

partment and the central government. 

Countries such as Australia, Bulgaria, the Czech 

Republic, Portugal, Hungary, Poland, the Philippines, 

Chile, and some cities in the United States also have a 

positive experience of using the concessions for a pe-

riod of 25-30 years, as a result of which tariffs for var-

ious housing and communal services have been re-

duced. 

The use of public-private partnership on the basis 

of a concession ensures the development of social in-

frastructure that contributes to the satisfaction of men-

tal and material needs, achieving a higher standard of 

living, ensuring social protection of the population. The 

conditions for involving private partners are enshrined 

in the legal norms of countries, each of which has its 

own characteristics, but the general features are that 

they take into account the interests of society as a whole 

and different social groups and segments of the popu-

lation and each individual. 

5. The main areas of inter-territorial coopera-

tion in the field of social infrastructure may be the 

construction of large socio-cultural facilities, transport 

communications, landfills, burial sites. However, as a 

rule, the solution of the issue of territorial location of 

the above-mentioned objects is accompanied by inter-

territorial conflicts, which slows down the process of 

social infrastructure development. A similar problem 

arises in the process of creating united territorial com-

munities, the formation of which involves solving the 

problem of territorial location of support schools, hos-

pitals and other social infrastructure. 

In the transition period, the management of inte-

grated development of rural areas requires the use of 

local governments program-target method. Such forms 

of government have recently become widespread in de-

veloped countries. 

The program-target method in modern conditions 

is important for the comprehensive implementation of 

urgent regional tasks that provide maximum efficiency 

of use of funds. Each program must be developed under 

the conditions of targeting, contain tasks for specific 

performers and have a detailed management system [5]. 

Such programs are funded by central and local budgets. 

The essence of the program approach in develop-

ment planning lies in its main elements, which are both 

necessary conditions for the application of the pro-

gram-target approach and stages of implementation to 

achieve the main goal: 

1) identifying and justifying of the most important 

complex problems of socio-economic development, 

which are important (priority). These problems are usu-

ally intersectoral (interdepartmental) and interregional 

in nature. They cannot be resolved only within the 

framework of sectoral or territorial plans (programs). 

Talking about the choice of problems we mean such an 

important requirement of the program approach, as the 

predominance of socio-economic criteria in the choice 

of directions of development and in building a system 

of indicators and objectives of the program; 

2) defining specific goals that detail the structure 

of the identified problems and characterize the ex-

pected end results in the relevant field of development. 

Thus, the program approach concretizes and imple-

ments the fundamental feature of socio-economic plan-

ning - the target orientation of the program, as well as 

the practice of allocating of its leading links; 

3) identification of those elements of the economy 

(industries, types of production or services, economic 

areas, project organizations and governing bodies), the 

functioning and development of which is necessary to 

achieve certain goals and solve the chosen economic 

problem. These elements become objects of planning in 

the formation of the program, their clear definition al-

lows to implement such a principle of planning as a 

clear targeting of planned tasks and orientations; 

4) development of a system of measures (program 

planning) that implement the defined goals and cover 

the solution of the problem as a whole, comprehen-

sively, in the unity of scientific and technical, eco-

nomic, social and organizational and managerial as-

pects. Provision of measures with resources, i.e. tar-

geted allocation of resources to ensure the 

implementation of certain functions. This is the devel-

opment of the principle of plan resource provision, 

which is mandatory for both current and future plan-

ning. 

The specifics and advantages of the program ap-

proach in planning are expressed in the fact that the ob-

ject of planning is not identified with any specific ele-

ment of the organizational structure of economic man-

agement. This approach is intersectoral, non-

departmental, and therefore allows the preparation of 

planning decisions to take into account such important 

relationships that are not taken into account in the sec-

toral approach or can be taken into account only par-

tially. 

In this approach, in contrast to the established and 

predominant practice of sectoral planning, the purpose 

of planned projecting is not quantitative indicators of 

industry development, type of production, but complex 

problems, achieving not intermediate, but definite, final 

in terms of economic needs results that are provided by 

different types of activities. 

A necessary condition for the application of the 

program-target approach is the identification and justi-

fication of the most important complex problems of so-

cio-economic development, which play an important 

(priority) role in the village (settlement). These prob-

lems, as a rule, have intersectoral (interdepartmental) 

and interregional character [3]. They can not be solved 

only within sectoral or territorial plans (programs), so 

when identifying the problems, we should take into ac-

count such an important requirement of the program ap-

proach as the predominance of socio-economic criteria 

in choosing areas of development and development of 

indicators and program tasks. 

Ultimately, the development of the program is re-

duced to determining the list and content of measures 
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for its implementation, their mutual linking in terms, 

allocation of resources. These measures cover, as a rule, 

not only the scope of the program, but related, related 

areas. The list of such activities is specific to each pro-

gram. 

With separation from directive planning, various 

regional programs should become an important form of 

coordination of the activities of enterprises, organiza-

tions, local governments and public administrations, 

and individual citizens with regard to the development 

of the social infrastructure of rural areas. Improving the 

system of indicators for the development of social in-

frastructure of the village can be implemented with the 

help of next points: 

- the system of indicators should reflect the re-

gional aspect, which characterizes the features of de-

mographic and socio-economic development; 

- assessment of the effectiveness of social infra-

structure should take into account the time factor. 

Thus, at different levels of development of the so-

cial sphere (village, district, city, region, state) the pur-

pose and objectives of development are specified. In 

addition, when determining the effectiveness of social 

infrastructure development, it is necessary to apply the 

principle of complexity, which involves the analysis of 

different options, taking into account the achievement 

at the end of the forecast period (for each industry sep-

arately) scientifically sound regulatory level or close to 

this value. 

Effective management of social infrastructure in 

the region is realized through the development of strat-

egies for its development, which is possible only with 

a significant intensification of efforts of government, 

business and community in certain areas. 

According to experts, the goals of any organiza-

tional system, including regional, should be considered 

in the form of a "goal tree". It is built on the principles 

of deductive logic, by dividing goals into sub-goals in 

the transition from one level to another. The defining 

component of the "goal tree" of regional governance 

are strategic goals related to the quality of the economic 

system, its preservation or transformation. Strategic 

goals are transformed into tactical ones, which capture 

large blocks of action to achieve the first; and tactical - 

in the operational, which determine the daily specific 

actions to achieve the first and second groups. The hi-

erarchy of the "tree of goals" and objectives, as a rule, 

corresponds to the organizational structure of regional 

systems. Thus, after considering the strategies for the 

development of social infrastructure of the regions of 

the state, we propose to choose those types that best 

meet the state of the region's infrastructure and have the 

appropriate potential for its implementation. Therefore, 

we turn to the consideration of possible strategies for 

the development of social infrastructure of the regions 

(Fig. 4). 

Fig. 4. Types of strategy for the development of social infrastructure in the region 

 

The strategy of maintaining the status envisions 

maintaining the leadership status on the basis of acti-

vating the social infrastructure. We suggest to apply to 

regions that have a high level of all signs of social in-

frastructure development. The main direction of the 

strategy is to maintain leadership positions by increas-

ing the effective use of social infrastructure, activation 

of untapped sources of growth (introduction and devel-

opment of new methods). 

The strategy of elimination (mitigation) of desta-

bilizing factors influencing the development of social 

infrastructure is aimed at territorial accessibility, i.e. re-

ducing of average distance from the consumer to the 

location of the infrastructure institution. Territorial ac-

cessibility of social infrastructure facilities is in fact a 

criterion for the optimal location of these facilities and 

the effectiveness of their development. 

The strategy of focusing is characterized by the se-

lection of one or more objects of social infrastructure, 

in which are put the main efforts. 

The stabilization strategy has its own characteris-

tics. Depending on the real social situation in the re-

gion, it is recommended to use one of two possible ap-

proaches to the practical implementation of the stabili-

zation strategy: 

1) development of programs and projects by local 

Status support 

Elimination (mitigation) of 

destabilizing factors 

Focusing 

Stabilization 

Stimulating investment and 

innovation activities 

Restoration of social 

infrastructure 

Improving the efficiency of 
social infrastructure 

Restructuring of the 

social sphere of the 

region 

Identification of social 

infrastructure 

Ensuring social security 

Ensuring the primary needs of 

the population in social 

services 

Improving of the quality of 

social services 

Strategies for the development of social infrastructure in the region 



72 ECONOMIC SCIENCES / «Colloquium-journal» #12(99), 2021 

authorities in close cooperation with the community, 

taking into account the national, historical and cultural 

features of the area; 

2) increasing the motivation and stimulation of the 

population of the region (stabilization of a certain re-

gion), formation of a quality social environment, im-

provement of the demographic situation, cultivation of 

people's desire to self-identify with a certain territory. 

Strategy for stimulating investment and innova-

tion activities. One of the reasons for insufficient social 

growth is the lack of innovation and investment activity 

in the country and improvements in the investment cli-

mate. This is due to the fact that innovations that were 

previously carried out through centralized sources have 

been reduced to a very small size. The crisis of the 

economy, the disorder of the financial and credit sys-

tem, inflation, acute tensions in public life lead to the 

adoption, primarily of temporary measures. This is a 

consequence of the liberal strategy of transformation, 

which was initially aimed at the state's refusal to sup-

port investment in the real sector of the economy. All 

this has destabilized the capital investment market and 

deprives the national economy of the impulse to resume 

economic growth, and at the same time to address the 

exacerbated social problems. 

The strategy of stimulating investment and inno-

vation activities of the state regions should include the 

following strategic goals: 

- to develop the investment policy of the region 

with the involvement of the community (to obtain a 

special status of the territory, due to the presence of po-

tentially dangerous production, which requires special 

requirements for its operation, which should be aimed 

at creating appropriate conditions for attracting inves-

tors; to develop a local document, which determines the 

investment and innovation policy of the region, to de-

velop regulations at the local level, which regulate the 

procedure for transferring facilities to concession and 

privatization); 

- increase the revenue side of the region's budget 

by improving the investment and innovation attractive-

ness of the city (to improve the land market, develop 

mechanisms for using alternative sources to finance ur-

ban infrastructure, create a competitive environment 

for housing and communal services, create an infor-

mation network for potential investors to obtain infor-

mation regarding the resource potential of the region 

and the regulatory framework necessary for investors 

to carry out their activities, to create conditions for the 

development of small and medium business in the city, 

to create modules in the non-residential (industrial, 

communal) area to accommodate various infrastructure 

facilities). 

The main measures of the strategy of stimulating 

investment and innovation activities of the regions of 

the state are: 

- formation of strategic guidelines for the develop-

ment of the region; 

- ensuring the development of social infrastructure 

in the region. 

Strategy for the restoration of social infrastructure: 

an important place in the implementation of the strategy 

of restoring the social infrastructure of the region be-

longs to regional marketing. Regional marketing makes 

it possible to position the region in relation to other re-

gions, to form a program for creating properties of the 

region. 

The advantages should be aimed at the develop-

ment of those types of social activities that will ensure 

the development of the region of the state. 

The main measures of the strategy for the restora-

tion of social infrastructure are: 

- formation of strategic guidelines for the develop-

ment of the region; 

- formation of directions of development and 

placement of social infrastructure of the region, partial 

structural restructuring of the region's economy. 

Strategy for improving the efficiency of social in-

frastructure: local governments need to ensure the 

proper functioning of social infrastructure, while main-

taining the network and functional purpose, without re-

ducing the level of quality of service to the population. 

Social infrastructure facilities must have a real owner 

who can ensure their effective use. Functioning and de-

velopment of the social sphere, improving the quality 

of housing and communal, social, household services 

are of positive importance for each citizen individually 

and for the state as a whole, because it is the develop-

ment of the social sphere determines the level of wel-

fare. 

The strategy of restructuring the social sphere of 

the region, which is to increase the level of social infra-

structure through the following strategic goals: 

- improvement of the territory of the region, which 

provides: ensuring the safety of the city, construction of 

new and renovated existing playgrounds and sports 

grounds, expanding the network and ensuring the oper-

ation of public toilets, lighting streets, neighborhoods, 

areas near schools, expanding the availability of public 

purpose areas for people with disabilities (it is good to 

make an inventory of housing and social facilities for 

compliance of housing and public buildings with the re-

quirements of current building codes and to determine 

the location of the necessary devices for groups with 

disabilities); 

- development of resource potential of the territo-

rial community, which includes: improvement and re-

pair of the city's communication network, provision of 

housing for city citizens in need of better living condi-

tions, construction (reconstruction) and purchase of so-

cial and affordable housing. 

Thus, the proposed strategy provides: 

- participation of the general public and business 

structures in the development and adoption of im-

portant decisions for the community; 

- high development of social infrastructure; 

- optimal placement of social infrastructure, which 

will lead to social security of the state regions. 

The strategy of improving the quality of social ser-

vices envisions modernization of existing sewage treat-

ment plants, replacement of external engineering net-

works of heat, water supply and sewerage of the city, 

providing uninterrupted water supply to the region, re-

construction and overhaul of roads and streets, comple-

tion of reconstruction of outdoor lighting. to carry out 
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reconstruction and overhaul of the existing housing 

stock, etc. 

Social security strategy. In order to meet the basic 

needs of the population of the region in social services 

and improve the living standards of the population 

would be rational: 

- improving family planning, improving the sys-

tem of providing appropriate qualified medical care to 

families wishing to have children; 

- improving the health of the population by in-

creasing spending on health care, especially adoles-

cents, youth, as well as reducing the level of occupa-

tional diseases, domestic and occupational injuries; 

- restoration of the network of preschool educa-

tional activities, especially in rural areas, in order to en-

sure the availability of preschool education; 

- providing support to vulnerable groups, compre-

hensive development of  

The strategy of meeting the primary needs of the 

population in social services should determine the set 

of social interests that have a significant impact on the 

formation of the demographic situation, preservation of 

the gene pool of the people of Ukraine, creating condi-

tions for normal life and reproduction, and provide tar-

geted measures to realize these social interests. The 

strategic direction of social security, which is closely 

related to the demographic situation in the country, es-

pecially in the period of economic transformation, is to 

preserve the labor and scientific potential of the coun-

try. 

Social infrastructure identification strategy. To 

implement this strategy should provide: 

- general increase in the number of social infra-

structure institutions; 

- increasing the volume, range and improving the 

quality of services provided; 

- sufficient organizational and financial prepara-

tion of regions for investment in terms of attractiveness 

of facilities. 

The developed types of strategies for the develop-

ment of social infrastructure of the regions of the state 

will help increase the level of social infrastructure of 

the regions, smooth regional asymmetries in the levels 

of social infrastructure and eliminate differentiation in 

the levels of social security of the regions. 

Conclusions. Today, the elements of social infra-

structure are considered more in isolation from each 

other, in the context of private technical, industrial, or-

ganizational or economic tasks. Practical experience 

shows that all components of social infrastructure 

should be the subject of a single, integrated manage-

ment process. 

The effectiveness of management of social infra-

structure development is determined primarily by the 

possibilities of high-quality organizational and person-

nel support, the complexity of which lies in the need for 

its multi-vector development, given the new require-

ments for regional government and local government as 

a guarantor of social infrastructure and staffing of ob-

jects of infrastructure of the region. Among other tasks 

of social infrastructure management, financial support 

of its development using the mechanism of public-pri-

vate partnership plays an important role; information 

and analytical support for the development of social in-

frastructure in the region, which consists in the for-

mation of a powerful information base through the col-

lection and processing of information on key issues of 

social infrastructure, analysis of public assessments of 

the quality and availability of services provided in so-

cial infrastructure; identification of objects of priority 

financing. 

Today, various regional programs should become 

an important form of coordination of the activities of 

enterprises, organizations, local governments and pub-

lic administration, individual citizens in the develop-

ment of social infrastructure in rural areas. 

The proposed types of strategies for the develop-

ment of social infrastructure in the region will help in-

crease its level of social development, smooth regional 

asymmetries in the levels of social infrastructure and 

eliminate the differentiation in the levels of social secu-

rity of the region as a whole. 
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Анотація.  
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Аграрний сектор економіки як невід'ємна ча-

стина інституційних секторів економіки грає важ-

ливу роль в забезпеченні продовольчої безпеки та її 

стійкості в довгостроковій перспективі, яка спрямо-

вана на підвищення забезпеченості якісним продо-

вольством і його доступністю для повноцінного 

харчування та здорового способу життя.  

Головний тренд розвитку аграрного сектору 

економіки та сільських територій - акцент на аг-

рарні підприємства, зокрема малі та приватну 

ініціативу, які всіма механізмами та інструментами 

повинно стимулюватися та підтримуватися  дер-

жава. Однак поки що не існує ефективних взаємо-

вигідних форм співпраці та інтеграції аграрних 

http://www.me.gov.ua/Documents/
https://doi.org/10.24412/2520-6990-2021-1299-74-77
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підприємств та держави, при яких можливий ефек-

тивний розвиток галузі, сектору та економіки в 

цілому.  

Без перебільшення,  розвиток сільських тери-

торій в Україні нерозривно пов'язаний з діяльністю 

аграрних підприємницьких структур, особливо в 

умовах фундаментальних трансформаційно-інсти-

туційних перетворень. Безумовно підтвердженим є 

той факт, що аграрне підприємництво становить ін-

ституційну основу, забезпечуючу «конструкцію» 

сільського та аграрного розвитку. 

Наявне різноманіття суб’єктів господа-

рювання сформувалося в результаті інституціо-

нальних трансформацій – переходу від командно-

адміністративної до ринкової моделі господа-

рювання. Проте, особливе місце відведено малим 

аграрним формуванням, фермерським господар-

ствам, які за своєю природою найбільш підпадають 

під логіку «інституційної основи» розвитку сільсь-

ких територій. Зокрема й в умовах інституціональ-

них трансформацій, кризового стану економіки, 

значимість малих аграрних формувань всеціло 

зросла, як генератора конкурентоспроможності, 

зайнятості та продовольчої безпеки. 

Таким чином, фундаментальні інституційні 

зміни у розвитку вітчизняного аграрного сектора 

економіки, галузеві трансформації та перетворення, 

зумовили розвиток інституційного середовища 

формування підприємницького укладу господа-

рювання.  

В аспекті авторського наукового пошуку слід 

чітко розуміти принципову єдність макро- та мак-

рорівнів в інституціональному середовищі 

функціонування аграрного підприємництва, що в 

свою чергу передбачає об’єднання макропідходу, 

відповідно до якого аграрне підприємство розгля-

дається як складний багатосуб'єктний та бага-

торівневий інститут інституціонального середо-

вища.  

Більш логічно тут було б дещо розширити 

змістовну частину інституціонального середовища, 

яке в глобальному, загальноекономічному вимірі 

консолідує широку гамму інституцій та інститутів, 

які упорядковують ринковий процес в ринковій си-

стемі.  

Задля здійснення аналізу теоретико-

методологічних особливостей інституціонального 

середовища розвитку підприємницьких структур в 

аграрному секторі економіки слід розглянути інсти-

тути та інституції в контексті функціонування ін-

ституціонального середовища виділяючи при 

цьому зовнішнє та внутрішнє його коло (рис. 1). 

 
 

Запропоновані інститути та інституції утворю-

ють внутрішнє кільце інституціонального середо-

вища розвитку підприємницьких структур в аграр-

ному секторі економіки. 

В продовження, зазначимо, що у Великому 

тлумачному словнику сучасної української мови, 

«…інституційний, відноситься до інституції, а ін-

ституційна система – система побудови цивільного 

кодексу у багатьох країнах, за якої кодекс ділиться 

на три частини: перша присвячена особам, друга – 

правилам про майно та власність, в третій ідеться 

про різні способи, якими вона здобувається». 

Відповідно, наводяться приклади тлумачення 

«…інституціональний: інституціональна політика – 

сходи, дії, що їх здійснює держава, по формуванню 

нових, усуненню старих або трансформації еко-

номічних інститутів. Інституціональні чинники – 

чинники, пов’язані з управлінням. Регулюванням 

окремих сфер, галузей, економічних, суспільних 

відносин» [1, c. 499]. 

Враховуючи наведене, за своїм змістом по-

няття «інституційний» та «інституціональний» не 

можуть бути синонімами. Оскільки, «інституцій-

ний», враховуючи всі відмінності між інститутом та 

Рис. 1.  Інститути та інституції в контексті функціонування інституціонального середовища 

розвитку  підприємницьких структур в аграрному секторі економіки 

Джерело: Систематизовано автором 

Інституціонального середовища розвитку  підприємницьких структур 
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інституцією, трактується як такий, що характеризує 

будь-яку економічну поведінку суб’єкта та пред-

ставляє взаємозв’язок інституційних утворень та 

інфраструктурних складових, які регулюють його 

діяльність і призначені сприяти ефективному ро-

звитку економіки. Разом з тим, «інституціональний, 

за своїм змістом, відображає процес формування 

інституцій та інститутів у процесі еволюції ринко-

вого механізму. 

Відповідно цього нами в межах дослідження 

інституціональне  середовище розвитку підприєм-

ницької діяльності в аграрному секторі економіки 

розглядатиметься як система норм і правил, яка за-

довольняє потреби всіх суб'єктів господарювання і 

формує необхідні умови і стимули для їх розвитку.   

Дане визначення, не претендує на абсолютну 

точність формулювання, є базовим з тієї точки 

зору, що воно вказує на зв'язки і відносини між ви-

робниками, галузями і виробництвами, які безпосе-

редньо беруть участь в агропромисловому вироб-

ництві. 

Так, на думку О. І. Вільямсона, інституціо-

нальне середовище слід розглядати через правила 

гри, що визначають контекст, в якому здійснюється 

економічна діяльність. Базові ж політичні, 

соціальні та правові норми утворюють основу ви-

робництва, обміну і розподілу « [2, с., 386, 3с. 688]. 

В такому ж напрямі  тлумачить сутність інсти-

туціонального середовища  Ф. Хамідуллін ствер-

джуючи що його формують "…формальні та не-

формальні правила, формальні обмеження, нефор-

мальні обмеження, механізми примусу, які 

визначають інституціональні зміни, на основі яких 

укладаються інституціональні угоди" [4, с. 97].  

Л. Девіс і Д. Норт, пропонують розглядати ін-

ституційне середовище як «сукупність основних 

політичних, соціальних і базових правових норм, 

що регулюють економічну і політичну діяльність» 

[5, с. 133]. 

В більш ширшому розумінні пропонує тракту-

вати інституціональне середовище А. Н.Олійник як 

«... характеристику зовнішнього середовища, зна-

чуща для економічної діяльності, сукупність цінно-

стей, формальних і неформальних норм, які впли-

вають на співвідношення стимулів в діяльності і 

обумовлюють досягнення мінімального згоди між 

людьми ...» [6, с. 401]. 

В свою чергу  В. Кредісов уважає, що інститу-

ціональне середовище має вирішальне значення 

для вибору цілей, ідеологій, правил гри, шляхів, мо-

делей, етапів, механізмів соціальних перетворень 

суспільної системи. Інституціональні умови відтво-

рення економічної системи залежать від якості 

легітимних суспільних інститутів. Вони утворюють 

інституціональну систему, в якій реалізуються 

складні виробничі, економічні, соціальні, еко-

логічні, побутові відносини всіх суб’єктів гро-

мадського суспільства [7, с. 46].  

І.М. Колесніченко визначає інституціональне 

середовище як сукупність базових соціальних, 

політичних, юридичних та економічних правил, що 

визначають рамки поведінки людей. Складовими 

інституціонального середовища виступають: пра-

вила соціального життя суспільства, 

функціонування його політичної сфери, базові пра-

вові норми – Конституція, конституційні та інші за-

кони тощо [8, с. 16].  

Заслуговує на увагу і думка O. Цaкyлoвої яка 

пропонує розглядати інституціональне середовище 

як сyкyпність інституціональних yмoв, щo являють 

co6oю взaємoдiю ocнвниx пoлiтичниx, пpaвoвиx, 

coцiaльниxтa iншиx yмoв, якi cтвopюють мoжли-

воcті для виpoбництва, o6мiнy, poзпoдiлy тa cпoжи-

вання [9].  

Схоже бачення на поняття інституціонального 

середовища пропонує Ю. Paйтa розглядаючи через 

сyкyпнicть ocнoвoпoлoжниx пoлiтичниx, пpaвoвиx, 

coцiaльниx пpaвил, якi є бaзoю для виpoбництваa, 

oбмiну, poзпoдiлy та cпoживaння. B yмoвx тpaнзи-

тивниx eкoнoмiчниx cиcтeм вoнo є cклaдним i 

cyпepeчливим, чacto iнcтитyти нe викoнyють poлi 

iнcтитyцioнaльниx cтaбiлiзaтopiв [10, с. 7].  

На нашу думку дані визначення більшою 

мірою і описують процес функціонування 

підприємств, які і забезпечують реалізацію ринко-

вого підприємницького механізму, який і полягає в 

виробництві, обміні, розподілі та споживанні.   

Підтвердженням цього є позиція P. Пycтовіт та 

М. Овчарук  пропонуючи в розгляді інституіо-

нального середовища вбачати сиcтeму нopм i 

пpaвил, якa зaпoчaткoвaнa y гocпoдapcькiй cфepi й 

визнaнa cycпiльcтвoм, тoбтo фyндaмeнтальні 

iнcтитyти, щo cyпpoвoджyють пiдпpиємницький 

пpoцec [11]. 

I. Mocкaлeнкo в ширшому розумінні розглядає 

інституціональне середовище через  сyкyпнicть 

oфiцiйниx тa нeoфiцiйниx нopм, пpaвил, зaкoнib, 

yгoд (кoнтpaктів), eкoнoмiчнa cклaдoвa пpaв 

влacнoстi, тpaнcaкцiï, cyкyпнictь oбмeжeнь, 

cyкyпнicть pинкiвих мexaнiзмів peaлiзaцiï вкaзaниx 

вищe кaтeгopiй, cиcтмa caнкцiй, нeoфiцiйнi звичaï 

тa тpaдицiï, кoдeкcи пoвeдiнки [12, c, 6]. 

Ю. Poceцькa визнaчaє його як ocнoвний 

нaпpям poзвиткy eкoнoмiчниx cиcтeм, a тaкoж 

opiєнтиpи, нa ocнoвi якиx вiдбyвaєтьcя фopмyвaння 

тa вiдбip нaйбiльш eфeкеивниx i coцiaльниx 

iнcтитyтiв. Micтить y coбi нe лишe кoмплeкc 

iнcтитyтiв, a й cиcтeмy opгaнiзaцiй [13]. 

A. Tкaч як сyкyпнicть ocнoвoпoлoжниx 

coцiaльниx, пoлiтичниx, юpидичниx пpaвил, щo 

визнaчaють paмки людcькoï пoвeдiнки [14]. 

З аналізу авторських трактувань до визначення 

інституціонального середовище видно, що автори 

трактують його як «правила гри ....», «сукупність 

правил ...», «систему правил ...», «сукупність всіх 

діючих в даний момент в державі інститутів ...». 

Розглянувши основні дефініції до визначення 

можна зробити наступні висновки: 

- інституціональне  середовище встановлює 

порядок, який задовольняє потребам всім суб'єктам 

господарювання, і формує необхідні умови і сти-

мули підприємницьких суб'єктів; 

- інституціональне середовище, включає в себе 

не тільки державну підтримку підприємництва, а й 

соціально-культурні традиції та уявлення. 
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Отже, інституціональне середовище розвитку  

підприємницької діяльності в аграрному секторі 

економіки - це система норм і правил, яка задоволь-

няє потреби всіх суб'єктів господарювання і формує 

необхідні умови і стимули для агропідприємниць-

ких структур. 
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